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SEOUL MADE

SEOUL MADE is a brand that captures the essence of Seoul’s industry that 

has been changing from “manual manufacturing” to “creative production”. 

It is designed to uphold the industrial value of the baby boomers who carried 

the growth of Seoul and to represent the millennial generation who are shaping 

the city today.

SEOUL MADE helps businesses in Seoul better deliver their diverse content 

and products to millennial consumers all over the world.

SEOUL MADE develops and provides the platforms for exhibition space, 

package design, marketing, and online selling to help businesses in Seoul 

to continuously grow.

In the summer of 2019, SEOUL MADE started to hold exhibitions abroad. 

The brand plays a big part in helping Seoul’s various SMEs build trust and extend 

themselves to the international market, as well as in allowing them to get closer 

to the new generation than businesses from other cities or countries. 

Now it is producing tangible results with increasing contract numbers and sales 

performance abroad.

Through the magazine <SEOUL MADE>, SBA would like to introduce 

the brand SEOUL MADE which presents Seoul’s fine products, as well as 

the diverse people, businesses and platforms that lead dynamic change and 

innovation of the industry in Seoul.
HARRIAN is a luxury fashion brand that launched in 2014 in Manhattan, New York.

Inspired by New York’s fashion culture, architecture, and exhibition art, HARRIAN supports 
sustainable business platforms with rising fashion designers and artisans from all over the world.

www.harrian.com
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Architect, Head of UBAC

Cho Sung-ryong

Photograph Han Sang-mooh
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Designer of “Seoul Model Shop”

Kim Jong-buhm

P.022

Engineer of “Seoul Model Shop”

Choi Jong-eon 

Photograph Han Sang-mooh
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Running evangelist

Ahn Jung-eun

Photograph Lee Han-koo
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YouTube creator

Sophia

P.068

YouTube creator

Charming Heo

P.068

Digital marketer

Park Sun-min

Photograph Park Woo-jin
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Stage actor

Anna Yoon

Photograph Lee Han-koo
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Actor

Ye Su-jeong

Photograph Park Woo-jin



The most dynamic city in the world,

The place where the 500-year history of the Joseon dynasty meets our present,

The scenery of cutting-edge technology layered in every curve of the mountains and the river,

The city where 12 million cosmopolitans have fun like in an exciting amusement park,

Streets that flow in the daytime, and undulate at night,

The city where bustling avenues and hidden alleys play hide and seek,

The hometown of BTS, who conquered the international music industry,

The place where the latest discourse of the international culinary scene competes with Korean 

traditional cuisine,

The city with the scent of trendy cafes curling up from the smokestacks of traditional industry,

The city full of connections and interactions between people,

Seoul!

Now we start the story of 99 people,

those who work, make, express, document, and connect in Seoul.

'99+1 People who make the value of Seoul'

Their stories will spread and be shared to eventually draw the future of Seoul.

You are the last figure (+1) of this story.

• ‘Industry in Seoul’–We looked more closely at the people who work hard in Seoul.

• Well-known celebrities? No! We sought and found hidden professionals.

• We focused on the people who consider what the city is lacking first, rather than its  

 achievements.

• The city changes every day, but we thought about its timeless values and heritage.

• To accept the differences among people, we thought of the values of inclusiveness, 

 coexistence, and mutual progress.

• In the age of connectivity, we focused on the value of the hub and platforms.

• We sought the people who can discover and innovate from mundane things.

• We cherished the efforts of fixing and repairing, rather than using and throwing away.

• We looked for those who innovate themselves rather than compete with others.

• We put the rights of minorities before the majority.

• We focused on possibilities and future values rather than an established completion.

• We excluded politicians and high-ranking officials.

Selection Criteria for ‘99+1 People who make the value of Seoul’:

99+1 People
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During its 2,000-year history, Seoul’s engine has always been 

its people. From hardware and system to vibrant energy of 

the city, everything in Seoul has come from the people and 

grown with them.

From a public servant cleaning Seoul’s streets every morning 

to a social venture entrepreneur planting trees all over the 

world from an ecological perspective, as well as an urban 

chronicler capturing every small ally and vitality of people in 

this city, Seoul’s value comes from its people.

Kim Hee-Myung, the owner of the metal workshop 

‘Hwangdong Metals’, started metalwork in his 20s and has 

experienced the whole history of Seoul’s industrial age. 

Sheal Eum, the CEO of ARobot, makes robots that interact 

with people more closely and naturally.

The industry of Seoul has continued from the sewing industry 

in the 1960s to the AI and robotics industry in the 2020s. 

The past and future are interconnected, 

which is why we invite Kim Hee-Myung and Sheal Eum 

to the very first cover of <SEOUL MADE>.

We will capture and document the value of Seoul

these two have upheld.

Publisher Chang Young-seung

Seoul’s value is 
in its people

P.099

CEO of ARobot

Sheal EumP.123

Owner of Hwangdong Metal

Kim Hee-myung
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Kim Jong-buhm and Choi Jong-eon Assemble Seoul

   Owners of Independent Model Shop “Seoul Model Shop”

Kim Bo-ra Sets “Hummingbird” Free  Filmmaker

Park Kil-jong Manufactures Comfort

   Designer, head of Kiljong Arcade

Painting Outside Canvas, Onezerone  Street artist

Park Chan-kook Stands on the Border

   Public artist, director of Dongdaemun Rooftop Paradise

Kim Jin-seok Records Moving Life  Photographer

Chin Sol Inspires Nerds  Conductor, CEO of Flasic

What Excites Ye Su-jeong’s Mind  Actor

Jeon Mi-jeong and Pak So-jin Create New Story From Memories

   Co-CEOs of Memory Plant

Lee Byung-wook’s Unbelievable Feat  Pop music composer

Lee In-kyu Remembers Apartments  Producer of “Hi bye, Dunchon APT”

Cho Yu-ri Hides Secrets in Metal  Metal artist, CEO of Seoul Metal

Pointillism in Digital Era, Sunwoo Hoon  Pixel artist, webtoonist
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enforcement camera, traffic signal 

controller, and mobile trash can has 

been turned into a miniature model 

ready to be assembled. Among the ten 

editions, they’ve even manufactured 

a handcart often used at ironworks 

in Mullae-dong. You may wonder 

at first why they bother to do it. But 

looking at the perfectly-shaped spokes, 

wires, and the handcart, you soon find 

yourself amazed by the authenticity of 

their creations.

Kim and Choi each have their own 

works, and still manage to design, 

manufacture, and sell the models by 

themselves. It means their shop is 

not open 24/7. In their studio shop in 

Mullae-dong, they set up a system of 

making and selling on demand. For this 

reason, Seoul Model Shop’s activities 

or products are often affiliated with 

special exhibitions or projects. They 

have promoted their works through 

exhibitions at Culture Station Seoul 

284, Studio Zemi pop-up stores, and 

various workshops.

“What’s interesting about a model is in 

its adaptability to all kinds of contents. 

Any object can be depicted, and 

modified into a miniature. There is an 

incredible range of content related to 

Seoul. Our works need to be produced 

one by one at a time, which requires 

balance as each product comes out 

differently.”

Not only do they make an effort 

to create a model, they design the 

assembly manual and box packaging 

themselves. With this process, they 

find it meaningful to run their childhood 

dreams on a virtuous circle and keep 

them going. Everything that surrounds 

There are “geeks” who revive common 

structures spotted in Seoul, often 

deemed too ordinary to even notice, 

in the form of plastic models. They are 

designer Kim Jong-buhm and engineer 

Choi Jong-un, joining forces for the 

“Seoul Model Shop” project.

Having overcome the 12-year age 

gap through the shared enthusiasm 

toward plamodels, or plastic die-cast 

models, Kim and Choi make 3D-printed 

model kits of random structures 

found in the streets of Seoul. What 

you would normally just pass by, such 

as a telephone pole with a parking 

them gets observed and used for 

inspiration while offering pleasure of 

rediscovering familiar objects. Seoul 

depicted by Seoul Model Shop is 

always new. 

The value of Seoul: It’s a city where 

diverse cultural values are densely 

gathered together. Things that are 

hard to coexist are mingled with one 

another, forming a dynamic cultural 

environment in Seoul.

Choi Jong-eon Kim Jong-buhm
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Kim Jong-buhm and Choi Jong-eon Assemble Seoul
Independent Model Shop “Seoul Model Shop”

Run by Kim Jong-buhm, a designer of NONAME NOSHOP who recently began building a motorcycle, and 

Choi Jong-eon, an engineer who designs 3D printers, Seoul Model Shop creates model assembly kits 

capturing odd-looking structures found in Seoul's streets through 3D printing.
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<Hous of Hummingbird> is a story 

of Eunhee, a middle school student 

living in Seoul in 1994. The female 

protagonist spends her teenage years 

living in a state-funded apartment 

complex, going to school and cram 

school, meeting friends, dating, 

getting hit by a brother, and seeing the 

Seongsu Bridge collapse. The young 

girl’s story has created a huge fandom 

called Beolsae-dan (Humingbird 

squad) and attracted over 140,000 

viewers in an unprecedented feat as an 

independent film. 

Eunhee resembles the director in many 

ways. Kim used to live in Daechi-dong 

where Eunhee lives. Her family also ran 

a tteok (rice cake) shop. The karaoke 

Eunhee visits with a friend is where 

the director used to frequent. She says 

Eunhee probably likes being alone. No 

wonder she picks the House of Silence 

at Gilsangsa in Seongbuk-gu as her 

own favorite place in Seoul.

Kim Bo-ra Sets 
“Hummingbird” Free
Filmmaker

With over 140,000 in total audience and 30+ 

awards from global film events, the film <House 

of Hummingbird> created a suprising whirlwind. 

Director Kim Bo-ra is now getting ready to release 

this small, yet vigorous bird.

#0
2

<House of Hummingbird> has 

swept international film awards, with 

recognition from over 30 events. As 

director Kim went on what could be 

considered a world tour, she got a 

second chance to think about the 

city and the country she once hated. 

“Seoul was always changing, but 10 

years ago when I was studying abroad, 

it wasn’t as popular as it is now. Now 

at any film festival I attend, people are 

interested in Korean films and culture. 

I, too, certainly previse nationalism, 

but we were so cautious about it that 

we haven't accepted the fact we have 

been running really hard.”

As the screening at Korean cinemas 

and the season of “Hummingbird” 

have ended, she feels lighthearted. 

“This film has been with me for six 

years. I’d like to wrap it up and say 

farewell. It’s been loved. It’s done well. 

It will choose its own path once its 

VOD or second medium is released. 

I’m waiting for what’s next. I look 

forward to the next phase where 

<House of Hummingbird> is no longer 

in my life.” We’ll also await her next 

story right here. 

The value of Seoul: Its changing 

energy. I hated the fact that it would 

change so fast but missed it while I 

was away. It carries sorrow, joy, and 

dynamics together.
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Park Kil-jong is best known as a 

furniture designer. It doesn’t matter 

what people call him, although he 

is nicknamed Park Gagong (gagong 

means “making” in Korea). To the 

question “How should we introduce 

your job?” he hesitated quite a 

while, giving a bashful smile. He 

makes furniture, designs spaces, and 

produces display works. Not only that 

he has diverse styles, but they all have 

something in common–subdued, clean, 

and comforting. It’s like him when he’s 

speaking in a humble, low tone.

Park majored in painting in college. 

When others were trying to decide 

whether to be a full-time artist or get a 

job, he took on a part-time position at 

a woodworking shop out of the blue. 

He was interested and had confidence 

in handiwork. After spending a year 

working hard, he began designing 

furniture based on his major and 

experience. Initially, he would take 

orders from his acquaintances. The 

name, Kiljong Arcade, was used from 

Dec. 24, 2010. “I happened to get a 

website domain. It was the Eve of 

Christmas, and I had no plan. So I 

named the shop after myself (laughs).” 

The news of his shop gradually spread, 

and among the orders was a request 

to design a space. “Small businesses 

like an independent bookstore were 

sprouting then. I needed supplies 

and furniture used in those spaces, 

so we helped each other.” Due to his 

art background, he also got a lot of 

proposals for exhibitions. Ten years 

have been passed, and Kiljong Arcade 

now covers the fields of furniture 

and space design, display, as well as 

individual projects.

Still, the main business is furniture 

making. Kiljong Arcade gets custom 

orders to design and produce a piece 

of furniture that would fit in a specific 

space. The same-size tables would 

differ, with one side featuring wavy 

lines, and the other side heavy and 

firm. Discussing the functionality, 

dimensions, usage, and color of the 

piece, and finalizing the budget and 

deadline of the project gives an idea 

of what it will look like. The team then 

ask each other questions within those 

boundaries, find answers together, 

and complete the design. “In addition, 

I would make a few suggestions and 

reflect, if any, what our customers W
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request about the design.”

What would it mean to Park to live in 

this city as a carpenter? “Nothing has 

really changed, compared to when I 

first started. My thought was that I 

would like to make a living doing what I 

like. It’s nice that thought has expanded 

and gotten me a lot of work. At Kiljong 

Arcade, we have employees and part-

timers. I wish we can all be in this for 

the long haul. When there’s a lot of 

work, I’d like to build good relationships 

by collaborating with others.” From a 

simple chair to a unique production, 

his creations all give off a comfy 

vibe, and that may be because he 

doesn’t pretend or bluff in his words 

and thoughts. Today he continues to 

make something fun and beautiful in 

his quiet, spacious studio with an FM 

radio on.

The value of Seoul: It’s where you can 

have a fast experiment on anything. 

From brainstorming to production, 

completion, and delivery, Seoul is 

where you can get quick results and 

enjoy the outcome.

Park Kil-jong 
Manufactures Comfort
Designer, head of Kiljong Arcade

Park Kil-jong makes furniture, designs spaces, and 

produces display works. He’s been prolific under 

the name of “Kiljong Arcade” since 2010.



“When I used to work for a company, 

I happened to take a graffiti class. The 

first time I sprayed the paint, the scent 

was absolutely captivating (laughs). 

Since then, I started graffiting at Apguri 

If you walk up to the rooftop of 

Dongdaemun Shoes Wholesale 

Market, you will find a rooftop garden 

where long tables and chairs are 

densely placed next to each other. The 

place called “Dongdaemun Rooftop 

Paradise” is where director Park Chan-

kook, a first-generation public artist, 

hosts various festivals, workshops, 

exhibitions, and film screenings.

Park has always emphasized having 

a border-crossing perspective. He 

looks for art where it seems far from 

art. “These days, I’m interested 

in share houses for those with 

multiple bases. I’m experimenting 

on a social relationship without too 

much interdependency but with a 

Onezerone
Street artist

Park Chan-kook
Public artist, 

director of Dongdaemun Rooftop Paradise

whenever I had a chance. Apguri is an 

underpass in Apgujeong-dong where 

the city allows graffiti activities after 

10 pm. Also, if I find a a wall I want to 

paint somewhere around Seoul, I often 

proper sense of distance that could 

leave a room in one’s mind.” Park is 

researching a community pioneering 

its own new lifestyle, and looking 

for a place for his experiment and 

research on a life 100 years down the 

ask the owner of that building.

I consider myself a painter. I once 

collaborated with a ceramic artist to 

make cups and trays, and worked for 

the Mountain Dew limited edition 

project with singer Jay Park. I would 

like to participate in various projects in 

the future so that people will recognize 

me more easily.”

The value of Seoul: Opportunities. 

It’s where I’m introduced to new things 

and have a chance at showing my work 

at the same time.

road. He’s mulling over a spot that can 

accommodate a new type of world on 

the premise of Anthropocene.

The value of Seoul: It lies in the alleys 

with small stories about our lives.

“When I worked for OhmyNews as 

a photographer, I recorded the lives 

of those who worked from night to 

morning for the section titled <People 

Who Start the Day>. I was surprised 

Chin Sol, who runs orchestra startup 

FLASIC playing game music, became 

first fascinated with computer games 

when she was a teenager struggling 

with loneliness. She entered a music 

school without telling her parents 

after realizing she wanted to study 

conducting at age 20, received a 

master’s degree in Germany, and 

became the conductor for MBC Daegu 

Orchestra.

She felt the classical music industry 

was too slow in adjusting to the 

changing world, and decided to 

apply her music to computer games. 

The response to the live feed of 

her orchestra playing famous game 

music was sensational. Top global 

Kim Jin-seok
Photographer

Chin Sol
Conductor, CEO of FLASIC

to realize that this city wasn’t just 

running itself. The fact that while we 

are asleep, some diligently work to 

prepare for our start of the day touched 

me deeply.

gamemaker Blizzard contacted her, 

and through a collaboration with 

them, she got to promote the classical 

performance of game music, popular in 

Japan and the United States, in Korea 

as a valid cultural genre.

I also got to think that Seoul doesn’t 

feel like a place where people truly live. 

It’s a high-functioning city, but it would 

be nice if a cafe I used to frequent as a 

young man still remains even when I’m 

70 years old. New things are nice, but 

it’s also nice to keep the ones that are 

okay to be where they are.”

The value of Seoul: Jeong (affection). 

May this city be full of our unique 

Korean sentiment of jeong that has 

accumulated over a long time.

The value of Seoul: The city keeps 

you running forward. New ideas are 

formed, spread, and developed.
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“Seoul is a mecca of art. Theaters, 

performance halls, museums, and 

palaces coexist. The Han River flows 

across the city and a streak of light left 

by a train runs through the skyscrapers. 

It's a beautiful and dear city.

Trees on Namsan Mountain near my 

neighborhood, the Han River, and the 

constantly changing sky above–they 

never cease to excite me.

Another thing that makes me giddy 

is the sound of children laughing. 

I would like to ask you one thing. 

Since some time ago, there’s no such 

amusing sound coming from plazas and 

squares in Seoul. They are filled with 

the noise from megaphones and the 

red letters on the banners expressing 

hatred. It’s not just fine dust that kills 

people. Noise and vicious shouting kill 

our souls. Return our Seoul and our 

beautiful plazas. Help restore them so 

that we can hear children laughing and 

birds chirping again.

I’m working on a new theater 

production from December. I play 

a double role in <Mary Jane>. It’s a 

story about life, particularly the life 

of a premature baby who has to be 

connected to a machine through 

multiple hoses, locked up in a small 

incubator from birth. It’s beautifully 

produced, depicting how the baby’s 

mother and the people around her 

make a joined effort to overcome the 

hardship.

After doing only theater work for a 

long time, I began doing films and TV 

dramas from a few years ago. There’s 

nothing too different. I tend to focus 

more on the little things in life as 

opposed to big, social issues, and find 

myself drawn more to different types 

of roles.

What Excites 
Ye Su-jeong’s Mind
Actress

Ye Su-jeong began acting as a member of a 

theater club while attending Korean University. 

She’s now the first Korean actress to have 

participated in four “10 million audience” movies, 

including <The Thieves>, <Train to Busan>, and 

<Along With the Gods: The Two Worlds>.
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I would like people to recognize me 

as the characters I’ve played so far, 

instead of remembering my name. For 

example, “She’s the knotting master 

Go Eun-hee from the drama <On the 

Way to the Airport>” instead of “She’s 

actress Ye Su-jeong.” Or “She’s the 

mother of Suhong and Jahong in 

<Along With the Gods>,” “She’s the 

old zombie lady in <Train to Busan>.” 

Anything works. That’s the biggest joy 

that’s invaluable to me.”

The value of Seoul: Its energy that 

cannot be found anywhere else in the 

world. With the innate brightness of us 

Koreans who have never invaded other 

countries, the city is full of positive 

energy.
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Jeon Mi-jeong and Pak So-jin Create 
New Story From Memories
Co-CEOs of Memory Plant

#0
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It’s already been 10 years since the 

opening of Memory Plant. How did 

you start it? 

We had another founding member who 

used to work with us at a magazine 

company called Photonet. After the 

publication was stopped and we lost 

our jobs, we thought of starting a 

business with the concept of archiving.

What’s the biggest merit in 

archiving the memories of a city? 

We get to see old records that go 

way back to the past, as our job is to 

recreate the lost memories in a space 

by sorting through old maps of Seoul or 

even asking senior citizens about how 

things used to be in the past. There’s a 

big wow factor and pleasure in being in 

between the past and present.

Anything you want for the future of 

Seoul?

I think it can slow down its pace in 

transformation. Maybe more alleys can 

stay put. More streets can be left for 

strolls. Empty spaces do not need to 

be filled. Our memories exist in every 

corner of the city.

The value of Seoul: It’s a place for 

those who would like to remember. In 

every nook and cranny of Seoul is an 

assortment of memories by those who 

lived or traveled in the city.
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“I followed my friend there. At the 

competition, there was a booth 

evaluating self-written songs. I played 

what I had on my phone in front of 

the jury, and they gave me a wild-

card entry. I was stunned. It was 

unbelievable.”

More unbelievable events ensued. 

Lee, who was a high school student 

then, ended up winning the regional 

competition of IMSTA Festa Seoul 

2018, and in the final round in Canada 

where the winners from New York, 

Tokyo, Toronto, and Hamburg all 

participated, he grabbed the final 

victory with a new song.

Since middle school, Lee started 

writing songs for fun using smartphone 

apps. In Seoul, a city that never sleeps, 

he finds inspiration in the rough but 

carefree Hongdae area, sophisticated 

and sleek Cheongdam-dong streets, 

and the Han River reflecting the urban 

lights.

He aspires to be an influential artist 

writing songs for the global audience, 

and later own an entertainment 

company helping talented but unknown 

musicians. More unbelievable events 

are likely awaiting this young composer 

in the future.

The value of Seoul: It runs 24 hours 

a day. In the middle of the night or 

at the break of dawn, the city moves 

constantly, producing something new 

every step of the way.

Lee Byung-wook’s 
Unbelievable Feat
Pop music composer
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“Hi Bye, Dunchon Apartment” is a 

project that has documented the last 

scenes of Dunchon Jugong Apartment 

Complex after its demolition was 

decided in 2013. The farewell to her 

hometown consists of four books 

and the documentary titled <A Long 

Farewell>. Depicted by Lee, the 

place is relaxed and peaceful. To be 

remembered as matchbox apartments, 

it was a too beautiful place with wide 

grassy areas. “Dunchon Jugong 

Apartments had the floor area ratio of 

under 100%. Seoul used to have those 

places. That’s why it’s more profitable 

right now.” She never accepted the 

idea of tearing down the house she’s 

spent her entire life in. Recording and 

learning about the process, she has 

become even more adamantly against 

the reconstruction. She believes if you 

cannot stop it, you have to at least deal 

with the problems that are expected 

to arise in the process. There must 

Lee In-kyu Remembers 
Apartments
Producer of “Hi Bye, Dunchon 

Apartment”

have been a way to better relocate 

the people, trees, and even stray 

cats. Agonizing over this has set her 

course for the graduate program in 

architecture.

The relics from the apartments Lee 

and her colleagues gathered before 

the demolition are set to be displayed 

in the memorial hall within the new 

apartment complex in 2022. “New 

residents probably have not much 

to do with the history of Dunchon 

Apartments, but the memories of 

those who once loved the place should 

be kept there. It could prove that the 

ground there brings luck, don’t you 

think?

The value of Seoul: It’s the center of 

Korea where everything converges.

#1
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What is “Seoul Metal”? 

I used to simply call it a place “making 

accessories and tableware using silver 

and bronze”, but now I add that a bit of 

humor, strength, and secret stories are 

told through Seoul Metal in the heart 

of Seoul. 

You must have thought about being 

in the heart of Seoul. 

Soon after opening Seoul Metal, I 

came to own a studio in Euljiro area in 

city center. Renting a city bike to pedal 

around and occasionally pass ancient 

palaces, I often think that the area has 

good reasons for being the “center” of 

Seoul for a long time.

Why metal art?

I’m not usually a patient worker, but 

when I’m working with metals, I am. 

Finishing one will lead to the next 

item, and for something to fit into 

another piece, a previous step must be 

completed. That sort of process often 

thrills me.

Does your identity as a young 

woman affect Seoul Metal 

collections? 

Very much. In the beginning, however, 

I was too direct in expressing such 

ideas that it got embarrassing as 

time goes by. So now in bringing in 

the issues of female oppression or 

exclusion, I try my best to make it 

personal so that the heavier and bigger 

topics could be hidden. That resulted in 

people accepting my personal agenda 

as their own matters. 

The value of Seoul: It lies in the 

density of the city. I’m sometimes 

annoyed by the crowdedness, but 

oddly it also brings comfort.

Cho Yu-ri Hides Secrets in 
Metal
Metal artist, CEO of Seoul Metal
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Your drawings using pixels 

that make up digital images are 

something else. 

I tried marking dots to make the image 

look like a graphic from my childhood 

console games. I think it’s unique and 

original because only my generation 

has experienced such graphics. Better 

still, It requires little material expense.

Your debut webtoon <Damage Over 

Time>(2014) and the subsequently-

released “The Flat is Political” both 

carry strong social messages.

My first work using dot graphics was 

Pointillism in Digital Era, 
Sunwoo Hoon
Pixel artist, webtoonist

also in regards to a political issue. 

I created a 12-meter-long hanging 

picture of Kim Jin-sook, one of the 

leaders of the Korean Confederation 

of Trade Unions, protesting on a 

crane at Yeongdo Shipyard of Hanjin 

Heavy Industries, and displayed it 

on the exterior wall of my school 

building. I thought using dot graphics 

for a political picture could lower 

antagonistic sentiments toward it 

because of its resemblance to video 

game graphics.

Your works watching 

Debuted in 2014 with his webtoon <Damage 

Over Time> published on Daum, Sunwoo Hoon 

participated in the Cartier Contemporary Art 

Foundation's 2017 collection held at Seoul 

Museum of Art and the 2018 Gwangju Biennale as 

a visual artist.

“The Flat is Political”, 2017

Gwanghwamun Plaza and 

Gyeongbokgung Palace from above 

are also interesting.

From an artist’s perspective, the 

area encompassing Seoul City Hall, 

Gwanghwamun Plaza, Gyeongbokgung 

Palace, and Cheong Wa Dae is quite 

fascinating. It gives you hundreds of 

years of history and political, social 

changes during those years at a glance.

Are there other scenes of Seoul that 

trigger your artistic instinct? 

Dongdaemun Design Plaza (DDP)'s a 

gigantic, ultra-modern building stands 
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out in the area. It hosts the Seoul 

Fashion Week and houses hip design 

shops, while street vendors sell snacks 

near the entrance. Everything changes 

rapidly in Seoul but whatever survived 

the change forms an odd balance with 

the new elements. That may be the 

true charm of Seoul.

What aspect of Seoul do you plan 

for your next dot graphics? 

I’m working on a project depicting 

the entirety of Seoul on one screen. 

I’m also working on a webtoon to 

be published after <Damage Over 

Time>. I would like to try various 

things between analog and digital, and 

webtoon and fine arts.

The value of Seoul: You can see the 

times it has had with your own eyes. 

The city goes through changes at a 

dizzying speed, but there’s also the 

pleasure of solving a picture puzzle 

with the places unaffected by the 

transformation. 
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To Live Less Lonely, Hareem  Musician, cultural planner

Say Jang Is a Tree Living in Seoul  Eco writer, CEO of bookstore “Sanchaegai” (Eco Books Goods)

Jo Hyun-dae Transforms People With Vision  Person with total blindness, writer

Han Hyun-min Will Climb to the Top  Model, TV personality

Lee Yong-hun’s Noisy, Vociferous Library  Secretary general of Korean Library Association

Kim Si-duk Reads Texts in the City  Philologist, Seoul explorer

Kang Min-kee Draws No-Hurdle Maps  Head of “Moastory,” a travel content business for the disabled 

I Believe in Fate, Anna Yoon  Stage actor

Park Ki-hun Does Not Ask Names  Photographer, creative director of Humans of Seoul

Benjamin Joinau Won’t Leave Seoul  Professor of French Language and Literature at Hongik University

Seoul is Still Unknown to Arabs, Park Sang-won  CEO of YallaKOREA, a travel startup specializing in Arab tourists

Han Jong-dae Promotes Seoul in Indonesian  YouTube creator “Bandung Oppa” 

Kim Min-seon Dreams of “Nopo” Cooking Class  CEO of OME Cooking Lab

Hero Kim Shakes Hands With All Children  Director of Korea Disabilities Awareness Education Center



To Live 
Less 

Lonely
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Hareem
Musician, cultural planner

Musician Hareem has done some eccentric yet 

brilliant artistic experiments. In Hongdae area 

where his old studio was and in Geumcheon-gu 

where his house and atelier are located, he gathers 

people and starts something up, bringing out the 

good in humans through performances in Seoul 

and around the world along with making music.
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Many musicians choose Jeju Island 

or suburban places for their studios, 

but I heard you grew to like Seoul.

Artists, particularly musicians seem to 

reach a certain age and time when they 

feel disillusioned or repulsed by the 

city life. After reading several books, 

however, I thought it was amazing that 

this big city runs organically.

For example, when do you find 

Seoul amazing?

Driving toward Hongdae on the Seobu 

Expressway, I happened to notice 

that even a small patch of grassy land 

that no one would see was being 

well maintained. I think it is amazing 

that people keep the right amount of 

distance from the ecosystem and keep 

the city operating. I get inspiration from 

how people lead their lives in Seoul.

Other than song-writing and 

performances, you’ve done various 

projects at your studio “Atelie O.”

Whenever I have an idea, I make a 

project out of it. For example, I thought 

about pulling out a pavement block 

from a busy road at Gwanghwamun 

and planting a flower in the spot. 

People probably can’t step on it, which 

will slow them down. So I went out 

there and tried pulling the block off 

the ground, but it wouldn’t come off. 

(laughs)

It’s interesting to see artists carry 

out various projects in society.

With those attempts, cultural planning 

became a valid field in Korea, allowing 

the artists to receive public funding for 

their projects. With the government 

money, I’ve renovated a street market 

to help revive the local economy and 

staged artist performances under the 

title Project Doha at a building slated 

for demolition in order to draw public 

attention.

I hear you’re continuing with the 

projects.

I gained some know-how from the past 

dares. My grandmother passed away 

and left a house in Haenam. It’s where 

my father was born and was built 

by my grandfather, but my relatives 

wanted to sell it to a garlic distributor 

to cultivate garlic. So my father and I 

went down, fixed up the house, and are 

using the place for performances.

In Seoul, you host Concerts Without 

Borders for migrant workers.

Most of the migrant workers in Korea 

are from countries with their own 

languages and long histories. What 

they lack is just money. These people 

have to rely on simple communications 

either in English or Korean while living 

here, so I made a segment in the 

concert where they can say hello to 

their families in their mother tongues. 

If they get on stage after having time 

to talk freely in their native languages, 

they really sing their hearts out. Seeing 

them beam with joy and pride while 

performing is inspiring.

You must be busy working on your 

music. What made you take on so 

many projects?

I used to answer that it’s fun to do 

projects, but in retrospect, that wasn’t 

really a good answer to inspire others 

to join. Now I say, “I do these projects 

to not feel lonely, to feel like we’re 

all eating at the same table when we 

share with others while staying active 

in the issues in society, or to serve 

myself by being more involved with 

those around me.” 

How can Seoul help these efforts 

made by artists?

I think a lot about foreigners living 

in Seoul. Everyone living here is the 

citizen of this city. Music exists for 

people, and I think I know how to bring 

out the good in people. I wish there 

will be more events in Seoul that touch 

the hearts and minds of people. In that 

sense, artists have lots of things to do.

The value of Seoul: It’s in the hope 

of growth. It’s a city in its puberty with 

such potential for a positive growth 

depending on its direction. That there is 

still hope is the biggest value of Seoul. W
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“I was born and raised near the 

Gimhae plain. I came to Seoul at 25 and 

began working as a magazine editor. 

One day I somehow ended up walking 

into a forest, but I had absolutely no 

knowledge of nature. They had a forest 

commentator training course so I took 

it and it changed my life.

I wrote a book titled <A Tree Living in 

Seoul>. I focused on the street trees 

of Seoul among the ones in palaces, 

parks, and streets. They tenaciously 

survive in the desolate, polluted 

environment, even after the neglect 

and mistreatment by humans. I realized 

my life in Seoul was just like one of the 

trees in the city.

I opened a bookstore in Wonseo-dong 

in 2014 and relocated to Seongsu-dong 

near Seoul Forest last year. In fact, 

I was not quite fond of Seoul Forest. 

The neƒwly-planted trees without a 

long-term plan bothered me. However, 

few years later, I was surprised to find 

the forest so balanced and harmonious. 

That must be the power of nature. I’m 

sharing such principles of nature with 

people through books and education.”

The value of Seoul: Five ancient 

palaces and the trees that live there.

Jo Hyun-dae, author of <Invisible 

Story> with the subtitle “A story of 

a blind man that people with vision 

must know,” lost his sight at age five 

from cataract and has since been 

totally blind for over 50 years. His book 

discusses the daily inconveniences 

felt by the visually impaired, using 

familiar topics including community 

centers, public transportation, banks, 

smartphones, computers, and polling 

stations so that people with sight can 

have indirect experience of the lives of 

those without.

 “Since 1997, as an impaired man 

myself, I have done the monitoring 

of handicapped facilities at district 

offices and the National Human Rights 

Commission, and learned various 

tips on how to solve problems that 

disabled people frequently run into 

while going to restaurants or using 

public transportation. I decided to 

write this book to bring change to our 

society and help the lives of those with 

disabilities while also helping the public 

understand us better.”

The biggest problem, according to Jo, 

is the difference in the information 

offered to disabled people at various 

facilities. “For example, the elevator 

Say Jang Is a Tree Living 
in Seoul
Eco writer, CEO of bookstore 

“Sanchaegai” (Eco Books Goods)

Jo Hyun-dae 
Transforms People 
with Vision
Person with total blindness, writer

numbers are shown in Braille while the 

floor numbers are not. It is crucial that 

visually-impaired people receive the 

same kind of information.”

Other than writing, he’s done 

counseling at the organizations that 

support independent living of the 

disabled and as a representative at 

Korea Blind Union. “I want many 

people to read this book and help solve 

some of the inconveniences that the 

disabled are having. I would also like to 

become influential enough to directly 

deal with the issues covered in the 

book.”

The value of Seoul: It offers hospitals, 

welfare benefits, and education. Seoul 

is better equipped with infrastructure 

for disabled people than other cities.
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“I had my first runway at 15 when 

I was a middle school senior. I was 

about 187 centimeters tall. Every 

moment is ingrained in my mind. 

Someone spoke to me in English on 

backstage, and I responded in Korean. 

Then people there were intrigued and 

began talking to me. Fashion runways 

are short. It only takes seconds to 

make a round. That moment gave me 

such a thrill that I decided to become a 

career model.

I used to live with my family but got 

my own place two years ago. For a 

year I lived in Seongsu-dong and, not 

long ago, moved to Mangwon-dong. 

I had frequented Seongsu-dong for 

business and felt the neighborhood 

was clean. I liked it. It had nice, unique 

cafes. But whenever I came home 

late, there was no place to eat out. 

Nothing to do at night. I wanted to 

move to a long-term lease to save on 

the monthly rent, but housing was 

expensive there. Mangwon-dong is 

relatively less expensive and has a ton 

of places to go in the evening. I want 

to live in Buam-dong or Pyeongchang-

dong later. Whenever I go there, I can 

feel a good vibe. Still, for now they are 

Han Hyun-min Will Climb 
to the Top
Model, TV personality

Fashion model Han Hyun-min, born to a Korean 

mother and Nigerian father, debuted in March 2016 

as Korea’s first interracial African-American model 

and has since become one of the most sought-after 

new faces in fashion and entertainment industries.

too expensive for me and hard to get 

around without a car.

As a model, I want to experience more 

shows overseas. Have you heard about 

designer Virgil Abloh? He founded 

fashion brand Off-White and is the first 

African-American designer at Louis 

Vuitton. I want to one day put on his 

clothes and walk on the Louis Vuitton 

runway. In Korea, I’d like to do more 

TV. I recently began acting. As an actor, 

I want to make people laugh. I’m quite 

happy with my current life. I’m already 

on this path, so I’m going to work hard 

and climb to the top. By the way, I’m 

coming of age this year! I’m going to 

play hard. What do I want to do most? I 

want to stay up all night playing games 

with my friends at an internet cafe. I 

like all the games!”

The value of Seoul: Its hustle and 

bustle. The city is always full of 

optimism and energy.
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Lee Yong-hun's Noisy, 
Vociferous Library
Secretary General of Korean Library 

Association

Known for his self-made nickname “meta 

librarian,” meaning he’s a librarian serving other 

librarians, Lee Yong-hun, the former inaugural 

director of Seoul Metropolitan Library, is currently 

working as secretary general of the Korean Library 

Association promoting public libraries.

“A public library is where people and 

neighbors gather over the medium of 

books. There are over 1,000 libraries 

open to citizens in Seoul at the 

moment. In the past, they were often 

located on the hillside or inside a park. 

Now, there are a variety of libraries, big 

and small, closer to the lives of people.

If a library used to be for studying or 

reading quietly by oneself, now more 

libraries are getting rid of the partitions 

on the tables to act as a community 

space where visitors can speak to 

one another face to face. Keeping 

quiet means no interaction between 

people. When I was the inaugural 

director at Seoul Metropolitan Library, 

there were no separate rooms for kids 

and adults. I wanted everyone to be 

in one space. Public libraries should 

offer more opportunities for different 

generations to interact with each other 

as such gatherings are becoming rarer. 

Libraries should allow more noise and 

chitchats. Historically, Seoul is a city of 

limitless potentials. It’s neither buried 

under the past nor dependent on the 

future. If people can become more 

civic-minded, the synergy effect will be 

great. I believe public libraries can play 

a central role in that.”

The value of Seoul: It’s a city filled 

with stories stacked layer after layer.
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Kim Si-duk Reads Texts in 
the City
Philologist, Seoul explorer

Kang Min-kee Draws 
No-Hurdle Maps
CEO of “Moastory,” a travel content 

business for the disabled

How did you start a philologist’s 

walk in Seoul?

It was my hobby to walk in a city. 

I started walking in my freshman year 

in college, so it’s been over 20 years. 

I had trouble at work and to destress 

from it, I began walking in earnest on 

July 30, 2017. From Seoul to all corners 

of Korea, I made a semi-career out of 

exploring the country.

The image of a philologist studying 

ancient texts doesn’t seem to fit the 

concept of urban walking.

Novelist Borges compared the world to 

a big library. To him, it was a metaphor, 

but I see a city landscape itself as 

text. Whenever I walk in the city for 

exploration, I find things that can be 

read. Because my job as a philologist 

is to discover and study the books 

other people wouldn’t read, I find a lot 

of things in the city to think about and 

research. It involves modern and early 

contemporary times, and the entire 

Gangnam area (south of the Han River).

Your proposal of “Dae-

Seoul”(Greater Seoul) in <Seoul 

Declaration> and <Conflict City> is 

quite interesting.

Yeongdeungpo and Noryangjin 

were incorporated into Seoul in 

1936, and east of Yeongdeungpo in 

1963. I proposed that Seoul and the 

surrounding cities where most of 

the economically-active populations 

commute to Seoul be called “Dae-

Seoul”, meaning Greater Seoul.

Could you recommend an explorer’s 

course to see the contemporary 

Seoul scenes?

I recommend Yeongdeungpo for 

those looking to find their identities as 

Seoul’s citizens. It’s where you can find 

stories of every social stratum except 

for the royal families and nobility of the 

Joseon era. A lot of non-Koreans also 

live there. It is a neglected part of Seoul 

that is losing its historic memories fast.

The value of Seoul: It’s the biggest 

megacity created by Korea. The more 

concentrated and crowded it gets, the 

bigger its value will be.

A team from “Easytrip,” offering a 

travel content service for the disabled, 

and a reporter on a wheelchair were 

filming the alleys in Ikseon-dong. The 

neighborhood has Korea's traditional 

hanok houses that are nearly 100 years 

old, which is unexpected in a big city 

like Seoul. The alleys are filled with 

energy, having eccentric cafes, small 

restaurants, and craft workshops. 

However, there’s only one restaurant 

that is wheelchair-accessible in the 

area. The city becomes a very different 

place once you are on a wheelchair. 

Every little step meets a hurdle. Eating 

and going to the bathroom is no longer 

easy.

Kang Min-kee, the founder of Moastory 

producing “Easytrip” content, became 

involved in the issue of the disabled 

community while directing a special 

documentary for the 2012 Summer 

Paralympics in London. Compared to 

advanced nations including the U.K., 

Japan, and Germany, Korea is an 

extremely challenging place for anyone 

with a disability to live. Kang began 

an online/mobile platform “Easytrip” 

to share videos showing the places 

accessible by a wheelchair. Since 

2015, he has discovered over 70 no-

hurdle travel courses that are available 

to people in wheelchairs or those 

who may have difficulty using public 

transportation. He has also made about 

200 no-hurdle travel videos and maps.

Recently he launched “Easytrip 

Friends” project to educate no-hurdle 

travel guides. So far he’s selected 

one guide with a disability and four 

non-disabilities. He’s making an effort 

to develop more travel courses and get 

rid of hurdles in the city, not only for 

the physically challenged but for the 

visually challenged and people with 

developmental disabilities as well.

The value of Seoul: Its diverse 

content attracting people from all over 

the world.
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I Believe in Fate, 
Anna Yoon
Stage actor

Born in Germany, actor Anna Yoon made an 

appearance in several stage and film productions in 

Korea while taking the master’s program in acting 

at Korea National University of Arts. She’s been 

working as an honorary ambassador to Insa-dong 

since 2014 and runs “My Seoul” business creating 

postcards using pictures of Korea’s beautiful 

sceneries.

“I first saw a Korean movie when I was 

16 and became curious about Korean 

culture and language because they 

were completely different from what 

I had in Germany. I began studying 

Korean and in 2009 through a college 

exchange program, I got to spend two 

weeks in Korea. I loved it so much that 

I got a part-time job at a supermarket 

back in Germany to pay for another trip 

to Korea the following summer. Why 

do I like Korea so much? I sometimes 

ask myself. I don’t have a clear reason 

but it feels like I’m at home in Korea 

more than in Germany. 

I studied mass communication in 

Germany. One day while I was in 

Korea, I went to see <Chronicle of 

Alibis>, and the stage production 

was amazing. I decided to become 

an actress and entered the Korean 

National University of Arts. Since I took 

on acting, I was given a chance to work 

with several actors from <Chronicle 

of Alibis>. One of them is my mentor 

now. It must have been fate.

I’ve been living with a Korean family for 

six years after a friend from my church 

introduced me to them. It started as a 

homestay, but now we’re a real family. 

I got my Korean last name “Yoon” from 

the father’s name. One day my Korean 

older brother took me to Insa-dong. 

I tried on hanbok (traditional Korean 

clothes) at the Insadong PR Center, and 

the employees there all complimented 

my look, saying I could be a hanbok 

model. Then I got an offer to be the 

honorary ambassador! Since I love 

Korea so much, I was happy that I 

was about to play a role in promoting 

Insa-dong.

Seoul is a city of wonders. It has the 

past and present all mixed up. Ultra-

modern buildings and the ancient 

palaces are next to each other. It’s 

very extreme indeed. I started a small 

business called “My Seoul” with a 

friend, making postcards introducing 

beautiful scenes of Seoul. We had 

a booth at the Insa-dong exposition 

in September, and fared better than 

expected. As an actress, I would like to 

play a role of a real Korean, instead of a 

foreigner in Korea or a half-Korean. Of 

course, I’m well aware of the fact that it 

will be difficult for historical and cultural 

reasons. But there’s always a first. I 

wish it can be me.”

The value of Seoul: It’s a city offering 

diverse vibes by region. If the Han 

River area is Frankfurt, Hongdae is 

Berlin, and Gangnam is Munich.
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Park Ki-hun Does Not Ask 
Names
Photographer, creative director of 

Humans of Seoul

Benjamin Joinau Won’t 
Leave Seoul
Professor of French Language and 

Literature at Hongik University

“I came to Korea 25 years ago in late 

August. France then had a military 

draft system, and when I applied for an 

overseas posting, they told me to go 

to Korea. There was neither Samsung 

nor the Korean Wave at that time. It 

wasn’t a country a 25-year-old man 

would want to be. However, after the 

two-year term, I actually wanted to 

know more about Korea. I spent four to 

five years teaching French in Hongdae 

area, but found it to be not my path. 

Then I ran a French restaurant named 

“Le Saint-Ex” in Itaewon for 15 years. 

During that time, I started publishing 

company “l’Atelier des Cahiers” in 

France, promoting the diverse aspects 

of Korea. Right now I’m teaching  at 

Hongik University something similar to 

my original major.

How did you start Humans of 

Seoul?

After working over 10 years as a 

photographer since I was 20, I felt 

tired of it. The world I took pictures 

of seemed too artificial and lacked 

authenticity. A friend of mine, Jeong 

Seong-kyoon, who is now the editor-in-

chief at Humans of Seoul showed me 

the “Humans of New York” project. 

The moment I saw it, I had a strong 

desire to make one for Seoul. 

In fact, when I first got here, Seoul 

had no charm. It was noisy, expensive, 

and inconvenient for someone to go 

about without driving. No coffee shops 

or restaurants. Then, the city started 

changing. I really liked Itaewon in the 

early 2000s. It was an alternative 

town where lots of galleries, bars, and 

restaurants were available. I think the 

“era of town” has begun. My current 

town of Hyoja-dong is also a great 

place. In a big city with a 10-million 

population, it’s not common to see the 

contour of a mountain on the commute 

back home every night. Had I lived in a 

big apartment complex, it would have 

been different.

You’ve met numerous people for 

eight years on the streets of Seoul. 

What are they like?

More lonesome than expected. They 

open up to a stranger with a story 

they couldn’t share with close ones. 

Having someone really listen to their 

stories prompt them to bring out deep, 

hidden emotions that make the stories 

rich. It’s amazing a stranger can do 

that. Sometimes I feel it’s similar to 

counseling.

I became an honorary Seoul citizen a 

while ago. It adds more authority or 

legitimacy to what I want to do here, 

but it’s not real citizenship. (laughs) I 

plan to apply for dual citizenship that’s 

been recently implemented. I want to 

have a voting right and an official way 

of voicing my opinions. I don’t think 

about leaving Seoul. Sometimes in life, 

it's hard to distinguish a choice and 

a fate. Knowing that there could be 

unexpected variables, I live my days 

here, one after another. At any rate, it 

has been 25 unexpected years for me 

living in Seoul.”

The value of Seoul: Diversity. It’s a 

city of noisy, yet quiet towns and old, 

yet new towns.

What is the value Humans of Seoul 

considers most important?

“Rawness” and purity. We don’t even 

ask the names of our interviewees. 

Without any information, we can focus 

on the interviewees and their stories. 

We want to deliver those stories as 

objectively as possible with the hope of 

bringing pure energy into the troubled 

times. I wish Humans of Seoul to 

continue to have a positive impact on 

our society.

The value of Seoul: Jeong (a sense of 

attachment), han (a sense of sorrow), 

and lak (a sense of joy). The city is 

where jeong flows and han collects. 

It’s also where people who know how 

to enjoy life in any circumstances.
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Park Sang-won
CEO of YallaKOREA, a travel startup specializing in Arab tourists

Kim Min-seon
CEO of OME Cooking Lab

Han Jong-dae
Youtube creator “Bandung Oppa”

Hero Kim
Director of Korea Disabilities Awareness 

Education Center

Park Sang-won who runs “YallaKOREA” crisscrosses Seoul 

with Arab tourists. “Arab tourists still would say Seoul is 

much nicer than they had thought. Promoting Seoul more 

will attract even more visitors traveling to Korea.” His 

YouTube channel YallaKOREA offers students in Arab who 

are interested in studying in Korea tips on how to find housing 

here, as well as various information on Korean 

culture and language. It has over 180,000 

subscribers, and 95 percent of them are Arab.

“When a tailor specializing in making 

traditional garments in Kuwait visited 

Dongdaemun, he liked the Korean textile so 

much that he wanted to take it back to his 

country. So we made some inquiries and went 

with him to a fabric manufacturer in Daegu 

to sign a deal. Forming networks with Arab 

visitors like that is my goal.”

The value of Seoul: It constantly tries to 

adapt. Its new values and fun items attract 

tourists and make them visit again.

In Yangnyeong Market in Dongdaemun, there’s a place 

where forigners are boisterously cooking Korean food. 

It’s OME Cooking Lab with daily cooking classes. The 

session starts as participants search for ingredients 

for the class at the traditional marketplace. “Mallows 

are in season right now. Talking about mallows during 

shopping, we would buy a bunch after making a quick 

decision to put them in bean paste stew planned for that 

day’s class.” Senior merchants at the market sometimes 

give freebies when seeing a dozen foreigners walking 

around with colorful shopping baskets prepared by OME.

OME promotes Korean cuisine through various projects. 

For example, it participated in a cooking show at the 

2019 Korean Food, Culture & Tourism Festival held in 

Taiwan. “There were challenging times, having operated 

OME here these past six years. Can’t imagine how 

hard it must be for those who keep one job for 30-40 

years. People talk about “nopo” (a business older than 

decades) these days. I would like to remain in this 

location for a long time with a “nopo cooking class.”

The value of Seoul: Diversity concentrated in one place. 

It’s a city where advertising the food culture of Korea can 

be done well.

“In the past, there was hardly any 

information I could find about my body 

that wasn’t growing during the growth 

phase and was prone to fracture. I founded 

the Korea Osteogenesis Imperfecta 

Association and managed it for about 15 

years. We provided computers and electric 

wheelchairs to those in need, and offered 

career education so that children with 

the condition can find their own role in 

society. I feel pride in the fact that after the 

association was formed, the medical bills 

for the disabled people like us went down 

significantly.

Since several years ago, workplaces are 

required to provide disability awareness 

education for their employees, so I started 

Korea Disabilities Awareness Education 

Center in March 2017. There are things that 

will only change when an influential figure 

is involved. Laws and institutions do not 

change easily. That’s my ultimate goal. One day I would like 

to be the president of Korea for the maximum efficiency in 

making a change. For instance, the Olympics are held every 

four years. Combining the regular games and Paralympics will 

be a good idea. That alone can bring quite a big change.”

The value of Seoul: Its absorbing power. Since it became 

the nation’s capital, the city has absorbed all kinds of 

resources including power, economy, and education.

Han Jong-dae is a YouTube creator 

promoting products of Seoul and 

made-in-Korea merchandise in fluent 

Indonesian. The channel name is 

“Bandung Oppa” and among his 

370,000 subscribers, 95 percent are 

Indonesian. He responds to questions 

from Indonesians about Korean dramas 

or K-pop music and he posts videos 

filmed in Indonesia for his friends. 

Bandung is the name of the region 

he used to stay whenever he visited 

Indonesia. With an increasing number 

of requests to sell the products shown 

on his channel, he now runs an online 

shopping mall. The sudden fame of his 

content has led to product PR requests 

from businesses and inquiries from 

the government and Seoul City about 

working together on projects. “If you 

have a passion for something, even at 

a young age, you should work hard at it with a sense of 

duty.” For someone who has just finished college, his 

ambition and plans for his business are perfectly mature.

The value of Seoul: Global metropolis. That said, it’s 

still biased against Southeast Asians. We have to be 

more open.



Hello, 
Signboard!

What’s Your 
Name?

An infinite number of signboards serve as a 

city’s compass, a building’s name tag or first 

impression. Trying to shout its name with 

compressed texts and images without having all 

the answers to potential questions, seemingly 

careless like instant food, they contain layers 

of effort made by a number of people. Hyun 

See-won, director of exhibition space “Audio 

Visual Pavilion” and a design researcher, gives a 

narrative on Seoul viewed through its signboards.

Hyun See-won

A signboard cannot hold 

everything, but its name 

is important. A name is 

where curiosity begins and 

ends. In her posthumously-

published last essay book , 

writer Park Wan-suh speaks 

about various aspects of 

everyday life. In a paragraph 

from the book, <A Pretty 

Thing In The World>, Park 

writes about the names 

of flowers in her small 

garden. She reasons that 

an effort to remember 

what the flowers are called 

is because they give her 

pleasure every morning and 

make her curious about their 

absence. “Such communion 

makes you feel like they are 

your family and that they 

would be angry if you don’t 

remember their names. 

(167p)” “Shepherd’s purse, 

violet, dandelion, Persian 

speedwell and the likes 

please me. I shouldn’t forget 

their names and should 

call them more often–such 

pleasant and lovely names. 

(169p)” Park reportedly 

taught her guests the 

names of those flowers. 

Her effort to memorize 

the names is endearing. 

Signboards in Seoul are 

similar to those flowers. 

They are a compass giving 

you directions to your 

destinations and the first 

impression of a building. 

They give a name of a 

certain space to a stranger. 

Flowers don’t have their 

names written on them. On 

the contrary, it is so much 

easier to get to know the 

name of the place you visit, 

thanks to its signboard. 

A name is all there is to a 

signboard. You can usually 

find the name on the front 

of a building. Looking up 

at all the signboards, while 

driving a car, you almost 

feel dizzy. Can they be 

more colorful, stubborn, 

and indifferent to the 

buildings next to it? To call 

it a character, there are too 

many signboards in Seoul 

that shout their names with 

the volume turned up.

Why do signboards have 

to be so overbearing? 

Signboards carry 

information on the function 

of the space (“Taeyang 

Real Estate,” for example), 

the owner’s personal 

information, and the area 

of specialty. In other 

words, they carry a strong 

statement, subtle self-

esteem, and history. Here, 

the name on the signboard 

is a summary of the images 

and texts people see from 

outside. Signboards express 

content with no reservation. 

Seoul's signboard designs 

in 2019 need a comma. 

Right now, they make you 

feel out of breath. The 

majority of signboards have 

a design that takes away 

curiosity. Remember seeing 

a group of signboards on the 

highrises in Seoul?

I’m talking about how the 

signboards in Seoul are 

standardized, which takes 

away from the pleasure and 

curiosity they can offer to 

us. However, what’s more 

important is that there 

is no signboard without 

memory or history. Whether 

it was a public decision by 

the city or an individual’s 

expensive preference, every 

signboard is given a spot 

by someone. Signboards 

in Seoul won’t exist unless 

someone put them there. 

To think that signboards 

were made by someone 

despite the fact they seem 

like they have been there 

since forever is amazing. 

The name tags on Space 

Bon, Hanguk Christian 

Music Conservatory, 

Sarangchae, Naeja Church, 

and Chungwoon Elementary 

School are the results of 

the sweat shed by the 

clients, manufacturers, and 

installers.

Hyun See-won is a curator who opened a bracket-shaped exhibition space 

called “Audio Video Pavilion” in Tongin-dong in 2013. She directed exhibitions 

on the themes of visuospatial senses and experiences and wrote <Object 

Excursion> and <1:1 Diagram>. She writes essays and columns on object 

design and contemporary art.

My maternal grandfather 

liked a movie titled <The 

Visitors> (1993). He was a 

medical practitioner with 

a signboard in a small 

city. What I remember is 

the sound of a dark night. 

Although it was a small 

city, the three-dimensional 

space-time of the second 

floor of the clinic located 

in an old downtown with 

busy roads felt big to me. 

The darkness shrouded the 

signboard but the building 

moved (existed). It was 

closed for the night, but the 

sound coming from outside 

was more vivid. Should 

there be a panorama of 

signboards that I’ve looked 

at for guidance, the one 

on my grandfather’s clinic 

will be on the first slide. 

People chose to enter the 

clinic after checking the 

signboard, but to me, it has 

meaning because there’s 

a secret space-time only I 

know. Above the two-story 

clinic was a different space 

(a living quarter on the third 

floor), which made me 

realize that a signboard does 

not answer all questions.

<The Visitors> is about a 

journey of a knight from 

medieval times to a city 

in the modern era. To the 

knight, everything seems 

ridiculous and new. If the 

medieval knight viewed 

things from a renewed 

perspective, what I lack 

when seeing the numerous 

signboards in Seoul would 

be curiosity. 
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Seoul, 
Start 
Up!

Kim Min-joon, who just got into his 20s, has been running a healthcare 

startup in China for three years and currently heads beauty commerce 

company Beauty Pass, after working with a mobility startup in Korea.  

Take a look at his reasons for choosing Seoul for his startup businesses.

Kim Min-joon

Most startups that we all know, 

including Baemin, Yanolja, Toss, 

Zigbang, and Coupang, started their 

businesses in Seoul, have been 

expanding in Seoul, and dream of 

becoming a “unicorn” (a startup whose 

estimated value is over 1 trillion won). 

Why do they all pick Seoul for their 

startups? Here’s why.
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First, Seoul is the best test bed.

In launching a service, the first thing to 

do is to see how customers respond. 

In order to survive in the market, you 

need to meet as many customers as 

possible and collect their feedback as 

quickly as possible. That could make or 

break the business.

If you’ve started a service and nobody 

knows about it, there’s no way to tell if 

the service works or not.

Seoul is the second in population 

density by the district in the world. 

It has even more people than Beijing 

of China or New York of the United 

States. It’s that much easier to 

effectively gather data on customer 

satisfaction and feedback when a new 

service or technology is released. 

Seoul serves as a great test bed. 

Second, Seoul absorbs a new 

culture the fastest.

If you want to find out about the 

latest trends in Korea, you must visit 

Gangnam District in Seoul. The district 

is often the first to bring in the latest 

global trends in Seoul and adapts 

to them. Gangnam is always ready 

to accept new services and what’s 

more, it welcomes them. It is always 

crowded with people from all over the 

country, on top of its residents, playing 

a role in spreading the trends to the 

rest of Korea.

Third, it’s easy to attract 

investment in Seoul.

Being a city where startup 

accelerators and venture capitalists are 

congregated, Seoul is where most of 

the investment pitches take place. As 

startup events or conferences where 

you can meet people who could help 

with the investment are mostly held in 

Seoul, it’s easier to fund your business 

in Seoul than in other regions.

Leading accelerators Primer, 

SparkLabs, Lotte Accelerator, 

SpringCamp, and BonAngels are 

in Seoul. In addition, most venture 

capitalists including KB Investment, 

Bluepoint Partners, and DSC 

Investment are based in Seoul, as well.

Fourth, it’s where talented people 

gather.

Seoul has a high ratio of talented 

people. It means you have a better 

chance of hiring a capable person in 

Seoul. Of course, the average salary 

is high here, but for a successful 

business, it’s the risk you’d have to 

take.

Fifth, Seoul supports startups.

The Seoul Metropolitan Government 

offers various programs for startups, 

including subsidies, tax cuts, office 

space, mentoring, and tax services. 

There are free office-leasing programs 

run by the city government and 

conglomerates, and startup contest 

winners get help with office spaces. 

It’s almost silly to pay for office rent 

when you have 10 or fewer employees.

If not free, there are many inexpensive 

rent options for office users. Shared 

office services like WeWork, Fast Five, 

and SparkPlus have their branches in 

many parts of Seoul. 

Startups that use the same shared 

space can lower corporate expenses. 

Computer programs, fonts, and tax 

services can be purchased together, 

and employee welfare programs such 

as transportation discounts, massage 

services, breakfast salads, and private 

institute tuitions, can be shared as well.

I’ve launched several businesses 

in Seoul over many years. With my 

first startup, I chose to commute to 

Gangnam from my house in Yongin, 

Gyeonggi Province, because I believed 

Seoul has the best environment for 

startups. For so many reasons, I 

recommend Seoul as the best place to 

launch your own business. You won’t 

regret it.
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At age 17, Kim Min-joon was chosen as the youngest entrepreneur on Forbes 30 under 30 Asia 2017: 

Healthcare & Science. Introducing himself as an “entrepreneur observing the millennial generation 

from Asia,” he is currently the CEO of cosmetics brand incubator “Beauty Pass.” E
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How to Serve Music and the City, Jin Nak-won  Owner of All That Jazz and The B’s

Come to Gwanak-gu, Grown-up Freelancer Charming Heo  YouTube creator

Sophia Speaks With Content  YouTube creator

Park Sun-min Says No to a Slow Life  Digital marketer

Mangwon-dong Buddies Head to Barcelona, Every Night  

Mikang, Hwang Yeong-joo, Lee Sa-min, Im Yu-cheong, Inzo, Park Ui-ryung

Park Daham Renews the Urban Experience  Music promoter, CEO of Helicopter Records

Lee Eun-young, Unique and Good  Unique Good Company

Make Everyday Fun Through Games, Lee Yu-won  Founder of Banjiha Games

Nerd Marketers are Scary, Kim Yeong-mi  CEO of culture marketing group Mushroom

Korean Wine to the Global Stage, Lee Seung-hoon  CEO of White Bear Makgeolli Bar & Brewery 

Not Cycling in Seoul is a Loss, RCC Riding Club “Team Boulder”  

Kim Su-jin, Park Geun-jun, Hwang Sheena, Kim Sung-ju, Kim Jong-nam

Choi Ho-keun Reforms the Soccer Culture of Seoul  Art director at H9PITCH STUDIO

Ahn Jung-eun Aspires to be the Minister of Sports 

Running evangelist, CEO of RUNderful

Won Boo-yeon Lets You Drink to Your Heart’s Content  CEO of Sinchon Salon

Lucky Days at NANALI Studio  Bak Jae-hwan, Jo Ga-yeon, Lim Sang-woo

Dustin Wessa Does Not Drink Green-Bottled Soju  Traditional liquor sommelier
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How to 
Serve 
Music 
and 
the City

Korea’s first jazz club All That Jazz 

began its operation in 1976 in Itaewon, 

Seoul. There are about 140 seats 

available at the club, where two 

groups of musicians perform every 

day. On the weekends, a long queue 

of customers is formed outside the 

building. Compared to Blue Note, one 

of the leading jazz clubs in New York 

launched less than 40 years ago, to 

have a 44-year-old jazz club which is 

still up and running in a city like Seoul is 

quite significant.

Jin Nak-won
Owner of All That Jazz and The B’s

Jin Nak-won is a living witness to the history of 

Korean jazz. From 1976 when Korea’s first jazz club 

All That Jazz opened, he was deeply involved in 

the management as a jazz fan, DJ, and manager. 

He took over the club in 1986. Currently, he also 

runs dining bar The B’s, offering top-of-the-line 

audio equipment for classical music lovers. He has 

created friendly cultural spaces for serious music 

aficionados to relax and enjoy the sound of music.
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Jin Nak-won, the owner of All That 

Jazz, first visited the club on its 

opening day as a 19-year-old high 

school graduate. To a young man who 

had a thirst for jazz music, the club was 

like an oasis in the desert. He used to 

drop by the club every night to watch 

band performances, got a job there 

as a DJ in charge of the playlist, then 

became a club hall manager, and finally 

took over the club. It was in 1986, and 

he wasn’t even 30 yet.

Jung Sung-jo, a saxophonist and 

former head of the KBS Orchestra, 

used to perform at All That Jazz on 

weekend nights until his death in 

2014. Top Korean jazz musicians, such 

as Kim Jong-jin and Jeon Tae-gwan 

of the band Spring Summer Autumn 

Winter, Lee Jung-sik, and vocalists Na 

Yoon-sun and Malo became known 

to the music fans while performing 

for the audience at All That Jazz. In 

Japan, once called a jazz kingdom, the 

majority of the jazz club visitors are 

seniors. But All That Jazz is filled with 

young energy, both on and off stage. 

Aspiring musicians who’ve studied 

in New York or Boston return to their 

home country of Korea every year 

and those who’ve majored in applied 

music in Korean universities all present 

diverse music. Korean jazz music is 

showing exponential growth in both 

its quality and quantity. “We feature 

two teams a day, and now there are so 

many talents that even seven days a 

week seems not enough.” 

Jin points out that there’s an imbalance 

between the advanced exterior of 

Seoul and its content. He hopes to 

have culturally diverse towns in Seoul 

that are open to new changes. These 

days he spends more time in Sinsa-

dong, Gangnam, than in Itaewon. At 

The B’s, he takes advantage of the 

wall displaying various top-rated audio 

systems, such as Tannoy, Klangfilm, 

Dynatron, and Western Electric, playing 

the repertoire he chose himself and 

turning the volume up. “With jazz, 

things are much better, but Seoul 

still has not enough places to enjoy 

classical music with food and drinks. 

I'm not talking about the background 

music. I mean real, loud music like in 

a concert. Seoul needs at least one 

space where classical music can be the 

main character. As I’ve said before, I 

created the space to my liking. Music 

has allowed me to succeed in this city, 

so it’s now my turn to serve music and 

the city. Yet to sell classical music in 

Seoul is a lonely business.” (laughs)

The value of Seoul: It’s in the city’s 

hardware that can compete with that of 

any city in the world.
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“Hello. I’m Charming Heo. I am a 

tattooist, YouTuber, and art teacher. 

Since I was a kid, I’ve made a habit of 

earning money by doing what I'm good 

at. I think that led me as a grown-up 

freelancer now, trying this and that. 

On YouTube, I usually post videos of 

cooking, traveling and whatever hobby I 

have at the moment. Now I have more 

than 120,000 subscribers. I think many 

people find my videos comforting.  

I was born and raised here in Seoul.  

I would describe my neighborhood of 

Bongcheon-dong as a town that has 

almost everything. Shops stay open 

until late and there are pretty places 

not too far from here. Living costs are 

surprisingly low. I like it here and even 

had my friend Sophia move to this 

neighborhood because I wanted to 

have someone I know nearby. Three 

of us, including another friend Sun-min 

who lives in the vicinity, are quite 

close.“

The value of Seoul: You can enjoy 

the state-of-the-art services easily and 

quickly.

“I am Sophia (xoxosophia). I am a 

model and YouTuber, and recently 

began selling accessories. I mostly 

make fashion and beauty content 

which involves items that people are 

hesitant to try out but curious about, 

such as henna and box braids.

After turning 20, I had never had a 

friend living nearby until I have moved 

here. Living so close to Sun-min and 

Charming, I now know how awesome 

having neighborhood friends is. We can 

share food, and it's fun to go grocery 

shopping at a marketplace instead of a 

big chain supermarket.

Before moving here, I once lived in a 

semi-basement place and had a bad 

memory of some guy opening my 

window from outside and staring at 

me. I ran out and caught him, but he 

wasn’t punished for his behavior. It’s 

outrageous to be exposed to such 

dangerous situations just because you 

are a woman live by yourself. I hope 

Seoul won’t overlook those problems.“

The value of Seoul: A place with a lot 

of people I love.

“I’m Park Sun-min, a digital marketer 

with five years of experience. My little 

brother went to the school located in 

this town so we got our own place 

here. Now my parents have joined 

us from Gyeonggi-do and we’re back 

together. My friends and I don’t see 

each other too much, but knowing 

you’ve got them close by gives you a 

sense of comfort. 

Since a few years ago, I’ve been talking 

about exercising women through my 

Instagram account(@hippie.dolphin). 

People tend to think it’s for beauty 

purposes if women work out, but we 

also feel a sense of achievement by 

playing sports or exercising. I think it 

has to be discussed openly even more. 

I turned 30 this year and would like to 

continue showing women that there 

are different options than the standard 

ones, even as they grow older.“

The value of Seoul: It’s where 

ambitious people will thrive.

Come to Gwanak-gu, 
Grown-up Freelancer
Charming Heo 
YouTube creator

Sophia Speaks With 
Content
YouTube creator

Park Sun-min 
Says No to a Slow Life
Digital marketer
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Mangwon-dong Buddies 
Head to Barcelona, 
Every Night
Mikang, Hwang Yeong-joo, Lee Sa-min, 

Im Yu-cheong, Inzo, Park Ui-ryung

Park Daham Renews 
the Urban Experience
Music Promoter, CEO of Helicopter 

Records

“Would we not have become friends 

without alcohol?” “It’s hard to imagine 

because we wouldn’t have met in the 

first place.” At the small bar named 

“Barcelona,” in Mangwon-dong, 

familiar faces appear almost every 

evening. Occasional drinking buddies 

started gathering in Mangwon-

dong and ended up forming a small 

community. “There are markets, 

hospitals, the Han River, Subway 

Line No. 6, Hongjecheon, good public 

transportation, and lots of bars.” “It’s 

a nice place to live even for stray cats. 

People look after them. They are very 

caring.” Proud of their town, they take 

turns with praises.

The bar “Barcelona” is like their 

clubhouse. They say it’s rare for 

everybody to get together, but there’s 

always someone at the bar keeping the 

seats. When someone cooks or has 

fresh produce to share, they send each 

other the same text message: “Left 

something at Barcel. Take it.”

They love Mangwon-dong but do not 

believe they will live there forever. 

“We just really like how it is right now. 

We’ve never all been in the same town. 

But it’s being rapidly commercialized 

and we don’t know where we’ll be. A 

few of us are looking to move north. 

Then we might all follow. After all, it's 

the friends that make us happy.”

The value of Seoul: 

Ui-ryung You can take risks. It makes 

you change, stimulates you, and gives 

you confidence.

Inzo It’s a place where you can do 

what you want on your own terms.

Yu-cheong It’s big and full of holes. I 

like it in the sense that there are many 

places to hide.

Mikang I might have taken Seoul for 

granted and didn’t appreciate it enough.

Sa-min A city offering many direct 

experiences to those of us who like 

performances and exhibitions.

Yeong-joo Safe and convenient for 

those with a minority identity. In some 

way, the big city protects them.

From “51+” which brought in a new 

generation to indie festivals in the 

Hongdae area to the Seoul Soldout 

Festival, how do you come up with 

these events?

When I have an idea, I draft an 

appropriate framework and make 

plans that seem reasonable to me. At 

the Seoul Soldout Festival held every 

summer next to the Han River, Jeong 

Woo-yeong of BUDXBEATS and I are 

in charge of the music part. We’ve had 

four events, and I’m mulling over what 

to change for the future.

What is Seoul like to introduce it to 

musicians from other countries?

The city brims with energy. From 

outside you probably won’t notice but 

once you’re in the city, you’ll see it 

resembles hot lava. It could be because 

of my interest in Asian music, but I find 

it interesting to see other Asians who 

don’t really know what Seoul is like 

become amazed at the sight of that 

“boiling” aspect of the city.

You've moved a lot within Seoul.

I moved to Seoul about eight years 

ago. I had to move almost once a year. 

My business started in the Hongdae-

Sinchon area, but my friends and I 

owned the club called “Lowrise" in 

Mullae-dong for two years. Now we 

run the retail store called “Cosmos 

Wholesale” and work part-time at the 

bar next door called Seendosi.

What keeps you doing work that 

bring people together?

As a music promoter, I would like 

to share what I like and renew the 

satisfactory feeling at the end of an 

event over and over again. I wish 

those who come to the event can join 

me in that feeling. If we renew a nice 

experience together, it will likely have a 

positive impact on our lives.

The value of Seoul: It’s a city where 

unbelievable events happen routinely.
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“I was a marketer at a French company. I was being lazy at 

home one day after taking a day off from work, and decided 

to clean the windows. I could see how beautiful it was 

outside after wiping the dust away. I thought I could make 

things beautiful through my will and action. I was reading 

<BTS, Art Revolution> by Lee Ji-young, a philosopher and 

professor at Sejong University. Although I hadn’t met her 

before, I contacted her through her social network and got to 

launch “No Boundary Book Salon” every week.

Speakers attending the book salon all had a common 

message. “Get out of your daily comfort zone, find 

inspiration, and connect and form solidarity with people.” 

The core messages that BTS sends through their songs and 

music videos are also about connection and solidarity. My 

connections from the book salon led to “BTS Insight Forum: 

Beyond & Behind BTS” in Samseong-dong in August last 

year. It was an international conference funded by myself. 

Connections between people can do many great things. After 

all, it was a good idea for me to clean the windows back then, 

right?“

The value of Seoul: It’s an inexplicable city with so many 

different scenes, and a mecca of BTS fans.

What’s so good about makgeolli (rice wine)?

I’ve always liked makgeolli since I was in college, but thought 

of it as a mass-produced item. I had no interest in the stories 

of makgeolli such as who made it and how it was made. After 

I grew interested in visiting breweries, I found the background 

stories of the Korean winemakers quite intriguing, just like the 

ones that I had heard from overseas breweries.

What’s the value of traditional liquor?

Many makgeolli breweries have a history of at least 50-100 

years. You can’t evaluate these places just on flavor. If they 

close business, the whole town loses its history. It’s like 

drinking wine and having a conversation about “terroir” and 

wineries. We can have that with Korean traditional liquor.

What kind of place do you want White Bear Makgeolli 

to be?

Seoul is a coalition of people from the eight provinces of 

Korea. White Bear Makgeolli is where those who’ve left their 

hometown can relish the flavor of their hometown liquor in 

the city of Seoul.

The value of Seoul: It’s a city where new and trendy items 

are quickly accepted. W
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Real-life spaces turn into a game arena, where you can 

customize your own experience through a combination of facts 

and fiction. It is the immersive alternative reality experience 

platform “Real World” released by Unique Good Company. 

CEO Lee Eun-young and writer Song In-hyuk who drafted the 

TV lecture program “15 Minutes to Change the World” started 

the business together in 2017. Real World has released a total 

of 14 games so far. Starting with “Guardians of the Sun,” they 

made “The Secret Letter of Jeong Dong” commemorating the 

centenary of the establishment of Provisional Government of 

the Republic of Korea, “City of Love” showcased at Seoullo 

7017, and “The Lost Finale” in Dongdaemun area. All of them 

are connected to Seoul, featuring unique ways to explore the 

city. The company has a clear-cut purpose and principle: To 

solve the problems the world is facing in a unique and good 

way. Lee, who gains more confidence in her business each 

time she goes abroad, says immersive storytelling content can 

be produced anywhere on earth as long as there’s a good story 

to tell. She’s also confident that the platform can attract more 

foreigners to Korea.

The value of Seoul: It can become a global city with new 

travel experiences using cutting-edge IT technology.

Lee Yu-won runs the mobile indie 

game company “Banjiha (semi-

basement) Games.” Lee and his 

highschool friends, who just turned 25, 

won Google’s indie game award with 

the game they had developed hopping 

cafes and study rooms, without an 

office. Their forte was shown via 

“Jeosesang RPG” and “Junggoroun 

Pyeonghwanara” that reinterpret the 

daily lives of the present world. Their 

latest game is titled “Seoul 2023” in 

which a player navigates a desolate 

Seoul in the aftermath of a nuclear 

war, only through text. The game 

features actual places in Seoul like 

Dobongsan Mountain, Gwanghwamun, 

and Wonhyo Bridge, and his 

Sungkyunkwan University’s law school 

building serves as a core space of the 

narrative. Asked whether he wants to 

be a judge or a game developer, he 

burst into laughter. “Well, you need to 

be appointed to be a judge. But I would 

like to do both. I want to pass the bar 

and make games too.” The company finally got an office 

recently at Seoul Startup Hub. Wondering how original their 

updated portrayal of our daily lives will be yet again, we keep 

scroll down to “refresh” Playstore.

The value of Seoul: It’s a city with stories. Rich in history, 

it’s also the most up-to-date city where numerous stories are 

exchanged.

Lee Eun-young
Unique Good Company

Kim Young-mi
CEO of culture marketing group “Mushroom”

Lee Seung-hoon
CEO of White Bear Makgeolli Bar & Brewery

Lee Yu-won
Founder of Banjiha Games
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Not Cycling in Seoul is a Loss, 
RCC Riding Club “Team Boulder”
Kim Su-jin, Park Geun-jun, Hwang Sheena, Kim Sung-ju, Kim Jong-nam

When asked why they cycle, they answer, “Not cycling makes us feel weird and awkward.” Three couples 

met at a Rapha Cycling Club (RCC) event in Boulder, Colorado in 2017 and formed Team Boulder affiliated 

with the RCC Cycling Club.

“We met for the first time two years 

ago at the RCC, an annual membership 

community run by British cycle clothing 

brand Rapha. Thanks to the similar 

hobby and interest, we’ve become good 

friends. One member couldn’t come 

out today because she’s pregnant, but 

we are a team of three married couples―

enjoying cycling together. We have an 

office worker, a photographer, and a 

graphic designer among us. We haven’t 

named the team yet but since we met 

in Boulder, Colorado, “Team Boulder” 

sounds good.

We usually cycle around Seoul, but 

about two to three times a month 

on weekends or holidays, we go out 

to suburban areas. Not being on the 

bicycle gives us withdrawal symptoms. 

People ask us why we cycle. It’s 

become such part of our lives that 

not cycling makes us feel weird and 

awkward.

Our favorite courses are of course 

Namsan and Bukaksan area. It’s such a 

refreshing experience to cycle around 

Bukaksan Mountain, Samcheong-dong, 

Hyehwa-dong, and on Sejong-daero 

in the early weekend mornings. Giant 

mountains and a river in the middle of 

a city are unique to Seoul. When you 

cycle along the Han River, you get to 

pass dozens of bridges from Haengju 

Bridge to Paldang Bridge. The more 

you cycle, the richer your memory 

will be in regards to those bridges and 

sceneries of Seoul.” 

The value of Seoul: Not cycling is a 

big loss in this city.
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Choi Ho-keun Reforms 
the Soccer Culture of 
Seoul
Art director at H9PITCH STUDIO

After having his soccer-themed paintings displayed 

at an exhibition, Choi Ho-keun started design 

agency “H9PITCH STUDIO,” soccer supply 

manufacturer “Forward,” and web magazine 

“Over the Pitch.”

Art director Choi Ho-keun who founded 

“H9PITCH STUDIO” launched soccer 

supply brand “Forward,” soccer culture 

webzine “Over the Pitch” and offline 

space “Pitch Seoul” in succession.

Located in Yeonnam-dong, Pitch Seoul 

is known as a soccer fans’ mecca. 

Over the Pitch enabled the online 

soccer playing to be realized at an 

offline venue.

The first floor sells vintage soccer 

jerseys that are rare in the market as 

well as newly-released jerseys and 

H9PITCH-designed uniforms. On the 

second floor, there’s a futsal field open 

to everybody.

Thanks to Pitch Seoul, soccer fans can 

now wear, read, and experience soccer 

instead of simply watching and playing 

the sport. They do collaborations with 

a group of amateur teams and pro 

teams including Seongnam FC and Jeju 

United, as well as global sports brands 

such as Nike, Adidas, and EA Sports. 

Choi’s career took off from being a 

chukdeok (soccer nerd) and landed 

at creating a brand-new trend for the 

soccer culture of Korea. We asked him 

what it means to buy a certain player’s 

uniform. “I’ve come to like soccer 

because of Brazilian soccer player 

Ronaldo. I own over 100 uniforms of 

Ronaldo’s and I learned about soccer 

culture as I collected items related to 

my favorite players. That’s a way of 

expressing that I like someone. 

When you admire someone, you want 

to become like them.”

Since before the launch, Pitch 

Seoul has been regularly hosting 

“Off Pitch Day” events including a 

uniform auction, potluck party, jersey 

customizing service, and displays. 

Guests were asked to dress in soccer 

uniforms. Being in one place and 

hanging out with people having similar 

interests were new to the fans who 

participated in the festival. Choi’s shop 

is known as the one where soccer 

“insiders” congregate. Every month, 

about 300-500 uniforms arrive at the 

Pitch Seoul warehouse. The inventory 

runs a whole gamut of things, from 

popular uniforms and uniquely-

designed ones to rare products. 

Sometimes they take custom orders 

from soccer enthusiasts.

“There was no place where we could 

have soccer-related fun, so we created 

one. To do this for a long time, we plan 

to use H9PITCH STUDIO brand for 

other projects as well. Additionally, we 

would like to work with more teams 

like Daegu FC because they let us 

express our ideas on soccer freely in 

our products.”

The value of Seoul: It’s the fastest-

changing, sophisticated city.
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Ahn Jeong-eun Aspires to be 
the Minister of Sports
Running evangelist, CEO of RUNderful

She once got a job as a flight attendant with a Chinese airline, but her visa 

request didn’t go through. She went through a rough period and even suffered 

from social phobia. One day while taking a walk, she thought of running. 

Running little by little every day changed her life 180 degrees.

You host RUNderful Crew once a month. What kind of 

programs do you offer?

About 50-80 participants gather per session. Most of them 

are new to running. I thought of a slogan saying “We seek 

to lift your heart rather than your legs.” Instead of teaching 

how to run well once, I want to give them a determination 

to continue running. During the session, I run with them 

or invite a professional of a certain field to give a speech to 

encourage the participants.

A few years ago, running was done mostly by those in 

their 50s and 60s. It’s a recent trend that young people 

in their 20s and 30s are leading a change in running 

culture. What do you think caused this phenomenon?

It's the power of compliment, above all. Compliments are 

hard to get these days, but when you run for 30 minutes, 

you get a lot of praise. If you run at a competition, you can 

get a medal and photographs. Another reason could be that 

there is a finish line. You also get what you deserve in running 

depending on the amount of your effort.

You started running to overcome the problem you had. 

What motivates you now?

People who cheer for me. There are tough moments, but 

whenever I hear stories about how someone picked up 

running because of me, I think I should not stop here.

Your challenge continues. You write and model. What’s 

your imminent goal and long-term aim?

My short-term goal is to finish running the world’s top six 

marathons. So far I’ve completed Tokyo, Berlin, and New 

York races. My book <Seoul Running> (working title) is set 

for release in March, so I intend to see it through. The book 

introduces 100 teams including running crew like us, friends, 

and children and their fathers running together in Seoul. My 

hope for the book is for people to approach running more 

easily and to remember as much Seoul as possible. My 

future aim is to have foreigners and Koreans run together on 

a tour of Korea. To this end, I’d like to become the Minister of 

Culture, Sports and Tourism.

The value of Seoul: Diverse sceneries.
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Won Bu-yeon 
Lets You Drink to 
Your Heart’s Content
CEO of Sinchon Salon

Lucky Days at 
NANALI Studio
Bak Jae-hwan, Jo Ga-yeon, 

Lim Sang-woo

How did you come up with the idea 

of starting a social club-style bar?

I built my career in the advertisement 

industry. What ad agencies do is to get 

a message across to consumers with 

the advertiser’s money, but at some 

point, I thought it was all meaningless. 

I wanted to start my own brand. I 

narrowed down the list of things that 

interest me, prepared 90 percent of 

my next step, signed a contract for 

the space, and left the agency. Then I 

opened “Wonbu Bar” after my name.

I guess you are often asked why you 

opened a bar?

At work, when drinking with 

colleagues, they would only drink 

somaek (soju-beer mix). But there are 

so many kinds of liquors and different 

tastes. I thought of a place where you 

can pick your own choice of a drink and 

be at ease as if you’re visiting a friend’s 

house. That’s how I’ve come to run a 

total of nine spaces so far, including a 

whiskey bar, saloon, and pop-up pub.

You’ve been contributing to local 

culture revival in many ways.

Sinchon once had over 10 small 

theaters but the gentrification of the 

area shut them down, filling the town 

with franchises. I decided to create 

a space where contemporary artists 

can freely experiment with what they 

want to do. I posted the idea on web, 

and thankfully got over 40 million 

won by crowd-funding. My college 

acquaintances helped a lot. After 

“Theatre Sinchon” was built, various 

programs have been staged, and two 

actors were nominated for Baeksang 

Arts Awards. I was proud when actor 

Sung Soo-yeon got an award.

Sinchon Salon opened in Seongsu-

dong.

Sinchon Salon in Seongsu-dong is 

under joint operation starting August 

2018. The request for the joint venture was made through Theatre 

Sinchon by Root Impact, a non-profit organization. The theme of 

this place is “behind.” If Theatre Sinchon is a space for authors, 

at Sinchon Salon anyone with good content can be featured. For 

instance, we’ve had exhibits of B-cut movie posters, a location 

manager’s photograph collection, and a female carpenter’s works. 

We also run salon programs, and the venue doesn’t require a 

membership unlike other spaces. Although membership indeed 

forms a database to be used for marketing, we are keeping the 

space open as we believe we still need more experience.

The value of Seoul: People. The city has local authorities trying 

to provide high-quality content and its citizens are ready to enjoy it. 

Hopefully, we find the middle point that both sides are happy with.

Bak Jae-hwan, CEO of NANALI 

Studio, went to college to become an 

animated film director but seeing the 

potential of mobile game developing, 

he changed direction and founded 

a game company. Although Korean 

people tend to think of games as 

something negative, there are 

masterpiece games that lead the 

users to gain an understanding of 

life through philosophical stories and 

beautiful visualization. “Sally’s Law” 

by NANALI Studio is a good example. 

It’s revealed at the end of the game 

that behind someone’s life seemingly 

full of lucky moments are their parents 

secretly guiding and protecting them. 

It’s a game that makes you tear up as 

you feel the familial love after a thrilling 

adventure.

Lim Sang-woo and Jo Ga-yeon, 

employees of NANALI Studio, landed 

jobs at their dream game company 

right after graduating from high school. 

Jo, who grew up in Chungcheong 

Province, used to create games on 

her computer during her elementary 

school days. Her friends found them 

fun, which encouraged her to make 

more, and she ended up going to a 

high school specializing in developing 

games. Lim had a chance to sit at a 

lecture by a game company Netmarble 

employee, and started training to 

become a game developer, which 

continued through his high school 

years. He became the youngest 

employee of NANALI.

A place where you’re compensated for 

the time you had put in for your passion 

and are patted on the shoulder with 

care and consolation when needed 

that–That is the future of Seoul in 

the minds of these 20-year-old game 

developers.

The value of Seoul: Challenge and 

passion.
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Dustin Wessa 
Does Not Drink Green-
Bottled Soju
Traditional liquor sommelier

Traditional liquor sommelier Dustin 

Wessa majored in Korean studies in 

his home country America. At certain 

point, he couldn’t find a proper place to 

further his study, so he just flew to this 

country. Seeing him off at the airport, 

his mother told him regarding his two-

year overseas studying plan that she 

knew he wouldn’t come back home for 

a long time and wished him good luck. 

Indeed, he’s been in Korea for nearly 15 

years now.

As a child, he was interested in wild 

mushrooms, flowers, and trees, but 

only after coming to Korea did he start 

noticing them as potential ingredients 

for cooking. “If I just wanted to cook, 

I would have learned something 

that could bring in money, instead 

of learning how to make kimchi. 

(laughs) To mix all those ingredients 

and know it will taste much better 

exactly in three months is just amazing. 

Traditional liquors are similar. Put rice 

grains, yeast, malt, and water in a 

piece of pottery and know when the 

taste will peak–to me, it looks almost 

shamanistic.”

Dustin Wessa, an American who majored in 

Korea studies, first came to Korea with a two-year 

study plan but ended up settling down in Seoul. 

Known as a chef who climbs up mountains and 

takes a boat out to sea to find materials for his 

unique cooking, he is now infatuated with Korea’s 

traditional alcoholic beverages.

The sight of a handsome American 

speaking Korean fluently while brewing 

Makgeolli had the media bombard him 

with requests for TV appearance. After 

rejecting such offers for several years, 

he suddenly showed up on TV and 

started a YouTube channel promoting 

Korean traditional liquor. “I didn’t want 

to be one of the foreigners on TV with 

nothing to offer. Now I have something 

to say about Korea's traditional liquor.”

How would he evaluate the city 

he’s lived in for 15 years? “Seoul 

doesn’t feel like Korea. It has its own 

personality. Assuming Korean cities are 

all siblings, Seoul is the most educated, 

fastest, and most achieved eldest, but 

it has a severe case of ADHD. (laughs) 

Yet, the whole family somehow just 

accept it and thinks that’s what they all 

should drive toward.”

Now, he speaks of his responsibility 

toward Korean traditional liquor. “I am 

someone who can introduce traditional 

drinks in English and Korean. I want to 

create my own space to reconstruct 

everything from the perspective on 

these drinks and how to relish them to 

the brewing processes. Not just here, 

but I want to combine it with fine dining 

in New York, Paris, and San Francisco.”

The value of Seoul: It’s running 

forward so fast in madness, but 

somehow pulls the culture of the entire 

nation upward.
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Korean Blood, Foreign Perspective, Terrence Kim  Co-founder of fashion brand “IISE” 

Park Chan-ho Has Plans for Everything  CEO of living product platform “Seoul Bund”

Leaving No Part of Seoul Un-stepped, Park Ki-bum  CEO of handmade shoe brand “Shoe Lab”

Good Oil Changes People’s Lives, Park Jeong-yong  CEO of oil manufacturing startup “Queensbucket”

Building a City That Connects People and Nature, Cho Jung-goo  Architect, Head of guga Urban Architecture

Lim Sang-jin’s Alcohol Connects Daily Life  CEO of hand-crafted beer franchise “Daily Beer” 

Daelim Museum’s Exhibition Team Draws Out Art from the Everyday

  Kim Min-ha, Park Min-zoo, Cho Seong-yoon, Chung Kew-yearn, Lee Jung-yeol, Ahn Ju-hui

Sheal Eum’s Robot Hugs Everyone  CEO of ARobot

Jo Shua and Erland Opdahl Design While Walking   Co-founders of Almond Studio

Kim Jae-won Adds Contents to Neighborhoods  Head of interior design studio “ZgMc”

Kim Sung-hyun Connects Space, Products and People  Director of space sharing platform  “Value Venue”

Park Jeong-hoon Rides between Wealth and Poverty

  Head of “Rider Union,” a labor union for delivery workers 

Lee Du-hee Wants to Train One Million Coders  CEO of “Like Lion,” a programming education organization 

The Unexpected Spaces Created by Kim Su-Jin  Project Director of “Uhjjuhdah Project” 

Harry Kim is a Master of Fabric  CEO of Harry Textiles

Kim Won-ku Built and Kim Jin-kwan Maintains  CEO and Manager of Rex Diamond

Antony Gusscott Brings Out the Uniqueness in Content  Creative Director of Sprinkles on Top

Oh Seo-yeon Helps the Socially Vulnerable Travel in Seoul  CEO of Amusetravel

Lee Won-ju’s Thoughtful Cosmetics  CEO of Beautiqlo

Kang Yong-ju Dreams of Healthy Body and Healthy World  M.D., Director of Anapa Clinic



You were born in the U.S., but never really traveled 

to Korea. Why did you come to Seoul? 

My brother and I came to Korea for the first time in 2011 

after we had become an adult. We knew nothing about 

the country and could barely speak Korean. When we 

came to Seoul, however, we felt that this place was both 

familiar yet unfamiliar to us. We were proud of Korean 

culture and wanted to learn more. We also wanted to 

share our experience in Korea with our family in the U.S. 

We were so excited that we stayed in Korea during that 

trip for two weeks and just traveled around. That’s when 

ideas about IISE just started to come to us. Ultimately, 

we settled down in Seoul to start a brand based on 

Korean elements. 

Two of you each studied English and finance. How did 

you get interested in creating a fashion brand? 

We went to Catholic school as kids and had to wear the 

same clothes every day. When we moved to a public middle 

school, we confronted with a world where what you wear 

defined you. There was a famous brand called “ZNCO” at 

the time and my mom bought me a pair of pants of the brand. 

They were these ridiculous looking wide pants, but when 

I went to school with them on the cool kids gave me high-

fives and told me I looked great. Then we got interested in 

streetwear culture and tried to find new clothes and clothes 

that people didn’t know about. Both of us bought and sold 

sneakers online throughout high school and college. At just 

about the time we started IISE, we knew everything there 

was to know about streetwear. We had essentially learned 

about fashion from the Internet. 

What was your first impression of Seoul? 

It may seem obvious, but my first vivid memory of Seoul was 

Gyeongbokgung Palace. We knew that it was an old place, 

but to us, it seemed futuristic. That’s probably because we 

hadn’t seen anything like it before. We found everything 

so new, unique and different, including the monks walking 

around in their robes. For us, everything was new. 

“Reinterpreting Korea’s Traditional Culture” is a very 

common phrase. How come IISE's collection is so 

refreshing and new? 

I think it’s because at a basic level we design everything from 

a foreign perspective. Also, everything is still new to us here. 

Korean 
Blood, 
Foreign 
Perspective 
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Terrence Kim
Co-founder of fashion brand IISE 

Brothers Terrence Kim and Kevin Kim are second-generation overseas Koreans 

who created and now run IISE (IISE.co)–meaning “second generation”. They 

combine American-style streetwear with traditional Korean elements to create 

unique results. 

IISE’s 2019 F/W Collection 

imagines what it’s like to 

wear clothes in Korea 50 years 

into the future. 
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You are actively reflecting various 

social issues in Seoul–from the 

candlelight protests to fine dust–in 

your collection. 

When we first started IISE, we simply 

took the existing visual elements of 

Korea–such as natural dyes, traditional 

patterns, and door handles–in our 

designs. As time passed, however, 

we wanted to avoid such an obvious 

approach to design and apply Korean 

culture more conceptually. That’s why 

we reflected the candlelight vigils 

in our designs. For this season, we 

put stories about Korea’s chaebol, 

conglomerates, and their system 

into our collection. We imagined IISE 

becoming the biggest conglomerate 

in Korea and created uniforms for each 

of its separate subsidiaries, ranging 

from IISE Pharmaceuticals and IISE 

Heavy Industry to IISE Chemicals. 

We were also lucky enough to strike 

collaboration deals with a New Zealand 

dust protection mask company and 

Gore-Tex to create designs for clothes 

that we imagine could be worn 50 

years into the future in Korea. All 

these clothes are part of the 2019 F/W 

collection. 
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What is your favorite place in Seoul? 

We lived in Yeoksam-dong when we 

first came to Korea. We didn’t find 

ourselves really connected with the 

environment there. On the other hand, 

Gangbuk area has inspired the most 

intense feelings in both of us. It just 

has its own charm. We like going to old 

restaurants run by elderly women for 

meals. We took pictures for our look 

book at old cafes all around Euljiro. At 

first, the elderly owners of the shops 

couldn’t understand what we were 

doing and asked us why we were 

coming to their shops when there were 

“much cleaner” and “better” cafes 

nearby. They really liked it, though, 

when we began taking pictures with 

real models in their shops. It’s hard to 

say how long those places will last. 

IISE was born through conversations 

with people in places with Euljiro and 

Gwangjang Market. 

The value of Seoul:

A place that pulsates with intense, 

creative energy every day.
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Park Chan-ho Has 
Plans for Everything
CEO of living product platform 

“Seoul Bund”

Seoul Bund is a lifestyle platform that 

sells craftworks and household items 

from five East Asian countries through 

online and offline channels. Seoul 

Bund’s CEO, Park Chan-ho, established 

the company in 2015 at a young age 

and has a unique perspective on things. 

Park decided on the name “Seoul 

Bund” for his company to refer to 

Seoul’s pier where boats come and 

go while envisioning that all things of 

East Asia flow through the Han River in 

Seoul, a traffic hub situated between 

China and Japan.

“The popularity of Northern European 

design in Korea that started a couple of 

years ago hasn’t gone away,” Park said. 

“Everyone thinks that they know about 

Northern European design, but there 

aren’t many people who can distinguish 

between the designs of Denmark, 

Sweden, Norway, and Finland. East 

Asia, I think, is similar. 

I came to realize that East Asian 

countries linked together through 

Chinese writing and culture can first 

collaborate to increase their influence 

abroad before focusing on showing 

each country’s own identities.” Park 

is creating the new trend of “East 

Asian design” by collecting well-made 

products from brands in each country 

that share his vision under the name 

Seoul Bund. 

Seoul Bund is conducting collaborative 

project “Hwa (harmony)” with 

traditional Korean craftsmen and young 

designers. The project has produced 

spoons, forks, knives and other forms 

of brassware cutlery. “Of the five 

East Asian countries, we are the only 

ones using brass for craft material. 

Seoul Bund sells craftworks and household 

products from five East Asian countries. Through 

its website (seoulbund.com), the company has 

put traditional East Asian design on the map by 

collaborating with stringently-selected brands, 

handicraft artists and designers to produce new 

products. 

#47

Foreigners like them, of course, but 

Koreans are especially enthusiastic. 

There has been a significant increase in 

brass products in the market compared 

to when we first started developing 

them.” 

Park intends to move past making 

products that simply combine craft and 

design to connect the traditional with 

the modern to create new household 

items that fits East Asia’s changing 

lifestyle. The company plans to open a 

platform to sell Seoul Bund’s products 

online overseas as well. Park has plans 

for not only five years from now, but 

for the next seven and even 10 years 

down the line. 

The value of Seoul:

It’s a city whose name alone creates 

a special “fantasy” in the minds of 

people who haven’t visited it yet. 
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Leaving No Part of 
Seoul Un-stepped, 
Park Ki-bum
CEO of handmade shoe brand 

“Shoe Lab“

Shoe Lab is a “platform for shoes” that 

connects suppliers with customers, 

whether they need shoes for just 

one foot or even 1,000. The institute 

helps individuals or brands order the 

shoes they want without the need to 

go through complicated distribution 

channels. Shoe suppliers in Seongsu-

dong’s “Shoe Street” make excellent 

quality shoes due to their years of 

experience, but they tend to be less 

than good at business and marketing. 

This is where Shoe Lab comes in: it 

serves as a facilitator between the 

shoemakers and the customers. 

What put Shoe Lab on the map is 

the service called “Mensole.” The 

service involves going directly to 

the customers and measuring their 

sizes, the characteristics of their 

feet and even their personal style 

before creating handmade shoes 

just for them. “We went to measure 

customers’ feet at parks, offices and 

even after-work drinking sessions,” 

Park said. “Our shoes have walked on 

every part of Seoul, and our employees 

have stepped every part of the city.” 

The company’s database has grown 

to 18,000 through years of work 

throughout the city. Park is preparing to 

use this database as a stepping stone 

to move the company to the next level. 

“It’s clear where the most demand is 

in the city. They are in the banking and 

business districts, such as Gangnam, 

Euljiro, and Yongdeungpo. I plan to 

open showrooms in these areas and 

present a new way for people to buy 

shoes.”

The value of Seoul:

It’s a shining city in the center of Korea. 
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8 Good Oil Changes 

People’s Lives, 
Park Jeong-yong
CEO of oil manufacturing startup 

“Queensbucket” 

A pleasant smell fills the urban factory 

run by Queensbucket, a company 

producing healthy sesame and perilla 

oil using low temperatures. The small 

space in the factory is filled to the 

brim, making it easy to experience the 

process of making oil through all the 

senses. The head of Queensbucket, 

Park Jeong-yong, calls this place–

which was opened just last summer–

an “urban mill.” 

After establishing Queensbucket in 

2012, Park ventured into the new 

market of vegetable oil made using 

low temperatures. Queensbucket’s 

method of oil production spurns the 

existing hot pressing methods which 

require roasting at temperatures higher 

than 270 degrees Celsius. Instead, 

the company uses cold pressing 

methods to avoid burning the seeds 

and to preserve their taste and scent. 

This way also prevents any harmful 

substances such as benzopyrene. The 

company’s sesame oils can be used on 

salads, steaks, seafood dishes, among 

others, whereas the existing sesame 

oil has been traditionally used in Korean 

food only because of its strong taste 

and smell. The oil is roasted using 

low temperatures which preserves 

healthy elements in the seeds such as 

lignan, which is said to help prevent 

cancer, diabetes and even dementia. 

Queensbucket’s sesame oil has lots of 

potential as health functional food. 

“Good oil can change the quality of 

people’s lives. We will continue to 

produce clean and healthy oils to allow 

the world to know about the value and 

potential of our sesame and perilla 

oils.” 

The value of Seoul:

It’s the gateway to the world. 
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Six years after being established, 

Daily Beer has 200 bars, including 

21 directly run by the company–the 

largest number of bars of any any 

hand-craft beer franchise in the world. 

The company’s head, Lim Sang Jin, 

partners with around 30 beer makers in 

Korea and is at the very forefront of the 

craze surrounding hand-crafted beer. 

While many franchises increase the 

number of affiliate stores to earn 

money, Daily Beer shares the know-

how it has formed over the years at its 

21 directly-owned bars to help affiliate 

bar owners achieve even bigger profits. 

Lim started his business with dreams 

of a small bar with a red mirror-ball in a 

quiet apartment complex. 

“Daily Beer envisions itself as a local 

neighborhood place to relax. I wanted 

the bars to be places where people 

could come straight from their home–

even wearing their slippers– to have a 

drink. The vision we had was to bring 

the hand-crafted beer you once could 

only find in Itaewon or Gyeongridan-gil 

to local neighborhoods at reasonable 

prices.” 

Since November last year, Daily Beer 

has held 10 events that are part of a 

campaign to drink “local” beer aimed 

at introducing beer lovers to quality 

beer makers throughout Korea. Each 

event has been so popular that the 

beer provided ran out too early. Daily 

Beer offers consumers a chance to 

try hand-crafted beer from different 

parts of Korea–beer they may not have 

otherwise been able to taste. 

“Our goal at Daily Beer is to have 

everyone in the world enjoy the diverse 

range of Korean beer,” Lim says. His 

company is now moving one step 

further to that goal. Daily Beer will 

launch a new beer in Myanmar with 

the country’s only one brewery, and is 

also preparing to create a subsidiary in 

the U.S., the birthplace of hand-crafted 

beer. Daily Beer is moving forward with 

its plans to captivate the world’s taste 

buds with a diverse range of hand-

crafted beer. 

The value of Seoul:

A culture where people discover new 

things to enjoy. Seoul always pursues 

dynamic change and new things.

As an architect, what do you think 

of when you think of Seoul? 

The scenery. These days I have been 

reminded that Seoul has an excellent 

geographical location given the proximity 

to mountains and rivers. Florence, for 

example, has placed an intense focus on 

the city’s cathedrals, while, Seoul started 

with creating four gates built between 

the mountains and rivers. 

It seems people in Seoul these days 

don’t really notice such scenery. 

I’m talking about scenery not because 

I yearn for it; rather, it’s just because 

Seoul is still located within a landscape 

where the mountains and rivers can 

be seen. Architects need to see how 

people live. I knew that I wanted 

to make architecture that is closely 

connected with people’s lives. Since 

2000, I began to visit various places 

in Seoul that have been built within a 

natural landscape. 

What kinds of things did you see 

and feel during your almost 20 years 

of traveling around the city? 

I realized that cities, including Seoul, 

are created by placing new things on 

top of old things. Seoul found its place 

within the excellent landscape from the 

Joseon Dynasty, so rather than being 

created through urban planning, it was 

created to meld into the existing natural 

landscape. 

What must be done to preserve 

the connection between Seoul’s 

architecture and the natural 

landscape? 

Regardless of whoever owns a 

particular building, the location or time 

that the building has spent on that 

piece of land is all of ours. Namsan, 

for example, can be enjoyed by all of 

us because it’s been preserved as 

Namsan, but what would happen if 

someone put up a fence there or built 

an apartment complex? A “good city” 

is one owned by all its citizens. 

The value of Seoul:

The uniqueness that cannot be 

replaced by anything else. 
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Lim Sang-jin’s Alcohol 
Connects Daily Life
CEO of hand-crafted beer franchise 

“Daily Beer” 

Building a City That 
Connects People and 
Nature, Cho Jung-goo
Architect, Head of 

guga Urban Architecture
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Daelim Museum, located in Tongin-

dong, Jongno-gu, is "hip." Museums 

were not too popular to the general 

public even a few years ago, but now 

people wait anxiously at the doors of 

Daelim Museum on the weekends to 

get in. Most of the museum’s visitors 

are people in their 20s and 30s. This 

also surprises foreign artists who get 

invited to the museum. 

The museum allows visitors to take 

pictures of the exhibited artwork, and 

buying one ticket allows people to view 

an exhibition an unlimited number of 

times throughout its run. 

Daelim Museum’s Exhibition Team 
Draws Out Art from the Everyday
Daelim Museum Exhibition Team: Kim Min-ha, Park Min-zoo, 

Cho Seong-yun, Chung Kew-yearn, Lee Jung-yeol, Ahn Ju-hui

Sheal Eum’s Robot Hugs 
Everyone
CEO of ARobot

“When people think of robots 

performing, most people will think 

of humanoid robots lining up in sync 

and dancing. That, however, was 

already done more than 10 years ago. 

I asked myself whether there was 

something new to do. That’s when I 

started planning an exhibition called 

“EDIE, Robot Planet Grand Mission” 

at the DMC Gallery last October that 

combines AI robot technology and 

interactive digital art. 

When people enter the DMC Gallery 

and put on leg warmers, a furry robot 

called EDIE will approach them. I 

planned it so each visitor would pair 

up with an EDIE robot and complete 

missions according to a script as 

they walked around together in the 

center. I had been researching how 

to get humans to create a strong 

emotional connection with a robot in 

a short amount of time and ended up 

developing a small furry robot. 

Changes in our lives due to 

technological shifts are inevitable. If 

that’s the case, then we need to make 

sure that no one is neglected from 

enjoying stable lives and the benefits 

of technology. ARobot stands for ‘A 

Robot for All.’ The biggest advantage of 

robots is that they can be used in many 

different contexts.  

Daelim Museum was the first to 

introduce this kind of system in Korea 

as part of efforts to bring more people 

to its exhibits. The result? A huge surge 

in popularity. 

The museum’s exhibition team plans 

for exhibitions two years ahead of time. 

After a great deal of preparation and 

the opening of an exhibition, the future 

they plan suddenly becomes reality 

once visitors start taking in the artwork. 

“The museum used to be a regular 

house and that presents some clear 

limitations. However, these limitations 

create new opportunities. The artists 

involved in the exhibitions just love it 

because it’s a challenge for them, too. 

We put our heads together for a long 

time with the artists to think about how 

to maximize the merits of the space we 

have to work with.” 

The value of Seoul:

Neighborhoods. The city is getting 

more interesting because the 

characteristics of each area are being 

accentuated.

#5
3

#5
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While I did create EDIE for the 

exhibition and performance, EDIE could 

be reprogrammed, and new features 

could be added to become a robot 

caregiver for elderly people or as a pet 

for kids or families. I want to continue 

making things that use the unlimited 

possibilities presented by robots.” 

The value of Seoul:

People filled with curiosity. 
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What does Almond Studio do? 

We do designs and consulting for 

clients in Korea and abroad. We also 

make original products such as bags, 

lights and bottle openers. 

Could you tell us about one of your 

products? 

One of our best items these days 

is our wallet. The wallet is made 

from materials we obtained around 

Cheonggyecheon, including leather 

from Sinseol-dong Market. We get the 

leather cut in one place and the logo 

imprinted at another, and then add the 

button from somewhere else. We get 

the packaging done in Dongdaemun 

and sell it at the DDP. Being able to do 

all of this within walking distance is 

what makes Seoul special. 

What did you find out about Seoul 

while running your studio? 

The self-respect held by the 

craftspeople here. We’ve come 

to respect the enthusiasm they 

have along with their outstanding 

professionalism. When we first started 

making bottle openers, we didn’t even 

know how to assemble them so we 

went around from place to place to ask. 

Craftspeople who had been doing it for 

a long time gave us a lot of tips, and if 

they couldn’t help us directly then they 

told us where to go to ask. They still 

give us a lot of help. 

The value of Seoul:

Diversity. Like bibimbap, Seoul 

compresses all the diversity in Korea 

into one place. 
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Cho Shua and Erland 
Opdahl Design Design 
Wile Walking
Co-founders of Almond Studio

Cho Shua from Korea, and Erland Opdahl from 

Norway, along with Milla Niskakoski from Poland, 

run international design studio “Almond Studio.” 

From its very beginnings, it based itself in the 

Sewoon Makers Cube.

From the top: 

Octo Citrus Lemon

Kellolek Backpack Series
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Kim Jae-won Adds Contents to 
Neighborhoods 
Head of interior design studio “ZgMc”

People call the Zagmachi cafe the archaeopteryx of 

Seongsu-dong. 

There were a lot of splendid designers in Seongsu-dong, 

which is where a lot of handmade shoes are created. I 

thought it would be fun to create a cultural space there and 

despite not being a professional or a barista myself, I started 

a cafe. Cafes, as you know, are places where people can 

casually gather. 

Was there a reason you created other new places 

involving crafts, stationery and even music after 

opening the Zagmachi cafe? 

After Zagmachi got famous, a cafe street appeared. People 

would often ask me if there were places other than the cafe 

to visit in the area, and I realized that we need to create other 

places in the area for them to visit. I found myself planning 

for other projects after thinking that I needed to get people to 

stay in the neighborhood a little bit longer, particularly given 

the ever-increasing number of cafes opening nearby. 

Your such plans have contributed to the changes we’ve 

seen in Seongsu-dong.

Ultimately, I also found myself evolved as I watched the 

changes in Seongsu-dong. I started to realize that people 

who came to the neighborhood wanted to fully enjoy the 

area for the entire day. That’s when I thought that I needed to 

create more fun things in this huge neighborhood. I opened 

my cafe to exhibitions and a handicrafts shop as part of my 

own efforts to create new content. 
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Seoul is praised as a “fun city” nowadays. 

Seoul is changing into a fun place to be. There are issues 

regarding gentrification, but that’s the same problem all 

over the world, I think. It’s hard to prevent gentrification 

from happening through government regulation. If young 

people and people from other places add new things to a 

neighborhood to reinvigorate it, people already living there 

will also join in to help move the neighborhood in a more 

positive direction, ultimately developing the area together.

Has there been that kind of positive change in the 

neighborhood around Zagmachi and OR.ER? 

There are many old stores in front of OR.ER. In the past, 

there weren’t many people walking around so most of the 

stores closed at 6 pm, but now that there are more and more 

businesses and more people come and go, I’ve seen some 

gradual changes in how they operate. I’ve found that keeping 

the existing things while adding just a little bit of change has 

led people who would have just passed to stop and look. 

So, changes in contents while keeping the same 

buildings and facilities in place can reinvigorate an 

urban area, it seems.

Many people say that Seoul is more fun than even Paris or 

London. When I hear that, I’m proud because it feels like I’m 

contributing just a little bit to changes in Seoul even in my 

own area of Seongsu-dong.

The value of Seoul:

Neighborhoods. The whole city is becoming more fun 

because there are more and more unique things to see and 

do in each area. 

#55

Kim Jae-won, the head of the studio ZgMc, contributed to turning Seongsu-

dong from an industrial space to a neighborhood with a wide variety of cultural 

sites. After opening the cultural cafe Zagmachi, she has added to the vibrancy of 

Seongsu-dong by creating several other sites including OR.ER, WxDxH, OR.ER 

Archive, and Point-of-View.
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“Value Venue” has a unique name. How 

did you start the company?

I start the company because I knew from 

direct experience how hard it is for a 

young person to run his or her own brand 

or shop in Seoul. You must put down a 

premium, key money and set aside funds 

for the interior design of the shop. All in all, 

you need around 100 million won (around 

85,000 U.S. dollars). This situation makes 

it hard for young people to open their own 

shops in Seoul. I wanted to help improve 

the situation and created the company to 

help small-scale shopkeepers. 

How do you help to change Seoul? 

We connect people who own excellent 

spaces with those who sell excellent 

products. Both sides of the equation 

are Seoul citizens. We hope to see this 

city invigorated by the virtuous cycle of 

consumption and communication where 

people sell good products in not-so-well-

known places and consumers visit those 

new places for quality products.

The value of Seoul:

Hidden spaces. Businesses coming to 

life in commercially-dormant places can 

immediately bring more people to that area. 

Park Jeong-hoon
Head of “Rider Union,” a labor union for delivery workers 

Lee Du-hee
CEO of “Like Lion,” a programming education organization

Kim Su-jin
Project Director of “Uhjjuhdah Project”

“I work as a rider (delivery worker) 

at a fast food franchise. I’ve got my 

insurance covered and signed a 

contract. But I found that not all riders 

work in the same conditions. Riders 

who work in delivery proxy services 

must bring their own motorbikes to 

work and any accidents they get into 

they must take care of themselves. 

Most of them work without a contract. 

I went around all over the country on 

my days off to meet riders everywhere 

and created the “Rider Union” last 

Labor Day along with around 70 other 

riders.

The reason that the food delivery services in Korea, and 

especially Seoul, are such high quality is that consumers 

don’t have to pay that much. Even if riders obey all the traffic 

signals and drive carefully while delivering their food, they still 

couldn’t make minimum wage. While you can curse at riders 

who don’t obey traffic rules, don’t we need to think more 

deeply about who has created such an unreasonable system 

and who is making profits without taking any responsibility to 

the costs to society?”

The value of Seoul:

A magnificent-looking apartment building built on top of a 

spot where a shantytown used to exist. 

Lee Du-hee, who runs the organization “Like Lion” that 

teaches non-programmers how to code, dreamed of a world 

where anyone could create the IT service they wanted. His 

company has now graduated seven classes of newly minted 

programmers and is now developing into an international 

educational institution teaching students from all around the 

world, including those in the U.S., Australia and Hong Kong. 

The company holds Korea’s biggest single Hackathon (a word 

that combines “hacking” and “marathon.” Participants are 

put into teams and put together ideas to build apps, web 

services or business models) each year. “Just like scholar 

Yulgok Yi I argued the need to cultivate 100,000 soldiers to 

defeat Japan in the past, I believe that we need to cultivate 

one million people who have learned how to code. If we 

take the opportunity to do this now, Korea can become a 

superpower in the next generation. Lots of people need to 

know how to do web development, and for that to happen, 

we need the support of state-led education.” 

The value of Seoul:

Seoul has more excellent IT geniuses than any other city. It 

has enormous potential.

In 2014, a building called “Uhjjuhdah Shop” 

was built in Donggyo-dong. Architecture 

company SAAI constructed the building 

after local merchants in Hongdae expressed 

the desire to continue to do business in 

same area. After it was built, the company 

recruited shopkeepers to fill the small-scale 

shopping center. It was originally planned 

as a one-off project, but soon the company 

built its fourth such building in Hyehwa. 

Kim Su-jin, the project’s director, manages 

the company’s directly run spaces and 

programs, both of which will play a central 

role in the “Uhjjuhdah” shops all around 

Seoul. At the Uhjjuhdah in Seogyo, there’s 

a gallery, while the one in Mangwon has an 

“Uhjjuhdah Bookstore” that, every month, 

selects a writer to oversee the bookstore 

for a day. 

Uhjjuhdah Project knows that spaces hold 

both time and memories. Kim has long 

considered what kind of messages these 

spaces can give to people. We will be 

waiting to see what kind of surprising and 

comforting spaces she will create in Seoul. 

The value of Seoul:

It’s fluid, and in it we come to meet things 

better left unchanged.

Kim Sung-hyun
Director of space sharing platform 

“Value Venue”

 W
o

rd
s 

L
e

e 
D

o
n

g
-m

i, 
P

ar
k 

Ye
-h

a 
 P

h
o

to
g

ra
p

h
 P

ar
k 

W
o

o
-ji

n
, H

an
-S

an
g

-m
o

o
h

 W
o

rd
s 

K
im

 M
in

-ju
n

g
, C

hu
n

g 
K

yu
-y

o
un

g 
 P

h
o

to
g

ra
p

h
  L

e
e 

H
an

-k
o

o

#56

#5
7

#58

#59



S
E

O
U

L
M

A
D

E
S

C
E

N
E

 #
4

10
6

10
7

Sprinkles On Top is run by its creative 

director, New Zealand native Antony 

Gusscott. The company connects 

Korean content companies that develop 

characters and animation with overseas 

markets. The name of the company 

refers to giving an even better first 

impression to content that already has 

value―just like when you put colorful 

sprinkles on a delicious donut to attract 

more attention.

“The quality of content produced 

in Korea is very high, but due to 

language and cultural barriers, most 

of it is consumed in Korea. During the 

creative process, if Korean companies 

add the perspective of countries in 

the English-speaking world, then their 

opportunities to succeed in the global 

market will increase,” Antony says 

in fluent Korean. He established the 

company in 2016 and has developed 

around 40 products, also working on 

projects to facilitate their production to 

distribution. 

Antony Gusscott
Creative Director of Sprinkles on Top Creative

Kim Won-ku (father) “I was working 

in the watch business during my 20s. I 

always had nothing but the confidence, 

so I started my own jewelry business. 

I wanted to share the know-how I 

had gained from decades of working 

with my son. I wanted to develop 

the area further by passing what I’ve 

achieved down to the next generation. 

Overseas, there are many luxury 

brands that are more than 150 years 

old. Seoul achieved in just 50 years 

what others can’t achieve in 100 years, 

and I believe that my next generation 

can do the same with this brand.”

Kim Jin-kwan (son) “Our biggest goal 

is to become a sustainable company. 

I believe that there’s value in keeping 

even a small shop going for a long time. 

I want to try new things and sincerely 

try to resolve the obstacles we face 

to keep this company going for a long 

time.”  

Kim Won-ku, Kim Jin-kwan
CEO and manager of Rex Diamond

Amusetravel is a travel agency startup 

that provides travel packages for the 

disable and the elderly to ensure that 

society’s vulnerable class and the 

non-disabled can all enjoy traveling. 

Oh worked in the planning team at 

a major company and got interested 

in how disabled people could involve 

themselves in society. After hearing 

that many disabled people wanted 

to go traveling instead of just “going 

outside,” he knew there was a need 

to develop a travel agency that would 

allow them to comfortably take trips. 

“For socially disadvantaged people, 

Seoul is quite an easy place to 

travel around. The infrastructure 

here is good, but I still think that 

people’s perceptions of the socially 

disadvantaged need to improve. If non-

disabled people get to interact more 

with disabled people, I think that the 

situation will get better with time.” 

Lee Won-ju runs natural cosmetics 

brand Beautiqlo, which achieved 

2060 percent funding from Wadiz just 

through word of mouth and sold 2,000 

products in Kakao Makers in just one 

day. Beautiqlo opposes environmental 

degradation and animal testing and 

firmly adheres to a 10-point promise 

that includes avoiding the use of 

paraben, silicone and other chemical 

substances. “Our cosmetics use 

natural materials. The more the natural 

world is safe and clean, the better our 

products become.” 

Lee spent half of 2019 abroad visiting 

the U.S., South Africa, Mexico, and 

other places. Going beyond the 

popularity of the Korean Wave and 

K-Beauty, the young entrepreneur 

says that he wants to become 

the Google or Apple of the global 

cosmetics business. When asked 

what the similarities between Seoul 

and Beautiqlo were, Lee said: “They 

are both new leaders sharing young 

revolutionary culture. Beautiqlo is part 

of ‘Seoul Made’!” 

In 1985, the Cheon Doo-hwan 

government fabricated the Gumi 

foreign student spy ring incident as part 

of its efforts to suppress the student 

movement. Kang was arrested as part 

of this incident and spent 14 years of 

his life in prison. Kang was released as 

the world’s youngest longest-serving 

prisoner who refused to renounce his 

views. In August 1999, he returned 

to college and became qualified as a 

family doctor. He served as the first 

director of the Gwangju Trauma Center, 

which provides treatment programs 

for those who suffered from state-led 

violence. Now he treats patients at the 

Anapa clinic in Daerim-dong. 

“You’ve seen the movie Titanic, right? 

A research has shown that more 

first-class passengers lived than third-

class passengers. Even in survival, 

there seemed to be a social hierarchy 

at work. Can we say that Korea is a 

healthy society if there are differences 

in the average life expectancy between 

people in Gangnam and those in 

Cheolwon, Gangwon Province?”

Oh Seo-yeon
CEO of Amusetravel

Lee Won-ju
CEO of Beautiqlo

Kang Yong-ju
M.D., Director of Anapa Clinic
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Harry Kim heads Harry Textiles, 

which produces a diverse range of 

fabrics. The company started with 

just one employee in 2002 but has 

now grown into an exporter of fabrics 

to 40 countries, including Britain, 

the U.S., and Spain. The company 

launched handbag brand Harrian, with 

designer Christopher Belt in both New 

York and Seoul. A small-scale clothes 

brand, Harrian features handbags 

and women’s clothing designed with 

the motifs of art and architecture. It 

won three out of seven prizes at the 

2017 Independent Handbag Designer 

Awards (IHDA) and was the first 

Korean handbag brand to open a shop 

in Neiman Marcus NYC. The next 

step for the company is to develop 

sustainable fabric. Kim aims to make 

Harry Textiles into a company that 

thinks about the environment and 

society just like outdoor wear brand 

Patagonia. 

Harry Kim
CEO of Harry Textiles
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The value of Seoul:

The extraordinary talent of fashionable 

people gathered from all over the 

world. 

The value of Seoul:

The hub of South Korea. The linkage 

from Seoul to Incheon, Gyeonggi, and 

Gangwon, among other major tourist 

spots, is truly amazing.

The value of Seoul:

It’s our home. No city is more valuable 

than one that becomes the background 

of our lives. 

The value of Seoul:

A place that shares young and 

innovative culture. Diverse, pleasant to 

live in, and full of energy. 

The value of Seoul:

Its well-developed public transportation 

system. You can go from any place to 

another in under one hour.

The value of Seoul:

Around fifty public hospitals. 



Selfies and good restaurants. 

How can you talk about social 

media without these two? I 

don’t remember exactly when 

Korean society began to be so 

enthusiastic about food, but these 

days it feels like you will come 

off as a truly cultured person 

only when you have a couple of 

secret restaurants with great food 

to introduce to other people. In 

that sense, I am far from being 

cultured. I have no interest in 

collecting the list of must-eat 

places, never searched for them 

on the internet and social media, 

or set aside time to go to those 

places. That doesn’t mean I have 

no interest in food. While running 

my own stand-up bar, I enjoy 

occasional makgeolli with a tasty 

snack on my off days.

Kim Hyun-ki, owner of 

“Standing Bar Denki,” the only 

stand-up bar in Seoul, has a 

knack for discovering hidden-

gem restaurants across Seoul. 

They are not searchable on 

the internet or social media, 

nor are they on the map. How 

on earth does he find them? 

Here’s how.

Kim Hyun-ki

One day I was walking 

in Malli-dong, behind 

Seoul Station, and noticed 

a drawing on a piece 

of strawboard. Attached 

to a show window, it was 

hand-drawn chicken feet. The 

drawing had details of the chicken 

feet in unexpected detail, with 

childish phrase “maekom dalkom 

two-kom (spicy and sweet, two 

tastes)” Who’s the owner of this 

place? Does the owner really 

believe that such a childish poster 

can attract customers? That 

kind of bravado intrigued me to 

see what kind of place it was. 

I opened the sliding door and 

noticed a man who was already 

drunk in the bright daytime. A 

lady, who was cooking jeon 

(Korean pancakes) on the grill, 

asked how many and I replied 

I was alone. She must be the 

owner, I thought. Sitting down, 

I looked at the menu on the wall 

and realized it was a jeon place. 

Then, why would you name it 

“That Place Back Then”? 

I ordered the advertised menu of 

chicken feet and beer. The spicy 

flavor mixed with the sweetness 

of starch syrup perfectly matched 

the chicken feet drawing and the 

phrase. I decided to have one 

more beer. Tasting the warm, 

slightly crunchy zucchini jeon, I 

typed the name of the place in a 

search engine. Nothing. It was 

not included in competitive 

must-eats postings. I don’t 

know how to define a good 

restaurant. But if I get 

curious about the owner, 

I go in.

The number of social media and 

portals we access daily is at most 

five or six. There are a real-time 

must-eats relaying by those eager 

to show off. But online doesn’t 

represent reality. When you fail 

in finding something on your 

own and waste your time and 

effort, someone else’s choice 

and information can offer a good 

solution. However, if restaurants 

begin vying to be chosen and 

if people start obsessing over 

only the top five restaurants that 

everyone else goes to, lest they 

should fall behind in the latest 

must-eats know-all race, our 

taste buds might end up being 

standardized. I am not saying 

‘unsearchable’ doesn’t necessarily 

mean it’s good information. My 

likes are entirely my own. You 

don’t need to limit your likes to 

the social media world.

To confess, I used to frequent 

those famous, trendy restaurants 

myself. After trying all those 

family-run restaurants owned for 

generations and the ones star-

rated by a tire company, I found 

out that they were no longer 

alluring to me. Realizing that they 

were the same food that I have 

at home, I went back to eating 

at regular diners selling humble 

home-cooked meals.

Now I order seasoned bean 

sprouts and rolled omelet with 

vegetables to eat with makgeolli 

at places with folksy names. I 

had steamed eggs at a diner in 

Sinchon that was as fragrant 

as a soufflé served in a starred 

restaurant in France and the crust 

of fried rice stuck on the grill at 

a dakgalbi (spicy grilled chicken) 

place was better than the socarrat 

of paella I had in Spain.

What have I been 

looking for all this time 

like a country mouse, 

and why? If someone asks 

me where and how to find a 

must-eat in Seoul, I would like 

to say this: It would be where 

you use your standards and find 

something extraordinary. So a 

small ramen place and street 

vendors in my neighborhood 

can be a good restaurant to me. 

So do not give up the pleasure 

of discovering your own places 

because of the comfort of an 

internet search.Kim Hyun-ki is a young prodigy of the epicurean community 

in Korea. He frequented Japan and toured the Japanese 

Islands by bus–all of that for food and drinks. Of course, he’s 

busy looking for places to eat and drink in Korea as well. Chef 

and writer Park Chan-il often asks him where to eat. He’s 

the owner of the famous stand-up bar “Standing Bar Denki” 

located in the hip Euljiro area. His monthly sales these days are 

estimated at 40 million won (about 34,000 U.S. dollars)!
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Decorating 
Streets with 
Art

Kwak Jae-sik is a doctor of engineering, a novelist, 

and a chemist working at a company. He’s published 

novels and non-fiction books including <I’d Really 

Like to Marry You>, <Heart of a Con Man Beats 

Slowly>, and <The Greatest Bet on Earth>. His 

works have been made into films and movies. What 

happens in his imaginary world is absurd like a 

meaningless joke, but it is in fact what has actually 

happened or is likely to happen.

Kwak Jae-sik is a novelist who can 

create a black comedy by extracting 

oddities from the most ordinary and 

Korean things. In the sci-fi world 

he portrays, ridiculously realistic 

details are mixed with imagination, 

delivering a piercing joke. What 

does a city want to brag about the 

most? What decorates the streets 

of Seoul? In an almost-similar-but-

strangely-different Seoul of 2028, a 

bizarre public art project to reveal 

what the city wants to hide the 

most is about to be launched by 

a boring meeting by government 

officials. 

Kwak Jae-sik

#6
7

There were mixed opinions about the 

new wing to Seoul City Hall designed 

by Hermann Ostwald Schoenheifetz. 

About half the people thought it had 

a boring, strange look, while others 

thought it was beautiful. Entering that 

building, Kim Do-hyeon soon found out 

who loved the building the most.

As the cold winter rain started to fall, 

homeless people nearby gathered 

around the building. The top part of 

the building was curved up like the 

traditional eaves under which they 

could avoid getting wet. Having found 

the dry spot, homeless people were 

getting good use out of it.

Kim walked to the conference room 

B in the first basement level. He was 

looking for a signpost saying “Art Envi 

Project Kickoff Evaluation Meeting #4.” 

After circling that floor twice, he found 

a screen with “Art Envi” written on it. 

He then realized “Envi” was short for 

the word “environment.” It was not an 

important meeting so he just had to 

sit there and listen, but he realized he 

didn’t even bother to understand the 

title of the meeting.

There were already a lot of people 

in the room. They were the judges 

for “Art Envi” projects. Government 

officials, college professors, and 

artists each constituted a third of the 

group. The three groups were easily 

distinguishable from one another. It’s 

not like they were dressed to code like 

on a school field day. But each group 

looked vastly different. It was as if 

flamingoes, gazelles, and hippos were 

drinking together at a swamp in the 

jungle.

The room resonated with greetings 

such as “Oh, hello,” “Haha, we meet 

again here,” and “Hi, I’m someone 

from a certain organization.” Kim found 

a professor he’s met before.

“Are you here to decide on a project 

we’ll invest this time?”

“No. This kickoff meeting is nothing 

like that. The city has already made 

a decision and started working on it. 

We’ll just review it for any big problems 

or concerns and see if the budget is 

enough. It’s a simple meeting.”

Kim was deeply relieved. It meant he 

didn’t have to pay attention or feel the 

pressure. There were a memo pad 

and a pen. He thought he could write 

down memos on his other obligations 

during the meeting. He could probably 

plan for writing the balance sheet due 

tomorrow.

Soon an artist responsible for “Art Envi 

Project #4” began the presentation.

“What can really convey the character 

of a city in depth? Is it a building, roads, 

or street trees and flower beds? Since 

a city is formed by people living in it, 

we think they are the perfect display 

option.”

She showed photos of people on the 

streets of various countries.

“Among them, we think homeless 

people reveal the most about the city 

they live in. The homeless in London 

show London the best, those in New 

York show New York the best, and 

those in Bangkok show Bangkok the 

best. Likewise, homeless people in 

Seoul are the best representation of 

the City of Seoul.”

The next slide had images of electronic 

goods.

“As the world changes and technology 

advances, old ones disappear. We 

can no longer find CRT TVs around 

us. The dancing game stalls that were 

so popular in the early 2000s are hard 

to find as well. But there are always 

homeless people. Ten years ago, 20 

years ago, in the 20th century, and 

the Joseon era, Seoul always had the 

homeless, and still have them right 

now. They all say technology changes 

the world, but homeless people are a 

city's constant.”

Now the screen showed a map.

“Ten years ago in 2018, Seoul’s 

statistics on homeless people show 

a majority of them stayed in Seoul 

Station, City Hall, Euljiro 1-ga Station, 

and Yeongdeungpo Station. It has 

changed a bit since then but the new 

map shows where to find them easily.”

The artist introduced their team.

“We will get signed agreements from 

the homeless people to participate 

in our project. Then we will get them 

cleaned up and done up. After a 

discussion between our members, 

we’ll decide what kind of clothing, 

accessories, and shoes will be given 

to each one. If we find anyone with 

suspicious symptoms or unstable 

conditions, we’ll have the medical 

team prescribe them with sedatives or 

necessary medication.

They will have a perfectly clean look. 

They may even smile. With the current 

budget, we think we can handle five 

homeless people.”

Someone asked a question at that 

moment.

“So are you planning to make people 

guess who the homeless are, after 

taking a photo of them mixed up with 

rich people? We’ve already seen such 

works. Was it last year that a photo 

of well-dressed homeless people 

sitting next to the VIPs at an opera 

performance went viral online?

The artist responded to the question.

“No. Our project doesn’t end there. We 

will continue to tag along and film how 

little by little they turn back to their old 

selves. That’s our project.”

Right then, Kim was able to finish 

working on plans for the balance sheet 

due tomorrow.
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I’m Cha the Great Inventer in Sewoon, Cha Gwang-soo  

Owner of “Cha’s Electronics” at Sewoon Electron Plaza

Lee Young-soon Still Works in the Same Place  Owner of “Mapo-gil Dabang” 

Recording Daily Lives, Goo Seo-joon  

Teacher at Boramae Elementary School, Operator of 9tschool.net

Lee Sea-moon Lives in Paradise  Guitar Repairman, Owner of “Seyoung Instruments” 

Kim Ok-hee Is the Energy of “Sister’s Restaurant”

Owner of Korean raw beef dish restaurant “Uke. Zamezip”

Kim Guem-cheol Isn’t Greedy  Owner of sewing shop “Gumbok Shop” 

An Innovative Master Craftsman, Han Chung-su  Master monaka craftsman at Taegeukdang

Metal Worker Kim Hee-myung Protects Euljiro  Owner of Hwangdong Metals

My Name is (Kim) Soon-duk  Owner of Hometown Pocha

Lee Yoon-ja Never Let Anyone Win  Owner of Bokji Table Tennis Hall 

Kim Bo-gyeong Moves Before Everyone Else  

Firefighter, Manager of the Gangdong Fire Department's Prevention Team

The Reason Seoul’s Morning is Clean and Fresh, Lee Kwan-yeon and Hwang Seoung-young  

Street Cleaners at Mapo-gu Office 

Jeon Jong-ryeol’s Knives Don’t Lie  Blacksmith, Owner of “Han Kal” at the Noryangjin Fish Market

Yu Jin-gon Reveals Sound by Cutting Metal  Owner of Jinsun Audio



S
E

O
U

L
M

A
D

E
S

C
E

N
E

 #
5

11
4

11
5

#6
8

Cha Gwang-soo
Owner of “Cha’s Electronics” at Sewoon 

Electron Plaza

Cha is an electrical engineer who has been 

operating “Cha’s Electronics” for the past 40 years. 

He started his business as a simple electronics 

repairman, but now can fix everything under 

the sun, from helicopters to cars. Cha has a 

whole bunch of patents and is called the “king of 

inventors” at Sewoon Electron Plaza. He continues 

to invent things to this very day.

I’m Cha 
the great 
inventor 
in 
Sewoon
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“This is the house of the king,” says Cha Gwang-soo, who 

has run “Cha’s Electronics” for 40 years, as he leans on a 

wide handrail in Sewoon Electron Plaza. “A country is built 

by people making things, and all of the technical prowess 

needed to do that is here at Sewoon Plaza.” Cha's life has 

always been here, near Cheonggyecheon, a place where 

everything can be made and purchased.  

Cha was born in Cheongpyeong, Gyeonggi Province, and 

spent his childhood there. He picked up used batteries and 

flashlights from the nearby “Ferocious Tiger” military base 

and used them as his toys, taking them apart for fun. After 

middle school, he came to Seoul all by himself to learn about 

engineering. “When I first visited Namdaemun Market, I saw 

a signboard that said, ‘International Television Engineering 

Academy.’ I knew I had to enter that school and when I went 

in, they asked whether I had accommodations in the city. I 

told them I really didn’t, and they told me I could sleep on the 

desks at night in exchange for cleaning the academy during 

the day. I prepared coal briquettes every day and ate ramen 

cooked on a portable stove. I was able to get some books 

and learn about electronics during the eight months I lived 

there.” 

After receiving some education, his first job was at a small 

electronics store in Cheonho-dong. At the time, people 

would bring all their electronics to such stores to get them 

fixed. Cha had learned just how to fix TVs or radios, but he 

had to learn how to fix broken irons and even fluorescent 

lights. “I had to because that’s what I was asked to do,” he 

said, laughing. That is also when he became an enthusiastic 

student. “Whenever I needed to buy an extra component for 

something I was fixing, I came to Sewoon Plaza. If I needed 

a part to fix a fan or test a vacuum tube, I would have to 

come here. I would retreat to this ‘hideout’ of mine and learn 

more about electronics in the process.” Later he moved to 

an audio repair shop in Myeongdong where he fixed audio 

components made by famous foreign brands like Marantz 

and Sony. After his military service, he decided to set up his 

own shop near Cheonggyecheon, close to Sewoon Plaza. 

It’s now been 40 years since he opened his own electronics 

repair shop in Sewoon. He started his small business by 

putting a lot of effort into fixing what came his way, but the 

people who visited Sewoon Plaza always seemed to want 

him to make new things. Korea wasn’t that technologically 

advanced at the time, but he remembers being requested to 

do trivial yet quite specific things, such as making a clock’s 

pendulum work again or having the light turn on and off by 

pressing a switch button once and twice. “I learned how 

to do those things with just my books and trying things out 

for myself. ‘Sewoon Electronics Bookstore’, where I bought 

textbooks at the time is still here.” Soon, more and more 

people came to his shop as he became known for being able 

to fix just about anything. He also obtained several patents. 

He is now called the “king of inventors” at Sewoon Plaza. 

Cha faces any old piece of electronics or even ideas that 

have not been borne out yet with the energy of someone 

motivated by endless curiosity. If he comes face-to-face 

with a new problem, his mind focuses on it whether he’s at 

home or work. “Everything comes alive after I’ve touched 

it,” he says, confidentely smiling. As major corporations 

began to operate their own service centers, small-scale 

electronics repair shops have gradually disappeared. Sewoon 

Plaza, however, is still a place where all information related 

to electronics gathers. The place reflects both the interests 

and history of the people who have lived in Seoul. Recently, 

through its “Re-Sewoon Project,” the Sewoon Plaza is 

moving into a new era. 

The Re-Sewoon Project is an urban regeneration project 

aimed at preserving Sewoon Plaza and improving its 

environment, instead of executing the original plan of 

demolishing it in favor of building skyscrapers and a “green 

zone” stretching up to Namsan and redeveloping the 

surrounding area. There are many active projects afoot 

that are creating bridges between young “makers” and 

shopkeepers at Sewoon Plaza. Cha is perhaps the most 

active of all the shopkeepers at Sewoon Plaza in the Re-

Sewoon Project. He is currently working hard on a project 

called the “Sewoon Factory,” a cooperative of shopkeepers 

at the plaza that sells products through crowdfunding. Cha 

says that its better to “work together” than to “go at it by 

yourself.” 

“Urban renewal must focus on helping the existing places 

turn into cleaner and better places. Efforts must be placed on 

ensuring we can continue to work while also connecting us 

with the younger generation,” he says. Cha says that Sewoon 

Plaza is integral to Seoul. “Korea needs the knowledge here 

at Sewoon to develop economically. People talk about this 

being the era of IT, yet we still need people who can actually 

make things. I think that Seoul is defined by allowing people 

with skills to continue doing their work. In the past, people 

would treat people who repair things as just ‘tinkerers.’ Seoul 

can only become a better city if people praise us for what 

we do and treat us as valuable parts of society.” When asked 

about Seoul, Cha answers by talking about all the different 

corners of Sewoon Plaza: to him, Sewoon is Seoul. After 

spending 40 years in the same place, his eyes still twinkle like 

a child’s when he peers over the market’s handrails and looks 

over toward Jongmyo and Cheonggyecheon.

 

The value of Seoul: A place with people who cut things, 

tighten things, and grease things to make anything.
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“It’s been more than 40 years. I started 

this business when I was 19. There 

was just a small stream here at the 

time. There were three houses here 

in front of the IBK where middle-aged 

women washed clothes.

There was a playground over there. 

Some young guy had grown out his 

beard. He wouldn’t respond to anyone 

talking to him. So, I brought him some 

ramen and toast. I did that for a couple 

of years, but then he disappeared. 

Then about five years later he returned 

looking quite dapper. I didn't even 

recognize him. He gave me three deep 

bows. I was happy to see that. I felt like 

I had done a good thing.

I finish up work at four in the morning. I 

Lee Young-soon
Owner of “Mapo-gil Dabang”

Lee Sea-moon
Guitar Repairman, Owner of “Seyoung 

Instruments”

Goo Seo-joon
Teacher at Boramae Elementary School, 

Operator of 9tschool.net

Kim Ok-hee
Owner of Korean raw beef dish restaurant 

“Uke. Zamezip”

didn’t take one day of vacation until two 

years ago. I have to continue working 

as long as my health allows it, so these 

days I take Sundays off. I take trips 

with my hometown friends.”

After finishing the interview, a regular 

customer–an elderly man–yells out, 

“Please give us a good cover!”

The value of Seoul: It would be good 

if people get to know their neighbors 

just like in the past.

“The name of our restaurant means 

“Sister’s Restaurant” because my 

sister and I ran it together. My sister 

started the business in 1974, and I 

joined about 40 years ago. Back then, 

the area was down-at-heels. Only few 

elderly people would came by. But 

we persisted for a couple of decades, 

then we received requests to be on TV 

and started to appear on the Internet. 

That’s when customers started lining 

up to get into our restaurant, and we 

ended up opening our third branch. Our 

customers these days are almost all in 

their 20s, not even in their 30s.

I’ve stepped back from the business 

now a bit, but I still help prepare the 

restaurant in the morning with my 

Some of the most influential guitarists 

in Korea go to Lee Sea-moon when 

something is up with their beloved 

guitars. His older brother ran a guitar 

factory and Lee followed his brother up 

to Seoul. He found fixing guitars easy. 

Goo Seo-joon works as a teacher 

at an elementary school and writes 

about the daily lives of his students 

on a website he created himself. His 

website, called 9tschool.net has his 

lesson plans along with pictures and 

videos of the kids he teaches. The 

website is full of memories made at 

his school, becoming a special place 

for the school's alumni to come back to 

and ask about each other’s lives.

“I wanted to interact. I'm very curious 

about what the kids are doing after 

school. I thought if I open my daliy 

life, they would feel more intimate and 

share their lives with me, as well.” 

Goo says he became a teacher 

because of the story about “one drop 

of water”. “My sixth-grade elementary 

teacher told us that the way to clean 

dirty water is to continuously mix it 

with a lot of clean water. I hope that the 

kids I teach will become another drop 

of clean water in this world.” 

The value of Seoul: A super-megacity. 

A city that is awesome and refined 

compared to any other part of the 

world.

Word of mouth started to spread that 

Lee could fix any guitar brought his 

way. In 1988, Lee put up a sign saying 

“Seyoung Instruments” and started his 

own guitar repair shop. 

In the past 30 or so years, many 

changes have come to Nakwon 

Arcade. It’s been more than 10 years 

since the corridors of the arcade–once 

filled with the smoke of musicians 

and music enthusiasts from all over 

the country–has been emptied of 

visitors. The passage of time and the 

Internet are some reasons for this, but 

it’s also because of the shopkeepers 

themselves: “Shop owners sell 

all sorts of instruments they don't 

even know how to deal with, only to 

get customers. I wish they’d treat 

themselves more like professionals.” 

The value of Seoul: Paradise. I came 

up to Seoul with nothing and got 

married and had my kids educated.

husband. My sons tell me to stop 

working as the employees at the 

restaurant will do all the work, but I 

don’t feel that way. I feel like I’m dying 

when I am not working. I feel like the 

restaurant is alive with energy when 

I’m there. More than anything else, I 

still like to do it!”

The value of Seoul: A place that kept 

me alive. Especially, Gwangjang Market 

is my lifeline. W
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Kim Guem-cheol Isn’t 
Greedy
Owner of Sewing Shop “Gumbok Shop”

Kim gives a bashful smile while saying he doesn’t 

know much about the surrounding neighborhood 

because he’s spent all of his time working in his 

shop. His face reflects the history of traditional 

industries that made up Seoul in the past.

“I came up to Seoul around 1976 or 

1977. I am originally from Wando in 

South Cheolla Province and was raised 

in Yeosu. There wasn’t much to do in 

the countryside and life was hard, so 

I came to Seoul. My elder brother-

in-law used to run a sewing shop. I 

went to work with him and learned the 

business and met my wife there. After 

I got married and moved out, I started 

my own shop. I didn't have anything 

in mind for the shop name, so I came 

up with the name “Gumbok” after 

combining part of my name and my 

wife’s name. It sounded good so we 

just went with it. That was around 42 

years ago. 

Nowadays there aren’t many 

people doing this kind of work. The 

whole world is changing, so that’s 

not surprising. You just can’t beat 

computers anymore with your hands. 

I haven’t been greedy, though, and 

kept on going, and now I even get my 

picture taken like this. (laughs)

Doksan-dong is where I opened my 

shop. It was a poor neighborhood in 

the past. When I first came here there 

had been some development, but I 

heard that until that time you couldn’t 

live here without rain boots because 

the entire area was farmland, and 

there was a graveyard north of here. 

Prices were cheap here, so I think 

that’s why they built a market here. A 

lot of buildings have been constructed 

here after I came, but other than 

that nothing much has changed. I do 

feel that the area has changed a lot 

whenever I go up to the hill nearby on 

weekends and look down at it. 

Most of the machines in this shop are 

probably older than I am. When I stop 

running this place, they should to go to 

a sewing museum. My customers are 

all local people here. If I leave, people 

will have to go somewhere else to 

buy these things. I'm not planning to 

leave.”

The value of Seoul: A bright place 

with a lot of people. Lights are on day 

and night, and I like that hospitals are 

close to go to when I'm sick.
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An Innovative Master Craftsman, Han Chung-su 
Master monaka craftsman at Taegeukdang

The first thing people think of when 

they hear “Taegeukdang,” Seoul’s 

oldest bakery, is Monaka ice cream. 

Han Chung-Su has been making 

this delicious Monaka ice cream 

for more than 50 years. In 1966, a 

young man in his early 20s with little 

interest in baking was hired to work 

at Taegeukdang simply to get a job. 

This was at a time when a handful of 

bread houses in Seoul was filled with 

customers. 

At first, Han delivered bread on a 

bicycle to customers and would also 

lend a hand in the kitchen if they 

needed help. Later, after helping an 

elderly man making ice cream, Han 

suddenly took over the role. Han 

thought of putting ice cream into 

Monaka around that time, but it melted 

so fast that only customers ordering 

at the store would ask for it. It was 

by the late 1980s that Monaca ice 

cream took off in popularity. Han saw 

a customer carrying an icebox to pick 

up the bread and got an idea to do the 

same for their product. After many 

tests he did by putting the icebox under 

the hot sun, he came up with thermal 

packaging. Taegeukdang’s Monaka 

ice cream is also Han’s work of art. “I 

mixed glutinous rice with the Monaca 

at first, but people said that it stuck to 

their mouths. I developed a way to use 

flour and cook them like crepes. In the 

past, people liked sweet ice cream, so 

we put a lot of sugar in it, but people’s 

tastes changed. So I reduced the 

amount of sugar, accordingly.” When 

asked whether he finds it better to just 

do things as they were always done, 

he dismisses it by waving his hand. 

“Tastes have to change with time.” 

Han’s unceasing efforts to experiment 

and uncover great new tastes have 

been the underlying energy that has 

created the Taegeukdang of today. 

The value of Seoul: The place where 

my workplace Taegeukdang is.

“What do I do? Do you think there 

is anything I can't do in Korea?” Like 

his gruff response, Kim Hee Myung, 

the president of Hwangdong Metals, 

can pretty much do everything. His 

company makes stands for alarms that 

go into supermarkets, installation art, 

and even display stands for museums. 

It’s not easy to pin down when exactly 

Kim first arrived in Euljiro. His father 

and older brother were materials 

merchants in Euljiro early on, so the 

area around Cheonggyecheon was his 

playground. He walked around the area 

and soon, just by looking over people’s 

shoulders, learned how to work with 

metals–the skills he used to establish 

Hwangdong Metals in 1993. 

As a brash young man, it was 

embarrassing for him when his hands 

were black with metalwork while 

Metal Worker Kim Hee-myung Protects Euljiro
Owner of Hwangdong Metals

his friends wore suits and ties after 

graduating from college and worked in 

office jobs. Now, however, all of them 

have retired and have nothing to do, 

but Kim stands with his shoulders tall. 

His telephone rings off the hook all 

the time and the smell of metal being 

worked on fills his small shop. 

He has been working hard every day 

and would go get some food and beer 

with his wife after work around Euljiro 

area. He also successfully raised 

two kids here. But his life started to 

change when Euljiro began to become 

redeveloped. ”The landlord sent me 

legal documents out of the blue and 

accused me of being in arrear with my 

rent, just to avoid paying relocation 

expense.“ The man who had focused 

on his work for most of his life started 

to participate in a rally opposing the 

redevelopment and make speeches. 

“It's sad.” The craftman's voice 

suddenly changed. It was only then 

during the interview that his gruffness 

seemed to disappear. “People greet 

me just as soon as I head out of the 

door of my shop. We all know each 

other around here. How can people 

who have lived here for 30 to 40 years 

survive in another place? Do they really 

have to push us out like this? I will 

fight until the end.” His face shows no 

trace of doubt or shame in his promise 

to fight until the very end, whatever it 

might lead to.

 

The value of Seoul: The statues of 

King Sejong and General Yi Sunshin 

in Gwanghwamun Square. I want to 

clean and shine those statues before 

I turn 70.
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“Water and alcohol are self-serve. My name is Soon-

duk.” She catches me looking at the writing attached to 

the refrigerator, saying “What are you staring at?” “Your 

name is Soon-duk?” I ask. “What of it? Is the first time 

you’ve heard that name?” She says, smiling. I look at her 

face again. She runs “Hometown Pocha,” a place to get 

food and alcohol right behind Seoul Station in an area 

called Mallijae-ro. It looks like one of those places that 

could have been there for ages. Kim, 74, is its owner and 

while people may call her many things, no one ever calls 

her “grandmother.” 

Kim’s food is delicious. She also heaps a lot of it onto the 

plates of her customers―so much that it seems like its 

enough for two people. “Wow, look at all this,” people 

say. She just responds, “Is that a problem?” On Naver, 

however, her small food stand doesn’t show up among 

the numerous similar businesses featured online. “I’ve 

told people not to write about this place. If you’re going 

to write about it, don’t bother coming back!” Its 8:30 pm 

and there are customers in ones and twos spread across 

a few tables drinking soju. The TV shows newscaster 

Sohn Suk-hee is reporting the news as he always does.

The value of Seoul: I’ve lived in Seoul all my life! Lots of 

people live here, live together, and earn money! 

“This building was built in 1962. The second floor had 

a cafe, the third a pool hall, and the fourth a table tennis 

hall. Only the table tennis hall remains today. The owner 

of the building died some years back and I took over 

managing it about six years ago after an old hometown 

friend introduced me. I was born in Paju, Gyeonggi 

Province, but just like everyone else at the time I moved 

to Seoul. I’ve lived in Sinchon for around 45 years.

This place was designated as a ‘Seoul Future Heritage’ 

site, but I’ve never really gotten much from the tourism 

ministry. They said they’d paint a mural on the wall, but 

that’s ridiculous because having a mural on the wall 

would distract players from the game. I told them no. 

This is my playground. A playground I come to every day 

to have fun. Whenever young people come here to play, 

I ask which one of them is the best player and challenge 

that player to a game. None of them expect an elderly 

woman like me to play that well, but once we play a 

game, they are taken completely by surprise. These days 

I win 9 out of 10 games I play. I don’t let the other player 

win like, ever. If it wasn't table tennis, how else would I 

be able to win against young folks? How about you? You 

want a match with me?”

The value of Seoul: A place to earn a lot of money and 

spend it on exciting things.

“The prevention team I am a part of manages fire and 

crisis prevention. People generally think of firefighters 

as people who ‘extinguish fires,’ but the work we do is 

quite segmented and conducted systematically. My work 

focuses on preventing fires from happening in the first 

place. 

I’ve worked as a firefighter for 24 years and was a nurse 

before that. I heard that fire departments were hiring 

nurses through a special appointment program, so I 

applied. My first job as a firefighter was as a 119 first 

responder. 

After that, I worked in the medical office at a firefighting 

school and on the promotion and education team at the 

Dongdaemun Fire Station. Now, whenever something 

happens I, along with all my colleagues, react with our 

bodies first. We jump up from our desks and run to 

whatever is happening. Other organizations are envious 

of us because of that. 

There’s a large number of fires during winter season–

Particularly ones involving electricity. People need to be 

careful about home appliances that give off heat. They 

need to make sure to not only turn off all the switches 

when leaving the house or office, but also unplug 

everything. Seoul can become a really safe city if we just 

follow through with all the basic things we all know we 

should do.”

The value of Seoul: Safety. There are 24 fire 

departments throughout Seoul. We are as prepared as 

any other major city.

Lee Kwan-yeon (30 years in the job) “I was born in a 

mountainous area of the country and came to Seoul for 

a job. I started this job because all I learned was just to 

work. These days, people don’t call us street cleaners. 

They call us ‘public servants.’ The welfare and treatment 

we receive have gotten a lot better. The world has gotten 

better, although people’s civic awareness doesn't seem 

to has gotten much better given the trash-filled streets 

early every morning.”

Hwang Seung Yong (five years in the job) “I worked 

in the hotel business before starting this job. Even then 

I thought that having clean streets in the morning was 

the way of things. I work mainly near the shopping area 

in Hongdae and there are many embarrassing sights 

that tourists see all the time there. How clean a city is 

impacts someone’s visit here, so if they see a street 

filled with garbage, what will they say about Seoul 

when they go back to their own countries? We must 

strengthen education about how to properly separate 

trash and dispose of things. After cleaning the streets 

and walking around them to get a bite to eat, I really feel 

good.” 

The value of Seoul: Tolerance and stability. A city where 

people can easily start a conversation with those they 

don’t know and greet each other.
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Kim Soon-duk
Owner of Hometown Pocha

Lee Yoon-ja
Owner of Bokji Table Tennis Hall

Kim Bo-Gyeong
Firefighter, Manager of the Gangdong Fire Department’s 

Prevention Team

Lee Kwan-yeon and 
Hwang Seoung-young
Street cleaners at Mapo-gu Office
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Jeon Jong-ryeol’s Knives 
Don’t Lie
Blacksmith, Owner of “Han Kal” at the 

Noryangjin Fish Market

Jeon has been a blacksmith for nine years and is 

the fourth-generation owner of Han Kal (formerly 

Hanbat Blacksmith) after his father. He sharpens up 

to around 200 knives a day.

You are a fourth-generation 

blacksmith. How did you inherit the 

family business? 

I helped my father out at work briefly 

when I was 24. Most people don’t 

do this work anymore and the money 

was ok, so I jumped into it. When I 

started doing it myself, however, I 

found that I needed a lot of expertise 

and an apprenticeship. I spent around 

a year just practicing my posture 

without using any machine to learn 

how to sharpen knives. I started at a 

blacksmith in Daejeon and a year later 

I moved to Seoul. I put my heart and 

soul into learning about this area for 

about two years. 

What is a typical day like for a 

blacksmith? 

In the past, I would arrive at work at 

3:30 am and work for almost 13 hours. 

Now, I arrive at work at 5 am and 

work until 3 pm. I essentially spend 

the entire day sharpening knives. I 

usually sharpen 100 knives a day, and 

sometimes as many as 200. 

What is the process of sharpening 

a knife? 

It takes around three minutes to 

sharpen one knife. There are four 

stages: the initial sharpening, 

the second sharpening, the third 

sharpening and then the finishing 

polish. The initial sharpening stage is 

where about 90% of the knife takes 

shape. A lot of hand work is integrated 

in this stage. After the finishing polish, 

the knife is sharp enough to shave. The 

whole process is unique. Other places 

can’t do it the same way.

I think you can tell how the owner 

of a knife will use it just by looking 

at the knife. 

People who love their knives have 

knives that are truly beautiful. You can 

see how much they love their knives 

just by looking at the blades. There are 

customers of mine who sharpen their 

knives to the extent I really don’t have 

to do much. When I look at their knives, 

I can understand their personalities to a 

certain extent. 

What kind of place is Seoul to you? 

People in Seoul always say ‘fast’ and 

‘faster’. Those are somethings I’ve 

heard almost everyday while working 

here for a long time. Trends in the 

restaurant business also change 

fast. Just some time ago, Taiwanese 

castella was popular and I received a 

lot of orders for knives to cut castella 

bread. Now, they are all gone. The 

economy seems not good nowadays 

as there are fewer people starting 

businesses who need knives. 

Where will Han Kal be in 10 years? 

I’ll have worked for 10 years in this 

field in just another year because I 

started doing it earlier than most other 

people. In 10 to 20 years, I will have 

become a master craftsman. I think 

that if I continue to work hard, I can 

make Han Kal become a household 

name. I’ve never lied about anything 

regarding knives. That would be an 

embarrassment for me because this is 

my career for life.

The value of Seoul: A place where 

many unknown experts live. 
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Yu first started to work on the lathe 

in Mullae-dong, but when Kochok 

Tools Market was built in 1988 he 

moved here and opened his own shop. 

He made whatever components his 

customers asked him to, but there 

were things that he continued to 

come across as he worked. One day 

he asked to a customer what it was, 

and he said that were used for playing 

music. Yu always liked music and had 

used a turntable in his hometown. It 

felt almost like fate. “I went to some 

music lover’s house around then and 

heard the sound, but it wasn’t the 

sound I was used to. It was shocking. 

After some hard thinking, I decided to 

focus on ‘audio’ for just five years and 

changed the direction of my business. 

It’s now been 30 years since I made 

that decision.” His hearty laugh betrays 

a strong sense of pride in his work. 

When Yu first started to make 

turntables, audiophiles just wanted 

to buy the most expensive and most 

famous foreign brands to show off to 

their friends. At some point, however, 

Yu Jin-gon Reveals Sound by Cutting Metal
Owner of Jinsun Audio

Kochok Tools Market is located at the far southwestern side of Seoul. In a small workshop in a dark corridor, 

the sharp machine sounds are heard and metal dust flies about. This is where products of “Iris”–Korea's only 

high-end turntable brand–are made. Yu Jin-gon, the head of Jinsun Audio, has spent more than 30 years in 

the same place cutting through metal to make sounds.

music lovers who went to each other’s 

houses to listen to music started to talk 

about Jinsun as a good repair shop for 

turntables. “Then when I said I planned 

to make a couple of turntables for 

myself, people would say they would 

buy one. I hadn’t even made them 

yet and I told them that each of them 

would cost 10 million won, but they 

still wanted one. That’s how I ended up 

selling 26 turntables costing 12 million 

won each.” 

To Yu, turntables are “machines that 

reveal sounds.” “They are really simple. 

All you have to do is make them spin 

around. But the sound each one makes 

isn’t the same, even though they 

may be built the same way. They are 

instruments. A violin costing 100,000 

won will still make sounds. But people 

who make excellent instruments think 

hard about what wood to use and how 

long to dry it out.”

Yu cuts each of the parts that go into 

his turntables by himself. He’s made 

around 800 so far. He receives large-

scale orders from the U.S. nowadays 

and music lovers come over from 

Japan to see his workshop. Several 

years ago, Yu built a music studio in the 

basement of the Market. He places a 

record by folk musician Kim Doo-soo 

carefully on a turntable he built with his 

own hands. The clear, uninterrupted 

sound of music that flows out is very 

similar to the man who made it. 

 

The value of Seoul: A place where 

everything gathers. W
o

rd
s 

P
ar

k 
Ye

-h
a 

 P
h

o
to

g
ra

p
h

 P
ar

kW
o

o
-ji

n



S
E

O
U

L
M

A
D

E
S

C
E

N
E

 #
6

13
0

13
1

ㅇ

SCENE 

#6

Thinking Again Revives Cities, Cho Sung-ryong  Architect, Head of UBAC

People Save Each other, Lee Seung-woo  CEO of fire suit-upcycling fashion brand ”119REO“ 

Honeybee Rescue Team, Park Jin  CEO of urban beekeeping startup ”Urban Bees Seoul“ 

Don't Miss Out Your “Time to Take Phils,” JEJE and METZOO  YouTube creators and Pharmacists 

Kim Jeung-bin Creates Meaningful Things from Garbage  CEO of SuperBin 

Kim So-yong Dreams of Green Cities  Head of Sungdaegol Energy Movement

Solomon C. Lee Protects Lives and Thoughts  CEO of INTHESMART

Good Companies Create a Good World, Thomas Yoon  CEO of the Institute for Sustainable Development 

Taking Off the Discomfort and Wearing the Comfort, Hwang Tae-eun  CEO of femtech startup “Dansaek”

Trees are the Only Answer, Kim Hyung-soo  CEO of ”Treepla.net“, a socially responsible company that plants trees

Yang Gwang-jo’s New Media Communication Method  Education Director at School Full of Dreams

Kim Ki-young Warms the Lives of the Vulnerable  President of HanBaek Ace

Kim Ji-hee Brightens Isolated Lives through Robots  CEO of Studio Cross Culture

Cho Jun-hee is a Virtual Reality Solution Maker  CEO of Innosimulation

Kim Yo-seob Changes How Streets Look  CEO of Design Park

A City Revived through Coffee, Na Yong-Hun  CEOt of cleantech startup “Urban Miner” 

Plfree – Saving People’s Health and the Environment in One Fell Swoop  

Quiero, Ddunddu, Moris, Sumi, Ddongyi: members of alternative school “Peace Flower School” Plastic Free Association
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Thinking 
Again 
Revives 
Cities

Cho Sung-ryong
Architect, Head of UBAC

Architect Cho Sung-ryong has revitalized old 

buildings throughout Seoul even before the phrase 

“urban regeneration” gained popularity. He asks us 

to give a serious thought to cities and Seoul before 

we talk about urban regeneration.

For the past 20 or so years–even 

before the words “urban regeneration” 

were even uttered–there was an 

architect named Cho Sung-ryong who 

conducted various urban construction 

projects in Seoul. He used the Han 

River’s water cleaning factory to create 

the Seonyudo Park even before New 

York’s The High Line was created. He 

also revived a forgotten but pioneering 

achievement of another architect in 

the past through the Children’s Grand 

Park's “Kkummaru” to turn it into 

a useful space. His story over the 

past 40 years involving Seoul can be 

summarized into a few phrases. W
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The Birth of Gangnam ”Do you know 

the word “Yongdong”? That was what 

Gangnam was called before. It means 

the “eastern side of Yongdeungpo.” Up 

until the 1970s, the only urbanization 

that had taken place south of the river 

was in Yongdeungpo. Then, that area 

of farms suddenly became urbanized. 

Buildings were constructed, but no 

one moved there so they first moved 

famous high schools like Gyeonggi 

High School and Sookmyung Women’s 

High School down there.  

I, too, moved my office down to 

Gangnam right after graduating from 

university and starting my career. There 

was absolutely nothing down there 

at the time. It was only until the early 

1980s that Gangnam really became a 

part of Seoul after Subway Line No. 2 

was built. There were massive changes 

that occurred in a short amount of time. 

It seems ridiculous now that I think 

about it. For a young architect, it was a 

‘land of opportunity’.“ 

From the Cradle to the Grave ”In 

1983, when Subway Line No. 2 had 

been extended to Jamil, I won the 

international design competition 

of Asia Seonsuchon Apartments. 

Such international compatition was 

unprecedented in Korea. People at 

the time didn’t like and even feared 

to live in apartments. There was no 

concept of an “apartment complex” 

at the time, either. Architects had to 

seriously consider what they needed 

to do to get people gathered to live in 

one place. While referencing examples 

of apartment complexes in Europe and 

the U.S., I added my own idea to build 

on those examples to fit them in the 

Korean context.“ 

Urban Regeneration as a Process 

of Finding Answers ”They say that 

urban regeneration in European cities 

is popular now, so it is here too. That’s 

great. We need urban regeneration. 

But instead of just tearing down 

everything and building anew, we 

need to fix what’s already there and 

use it again. Everything in a city is built 

for a reason, and urban regeneration 

should allow us to look at things 

from today’s perspective and rethink 

them. I’m not sure, however, whether 

we are clearly looking, diagnosing, 

treating and figuring out how to fix 

the problems that we face from a 

wide range of perspectives. Seoul 

has quite a long history and was built 

across several stages. Eventually, it 

has become a global megacity. But 

we estabulished it in such a short 

amount of time, and the process in 

which it was formed was unnatural. 

That has led to numerous problems. 

We need to take the time now to find 

solutions to those problems. And that’s 

the direction we need to take with 

our urban regeneration. It’s great to 

get ideas from New York’s The High 

Line and London’s Tate Modern, but 

we must first understand the area in 

which buildings will be constructed and 

the context of Seoul itself to find the 

answers. This will also help us form the 

right questions to ask. 

Seoul and Architecture “Seoul has a 

lot of mountains and many rivers and 

streams. That’s neither a good nor a 

bad thing. That’s just the conditions 

in which Seoul exists. Architects 

must face these conditions in their 

work. We’ve taken a different tack, 

however; digging into mountains and 

filling waterways with dirt to build 

apartments and buildings on top of 

them. We don’t have to do it that way 

if we think more deeply. We can still 

build things even if we keep the natural 

environment the way it is. It would also 

reduce construction costs that way. Of 

course, construction companies would 

hate it, as they would have to think 

more about what they do and earn less 

profits. Architects and the people of 

Seoul must not let them get their way, 

however. They must protest against 

the wasting of money to destroy 

perfectly good mountains and beautiful 

rivers. Up until now, I’ve conducted 

a lot of different projects. My past 

work is important, but it’s even more 

important what I do from now on. I 

want to do a project that allows me to 

come closer to the spaces people use 

and experience. I don’t mind whether 

the project is small or big.”  

The value of Seoul: A city that was 

built in a short time, yet has generated 

huge wealth. It’s a global megacity 

now, but it faces issues due to 

compressed growth.
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People Save Each other, Lee Seung-woo
CEO of fire suit-upcycling fashion brand ”119REO“

Lee Seung-woo is the CEO of fire suit-upcycling fashion brand 119 REO.

He designs his clothes and accessories to honor the value of fire suits based on 

the idea that “firefighters protect us, so we need to protect them.”

Firefighters dive into burning flames to rescue people when 

everyone else runs away. Lee Seung-woo, the CEO of 

upcycling fashion brand 119REO, says he designs his clothes 

and accessories to honor the value of fire suits based on 

the idea that “firefighters protect us, so we need to protect 

them.” The “REO” in his company name stands for “Rescue 

Each Other.” The brand gives a new lease on life to thrown-

away fire protection gear–10,000 pairs of which are thrown 

away each year just in Korea as it can be used only for three 

years. 119REO created the REO BAG out of thrown-away 

fire protection gear through crowdfunding and helped spread 

awareness about firefighters who are struggling with cancer. 

These days, the REO BAG has been given some design 

changes, including in its pocket space, in preparation for its 

second launch. The new bag is being stitched together by a 

master craftsperson with over 20 years of experience. Lee 

wants to compete with brands like Freitag and Patagonia, 

which manufacture their products with an eye on the 

environment and social responsibility. “There are only 20 

countries in the world that actually provide expensive fire 

suits for their firefighters. Fires, however, impact modern and 

developing countries alike. I want to continue developing and 

selling upcycled fire protection gear and use those profits to 

supply the gear to firefighters throughout the world.” 

The value of Seoul: A city open to the world and filled with 

positive changes. W
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Honey Bee Rescue Team, 
Park Jin
CEO of urban beekeeping startup ”Urban 

Bees Seoul“

Park Jin, the CEO of Urban Bees Seoul, continues 

to expand what he does, from working as an urban 

beekeeper and a honey bee rescue team member 

to an educator to help society’s vulnerable people 

dream about starting new lives.

Honey cultivated in the countryside 

with a lot of flowers may seem “safer,” 

but honeybees live better lives in 

higher-temperature cities. The bees 

act as filters so the honey produced 

in Jirisan Mountain or Seoul is the 

same. In the city, all you need to do is 

ensure the bees have a good natural 

environment to make honey and clear 

the skies for them. 

Based on this unusual idea, Park 

Jin launched a project with the 

establishment of Urban Bees Seoul 

in 2013, the first socially responsible 

company in Korea to support urban 

beekeeping. The company cultivates 

four million honeybees in 20 urban bee 

farms in Seoul. The project is aimed 

at revitalizing the city’s ecological 

environment through the bees. 

“There’s research that says urban 

bee farms can increase the number of 

flowers blooming in surrounding areas 

by 20%. The increase in flowers means 

that bees have a good environment to 

live in. People need that environment, 

too.” 

While beekeeping is considered a type 

of “farming,” Urban Bees Seoul’s focus 

is education. The company provides 

yearly classes for people who want to 

learn about urban bee farming and has 

also provided educational opportunities 

for the marginalized in society, with 

the program “Beegin Again” that helps 

them start new lives. Urban Bees 

Seoul provides new jobs to the socially 

disadvantaged and even buys up entire 

stocks of honey from urban bee farms 

at good rates to sell it through its “Bee 

Pharmacy”. 

Recently, the company has also gotten 

involved in the removal of beehives, 

which was once the exclusive job of 

fire departments. Urban Bees Seoul 

aims to save the bees in those hives. 

“In the process of removing the 

hives, firefighters sometimes have no 

choice but to kill the bees, but if we 

can save them that will create more 

bee farms in the city.” The company 

works with several companies to help 

remove beehives that have found their 

way into residential areas of the city: 

“Enlighten”, a socially responsible 

company that repairs broken 

electronics and upcycle Fablab“Dream 

Factory.“ Together with them, Urban 

Bees Seoul has created the “Honey 

Bee Capturing Machine.” The project 

takes old vacuum cleaner motors and 

upcycles them. Both Enlighten and 

Dream Factory are housed at the Seoul 

Upcycling Plaza in Yongdudong. Their 

efforts to create a green city where 

both humans and bees can coexist is 

saving both bees and people in the city.

The value of Seoul: The 

unexpectedness. That was the reason 

we were able to begin honey making 

in the city.
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Don't Miss Out Your 
“Time to Take Phills,” 
JEJE and METZOO
YouTube creators and Pharmacists

Kim Jeung-bin Creates 
Meaningful Things from 
Garbage
CEO of SuperBin

“YMSG(Time to Take Phils)” is a 

“MedicineTube” channel run by 

pharmacists JEJE and METZOO. The 

channel provides information about 

drugs and illnesses under the slogan “A 

Video Pharmacy That Heals You,” and 

provides tips to use pharmacies better 

in your daily life. Their target audience 

is women in their 20s and 30s who 

want to know more about medicine. 

The two talk about issues such as 

PMS, vaginal ailments and using birth 

control pills that may be difficult for 

women to talk about with regular 

pharmacists. 

The two friends started their project 

in Seongbuk-dong. “(METZOO) I liked 

the neighborhood and moved there in 

2016. A village planner suggested that 

I should run a program called ‘Monday 

Pharmacy.’ The program was focused 

on talking about specific topics such 

as athletes’ foot, PMS in a small-group 

environment. I did it alone at first, and 

then JEJE joined me to hold it in other 

areas of Seoul. It was the first time we 

had done something together like that 

as pharmacists.” Later, after thinking 

hard about how to find ways to get to 

a bigger audience as pharmacists, they 

jumped into making videos–the “hot 

thing”–and haven’t looked back since. 

“(JEJE) There are many more people 

watching our videos who just searched 

for us than subscribe to our videos. 

They seek our videos out to find 

answers to a question they have.” 

“(METZOO) We hope that people find 

time to watch our videos when they 

are taking medicine. I hope they come 

to our channel when they either need 

medicine or are curious about them.”

The value of Seoul: 

JEJE: A diverse range of delicious 

things to eat. 

METZOO: Alleys hidden throughout 

the city.

Kim Jeung-bin collected used cans, 

plastic bottles, and other recyclable 

resources to create the AI-ready 

garbage can “Nephron.” Now he 

supplies the product throughout 

Korea. When people put cans and 

plastic bottles into the bin, its AI brain 

automatically categorizes them. Users 

of the garbage cans can accumulate 

points the more they put in, and these 

points can be turned into cash. In 

the five years since Kim started his 

business, there are now around 100 

Nephron garbage cans throughout the 

country and his invention is showing 

that “garbage can generate money.” 

The mobile Nephron “supercube” 

makes visits to university festivities 

and social venture expos to show how 

people can earn money with garbage. 

The company has also put on special 

events such as “Garbage Mart” and 

“Garbage Art Museum” to show that 

“recycling can be fun.” 

“In the history of humanity, there’s 

never been a perfect recycling process. 

Some things we throw away can’t 

be recycled. Most of what people 

think can be recycled end up buried 

underground or are burned up.” The 

recyclable economy that Superbin 

is pursuing lines up with the SDGs 

(Sustainable Development Goals) 

created by the UN from the years 

2016 to 2030 and is considered an 

“alternative economy” to the existing 

economic models. 

“My goal is to design a logistics 

system to turn all of the recyclables 

collected by Nephrons into resources 

and build a factory to use those 

resources to make things. Then I want 

to export this system to the world.”

The value of Seoul: A place where 

modern civilization and nature mingles 

and coexists peacefully. There are also 

many attractive people here.
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The Institute for Sustainable Development (ISD), a 

fintech startup, using its platform “whosgood.org,” 

analyzes and evaluates the non-financial achievements 

of companies through Big Data and AI and shares the 

results with investors and individuals. Thomas Yoon, 

the CEO, has worked as a corporate social responsibility 

(CSR) researcher at the LG Environmental Research 

Institute and consulting companies. After issues 

concerning the leadership at Namyang Dairy Products 

and Korean Air made the news that spread through 

social media and hurt the value of businesses, Yoon 

became more convinced of his company’s aim to achieve 

“friendly investment and consumption”. “There are 

many social issues we just can’t resolve by ourselves. 

Despite efforts by the government, local governments, 

and civil society, we believe that the ways to solve many 

of these problems can be found by companies.” 

ISD first publicized its non-financial information about 

companies through Naver in 2016 and now one million 

people use the data each year. “Companies don’t 

just become friendly. Investors and the general public 

must show interest to bring about positive change in 

companies. I believe that the idea that companies have 

to be friendly to be successful will come about soon in 

our society.”

The value of Seoul: A city with many financial institutes 

from Korea and abroad. If the many financial institutes 

in Seoul invest in good companies, this can bring about 

tremendous social change.

Hwang Tae-eun, the CEO of Dansaek, a femtech (female 

technology) startup that developed the “Nonsaem 

panties”–functional underwear for women–hoped that 

her daughter wouldn’t have to go through the discomfort 

she suffered. After one year and four months of research 

and development, she launched the Nonsaem panties 

in April 2018. Women who had felt discomfort from 

wearing their usual menstrual pads found that the new 

product had excellent absorption and fit nicely on their 

bodies. Over 70,000 Nonsaem panties have been sold, 

and Hwang’s company is now developing other products 

including “free underwear” that doesn’t have any wires, 

along with “free leggings” which effectively cover 

panty lines. After hearing that one of her customer’s 

mothers used the Nonsaem panties because of 

urinary incontinence, Hwang launched a product called 

“Shefend” for those with urinary incontinence last 

November. The company is creating new products for 

women in different stages of life. Dansaek donated one 

million won (about 850 U.S. dollars)’s worth of Nonsaem 

panties to firefighters and teenagers each month 

since last April. The company’s products, which were 

previously only available online (dansaek.co) and at the 

drugstore Lohbs, will now be available at the Dansaek 

showroom opened in Hapjeong in November for 

customers to try on and purchase. The company plans to 

provide a guarantee service for its products–the first for 

a functional underwear company.

The value of Seoul: Seoul changes fast and is a difficult 

and complicated city. There’s a lot of frustration and 

difficulty, but it does have the power to attract people 

into it.
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Kim So-young
Head of Sungdaegol Energy Movement

Solomon C. Lee
CEO of INTHESMART

Thomas Yoon
CEO of the Institute for Sustainable Development

Hwang Tae-eun
CEO of femtech startup “Dansaek”

“After hearing about the 2011 nuclear incident at 

Fukushima in Japan, I was really shocked to hear that 

the desires and over-consumerism of a major city could 

create such destruction. If the urban environment 

doesn’t move to a completely new paradigm, the natural 

environment will suffer from destruction due to cities.

I thought about what I could do as a person living 

in Seoul. I reviewed the entirety of city life from 

energy, climate change to fine dust, and decided to do 

something impactful to make the development of our 

society and humankind more sustainable. 

I led a project to turn Sungdaegol Energy Independence 

Village in Dongjak-gu into one of the country’s few 

completely energy-independent villages. Even after 

government funding stopped, we are continuing to 

conduct experiments concerning the environment 

and climate at the “Energy Super Market” in our 

neighborhood. People think that Seoul is a big city so 

people will inevitably use a lot of electricity and throw 

away a lot of garbage. But we must change our mindset 

about this. 

There’s not much time to change. We must spread out 

our food, electricity and other things that are produced 

and concentrated in one place to other areas and break 

our dependence on single areas of the country. I think 

that Seoul can become a green, as opposed to gray, city 

if it joins in these efforts to bring change to the entire 

country.”

The value of Seoul: A city made up of all Korean 

mothers' hope that their children live better than they 

did.

“We are a technologically advanced country. If we put 

this technology to use in medical devices, we need our 

medical industry advanced enough as well, but that’s not 

the case just yet.” 

Solomon C. Lee, the CEO of INTHESMART, a 

company that works with doctors to make medical 

devices, used to work at the Korea Electrotechnology 

Research Institute (KERI). It was then that he found 

himself expressing doubts about this state of affairs. 

INTHESMART has succeeded in producing medical 

devices domestically–something that hadn’t been done 

before–and is now a holder of a diverse range of patents 

on 13 products. One of the company’s first products, the 

“Model-L,” won the 2017 German “Red Dot Award.” 

A later model, the “Model-L6K,” is the world’s first 

real-time UHD endoscope for surgery. The product is 

combined with the company’s own “dual-lens sensor 

endoscope” that allows doctors to view blood veins 

through infra-red imagery. 

ITS has used its technological prowess to conduct 

research with university hospitals at home and abroad, 

along with MOUs. “I want to turn Korea’s medical 

industry into one that rivals the semiconductor industry. 

Ultimately, I want to provide INTHESMART’s medical 

equipment to people across the world who don’t have 

access to medical care.”

The value of Seoul: Seoul develops fast like a live 

organism.
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Trees Are the Only Answer, Kim Hyung-soo
CEO of Treepla.net, a socially responsible company that plants trees

Kim Hyung-soo, the founder of Treepla.net, a socially responsible company that plants trees to make forests, 

used new ideas surrounding online games and crowdfunding to create forests in 200 places in 12 countries 

along with 800,000 trees over the past 10 years.

How did you start your socially 

responsible company which plants 

trees in cities? 

I made documentary films about the 

environment in high school. Good 

natural documentaries made me 

want to help those places and change 

them in a positive way, but there was 

a limit I could do with just making 

documentaries. I decided to create my 

own business to bring about change 

and started Treepla.net in 2010. 

Why trees? 

I believed that the only way to solve 

the worldwide environmental problems 

we face is to plant trees. Treepla.net 

has planted more than 800,000 trees 

across the world over the past 10 

years. Unfortunately,  climate change 

and other issues like fine dust have 

continued to get worse, however. 

Treepla.net started as a mobile 

game that had users plant trees. 

You planted trees and created 

forests around the world with 

the unique idea of crowdfunding 

“star forests” that take the names 

of celebrities. What is the most 

memorable project you’ve taken 

on? 

Audrey Hepburn’s family first 

suggested that we build a forest called 

the “Sewol Memorial Forest” in Jindo, 

which honors the memory of those 

who died in the Sewol ferry incident. 

They suggested that we make a forest 

to remember the lives of the students. 

We also created the “Forest of Victims 

of Military Sexual Slavery by Japan,” 

which honors the sexual slavery 

victims for the Japanese imperial army. 

That forest is meant to ensure we don’t 

forget about them.

We’re curious about what kind of 

projects you work on these days.

We are handing out plants that clean 

the air to elementary schools in Seoul, 

to ensure that all kids should get 

“free clean air” just like they get “free 

lunches.” Classrooms may have air 

purifiers, but if the classrooms aren’t 

aired out then carbon dioxide levels 

build up. The plants help lower the fine-

dust and carbon-dioxide concentration. 

Why is planting trees important in 

Seoul? 

There are many reasons for the 

occurrence of fine dust in Korea, but 

the main reason it occurs in Seoul is 

because of car exhaust. We can’t get 

rid of cars, so we must plant trees. 

Treepla.net is working with the Seoul 

Metropolitan Government on the 

“Seoul 2022-3000” project. It aims to 

plant 30 million trees by 2022. We are 

working to get as many people involved 

as possible.

Is there that much land left in Seoul 

to plant trees? 

There’s not much. London, New York 

and other cities in advanced countries 

have a green space of over 20 square 

meters per person, but Seoul just has 

four square meters. We also can’t 

just tear down buildings to plant more 

trees, so we should plant trees inside 

or on rooftops. Every building in Seoul 

must have a forest on top.

The value of Seoul: A city where 

change comes fast.
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The biggest beneficiaries of 

Hanbaek Ace’s wind protection 

and insulation equipment are the 

socially disadvantaged who live in 

poor environments. The company’s 

president, Kim ki-Young, has long 

conducted projects to help those with 

limited access to energy. His products 

can be placed directly into their 

houses without any need for special 

construction work and they are as good 

as any other product on the market. His 

vision is to create a “dream team” that 

can improve the living environments 

these people live in. “There’s a lot 

of things needed to improve living 

environments apart from insulation, 

such as mold or poor heating system. 

I want to create a Green Retrofit 

(GR) organization made up of several 

companies to solve these problems.” 

Working in the energy industry, Kim is 

proud of Seoul. “Seoul, I think, is an 

excellent model for other cities around 

the world in terms of energy strategy 

and urban development. I hope my 

company can contribute to that just a 

little bit.”

The value of Seoul: A city full of 

potential.

Studio Cross Culture makes smart 

robot “Hyodol,” which takes care of 

elderly people who live alone. These 

cute robots are friendly conversation 

makers and manage and monitor 

those they care for, even letting 

them know when to take medicine, 

when to eat and when to sleep. Kim 

Ji-hee, the CEO of the company, met 

with elderly people who live alone 

throughout Seoul five years ago and 

noticed the loneliness and isolation 

they felt. Developed after a long period 

of research and funding, Hyodol now 

brightens the lives of around 1,000 

elderly people’s homes. 

“Seoul is a wonderful international 

city and the center of Korea, but it has 

developed too quickly and that has led 

many people to become marginalized. 

I hope my company helps ensure that 

the elderly can live happy and healthy 

lives in this city.”

The value of Seoul: A familiar yet 

always refreshingly new place.

Innosimulation was established 20 

years ago and was the first company in 

Korea to develop and commercialize a 

car simulator for research. The product 

has now been exported to around 80 

countries worldwide and made sales of 

100 billion won (about 8.5 million U.S. 

dollars). 

The company’s virtual training system 

is used by KTX train engineers, 

heavy equipment operators and even 

soldiers training to use combat aircraft, 

ships, and tanks. There are very few 

companies like Innosimulation, not just 

in Korea but even in the world, that 

have developed both the hardware and 

software for virtual reality systems. 

“Virtual reality is one of the future 

engines of the economy and there’s a 

lot of market potential for it. Our goal 

is to become the leading provider of 

virtual reality technology by continuing 

to produce new products for the 

market.”

The value of Seoul: Things that 

Seoul has had for a long time. It allows 

people to create new values from 

existing ones. 

Kim Yo-seob is the CEO of Design Park 

Development, which makes outdoor 

facilities. His company was the first 

to supply exercise equipment for the 

outdoors, and has made camping 

houses, rest areas, and even Pilates 

equipment. His company is helping 

Koreans move one step closer to 

healthy, happy, and joyful lives.

“These days water parks are gaining 

popularity. We’ve combined existing 

playgrounds with water, and we have 

built more than 300 such sites.” The 

company has also installed “mist” 

machines in playgrounds and sidewalks 

– seven of which are in Seocho-gu 

alone. Residents are happy with the 

new mist machines because they get 

rid of flying dust and help reduce the 

heat in the summer.

The value of Seoul: A plate filled with 

diversity.

Na Yong-hoon, the CEO of cleantech 

startup “Urban Miner,” views Seoul 

through the lens of the environment. 

In 2016, his company became the first 

to produce charcoal made of coffee 

grinds. Now the company is focused 

on developing odor absorbers. The 

company’s technology enriches carbon 

elements and can be used in a wide 

range of applications, including as a 

regular odor absorber, a carbon filter in 

air purifiers, and water purifiers. 

Urban Miner aims to become a social 

venture and in 2017 it created pellets 

(solid fuel) to provide them to Seoul 

residents with limited access to energy. 

“This is what we have done for a long 

time, but we want to find things that 

we can do to improve things.” 

The value of Seoul: A laboratory 

where we could solve many problems.
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Yang Gwang-jo
Education Director at School Full of Dreams

Kim Ki-young
President of HanBaek Ace

Kim Ji-hee
CEO of Studio Cross Culture

Cho Jun-hee
CEO of Innosimulation

Kim Yo-seob
CEO of Design Park

Na Yong-hoon
CEO of cleantech startup “Urban Miner”

“I thought we shouldn’t ever forget the 

children who died in the Sewol ferry 

incident. I started a project to raise 

money for their families and collect and 

exhibit the clothes they wore. Then I 

began “School Full of Dreams” with 

some other people because I wanted 

to help kids. I wanted to create a new, 

unique and creative alternative school.

Our school accepts teenagers who 

pursue diversity during a sensitive 

period of their lives. We respect their 

thinking and allow them to talk about 

things they want to. We work together 

to find ways to live in an urban network 

where many diverse people live.”

The value of Seoul: A city where 

many people with diverse potential live. 
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Plfree – Saving People’s Health and the Environment in 
One Fell Swoop
Quiero, Ddunddu, Moris, Sumi, Ddongyi: members of alternative school “Peace Flower 

School” Plastic Free Association

Ggiero was the captain of “Plfree” because he proposed forming the group, and the rest of its members just 

went ahead and found things to do. They requested that the names of two members who couldn’t take part 

in this interview–Ome (Chang Yu-min) and Kongpat (Mun Ye-seong) – be included in this article.

“Plfree” is an environmental 

movement group made of students 

at Peace Flower School's high school 

program that pursues a plastic-free 

life. Let’s hear from the students 

themselves about what they think 

about the world’s environment and 

how to lead better lives. 

“Peace Flower School has a class that 

allows students to take their interests 

and expand upon them in society. 

The class is held once each week for 

four hours. We were so shocked at 

pictures and videos of animals dying 

because of thrown-away plastic that 

we made a small brochure about how 

to not use plastic anymore last year. 

Seven members of the class came 

together based on their shared thinking 

about this topic, and we now spread 

awareness of our activities through 

Instagram (@plfree___).” – Quiero 

(Kim Na-young)

“We created a “garbage receipt” to 

help spread awareness of garbage-

related problems and shared them with 

people around us. Just like a receipt 

you get when buying something, our 

receipts show how long it takes for 

the item you’ve bought to decompose. 

Did you know that it takes eight million 

years for a smartphone to decompose? 

We are surprised at that, along with 

people who got our receipts.”– 

Ddundu (Kim Han-seol)

“I’ve cut down on the beverages I 

drink. In the past, I would get a cola or 

Seven-Up to drink after exercise, but I 

found out that it takes a long time for 

aluminum cans to decompose through 

the garbage receipt project. Now I feel 

guilty to drink those things. I’ve been 

able to get healthier and help save the 

environment as a result (laguhs).” – 

Moris (Heo Yoon)

“We’ve also done something called 

”jupging“, which essentially means you 

pick up garbage while you jog. There is 

a lot of garbage thrown near our school 

and we came up with this idea to help 

solve that issue. Everyone who picks 

up garbage is given points and receives 

badges and gifts made from glass 

bottles.” – Ddongyi (Hwang Do-ung)

“I’ve attended Peace Flower School 

since I was six. The place has led me 

to ask many questions about myself. 

There are just two ‘zero-waste’ cafes 

in Korea, and both are in Seoul. I hope 

that Seoul can share what it has with 

other cities so that people living in 

smaller cities and in the countryside 

can achieve what they want to and 

those in Seoul can relax just a bit.“ – 

Sumi (Jang Eun-woo)

The value of Seoul: A laboratory. The 

city has all the things needed to change 

the world if you put your mind to it, be 

it materials, spaces, or environments.
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Tin Robot, 
Flying 
Seoul’s 
Sky

“Seoul is a city resembling a jazz score with irregular rhythms.” It’s a 

phrase from <Seoul Collage>, an essay book written by Lee Ki-jin. Lee is a 

professor at Sogang University, physicist, illustrator, collector of all things, 

and gallerist. To the long list of titles, he wants to add “cartoonist” and 

presented us with his depiction of the incomprehensible charms of Seoul.

Lee Ki-jin
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What’s the difference between the energy Seoul has in the 

daytime and at night? Front and back, ebb and flow, vertical 

and horizontal. The stage set called Seoul created by the 

opposite physicalities offers scenes that cannot be produced in 

any other city in the world.

“Seoul has everything” is a correct expression. The 

environment of Seoul combines natural and artificial scenes. 

It's a blessing that we have such a city.
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It’s empty in Seoul…

An hour ride on the subway 
gets you to the ocean.

Seoul has many great 
mountains and a beautiful river.

Tada!

Aha, there’s 
a light!

It’s Oktoberfest here 
every night.

If only it had 
an ocean, 

it would have 
been 

perfect…

Euljiro 3-ga

CARTOON | CHARMS OF SEOUL
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No city is as safe as Seoul.

You can stay outside past midnight drinking to relax and Seoul 

keeps those hours safe. It sometimes feels like a small town, 

and other times like a big city. Can it be the cool city in a 

fairytale for adults?

Every day I travel time and space in an underground tube 

going around the city.

The scenes on the subway are symmetrical to Seoul.

Lee Ki-jin who created this cartoon is a physicist whose paper has been published on the science journal <Nature>; writer with over 10 published works 

including storybooks, picture essays, and physics books; and illustrator. He’s also an artist who makes robot sculptures and runs “Changseong-dong 

Laboratory” in Seochon Hanok Village. Above all, he’s better known as the father of singer Ciel from K-pop idol group 2NE1.
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Just one 
glass!

Just one 
glass!

It’s a Friday night, 
just one more glass!!

Just one 
glass?

Weirdo

20 years ago on the subway 15 years ago

10 years ago
Present dayJust one 

glass?
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