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SEOUL MADE reflects a change in the industrial value chain from manufacturing to innovative 

creation. It is designed to encourage millennial generations to get involved in further developing 

the city of Seoul while maintaining the traditions built by the baby boomer generation.

We help companies in Seoul get closer to millennial consumers worldwide who love the variety 

of content and goods made in Seoul. 

SEOUL MADE serves as a platform to support sustainable development for enterprises in the city 

such as providing a space for exhibition, packaging design, promotional events, and online sales. 

In the summer of 2019, SEOUL MADE opened its first exhibition hall for global events, allowing 

small and medium enterprises to enter global markets with its support and attract a new 

generation more than any other competitors around the world. Fortunately, they have already 

produced visible outcomes such as winning contracts and increasing sales.  

Seoul Business Agency has published <SEOUL MADE>, a monthly newsletter, to introduce new 

quality products from Seoul at home and abroad, dynamic changes in industries, and innovative 

figures or corporations.
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What do you think is the best invention that humans have ever created? We’d like to say it’s 

a book, at least after humans started to write down their own history. The reason for this is 

that our civilization grew up on the accumulated knowledge of books. 

But if you’re a millennial, you’re most likely to answer that the smartphone is the greatest 

invention. This would make sense to you since you can do pretty much anything you want 

with it. The very crisis of written material was caused by digital devices, with smartphones 

being at its frontier. But with this month’s edition of Seoulmade, we’d like to declare that 

we are still into books. You might ask us, “What makes you so confident?” Well, we 

weren’t so sure at first either. But after looking into the changes that had been going on in 

the publishing culture and industry of Seoul, we came up with the courage to write ‘Still 

Into Books’ as our title. 

We know that books will never reclaim their prior glory. But that’s not what we’re trying to 

say. The reason that we’re so sure about the power of books doesn’t just lie in the pages 

inside them. It’s because the text based on paper books is the very source of inspiration 

for stories in all sorts of media. The sun may be slowly setting on paper books, but the text 

inside them will live on and provide knowledge, information, and entertainment for all of 

us through films, television shows, web pages, social media, audiobooks, and electronic 

books. 

This month, we’ll turn our eyes to all the people who make the best of caring for books. 

You’ll be able to hear the stories of people who share the analog sensibility of books by 

adding extra flavor, those who refine books into digital material for people who don’t have 

access to paper books, and those who create whole new types of reading material. 

Remember, every story in this edition includes the hidden final sentence ‘still into books’. 

Still Into 

Books 
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The landscape of Eulji-ro in handwriting P.028
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Paper books forever P.050
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The legacy of 
publishers 
Publishing companies used to be proud of their influence on 

society as providers and creators of knowledge, but they couldn’t 

escape the impact of the digital age. However, some still carry the 

traditions of the paper publishing industry and that is the legacy 

that we’ll cherish forever. 
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When you step into Chungmu-ro’s ‘Uri Printing House’, the smell of 
ink and the loud machine noises will be the first things to greet you. The 
workers smear grease onto the machines and pour ink into them, and they 
sort the paper with the most sophisticated touches you’ll ever see. 
The printing masters might seem rough, but they run through the huge 
printing machines with keen eyes to deliver the best material for hungry 
readers who are waiting for new things to read. 

A worker at Uri Printing House is repairing a printing machine 
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On the streets of Seoul in the 1960s, there used to be second-hand bookstores 
that had been driven out of their homes as the stream of Cheonggyecheon 
was to be covered up through construction. With nowhere to go, the stores 
gathered into an area around Pyeonghwa Market that eventually gave birth 
to Cheonggyecheon Old Books Street.  Seoul’s city government decided that 
the street deserved to be preserved for its historic value and declared it as one 
of the city’s legacies for the future in 2013. 

This customer says he often visits second-hand bookstores because he prefers books that have traces of other readers. 
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The streets of Cheonggyecheon 
look quite different now as the old 
bookstores have lost a lot of love from 
their loyal customers. Now, only a 
handful of second-hand bookstores 
remain in the secluded streets. 
However, the owners of the stores still 
work relentlessly to present books 
that will never be found even in the 
gigantic bookstores from corporate 
publishers. 



The stationery shopkeeper’s handwriting   YouTuber ‘Pencraft’ 

The landscape of Eulji-ro in handwriting  Creative Director Han Myeongsu and Designer Jung Mikyeong of Baemin

Reading the world with your hands  Braille Specialist Yun Sohui 

Handwriting into fonts, and analog into digital   Writer Gong Byeonggak 

#PRINTS
Letterpress printing is the foundation on which the industry of 

publishing stands. The potential of letterpress printing grows stronger 

with new fonts and friendly handwriting, which contributes to the 

diversity in the culture of text and publishing. 
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The stationery 
shopkeeper’s 
handwriting 
YouTuber ‘Pencraft’ 

A little stationery store out in a 

backstreet of Mangwon-dong opens 

up. The store’s owner is the YouTuber 

‘Pencraft’, who is loved for his 

handwriting videos. We met with him 

and had a chat about the charms of 

letterpress printing, handwriting, and 

reading. 
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At 3 p.m., the little stationery shop 

across the street from Donggyo Primary 

School opens up.  The shop’s name 

is Dongbaek Stationery, and it stands 

out from all the other stores around 

the town. There are notebooks, chairs, 

fountain pens, and empty tables for 

those who visit the cozy little stationery 

store. When you make your way in, 

the first thing you’ll hear is the music 

from the LP record, and the owner—Yu 

Hanbin—will come to greet you. 

But before being a shopkeeper, Yu is the 

owner of a handwriting YouTube channel 

called ‘Pencraft’. His elegant handwriting 

caused a sensation among viewers, 

and his channel now has over 80,000 

subscribers. Unlike all the other exciting 

videos, he focuses on writing letters 

calmly and recommending fountain pens 

with a soothing voice. He says that he 

first started handwriting after he became 

obsessed with fountain pens. “After I got 

into fountain pens, I started to look for 

expensive ones. I wanted to brag about 

my pens, but I realized that I would need 

to match my awful handwriting to the 

quality of my pens. That’s how I started 

to really write with my hand.”  

His effort to improve his handwriting 

with fountain pens continued, which 

eventually led to the success of his 

channel. Yu says that he has been able 

to write 30 minutes a day for six years 

because he never thought of handwriting 

as tedious work. “I always wrote letters 
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thinking that I was doing what I loved 

and engraving the writing into my heart. 

Time flew when I wrote with those ideas 

in my mind. I don’t make time to practice 

now, but I still write the things I love and 

fix my mistakes whenever I find them.” 

One of his most popular types of videos 

is his ASMR videos that feature sounds. 

At first, he used Instagram posts to 

show his handwriting to the public, 

but he later bought a microphone and 

a camera to shoot videos. “I thought 

everyone would like the crispy sounds 

of writing on paper. That’s why I bought 

of their choosing. He says that it’s hard 

to keep writing alone for 40 minutes 

straight, but it becomes a lot easier 

when he’s with all of his club members. 

Yu states that the main reason he runs 

the club is that more people get to read 

books through the group’s activities. 

Yu reads for three hours a day to obtain 

knowledge and inspiration from around 

the world. His love for books runs 

deep inside his blood; he read over 

40 practical books in just two months 

before opening up his store. And on this 

year’s 9th of September, he got to open 

the gates of Dongbaek Stationery—the 

store that made his dream come true. 

He always had the urge to write down 

things on paper in stationery stores, but 

he couldn’t. To remedy this, he made 

an area in his shop where customers 

could get hands-on experience with all 

the notebooks and pens. The item he’s 

most proud of in Dongbaek Stationery is 

the notebook he made himself. But the 

stationery shop is pretty much a second 

job for him. The shopkeeper reads and 

writes again behind the counter with a 

little dream. 

a good pin microphone and started to 

make ASMR videos with sounds from 

my handwriting.”  There’s a reason why 

people watch his handwriting videos, 

which can range from three minutes 

to a whole hour. It’s because they can 

calm their minds as he slowly writes 

letters onto a piece of paper. Just like 

a blank stare at a bonfire, his viewers 

let go of their thoughts and carefully 

stare into his writing and listens to the 

sounds he makes. It’s hard not to notice 

all the comments on his videos saying, 

“It’s healing time again” and “I want to 

write just like him.” When asked about 

what he likes to write, he answered that 

he likes to copy other people’s writing. 

But he has a strict rule when it comes 

to choosing which book to copy from; 

he only selects the books that he has 

read more than once, and novels have 

to be copied from start to finish while 

specific parts are written down from 

practical books along with his thoughts 

about them. He’s also running a club of 

about 15 people where they meet on 

Saturdays, once every two weeks, to 

write down sentences from the books W
ri

te
r  

K
im

 S
uh

ye
on

 P
ho

to
gr

ap
he

r  
Ki

m
 D

ae
jin

 

#
P

R
IN

T
S



0
2

9

S
E

O
U

L
M

A
D

E
0

2
8

The landscape of 
Eulji-ro in handwriting 
Creative Director Han Myeongsu and 

Designer Jung Mikyeong of Baemin

Baemin made a free distribution of a new font that’s both fresh 

and unique, and it’s bringing life back into the world of print 

types. On Hanguel Day, we visited the company to meet the 

designers who had put in the best of their efforts to create the 

font of ‘Eulji-ro 10 Years Later. 
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How did you get to work with 

Baemin? Han Myeongsu In the fall 

of 2015, we got into Baemin when it 

was just starting to become known to 

people. Baemin asked us to help decide 

on the company’s identity. We thought 

it would be a meaningful job, so we 

gladly accepted the offer. During the 

time, CEO Kim Bongjin was in charge of 

management and design direction. 

Baemin already had a few fonts back 

then, such as Hanna, Jua, and Dohyeon. 

Jung Mikyeong I got into the company 

about the same time as him, and it 

was my first as well. It’s the designer’s 

job to stick all the posters and stickers 

inside the company. The job can be 

tough because I have to run along with 

all the floors inside the building, but I’m 

enjoying it now. 

Your card seems to carry the 

company’s ideas as well Han 

Myeongsu I think we have different 

attitudes rather than different designs. 

 I’m a company-style designer with the 

urge to develop a process that can last, 

but this company wants a strong analog 

aesthetic. I was told to ‘design as if I 

can’t design’, and they even made me 

doodle with my left hand. It’s because 

Baemin.  

Jung Mikyeong When I heard that I 

had to make something ugly with my 

left hand, I burst into tears. (Laughter) 

I had just got into the company and 

wanted to do something cool, but the 

first job I got was to make something 

ugly. I was completely lost back then. 

Baemin has been providing free fonts 

for some time. Tell us more about 

them and how they are made Han 

Myeongsu When the company was a 

startup in 2011, I got a call saying that I 

needed to pay for a font that I used for 

a promotion event. CEO Kim heard this 

and decided to create a free font for 

everybody so no one would feel sorry 

for themselves. We wanted to create 

a clumsy atmosphere for our font, but 

it kept coming out with a sophisticated 

touch. So, Kim drew a rough sketch 

and gave it to the youngest employee 

to finish the job. That’s how the draft 

of our main font ‘Hanna’ was born. It 

was created by the youngest worker 

in the house, who had no major in 

designs. The designers drew dozens of 

letters and the sketches were all made 
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the company knew the restaurant owners 

would feel comfortable with styles like that. 

It took me about a year to figure that out, 

along with the company’s characteristics. 

Kim showed us his phone and told us that 

there are already thousands of more fonts 

to develop. He had been taking pictures of 

these signs on the streets, and he told us 

that we’ll be making a font based on that 

single photo. That’s the style and spirit of 
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manually. The font contained clumsiness 

created with the touches of human 

hands and the freshness of the masters 

who had not studied the classical 

designs of the 1960s and 1970s. But 

we still needed the technology to make 

it into an actual font, so we asked 

Sandoll Communication to do it for us. 

The guys from Sandoll also told us that 

they were amused when they saw our 

weird letters, and they’ve been with us 

ever since. After some time, we hit a 

turning point with our font ‘Eulji-ro’. CEO 

Kim and Seok Geumho, the chairman 

of Sandoll, took photos of the signs of 

Eulji-ro that were starting to disappear. 

We wanted to preserve their fonts, 

so we used the writing from Samwon 

Precision Industries’ sign and created 

‘Eulji-ro’. The font became a huge hit and 

had the most downloads in the shortest 

amount of time from our website. ‘Eulji-

ro’ is also used a lot in broadcasts these 

days to add a retro vibe. The designer 

behind this font was Jung Mikyeong. 

Did you have any difficulty designing 

‘Eulji-ro’? Jung Mikyeong There were 

still a lot of signs in the streets of Eulji-

ro. They had slightly different styles, 

but I was able to take notes on them. 

I looked at the other signs to see how 

each stroke had been drawn on them. I 

sketched the first 150 letters, and then 

I worked with people from Sandoll on 

the other ones. For example, we made 

all the strokes at the end of the letters 

different from each other. ‘Eulji-ro’ was 

supposed to be a font that was based 

on hand-written letters, so the end of 

each stroke had to be irregular. Some 

strokes leaned towards the center, 

and others tilted to the left. During the 

development of our font, we would 

sometimes hear comments saying that 

more than a success as it has been 

put to use by so many. That’s why we 

came up with the second version of 

the ‘Eulji-ro’ font. We believed that 

this font worked as a record of time as 

well as a design that is derived from 

time itself. This led us to imitate the 

worn-out feel that time creates. The 

font may look old and rough, but it’s 

a font that has never existed before. I 

wonder how people will react to this 

version of our font. It’s the designer’s 

job to think about whether people will 

actually read and use the fonts we’ve 

made. When we saw the letters of 

Eulji-ro, we were able to witness the 

culture and lives of those who worked 

on Eulji-ro.I believe we’re contributing 

to our culture this way. 

the letters were ugly. This was because 

the font was full of crooked letters that 

made it look like it was done by an 

amateur. But we did that on purpose so 

that people could feel the touch of the 

masters. I hope people who use the 

Eulji-ro font will notice this effort and 

find the fun in using it. 

Han Myeongsu It was a tough job for 

us to replicate the feel and strength of 

the masters who had spent decades 

writing the letters on the signs with 

brushes. It was also hard to keep track 

of all the masters who didn’t leave their 

names behind. Last year, I went around 

looking for a master only to find out 

that he had passed away. Fortunately, 

his son came to our exhibition for ‘Eulji-

ro’, which was held last October under 

When our designers 

witnessed the

letters of Eulji-ro,

we were able to

witness the culture

and lives of those

who worked on

the busy street.

I believe we’re

contributing to our

culture this way.
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the title of ‘The City and Its Fonts’. 

The ceremony was held at N/A Gallery 

in Eulji-ro street, and a lot of young 

creators also came to see the exhibit.  

Jung Mikyeong We never imagined 

that they would love the show so much. 

The goods we had were all sold out 

midway through.

Han Myeongsu We were surprised as 

well. We had to give out reservation 

tickets to a long line of people. The 

store owners around Eulji-ro also asked 

why there were so many young people 

out on the street. The reason we held 

the exhibit was that we were in love 

with the cultural code of Eulji-ro’s 

signs. Nothing more, nothing less. Our 

goal was to make people understand 

how to use, which turned out to be W
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Braille books are the only thing that blind people can read. Yun 

Sohui is a braille specialist who hopes to create a world where 

blind people can learn and dream about the things they love 

without any worries. We met her at the Korean Braille Library to 

see how she aids the blind with the benefits of print types. 

Reading the world 
with your hands 
Braille Specialist Yun Sohui 
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What does a braille translator 

actually do? Braille is an essential 

means for blind people to obtain 

the information they need. A braille 

translator is someone who delivers 

the information without any errors. 

Not all blind people know how to 

read braille. Some of them weren’t 

born blind, and some parents of blind 

children don’t know how to read braille. 

Learning braille is just like learning 

how to read, and braille translators are 

there to help you. The translators are 

mostly non-blind, BS proofreaders are 

mostly blind. Both of them combined 

are called ‘braille specialists’. There is 

only one type of license for both of 

them, but they clearly have different 

roles. The translator translates letters 

into braille, and the proofreader works 

with the translator as he or she makes 

corrections.

How did you get to become a braille 

specialist? I majored in the library 

and information science, and during 

my last semester, there used to be a 

blind person who worked in the library 

where I got my practical training. 

The blind worker was really good 

with computers, and I thought it was 

There are a lot of

audiobooks now,

but braille is still

necessary for areas

such as workbooks

and textbooks. That’s

why braille books

must still be made.

letters after having difficulties calling 

due to hearing problems. I had the 

chance to read the user’s hand-written 

braille letters, and my coworkers and I 

replied in braille as well. 

Would you like to make any other 

comments as a braille specialist? 

When I go out on lectures, people 

sometimes ask me if there is an actual 

necessity for braille specialists. There’s 

an answer to that. Braille programs for 

amateurs have their own issues, and 

the blind won’t be able to read books 

at all if books aren’t properly translated 

into braille. That’s why the world needs 

braille specialists, so that blind people 

can obtain the right information and 

be able to communicate with the 

world around them. There are a lot 

of audiobooks now, but braille is still 

necessary for areas such as workbooks 

and textbooks. That’s why braille 

books must still be made. I’ll always 

be working on braille books with the 

dream of making a better place for the 

blind so that they can dream about 

being anything they want to be.

against disabled people. You need 

to know that obvious things for non-

disabled people might not be so easy 

for someone who is disabled. 

Has there been a change in the 

perception of braille specialists? Over 

the past year or two, we’ve started to 

get more recognition, which is why 

groups such as the Woman’s Vocation 

Center are making more license 

classes. We’re getting more attention 

than before, but there’s still a long way 

to go as there are only about 1,200 

braille specialists in Korea right now. 

What are the kinds of books that you 

normally work on? I mostly work on 

novels and books with pictures. It 

takes about three to six months for me 

to finish working on a book, which is 

why I set my priority on books that are 

searched the most. 

Do you have any difficulties with 

your work? Korean letters are based on 

syllables, but braille is written like roman 

letters. This leads to braille books being 

one and a half to two times longer than 

normal books. Epic novels (; a very long 

novel composed of a series of novel 

plots) can reach up to 30 books in one 

series. The consonants and vowels all 

have to be separated, as well as all the 

first, middle, and last sounds, which is 

why most of the words are abbreviated. 

You won’t be able to imagine how many 

abbreviations have to be used in one 

book. It’s not an easy job. 

What things do you care about the 

most while you work? When I’m 

working on workbooks, I take extra 

care because there are a lot of graphs 

and pictures. There is a braille rule for 

instances like those, but I try to explain 

as much as I can about them. 

Have there been any memorable 

moments during your career as 

a braille specialist? There are a lot 

of blind people who also lose their 

hearing due to their age. The problem 

is that the Korean Braille Library sends 

the books to users when they get 

requests from its users, which differs 

from other libraries where the users 

actually make visits to the place. I once 

had a user of the library start sending 
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because that person had been able 

to have access to all the information 

needed to use a computer. I realized 

that blind people could have the chance 

to obtain a wider variety of jobs if they 

could get the information they needed, 

and I wanted to be a part of getting 

them the help they deserve. 

What qualities does a non-disabled 

person need to become a braille 

specialist? First, you need to have the 

right ideas about disabilities. The whole 

process relies on communication 

between translators and proofreaders, 

so it won’t work if you have a prejudice 
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Handwriting 
into fonts, 
and analog 
into digital  
Writer Gong Byeonggak 

Letters are at the foundation of print types, and 

print types are at the foundation of books. During 

recent years, publications, advertisements, and 

broadcasts have all been enjoying the company 

of unique hand-written fonts, which is creating a 

precious atmosphere of analog in a world full of 

digital contraptions. We met with the father figure 

of this trend of hand-written fonts, writer Gong 

Byeonggak, who created a font in his own name. 
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We had a peek at your social 

media account. You used to hold 

a lot of events as your products in 

collaboration with the brand and 

often communicated with your fans, 

but you’ve seldom posted anything 

this year I used to do a lot of things 

because I appreciated the love from the 

people who like my work. I also posted 

a lot of my work in hopes of helping 

the troubled people in the age of the 

coronavirus. But after a while, I started to 

feel a sense of responsibility. Recently, 

I’ve been careful about the stories I 

tell because some people might feel 

uncomfortable when they hear things 

coming from a ‘dad’ like me. 

You are the CEO of Heartmond and 

purest could only be found in hand-made 

film posters. It was clear that my idea of 

fonts had to change as well. I decided to 

use my font project as a chance for me 

to move on from my original handwriting 

and evolve into a new designer. 

Since then, you’ve released a lot of 

new versions of ‘Gong Byeonggak-

che’. The handwriting that I had ten 

years ago is different from the style 

that I have now. That’s why I’m working 

on new types of fonts. What I wanted 

was to show the diversity inside the 

font of Gong Byeonggak-che. Two 

years ago, I worked with Yoon Design 

Group to release the rough and soft 

versions of my font. I also worked with 

them on a calligraphy project related 

to Chinese characters because there 

wasn’t a font based on Chinese letters. 

We created a total of 3,880 types, 

which are configured together to make 

a combination of over 10,000 letters. It 

took us a very long time, so the font isn’t 

out yet. 

You’ve done so many projects as a 

calligrapher as well as a font creator. 

It wouldn’t be right for us to address 

you with only one title. What is your 

goal as a writer? I had anxiety because 

I felt as if I wouldn’t be able to make 

big changes with the same handwriting 

and the same set of tools, and I also 

felt embarrassed about myself because 

it felt like I’ve just kept on duplicating 

my work. Writing the same letters over 

and over again used to be boring as 

well. But those emotions motivated 

me to make my own font, change my 

handwriting, try calligraphy drawings, 

and eventually create characters with 

the writing I made. As a writer, I’ll keep 

on trying to deliver my ideas to my 

readers while also focusing on my other 

projects. 

a calligrapher, as well as being the 

author of various calligraphy books 

such as I Wish I Could Have Neat 

Handwriting and I’d Love to Write 

With That Handwriting. What exactly 

is your role as the CEO of Heartmond? 

I’ve been doing a lot of work in various 

fields such as designs, advertisements, 

drawings, and calligraphy for seven 

years. Our company moved its place 

once every two years too. We’ve been 

through Hannam-dong, Seongsu-dong, 

Hapjeong-dong, and now Yongsan is 

Heartmond’s workplace. We move 

around a lot because renovation is the 

source of creativity for our new line of 

work. 

What’s the new project that you’ve 

been working on in Yongsan? We’re 

working on creating content related to 

Hangeul. I recruited new designers so 

that they can make my handwriting and 

text into 3D characters. I’ve always felt 

there were so many limitations in letters 

during my collaboration with companies. 

Most of the time during my work with 

them, I had to only use English letters 

and did simple tasks such as scanning 

the writing that I drew and moving 

onto the next one. That was all because 

of letter limits as well as the limits of 

Hangeul itself. I started my character 

project to break free from these 

confinements. 

What was the key reason for taking 

calligraphy seriously in your life? I used 

to be a designer in an advertisement 

company, and back then choosing the 

font was always the hardest job. I always 

thought about which font would stand 

out the most and which one would make 

me stand out from other designers, 

which ended up making me decide to 

hone my skills in my handwriting so that 

I could use it in my ads. The first project 

I went through with that idea was the 

canned coffee ad for Starbucks. In the ad 

photo, I only put in a copy and drawing 

that I created with my handwriting. That 

was the skill that set me apart from other 

designers. The name of the font, ‘Gong 

Byeonggak Style’, was created when the 

font and design of Sandoll were made 

ten years ago. 

We’ve heard that you were originally 

skeptical about turning handwriting 

into fonts. I was hesitant because I 

thought the process might harm the 

analog vibe of handwriting. But I had a 

look around and realized that the world 

was already full of projects that had 

been digitalizing things from the analog 

world. Items with analog vibes at their #
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Long live the independent publishers  Kim Mirae and Kim Taeung, CEOs of Jjokpress & Goat 

Paper books forever  Jo Hyoeun, Book Binder of Recto Verso 

Needless to define, it is an independent publisher Gong Gahui, CEO of Kong Books 

Breaking down the barriers to publishing   Yeom Seungjae, CEO of Tumblbug 

#INDEPENDENT 
PUBLISHERS 

Letterpress printing is the foundation on which the industry of 

publishing stands. The potential of letterpress printing grows stronger 

with new fonts and friendly handwriting, which contributes to the 

diversity in the culture of text and publishing. 
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Long live independent 
publishers 
Kim Mirae and Kim Taeung, 

CEOs of Jjokpress & Goat

Imagine water in a bottle. Even when the shape of the bottle 

changes, we still call the matter inside it “water.” The same 

goes for books. Jjokpress and Goat are companies that are 

showing off the unique values of independent publishers 

after bringing on a new wave into the industry with their 

fresh idea of ‘One-Sided Books’.  
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How did you end up naming your 

company ‘Jjokpress’? Kim Mirae You 

might use sentences and paragraphs to 

measure a piece of writing, but I’d like 

to think that pages (‘Jjok’ in Korean) 

should be the basic units in writing 

because they are the surfaces on 

which readers get to meet the worlds 

inside them. We named our company 

‘Jjok’ because we were making ‘one-

sided books’ that only have a single 

page when they are opened up. 

There must have been a lot of 

other ways to make books on short 

stories, but you decided to create 

your One-Sided Books in the shape 

of accordion pipes. Kim Mirae It 

was a fun project that started from a 

meeting between a designer and an 

editor when I was at the publishing 

company. That’s why I wanted to 

create a book with a unique style. 

Books are defined as items that hold 

a complete set of ideas or emotions 

into a certain number of pages. This 

meant that the pages of books were 

bonded together with glue or threads, 

which was a concept that we wanted 

to break while keeping the core values 

of books intact. To avoid using treads 

or glue, we only used one-sided pages. 

We tried using scrolls and posters, but 

we soon realized that the best form for 

portable use and storage was folding 

paper. 

Goat is making progress on the 

same project as well Kim Mirae Goat 

deals with books that won’t come out 

if we don’t work on them ourselves. 

The books in the forms of publications 

didn’t fit in with Jjokpress because 

we wanted to only put out thin books 

with single pages. We also found out 

that the knowledge and tastes of our 

readers were expanding, so we set up 

a separate brand called ‘Goat’ to make 

a new leap in size. Just like how the 

penguin was the most famous animal 

in the world of publishers because 

of the company Penguin Books, we 

looked for an animal that could stand 

out as well as looking for one that had 

some relationship with books or paper. 

We finally came up with the name 

‘Goat’, which we thought were suitable 

because they eat paper. We also hoped 

our readers would have the idea that 

we as goats left behind pieces of paper 

for our readers to eat with their eyes.

Could you be more specific about 

the phrase “books that won’t come 

out if we don’t work on them”? 

Kim Mirae Long comics such as One 

Piece, Naruto, and Slam Dunk all have 

staying power because they have loyal 

readers as well as keeping a steady 

system of profit. But short comics 
Jjokpress & Goat’s CEOs, Kim Mirae (Left) and Kim Taeung 
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don’t have the ability to extend like 

them. That’s why a lot of them don’t 

get to be published even if they have 

the potential to become masterpieces. 

There are two underlying reasons 

why short comics with great content 

don’t get published; it’s either because 

the book won’t make much profit or 

because the publishing process won’t 

be easy. Luckily, we’re a small group 

that can profit from selling only 500 or 

1,000 copies. Even a book that is likely 

to be bought by only 1,000 people can 

be decided to be published even if only 

1,000 people would buy it. 

That must be one of the differences 

between normal and independent 

publishers. What other differences 

do you have? Kim Taeung We have 

to be involved in everything that we 

do. The planning, production, sales, 

and marketing procedures all go 

through us. 

What was the piece that meant the 

most to you? Kim Taeung It was a 

collection of scenarios by a French 

director called Éric Rohmer. He’s my 

favorite director, but it was always 

hard to find his films in cinemas or 

streaming services, which always 

made me concentrate when I had the 

chance to watch them. This made me 

yearn for a chance to stop at the scene 

I wanted and to be able to watch each 

film at the speed I desired, which 

made me look for scripts so that I 

could read his films like a book. His 

scripts are now out of print, but when 

I went on a business trip to France 

last year I was able to get one of his 

collections and come back to publish 

its Korean version.

Kim Mirae My favorite would be 

Jeong Yeongsu’s Pacific Ocean, which 

was released through Jjok Series. It’s 

memorable to me because the novel’s 

author was a senior of mine when I 

used to work for another company. 

Just like how Jjokpress shifted the 

idea in the form of books, there have 

been a lot of changes happening 

in the publishing industry. What do 

you think is the most significant 

one? Kim Taeung Now anyone can 

make and distribute books. I think 

that has been the biggest change in 

recent years. Making books used to 

be a complicated job that was only 

allowed for professionals, but now one-

person publishing is just as easy as 

posting a video on YouTube. Kim Mirae 

Just about ten years ago, you couldn’t 

even dream of becoming a writer if 

you weren’t able to get a request from 

publishers or make a debut through a 

contest.  But everything changed now. 

Writers these days don’t even think 

about working with publishers because 

they can introduce their books to the 

public themselves. Let me give you an 

example. There’s a comic called ‘Sarin’, 

which was a perfect candidate to fit 

into the current media’s technology. 

When the horizontal swipe was added 

to Instagram, a new wave of ‘Insta-

Toons’ started to flow into the platform, 

and tens of thousands of readers 

joined the party. That created a reading 

environment where writers could meet 

their readers without having to go 

through all the publishers and corporate 

companies. Of course, things like this 

aren’t easy to see, but it’s still a huge 

change compared to the past. 

What are your future plans? Kim 

Mirae Well, my friends are worried 

about my ‘minor taste’ won’t feed be 

able to feed me. (Laughter) I think they 

won’t worry about me anymore if I’ll be 

able to increase the sales number of 

Jjokpress and Goat and enter the top 

lists at bookstores. 

Kim Taeung I planned to release ten 

full books this year from Goat, and 

I’ve gotten through nine. I’ve got three 

months left, so I’ll be pushing myself 

to publish the last one on my list. 

Now, anyone can make

and distribute books.

I think that has been

the biggest change in

recent years. Making

books used to be a

complicated job that

was only allowed for

professionals, but now

one-person publishing

is just as easy as

posting a video on

YouTube.
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Paper books forever 
Jo Hyoeun, Book Binder of Recto Verso 

Artistic bookbinding is a form of book decoration where 

printed materials are bound between book covers that are 

both beautiful and sturdy. It is a type of book culture and 

a form of craft that priests from the middle ages created 

where everything is made by hand. We met with Jo Hyoeun, 

the owner of the workshop Recto Verso to witness how she 

is bringing diversity into the publishing culture of Korea by 

following her path as a bookbinding artist in her workspace 

in Yeonnam-dong. 
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How would you describe Recto 

Verso? It’s an artistic bookbinding 

workshop. Its name came from Latin, 

with ‘Recto’, meaning the front page 

of a book, and ‘Verso’, the back page. 

The late Mr. Baek Sundeok introduced 

artistic bookbinding to Korea in 1999, 

and I’ve been running the workshop 

since 2008 when he passed away. 

I’m currently in the process of making 

the public familiar with bookbinding 

via artistic bookbinding education, 

custom-made production, book 

recovery, and collaboration with 

those in related fields. I’m also 

running studies and practical work 

to understand the structure and the 

properties of books by looking into the 

history of bookbinding from Europe’s 

classics to modern designs. Recto 

Verso has brought up ten bookbinders 

who are currently working in the field, 

and the workshop is in operation in 

both Seoul and Daejeon. 

The idea of artistic bookbinding 

doesn’t seem very familiar. How did 

you end up making a living out of 

it? During the time I took a semester 

off from school, I came across Mr. 

Baek when I saw a television program 

that showed his bookbinding work. 

It was such a vivid moment for me 

that I can even see it right now. After 

watching him on TV, I couldn’t get 

his name and the art of bookbinding 

out of my head, so I took artistic 

But now the industry

has become diversified

with independent and

electronic publishers,

as well as the little town 

bookstores that are

filling up the streets

inside the city.The very

reason that Recto Verso 

could survive for over

20 years is also that so

many customers have

come by looking for

diversity. People who

love books will always

move around to find the 

right answers. 

bookbinding classes from a publishing 

company called Hyeonamsa. After 

the class was over, I took lessons 

from Mr. Baek in his workshop, and 

I became more and more confident 

in myself. I eventually thought, “I’ll 

be able to make a living out of this 

for sure.” I officially became his 

apprentice through his first personal 

exhibit in 2002, and I’ve kept my place 

in the workshop ever since. 

The whole process of bookbinding 

is done by hand. It seems like the 

work would take a considerable 

amount of time and money. Some 

books only take a few hours, but there 

are other projects where it might take 

months or even a year. The majority #
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of my work is in the category of 

European classic bookbinding, which 

takes about a month or a month and 

a half. Some customers ask me if I 

could finish the job quicker if they paid 

me more. But the compression and 

drying procedure takes time, so I can’t 

really control it. It sometimes takes 

even longer because I have to spend 

hours on the decoration of the cover. 

There is a lot of other detailed work 

that I have to do in between each 

procedure to make the book perfect. 

What is the most memorable 

artwork you’ve created in the 20 

years of your career? Around 2008, 

there was a gentleman with silver 

hair who came with two selections 

from Faust which were a part of a 

complete collection in memory of 

Goethe. He told me that it had taken 

him a lot of effort to obtain the books 

while he used to study in Germany, 

and he wanted to bind the two books 

into one. It was rare to see customers 

who made such requests because 

most people wanted to make a new 

version of a single book or a new 

version of a whole collection. I told 

him that binding only two books 

from a whole collection could drop 

its value, but he answered that he 

didn’t come because he was looking 

for more money. He said, “I want to 

keep these two selections from Faust 

with me for the rest of my life, so I’d 

appreciate it if you could make them 

as beautiful as you can.” Back then, I 

was only a rookie with a bookbinding 

career of only seven years. Not only 

that: I was going through tough times 

because Mr. Baek was in a critical 

state. But the words from the elderly 

gentleman made me look back on my 

determination as a bookbinder and 

think about my role as an artist. 

Your stories make the publishing 

industry of Korea seem dull. What 

do you think are the changes 

needed in the industry for it to 

become diverse and interesting? 

The monotonous atmosphere inside 

the publishing industry is the same for 

other countries as well. In a capitalist 

system where mass production with 

machines is a must, inefficient areas 

of work like artistic bookbinding can 

seem foolish, and cannot let alone 

fit into the industry. But now the 

industry has become diversified with 

independent and electronic publishers, 

as well as the little town bookstores 

that are filling up the streets inside 

books by making them strong and 

beautiful.” The foundation also 

declares that we must extend the 

books’ lives and enhance their values. 

As long as the idea of preserving 

the values of books exists, the value 

of artistic bookbinders will also stay 

untarnished. I don’t really think the 

future will be all gloomy for me. I’m 

sure that there will be someone 

just like me who will find fun in 

reading and making paper books. The 

enthusiasm from the students who 

come to my workshop is enough for 

me to believe that. As long as there 

are people who love books, the hands 

of artistic bookbinders will always be 

on deck. 

the city. I think this trend is more 

than enough to prove that a change 

is indeed occurring. The very reason 

that Recto Verso could survive over 20 

years is also that so many customers 

have come by looking for diversity. 

The form of published materials 

is also changing according to the 

development of technology. Artistic 

bookbinding is traditional analog 

art, but it’s in a world full of digital 

devices. What do you think the 

future holds for your career? Artistic 

bookbinders are destined to protect 

the value of paper books until the 

end of their lives. The French Craft 

& Design Foundation’s definition of 

a bookbinder’s role is to “preserve W
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Needless to define, 
it is an independent 
publisher 
Gong Gahui, CEO of Kong Books 

Gong Gahui, the CEO of Kong Books, is taking small but firm 

steps on the path of independent publishers. She opened up 

a publishing company with a dream of having her own books 

on the shelves of libraries. Here, she’s shared the stories of 

her journey to tell the tales of the untold, which has given us 

new hope in the industry of publishing. 
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“I gave up on making money. Living as 

a work addict inside a foreign company 

was worth the trouble, but it was 

draining the energy out of my life. I 

used to book flights and go traveling 

whenever I became stressed. As I 

got older, I became more and more 

anxious. I started to question myself, 

asking “What will I be doing in ten 

years? What will happen to me when 

I step outside the comforts of my 

company?” After 13 long years of just 

running ahead, I finally made up my 

mind to hand in a resignation letter to 

my boss. I took the initiative and took 

the first-ever break in my life to make 

a thorough plan. “Let’s just take a year 

off to recharge and go on traveling until 

I get tired of it.” And that was how I got 

to stay in Chiang Mai for a month, move 

over and stay in Australia for a month, 

and then take on a one-way flight to 

Europe and go wherever I wanted to 

go. I kept an elaborate record of my 

travels, and to my surprise, I found it 

very amusing. I just couldn’t keep my 

funny story to myself. I had to make 

it into a book and share it with other 

people.”

Putting her own book on the shelves 

of libraries was her dream. When she 

heard that the book had to be released 

from an official publisher, she set up her 

own company called ‘Kong’. She learned 

InDesign through YouTube videos to edit 

her books, and she published her book 

in just two months, which deserved 

to be called a miracle. The book had 

a quirky design from an amateur, but 

she was more than proud of herself 

because the book was the result of her 

courage. Gong Gahui denies the idea 

of the obvious. Other traveling essays 

are full of amazing photographs, but 

her essays have none. Gong’s first 

book, My Travels, was unexpectedly yet 

carefully brought into the world a year 

after quitting her job. 

After being told off to get married, she 

made a rebuttal with a new book called 

My Poems, and she recruited new 

writers after that to release a series of 

books called My Words, My Sentences, 

and My Writer. 

After stepping into the independent 

publishing business, I kept thinking 

about the meaning of independent 

publishing. Ironically, I came to 

believe that needless to define, it is 

an independent publisher. Gong says 

that the best thing about independent 

publishing is that you get to tell the 

story you want in whichever way you 

want. In the world of independent 

publishing, anyone who doesn’t even 

have a single clue about publishing 

can still become a writer with just a 

bit of courage. Gong says that her 

knowledge might be short, but she is 

doing everything she can to share her 

knowledge with people who long to 

make their own books. This year, she 

has been holding bookmaking courses 

for five weeks in the little bookstores 

of Gunsan and Dangjin. Her students 

include aspiring bookmakers full of 

passion and those who just came 

to the bookstores with their friends. 

But Gong has been able to help all of 

them by being with the students in 

their troubles of choosing the topic to 

write about and the process of actually 

making a book. 

She states that she was able to realize 

the role of independent publishers 

through her students. Her role was to 

publish books that ‘someone’ would 

want to read, not books that ‘everyone’ 

would want to read. But Gong also 

showed her disappointment with the 

current trend of digital devices that 

were shrinking the love for paper 

books. The good thing is that the 

number of small bookstores in towns 

is on the rise. Meanwhile, Gong has 

transformed into a writer of children’s 

stories after releasing essays and 

poems, with her picture book, Pupu 

Island. She got to write a story for 

a children’s opera thanks to an offer 

from an opera director she used to 

know, and the pictures came from the 

Russian illustrator she got to meet 

while she was working with her English 

version of My Travels. 

That’s the flow of life for Gong Gahui 

right now. She’s living the second stage 

of her life to the full by meeting new 

people through new work. #
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Tumblbug is like a ‘promised 

platform’ for creators. That is exactly 

right. Tumblbug made its debut in 

2011. I wanted to shoot a film back 

then, and I came up with a plan for a 

crowdfunding platform to round up my 

budget. It’s not easy for creators to 

get the funds they need, but Tumblbug 

is there to pull through. Anyone 

with creative ideas can make their 

dreams into reality on the platform of 

Tumblbug. 

Out of all the various categories in 

Tumblbug, it looks like ‘Independent 

Publishing’ stands out the most. I 

don’t think it was strange at all for the 

category of independent publishing to 

become well-known. Starting several 

years ago, there has been an increase 

of creators who started to make their 

own content, and the easiest way 

for them to express their ideas was 

publishing. Along with the trend of 

self-production and the infrastructure 

of Tumblbug best suited for creators, 

they had their best opportunities at 

hand. We’ve divided the publishing 

category even more, and now there 

is a new one called ‘Journalism’. We’ll 

keep diversifying the categories to 

adapt to the changes in electronic 

publishing, as well as keeping up with 

other areas such as podcasts, audio 

journals, and paper books. 

What are the opportunities 

that Tumblbug provides for its 

independent writers? Tumblbug is 

a platform where creators can bring 

their unique ideas into reality and 

round up their supporters. This means 

that it’s a place where people can 

create content that they can share 

with others. It’s a fact that there are 

a lot of people who want to write 

and publish books, but they just don’t 

know-how. Tumblbug can be the help 

they need as they can realize their 

dreams with a platform that allows 

them to release their books through 

independent publishing. 

What was the most impressive 

material that found success 

through Tumblbug’s independent 

publishing? It would be a book called 

I Wanna Die, But I'd Still Like Some 

Tteokbokki. It’s an essay that’s about 

a diary of someone who went through 

therapy, and it became a huge success 

with over 1,500 prints after the project 

publishers. Tumblbug is a platform of 

opportunity for creators where they 

can effectively let people know about 

the things that their team, company, 

or themselves want to create and 

obtain potential customers. The 

platform is open to anyone who has a 

clear idea about the project he or she 

wishes to push through. 

Do you have any plans or things 

you’d like to improve? We’d like to 

make the platform easier and safer 

for our creators. It might sound 

simple, but those things are the 

hardest to achieve. There are a lot 

of crowdfunding site services out 

there, but it just takes a split second 

for them to turn into auction houses. 

We’re trying to stabilize the system 

so that creators can enjoy a service 

so creators can receive their support 

with the right speed and precision. 

This process includes speeding up 

services such as payment, transfer, 

and balance. 

 Our goal is to keep Tumblbug’s core 

values intact as well as breaking down 

the barriers that are preventing the 

creators’ dreams from coming true. 

Tumblbug is a platform where you can get all 

the help you need to publish your book as long 

as you have just the right and creative ideas. We 

met with the company’s CEO Yeom Seungjae 

to listen to his stories on crowdfunding for 

independent publishers. 

Breaking down the barriers 

to publishing 

Yeom Seungjae, CEO of Tumblbug 

opened up. The book got into second 

and third issues, and it was released 

to independent bookstores all around 

Korea. It ended up being published 

by an official publisher and became a 

bestseller in large-scale bookstores. 

What are the genres that get a lot 

of attention from readers? Some 

projects fit into the issues of today, 

but most of the time the genres can 

be very diverse. If I had to pick one 

genre that people like, it would be 

‘Digging’, which includes fiction that 

goes digging into the things that 

certain people love to do. Genres 

like that might be fanatic only for 

corporate publishers that like them, 

but they are the ones that receive the 

most attention on Tumblbug. Looking 

at this trend made me see that a 

wider variety of subjects were being 

selected for independent publishers 

than normal publishers. This proves 

that a lot of creative writers who 

didn’t have the opportunity are now 

receiving the support and love they 

deserved. 

It seems like a lot of big companies 

are running funding projects like 
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Rediscovering 
independent 
magazines 

Independent magazines have their charms. Their charms 

come from having a unique identity and taste that 

commercial magazines don’t get to achieve. We looked 

into the independent magazines that speak out loud 

even when things aren’t working out well for them. 
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There are a lot of independent magazines that select certain 

topics for each of their editions, but there are only a few 

that dig into the tastes of married males in their thirties 

and forties. Bold Journal started its journey in 2016, and its 

motto is to look into things that will make the life of fathers 

better for them, which signifies the creators’ will to attract 

their reader targets. The magazine seeks to find content 

for our generation’s ‘bold’ fathers. Its 17th edition deals with 

the generational issues of ‘gap generations’ to transform 

differences into possibilities, especially with articles that 

summon the good old memories of fathers when they used 

to be little kids.  

bold journal.

You’d be lying if you said that you never laid your hands 

on a strange-looking magazine, especially when it’s the 

first edition. The reason that all first editions are so enticing 

is that they are mysterious matters that have yet to meet 

their readers' needs. Even if they declare their goals, the 

road that they’ll take is still in an area of the unknown. 

But that’s exactly why readers come up with the urge to 

support them. That is the case for Archef Magazine, which 

deals with various issues relating to food. Its first edition is 

called ‘A Letter from the Netherlands’. The magazine will 

share stories on artists, chefs, and Working Holiday workers 

in the Netherlands who all have unique insights on food. 

Archef Magazine 
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The bear is a magazine with a human touch that 

introduces people who are happy with their 

jobs. The majority of the magazine is filled with 

interviews, which is a style that has become 

popular in recent years, but it keeps the interviews 

short and also includes creative images to keep 

its readers interested. Bear selects one topic 

for each of its editions, starting from ‘coffee’ to 

other various subjects such as ‘cats’, ‘houses’, and 

‘curry’. The magazine’s recent copy, ‘Nomad’, tells 

the stories of campers and travelers under the 

theme of nomadic life. As you can see from the 

title page, the theme of its 14th edition is ‘picture 

books’. We chose this edition because it was the 

best one to show the warmth and comfort that 

Bear provides for its readers with the edition’s 

stories of picture books and their writers. 

bear
Some independent magazines lack power on 

their title pages. Well, the Favorite magazine 

even seems to take a step further and doesn’t 

care about their title page at all. However, just 

a peek at the magazine’s title will be strong 

enough to make you curious about the content 

inside it. Favorite truly succeed in the art of 

grabbing attention, and it tells the tales of 

people who do the things they love to do. Their 

fourth and fifth editions are called ‘We Work 

Together’, which are about people who work 

and spend meaningful time together by doing 

the things they all love.  

favorite

The name might be short, but the columns 

inside it will remain in your head for a while. 

There is so much information floating 

around these days, and magazines must 

pick the right books for anxious readers 

who can’t make their decisions. Chaeg is 

the perfect candidate to carry out this role. 

The topic of its 59th edition is ‘post-COVID’ 

where the magazine introduces various 

books related to the virus. It also deals 

with Norway’s Deichman Library in Oslo 

where the potential of future architecture 

for public libraries is being experimented 

with, as well as special book reading 

areas around Seoul. It’s wonderful to find 

the value in books through a magazine 

that can be actually felt with the touch 

of a hand, but it still lacks the properties 

required for introducing its themes. 

Chaeg.
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This magazine states that it provides a 

new standard of experiencing the streets 

with stories that flow through the past, the 

present, and the future. Now that’s a grand 

statement to make. No one would deny that 

this magazine is full of confidence and ardor. 

Its title sounds friendly, yet its ambitious 

goal to carry the history of the streets and 

towns speaks to the heart of its readers. The 

magazine dug into the towns of Yeonnam, 

Eulji-ro, and Itaewon, and now its fourth 

edition rediscovers Seongsu under the title, 

‘I Know Where, I Know Seongsu’. The old 

and the new coexist in Seongsu, and I Know 

Where’re writers travel through the town with 

their stories of architecture-based hardware, 

people and history-based software, and the 

programs that operate both of them. 

 

I Know Where 

What is this magazine’s title trying to say? 

Well, it’s pretty simple. The writers go 

out and meet the friends of their friends 

and tell their tales. This magazine was 

created by a group of young planners, 

and they came up to fill the world with 

inspiration, compassion, and comfort by 

telling stories of human connection in the 

quirkiest way. They do this by choosing 

their starting connector, which serves as a 

link to his or her other friends. This allows 

the writers to keep meeting one friend 

after another. The magazine comes from 

the idea that a small act can create the 

biggest movements. 

A Friend of a Friend 
B Magazine took a breather after 84 editions 

that introduced stories of famous brands, and it 

made its comeback this year with Jobs, which 

showed the lives of chefs, architects, and fiction 

writers. This time, they seem to be drawing a new 

line from their previous copies with ‘The Home’, 

which focuses on houses. The recent outbreak of 

COVID-19 forced people to stay in their homes, 

and this brought on a rise of interest in new 

forms of housing. Writers of B have taken notice 

of this trend and turned their attention from sites 

where brands are born to the most personal 

spaces inside houses. The magazine The Home 

focuses on how people treat their houses. It looks 

into the ways various creators in and outside of 

Korea utilize their homes to their needs, just like 

how a homeworker would build his or her home 

office in the most desired way possible. 

THE HOME
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VOSTOK is a magazine that has succeeded in standing out as a 

professional photographer’s reading material as well as keeping 

its unique colors. Other photo collections or photo magazines 

are likely to be huge in size, but this one is small enough to fit 

right into your hands, just like how a magazine should be. It 

gives off a vibe that the concept of a photo magazine, as well 

as its positioning, has been changed completely rather than 

just changing its size. This magazine deserves to be praised for 

breaking the barriers of photographs and visual criticism. It’s 

a pity that a lot of people who are interested in photographs 

don’t care much about critics and essay writers about the 

subject of photography. On the contrary, VOSTOK allows its 

readers to think about the photographer’s perspective and the 

way the issue of the photograph is delivered by making them 

first concentrate and then introducing them to those articles.

VOSTOK 

It’s fun to visit famous places in Jeju-do Island like Arte Museum but you should also 

enjoy the opportunity of an experience with an analog sensibility while you’re on the 

island. The best way to do that would be to travel to Jeju-do with the magazine of 

iiin. This quarterly magazine has the acronym of ‘i’m in island now’ as its name, and its 

creator is the content group that is rooted in Jeju-do, the ‘Jeju Store’. We personally 

first found out about this magazine by coincidence in an independent bookstore in 

Jeju-do, and it has been our companion through our travels on the island ever since. 

It’s hard to believe that the magazine has already reached its 27th edition, and we can’t 

thank iiin enough for its survival. The new edition will focus on the island of Yeong-

do in Busan. Yeong-do used to be an outside base for female divers in Jeju-do when 

they used to make expeditions to the sea outside of their areas. This edition’s stories 

of female divers who swam from Jeju to Yeongdo will let readers see how a true local 

magazine tells its stories.  

iiin

Just like its cute name, Mimi is a magazine that looks for beauty and good taste in the 

daily lives of people. A wide variety of writers tell their stories from different perspectives 

based on the topic that has been chosen for every edition. The theme of the magazine’s 

fifth edition is ‘flowers’, and it starts with the question, “Are your flowers blooming by 

yourself today?” Interviews with people who love their work, such as handweavers, 

craftspeople who make chairs with steam bending methods, and owners of one-person 

kitchens fill-up the stories of the new edition. After reading a few articles, you’ll surely 

want to go out on a trip to see some flowers. 

mimi 

There have been a lot of independent magazines that 

deal with films, video work, and exhibitions. If you had 

to pick the most reliable one, it would certainly be O-K-

U-L-O. The sad truth is that a lot of magazines on video 

reviews only satisfy their writers as they fail to deliver 

the profound messages behind the videos. But inside the 

piles of mediocre video magazines stands O-K-U-L-O, a 

godsend that has come to save the video reviewing world. 

Of course, there is a catch to getting into the magazine. 

You must first see a film or an exhibit that this magazine 

reviews. It should be noted that O-K-U-L-O is one of 

those magazines that attracts those in related fields 

such as artists in films, visual arts, and videos, as well as 

programmers, and curators rather than ordinary readers. 
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Preserving the original Kim Sujin, Director of Uhjjudah Bookshop 

Dreaming of becoming the salon for intellectuals Han Sangki, CEO of ‘Entangled with Books’

The bookshop that still struggles to settle down on Earth Kim Taeksu, CEO of ‘Unplanned Earth’ 

Healing your heart with books Sung Mijin, CEO of ‘Mindstore Seoganeun’ 

Offering you the pleasures of discovery No Myeongu, CEO of Nieun Bookshop 

#INDEPENDENT 
BOOKSTORES  

If the funding platforms and one-person publishers lowered the hurdles 

for independent publishing, the independent bookstores came up with a 

playground for new writers to run around freely. The independent bookstores are 

filled with books that come with a charm that differs from those of corporate 

bookstores, and each of them shines with a unique color. 
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Preserving 
the original 
Kim Sujin, 

Director of Uhjjudah Bookshop 

Bookstores in backstreets make themselves stand out from 

other bookstores to attract their customers. One of them has 

a peculiar way of attracting its readers: the owner introduces 

one author every month. The name of the bookstore is 

‘Uhjjudah Bookshop’, and it’s sitting tight in its place even 

when the whole town is going through a wave of change. 
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There’s a bookstore that has been 

quietly in its place for five years, in 

a time when people are starting to 

question the role and value of local 

bookstores. The name of that book 

store is ‘Uhjjudah Bookshop’, and it’s 

located in Mangwon-dong. It’s a store 

that is on the first floor of ‘Uhjjudah 

Shop@Mangwon’ that opened up in 

2016. The store came from the work 

of the Uhjjudah Project Team, which is 

a team of planners who design a wide 

variety of commercial and residential 

areas. Uhjjudah Shop is a commercial 

project facility that was created for 

unique stores with small sizes. The 

shop was designed so that little stores 

could settle down in one place. 

Director Kim Sujin is in charge of the 

commercial areas, and she explains 

the ‘Daily Bookshop Owner’ event is 

also held where the selected writer 

becomes the bookshop’s owner for a 

whole day. The bookshop has a small 

room, so the store’s owners must 

take the utmost care in decorating 

the store so that customers can feel 

what the owners want them to feel. 

The tastes of the owner are reflected 

in the atmosphere of the store as the 

owners are the ones who actually 

choose the author and plan the whole 

program. That’s why readers who have 

similar tastes visit the store, and they 

all say that it is the store’s magic. 

The recent outbreak of COVID-19 

brought a lot of changes to the town’s 

bookshop as well. ‘Daily Bookshop 

Owner’ is the highlight of ‘The Author 

of the Month’, and the number of 

visitors on the day of the event can 

vary from 50 to even 200. Whereas 

that the team wanted the first floor 

to be a place where occupants could 

share their ideas freely and come up 

with solutions for their problems. That 

was how Uhjjudah Bookshop was 

born. 

The way the bookshop functions 

is quite amusing as they introduce 

works by only one Korean author for a 

whole month for their main program. 

When the bookshop first opened up, 

Mangwon-dong used to be much 

more peaceful. There was only one 

person who ran the store, so the 

exhibit ‘The Author of the Month’ was 

held to attract readers and introduce 

them to various content from writers 

with respectable abilities. The owners 

introduce the books that are good 

enough for themselves to read, and 

events at large-scale bookstores such 

as ‘Meeting the Author’ consist of 

one-way communication where one 

author faces a massive crowd, the 

‘Daily Bookshop Owner’ is made up of 

two-way communication as the author 

can have chats and meet face-to-face 

with the readers. It’s the bookshop’s 

biggest event, but changes had to be 

made to it because of the COVID-19 

outbreak. Because they couldn’t 

invite authors into the bookstore, they 

turned their attention to introducing 

foreign writers. 

While readers were able to have 

the pleasure of communicating with 

the contemporary authors through 

invitations of Korean writers, the 

events with foreign writers allowed 

them to have a new perspective as 
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the writers could introduce them to 

new lands, societies, and cultures. For 

the last few months, the bookstore 

has been introducing authors such as 

Rebecca Solnit, Olga Tokarczuk, and 

Milan Kundera.

Uhjjudah Bookshop has been the 

witness of changes in Mangwon-

dong’s trends for the last five years. 

This bookshop has been able to 

get past the fuss thanks to being 

a little away from the main street, 

but the change was big enough to 

be felt. That’s why the owners want 

their bookshop to hold its place as a 

quiet but responsible bookstore that 

maintains the store’s original values.

Uhjjudah Bookshop might be small, 

but it’s doing its best to fulfill the roles 

provided by its owners. Director Kim 

says that the people who run this 

bookshop are fighting wars to protect 

the peace within the store. The number 

of bookstores out in backstreets is 

on the rise, but the issues involved 

in running them aren’t getting any 

easier. Uhjjudah Book shop has stood 

its ground for five years, and now the 

ones in charge are putting their heads 

together to find a new direction. 

They’re going to rearrange the records 

of ‘The Author the Month’ and give it 

a new touch. Director Kim reports that 

the bookstore with the archive of their 

The crucial part is following the principles that were set

at the start of Uhjjuhdah Bookshop, such as ‘maintaining

the opening hours’ and ‘running new exhibits and 

events every month’. These rules might seem trivial, 

but they are the very things that form the trust and 

friendship between customers and owners.

whole plan is planned to open up in 

2021. 

Uhjjudah Bookshop is still struggling 

to find new goals, but one thing is 

certain; the bookshop will always try 

to stay where it is and always try to 

keep its core values unblemished.  

The owners open up the door every 

day in hopes of keeping the bookshop 

as the town’s comfort zone for readers 

for as long as they can. It sure is 

delightful to have a bookstore around 

the town that has regular opening 

hours. What’s even better is the same 

bookstore surviving long enough to be 

the townspeople’s reason for loving 

their hometown. W
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It looks more like someone’s study 

than a bookstore in here. Everyone 

says that. I wanted to make the store 

a study room for guests rather than a 

bookstore. A salon for intellectuals, if 

you will. There used to be numerous 

events but I had to cancel all of them 

starting in February this year because 

of the coronavirus. 

How did ‘Entangled with Books’ 

take off?  I’m one of the members 

of Korea’s first generation of IT and 

computer engineering. I’ve been in 

a wide variety of companies as well 

as being a college professor, and 

I’ve also worked as an independent 

businessman. Finally, I ended up 

opening up this bookstore. Kim 

Eonho, the CEO of Hangilsa, once 

wrote a series on visiting bookstores 

all around the world, and I was moved 

by his columns. I opened up this 

bookstore in hopes of creating an area #
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Dreaming of 
becoming a 
salon for 
intellectuals 
Han Sangki, CEO of 

‘Entangled with Books’

This place might not be as pretty as 

all the other independent bookstores. 

But ‘Entangled with Books’ digs deep 

into different fields of science and 

satisfies readers who are curious to 

acquire new scientific knowledge. 

We had a chance to meet with the 

bookstore’s CEO, Han Sangki, who is 

one of Korea’s first generation of IT 

engineering doctors. 
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wanted to help them by giving them 

the scientific knowledge they needed. 

You deal with special books, so 

you must have a clear standard of 

choosing the books that you’d like 

to present to your readers. I consider 

myself both an owner of a bookstore 

and a curator, so I choose most of 

the books myself. The majority of my 

book’s authors are scientists who 

received Nobel Prizes, and renowned 

professors or researchers. I write 

book reviews for the press regularly, 

and I also write short reviews on the 

bookstore’s social media account. 

Fortunately, a lot of readers purchase 

books with their trust in my reviews. 

It looks like you have a lot of books 

on physics. What makes them so 

attractive? I had originally wanted to 

study astrophysics, but I decided that 

I wasn’t smart enough to take on the 

role. I guess it was because I still have 

CEO of this bookstore if they could 

also find the type of books that fit into 

their tastes. 

Do you have any plans? I’m hoping 

to relaunch the main events we have 

prepared for when social distancing 

goes down to level 1. I don't have 

any other plans beyond that. What 

I want is for people who have the 

intellectual curiosity to come and 

visit my bookstore, even if they 

don’t call themselves intellectuals. 

I’ll be satisfied if I can contribute to 

making science common sense for 

the general public. I believe that the 

success of films such as Interstellar is 

a hopeful sign because it means that 

curiosity about scientific knowledge 

still exists. 

in Korea that people could be proud 

to introduce to others. But I had to 

accept that Korea wasn’t the best 

place to make money from running 

a bookstore. However, I was able to 

open the bookstore thanks to a friend 

of mine who offered to help. 

Your bookstore is mostly filled 

with books on science. The main 

themes of the bookstore are science 

and technology, and the other half 

of the store consists of humanities, 

economics, and management. But 

the humanities books are also on 

technology, such as works on Netflix, 

YouTube, and Uber. The only fiction 

books inside my store are SF novels. 

I’m a die-hard fan of Star Wars, by 

the way. The 21st century is an age 

of science and technology, and it has 

been like this since the last century. 

But it seemed like people still had 

trouble understanding science, so I 

any change?  I’ve had a huge change 

in my revenue. After the outbreak 

of COVID-19, I started earning even 

less than before. But regardless of 

the coronavirus, you should know 

that running a bookshop is a tough 

job, especially when you don’t have 

a specific sense of purpose. The 

number of people who visit the store 

is so low, to begin with. Not only that, 

I’ve been a lot of thoughts because 

the COVID-19 virus is preventing me 

from making my bookstore into a 

salon for intellectuals. 

How do you want your readers 

to be inspired by ‘Entangled 

with Books’? I want them to make 

discoveries and have fun while doing 

so. I’d be more than happy as the 

the longing to accomplish something 

that I haven’t been able to set foot in. I 

also wanted to introduce all the books 

on physics to other people since I 

had been reading them all the time. 

What’s great about books is that you 

can transcend time and space when 

you read them. Personally, I like to 

read books on physics when I have a 

headache or when I’m worried about 

something. The world of physics is 

filled with incidents that take billions 

of years, and concepts such as 

velocity and light are so surreal. These 

things make the worries in my daily 

life seem so small, which also makes 

me feel like a little particle floating 

around in space. The stories of people 

who have studied universal matters 

allow me to escape from reality, at 

least for a while. 

Your bookstore is already four 

years old. Have you been sensing W
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The bookshop that 
still struggles to settle 

down on Earth 
Kim Taeksu, CEO of ‘Unplanned Earth’

Bookstores in Korea are all going extinct. 

The situation is dire for all independent 

publishers and bookstores, and they 

are doing the best they can just to get 

by. In hard times like these, we couldn’t 

be happier when we saw the smile on 

the face of Unplanned Earth’s owner, 

who has been running his little store in 

Gongneung-dong for five years. 
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How did your bookstore find itself 

on Earth? The company that I used 

to work for was failing. I thought 

about what I could do to make ends 

meet, and I thought of opening up a 

bookstore. I just named my bookstore 

‘Unplanned Earth’ because I just loved 

the way it sounded, and it has been 

five years already since its opening. I 

wouldn’t have named it anything else, 

even if it is a bakery. 

But as a creator and a consumer, I’d 

like to point out that there are so many 

things that get in my way on Earth. 

I dream of a day when I can finally 

settle on Earth by getting rid of all the 

discomforts as a creator. 

Have you been getting closer to that 

goal? I’m just proud to be someone 

that has succeeded in running a 

bookstore for more than four years. 

The life expectancy of bookstores out 

on the backstreet is considered to be 

around three years. That’s when the 

owners can’t take the pressure of 

paying their rent. When I first opened 

up my store, there used to be a lot of 

customers who asked if they could 

take the independent publishers’ 

materials for free. Now people like 

that can hardly be found. It also makes 

me feel good to know that there 

aren’t a lot of people who draw the 

line between independent publisher’s 

books with mainstream books. 

Things might not be that great, 

but independent bookstores seem 

to keep opening up. I guess they all 

you’ve wanted to see.  If you come 

back to the bookstore after reading an 

author’s book, the chances are that 

the same author will be sitting right by 

you on your next visit to the store. In 

fact, authors can be seen chatting with 

their readers in my store. That’s not all: 

a lot of authors put out “thank you” 

posts when their readers tag them to 

their social media accounts saying that 

it was a pleasure reading their books. 

I think things like that might be the 

charm for people who love books. 

There seems to be a lot of short 

notes and nicknames on the 

shelves. Did your employees 

write to them? Well, not exactly. 

They’re neither my employees nor 

my customers. You could call them 

have the idea that they can at least 

give it a try. If you’re into things other 

than money then you’re off to a good 

start. First of all, publishing a book 

itself means a lot since it’s an act of 

breaking down a huge wall. We all 

might not be great writers, but it’s 

such a wonderful thing to have our 

writing be read by someone other than 

ourselves. 

What could be a charm of local 

bookstores for customers? Things 

that rarely happen in the world of 

mainstream publishers can come to 

life here. Let’s say you’re sending 

a message to your favorite author. 

It’s highly unlikely that you’ll get a 

response. But in local bookstores, it’s 

so much easier to meet the author #
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‘people who are involved’. They 

come here and keep begging me to 

give them work. I told them to do 

whatever they wanted, and so they 

stay here and serve people coffee 

and mind the counter even when I’m 

not around. But the best thing is that 

they decorate the shelves according 

to their tastes. What’s more, they 

advertise the store’s books to their 

friends and families. The sales number 

prove that they’re good at their 

jobs. (Laughter) They don’t get paid 

for anything, yet they still insist on 

working at my bookstore, so I can’t 

really stop them. 

Will Unplanned Earth and other 

publishers be able to settle on 

Earth for good? No one can tell 

the future, but I’m sure we’ll all find 

a way.  It won’t be a future where 

one genius will rise and save us all. 

I think the dissatisfied majority will 

rise and make improvements to the 

publishing industry. Who could’ve 

known that independent publishers 

and bookstores could grow in such 

numbers? It was all made possible 

because publishing the books people 

wanted to write became easier. They 

say the publishing market is dying, 

but the number of bookstores is on 

the rise, and mainstream publishers 

are finding new ways by releasing 

independent editions of their own. 

Therefore, it’s hard to say whether the 

future of the publishing industry will 

be bright or dark. Some say that the 

standard of publishing has fallen below 

what it used to be because of the 

independent publishers. But whatever 

the change might be, I think there is 

hope as long as the industry finds its 

way of surviving the future. 

What, then, do you think will be 

the way? It’s important to change the 

perception of books. Up till now, the 

mainstream publishers forced readers 

to read their books by giving them a 

list of must-read books. Personally, I 

become uncomfortable when I hear 

the word ‘must-read’. I prefer the 

term ‘cool books’. I made it up so that 

people could feel cool by just carrying 

the books with them, without having 

to read them. I myself buy a lot of 

books, but I don’t read all of them. So 

what I do is to try to keep them close, 

and I love the way the books pile up 

one by one right beside me.
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fairy tales, novels, essays, and 

poems. What’s interesting is that the 

books aren’t arranged in the order of 

their genres; they’re sorted by their 

content, for example, ‘finding oneself’, 

‘mental health’, ‘general psychology’, 

and ‘the meaning of life’. Thanks to 

this, anyone who visits the store can 

have easy access to the book he or 

she wants to read. 

The thing that separates Seoganeun 

from all the other bookstores is the 

‘Psychological Curation’ program. The 

CEO of the bookstore, Mind Guardian 

Sung Mijin, is also a reading therapist 

who prescribes the right books for 

readers that suit their emotional 

Out in the backstreet of Hyehwa-

dong, there’s a bookstore with warm 

lights inside that stands on top of a 

low hill called ‘Mindstore, Seoganeun’. 

On the store’s glass door is a quote 

from Herman Hesse’s novel Damian 

that reads ‘Every man’s life is a path 

that leads to himself’. Unlike other 

independent bookstores, which 

are mostly owned by individuals, 

Seoganeun is run by the publishing 

company ‘House in Mind’, which 

focuses on releasing psychological 

therapy books. The company opened 

up the bookstore because they 

wished to go beyond just publishing 

books and grasp the idea of the 

Healing your 
heart with 
books 
Sung Mijin, CEO of 

‘Mindstore Seoganeun’ 

There’s a bookstore that heals the weary hearts of people 

who live in the modern age. Those who come can also enjoy 

psychology book curation and book club services to ease their 

minds even more. This place is the bookstore Seoganeun, a 

place that holds books that are good for your soul. 

#
IN

D
E

P
E

N
D

E
N

T
 B

O
O

K
S

T
O

R
E

S
  

healing books that the readers both 

wanted and needed, and the staff’s 

effort has been proven with just the 

store’s four-year history.

Just like its name, ‘Mindstore 

Seoganeun’, the bookstore holds 

a wide variety of collections on 

books that deal with mind healing 

and psychology. But that doesn’t 

mean that Seoganeun lacks books in 

other fields.  The store’s CEO, ‘Mind 

Guardian’ Sung Mijin, says that the 

store is filled with books that can 

soothe one’s heart, no matter what 

the genre of the book might be. That 

is why there are all sorts of books on 

the shelves, such as picture books, 



S
E

O
U

L
M

A
D

E
0

9
0

0
9

1

needs. An association of reading 

therapists just opened up, which 

means that the job hasn’t received a 

lot of recognition in Korea. However, 

their line of work has long been 

acknowledged in other countries. In 

England, for example, the government 

makes announcements about books 

that might help readers who are 

experiencing depression. Similarly, 

Seoganeun looks into the hearts of all 

its readers and designate the books 

that will be perfect for them. 

Readers get to have thorough 

conversations about their personal 

information and tastes, such as the 

things they love to do and things that 

make their life difficult. After the talk, 

the bookstore creates a package of 

various books and goods that the 

reader can use for their mind therapy. 

Just like a full-course meal with 

appetizers, main dishes, and desserts, 

Seoganeun provides its customers 

with books that feature different 

tastes, from light essays and delightful 

stories to heavy and deep material. 

People with weary hearts, patients 

who visit the store before going to 

actual therapists, and those who just 

come for a visit all say that they can 

find peace of mind inside the place 

of Seoganeun. The bookstore takes 

a step further and runs various clubs 

such as psychology book meetings, 

psychology education courses, and 

workshops. 

We live in an age where we are all 

left alone, and a place where we 

can settle down doesn’t seem to 

exist. We’re all tired of having to face 

everything by ourselves, and we all 

want to find a place where we can 

connect and chat with other people. 

What we need is a place that allows 

us to look into our hearts and a space 

that whispers words of comfort into 

our ears. 

“When people are out on strange 

places to travel, it’s easy for them to 

feel tired. That’s why they go into a 

church for a break or visit cafes for a 

cup of coffee. What I want is to have 

the bookstore Seoganeun serve that 

role. We’re all putting too much effort 

into our lives. I hope all the people 

who come here to rest for a moment 

and look back on the lives they’ve led.” #
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ones. The corporate bookstores first 

try to present the books that tend to 

sell well. The corporate bookstores 

sometimes even lack the number of 

books that fit, as compared to their 

sizes. On the other hand, the best 

thing about Nieun Bookstore is that 

we don’t sell any bestsellers. We 

only have one copy of each book. It’s 

a small store, so we have to keep a 

wide range of books to attract all our 

customers. In fact, a lot of people 

who visit our store say that they were 

delighted to find books that they 

couldn’t find in all the huge franchise 

bookstores. My book curation 

standard is based on finding books 

that I can recommend as a booktender 

as well as discovering the ones that 

can make my customers happy. 

People must have been surprised 

when you told them that you were 

going to open up a bookstore 

People who ran bookstores were 

the ones that told me to give up on 

it. I guess they were worried about 

me because they knew too well the 

reality behind the romance of running 

bookstores. On the contrary, people 

who had no idea about bookstores all 

congratulated me. You could say they 

were worlds apart from each other. 

Nieun Bookstore is mostly filled 

with books on arts and humanities. 

Does the store’s specialty in 

those areas work as somewhat of 

merit for running an independent 

bookstore? Having a specialty is 

what makes independent bookstores 

stand out from all the mainstream 

Offering you the 
pleasure of 
discovering 
new things 
No Myeongu, 

CEO of Nieun Bookshop 

Music and videos aren’t the only forms of art that 

need the help of curation. While there are bartenders 

who serve drinks to customers, in Nieun Bookstore 

is a ‘booktender’ who recommends books to hungry 

readers. We had the chance to meet No Myeongu, who 

is the CEO of Nieun Bookstore, a master booktender, 

and a sociologist. 

Is that why there is a booktender to 

provide the customers with the joy 

of finding new books? That’s exactly 

right. All the books inside our store 

have been verified by the eyes and 

hands of the booktender’s curation. 

Of course, I sometimes even dare to 

make direct recommendations. When 

customers tell me about their tastes, 

I try my best to find the books that 

might be perfect for them based on 

my knowledge. As a booktender, it 

gives me joy and anxiety at the same 

time when customers make requests 

for the books that I’d recommend for 

them because recommending the 

right books is not an easy task. But 

it’s still thrilling to see them buying 

the books that I’ve suggested. It truly 

is a priceless experience and the best 
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thing that can happen to the owner of 

a bookstore. 

Your thoughts on running a 

bookstore are well-reflected in your 

new book, This Might Actually Work 

Out: Nieun Bookstore I mentioned 

this in my book as well, but my 

bookstore is being run on a system of 

‘sustainable deficit’. Things are going 

just bad enough for me, which is 

exactly what I expected. But I already 

had that in mind, so I’ve been able to 

keep the store up and going. 

Nevertheless, the number of 

independent bookstores is on 

the rise. What do you think is the 

reason for that? I think it’s because 

there is more diversity in the values 

a bookstore owner can do to let their 

customers experience a change in 

their reading habits. 

How are independent bookstores 

changing the future of publishing? 

I don’t handle material from 

independent publishers, but most 

independent bookstores do, and they 

work as precious sales channels for 

writers. People who didn’t know how 

to make their debuts as writers, as 

well as those who had no idea about 

publishing books, can now publish 

and sell books through independent 

bookstores. This is also a good thing 

for the market as they can diversify 

the kinds of books that are being 

released. 

of our society. A few decades ago, 

money and personal growth used to 

be the best things in life, and everyone 

thought wealth was the factor that 

decided their level of happiness. 

However, the people of Korea now 

live in one of the most developed 

countries where the numbers in the 

economy don’t add up as they used to, 

which made people disillusioned with 

materialism. My idea is that the people 

who became disillusioned the most 

are running bookstores because they 

are the last thing that you should look 

for when you want to make money.  

What should Korean owners do to 

make their bookstores successful? 

They should first pay attention to the 

Bookstores need to take on the role of helping 

people who never had the chance to enjoy

books find the fun in reading them. It’s the

only thing that a bookstore owner can do to

let their customers experience a change in

their reading habits.

reading habits of the Korean people. 

They tend to hate reading because 

the books they had to read books for 

specific purposes like textbooks and 

workbooks to help them pass tests. 

People who find joy in reading books 

that cannot be found in any other 

activity will keep on reading them. 

On the other hand, those who have 

had nightmares because of books 

will feel a sense of freedom when 

they pass their tests as they won’t 

have to read them anymore. This 

is where bookstores come in. The 

bookstores need to take on the role 

of helping people who never had the 

chance to enjoy books find the fun in 

reading them. It’s the only thing that #
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From disconnection to 

communication 
Hannae, Forest of Wisdom 

When you strip the curtains of Hannae Library’s blinds and turn on the 

lights, the first thing you’ll see is people reading books through the whole 

glass window. The serenity of the place will surely be enough to make you 

stop and take a look. Libraries used to be a place where people quietly 

read books on their own, but Hannae Forest and its library were designed 

to be places where people could communicate with each other. 

Seoul’s 
moving 
library 

The famous bibliographer Ranganathan said in the Five Laws 

of Library Studies that a library is an organism that grows. This 

means that libraries, as well as the books inside them, keep on 

moving. We took a trip to four of Seoul’s libraries that have 

continued to evolve through the ages. 
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This place used to be Hannae Neighborhood Park, which was 

located right next to the Jungnangcheon stream. It was close 

to being totally barren as the shabby fountain freaked out the 

visitors and even drove out the residents around the park.

Near the park was a town full of apartments, but there was 

no place of culture for the densely packed population. To get 

rid of this issue, ‘Hanne Forest of Wisdom’ was built, which 

is a cultural complex that includes Hannae Library, a local 

children’s center, and a book cafe. Thoughts about creating 

an area of communication were planted right on the blueprint 

of the library. The library of Hannae stretches from the inside 

to the outside.

Jang Yungyu, the architect who was in charge of the library’s 

construction, first drew the concept of the bookshelves that 

would surround the space inside and linked the placement of 

the shelves into a natural flow to use them as the building’s 

interior. Hannae Library, the keeper of books that resides in 

the forest of wisdom, is breaking down the stereotypes of 

libraries to become the community’s source of creativity for 

children and the center of gathering for residents.
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Carrying the delights of literature inside the 

Hanok as it harmonizes with the landscape 
Cheongun Public Literature Library

When you think of libraries, the first thing that may come to mind is a space full of books. Libraries like 

that have no consideration for their visitors or the nature that serves as their background. The complete 

opposite of this stereotype would be Cheongun Public Literature Library, located in Cheongun-dong, 

which is a place where you can relax your mind with the library building that absorbs the nature around 

it. The first floor has a modern structure while the second floor is built in the Hanok style, which lets the 

library shine with an exotic vibe. You can borrow books on the first floor and enjoy the sight of nature 

and the comforts of traditional Korean architecture on the second floor. 
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The first thing you’ll notice when you get here is the 

magnificent sight of Inwangsan Mountain, which acts as 

the library’s background. Since its inception, the library was 

made to harmonize with its surroundings so that it would 

not overwhelm the landscape behind it. Following the 

concept of linking the valleys of Suseong-dong together, a 

stair-shaped waterfall and pond were constructed beside 

the Hanok pavilion. This allowed the marvelous sight of the 

waterfall to be shown outside the wide-open view of the 

pavilion, and you can have the pleasure of listening to the 

drops of water that fill up the whole view. The library is not 

a place where readers are obligated to keep silent; it’s a 

place where they can soothe themselves with the sounds 

that nature creates. 

Just like its name, Cheongun Public Literature Library’s 

main theme is literature, with 80% of its books being in that 

category. There are creative spaces and seminar rooms for 

literary people in the Hanok area on the second floor, which 

attracts many writers and literary experts. 

Originally, the area where the library stands used to be the 

management office of Cheongun Park. The government 

of Jongno-gu felt the need to create a facility that could 

connect the two central areas of culture near the area, 

which were Yun Dongju Literature Museum and the Hill 

of Poets. The government finally opened up Cheongun 

Public Literature Library in November 2014. Another 

thing you should notice is the roof tiles and the traditional 

construction of the library that preserve the history and 

culture of Seoul within themselves. The roof tiles on top of 

the Hanok building were all hand-made in a traditional style, 

which makes them far better in quality than the ones on the 

new Hanoks. The old walls that surround the Hanok building 

consist of hand-made roof tiles as well as 3,000 tiles that 

had been retrieved from the demolition of Hanoks for 

Donuimun New Town’s redevelopment.  The library truly is 

a place that holds the history and culture of Seoul together. 
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A place where you can enjoy both the worlds of libraries and cinemas 

is finally here. CGV Myeong-dong’s Cine Library, which is Korea’s first 

exclusive library for films, transformed its 182 seats into a room full of 

books. The chairs in form of stairways and the screen are all there, so you 

can have the pleasure of reading a book inside a cinema. You might be 

surprised to find out that even the projection room is filled with books. 

CGV Myeong-dong Library is the only cinema in Korea that actually 

puts proper effort into books. This is all thanks to CGV as the company 

decided to transform the place, which stands right next to Chungmu-ro, 

the center of Korean films, into a cinema exclusive for books. 

Uniting libraries and cinemas into one  
CGV Myeong-dong’s Cine Library
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To fulfill the company’s goal, CGV brought in about 

10,000 books into the cinema through curations from 

film experts. You can now have the joy of meeting the 

original books and cartoons of films, as well as drawings, 

photos, architectures, and designs that had influences on 

various movies. You can also find rare scenarios and script 

collections of films inside and outside of Korea. Not only 

that: the cinema also holds a wide variety of programs on 

films such as courses where you can learn about the basic 

film concepts and analysis theories as well as an exhibition 

to commemorate the opening of the film. You should also 

check out ‘Library Talk’, which an after-film event where 

you can have a chat with the film’s director, actors, and 

critics. The event has been around since 2015. Last but not 

least: a book club meeting with the book columnist Lee 

Dahye is held once a month. 
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Libraries used to only exist under the name of schools and districts. But now, you can meet them in public 

facilities as well. The best example of this would be Seoul Botanic Park’s Botanic Library, located on the 

second floor of the park’s Cultural Center. When you make your way past the information desk that has 

a background full of green plants, you’ll be able to see shelves filled with Korean and foreign books that 

provide you with information on plants, ecosystems, botany, and landscaping. 

The best thing about this library is that you can have a thorough view of Korea’s botanic culture. The 

Botanic Culture Center where the library is located has two greenhouses that exhibit the plants of 12 cities 

around the world: the Mediterranean House, and the Tropical House. You’ll learn everything about plants 

when you get to the botanic center and the library. 

Public facility’s specialties and characteristics inside 
Seoul Botanic Park’s Botanic Library
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From reading to listening to Lee Hwajin, Director of Welaaa 

Opening a new age with audiobooks Park Seryeong, Korea’s branch manager for Storytel 

#AUDIOBOOKS 
Now, books mean something more than just a reading experience. ‘Listening 

to books’ is the new trend. Just like music, radio broadcasts, and podcasts, the 

audiobooks will entertain us with new reading, or in other words, ‘listening’ 

content. To learn more about audiobooks, we looked for companies in the field 

that are challenging themselves to the ‘read in full’ market. 
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From reading 
to listening
Lee Hwajin, 

Director of Welaaa  

For the company of Welaaa, audiobooks 

are something more than just books 

with sounds. To those who enjoy music, 

podcasts, and ASMR, an audiobook is a 

new form of entertainment. 
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The company seems to be very busy. 

It’s no wonder since your company 

succeeded in gathering 13.5 billion 

won of investment and opening up a 

new studio We believe there’s a bright 

future for Korea’s audiobook market. We 

thought that content with both diversity 

and quality was needed to take the 

initiative of the market. That’s why we’re 

opening up our new studio to release 

various audiobook content such as web 

novels and webtoons as well as paper 

books that can carry the unique values of 

Welaaa. We’re also planning to initiate an 

OSMU (One-Source Multi-Use) project No one in Korea has been able to define truly the properties of audiobooks.

But Welaaa is here to tell you that the ‘complete version’ of books is the core content 

that makes audiobooks the way they are. 

is why our users have a high standard 

for us when it comes to content on 

books and lectures that deal with self-

improvement, economy, management, 

and marketing. Recently, we’ve launched 

a commercial on television and a lot of 

users are coming in of all sorts of ages. 

Thanks to this trend our novels have 

been getting a lot more recognition. The 

books were either from famous authors 

that weren’t bestsellers or novels that 

didn’t get much attention at all, but they 

all did better when we released their 

audio renditions. 

Do you know anything that allowed 

you to make some audiobooks more 

popular than their original versions? 

You might think just reading the books 

out loud will make audiobooks, but it’s 

more complicated than that. The key 

is to edit the books in a way so that 

they will sound good in audio while 

minimizing the loss of the original 

content. That’s why our editors have 

to dig into every letter of the book to 

provide the best service for our users. 

The comments and reviews on our 

audiobooks reflect how much effort 

we’ve actually put into our work. 

It seems like the editors and voice 

actors need to work well as a team. 

That’s right. The thing about audio 

content is that you can’t hide the 

characteristics of the individuals who 

take part in it. That is why we need to 

hire specific voice actors for specific 

content and make them work as a team 

with our editors at the same time. The 

editors take extra care when doing 

novels that have a lot of characters and 

arrange the lines for the voice actors. 

The lines can’t be recorded in the order 

of the text in the book. They’re actually 

recorded according to the characters, 

so all the lines of one character are 

recorded first and the audio goes into 

the editing process after that. It’s the 

same when we have multiple voice 

actors in one room. We like to work with 

one or a couple of voice actors rather 

than recruiting a whole pack because too 

many of them can mess up the flow of 

the audio and distract the listener from 

getting into the plot of the original novel. 

We also divide our recording sessions so 

our voice actors can stay healthy.

Paper books are sensitive to changes 

in the printing industry. What’s that 

like for audiobooks? There are a lot 

of partnership opportunities in audio 

technologies. Our company receives 

numerous partnership requests 

whenever a new Smart technology 

device is released. This proves that the 

audiobook is an item that can effectively 

carry out tasks with up-to-date audio 

technology. People have the ability to 

separate from spaces with earphones. 

In other words, they can separate 

themselves from a room full of people 

and create their personal space just by 

putting earphones into their ears. You 

can create your very own library by just 

playing the audiobook through your 

earphones wherever you want. #
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that will convert audiobooks into paper 

and electronic books. 

Contrary to how you seek to put out 

a wide variety of content, you seem 

to insist on releasing only complete 

versions of books. Is there a reason 

for this? A lot of people say that they’re 

used to audiobooks now, but I think 

Korea never had a proper audiobook 

before the service Welaaa came in. 

There were things that people called 

audiobooks, but they were mostly short 

excerpts that only lasted about two 

hours. Do you think listeners would’ve 

considered them actual audiobooks? I 

believe they would’ve only taken them 

as book summary services. Not only 

that: the summary and excerpt services 

before Welaaa were mostly made 

without the permission of the people 

who had rights to the source. This implies 

that the ones responsible made the 

summaries without proper knowledge 

of the source, and the original writers’ 

ideas must have been lost or distorted in 

their unreliable summaries. Up till now, 

nobody has been able to define what 

audiobooks truly are. But Welaaa is here 

to tell you that the ‘complete version’ of 

books is the core content that makes 

audiobooks the way they are. 

But the younger generation tends to 

prefer short content. Don’t you think 

the complete versions will be too 

much for them? I agree with you on 

that. Young people now have a habit of 

reading short text on the internet and 

social media, which is why they have a 

hard time reading paper books for five 

to six hours straight. But that’s only the 

case for paper books. If you look into 

our subscribers, you’ll notice that they 

actually want content that has length. 

Unlike paper books, all you have to do 

to read them is to open your ears. You 

don’t have to concentrate as if you were 

reading a paper book, which allows you 

to multitask without any worries. There 

are in fact a lot of people who have the 

desire to get to the last page of a book, 

and our company is keeping a keen eye 

to capture these readers. 

What are your priorities when you 

choose your audiobook content? 

We try to choose the content that 

our customers want. Our most loyal 

customers are company workers in their 

thirties and forties who want to make life 

improvements. Welaaa started with the 

knowledge service, ‘Influential’, which 



Opening a new age 
with audiobooks 
Park Seryeong, 

Korea’s branch manager for Storytel 

Storytel is a legendary company from Sweden that was founded by Jonas 

Telander and Jon Hauksson in 2005. The company has succeeded in running 

audiobook services in 20 countries, and it has also risen as a dark horse of 

the Korean audiobook industry after launching the company’s services last 

November here in Korea. 
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but I’ve witnessed how the importance 

of a perspective like this when I had 

the chance to be in charge of digital 

marketing in the Asia-Pacific region for 

companies such as Netflix and Candy 

Crush Saga’s (mobile game service). I’m 

sure that our company will succeed in 

the Korean market because we possess 

audio content both high in quality and 

quantity for the Korean people. 

You have had an excellent career. 

What made you become Storytel’s 

branch manager? I have a habit of 

paying attention to global trends. The 

trends around the globe change every 

day and night, so companies will have 

The age of books is coming back, and

I’m certain that audiobooks will take the

leading role. I believe audiobooks will be

the catalyst in eliciting a change in the

publishing industry and create a synergy

effect that will bring life back into the

paper book market. 

Storytel has decided to choose Korea 

as its third market in Asia after India 

and Singapore. A lot of people ask 

us why we launched our services in 

Korea instead of other countries with 

larger markets such as Japan and China. 

But we knew Korea was a worldwide 

content hub with highly developed 

technology and the right culture. We 

have high hopes for the audiobook 

market in Korea as a company that seeks 

to go beyond audiobooks to be an active 

content provider. Our CEO has always 

told me to work with a vision of the next 

five years instead of just keeping my 

eyes on the present. It might sound silly, #
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a hard time if they limit themselves to 

domestic markets. When Candy Crush 

Saga and Netflix were preparing to 

launch their services in Korea, I knew 

they had a chance even though most 

Koreans weren’t aware of them. Of 

course, I had a personal desire to be 

their marketer as well. I guess I love 

finding items with both uncertainties 

and prospects. (Laughter) Right now, 

that item is the audiobook market. 

Recently, a company from Amazon US 

called ‘Audible’ is making huge growths 

in sales. When the time of autonomous 

cars and Smart speakers comes, the 

demand for high-quality audio content 



S
E

O
U

L
M

A
D

E
11

8

11
9will surely explode. The world is already 

filled with podcasts, but I predicted 

that there will be even more demand 

than that for audio content highly, and 

I thought it would be audiobooks. I 

received a proposal from Storytel while I 

had that idea. 

What will Storytel’s branch in Korea 

try to achieve? All the members of 

Storytel, including those in the Korean 

branch, all consider ‘popularizing 

audiobooks’ to be their main goal, and 

this comes even before the success 

of the company they work for. The 

crucial thing in expanding the market 

is to change the public’s perception 

so that people think of audiobooks as 

entertainment rather than something 

unfamiliar. I think value exists in 

audiobooks that cannot be achieved in 

video services and social media. That’s 

why our priority is to make audiobooks 

easier for the public so that we can 

change the way they think. Just like 

the ASMR content that we’ve been 

producing lately, the audiobook content 

must also be fun and light. 

Your English products are also 

receiving favorable responses. Storytel 

is a global service, which is why we have 

way more English content than Korean. 

But this is one of the advantages of the 

company. Our service is filled with a 

wide variety of audiobooks perfect for 

children’s education, as well as including 

bestsellers from famous writers. 

Right after launching our service, we 

became a hit among the soccer moms 

in Gangnam. That was because they 

didn’t need a separate audio player and 

because they had the chance to have 

their children learn English from native 

speakers only for the price of 10,000 

won. One of our subscribers thanked 

us because she had the famous British 

actor Stephen Fry’s full Harry Potter 

audio series read to her child and now 

her kid can recite whole lines in English 

off by heart.   

Do you have an exclusive plan for 

the Korean market? My goal is to 

release blockbuster-scale audio content 

in Korea. Let me give an example 

with Netflix. If you want to watch 

The Kingdom, the only way to do that 

is to go on Netflix. In the early days 

of Netflix, the company was able to 

gain huge success with the exclusive 

broadcast of House of Cards in America. 

But nothing like that has ever happened 

in the audiobook market. The size and 

investment in this market have always 

been small, and the content was either 

boring or limited to specific topics. If 

Storytel can create exclusive content 

that can become a must-listen for all 

Koreans, then the company will be able 

to do anything from boosting its sales to 

reaching a high number of subscribers. #
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책? 이제 텍스트!  YES24 북클럽사업팀 이진구 팀장 

전자책이 구독 서비스를 만났을 때  밀리의 서재 독서라이프팀 도영민 팀장·콘텐츠사업팀 김태형 팀장

Books? You mean text!  Lee Jingu, Book Club Business Team Leader for YES24 

When electronic books meet subscription services   Millie’s library for life-reading Team Leader Do Yeongmin 

and content business Team Leader Kim Taehyeong 

#ELECTRONIC BOOK 
SUBSCRIPTION 

PLATFORMS
Electronic books are causing excitement in the publishing industry, and they 

have transformed books into something that can be ‘owned’ physically as well 

as becoming ‘utilities’ in the form of text. Electronic books are breaking through 

the limits of paper books to demonstrate its potential in our culture and society. 
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Books? 
You mean 
text!
Lee Jingu, Book Club 

Business Team Leader 

for YES24 

Today, people no longer read books 

nor keep them on their bookshelves. 

They now ‘consume’ the texts. 

Electronic book subscription 

platforms are in charge of this 

change, and they’re drawing their 

subscribers closer to books as well 

as entertaining them with a wide 

variety of cultural content. We met 

with YES24’s Book Club Business 

Team’s leader, Lee Jingu, to hear his 

thoughts on electronic books. 

What service does YES24 Book 

Club provide? It’s an electronic book 

subscription platform that opened up in 

2018. You can enjoy an unlimited number 

of electronic books with a monthly 

payment. Right now, the platform has 

about 12,000 books in a variety of 

genres. The Book Club also includes 

three types of payment according to 

the level of service that the subscriber 

desires. The basic service, which costs 

55,000 won a month, contains an 

unlimited subscription to electronic 

books. Meanwhile, the premium 77,000-

won service comes with Book Club 

Money, which can be used to make 

purchases on the platform as well as 

in YES24. This February, we released a 

99,000-won service that comes with 

music as well as an electronic book #
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subscription, and this contributed to the 

rise in the number of subscribers. 

What makes YES24 Book Club so 

different from all the other electronic 

book subscription platforms? Our 

platform is capable of providing various 

cultural content. For example, with our 

99,000-won service, you can enjoy 

our music platform FLO without any 

limitations. We came up with this 

payment service when we realized that 

people would want to read good books 

and enjoy good music at the same time. 

This allows our subscribers to enjoy a 

reading environment where they can try 

various things while also being able to 

make reading a habit. Another advantage 

of our platform is that subscribers can 

choose the payment method that suits 

them the best. 

There is a limit to the number of 

books that a person can read in 

one month. But more and more 

people are subscribing to electronic 

book platforms. Why do you think 

is the reason for that? Recently, a lot 

of platforms have had success with 

subscription services, and electronic 

books have been proven to be especially 

effective in the electronic book market. 

When you read a book, you don’t have to 

read it cover to cover. With an unlimited 

subscription service, people can skim 

through and find books that are perfect 

for them. The same books are then 

stored in their electronic bookshelves, 

and they can enjoy the experience of 

being able to read their favorite books 

anywhere they want. In the case of the 

YES24 Book Club, the platform offers 

a wide variety of genres, which allows 

subscribers to get the information they 

need in their lives right away when 

they log on. That’s why it would be 

better to refer to books as materials 

for ‘consumption’ rather than items for 

‘reading’ or ‘possession’. What’s more, 

electronic books can be read through 

tablet PCs and smartphones, which 

make them very convenient. This lets 

people become closer to books than 

ever before. 

Where would you mark the position 

of the electronic book industry right 

now? Currently, 99% of the electronic 

books out on the market are paper 

books that have been converted into 

PDF files. They’re all printed text that 

takes the forms of electronic books, 

so they don’t differ at all from their 

paperback versions. I must say that I find 

this a bit disappointing. Electronic book 

consumers often read them through 

computers or smartphones. Those in the 

industry have not taken this into account, 

and that might have led to the market’s 

slow growth. People tend to read 

electronic books from around 11 PM 

to 1 AM. The electronic book providers 

need to take note of patterns like this 

and make sure to edit the lengths of 

books and make the text fit right into 

the screen so that readers can enjoy 

the convenience of having just enough 

material to read at night. 
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When 
electronic 
books meet 
subscription 
services 
Millie’s library for life-reading 

Team Leader Do Yeongmin 

and content business 

Team Leader Kim Taehyeong 

Being able to write marked the dawn of civilization, and books have 

continued to keep a record of human history. The way that books 

deliver their messages has seemed to stay the same forever, but 

now they are evolving into digital platforms. In this age of change, 

we had the chance to get in touch with Millie, the leading company 

in the electronic book subscription services, to get some insight 

into the impact that electronic books will have on our culture and 

society. 
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Millie is the first and the biggest reading 

platform in Korea, and it’s a startup that 

has gained unprecedented success by 

jumping into the publishing industry with 

the idea that it wasn’t run by corporate 

companies and foreign investment 

such as music and video markets. The 

platform was initiated with the idea that 

electronic subscription services will 

bring in new customers into the market 

rather than taking what remains of the 

original publishing industry. Fortunately, 

as time went by, Millie was able to 

deliver the company’s message to 

others in the publishing industry. 

The company’s content was both high 

in quality and abundant in quantity, and 

this allowed the number of subscribers 

to skyrocket. What’s more, the actors 

from Mister Sunshine, Lee Byeongheon 

,and Byeon Yohan came upon Millie’s 

commercial, and the platform has 

been able to gain more than 1 million 

subscribers. The platform Millie is for #
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people who aren’t keen on books, as 

the service provides customers with the 

ways they can become fond of books by 

having all book types proposed to them. 

Millie aims to become a service that 

discovers dormant readers that have the 

potential of becoming loyal customers. 

The company provides platforms that 

provide electronic books, audiobooks, 

and chatbooks, with audiobooks taking 

up most of the share. The electronic 

market did exist before the rise of 

Millie. You might think that all electronic 

services would be just about the same, 

but all the services have differences in 

the quality of their viewing platforms.

Millie has been successful in developing 

an editing design with styles in web 

pages, documents, paper books, and 

posts on their viewing service to meet 

the needs of those in older generations 

who are used to paper books to people 

in younger generations who are closer 

to text in digital formats. Of course, you 

can customize the sizes of the fonts and 

spaces between the lines to create your 

very own style of electronic books. The 

increase the number of books to 

100,000 with aggressive marketing 

strategies. 

Kim Taeyeong, the leader of Millie’s 

Content Business Team, states that it’s 

also important to obtain high-quality 

content as well. That is why Millie is 

providing the platform’s subscribers 

with original content. Just like Netflix, 

the original content from Millie is only 

published through the company and 

cannot be purchased in any other 

bookstores. Thankfully, famous writers 

such as Kim Yeongha, Baek Yeongok, Kim 

Hun, and Jo Namju have all been pre-

releasing their work on Milllie’s originals, 

which contributed to the company’s 

leadership in the new publishing 

market. Millie is working to revitalize 

the publishing industry by utilizing 

‘reading’ as their new keyword instead 

of drawing a black-and-white picture of 

paper books versus electronic books. 

After Millie’s success, a lot of other 

companies jumped on the bandwagon 

and released their own electronic book 

subscription services. Do Yeongmin, the 

leader of Millie’s Life-Reading Team, says 

that the key factor of the company’s 

success was differentiating itself from 

others by making use of big data. 

Whenever customers make choices 

regarding books, Millie provides them 

with useful information such as the rate 

to read in full and the expected time 

until the reader may get to the end of 

the book, and how well the book fits 

into the reader’s tastes. Not only that: 

the company’s platform also analyzes 

the user’s number of books, reading 

time, and reading habits to recommend 

the best reading routines. It’s a fact that 

paper books still take up the majority of 

the Korean publishing market. But with 

Millie, a new chapter has opened up on 

the electronic book industry when the 

company shocked the market with its 

brand-new monthly payment system, 

which was completely unprecedented 

in a market where books could only be 

bought in single copies. 

Millie was the first place where readers 

could read thousands of books at the 

price of just one. 

fun in highlighting and putting stickers 

on paper books can also be found in 

electronic books. 

You no longer have to carry heavy 

books around as you can have the 

comfort of being able to find the book 

you want that has all your bookmarks 

and highlighted information just with 

the touch of a phone screen or the click 

of a mouse. Electronic book platforms 

are like gifts to people in the modern 

age who are desperate for accuracy and 

precision in their reading experience. 

The viewer is a basic yet crucial factor 

in electronic bookstores. Millie is a 

company that has constantly upgraded 

its viewer while also pre-releasing its 

newest updates in beta versions. After 

the Millie service, a lot of bookstores 

also opened up electronic versions to 

offer subscription services. However, 

Millie still stands on top of the market, 

as the biggest platform in both the 

number of subscribers and the number 

of books available. The platform holds 

250 million subscribers and 50,000 

books, and the company aims to 
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We’ll figure out your taste for you  Catalog’s Editor, B 

Subscribe for knowledge!  So Huijun, Senior Editor of  ‘Book Journalism’ 

A real estate letter for millennials  Lee Yeongkyun, Chief Editor of Booding

#ONLINE 
NEWSLETTERS 
You can say goodbye to boring newsletters full of mundane text and 

say hello to extraordinary letters that deliver eye-catching stories 

right in front of your doorstep. Millennials became the leading 

generation of newsletters by selecting the ones that fit them the 

best, and this led them to be the best in reading today’s trends. 
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We’ll figure out 
your taste for you 
Catalog’s Editor, B 

A newsletter that filled spam mailboxes and trash 

bins with uninteresting articles and advertisements. 

However, the latest newsletter has opened the era 

of version 2.0 with an open rate close to 60%. We 

met catalog editor B and talked about the changes 

and possibilities of the newsletter.

It’s interesting to see that your 

newsletter is published by ‘The Edit’, 

which is an online media company. 

It has been about three years since the 

establishment of The Edit. Last year, all 

of the employees took a trip to Sicily to 

stay there for a month. It was a chance 

for us to have meaningful conversations 

on our future and the possibilities of 

our company. New forms of social 

media come and go so quickly, and 

we agreed that, while we were able to 

draw in new readers through Facebook, 

we weren’t doing so well with making 

younger generations into our customers. 

Instagram was becoming the main social 

media service for young people, but it 

wasn’t easy for us to make them our 

customers on the web. While we were 

talking about how to draw people into 

our website, we came up with the idea 

of creating a newsletter, and the plan for 

it went into full swing in November. Our 

newsletter is released every Friday, and 

we’ve released 20 editions up till now.

You’ve put so much effort into your 

‘Catalog’ newsletter. Could you tell 

us about your accomplishments? I 

think we’re doing pretty great for now. 

When we first opened up ‘Catalog’, we 

had about 10,000 subscriptions. Now 

we have about 30,000. The opening 

rate for other newsletters is about 20% 

to 30%, but Catalog is doing far better 

at about 60%. The three editors, B, M, 

and H, become the fussiest people on 

Earth when they decide the items that 

would go into the newsletters. I think 

their fussiness and ability to take in the 

feedback were the key factors of our 

success.

How do you choose which items to go 

into your newsletter? Initially, we made 

summaries of the content that had been 

uploaded on YouTube or other websites. 

Editor H (left), B, and M (right), in charge of content creation in The Edit’s ‘Catalog’
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In the past,

newsletters used to

be full of a boring

bunch of text.

But recently they

have been able to

escape from their

old selves by trying

to keep up with the

tastes of younger

generations. I guess 

people are finally

acknowledging

the fun in reading

newsletters.

But now, half of the eight to ten items 

that go into our newsletter are our own 

choices. It’s also very interesting to see 

the different tastes of the three editors. 

I (editor B) am into retro and items with 

an analog sensibility that might seem 

cool but aren’t really useful while H is 

into technology, fashion, and designer 

labels. On the other hand, M prefers 

digging into living, interior, lightings, and 

restaurants. Because each editor has 

her own preference and writing style, it’s 

fun to mark their names on each of the 

items to tell our subscribers which one 

worked on each item. 

You told us about the fun of reading 

newsletters. It seems like people’s 

perspective on them has changed. 

I’d say that readers have completely 

different attitudes about newsletters 

compared to the past. We were never 

able to tell why ‘Catalog’ was able to 

draw in so many subscribers without any 

proper advertisement, and I have to say 

that I don’t have a clear answer either. 

But if you think about the reason people 

take interest in newsletters again, it all 

comes down to diversity. Newsletters 

now have diversity with professional 

knowledge to them with extraordinary 

concepts, and readers of today can have 

the pleasure of choosing whichever 

newsletter they want. In the past, 

newsletters used to be full of a boring 

bunch of text. But recently, they have 

been able to escape from their old selves 

by trying to keep up with the tastes of 

younger generations. I guess people are 

finally acknowledging the fun in reading 

newsletters. This diversity is the reason 

that the email platform ‘Stibee’ was 

able to be created. Managers of other 

newsletters tell me that, unlike other 

email platforms from overseas services, 

they can communicate with each other 

and share feedbacks faster than ever 

before. 

‘Catalog’ doesn’t seem to be afraid of 

change. What will be the next stage 

of your evolution? There are a lot of 

outside contributors at The Edit. They are 

the ones that make us realize now and 

then that there are so many excellent 

writers out there. This is exactly why The 

Edit is always open to anyone who loves 

to read or has the urge to write about 

something brilliant. It’s the same as 

‘Catalog’ in that we're trying to come up 

with new content to write about. We’re 

also planning to collaborate with other 

newsletters and magazines. Our dream 

is to experiment with a wide variety of 

content in the form of newsletters. W
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Subscribe for 
knowledge! 
So Huijun, Senior Editor 

of  ‘Book Journalism’ 

In the digital age, there is no need 

to limit yourself to books when 

you’re looking for a medium to 

deliver your content. Say hello to 

‘Book Journalism’, a platform that 

demonstrates the new possibilities 

of online subscription services by 

providing the world with various 

methods of content delivery. 

Please introduce us to ‘Book 

Journalism’. Book Journalism’s motto 

is ‘to have the depth of a book and the 

speed of a news broadcast’ when it 

comes to content delivery. In February 

of 2017, we published our first content in 

paper book versions, and in May of 2018, 

we made our foray into online platforms. 

Last June, we opened up our regular 

subscription service, which is called 

‘Book Journalism Prime’. Our goal is to 

make Book Journalism into a service 

where subscribers can experience 

everything they need for their intellectual 

growth, such as audio information, 

lectures, and debates, as well as books 

in one platform. 

Tell us more about your main 

subscription service, ‘Book Journalism 

Prime’. It’s a content subscription service 

with a monthly payment platform. With 

Book Journalism Prime, you can have 

the freedom of being able to get your 

hands on all our content that has the 

depth of books and the speed of news 

broadcasts. We were happy to hear from 

our subscribers that the service helped 

them a lot because they were able to 

read through in-depth materials with 

speed and listen to audio explanations 

when they needed them. 

Is there a reason for adding audio 

services when you were already 

equipped with paper and text 

content? We did that because readers 

end up looking for the content that helps 

them grow as intellectuals. Even when 

we first started, we never thought about 

limiting the form in which we deliver our 

content. The reason we keep trying to 

make podcasts and news deliveries in 

the audio format is that we want to get 

our content across to as many people as 

possible. We’ve recently made renewals 

in our podcast service, and this allowed 

our podcasts to have more freedom 

when it comes to delivering our content 

to encourage readers to read about the 

things that are trending. 

Why do you insist on keeping print 

copies when online services are taking 

over? The United States has the highest 

market share of electronic books, but the 

share is still only about 20%. In Korea, #
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the market share of electronic books is 

only 5%, so we decided that we wouldn’t 

have anything to lose by trying to grab 

the attention of the other 95%, which 

were paper book readers. What’s more, 

paper books are also excellent means 

of advertisement. Our print versions are 

nearly the same as our online versions, 

with only a slight difference in the 

outline of the title page. There are a lot 

of subscribers who get to find out about 

Book Journalism after they’ve gotten their 

hands on our printed copies. 

How do you select the topics for your 

journals? We have strict a standard; we 

only choose topics that can best reflect 

the identity of Book Journalism. This 

means that the content we select must 

satisfy the qualities of timeliness, depth, 

and sophistication. For timeliness, you 

might think of the news that might be 

important today or subjects that might 

have value for a year. However, our idea 

is that content with timeliness needs to 

keep that value even as time goes by, 

which is why we make predictions on 

such topics while also providing in-depth 

explanations and detailed records of its 

history. 

As a provider of an online platform, 

how do you view the recent changes 

in the publishing industry and its 

culture? Online content is becoming 

a daily service that people use every 

day rather than an instant commodity. 

It will keep evolving to meet the 

readers’ demand for convenient 

reading platforms, and I think regular 

subscription services will be the ones 

leading the change. The platforms will 

become closer to being a complete form 

of a ‘service’ as each platform will create 

cohesive connections between the 

subjects and the information it contains 

so that readers will no longer have to 

skip from platform to platform to find 

what they need. 

Will this change in services make 

people move from paper books to 

online platforms? Not all paper books 

will go away, and neither will the whole 

publishing market move onto online 

platforms. There still will be ways for 

paper books to be delivered to readers in 

ways that are more convenient for them. 

For example, publishers can make books 

in various sizes to make them easier to 

carry, and they can provide readers with 

additional content such as the author’s 

lectures when readers buy their books. I 

believe publishers will find ways to meet 

the needs of readers rather than dividing 

up the market into paper books and 

online platforms. 

What are your plans for Book 

Journalism? We want to provide in-

depth content to more people with more 

variety. Right now, we’re only offering 

books, digital text, news, audio content, 

and lectures, but we’re also hoping to 

include debates and video services. 

Recently, we’ve made renewals on 

our website so users can have an 

easier view of our services. I hope our 

integration of content will allow our 

subscribers to get everything they need 

from our platform so that they can grow 

as intellectuals. #
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A real estate 
letter for 
millennials

Lee Yeongkyun, 

Chief Editor of Booding 

Now is the age of online newsletters, 

which means that you can have your 

favorite content delivered to your 

mailbox whenever you want. One of 

those newsletters is ‘Booding’, which is 

Korea’s only real estate newsletter for 

millennials. We met with Booding’s chief 

editor, Lee Yeongkyun, to hear more 

about the company.
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fact, the majority of our subscribers 

are those in their forties. I assume 

they’ve all subscribed to our newsletter 

since real estate in Korea is such a hot 

issue these days. Meanwhile, the ratio 

between males and females is about 

three to seven.

How do you plan out the content 

for your newsletter? Every day, tens 

of thousands of news reports on real 

estate come flooding out. Most of the 

reports are on the current real estate 

issues, and you can easily expect them 

to all have their own ideas. It’s our job 

to seize the hottest topic, find the right 

facts, and edit the content to deliver 

the information most effectively to our 

readers.

Real estate is the hottest topic 

indeed. Have you experienced any 

changes in the number of your 

subscribers or amount of feedback 

on your newsletters? Since February, 

we’ve had a steady growth in the 

number of subscribers and now, 

we’re close to reaching 20,000. The 

Korean real estate market is mostly 

concentrated around the capital area, 

so I think we’ve had an impressive 

result because we don’t have a lot of 

potential customers, to begin with. 

We’ve had a lot of direct feedback 

as well. We’re the only real estate 

newsletter to be aimed at millennials, 

so it’s no wonder that we’re getting 

a wide variety of opinions from 

various people around the country. 

We can’t thank them enough for all 

the feedback, but we also feel a bit 

of pressure to deliver more for our 

subscribers. Our newsletters come in a 

digital format, which allows feedback 

to come through instantly. We’re 

also able to reply to our readers on 

our newsletters, and this helps us to 

build up our own online community. 

Subscribers sometimes give us detailed 

feedback, which we can apply to 

our newsletters right away. This lets 

our subscribers feel closer to us and 

encourages them to get involved in 

the work we do.

What kind of service does Booding 

provide? It’s a newsletter for 

millennials who aren’t keen on real 

estate. Booding deals with all sorts of 

real estate information from apartment 

applications to leases on houses.

Why did real estate become your 

newsletter’s main theme? There 

were already a lot of widely known 

newsletters on the economy and 

current events. I thought about how 

to make my newsletter helpful to my 

generation, and I came up with the 

idea of dealing with real estate, which 

was a difficult but necessary subject 

for young people. It’s not that hard to 

find people who have no idea about 

real estate and then become confused 

after they get married. Their confusion 

first comes from the prices of real 

estate, and they’re shocked again 

when they find out how hard it is to 

get information. A lot of the original 

buyers in the real estate market were 

those in their forties and fifties, so it 

was difficult for millennials to obtain 

the information they needed. That 

is why Booding’s goal is to provide 

information that’s necessary for 

housing rather than giving out bits of 

knowledge on real estate investment. 

Last year, we ran a trial with about 100 

people and sent them our newsletters 

once a week. We had promising 

results, so we started our official 

service in February.

Do you actually have a lot of 

millennial subscribers? Booding is 

a newsletter aimed at people in their 

twenties and thirties—millennials, to 

be more precise. I could say that we’ve 

extended our target readers to people 

in their early forties who are planning 

to get married or just got married, or 

those who just had their first child. In 

It was real estate

when I thought

about what more

information my

generation would

need. Booding is

targeting the 2030

generation, precisely

the millennial

generation.
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The future of 
publishing
The pages of books used to be turned over from right to left, but 

now all it takes is a swipe of the screen from top to bottom. Or, even 

better, you can listen to audio files instead of reading the books. The 

publishing industry no longer resides only in the field of paper books. 

Publications are now evolving into different forms with state-of-the-

art technology on their backs to draw us into their landscape. 
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A producer busy recording an audiobook is one of Welaaa’s studios 

The site where audiobooks are created might be a new shock 
to many. Here, books are not published with ink and paper, 
but with computers and mixing machines. Authors are 
nowhere to be found as voice actors are the ones recording 
the lines from the books that were once in the form of text. 
Audiobooks allowed us to go beyond reading and let us 
adventure into the field of listening. They aren’t the only ones, 
as web novels and webtoons, as well as paper books, are all 
evolving to meet the needs of new readers. 
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Electronic book services provide us with music and cultural 
information while also allowing us to become closer to books 
than ever before. They have also shifted the paradigm of 
books from objects that people own to text that is consumed. 
The electronic book platforms are all in the midst of a fierce 
competition to sit on the throne of the market, and they’re 
doing everything they can to attract customers with payment 
plans that provide unlimited subscriptions. 
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Publications aren’t the only ones that are 
evolving, as the libraries that hold them 
together are going through transformations as 
well. Libraries are making improvements both 
externally and internally, including those that 
bring nature such as mountains and forests 
into the library, or a library that has won a 
prestigious architectural award for building a 
hanok, and a specialized library that is loved 
by enthusiasts with books in specialized fields,  
including plants and movies.
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We’ve witnessed various changes in the current publishing industry. The question is, 

what will happen in the future? Jang Eunsu, a literary critic and an editor, looks into 

the future of publications through the eyes of a reader, writer, and creator. 

The future of publishing 
depends on its essence 

The future is a time period that is defined 

by separating itself from the present. 

People talk of the future when it puts a 

cloud of anxiousness over their horizon: 

an anxiousness that rises because 

they think the rules and systems today 

will no longer work in the days to 

come. Paper prints are slowly being 

pushed into the background, and they 

are losing their roles as key figures of 

knowledge production, distribution, and 

consumption.  Most of all, publishers are 

producing paper books and electronic 

books at the same time. The academic 

information, which is mostly produced 

in forms of research from universities, 

are also mostly produced and consumed 

in electronic formats. All of these 

phenomena are breaking down the 

core values of paper publications as the 

printing press is no longer at the center 

of the publishing industry. 

My idea is that publishing is just a 

simple business. Publishing consists of 

three basic rules; writers write, editors 

edit and readers read. The future of 

publications all comes down to the 

changes that will happen to these 

three components. First off, nobody is 

worried about the innovation in writing 

as writers are already the most creative 

people in the world. All the greats have 

always been the ones to write or the 

ones who borrowed the hands of others 

to get themselves into the pages of 

books. Think of Steve Jobs. In his last 

moments, the thing he wanted to leave 

behind wasn’t a new gadget; it was his 

autobiography. Products might fade 

away, but thoughts remain immortal. 

Trends are temporary, but the light of 

wisdom rises anew every day. Even 

as we speak, writers from all over the 

world are doing everything they can to 

deepen their thoughts and enhance their 

senses to create new knowledge, which 

blossoms into writing that will bring 

further enlightenment into our lives. 

What will happen to the future of 

writing? Will it stay the same, or will 

there be a change? Humans are defined 

as creatures called Homo Faber, 

which are beings that use tools. Since 

the dawn of history, the potential of 

humans has always been maximized 

when they had machines as their tools. 

Humans have invented machines, and 

machines have invented humans. This 

cycle is at the core of our civilization. 

Humans have wielded machines to be 

the rulers of the Earth and pioneers 

of the universe. We are now in an age 

of hyper-connection where writing is 

mostly done in ‘searches’. Before getting 

down to writing, we all search all sorts of 

databases before typing down the first 

sentence. Most of the brilliant ideas now 

come from configuring the information 

being gathered so that ideas fit into 

the writer’s thoughts and experiences. 

Of course, going beyond just ‘copying 

and pasting’ is impossible without 

an accumulation of knowledge and 

deliberate reasoning. No one will deny 

that all the various bits of information 

from search engines sometimes mingle 

with each other to bring unexpected 

inspiration. Another thing is that artificial 

intelligence is spread out like a cobweb 

in today’s world. 

Now, people have the privilege to 

easily dispose of AI as if using water 

and electricity, and shortly people will 

surely incorporate artificial intelligence 

in their writing. More and more writers 

will collaborate with artificial intelligence 

for their creative work. It will only be a 

matter of time before someone pulls the 

trigger to start the evolution of writing 

with AI. But we should also never forget 

that there is more than meets the eye 

in books; they are not just letters on 

pages. Unlike other bits of information 

and text that come flooding out from 

search engines, books provide us with 

a whole new level of wisdom, which 

makes us who we are. We as humans 

can predict and prepare for days to 

come by learning from the success 

and failures described in the pages of 

books. The text inside them isn’t just 

a series of random information; it all 

contains lengthy narratives that make us 

experience all the contradictions of life 

such as sadness and happiness, loss and 

recovery, downfalls and triumphs. With 

this indirect experience, we become 

ready to face the hardships that might 

come. The role of books is likely to stay 

the same, but the content inside them 

will go through constant innovations. 

The changes in books will bring change 

to all sorts of other areas. This prediction 

has already been proven to be correct, as 

the world was no longer the same when 

Gutenberg conceived the idea of the 

printing press. In the 18th century, Gothic 
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their readers. The publishing formulas 

based on writing first and rounding up 

readers second is giving way to a new 

method in which writers and readers 

constantly interact with each other. The 

essence of publications is not in books 

but in selling the experience of reading. 

This means that paper books don’t have 

to be the only answer. It has always been 

the mission of the publishing industry to 

supply readers with writing in whichever 

form they would find most convenient, 

whether it be paper books, electronic 

books, or subscription services. 

Writer Jang Eunsu(literary critic and press editor) 

Known to many as a reading addict, Jang Eunsu graduated from Seoul National University’s 

Department of Korean Language and Literature and has long been making books at Minumsa 

as the firm’s CEO. He is currently the CEO of ‘Editing Culture Lab’, and as the lab’s leader, he 

is developing tools of thought for publications and media. His works include <The Future of 

Publications> and <Reading and Living Together>. 

its books and selects its target readers 

by itself, but that will never happen. 

Marcus du Sautoy states in his book The 

Creativity Code that humans are the only 

ones with the ability to communicate 

with others about the thoughts inside 

their consciousness. I must say that 

I cannot agree more. AI might write 

stories just as how it can write sports 

and financial news reports, but its stories 

will never arrive in the forms of books, 

and its readers will surely be none other 

than other artificial intelligence, not us. 

However, AI will still play a huge part 

in the future of the publishing industry. 

Like the navigation that makes driving 

easy, AI will help readers find the stories 

that they will fall in love with. Artificial 

Intelligence is the best at using big data 

to find people’s preferences after all. 

Inkitt is a good example of a US company 

that took hold of the advantage of AI. 

It’s a small company, but the newborn 

publisher was able to create bestsellers 

by choosing the right scripts with help 

from AI. The company used artificial 

intelligence to analyze the ratings on the 

styles and structures of each story that 

writers wrote on its platform and which 

stories had the highest re-connection 

rates from readers. With this, Inkitt 

was able to make proposals to writers 

who had the best chances of creating 

bestsellers. The story doesn’t end here: 

after signing the contract, writers make 

changes to their narratives according 

to the analysis of the company’s AI and 

upload them to see how the readers 

react. The writers and the AI follow this 

step over and over again, which is bound 

to produce results that fit the readers’ 

tastes. Inkitt’s strategy has allowed the 

company to keep over 95% of its book in 

the top 20 to 50 of Amazon’s bestsellers. 

No one would deny that this is an 

amazing result. 

While artificial intelligence sprouts 

between the pages of books, there are 

movements that go the opposite way. 

This can be seen now in paper books, 

which are becoming works of art. The 

designs that mesmerize the eyes, 

unique fonts with high readability, paper 

pages that feel good on the hands, and 

the diversity in book sizes are ambitious 

attempts from publishers to make 

their books into art collections for their 

readers. 

Screen tend to make everything flat; 

music, pictures, photographs, and 

narratives have their own stories to tell, 

but when they are all put together on 

a screen, they lose their individualities 

and become parts of one bigger 

piece. What’s outside of the screen 

is rebelling against this monotonous 

power by enhancing its material form. 

Independent bookstores are making 

use of this momentum to maximize the 

experiences of readers who visit their 

stores. Customers who read books and 

listen to lectures together in bookstores 

are all those who have the urge to 

experience books as something more 

than just reading materials. They are 

the ones who yearn to bring out the full 

potential of books. 

With all the changes to reading 

experiences, we can’t help but wonder 

bookstores are shutting down. The 

sacred connection between writing, 

creating, and reading is falling apart 

because of the new wave of mobile 

devices. In this crisis of connection, the 

‘development of readers’ has become 

the new task of publishers. 

The value of the connection between 

readers and writers and the link between 

reading and writing will be the critical 

factors in the future of the publishing 

industry. This is why writers and 

publishers today are doing everything 

they can to form new connections with 

what ‘reading’ truly means for us. People 

of today spend more time reading than 

humans ever have in history. 

 There isn’t a moment for our eyes to 

rest as news, documents, and bits of 

text flow into our lives non-stop, which 

decreases the time spent on each piece 

of writing. Modern men are experts 

when it comes to skimming through 

text using ‘ctrl F’ and ‘ctrl Z’, and this has 

led to a plethora of writing that tries to 

lure the eyes of readers with click-bait 

titles and explicit images. Unfortunately, 

the excess of information and reading 

has caused people to become numb 

and feel as if they have read nothing at 

all. Books are in trouble as well, as they 

are struggling to deal with the flood of 

information. People read fewer books 

than ever before, libraries are losing 

their most loyal readers, and the local 

fonts came into the world while machine 

bookbinding and paperbacks began to be 

produced en masse in the 19th century. 

By the 20th-century, pocketbooks were 

introduced to the market, and finally, in 

the 21st century, the electronic book 

made its appearance. Books are one of 

the most meticulous and sophisticated 

contraptions in human history. Anybody 

who knows how to read can absorb 

knowledge from all sorts of books from 

dictionaries to novels and cookbooks. No 

other invention from humans has been 

able to match the utility of books, not 

even wheels, scissors, or hammers. 

People have neglected the fact that 

books have been able to evolve this 

far thanks to centuries of innovations, 

and because of this, they became 

to believe that electronic books will 

obliterate the printing press industry. 

However, that is the complete opposite 

of what will happen. From the start, the 

purpose of the printing press was to 

publish books that fit into the hands of 

all people. This goes beyond its literal 

meaning, as publications have always 

been the means to spread knowledge 

to the common people. The revolution 

of the printing press and the spread 

of electronic books are all just steps 

that will lead us to the democracy of 

knowledge. To quote Jeff Bezos, books 

have to transcend their physical forms to 

“escape the limits of time and space and 

take all shapes and be in all languages 

for readers around the world.” Thus, the 

digitalization of books is their ultimate 

fate. Some might take a step further 

and imagine a world where an AI writes C
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opportunity to find 
your tastes with the 
Seoul Business Agency 
Seoulmade Space

At Seoulmade Space, you will have the chance to find the 

cultural tastes that you would have never expected in an 

area full of magazines and brands from Seoulmade. 

Address: 1F, #400 World Cup Buk-ro, Mapo-gu, Seoul 



Seoul Business 
Agency’s brand new 
sharable working space 
Seoulmade Stage 

Seoulmade Stage is a sharable area for startup owners 

and small business operators who need working spaces 

right in the middle of the city. Our stage will provide you 

with a chance for you to communicate and grow as a 

businessperson. 

Address: 9F, #135 Seosomun-ro, Jung-gu, Seoul 
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