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SEOUL MADE reflects a change in the industrial value chain from manufacturing to innovative 

creation. It is designed to encourage millennial generations to get involved in further developing 

the city of Seoul while maintaining the traditions built by the baby boomer generation.

We help companies in Seoul get closer to millennial consumers worldwide who love the variety 

of content and goods made in Seoul. 

SEOUL MADE serves as a platform to support sustainable development for enterprises in the city 

such as providing a space for exhibition, packaging design, promotional events, and online sales. 

In the summer of 2019, SEOUL MADE opened its first exhibition hall for global events, allowing 

small and medium enterprises to enter global markets with its support and attract a new 

generation more than any other competitors around the world. Fortunately, they have already 

produced visible outcomes such as winning contracts and increasing sales.  

Seoul Business Agency has published <SEOUL MADE>, a monthly newsletter, to introduce new 

quality products from Seoul at home and abroad, dynamic changes in industries, and innovative 

figures or corporations.
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The New Normal repeats history, driven worldwide by the current COVID-19 incident. 

Once COVID-19 becomes history, or the new but unwelcomed post-COVID era is 

entered into, it will open the door to a whole new standard—the New Normal. Once 

we overcome the COVID-19 crisis, this hard-to-believe norm will materialize. You will 

probably be overwhelmed by a million question marks and astonishment. No more 

cups of coffee in Starbucks or regular jogging at the gym?

To prepare ourselves, we need to know what the future will be. “Seoul Made” 

interviewed many experts and entrepreneurs in various fields, including economy, 

society, life, and culture, on the New Normal. Contact-free, digital transformation, 

information and communications technology, fourth industrial revolution, digital 

divide, eco-friendly, carbon neutral, remote education, working at home are a few 

examples. “We will soon get used to the new environment and standards defining 

the New Normal,” claimed experts. “However, there is no need to worry,” they say 

in unison. “Humanity has adapted to numerous New Normal eras in the past. If 

we made it then, we can do it again.” However, there was a clear precondition for 

adaptation. It was to also consider the environment and ecology, not just people. We 

should also put ourselves in another’s shoes, since we are all connected with each 

other.

Let’s join hands to pave a New Normal.

The New Normal 

A New Vision



Artist Kim Yeonghui’s Art Piece “Bruised Flower” in “Plug in City”
Planning/Organization: Red OnionSponsored by Ministry of Culture, 
Sports and Tourism, Korean Arts Council, Seoul Arts and Culture Foundation
The results of this online art activity were produced with the support of the Ministry of Culture, Sports and Tourism, 
the Korean Arts Council, and the Seoul Cultural Foundation.

The Future of Art Lies on Data P.140

Media Artist Kim Yeonghui 
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Now, Seoul is the New Normal P.098

The Seoul Institute Director Seo Wangjin 
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Journalist An Huikyeong interviewed 7 great scholars worldwide on their 

stance on post-COVID-19, which was answered with critical pointers and 

desperate requests organized as follows.

Egocentric to Ecocentric 

"The COVID-19 crisis is as a critical 

turning point in our time. It snatches 

every moment, making it critical. Old 

norms dissolve into ashes, and new 

norms are still left untouched. Billions 

of people are forced to go through 

this unprecedented social experiment, 

and proposals unheard-of in history 

are being requested in the corridors of 

power. Now is the time for reforms, 

which should have been accomplished 

long ago, and the structure of injustice 

must be corrected. By the end of this 

year, we will live in a new world with 

new norms. I hope it will be for the 

better." 

This was Israeli historian Yuval Noah 

Harari’s message to the world in May 

2020. What new world do we live in 

now? Is this new world a better one or 

will it be improved? We would like to 

know your and everyone else’s stance 

on this question. 

The spread of the new COVID-19 

pandemic sparked crisis in the 

economy, and hatred triggered crisis 

in ethics. This crisis hit its first blow to 

weak links and marginalized people. 

To lessen its fatality at the very least, 

a program to be driven by the insights 

of the greatest scholar worldwide 

was planned.  The interviewees are 

as follows—Futurologist Jeremy 

Rifkin, Agricultural Economist Wen 

Tiejun, Economist and Cambridge 

University Professor Chang Hajoon, 

Martha C. Nussbaum, Professor of 

Law and Ethics at the University of 

has driven the growth of the global 

economic order until now, resulting 

in increasing temperatures of Earth. 

Since the Industrial Revolution, 1.1 

Celsius has increased during the 

last 170 years. From 2011 to 2015, 

temperatures have remarkably 

increased to 0.2 Celsius. Carbon 

dioxide concentration in the air has 

increased 20 percent in the past five 

years. Jeremy Rifkin promptly claimed 

“climate change” as the reason of the 

COVID-19 crisis. "The ecosystem relies 

on the circulation of water, snow and 

rain in the clouds. However, global 

warming is changing the structure of 

Earth’s water circulation. Every time 1 

Celsius rises, the atmosphere absorbs 

7 percent more precipitation. Heat 

drives clouds to more quickly absorb 

precipitation on the ground surface. 

This is the reason why an out-of-

control water disaster batters us hard. 

This rough and extreme phenomenon 

also leads to droughts and forest 

fires.”

Last summer, flames surrounded the 

mountains and fields of the western 

U.S. This disastrous forest fire burned 

throughout the U.S. in 2019,  turning 

land as big as the Republic of Korea 

into ashes. The forest fire in Australia 

was twice the size of the above 

incident. Meteorologists agreed that 

climate change caused the forest 

fires. Americans no longer call forest 

fires “Wildfires.” Instead, they refer 

them as “Climate-fires.” Development 

Chicago, British Epidemiologist and 

Political Activist Kate Pickett, Oxford 

University’s Future of Humanity 

Institute Niklas Boström, and world’s 

leading Indian ecological thinker 

and farmer, Vandana Shiva. A brief 

message was received from historian 

Yuval Noah Harari, who announced 

that he would no longer respond to 

media interviews and only focus on 

research. The preamble mentions part 

of his message.

The essence of the COVID-19 crisis 

is divided into two major stances, 

the seven scholars analyzed. On 

one hand, it is claimed that the 

climate crisis triggered this major 

disaster full-scale. On the other 

hand, the inequality developed by 

neo-liberalism amplified this crisis. 

Economist Chang Hajoon and Wen 

Tiejun Jeremy, along with Rifkin 

and Vandana Shiva, who have been 

warning the weak global economic 

order for 30 years, emphasize that the 

core of the COVID-19 crisis lies in the 

internal crisis triggered by the global 

economic order. The neo-liberal order, 

which has led the world economy for 

nearly 40 years, has connected the 

world into one big chain of production, 

distribution, and consumption. 

This was structured for maximized 

efficiency and profits. Until now, crisis 

applied locally. Now however, this 

catastrophe has extended worldwide, 

halting all outdoors at once. 

An infinite volume of carbon energy 
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welfare. Even if our budget is doubled, 

national welfare will be similar to that 

of the U.S. To grade up with Europe, 

the budget needs to be tripled. 

Inequality makes the society a brutal 

place. We all have to keep this in 

mind.” 

Intimidated by the contagious virus, 

we become dispirited. As tension 

builds up, we even take it out on 

others to protect ourselves. Even 

“Collaboration,” a traditional survival 

method throughout our history, is often 

forgotten. The solution emphasized by 

Law and Ethics Professor Martha C. 

Nussbaum on “fear within us,” is also 

in line with Professor Chang Hajoon’s 

view. 

“Our fear will diminish if humanity is 

led to a guaranteed life of happiness 

and dignity.” Less fear means less 

hate. Weakness tends us to blame 

it on other people. It is important 

to strengthen the social safety 

net. Anxiety will greatly diminish if 

the social safety net strengthens 

the medical system, guarantees a 

minimum wage for a decent life, 

and provides everyone with the 

opportunity of education.

I recall people I most frequently 

met last year after the breakout of 

COVID-19. Postal workers deliver mail 

at 4:00 p.m. sharp, street cleaners 

empty out the trash at 6:00 a.m. 

every Thursday, and delivery workers 

are people I see more often than 

my acquaintances. I also see market 

workers of various races and ages 

once a week. Now, I finally realize 

the people who have supported me 

nearby. Being forbidden to hang out 

with friends or neighbors made me 

notice who supported me to enjoy a 

convenient daily life. Will their children 

be safe and sound while their parents 

are working in the society? 

Finally, Vandana Shiva’s request is 

introduced as follows. “Don’t let your 

ego get to you. If you do, it will mess 

up the world. It creates infections and 

hereditary disease such as COVID-19. 

For those who try to seize more, take 

more interests, or have monitoring 

systems, they are letting their egos 

take control of them. Ego makes one 

ultimately self-centered, only thinking 

of oneself instead of others. And 

greed swells up infinitely. We should 

be open-minded so that our egos 

don’t get the better of us.” We have to 

transform from a self-centered, greed-

driven world to a peaceful, ecocentric 

world.”

As our unsolved problems in the past 

destroys the present state marked 

by the COVID-19 crisis, presently 

unsolved problems might destroy 

our future. Inevitable hardships of 

today might continue on tomorrow. 

Many decisions presently made by 

individuals provide the foundation 

for transformation in the future. I 

hope self-reflection for horizontal 

relationships will lead to politics of 

harmonized peace. I wish this will be 

the world’s New Normal in the near 

future. 

Writer An Huikyeong Fun Journalist. “The World After Today” contains face-to-face conversations on the future of humanity and seeking the 

term of solving the Covid-19 crisis, and “The Quotes of Sister Lee Haein” includes stories of Sister Lee Haein’s life.  To view where civilization 

was directed, we met the greatest intellectuals, including Noam Chomsky, Jared Mason Diamond, Jean Ziegler, Steven Pinker, and completed 

a trilogy of interviews—"One Idea Changes the World,” “The Direction of Civilization,” “The Mind of Sapiens: Anxiety and Self-Deception.” 

Recently, essay “My Question” was also published.

War II. However, Oxford University’s 

Philosophy Professor and Future of 

Humanity Institute Director, claimed a 

different interpretation. The COVID-19 

crisis does not imply a "Civilizational 

Devastation" situation, he insists. 

A precise policy scenario on this 

pandemic could have been prevented 

with the cooperation of the people and 

corporations. However, the outbreak of 

this crisis is not the worst civilization 

has encountered. 

Niklas Boström was noted for 

announcing “The Vulnerable World 

Hypothesis” six months before the 

COVID-19 crisis, which warns that 

civilization is highly likely to face large-

scale collapse. According to Niklas 

Boström, COVID-19 crisis is bad 

enough, but even without this, the 

world population will encounter a 15 

percent fatality and 50 percent decline 

in the world GDP, and this is highly 

likely to continue for over 10 years. 

He picked “climate change” as one of 

civilization’s potential risks. 

What countermeasures should we 

take? Chang Hajoon, Wen Tiejun, 

Vandana Shiva, and Jeremy Rifkin 

claim in unison that the efficiency 

and growth-centered international 

economic order must come to 

a stop.  Jeremy Rifkin suggests 

a transformation—top-to-down 

economic order centered on the global 

fossil fuel industry to a horizontal 

integration of localized globalization, 

thus glocalization. This implies the 

local community to take the lead in 

policy decisions, and that renewable 

energy infrastructure and Internet of 

Things (IoT) should be combined for 

a global economic order of horizontal 

integration like blockchain. This is 

the strategy of Green New Deal, 

which aim at the survival of human 

civilization. As COVID-19 destabilizes 

the globalization economic chain, he 

insists that a glocalized economic 

order must be adopted at least to 

remove extreme discrimination driven 

by neo-liberalism. Vandana Shiva and 

Wen Tiejun also preached that our 

civilization will see a breakthrough 

by transforming into a glocalized 

economy. In particular, Wen Tiejun 

prospected that the Post-COVID world 

will transform into a glocal economic 

block centered in Europe, Asia, and 

North America. 

Since spring 2020, “the New Normal” 

has become the it-word in the media. 

It has also been brought up at the 

2008 global financial crisis. However, 

not many remember it. At that time, 

many policy makers did not execute 

reforms, and maintained the messed-

up system by saving the destroyed 

financial capital. There was no “New 

Normal,” no change in the world, so it 

was forgotten. It took 10 years for the 

middle-class to overcome the 2008 

financial crisis. As the lower-class was 

about to overcome the crisis, COVID-19 

stroke.  People in their 20s enter 

the society and apply for personal 

revival to lessen their burden of debt 

of educational and living expenses. 

marks the background of these fires. 

Only 2 centuries ago, in the year 1900, 

humans accounted for 14% of the 

earth's population. Now, however, 77 

percent of land is populated by people 

worldwide. This not only causes 

climate change but also accelerates 

the migration of wild- life. Jeremy 

Rifkin explains the direct reason of 

COVID-19 entering human society as 

follows. 

"The wildlife migration has begun. 

People are not the only ones who 

run from disaster. Animals along 

with plants and even viruses try to 

escape from the climate disaster. The 

destroyed habitat drove their migration 

to human society, and these viruses 

hopped on the body of animals on their 

journey. This is the reason why recent 

outbreaks such as SARS, MERS, Ebola 

and Zika viruses have stroke.”

He declared more outbreaks of 

diseases in the future. From now on, 

the outbreak of pandemics will result 

in a year-and-a-half shut-down in our 

everyday lives. Even if national borders 

are sealed, the second wave of the 

virus will strike six months after the 

first wave. After the second wave, 

another year to a year-and-a-half will 

pass until the vaccine or antibody is 

developed. As long as COVID-19 has 

happened for a year, we are learning 

the process physically. 

As COVID-19’s first wave crashed, 

putting Europe in chaos, German 

Chancellor Angela Merkel claimed 

this as the greatest crisis since World 

C
O

L
U

M
N

0
15

Personal revival applications increased 

21 percent after the COVID-19 crisis. 

On the other hand, global financial 

company UBS reported that assets 

of around 2,100 greatest billionaires 

increased 27.5 percent from last April 

to July, exceeding 10 trillion dollars. The 

total amount exceeds as much as KRW 

10 quadrillion and KRW 1,000 trillion 

(that means 20 years of life expenses 

for the whole nation, since Korea’s 

2021 budget is KRW 558 trillion). 

“The Economist,” a weekly that 

traditionally criticized the government’s 

involvement, reported as of January 

5th that over 50% of all states in 

America will increase the minimum 

wage in 2021. Its view has changed. In 

the past, it also brought up concerns 

of wage increases, job insecurity, 

and rising prices. Only three states in 

America have minimal wages close to 

“living wages.” Their economic sense 

seems to reflect reality. This perhaps 

implies that resilience can be prepared 

by preventing economic crash through 

strengthened social safety nets. 

Based on his assessment of present 

economic order, Professor Chang 

Hajoon emphasized the importance of 

distribution and strengthened social 

safety nets to overcome the crisis.

“To make the society a fairer place 

and to raise spirits of social members 

at the very least, tax system reforms 

are required to strengthen the welfare 

system. The inequality issue can be 

dramatically improved only by applying 

progressive tax and expanding national 
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ECONOMY

The Era of New Normal, A New Vision of Ministry of SMEs and Startups (MSS) 

Park Youngsun, the Minister of the Ministry of SMEs and Startups (MSS)

Only Companies with Resilience Survive 

Kim Seunghyeon, Innovation Corporate Research Director of Science & Technology Policy Institute 

Turn Your Career Path Digital  KT Economic Management Research Institute Team Leader Kim Jaepil

Go forward by the Best Autonomous Driving Technology! Twinny CEO Hongseok

Work for Now and Invest for the Future  Meritz Asset Management CEO John Lee 

From an Age of Extremes to an Age of Bonds  

KDI Economic Information and Education Center Chief Seo Junghae 

Keep Calm and Carry On Hyundai Research Institute Economic Research Director Ju Won

A New Imagination for the Community 

KAIST Professor Kim Soyeong, Head of Korea Policy Center for the Fourth industrial Revolution (KPC4IR) 

Make Your Attempt Quickly and Fail Quickly  Visual Camp CEO Park Jaeseung

Pandemic, contact-free, digital transformation, eco-friendly environment, liquidity, and polarization 

are some variables our world encounters. Then, what would be the future of our economy? 

Experts and personnel strove to find out how economy would be in New Normal.

#Technology #Finance #Economy #Industry 
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Successful companies will be those that adapt to the changing environment and establish new visions accordingly. 

However, since small and medium-sized businesses and startups face more difficulty than conglomerates, Ministry of SMEs 

and Startups (MSS) provides support. Our economy grows only when there are many innovative start-ups and sound small 

and medium-sized companies. We interviewed Ministry of SMEs and Startups (MSS) Minister Park Youngsun on her stance 

of the New Normal and new vision for MSS. 

The Era of New Normal: A New Vision of 
Ministry of SMEs and Startups (MSS)
Park Youngsun, the Minister of the Ministry of SMEs and Startups (MSS)

As the Minister of SMEs and 

Startups (MSS), what is your view 

on the last year output of small 

and medium-sized businesses? 

2020 was a year of inconvenience and 

suffering for many, as the pandemic 

“COVID-19” swept worldwide, 

negatively affecting everything—from 

our daily lives to livelihood. 

However, even without COVID-19, 

worldwide, Korea’s small and mid-

sized companies and startups have 

accomplished a 19.6 percent rise in 

exports in September 2020 (compared 

to September 2019), and broke the 

records for monthly exports (since 

Jan. 2018) at USD 9,500 million. 

The export products mainly concern 

quarantine products, including masks, 

Corona Map, diagnosis kits, that play 

a main role in Korea’s successful 

exports. 

Also, small and medium-sized 

companies, venture companies, 

and startups played a major part in 

economic renewal after the COVID-19 

crisis. Even though employment 

dropped throughout the nation, 

venture companies additionally 

employed roughly 27 thousand 

personnel in 2020, almost as much 

as the four major companies in 

Korea (Samsung 261 thousand, 

Hyundai Motors 166 thousand, SK 

111 thousand) by employing about 

668 thousand personnel (as of June 

2020, compared to June 2019). 

Startups rose 13.3 percent at 343 

thousand institutions in the third 

quarter last year. They displayed a 

rise in the technology sector (25 

percent increase in information and 

communication, 21.4 percent increase 

in specialized science technology) 

excluding real property compared to 

the third quarter last year. 

Of course, more bad days are faced 

than good ones, so the Ministry of 

SMEs and Startups (MSS) strive to 

prepare more detailed and diverse 

policy support for Korean small and 

middle-sized companies and startups.

To materialize “smartification 

of small and medium-sized and 

venture companies,” the MSS has 

0
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this all had to happen sometime. 

The features of New Normal were 

hastened by the pandemic. Although 

this makes us troubled, every cloud 

has a silver lining. “Contact-free, 

online-enabled” services have been 

brought forward, a turning point 

to convert crisis into opportunity 

for startups.  For instance, even 

amidst the trade difficulties 
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Incentives for Re-challenge for Closed 

Stores provide KRW 500 thousand 

each, which sums up to KRW 80 

billion. New Hope Fund for Returns, 

Management Vouchers, and Onnuri 

Gift Certificate Support Project will be 

notified before Seollal holiday to be 

quickly implemented. We also provide 

support for urgent liquidity for small 

businesses and small and medium-

sized companies that face hardships 

in loaning funds. 

Platform workers particularly 

suffered industrial accidents last 

year. Also, side effects arose, such 

as unfair trade, data monopoly, 

centralized profits between 

participants. So, Ministry of SMEs 

and Startups (MSS) started to 

execute a “transformation to a 

protocol economy” to guarantee 

transparency in even-handed 

achievements. But what does 

“protocol economy” mean, and 

what direction will its policy 

head to? “Protocol economy” is a 

“participatory impartial economic 

system” that supplements monopoly 

brought by the platform economy.  It 

is a project in which all participants 

take the lead, not a few business 

operators, to make a rule protocol 

and distribute interests accordingly, 

blocking problems from arising 

at all. For example, in the case of 

Korean startup “Voithru,” translators 

worldwide freely upload their work for 

Artificial Intelligence (AI) to evaluate. 

Afterwards, a reasonable amount 

is calculated in the form of tokens 

according to the ranking.  Moreover, in 

the case of delivery application issue, 

a social issue, or conglomerates 

entering the second-hand car 

market, a “fair capitalism for all” 

can be accomplished if a reasonable 

agreement is reached between block 

chain technology-based participants. 

The Ministry of SMEs and Startups 

(MSS) will plan “Development 

Strategies for a Protocol Economy” 

in the fourth quarter of 2021. This 

will supplement the problems of 

the platform economy. It is currently 

reviewing various policies, such 

as globalization and development 

of blockchain venture and startup 

companies, Demonstration Support 

for the Blockchain Regulation Free 

Special Zone in Busan, etc.  

The industrial world says that many 

jobs will disappear in the New 

Normal era due to automation. 

Fortunately, this was not the case. 

Many jobs have been created after 

your inauguration. I wonder how 

this was managed. “Innovative 

venture and startup companies 

of Republic of Korea will lead the 

As “contact-free and

online-enabled services”

have been hastened,

it became a turning

appoint for startups

by converting crises to

opportunities.

Also, small and medium-

sized companies,

venture enterprises,

and startups have led

Korea’s economy to

recover after the strike

of COVID-19.

implemented policies, such as 

supplying smart factories. Have they 

started to bear fruit? In the case of 

companies installing smart factories, 

tangible results as of May 2019, such 

as a 30% rise of productivity and 15% 

decrease of production cost, have 

been seen. As a result, even though 

hardships in the economy have been 

faced due to the spread of COVID-19, 

demands for applications of smart 

factories has sharply increased 55 

percent compared to that of last 

month. Also, amid the COVID-19 

crisis, we quickly supported “co-

existing smart factories” to be aided 

by the government if conglomerates 

and small and medium-sized 

companies established smart factories 

voluntarily. For example, by calling 

Samsung’s manufacturing expert 

into the site, manufacturer SolGent’s 

production soared 73 percent, and 

Hwajin Industry’s mask production 

increased 50 percent, playing a main 

role in the production of K-quarantine 

products. 

COVID-19 especially damages small 

and medium-sized companies 

and small businesses rather than 

conglomerates. We wonder what 

policies are implemented by the 

Ministry of SMEs and Startups 

(MSS) to support companies in 

need. First, we need to reduce rent 

fees for small businesses targeted 

to suspend or limit business due to 

strengthened COVID-19 quarantine 

measures. Along with small business 

owner support fund, executed as of 

January 11th, the Small Businesses 

Rent Loan Program for Banned 

Businesses will be propelled. To make 

up for less customers due to banned 

gatherings, roughly KRW 1 billion of 

loans are provided at a 1.9 percent 

low interest rate to small businesses, 

and this program is scheduled to 

be implemented in January (KRW 

10 million amount limit). For small 

businesses banned to operate, a loan 

with a 0.3-0.9 percent reduction in 

guarantee fee will be provided up 

to KRW 3 trillion (KRW 10 million 

amount limit). The support project for 

small businesses to quickly overcome 

losses will also be implemented soon. EC
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world.” President Moon declared 

this in his third anniversary speech. 

This materialized into reality. 2020 

saw venture and startup companies 

become the major driving force 

behind Korea’s economy. Their 

employment rate is no less than 

those of large companies. Among 

venture companies, those contact-

free enterprises employed more 

personnel than face-to-face 

enterprises. This also goes for venture 

investment companies. Contact-

free enterprises employed more 

personnel on average (+4.3 personnel) 

than face-to-face enterprises (+2.9 

personnel). Companies supported 

by venture capitalists also faced the 

same phenomenon with contact-

free enterprises employing more 

(+2.0 personnel) than face-to-face 

enterprises (+1.5 personnel) per KRW 

1,000 million venture investments.  

Moreover, as of January 7th, 2021, 

the “KOSPI 3,000” era has started, 

the first in history. This could happen 

because small and medium-sized 

companies, venture enterprises, and 

unicorn firms played a solid, major role 

in Korea’s economy.  

“Seoul Made” is subscribed to by 

many Seoul company workers. 

What advice do you have for 

startups and company workers 

of Seoul, who plan to grow in 

line with the policies of MSS. 

For example, policies such as 

free economy, protocol economy, 

subscription economy, digital 

economy, contact-free economy, 

etc. The “protocol economy” is a new 

system that supplements negative 

effects incurred by monopolization 

and centralized power of the existing 

platform economy. It is one of MSS’s 

main 2021 policies. We mainly plan to 

support promoting blockchain venture 

and startups, discovering cases of “Big 

Star Solver Platform,” blockchain R&D, 

and demonstration of the Regulation 

Free Special Zone in Busan. I hope 

startups and company workers 

interested in protocol economy 

and blockchain will join hands with 

Ministry of SMEs and Startups (MSS) 

to create a “fair capitalism for all.”

Due to COVID-19, small businesses 

and the self-employed go through 

difficulties of less sales and unstable 

income. This year, we plan to 

implement a “subscription economy.” 

In this economy, customers subscribe 

for products of promising small 

businesses for it to be delivered 

on a regular basis. This will secure 

stable profits and customers for 

small businesses. In addition, 

“digitalization of small businesses” 

is being implemented to respond to 

the rapid conversation to contact-free 

and online-enabled services due to 

COVID-19. We also support tailored 

education to alleviate digital gaps and 

spread simple payment systems for 

small businesses. So please apply to 

turn crisis into opportunities by pro-

actively responding to the contact-free 

and online-enabled environment. 

We “Seoul Made” have to ask 

you at least one question about 

Seoul. What is Seoul like to you? 

Please tell us how you feel, what 

memories, and what charm Seoul 

has or anything else that comes to 

mind. I have the most memories in 

Songhyeon-dong, Jongno-gu in Seoul. 

My alma mater Duksung Girls' Middle 

School is located there. Kyunggi 

High School used to be on the road 

ahead. I had to pass by it to go up to 

my school. Whenever I pass by that 

place, memories flash by. Memories 

of busily walking to school along with 

Kyunggi High School students every 

morning. Even now, I occasionally 

take walks there with my colleagues. 

We munch fish-shaped buns and talk 

over a cup of coffee. The street is like 

a haven to me, a great place to relax. 

Songhyeon-dong, connected to a 

sales contract made between Seoul EC
O
N
O
M
Y

and one connection of Insa-dong, 

Gyeongbokgung Palace, and Biwon.  

Seoul also has five old palaces. It 

is such a beautiful city. We should 

create a new space by highlighting 

its traditional feature. I hope more 

parks and trails are established so 

that citizens can spend more time 

outdoors, talking walks, and relax. 

and Korean Airlines, neighbors 

Duksung Girls’ Middle School. 

“Walking in Seoul” was a book I 

wrote every weekend while taking 

strolls every weekend in Seoul. In 

the book, I wrote down my opinion 

of recovering Songhyeon-dong to its 

old days, with lush rich pine trees in 

every path. I truly expect that bringing 

it back will highlight Seoul’s true 

character, a city with a rich tradition W
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Experts say in unison that “digital transformation” will be the core 

growth engine of the future, as well as a fit measure to overcome 

COVID-19. Science & Technology Policy Institute has been Korea’s 

think tank of scientific technology in the last 30 years. We asked 

Kim Seunghyeon, Innovative Company Research Center Director of 

Science & Technology Policy Institute, to find out about the conditions 

required for companies in the New Normal era.  

Only Companies 
with Resilience 
Survive
Kim Seunghyeon, Innovation Corporate 

Research Director of Science & Technology 

Policy Institute

What effect did the COVID-19 crisis 

have on the innovative business 

ecosystem last year? First, my 

opinion is that COVID-19 has mainly 

transformed three areas for the 

innovative industry: entering, entering 

the Fourth Industrial Revolution, 

acceleration of digital transformation, 

and eco-friendly environmental issues. 

The Fourth Industrial Revolution 

implies linking the virtual world and 

reality. The virtual world is the Internet 

and other digital devices created in 

the Third Industrial Revolution. Before 

the transformation, online and offline 

were not connected. However, the 

advent of innovative technology 

including Artificial Intelligence (AI) 

has removed physical limitations 

or restrictions in every part of our 

daily lives. Wherever we may be, 

we can work without restrictions. 

Smartification has also been executed 

in manufacturing plants, which are 

deemed as traditional industrial 

technology.

Second, COVID-19 has sped up 

digital transformation, which have 

been building rather slowly. The U.S. 

Financial Crisis led the birth of the 

term “New Normal” in 2008. “New 

Normal” literally means that humanity 

faces a new standardized era. In the 

Financial Crisis, economic stagnation 
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was abruptly faced after a continued 

period of economic growth. However, 

the economic recession continued for 

a long time, the term “New Normal” 

was born. The difference between 

“New Normal” now and then is our 

recognition of the situation. In 2008, 

nobody knew that the Financial 

Crisis would occur until it happened. 

However, we now clearly feel and 

realize each and every process caused 

by the COVID-19 pandemic. We see 

the slump of the real economy with 

our own eyes. Back then, although 

difficult, we could solve the case by 

reestablishing the collapsed financial 

system through loans, issuing 

#Technology

currencies, lowering interest rates, 

etc. But this time, there is nothing we 

can do. Not even money can help us. 

However, there is one solution we can 

consider to overcome this problem—

digital transformation. Contact-

free transaction and administrative 

management can overcome the 

slump in real economy. Ironically, 

the COVID-19 pandemic created the 

chance for digital transformation to 

spread. Just like the Asian Financial 

Crisis or wars changed history but 

also provided a new opportunity for a 

new era.

Finally, I will talk about eco-friendly 

environmental issues. Companies 

“RE100” Campaign, which aims at 

supplying 100 percent of electricity 

by renewable energy. Perhaps in 

the near future, it will be essential 

for companies to implement eco-

friendly activities even in trades, as 

non-participating companies might 

be neglected in trades between 

corporations.

The most important thing to be 

considered is that much more 

parties are involved in this innovation 

ecosystem. Not just companies and 

the government, but also individuals, 

and collaborations between “private-

public-industry-academic.” As all 

parties interact in this innovative 

ecosystem, the environment drives 

its expansion to regions, nationals, 

and worldwide. The main message 

conveyed by the New Normal is that 

the development of IT makes each 

individual’s independent role get 

more crucial. Wherever one might 

be, smartphones provide information 

for anyone to access, so anyone can 

participate and freely post comments. 

This evidences that technological 

development also engages in equality 

and democratization. Also, in terms 

of industrial or economic activities, 

the largest different is dissolving 

boundaries between industries.

Along with digital transformation, 

what is the core factor for 

companies to prepare for the New 

Normal? Annual rankings of the 

Top 10 Global Companies show that 

many corporations disappear from 

the chart in a decade or two. The 

main reason is their inadaptability 

to change. Resilience is the crucial 

factor companies should obtain 

when such profound changes are 

faced in business, industry, and the 

environment like now. Resilience 

means the ability to recover 

organizations by maintaining the 

status quo or reorganizations amidst 

the strike of unexpected external 

crisis. For example, some companies 

currently see drops of nearly hundreds 

of percent in sales. Resilience lies on 

whether companies can overcome 

such a drop or not. For a more 

detailed definition, resilience can be 

defined as follows. First, resilience in 

technical terms. For example, even if 

a company previously sold products 

offline, it could switch to online 

sales to overcome loss in this crisis. 

Secondly, resilience in relationships. 

How much the value chain will be 

changed or how much network will 

be built are key questions to consider. 

Third, organizational and internal 

resilience. When crisis strikes, more 

resilient business operations must be 

made. This, however, does not imply 

restructuring. This year, these three 

points will be considered more in 

detail in our study.

were not interested to invest for an 

eco-friendly environment, because 

it was not profitable. In many cases, 

the government’s regulation for the 

corresponding issue forced companies 

to comply. But now, companies must 

strive for a green environment without 

being told. This proved effective 

because national consciousness had 

been raised as well, evidenced by 

customers supporting companies’ 

eco-friendly environmental activities. 

In the short run, losses may be faced 

by these activities, but in the long run, 

it leads to heightened brand values, 

a virtuous circle. Recently, more and 

more companies participate in the 

Based on IT development, each individual’s independent role has become more

critical. This is the key message of the New Normal. Wherever one might be,

smartphones provide information for anyone to access, so anyone can

participate and freely post comments. This shows that technological

development also engages in equality and democratization.
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In “COVID-19 Economics,” KT Economic Management Research Institute 

proposes sensible countermeasures to overcome Post-COVID-19. It 

emphasizes the importance of ICT and innovation in education. 

We had a conversation with Team Leader Kim Jaepil on “how things will 

change in the New Normal era and Post-COVID era.”

Turn Your Career 
Path Digital
KT Economic Management Research 

Institute Team Leader Kim Jaepil

ICT is a main keyword that attracts 

much attention in the Post-COVID 

era. Companies found using AI 

and cloud technology convenient. 

Although we were not ready for online 

education or delivery, cloud services 

were an excellent backup. ICT 

services, including AI, Cloud, Internet 

of Things (IoTs), helped us overcome 

the limitations sparked by COVID-19. 

ICT services has a very high entrance 

level, making it hard to start. However, 

unlike other industries, once the initial 

difficulties are surmounted, it gets 

easy afterwards and speeds up. Now, 

all we have to do is develop it. Even 

after COVID-19 is over, demand for 

ICT services will continuously rise.

How is the ICT industry in Korea? 

The Korean ICT industry is world-

class. However, we still have to 

develop tailored services. Although 

Google and Amazon are way ahead 

of us in AI and cloud technology, 

we still have our strong points. We 

have to work on providing ICT-based 

services or content. The government 

or companies must take the lead to 

arrange systems or programs. The 

government once executed a policy 

employed young personnel in the 

“data dam” project, which created 

new additional value by accumulation 

of vast amounts of data. This way, 

we can develop the corresponding 

services soon enough. 

“Digital transformation” is also 

a key trend in the New Normal. 

This key trend is not new, as it 

has been proceeded before the 

outbreak of COVID-19. The pandemic 

just accelerated the process. Like 

Professor Kim Rando said, it’s not 

about direction—it’s about speed. 

COVID-19 has sped up DX (Digital 

#Technology
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various existing crises in the Post-

COVID era. Climate or environmental 

issues are very serious. The amount 

of trash has rapidly increased and is 

prospected to be more serious in the 

Post-COVID era. 

The rate of the unemployed will rise, 

too. Another unprecedented virus 

might strike. The future is not that 

bright when putting unexpected 

events in consideration. However, this 

has been the case every year. Bad 

COVID-19 have

lowered entry barriers

for various ICT

services. Once the

entry barrier has been

surpassed, ICT

services tend to speed 

up in development

unlike other industries. 

Even after COVID-19

is over, demand for

ICT services will

continuously rise.

Transformation). In the past, DX was 

optional for companies, but now, it 

is a must. All companies cannot wait 

to proceed DX. So, there are parts to 

be changed in existing industries. For 

instance, automakers should produce 

electric cars like Tesla. 

Recently, Tesla CEO Elon Musk beat 

Amazon's Jeff Bezos, ranking No. 

1 in wealth worldwide. Distribution 

was the leader in world’s industries, 

but electric cars have now taken its 

place. Manufacturers of traditional 

industries must be digitalized soon, as 

DX can be applied in all industries—

distribution, healthcare, media, etc. 

Homeconomy is in fashion these 

days, as stay-at-home groups are 

on the rise, purchasing everything 

online. Home services for individuals 

is prospected to be the trend in 2021 

also. Since people settle all matters at 

home with their families, making use 

of existing space is necessary. This 

implies redesigning and consulting 

houses. 

How can we define “COVID-19 

Economics”? It was Trumpnomics 

before, it is Bidenomics now. A new 

terminology is created by uniting the 

main agent of economic activities and 

economics. Therefore, “COVID-19 

Economics” means that COVID-19 

generates a new economy and a 

new market. Due to COVID-19, digital 

transformation, quarantine, and new 

medicine have emerged as important 

issues. We even saw a jump in the 

KOSPI. COVID-19 is responsible for 

this. The real economy is sluggish, 

and the real estate market is trapped 

by regulations. So, individuals have no 

choice but to invest their asset and 

stocks in bit coins. Without COVID-19, 

the KOSPI would not have risen to 

3,000, and bit coin wouldn’t have 

jumped to 4,000. A whole new world 

was experienced by the outbreak 

of COVID-19. It is up to the future 

generation to evaluate whether this is 

good or bad, but one thing for sure is 

that COVID-19 created new economic 

activities and concepts.

For the government’s New Deal 

Policy to work, collaboration with 

companies is critical. New Deal 

aims to create employment through 

new businesses or tasks, and Korea 

plans to accomplish this through 

digitalization. The government is 

doing the right thing by implementing 

policies on data dam, fostering AI 

talents, and Green New Deal. KT 

was quick to follow and implemented 

a Digital New Deal Project Task 

Force. We proceed various project in 

collaboration with the government and 

public institutions. We continuously 

try to solve social and economic 

issues, prospect infectious diseases, 

and measure fine dust in line with 

ongoing projects propelled by the 

government. If the government’s 

policy direction is right,  meetings like 

public hearings must be arranged in 

which companies and individuals can 

relate. KT Economic Management 

Research Institute proposes a policy 

that supports smooth business 

implementation. The AI support team 

and Cloud support team plays the role 

of an ecosystem platform by grouping 

KT industrial and academic experts to 

collaborate with other companies.

We have no resilience. We 

somehow managed until now, but 

we have to muse over how to solve 

news makes us believe the worst for 

the new year. 

If the COVID-19 crisis comes to an 

end, it will give us all fresh hope. 

It would be impossible to make 

everything go back to how it was 

before. But at least we can breathe 

comfortably without wearing masks. 

The real economy will slightly recover, 

and things will be better for the 

self-employed and small business 

operators.EC
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Autonomous mobile robots are the most critical technology facing 

fierce competition in the New Normal industry. Twinny CEO Cheon 

Hongseok presented matchless autonomous mobile robots and aims to 

develop into a world-class source technology company. 

Go forward by 
the Best 
Autonomous 
Driving Technology!
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Twinny CEO Hongseok 
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Twinny launched autonomous 

mobile robots—"Nargo” and 

“Targo”—in 2019. Targo recognizes 

targets and follows them around, and 

Nargo transports goods. Targo uses 

2D Lidar and ultrasonic sensors that 

recognize obstacles, as well as RGBD 

cameras that recognize colors and 

distances in 3D. It uses its sensors 

to recognize information of goods, 

such as visible colors, distribution, 

size, and location of colors, and finds 

information that matches best. It 

repeats this process three times per 

second to follow its target. It applies 

similar principles of applications that 

find stars who look like the person 

in the uploaded photo. Nargo is an 

automatic mobile robot. People decide 

its destination, and Nargo heads to 

that destination without difficulty, 

just like a navigation. It reaches its 

destination by reference to existing 

algorithms. But recognizing its own 

location indoors is tough. Twinny’s 

technology concerns manufacturing 

and combining maps and robots’ 

sensor data.

Simultaneous localization and 

mapping (SLAM), dynamic obstacle 

avoidance, recognition and 

following technology are required 

for automatic mobile robots. Is 

simultaneous localization and 

mapping (SLAM) the most crucial 

technology out of the three? It is. 

Even if location is missed once, the 

robot cannot respond properly. GPS 

supports it to recognize locations 

outdoors, but GPS is not equipped 

indoors. So, another method has 

to be used. The best way is for 

the robot to think like a person. 

People find out where they are by 

picturing accumulated data of space 

in their minds. And they match the 

accumulated data and the current 

location. The robot could do the same 

thing, but the problem is that although 

the destination might be identical in 

space, the robot does not recognize it 

as the same place. 

For instance, the robot comes to 

this destination at dawn and draws 

a mental map. It comes back to the 

same place now, but it looks different 

with people around and lights on. 

Although it is the same place, the 

robot doesn’t think so. Until now, 

QR codes were attached to floors or 

ceilings or signal generation devices, 

such as beacons or UWB, were 

installed for autonomous mobile 

robots to self-localize. But Twinny 

makes it a rule to make perfect 

autonomous mobile robots even 

without additional devices. Twinny’s 

technology is one of a kind, because 

no extra devices are required for the 

robot to remove obstacles of “noise 

data” for self-localization.

It must have been hard to decide 

which industry the autonomous 

mobile robot would be used in. 

Autonomous mobile robots work best 

on transporting goods, so it was first EC
O
N
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various challenges this year. 

What is Twinny’s goal in the 

autonomous mobile robot market? 

We aim to begin a world-class source 

technology company. Twinny has 

its own one-of-a-kind autonomous 

robot platform. We are not creators 

of all autonomous services. We 

are inventors of autonomous robot 

technology. That means we will be 

the ultimate foundation like Android. 

How sad is it that Samsung’s 

smartphones are driven by Android’s 

OS? I am absolutely sure that Twinny 

will be world-class when it comes to 

autonomous robot technology.

introduced in the distribution industry. 

The distribution market is also big in 

size. As COVID-19 broke out in 2020, 

we also received many inquiries from 

hospital. The first institutions we 

considered were distribution centers, 

hospitals, and hotels, but we think 

hotels should be saved for later. If 

we introduce a certain equipment for 

personnel to use, education can be 

provided—but this is not the case with 

customers. In the distribution center, 

workers use autonomous robots, not 

customers, so we judged the entry 

barrier was low.

In 2020, we also presented Twinny 

Autonomous Robot Platform 

(TARP), which supports various 

services utilizing autonomous 

mobile robots. Twinny has an 

outstanding autonomous robot 

technology, but that does not mean 

we know how each and every robot 

will be utilized in each industry. I think 

Twinny should eventually play the role 

of an Autonomous Robot Platform so 

that this technology can be technically 

applied in any industry. We've been 

creating robots for distribution 

workers to use. But in 2021, we have 

to create robots for customers.

How long will it take for 

autonomous mobile robots to be 

generalized everywhere? We will 

begin to see them starting from three 

years later, and after five years, we 

will see it in every corner. Do you 

recall when smartphones  were first 

introduced? It was disseminated 

rapidly after its initial launch, and it 

only took a few years when everybody 

started to use it. Autonomous mobile 

robots will follow its tracks. For now, 

we undergo trial and error as we try 

it on many industries.   We will try EC
O
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John Lee inspired a great many 

individual investors to buy domestic 

stocks, as if to offset the selling 

spree of foreign investors after the 

COVID-19 crisis. Many round stickers 

marked the map hung in his office. 

The stickers imply the regions he 

lectured on financial education. 

“Work for now, and invest for the 

future,” is John Lee’s message. We 

interviewed him on what the New 

Normal would be in terms of finance 

and investment.  

Work Now 
and Invest for
the Future
Meritz Asset Management 

CEO John Lee 
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The KOSPI jumped over 3,100. Some 

view that Korea’s economy is well 

overcoming the COVID-19 crisis, 

but others insist that this stock 

market boom will turn out to be a 

bubble. “As the missionary of stock 

investment, how do you view this 

phenomenon?” I am glad to have 

inspired a great many, since stock 

investment has become a boom these 

days. However, the rise in KOSPI is 

not that meaningful. It does not matter 

whether KOSPI is 2,000 or 3,000. What 

matters is the stock price index of 

stocks when one retires. People tend 

to borrow trouble. The index dropping 

to 1,400 got everyone rambling, but as 
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must make the most use out of it, but 

we Koreans are so negligent on this 

subject. Nobody pays attention. So 

being negligent has become the New 

Normal. Financial assets are essential. 

Realizing this fact will be the New 

Normal of finance.

How come we started to see many 

stock investors emerge from 2020? 

A great many people suffered due to 

the COVID-19 crisis, and that would 

have got them thinking about money. 

Then, they started to realize financial 

assets, and considered it as the exit 

to their problems. That led them to my 

YouTube channels (chuckle). People 

typically get to know how important 

investments are by this process. I have 

been lecturing about stocks for five 

years. In the first four years, people 

thought I was a fraud when I urged 

them to invest in stocks. But that all 

ended in 2020. Everybody agreed that 

stock investments were essential. 

2020 has been a turning point in 

history for capitalism in Republic of 

Korea. For this boom to become the 

EC
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New Normal, education must be 

implemented continuously, with no 

more bad investments.

What do you mean by bad 

investments? To invest by getting 

loans or to sell and buy stocks while 

expecting short-term profits. I don’t 

get people who get excited over a 10-

20 percent rise in stock prices. What 

matters is the price twenty years later 

from now. Good investments mean 

making diversified investments with 

spare funds, and waiting for promising 

companies to grow. Think of it as a 

partnership made between you and 

the company you invested in. That’s 

the only think you should keep in mind.

We faced a financial asset boom 

last year. Will 2020 be a historical 

turning point of ending bad 

investments? Yes. 2020 is a year that 

saw financial innovations. Just two 

years ago, most of my auditors were 

people in their 60s. But now, over 90 

percent are people in their 20s listen 

to my lectures. I feel hope for our 

next generation. You should not just 

#Finance 

it sharped rose to 3,000, everyone is 

concerned. 

Share prices show variability all the 

time. People should focus on the 

company or fund that had been 

invested, not share prices.

The opening of the era of contact-

free economy changed trends in 

finance and investment, too. What 

will be the New Normal for finance 

and investment? How will our lives 

change with the new environment 

and standard? As we face a contact-

free economy, what differs most are 

our lives and the competitiveness 

of companies. This variation sparked 

a different working environment, 

and it might take away jobs. So, the 

importance of finance mounts. The 

New Normal’s effect throughout 

industries must be understood to 

invest properly, but it is not easy to do 

so. That is why we have funds. 

The government has prepared 

systems and investment goods, such 

as retirement pensions and pensions 

savings, to support our later years. We 
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keep money in bank accounts. That’s 

like putting your money to waste. 

Money should be invested in industrial 

funds. That way, new companies will 

be established with new factories. 

Profits will be created to share among 

investors. Now, the important thing 

is whether one has shares or not. 

Without shares, there are no profits. 

Risk it to get the biscuit.

But investments cannot be made 

if one is jobless. How should we 

balance work and investment? We 

must work for now, and invest for the 

future. Let’s say our monthly wages 

are KRW 1 million. Then, investing 10 

percent of it is a must. At first, financial 

assets would not be that profitable. But 

don’t worry. They will be later. Some 

are concerned that interest might turn 

negative, but with no investments, 

there is no growth engine. To avoid this 

from happening, we must pay attention 

to investments. Investments is a major 

growth engine in the economy.

What factors are required for 

Korea’s economy to grow with asset 

investment? There are three factors—

financial education, an entrepreneurial 

spirit spirits, and female resources. 

When many people challenge various 

fields, the an entrepreneurial spirit 

spirit gets alive. Everyone in Korea 

wants to be public servants, even 

though it should be considered as 

the last resort to make money. There 

should be more startups to boost 

the economy with more women 

resources. 

Women in Korea are well educated. 

However, these high-quality women 

resources do not get the treatment 

they deserve. Even if they have the 

same job as men, they receive lower 

monthly wages, and are less likely to 

be promoted. Why is this so? This is 

because of our misconceptions and 

faulty systems. Why can’t women be 

the president of a corporation? A great 

diversity of opinions can overcome 

crises. With women resources, our 

thoughts and viewscan be more 

diversified. If many women resources 

join various industrial fields, Korea’s 

economic growth will boost. Meritz 

The Women Fund supports investment 

in women-friendly companies.

Everyone needs to try to find a 

solution for the New Normal era. 

Seoul’s MZ generation, Korea’s 

main economic force, is confused.  

The generation needs money, fast. 

Please give us a word of advice on 

the “philosophy of money”. Many 

people think negatively about money 

and investments, but this should not 

be the case. Money and investment 

should be made for economic 

freedom, a better society, and to help 

people in need. Being wealthy does 

not just mean people who have a lot of 

money. Having a clear “philosophy of 

money” makes one rich. One should 

not look down on those without 

money, or let money get the better 

of oneself. The investors will be the 

ones who will lead the New Normal of 

finance. I wish everybody would learn 

more about finance, think optimistically 

about money and investments, and 

have their own sound philosophy.EC
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Moving to other areas are 

substantially and psychologically 

limited. Going abroad is limited 

unless completely necessary, 

and crowded areas, such as the 

downtown area, are avoided. 

Therefore, people prefer to 

go to nearby local markets by 

foot. “One block away (OBA)” 

became the in-word since 

2019, evidencing this trend. This 

term means that markets are 

extremely nearby, practically 

just “one block away (OBA).” A 

pair of sneakers, and you are all 

set to go. The self-employed are 

going through such tough times 

as less operation hours are 

permitted to restaurant owners 

and business is restricted to 

café managers. However, once 

this is over, the local business 

will most likely be activated. So 

local owner-operators, please be 

patient and hang on. 

People have more time to think as longer hours are spent at home.  Being stuck indoors gets us sensitive. Therefore, 

there will be more consumption on products with simple functions or good cost-effectiveness. Ethical values of 

companies will raise its brand value, which will affect sales of its products. Since more hours are spent at home, 

people want to learn something at home. Online Open Course Platform Class 101 saw a 300 percent soar in its 

number of users from January 2019 until January 2020. This implies that people went to spend money on themselves, 

since that would be meaningful. 

Before the outbreak of COVID-19, “a month abroad” was the in-word in Korea. 

A lot of people left Korea to spend a month living in another country with 

lower prices and exotic cultures. As COVID-19 has become a part of our daily 

lives, there will be more people who will again leave its nation to experience 

other cultures. However, one month is too short. Since two weeks of 

quarantine is stipulated upon homecoming, at least two months are required 

for an experience abroad. Although somewhat different, U.K.’s “Financial 

Times” suggested the 2021 travel trend to be “running away to islands.” This 

means people will flee to uninhabited places to enjoy safe leisure time.

The New Normal may seem new, but we have been 

through this before. If low growth persists, employment 

and working hours becomes flexible. If regulation 

stipulates less carbon dioxide emissions in this era, 

we must refrain from taking carbon spurting airplanes 

to go abroad. Taking care of one’s health becomes 

obligatory in this era, as people live longer with less 

money. And longer lives mean longer time to think 

about meaningful things. This leads to meaningful 

consumption. And the fundamental reason for the 

presently faced low-growth era is because there is no 

more middle class, the largest group that led the victory 

of capitalism in the 20th century Cold War. No more 

middle class means polarization. In this view, the change 

brought by COVID-19 is nothing new. Risk had always 

inconspicuously existed in modern civilization, but the 

pandemic revealed its true colors. As a result, all kinds of 

transformations mark the society, rapidly and intensively.

Even COVID-19 doesn’t leave everybody penniless. 

For jobs that require outdoor activities or for vulnerable 

social groups, hardships are faced by lower wages. 

However, these wages do not disappear but merely shift 

to another party of the society. For example, 2020 saw 

a sharp rise in sales of premium luxury goods and wine. 

In 2021, more people will receive vaccinations, leading 

to more consumption in the economy. Various media and 

institutions prospect “revenge consumption.” 

Dropped consumption in 2020 will soar in 2021 due to 

consumer’s tendency to spend more. “Financial Times” 

also mentioned “revenge consumption” in the January 

2021 published column “How Does Luxury Change?

Being a traveler in another place cannot go for long. It costs money and you 

must be able to work remotely from that place. COVID-19 is like a worldwide 

experiment for working from home. Online meetings and telecommuting 

have become a part of our daily lives, and this has led to flexible work 

patterns. However, companies with worsened performance will have to face 

restructuring. Online employment portal Saramin implemented a survey 

whether restructuring occurred or not to 437 companies in December 

2020. 27.2 percent of the companies answered that restructuring already 

occurred or will occur. 2021 will also see a trend of flexible working hours and 

employment. 

Trips abroad should be avoided, but that takes away the fun in life. This is why 

local trips became so hot. Online travel agency Expedia Group prospected the 

travel trend in 2021 based on data of travel search words in 2020. In 2020, 

many users searched travel information for neighboring regions in the country, 

such as Gangwon-do, Chungcheong-do. This trend will also continue in 2021, 

leading to increased local trips seen throughout the nation. The Expedia 

Group expects that people in Korea will travel to places with less population 

and good night scenes. Demands are expected to be more subdivided. 

As more time is spent at 

home, we see a rise in the 

consumption of indoor goods. 

Money saved for revenge 

consumption will be spent 

on interiors to lighten up the 

house. The sales of Hyundai 

Livart, Hanssem, Ikea Korea 

in 2020 increased 17-33 

percent than last year. 
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The pandemic continues on in 2021, making it its second birthday. 

Hashtags symbolizing the New Normal era after COVID-19 are described as follows.  
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KDI Economic Information and Education Center plays its a major 

role as Korea’s economic education platform. We met the Ministry of 

Planning & Budget, Financial Strategy Office, Strategic Planning Officer, 

and OECD Senior Economist until finally meeting Director Seo Junghae 

to talk about Korea’s economy in the New Normal era.

EC
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Y

From an Age of Extremes 
to an Age of Bonds
KDI Economic Information and 

Education Center Chief Seo Junghae
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Please inform us of Korea’s 

economic analysis for 2020 and 

how it will be in 2021. KDI estimated 

Korea’s economic growth rate to be 

2.3 percent in 2020. However, the 

actual growth rate was negative due 

to COVID-19 and went as low as 

-1.1 percent. Although growth was 

negative, Korea fortunately scored at 

the top in economics among OECD 

countries. This implies that Korea well 

responded to the COVID-19 pandemic. 

When inspecting this in detail, there 

seems to be a difference between 

development and growth strategies 

for each country. OECD countries 

mainly grow based on services and 

domestic demand, but Korea’s growth 

is centered on manufacturing and 

exports. Service and the domestic 

market suffered the most in 2020. 

The tourist industry of Europe, such 

as France and Italy, were hardest hit. 

Korea relatively dodged the blow, 

thanks to the help of manufacturing 

and exports, which resulted in its 

excellent performance in economics 

among OECD countries.

2020 faced such a rare occasion 

and suffered accordingly, so 2021 

is prospected to face an economic 

growth of roughly 3.1 percent. 

Manufacturing and exports will also 

play a leading role in 2021, but this 

depends on the level of performance 

of service and domestic consumption, 

sectors that were hardest hit. Korea 

expects to rank high among OECD 

countries in 2021 too, but there are 

concerns that gaps might deepen 

between service and manufacturing 

and domestic consumption and 

exports.

COVID-19 stroke a hard blow 

to domestic consumption and 

exports. Will these sectors be able 

to recover this year? We cannot be 

sure about that. The first half of this 

year will probably not be much better 

than it was in 2020. Korea’s economy 

#경제

efficient and effective. We saw the 

models of developed countries, 

and all we had to do is follow their 

tracks. However, there is recently no 

role model to chase. Among OECD 

countries, the development stage 

of Korea, Japan, U.S., and Europe is 

nearly identical. Since every nation 

faces pretty much the same situation, 

there is no role model to follow. 

Therefore, we now must pioneer our 

own journey of development.

In particular, “digital transformation,” 

considered as a solution for COVID-19, 

is a new field that every industry 

must pioneer. With Korea’s advanced 

digital infrastructure and technology 

development, this will be easy, one 

might think. However, this somehow 

seems to be all sizzle and no steak. 

One of the major topics discussed 

in the KDI Economic Information 

and Education Center last year was 

Artificial Intelligence (AI). However, 

as KDI surveyed the awareness and 

real condition of 1,000 companies 

in its e-economic bulletin, it turned 

out that only 3.6 percent among the 

companies had introduced AI. 

AI is not just a scientific technology, 

it is a crucial technological method 

to discover and produce knowledge 

by data mining, information 

recommendation, predictions, etc. 

However, most Korean companies 

neglect this innovative device. This 

is because most institutions tend 

to follow the lead of the highly 

centralized system of the government 

rather than being independent 

leaders that respond to the changing 

world. Until now, companies simply 

did as they were told, but now, the 

world needs to be decentralized and 

localized. The individual’s capability 

is key to adapt to the decentralized 

world. Each individual in each local 

area should try enthusiastically 

to solve the problems in his/her 

residing area. As KDI faced its 50th 

anniversary, it selected the new year’s 

is closely interlinked with international 

relations, but most countries will not 

be able to recover quickly from such 

a blow. Therefore, costs must be 

cut back throughout the first half of 

this year. We should expand finance 

through the export-led manufacturing 

area and government-led Digital New 

Deal. The economy morale should 

be boosted afterwards. If public 

expenditure rises in this process, the 

end of 2021 might see a recovery. The 

estimated economic growth rate is 3 

percent, which seems quite high, but 

because the economy has to return to 

its normal growth level after 2020, this 

goal will not be easy to accomplish.

Please tell us on how to restore 

the local economy. According to 

KDI’s data on the last 50 years, the 

central government took charge of 

Korea’s economic policies and national 

development models. It promoted 

development of conglomerates and 

supported exports, which was greatly 

Since 2020 was such an unusual year for us, we expect the economic growth

rate to recover about 3.1 percent in 2021. Manufacturing and exports will be

the leading industries once more, but economic growth depends on how

service and domestic consumption, hardest hit sectors, will perform. 
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critical agenda to be “decentralization.” 

Without decentralization, there will be 

no economic growth for Korea in the 

future.

How will each individual be able 

to strengthen independence and 

leadership? The most representative 

case of local independence is Yeomni-

dong in Seoul. Yeomni-dong is a 

relatively underdeveloped residential 

district, so women are afraid to go 

outside after dark. We asked residents 

what measures are implemented 

to reduce female crime rates in 

Yeonmi-dong. If a woman happens 

to be walking down the street after 

dark, and hears footsteps getting 

near, all she has to do is push the 

button on the telephone pole to get 

help from the police substation. 

This idea was introduced after a 

conference between residents. After 

this measure was applied, female 

crime rates at night dropped. This 

is a typical phenomenon seen in 

Europe, where decentralization is well 

put into practice. The participation 

rate of residents is extremely high. 

Korea has to follow the example of 

Europe. Presently, we walk baby 

steps. Top-down commands must be 

transformed into down-top methods. 

Local governments will especially gain 

more power in the future. The first 

thing we should do is reestablish the 

roles of the local government and the 

central government.

This also goes for education. The 

biggest problem of Korea’s education 

is that teachers teach answers to 

students. However, as mentioned 

before, the frontier stage requires 

asking questions, not merely 

answering to them.  There can be 

various answers for one question. 

Korea’s current education system 

is standardized and requires finding 

one right answer to a question, and it 

solely focuses on collage scholastic 

ability tests (CSATs). Until now, this 

was the best way to nurture talents to 

follow the steps of advanced nations. 

Now, the students must be the 

ones to ask questions and take the 

lead. Korea’s society will clearly face 

difficulties nationwide if education 

does not change according to needs 

of the New Normal era.

The centralizing system seems to 

have worked out for the COVID-19 

crisis, though. Would this negatively 

affect decentralization? Centralized 

systems are completely necessary 

for all crisis situations. For example, 

in the case of extreme situations like 

wars, top-down commands should 

be given to be promptly obeyed and 

implemented. COVID-19 is an extreme 

situation as all, so a centralized 

system is necessary. However, this 

does not mean decentralization should 

be neglected. We could well respond 

to this pandemic because of the 

community spirit of nationals rather 

than the centralized system. In Korea, 

community spirit is first on the list 

when emergency occurs. COVID-19 

was not well responded because 

the central government commanded 

nationals to do so. It was because of 

our community spirit. Without this, 

we could not have pulled it off. This 

spirit is what most definitely sets 

us apart from the western society. 

Responsiveness differed not because 

the government did not do their 

jobs. It was because community 

spirits differed in each nation. 

Decentralization is a totally different 

matter. In terms of development, EC
O
N
O
M
Y

it is now time for Korea to change 

its paradigm for local society and 

individuals to pioneer the future. 

COVID-19 pressed the pause button, 

but it will soon be played again.

Above all, the people of Korea are not 

only full of community spirit but also 

has outstanding individual capabilities. 

Leaders must arrange opportunities to 

maximize each individual’s capability 

than merely command orders. In 

the Post-COVID era, leaders need to 

implement policies with a more open, 

flexible, and long-term view. This will 

open more opportunities for a larger 

audience. Therefore, decentralization 

and localization will pave the way for a 

brighter and innovative future. W
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KEEP CALM AND 
CARRY ON 

A reduction in growth has drawn 

near due to the COVID-19 crisis. 

What are the defining characteristics 

of the COVID-19 era? 

The worldwide pandemic sparked 

abrupt economic crisis. This was the 

largest crisis after the Asian Financial 

Crisis, and an unprecedented shock. 

Especially the self-employed of the 

wholesale and retail, food, lodging, and 

tourism industries suffered the most. 

Another point we should consider is 

that the government enthusiastically 

applied unexpected policies, such 

as emergency disaster relief funds 

and large-scale fiscal spending, to 

overcome the crisis. So, these are the 

features of the COVID-19 era in my 

view.

There were a lot of expectations 

about the Korean economy, which 

suffered a hard blow by COVID-19. 

Among them, pessimistic views 

suggested that the L-shaped 

depression will be prolonged. 

2021 did see a secondary blow by 

COVID-19, but things are better than 

the early stages of the pandemic, so 

the depression will not last for long. 

Vaccines are rapidly on its way, too. 

Nevertheless, anxiety still remains. The 

economic situation will face an overall 

improvement this year, and it will 

responsive to national projects. The 

key point is whether the private sector 

will be persuaded by the government’s 

promotion. We still have to wait and 

see. Collaboration between the public 

and private sector, and participation of 

the private sector is key to economic 

recovery.

Please point out Korea’s economic 

issues to be sparked by in the Post-

COVID era. We will have no choice 

but to face an economy that requires 

less income and less consumption. 

The low-growth era will lessen 

income, and less income will lead to 

less consumption. COVID-19 created 

this economic phenomenon, and this 

is what we should do. We have no 

choice but to follow its requirements. 

Production factors serving as growth 

engines will be gone, and our economy 

will face ultra-low growth due to less 

production population. There is nothing 

we can do about less production 

population. Total factor productivity 

(TFP) or investments are our only 

measures to overcome low economic 

growth. 

Korea’s female economic activity is low 

compared to that of other advanced 

countries. If we can promote women 

labor force to be an active player in 

the economy, things will get better. As EC
O
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Hyundai Research Institute 

Economic Research Director Ju Won

recover, although not much, in the end 

of 2021. Things look promising. 

Wouldn’t the trade war between the 

U.S. and China apply as a variable? 

It is problematic, but it seems to 

be looking up. The U.S. is showing 

reconciliatory gestures. Nevertheless, 

the U.S. and China relationship is 

still precarious. The issue does get 

me concerned, since Korea largely 

depends on trades between the 

U.S. And China. China agreed to 

import many goods from the U.S., 

but COVID-19 prevented this from 

happening. I don’t think President 

Biden will be against that. He will put 

measures into practice regardless of 

the pandemic.

The government presented the 

Korean-version New Deal to 

recover the sluggish economy 

due to COVID-19. The government 

made the right choice in presenting 

the New Deal policy, which focuses 

on supporting new technology and 

fostering new growth industries. Now 

is the time for large-scale national 

projects, regardless of COVID-19. 

We need this policy even among low 

growth potential, and the direction 

is also well taken by applying recent 

issues, such as “digital” and “green.” 

Eventually, private capital must be 

#Economy
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should rather focus on our strong 

points achieved before the strike of 

the pandemic. Changing things from 

abnormal to normal is hard enough. 

Finding new things amidst the chaos 

is too hard a task. Regardless whether 

it’s economics or sociology, we have 

to focus on our existing strengths. 

Can individuals also hope for a 

good year, not only companies? 

Regardless of households or firms, 

we just have to hang on for a while. I 

would say a year at the most. Vaccines 

will be released sooner than expected, 

so I definitely think things will look up 

soon enough. But we have to try to 

overcome this situation.

the producing population declines, the 

journey to find new growth engines will 

continue to boost the economy. This is 

in line with the previously mentioned 

New Deal policy. Private-public 

partnership is on the way to find new 

growth engines. Secondary batteries 

are representative of this search. As 

COVID-19 sped the development rate 

of Fourth Industrial Revolution driven 

technology, “contact-free technology” 

are in fashion, but this might be a 

temporary phenomenon. There are 

limitations between growth of the 

online market and the contact-free 

market. Rather, the importance of face-

to-face education is being emphasized. 

For cultural work or performances, 

contact-free does not work out at all. 

Around summer this year, the contact-

free market might see a decline. 

Many people desperately want to 

go traveling abroad as soon as the 

opportunity comes. So, the traveling 

industry will greatly recover from its 

slump. 

We also need an exit strategy for 

currency policies. This links to the 

previously mentioned excess liquidity 

issue. Too much currency flows in the 

market, and things should go back 

to normal. It will be hard to execute 

the exit strategy this year. However, 

we need to plan this in advance. 

When executing, we have to follow 

our planned road map step by step. 

Not too fast, not too slow. We must 

implement the exit strategy starting 

from the end of this year, or we 

might see a bubble. We face a more 

liquidity-driven the economy than ever. 

If liquidity is not adjusted, a bubble 

vehicle, and shipbuilding are Korea’s 

leading industries, and exports are 

still successful amidst all this chaos. 

Searching for new things is desirable, 

but strengthening existing skills should 

be our main priority.

How will Korea’s economy be 

in 2021? Please tell us your 

expecations. Things are looking up 

this year. It will not be much different 

from now in the first half of this year, 

but in the second half of this year, we 

will see a light at the end of the tunnel. 

We are striving to recover the system 

back to normal. There is no need to 

worry too much about the abnormal 

situation sparked by COVID-19. We 

Top 10 Key Words of the Korean Economy in 2021

WITH CORONA
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With coronavirus  COVID-19 Sparks the Second Economic Shock in 2021

Carbon neutral Our Assignments to Advance Toward the Low-Carbon Erato be Released

Improvement   The World Economy Recovers, Leading to Improved Export Conditions

Overliquidity   Inflation of Assets and Debt Bubble

Turnaround  Stagnation of the Employment Market and Revolving into Recovery

R&D What R&D Nations, R&D Scale, and KRW 100 Trillion Era Means

New deal Chance for the Korean-version New Deal Policy

Herd immunity Quarantine vs. Economic Growth. Expecting Vaccine to be Released

Ontact Growth and Limitations of Online and Contact-free Markets

After the pandemic What World will we Face in the Post-COVID Era?

Research Director Juwon’s Pick for 10 Top Key Words of the Korean Economy in 2021

Low growth is part of the New 

Normal. Sluggish growth will be the 

case for most nations and industries. 

We most find new ways to overcome  

this situation, but that is hard to do. An 

adventure requires searching for new 

things. But we must do what we do 

best rather than challenging ourselves 

on brand new fields. After searching 

for stable sources of profit, new 

methods must be combined. New is 

not the only factor for development. In 

the New Normal 2.0, “new” is defined 

as changing existing things rather than 

searching for brand new things. We 

have to focus on basic, core things 

that we do best. Semiconductor, EC
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will most definitely burst. Financial 

soundness will be a continued 

nuisance in Korea’s economy. 

National finance has been inevitably 

deteriorated due to COVID-19. It will 

not be easy to make things go back to 

normal. It is hard for the government 

too, which has to increase taxes. It 

will be hard to release money and 

recover the economy. Starting now, 

we have to start addressing measures 

for increasing national debt. Increasing 

taxes is a must. And the government 

is responsible for this.

How should we view the economy 

in the New Normal era? The New 

Normal after the financial crisis 

lowered the world’s economic growth 

worldwide, but in the Post-COVID 

era, we will face a New Normal 2.0 in 

which growth is even more sluggish. 
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What matters is “how technology is applied” rather than “what is developed”. 

We interviewed Professor Kim Soyeong, the head of Korea Policy Center for 

the Fourth industrial Revolution (KPC4IR), on how technological development 

could bring economic growth without robbing our dignity. 

A New Imagination 
for the Community
KAIST Professor Kim Soyeong, Head of Korea Policy 

Center for the Fourth industrial Revolution (KPC4IR) 

What changes in paradigm will 

the New Normal l in the Post-

COVID era bring? "New Normal" was 

the it-word to express the world’s 

economy after the Financial Crisis in 

2007-2008, but presently, this term 

concerns various fields, not just 

the economy, and implies that new 

things combined with existing orders 

becomes the New Normal. I think the 

"New Normal" is a meaningful term for 

institutions and individuals. It mainly 

has two implications. It first implies 

that we should change existing 

systems or customs since this new 

change will continue for a long time. 

Second, whether that change will 

be better than before depends on 

what measures we take presently. If 

change is temporary and ineffective, 

it will just be abnormal. The New 

Normal implies a fundamental 

transformation, which is why the term 

expressed as “low” growth. Rapid 

and “high” growth was the economic 

growth paradigm that occurred in the 

last 50 years. “Mass” production, 

“mass” accumulation, and “mass” 

consumption resulted in this “high 

growth.” Standardized production and 

the economy of scale dominated the 

system in the last 5 decades. Rather 

than variety, standardized capacity 

and numbers were the norm, which 

provided as many people as possible 

to appreciate a similar amount of 

products or services. The New 

Normal era is the exact opposite. 

Multiplication of consumption and 

styles, polarization of assets and 

income are the main features of this 

era. This means we need a tailored 

platform for consumers based on their 

income and tastes. On the one hand, 

the mass production and consumption 

system, which was very efficient until 

now, will collapse. Now, resilience is 

the important value for companies and 

institutions, not just plain efficiency. 

Therefore, we must effectively adapt EC
O
N
O
M
Y

to internal and external variations 

and crises, not just rapidly complete 

assigned tasks. 

Recently, controversies have 

arisen regarding the gap between 

technological development and 

policy development. What is 

your view on this subject? As the 

COVID-19 crisis persists, it becomes 

too clear that policies are being 

delayed. Technological development 

and innovation keep rising by the day, 

but policies to apply this technology 

or regulations for side-effects are 

always late. In order to overcome this, 

the Korea Policy Center and WEF pay 

the most attention to “co-designing” 

when it comes to policy development 

in the 4th Industrial Revolution. 

Usually, responsive policies are applied 

after technological development, but 

advancements are so rapid in the 4th 

Industrial Revolution. So, policies must 

be planned as soon as the technology 

is developed. It used to be policies 

#Industry
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development and the loser will 

fall behind. To prevent this from 

happening, a “symbiotic targeting” 

system must be established so that 

people and industries can adapt to 

new technology. This also regards the  

basic income, which was discussed 

in earnest as controversy arose on 

“whether automation technology, 

such as AI and robots, will replace 

human labor force.” 

The recently published “The Future 

Is Back” mentions the New Normal 

for various fields. After the end of 

COVID-19, in what direction will 

economy and science technology 

go? U.K. Scholar Taron David Egerton’s 

“The Shock from the Old: Technology 

and Global History since 1900” 

inspired me to write this book. And 

it also connects with the book’s key 

message—"What makes technology 

great is when it is first applied to 

after technological development, but 

now, we have to do two at once. 

A representative example is the 

prohibition on “TADA.” These platform 

services were gradually introduced 

in other nations. However, it became 

the center of controversy within 

1-2 years in Korea, and judgments 

made by government departments, 

courts, and the National Assembly all 

varied, which deepened confusion. 

TADA is just the beginning of these 

controversies. We will continuously 

see a pattern of these from now 

on. When continuous monitoring 

and technological introduction are 

introduced when spreading and 

developing technology, capabilities 

to manage conflicts of interest must 

be strengthened. In particular, risks 

of polarization—winner vs. loser—

is likely to await us. The winner will 

greatly benefit from technological 

people’s daily lives, not when it is 

first invented.” technology backing 

up contact-free services or activities, 

which seems to have been born by 

COVID-19, are not unprecedented but 

have also existed in the past. This gets 

me to mused over and over on the 

book title. While compiling the book, 

I thought, “What if the experiences 

triggered by COVID-19 crisis was 

the future itself?” Most changes 

caused by COVID-19 are irreversible. 

Although telework or telemedicine 

was required to be introduced from 

old times, this became the trend 

only after the COVID-19 crisis. 

Through the pandemic, many social 

scientists in different fields, including 

economics, sociology, management, 

psychology, obtained a large-

scale experimental data regarding 

individual and organizational effects 

of telecommuting. This phenomenon 

does not just go away by ending 

COVID-19. Digital transformation 

is our future, and we now know by 

experience that it works. So, it will 

keep on or even accelerated for a 

while. 

What advice do you have for 

“those” will go through the New 

Normal era? Things we took for 

granted will become impossible, 

and impossible things will become a 

routine part of our daily lives. Such a 

crisis like the pandemic discloses the 

weakest link of society. In this era, 

variations have become “invariable,” 

which requires the capacity to “adapt.”  

Vulnerable social groups go through 

the hardest time in adaptation. I 

imagine a new harmonious community 

without fierce competition for the 

New Normal era. Until now, it was 

“every man for himself.” I wish this 

comes to an end in the New Normal 

era. The fierce-to-hell competition of 

CSATs and real estate severely hurts 

every national, which pretty much 

formed from the “watch your own 

back” system. It depends on how we 

apply technology of the 4th Industrial 

Revolution to achieve unprecedented 

overwhelming wealth. Nevertheless, 

most people worry about automation 

taking away jobs than taking away 

hard work. This concern lies on 

technological opportunities deepening 

human alienation and inequality in the 

current society. 

EC
O
N
O
M
Y

Resilience is an

important value

for companies or

institutions, not just

plain efficiency.

Therefore, we must

effectively adapt to

internal and external

variations and crises,

not just rapidly

complete assigned

tasks.
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What is delete “eye-tracking” 

technology? We detect eye 

movement of users through cameras 

equipped in various devices, such as 

smartphones, tablets, or Pcs. This AI-

based technology effectively detects 

glances of users. It could be utilized 

as a new UI and UX that inputs 

data just by a mere glance without 

any touching at all. It analyzes data 

input by eye movement, which can 

be applied in various industries. To 

know the interests and intentions of 

customers was my primary interest 

that drove me to get a Ph. D on 

Customer Behavior. I thought hard 

how we could materialize technology 

and services to support customers by 

making their lives more convenient. As 

Visual Camp was established in 2014, 

we presented a technology that typed 

100 characters a minute. That was the 

root of the eye tracking technology, 

which grabbed startups’ attention. 

However, it is not easy to apply in 

the industry. Since our inception, 

we implemented two rounds of 

pivoting and gave up existing project 

items. We decided to head toward 

another direction, which led us to 

developing the “mobile eye-tracking” 

technology, which we successfully 

commercialized currently. There were 

prominent global competitors along 

the way, but Visual Camp is the first 

to accomplish entering and analyzing 

data by eye-tracking technology. I am 

sure that Visual Camp will be a game 

changer that transforms the market. 

How will the ultra-accelerated era 

effect the future of Visual Camp? 

We especially focus on the “Winner-

Take-All” phenomenon that has 

already been established as a key 

feature of the "New Normal" sparked 

by COVID-19. This is why so many 

people pay attention to Visual Camp’s 

eye-tracking technology. The most 

representative field is education 

services. Contact-free and online 

education services have become 

popular in the COVID-19 driven 

contact-free era. Previous online 

education was one-way, but now, 

double-way interaction is required. 

A key technology to accomplish this 

transformation is Visual Camp’s eye-

tracking technology. We have made 

agreements with prominent Korean 

online education companies, such 

as LG U+, Visang, CHUNGDAHM 

LEARNING, WOONGJIN 

THINKBIG, etc. We have passed 

the commercialization stage and EC
O
N
O
M
Y

Last year, Visual Camp showed a noteworthy accomplishment by “eye-

tracking” technology, which tracks, analyzes, and concentrates on people’s 

glances. We asked Visual Camp CEO Park Jaeseung, who will lead the New 

Normal with innovative technology, to tell us about the goals and reality of 

startups in the new era.

Make Your Attempt Quickly 
and Fail Quickly
Visual Camp CEO Park Jaeseung

#Industry
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currently provide services. Recently, a 

middle-sized academy in Daechi-dong 

requested our technology. The whole 

education industry perceives that 

differentiated services applying new 

technology is key for survival. Digital 

transformation even develops in the 

education industry.

However, while private education 

strives to follow changing trends and 

accept values, public education is not 

keen to do so. Our society educates 

students to learn more thoroughly 

analyzing how long the user stayed, 

clicked, or purchased the item in the 

purchase screen.

Will we see eye-tracking technology 

applied in the online shopping 

industry this year? Definitely. The 

2021 catch phrase selected by our 

personnel was “Ain’t No Mountain 

High Enough.” We put every effort 

into technological development. In 

2021, it will be our first year to see 

it commercialized in earnest. We’ve 

have attracted KRW 4,300 million of 

accumulated investment until now, 

and we could grow even more by 

securing successful Product Market 

Fit (PMF) by grafting our technology 

onto the education industry. From 

the end of last year, we started 

proceeding Investor Relations (IR) to 

lure investments. 2021 will see the 

eye-tracking technology grafted onto 

various industries.

How will eye-tracking technology 

be used in other industrial areas 

excluding education? People who 

love reading electronic books or 

webtoons will already be familiar 

with this technology. Readers scan 

the electronic book by glance and 

scroll the webtoon artwork. Even 

people who read with no hands 

can freely enjoy mobile games or 

webtoons. Our technology can be 

used in all industries that detect 

consumers’ interest through their 

glances. When shopping online, 

product recommendations or discount 

coupons can be provided by tracking 

customers’ glances. By eye-tracking 

technology, we can also grasp the 

best screen section for advertisement 

display, or where to stitch the 

supporter’s logo on the sport player’s 

uniform. We can find out in detail 

what grabbed users’ attention by 

and have good results. However, 

the public education is too laid back 

and prudent to new technology. This 

slows the pace of innovation and 

change in the era and environment. 

We are trying to invite the Education 

Ministry, EBS, and E-learning to join 

the trend, but unfortunately, this is not 

working out. I feel sorry that it isn’t. 

If we can help students learn better, 

we are more than willing to provide 

educational software and license at 

optimal conditions.

The New Normal

Era requires each

individual to take the

lead like individual

entrepreneurs. As we

all know, Korea is now

a super aging society,

which means the

retirement age starts

at 80. COVID-19 just

sped things up.
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In Need of Love  Bagae Hospital Director Kim Byeonggeun

WE ARE THE WORLD  COVID-19 Emergency Response Commissioner & National Cancer Center Professor Ki Moran 

For a Great Life!  Shared Housing "WOOZOO” CEO Kim Jeonghyeon

A New Idea for Work  NAVER WORKS Cloud Marketing Department Head Mun Hyeonjeong

LIFE
The present society requires both people and the environment to be healthy. 

Working from home has become the norm, which means there is no need 

for face-to-face contact. Now, our lives follow a New Normal.

#Medical Treatment #Health #Residence #Job
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Bagae Hospital is the No. 1 private 

COVID-19 dedicated hospital. Please 

tell us about the medical treatment 

situation in the hospital. 105 patients, 

including serious ones, are currently 

hospitalized. Our hospital is full of 

second-class citizens who suffered 

mass infection of COVID-19, and come 

from hospitals for the elderly, dialysis 

clinics, and rehabilitation facilities. All 

patients have an underlying disease, 

and one is even more than 100 years 

old. Everybody is in deep pain, so our 

medical teams including caregivers 

watch over them. We take care for 

them 24/7 including night duties to 

cure more patients. The Emergency 

Operations Room on the second 

treatment. How did this effect 

operations? There were some 

personnel who left due to fear of 

COVID-19 and other unavoidable 

reasons. They faced many limitations, 

such as their children being banned to 

go to school. I totally understand and 

respect their decisions. We went back 

to being a general hospital again after 

exclusive COVID-19 treatment was 

over. When we did, the government 

supported us by providing daily or 

monthly indemnification for losses. 

Actually, the compensation was 

pretty low, which had us concerned. 

Hospitals acquire income by auto 

insurance, occupational health and 

safety insurance, general checkups, 

#Medical Treatment

L
IF

E

As Korea saw over 1,000 

confirmed cases each day, 

Bagae Hospital in Pyeongtaek 

offered to take exclusive 

charge of COVID-19 patients. 

The nation was deeply moved 

by this offer. We interviewed 

Bagae Hospital Director Kim 

Byeonggun for his stance on 

what changes will take place 

for medical treatment and 

health in the New Normal era. 

In Need 
of Love
Bagae Hospital 

Director Kim Byeonggeun

floor was installed to see if patients 

have face-to-face interactions. This 

is because all patients in this room 

are COVID-19 patients. We check 

the real-time monitor along with 

installments of various sensors so that 

the medical team can take off right 

away if a problem arises. The monitor 

and equipment are interconnected, 

so their blood pressure, pulse, oxygen 

saturation and other factors are 

automatically conveyed to the station. 

We conduct one-to-one monitor for 

critically ill patients to always make 

sure they are alright. 

It is alleged that some employees 

resigned after Bagae Hospital’s 

nomination for exclusive COVID-19 
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etc. However, the Health Insurance 

Review & Assessment Service 

designates sales based on health 

insurance only, not actual sales. 

Therefore, upper limit for government 

compensations is low. Although 

the prime minister promised us to 

consider actual sales,  the working 

group say it will be hard to apply this 

immediately. We have to manage the 

hospital starting from January, but we 

don’t know when compensations will 

be made. We might not even be able 

to pay monthly wages to personnel. 

However, we expected this to happen 

and decided to put up with it, so we 

have no regrets. 

I am so sorry to hear that. Many 

people showed hope as Bagae 

Hospital willingly became a 

COVID-19 dedicated hospital. 

Many other hospitals followed in 

our foosteps, and secured sufficient 

sickbeds for patients in Korea. We feel 

proud and satisfied to have provided 

stepping-stones. Many nationals gave 

us hope and courage by handwritten 

letters, some even gave us some cash, 

and the BTS Fan Club ARMY sent us 

100kg of tangerines. Companies and 

individuals sent us snacks, such as 

ramen, curry, bibimbap se, etc. We 

saw companies, individuals, and the 

society unite power of minds during 

Daegu’s battle against COVID-19, 

but we recently do not see any more 

join of minds. This is because people 

are sick and tired of the everlasting 

COVID-19, We express our gratitude 

to those who gave us so much 

support after we declared ourselves 

to be a COVID-19 dedicated hospital. 

Quarantine and medical treatment are 

keys to boost the economy and public 

welfare. I never let despair weigh me 

down. I am so thankful for our nurses, 

who battled against COVID-19 even 

though their children were young and 

ill, for our staff, who enthusiastically 

worked full time 24/7 even though 

they had serious family problems, 

and finally, I thank medical teams 

who came for support nationwide. 

When I see employees, my family, and 

nationals rooting for me, I instantly feel 

a boost of energy.

I heard that you were the first 

volunteer to medically treat 

patients when the first big disaster 

occurred in Daegu and Gyeongbuk. L
IF

E
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This time, you were the first to 

announce Bagae Hospital to be 

COVID-19 dedicated. As a medical 

official yourself, what is the effect 

of COVID-19 on Korea effect on 

Korea? Since the 1980s, I have been 

working as an Agape volunteer to 

look after patients in Korea’s doctor-

less villages. In 1990, when doctor-

less villages in Korea were gone, I 

went abroad as a medical volunteer. 

I visited underdeveloped nations to 

help suffering patients by Korea’s 

advanced medical technology. Before 

going to Daegu, I went to India 

to volunteer. I heard the news of 

patients for communication with each 

other. If Information Technology (IT) is 

introduced, patients can be diagnosed 

and treated based on objective data. 

This is a bit sensitive to discuss, but 

private hospitals apply remote medical 

treatment more often. If we can take 

care of nationals’ health, activate 

medical treatment of hospitals and 

doctors, and prevent loss in sales, not 

everything has to return to its previous 

state. We have to enthusiastically find 

the adequate period for   healthcare 

workers, citizens, medical producers 

and consumers. Many nations have 

been qualified for remote surgery 

since long ago. A famous surgeon in 

Washington uses a robot for remote 

surgery for a Loss Angeles patient. 

As the U.S. robot surgery is highly 

advanced, we need to establish a new 

medical paradigm. 

There is a growing awareness 

for health. Many people mention 

symptoms symptoms of corona 

blue, such as stress, anxiety, 

depression, etc. Stimulus leads to 

reaction, but for me, reaction is more 

important, since the same stimulus 

could lead to different reactions. How 

one will respond depends on how the 

individual chooses to act. COVID-19 

immensely effected our society, 

making people gloomy and devastated. 

They are not to be blamed for being 

depressed. Rather, they should be 

comforted and sympathized with. 

However, an individual cannot solve 

everything alone. Being masked and 

isolated is the key quarantine guideline 

the outbreak of COVID-19 in India. 

When I returned to Korea, about 10 

percent of people were masked in 

the airport.  However, the pandemic 

spread quickly afterwards. When 

Daegu recruited healthcare workers, I 

rushed there unconditionally. Korea’s 

medical teams are very responsible 

compared to those of other countries, 

and the citizens were very cooperative 

to quarantine policies. Dedicated 

healthcare workers were ready to 

sacrifice themselves for patients 

because they deeply cared about 

them. Most nations diagnose patients 

to secure individual freedom, but 

for the modern society. Sending money 

via online to people in need, sending 

delivery, or a video or handwritten letter 

will greatly support the underprivileged, 

who face much more hardships than 

the privileged ones. We should share 

and give to others in the society and 

try enthusiastically to care about 

others. COVID-19 strengthened our 

network. Now, all we have to do is care 

about others. Things are harder now, 

but some areas have seen economic 

benefits. If we support underprivileged 

people so that the society could see a 

virtuous circle, others will also follow 

our example. If we collect things, even 

if they might be trivial, and if we gain 

courage by the care of others, I am 

sure we can all overcome COVID-19 

together. L
IF

E

most are not kept in quarantine except 

critical patients. The corresponding 

states faced rising cases. Quarantine 

and therapy are key to win the 

battle against COVID-19. Korea’s 

government currently puts every effort 

in quarantine. I joined the battle, since 

I believed that our hospital should take 

the lead. If finances and efforts are 

spent on medical teams along with 

quarantine, I am sure Korea’s economy 

and public welfare can quickly recover. 

We should establish a reasonable 

medical system to prevent patients 

from being seriously ill, and quickly 

respond to emergencies to keep our 

precious ones alive. 

Korea’s medical system has great 

reviews worldwide. What change is 

necessary for Korea’s medical circle 

in the New Normal era? Remote 

medical treatments are already 

ongoing. In the New Normal era, we 

will probably see a transformation 

from the traditional face-to-face culture 

to a combined culture of in-person 

and contact-free. We used to favor 

in-person interactions, but this is no 

longer the case. Businesses including 

medicine can develop without face-

to-face contacts. We have to open 

our hearts to new cultures and raise 

the quality of our lives accordingly. Of 

course, there are many risk factors. 

Personal information might be 

exposed, and it is hard to designate 

who will be responsible for damages 

incurred by wrong information. Each 

industry must collaborate to reach an 

agreement on even technical problems 

of LAN cable. Households may 

receive remote surgeries, but if the 

patient at home has access to medical 

data, some areas should be open to 

connect private hospitals, doctors, and W
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We interviewed Ki Moran, the Cancer Control Department Professor of 

National Cancer Center and The Korean Society for Preventive Medicine 

(KSPM) Chairperson. She worked hard to improve systems and policies 

for not only responsiveness against the pandemic but also to set 

countermeasures against potential emergency situations. We asked her 

about the new goal of public health and how the New Normal era would 

with the co-existing virus.

WE ARE THE WORLD 
COVID-19 Emergency Response Commissioner & 

National Cancer Center Professor Ki Moran 

We have good news and bad news. 

The start of vaccine inoculations 

is great news, but the emerging 

mutant virus got us terribly worried. 

Will COVID-19 ever be defeated? 

That depends on how you define it. 

The flu spreads every year, but that 

does not get us worried. After a while, 

COVID-19 could be like the flu. If the 

fatality rate of the virus is high, it will 

not survive long, since it spreads by 

hopping from host to host. If the host 

dies, it has nowhere to go next. As 

time passes, the fatality rate tends 

to drop. That is how evolution takes 

place. For example, many people in 

the past died from shigella (dysentery). 

There are nearly no types of dysentery 

that have high fatality rates anymore. 

The new mutant virus is easy to 

spread, but the fatality rate is not 

high. Viruses will face an evolution 

that will spread easily but with less 

fatality rates. The good news is that 

Moderna, Pfizer, and AstraZeneca 

unintentionally. However, people in 

same age groups tend to contact 

each other. The elderly interact with 

the elderly, and children contact 

with children their age. In the case 

of non-inoculated children, only 

one confirmed case will spark the 

pandemic. Vaccination is aimed at 

reducing fatality. The most critical 

problem we presently face is the 

shortage of intensive care units, close 

to medical system breakdowns, and 

raising fatality rates. People over 65 

and medical staff are prior targets 

for vaccination to reduce fatality. 

People over 65 and medical staff 

compose about 20 percent of the 

whole population in each nation. 

It is 20 percent for aging societies 

like Korea, and for other countries 

without many senior citizens, it will be 

about 10-15 percent. Regarding the 

international project for co-purchase 

and distribution of COVAX Facility 

Vaccines, not every national need L
IF

E

developed dialectric-based vaccines. 

Even if mutant viruses emerge, 

vaccines can be promptly made. Pfizer 

and Moderna created a mRNA vaccine 

that concerns directly injecting the 

dielectric, and AstraZeneca injects it in 

the adenovirus to deliver.

Would boosting immunity for 

7.8 billion people worldwide 

be possible? We hope all people 

worldwide can be inoculated, but 

vaccines are not our immediate exit 

out of the problem. Herd immunity 

will not defeat COVID-19 completely, 

but it will prevent the virus from   

spreading into a pandemic. Children 

and adolescents are not vaccination 

targets. However, even if all grown-

ups worldwide get vaccine, except 

for ones with allergies, underlying 

diseases, and beliefs, the total 

inoculated population will barely sum 

up to 60 percent. Herb immunity 

is based on the assumption that 

every national contacts each other 
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and prioritize groups. This might 

create a gap between those who have 

been vaccinated and those who have 

not—leading to a “vaccine divide.” 

The standard of vaccine passports is 

also a problem. For example, do we 

apply the same standard for every 

vaccine? What if Pfizer shows 95 

percent effectiveness and Sinovac 

percent? After vaccination, how 

long is it maintained and how do 

we verify the term? Nations need 

to collaborate on these issues. To 

do so, there must be clear data to 

verify effectiveness of each vaccine. 

Currently, more than 70 vaccines are 

undergoing clinical trials. But how do 

we verify the effectiveness of each 

vaccinated, but 20 percent of each 

nation’s population should be evenly 

inoculated.

For Herd immunity, how much 

percent of the whole population 

need inoculations? Herd immunity 

depends on the number of Basic 

Reproduction Number, R0. R0 is 

calculated when no quarantine 

measures are taken, so it cannot 

be measured presently. People 

follow social distancing regulations 

when the pandemic is in full swing, 

which means quarantine measures 

are complied with. Calculating the 

current R0 differs by case. In Wuhan, 

China, it was 4.0, and in Daegu and 

Gyeongbuk, it was 3.5 when in full 

The good news is

that the currently

developed vaccines

by Moderna, Pfizer,

and AstraZeneca

are all based on

dielectric substances.

This means that

vaccines can be made 

promptly, even after

the outbreak of a

mutant virus.

and every vaccine? There will be many 

controversies on stipulating the scope 

for vaccines. Should it be the profits 

of vaccine companies or should it be 

defined as a public good? In order to 

gain force in such discussions, vaccine 

sovereignty is essential. Currently, the 

U.S., China, Russia, and the U.K. are 

the only states that have developed 

vaccines. We cannot establish a global 

pharmaceutical company like Pfizer 

instantly. Eventually, the state must 

support the people by establishing a 

medical research institute like China 

and Russia. Until now, Korea only 

invested on profitable industries that 

could instantly make cash, like the IT 

industry. We did succeed in economic 

#건강

swing, 2.0 when social distancing 

measures were followed. In some 

nations, it went up to 7.0. We aim to 

reduce the R0 (1 person spreading 

the virus to 1 other) less than 1. If 

we assume that the R0 is 3.0, two 

of the three people (67% of the 

population) should be immune. In the 

case of measles, R0 is 15. This implies 

that 94% of the population should 

be immune, but this is hard to do, 

because antibodies might not form 

for some people, even if every Korean 

may be vaccinated against COVID-19. 

Inoculation is done for 95 percent of 1 

year-olds and 4-6 year-olds twice every 

year. But we still face small scale 

outbreaks every year. The precise R0 

#Health
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of COVID-19 can be calculated only 

after the pandemic is over. 

A clear lesson learned from 

COVID-19 is that we all are 

connected to each other. 

Collaboration is the only way to 

secure immunity of the socially 

disadvantaged, but is this possible? 

Vaccination is often referred to 

as a triumph of public health. Is 

vaccination a must or should it be a 

choice of the individual? Vaccination 

itself is up to the individual. In the 

case of medical staffs, vaccinations 

from corresponding institutions might 

be required. However, this cannot be 

applied to the public in Korea. All we 

can do is recommend vaccinations 
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growth by this tactic. But now, we 

must invest in biotechnology and 

basic medicine. 

You have been emphasizing that we 

needed to establish a Dry Laboratory 

to evaluate and study medical and 

health policies including those for 

pandemics. You also claimed that we 

must evaluate the effectiveness of the 

government’s quarantine policies. 

You have been emphasizing 

that we needed to establish a 

Dry Laboratory to evaluate and 

study medical and health policies 

including those for pandemics. 

You also claimed that we must 

evaluate the effectiveness of the 

government’s quarantine policies. 

This is because health is not simply 

a problem in terms of disease, but 

it is actually a social and economic 

problem. Not only that, we all realized 

through the COVID-19 crisis that it 

was a problem of national defense, 

diplomacy, and philosophy. Health 

policies could change the whole 

society. Whether or not a massive 

amount of budget must be spent 

should also be considered. It is 

important to predict its flow and trend 

from now on, such the pandemic has 

such a huge impact on every industry. 

Presently, we only predict the number 

of patients, but from now on, we 

should predict economic costs as well. 

For example, if social distancing levels 

are increased to level 3, we should 

predict how much social costs would 

be incurred and how many patients 

could be prevented in advance. Also, 

we should predict which social group 

would be hit first shall the social 

distancing level be strengthened. We 

can make the right policy decisions 

only based on thorough research on 

these issues.

Recently, zoonotic viruses including 

COVID-19 have sparked as humans 

began tampering with nature of the 

wild. You have repeatedly claimed 

that we must accept the fact that 

other viruses will strike. If so, what 

should our New Normal be as we 

co-exist with these viruses? That 

is why the term “One Health” was 

born. This means that the health of 

the environment, animals, and people 

are all connected. We have co-existed 

with viruses until now. Viruses, 

whether serious or trivial, have always 

stroke, and we have responded to 

each and every one. Zoonotic viruses 

will continue to emerge. So, we have 

to keep healthy. Not just people, but 

also the environment and animals. 

Our generation will always compare 

how it was before and after the New 

Normal. But the new generation will 

only know about the Post-COVID 19 

Era, so there will be no comparisons. 

"New Normal" is a standard made by 

the old generation. The social norms 

will naturally change. It will only be 

natural to wear masks when meeting 

new people, and the air conditioning 

system of buildings will be managed 

by thorough ventilation. 

Many people are suffering from 

COVID-19. But do you see hope 

amidst the catastrophe? When we 

had a shortage of masks in March, 

one disabled person left 11 collected 

masks with a letter at the police 

station. This was the most memorable 

incident for me. “I have a lot of masks, 

so it wouldn‘t hurt to share some. I 

took up my courage to be a help to 

the society” was what he wrote in 

the letter. Helping others really moves 

the whole society.

The entire country is safe only when even the most underprivileged group

in the nation can be vaccinated and healthy. We must join forces to help

the most underprivileged enter the middle class. This benefits not just

individuals but also society..

L
IF

E

W
ri

te
r  

N
a 

Ji
eo

n 
Ph

ot
og

ra
ph

er
  O

 C
hu

ng
ge

un
  P

ho
to

s 
pr

ov
id

ed
 b

y 
Yo

nh
ap

 N
ew

s 
A

ge
nc

y 
 



0
7

9

S
E

O
U

L
M

A
D

E
0

7
8

Please tell us about Shared Housing 

"WOOZOO”. We provide young people 

comfortable places to reside. We call 

them “shared houses.” These houses 

are provided at reasonable prices. 

Share houses can make better use of 

space, making it wider by sharing it 

with other people. This is why the rent 

is cheap compared to the space. We 

provide single to multiple occupations, 

and the agreement term is flexible. It 

can be renewed every 3 or 6 months. 

It costs less than general bed-sits or 

studios. Shared Housing "WOOZOO" 

aims at providing meaningful, fun, 

and unique residential space to the 

society. 

Shared Housing "WOOZOO" was 

established in 2013. It is interesting 

to know that it was founded before 

shared houses were widely known. 

Before founding Shared Housing 

"WOOZOO," I established a social 

enterprise called “Delight,” which 

supplies medical devices or hearing 

aid devices to senior citizens at low 

prices. As I handed over Delight 

to another company, I searched 

for another business to run. I then 

changed the target customers to 

young people, and I started to muse 

over what hardships they would face. 

There are two things that college 

students are mainly concerned about. 

School expenses and residence. There 

are various systems to support school 

expenses, such as students’ loans, 

but policies for residence are lacking. 

Currently, the government or the 

#Residence
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Houses in the New Normal era should not just provide a “space to 

live” but a “place for better lives.” Shared Housing "WOOZOO" 

does not just provide spaces to life—it improves the quality of 

young people’s lives.

For a Great Life!
Shared Housing "WOOZOO” 

CEO Kim Jeonghyeon
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of the whole is for women.

How will the residential trends 

change in the New Normal era? It 

will focus on raising “quality of lives.” 

Until now, when residential spaces 

were supplied in Korea, the main focus 

lied on raising the “quantity” of sales, 

not enhancing the “quality” of lives. 

Real estate developers buy a piece 

of land and build as many houses as 

allowed by law. This was how Korea’s 

real estate market was like. But now, 

people are more knowledgeable about 

houses, and have more requirements 

more accordingly. So, various services 

will be introduced to meet people’s 

demands.

I wish young people would stop 

having to face poor housing 

conditions by many following 

the example of Shared Housing 

"WOOZOO." According to the 

New Normal housing trend, what 

support will WOOZOO provide to 

young people in the future? Our 

primary goal is to provide high-quality 

residential spaces at reasonable costs. 

Our second goal is to provide more 

than just proper housing. It is to raise 

residents’ quality of lives. We strive 

to provide not only houses but good 

benefits for a better life. For example, 

by creating WOOZOO tenants’ own 

public place, providing discounts in 

consultation with other companies, 

or conveying information on getting 

jobs, academies, and certificates. We 

also try to create opportunities for 

the residents to consult mentors on 

their aimed jobs or career. We want 

young people to enjoy better lives. 

If we take the lead, I am sure that 

other companies will be inspired, and 

a virtuous cycle will be created in the 

residential industry.

Houses in the New

Normal era will focus

on the “quality” of life.

Until now, Korea’s main

focus was to supply as

much houses as possible.

However, residents are

more knowledgeable

about houses, and have

more requirements

accordingly. In line with

this trend, various services 

will be introduced in the

residential industry.

Seoul Metropolitan Government are 

trying to create policies and systems 

to supply more housing to young 

people. But back then, this was not 

the case. A dormitory might be an 

option, but only a few students can 

reside. This is why our company was 

founded. I wanted young people to 

appreciate good housing. I tried to 

find the best way to raise the quality 

of life yet lessen costs as much as 

possible. This gave me the idea of 

providing “shared houses.” At first, 

it started as a small business, and 

only six houses were supplied. But as 

demand mounted, more houses have 

been arranged since 2015.

The benefit of shared houses is 

that there are rooms for individuals 

and also ones for many to share. 

So, you can be “independent yet 

together.” What do the residents 

actually think? Over 7,000 people 

have lived in houses of Shared 

Housing "WOOZOO" so far. Among 

them, people from other regions and 

women were especially satisfied. 

Everything is new in Seoul for people 

who come from other regions, and 

they feel lonely. Fortunately, they 

get close to the people they meet 

in shared houses. They help and 

depend on each other. Women are 

afraid to live alone, so they prefer 

living together to feel safe. Many 

participate when we hold parties or 

recreation programs for residents. 

Shared Housing "WOOZOO" is divided 

into two parts. One is for men and the 

other for women. But 80 percent out L
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In the New Normal era, working environments and patterns will greatly 

change. We are already familiar with telecommuting and working remotely. 

The Team Collaboration Tool makes this possible. We met NAVER WORKS 

Department Head Mun Hyeonjeong to discuss what how working patterns 

have changed.

A New Idea for Work
NAVER WORKS Cloud 

Marketing Department Head Mun Hyeonjeong

Can you tell us how much the 

number of NAVER WORKS 

customers has increased after 

the COVID-19 crisis? In 2020, 

our customers doubled in number 

compared to the end of 2019, when 

COVID-19 was not in full swing. This 

is partially because of COVID-19, but 

it’s more likely because we released 

free products in addition to paid 

ones since July 2020. In February 

2020, telecommuting started due 

to COVID-19. It was such a sudden 

situation, and we judged that some 

customers would find it hard to pay 

expenses for Team Collaboration 

Tools like NAVER WORKS. So, a 

promotion was carried out to provide 

messengers free of charge for six 

months to small and medium-sized 

businesses. 

We currently see various Team 

Collaboration Tools. What 

differentiates NAVER WORKS 

from other tools? First, when we 

compare NAVER WORKS with foreign 

products, our advanced technology 

is our strength. The tool is especially 

suitable for Korea and Japan in 

Asia. In the case of Japan, NAVER 
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WORKS ranks No.1 in the Team 

Collaboration Tool market. This is 

because working patterns were based 

on the organization chart of Asian 

companies. Also, the tool contains a 

total solution, including e-mail, cloud, 

messenger, calendar, address book, 

video messenger, lessening costs 

and making it reasonable. There are 

still not many companies that only 

work from home. Our customers also 

think of telework as back up rather 

than applying it across the board. 

NAVER WORKS is also beneficial 

in terms of cost-effectiveness. It’s 

especially safe by applying Naver’s 

infrastructure. Security of company 

information is secured, managed by 

Naver‘s data center in Chuncheon. 

It also excellently applied servers 

when video conferences faced a rapid 

increase in the first half of 2020. Also, 

it is easy to use. So, there is no need 

for education to use the tool. 

What do you think the New Normal 

is in terms of work patterns? I think 

the priorities of work have changed. 

It was not like telecommuting, 

introduced by COVID-19, was a new 

thing that was unknown before it 

was introduced. I don’t think the New 

Normal is a brand new unprecedented 

concept. This all existed before 

the outbreak of the pandemic, and 

although considered ideal, we were 

used to existing working patterns and 

kept on with it. There was no special 

opportunity to change the form of 

work. Concepts and thoughts only 

planned began to crystallize into reality 

after COVID-19. When seeing cases of 

companies I know, startups are much 

faster to apply telecommuting than 

existing companies. 

Please tell us in detail about the 

new working environment in the 

New Normal. In the past, merely 

sitting down at one’s desk was enough 

to show that the staff was working. 

However, we now entered an era 

that requires core work capabilities or 

outcomes, even if the worker might 

not be present in the office. Wherever 

the worker may be, work goes on. 

Files and reports have not changed in 

form. But other factors besides work, 

such as commuting and have small 

talk among workers in the office, have 

must be done efficiently.

Telecommuting and team 

collaboration tools seem to change 

the way companies think and 

what offices exist for. This goes 

for companies facing rapid growth. 

Workers in these companies greatly 

increase, from 30 to even 50 a month. 

These companies are concerned 

about office space. It is hard to 

accommodate or predict the large 

increase of new employees. We used 

#Job
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to think companies with large offices 

in good places proper. However, 

people are gradually starting to think 

differently. A Japanese real estate 

company is one of our customers. It 

is quite a conservative company. It 

enters into contacts by hard copy and 

stores them in boxes. Its organization 

is mostly composed of salespeople. 

They only drop by the office once a 

month, but the office is fully equipped 

with necessary devices. As workers 

used the Team Collaboration Tool, 

space efficiency was increased. The 

office is operated by mobile devices. 

Regardless where the worker might 

be, they receive work directions 

via the messenger. Office space 

efficiency was increased as paper 

documents were scanned and save 

in the cloud. The Team Collaboration 

Tool not only raises efficiency of 

telecommuting and work, but also 

increases office space efficiency. 

changed. Although necessary, many 

additional factors were excluded in the 

company budget. But now, prioritizes 

have changed, and it has become 

essential. Doing work via personal 

messengers, text messages, and 

phones were not enough. People have 

started to realize that work-related 

discussions have to be recorded in 

the Team Collaboration Tool. Workers 

seem to think that even though there 

are no face-to-face contacts, work W
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Zero Waste Fashion Brand

PARTsPARTs 

Korea’s First Vegan Cosmetics

Melixir

Plastic Dinner

Designer Mun Seungji

Share Warmth with Uganda

Jerrybag

Car Transforms into a Bag

Morethan
01

02

04

03

05

Give Way to Earth
Paying attention to the environment in the New Normal Era is essential. Let us introduce 

Korea’s eco-friendly lifestyle brands that try hard to co-exist with the green Earth.

PARTsPARTs is a fashion brand that aims to "produce zero waste in its 

clothing production process." Our brand name implies the process of 

commercializing our products based on manufacturing elements of PARTS 

clothing. Head Designer Im Seonoc does not use additional lining, wick, or 

tape during production that applies innovative production technology of the 

seamless method. Designer Im Seonoc has presented high-end collections 

for over 20 years. He displays fashion collections every season based on 

producing zero waste throughout the whole manufacturing process of 

uniforms, shirts, etc. Customers can enjoy eco chic items at PartspARTs’ 

online website, and also require free materials.

Melixir is a vegan cosmetics brand that pursues eco-friendly packages and 

containers. It is the first Korean brand to be acknowledged by USA's PETA 

for using animal-free ingredients and eliminating animal experiments.No 

chemical preservatives have been used, lessening skin problems. It uses 

delivery packaging paper, delivery boxes, buffer materials, and cardboard 

boxes that are composed of trees cut down for forests to be sustainable 

without damage. It minimizes the use of plastic. It instead mainly uses 

recyclable glass in product containers. We recommend you to use Vegan Lip 

Butter. It excludes petroleum extractions like Vaseline and mineral oil, which 

was previously used in existing lip balms, and it can be used for all ages. 

Mun Seungji is a designer who makes furniture out of discarded 

plastic. He recently presented the “Plastic Dinner” Project in 

collaboration with World Wide for Nature (WWF) as part of the 

Galleria Department Store’s campaign to eradicate marine garbage. 

He produced chairs and furniture by melting marine plastic waste, 

collected by WWF, in the oven, as if cooking scorched rice. When 

scorched rice heats up, it sticks to the surface of the stove. The plastic 

resembled scorched rice by sticking to the surface of the metal mold 

as it heated up. The plastic hardens as it cools off and takes the form 

of a furniture afterwards. 

Jerrybag is a brand that was born as it made water carrying plastic 

buckets into bags for Ugandan children. The bags are made of tarpaulin 

material, which is used for canopies or tents. If one bag is purchased, 

one bag is donated to Ugandan children. The bags are produced in 

Uganda, so it also increases Uganda’s female labor force. As the 

reflector patch on the front of the Jerrybag reflects light, it keeps 

people safe while walking, and is designed to make movements 

easier. 

Morethan makes bags with discarded leather car seats. As an 

upcycling brand, it recycles non-recyclable car waste, such as leather 

seats, airbags, and seat belts, to produce eco-friendly wallets, shoes, 

etc. It established an ecological plant, which was born as it mused 

over ways to construct eco-friendly production systems. Its focus was 

on the environment even during the upcycling process that recycles 

roughly 4 million tons of automobile waste a year. The electricity used 

in all stages of the production process is self-supplied by sunlight, 

and the stored rainwater is filtered and used for cleaning water. Used 

water is filtered once more to be reused.B
R

A
N

D
 



   

S
E

O
U

L
M

A
D

E
0

8
8

0
8

9

Vegan Soap and Ceramic Candles, More Popular Abroad

Mote

Desk Lamp Made by an Artist with Development Disabilities

Grapelab
Eco-friendly Board Games and Picture Books

Illustrator Takso

Socks Made of Corn

Cornsox
Combination of Lacquer and Korean Handmade Paper Hanji

Designer Yu Namkwon

Crayons Made of Chocolate

Goeunbit
Bag Made of 16 PET Bottles

Pleatsmama

06

08 11

07 10

09 12

Mote is a scented candle brand that was established in 2016 by joined 

forces of flavorists, chemists, designers, and craftworkers. It was 

the first Korean brand to enter Paris select shop Merci, and receives 

favorable reviews in Europe, too. Scented candles are contained in 

ceramics, not plastic or glass containers. Each and every product 

was handmade in collaboration with a ceramic artist, so every candle 

shows different patterns, making it one-of-a-kind. It uses vegetable oils 

and colors extracted from nature, not artificial colors. The vegetable 

oil used is ranked edible, and it forms natural glycerin by a cold press 

method that is naturally aged during 1,008 hours after marbling.

Aiming for a sustainable design, Grapelab collaborates with artists with 

developmental disabilities. Its representative items are G Desk Lamp, 

which is made by folding recycled paper, Monthly Calendar, composed 

of 12 different kinds of recycled paper, and LED Mood Lamp, which is 

recharged by sunlight. G Desk Lamp is a portable multi desk lamp made 

up of 90g of premium recycled paper. A single paper is folded by an organic 

and geometric folding technology to support books or tablet PC stably. The 

100 percent recycled paper, produced through an eco-friendly process, is 

recyclable, since there is no chemical bonding or coating. Thirty percent of 

profits on these products are provided to the artist with disabilities. 

Eco-friendly Board Game “Earthling Card,” announced by Illustrator 

Takso, was produced according to the theme of “Have Fun with the 

Environment.” Cards were produced to make environmental issues fun 

and easy for players. 54 cards were produced by extracting pictures 

fit for Takso‘s picture book “Imaginations that Save Earth.” Illustrations 

of environmental practice methods were made by category, which 

composed of air, water, ecosystem, waste, energy, and recycling. 

Cornsox, a corn socks company based in Chuncheon, produces 

socks made of corn threads that are biodegraded within a year when 

buried in the grown. Corn fiber does not use petroleum as fuel, and 

it benefits by being decomposed soon after it is buried underground. 

It blocks germs from spreading, causing no skin problems, so it is 

also good for atopy. Cornsox donates 10 percent of its proceeds to 

Bourkina Fasso, a state in Africa with food shortage. The amount of 

corn obtained by sales after production is 34 times more than the 

input. Supporting agricultural production in poor nations could be a 

fundamental solution to wipe away world hunger. 

Not long ago, Designer Yu Namkwon‘s Capital letters? See above was displayed in 

Danske, a shop introducing Northern European living brands. JITAE-CHILGI means 

the traditional technique of applying lacquer on an object made of paper. Lacquer is 

a traditional eco-friendly paint obtained from lacquer trees. It has recently attracted 

attention. Yu Namkwon‘s JITAE-CHILGI Series is produced by stacking layers of 

Hanji to make an unpainted object to be penetrated by lacquer. Yu Namkwon has 

made various types of containers and objet d’art by applying Hanji and lacquer. 

In collaboration with craftsman Ryu Jongdae, he also presented an eco-friendly 

container painted with lacquer in a form of a 3D printer made of corn starch.

Children tend to bite whatever they hold. Fortunately, Goeunbit's crayons 

are edible. They are also popular in China, as they gained awareness of 

eco-friendly products. Edible ingredients are safest. This was put into 

consideration as chocolate was blended into crayons. The world’s first 

coagulant combining color pigments was used to make crayons made of 

cacao butter. It doesn’t irritate skin as much as typical crayons, which use 

paraffin extracted from petroleum as coagulant. Even though this product 

is five times more expensive than existing products, the customers were 

very much satisfied. It already announced that if the company dsucceeds 

the chocolate industry, it will share 5 percent of its profits to the society.

Pleatsmama is a fashion brand that produces zero waste by using eco-

friendly materials for its products. 

Pleatsmama utilizes recycled thread of PET bottles to reduce carbon 

dioxide emissions and waste disposals. It also takes part in saving 

petroleum resources. It has been using 100 percent recycled thread 

of Jeju PET bottle since June 2020, making it Korea’s first to do so. 

It was also the world’s first company to commercialize 100 percent 

recycled spandex. Each and every bag was molded and knitted into its 

intended design, not cut and sewn. Therefore, it produces zero fabric 

waste. B
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Human-Centered to Biocentric  Department of Sociology, Korea University Honorary Professor Kim Munjo

Now, Seoul is the New Normal  The Seoul Institute Director Seo Wangjin

Eco-friendly Sustainable World, VEGAN TIGER  VEGAN TIGER CEO Yang Yuna

Everlasting Beauty  SIORIS CEO Han Seonguk

Schools, Families, and the Local Community Join Together  

Department of Education, College of Education, Seoul National University Professor Gang Daejung

Learn Online and Master Offline  

Department of Education, College of Education, Seoul National University Professor Lim Cheolil

Social Imagination Paves the Future  

Professor Yun Kiyeong, Director of The Korea Association for Futures Studies (KAFS) 

SOCIETY
How can we heal COVID-19‘s damage to Earth? City, environment, education, and 

social experts and entrepreneurs send messages of hope for the New Normal era. 

#Society #City #Environment #Education #Future
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We were appreciating the most prosperous era in history when COVID-19 

suddenly stroke and set a turning point. There were many puzzling 

questions with no clear answers. So, we met Korea’s best sociologist, Kim 

Munjo, Professor of the Department of Sociology at Korea University, for a 

solution to our problems.

Human-Centered to 
Biocentric
Department of Sociology, Korea University  

Honorary Professor Kim Munjo

What is the biggest change in 

Korea’s society last year due to 

COVID-19? Our daily lives have faced 

such massive historic changes last 

year. As every year starts, we talk 

about what happened last year and 

our plans for the new year. I could 

see that many wanted to forget 2020. 

I guess they wanted to forget the 

aftereffects caused by COVID-19. That 

is how unusual 2020 was. When many 

want to escape, new social orders 

must be established accordingly. 

The more modern the society is, the 

greater its thirst and urge for change 

gets. I think the thirst for this year’s 

New Normal is greatest.

You mentioned 2020 as an unusual 

year. Was the power of COVID-19 

great enough to make 2020 an 

unusual year in the history of 

humanity? Please tell us your 

stance as a sociologist. As Alvin 

Toffler quoted, the agricultural 

revolution was the biggest change 

in human history, and the industrial 

revolution and information revolution 

comes in second and third. On one 

part, COVID-19 has sped up the 

impact of the information revolution 

a whole. Industries facing hardships 

keep on suffering. Sociologists 

generally diagnose that polarization 

will deepen, although unseen, and 

social disparities will widen in the 

future. The loophole of the current 

situation is that our concerns only lie 

on issues of the human society. But 

bigger problems might be revealed.

What bigger problems may 

there be? The non-anthropocentric 

revolution, as I mentioned before. 

Before I go into the details, let 

me explain about the trend of the 

modern society. Megatrend marks 

the modern society. Megatrends 

include informatization, globalization, 

personalization, and diversification. 

Megatrend raised flexibility in social 

structure of many fields, such as 

labor, culture, education, etc. In the 

past, everybody took four years of 

courses in colleges to graduate. 

But now, students have various 

options to choose, such as language 

training abroad, leave of absence, 

internship, etc. This most definitely 

goes for labor, too. Flexible policies 

are recommended. “All work and 

no play makes Jack a dull boy” is 

implemented until recently. On the 

other hand, it somehow seems 

to have been oddly transmuted. 

It is relatively short compared to 

other revolutions in history, but the 

information revolution seems to have 

faced a turning point, I should say. This 

had happened in no time after the 

COVID-19 crisis, so there is no official 

title for 2020. But one thing for sure is 

that it is shocking indeed.

Many years ago, I pointed out 

features of Korea’s society, such as 

generational conflicts, polarization, 

unstable society, etc. Many are 

concerned that these issues will get 

more serious. These major issues 

concern not only the public but also 

world-class scholars. Many worry that 

gaps between classes or generations 

might widen. I predict that gaps 

between social categories will widen. 

As remote education was executed in 

2020, gaps between education levels 

widened among students, I recall. 

Also, when we inspect the details of 

livelihood subsidies provided by the 

government or local governments, we 

can see that it only benefits the higher 

class. It doesn’t benefit the society as 
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no longer the case. Edutainment is 

noteworthy in this era. Flexibility even 

applies to gender, which used to be 

most conservative. We see cross-

sexual practices on the rise. These 

are examples that almost all areas 

in modern society have passed the 

open society to the hyper-open society 

including floods of options.

The basics of the hyper-open society 

is to complicate social structure, 

increase social contact, and yet expand 

the subjectivity and autonomy of 

individuals. However, as the Covid-19 

crisis spreads, social regulations 

demand acts that go against the basics 

of the hyper-open society.

Let me summarize it into four 

propositions. First, no movements. 

Movement is the virtue in the open 

society, but current regulations 

declare no movement. This means 

stay home if you can help it. Only 

minimum social activities are granted. 

This means the society does not 

move either. Second, no contact. 

Society is operated by face-to-face 

contacts, but social regulations say 

to avoid contact to avoid spreading 

germs. Third, no gatherings. Spread 

apart. The virtue of society was 

teamwork and gatherings. But now, 

we have to spread apart. Fourth, 

disclose all private information. These 

four propositions are completely 

opposite of what was required in 

#Society
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the modern society until now. It is a 

huge contradiction. This made people 

confused and uncomfortable at first, 

but we all realized that we have no 

choice but to obey. People who have 

witnessed COVID-19 patients up close 

will immediately realize how careful 

one must be. Regulations have to be 

followed. These social regulations are 

what we should do, even though they 

go against the megatrends of modern 

society that have existed until now.

Does that mean we get blamed, 

not complimented for practicing 

megatrends? The most innovative 

total solution for this situation is 

digital transformation. Thanks to 

online systems, the world works OK, 

although it is a bit uncomfortable. We 

have experienced that the stronger 

digital infrastructure is, the less 

confusion there is. That’s why people 

have such high expectations for digital 

transformation. In terms of education, 

although inconvenient and frustrating, 

it still works. The digital system 

makes this possible. This is why the 

previously mentioned propositions 

could be applied. We especially have 

to avoid each other, but the society 

still works because digital devices can 

be connected. We benefit so much 

from digital power. People will depend 

more and more on digital devices.

However, a problem deepens as 

digital transformation is accelerated to 

I thought this was really symbolic 

when watching it. Days might come 

when good massage chairs make 

residential space like apartments 

unnecessary. You can eat, sleep, and 

live in the chair instead of houses.

What should we do to avoid the 

dark future from materializing? 

As I said before, predictions of the 

New Normal indicated by all levels 

of society was under the premise 

that humans move the society. If we 

premise this era in which people and 

humanity themselves are challenged, 

the prospect cannot be bright. There 

is no such thing as being 100 percent 

possible, but we must find a solution 

in response to the likelihood of the 

digital jungle. To overcome the current 

COVID-19 crisis, we could lead the New 

Normal era and propel advancements 

by digital transformation. But we 

have to realize and admit that people 

might be alienated in human society. 

We all need to expand our view of 

the world. We must reconsider this 

situation, in which humans face risks 

of survival, by transferring from the 

anthropocentricism view to the non-

anthropocentrism view. We must 

widen our view and realize that all 

living things, including plants and 

even microbes, form a symbiotic 

relationship. That is the only way we 

can plan a harmonious life in the 

future.

overcome COVID-19. It is that people 

are hardly ever seen. Thanks to the 

development of the delivery system, 

we have no problem in living our lives, 

but at some point, we no longer see 

people around. People used to be 

the main characters in everyday life, 

but we are no longer on stage. But 

even if we are not present, the world 

works just fine. Digital transformation 

is a solution to overcome the crisis 

and to live better lives. But the more 

successful it is, the less need there is 

for people. This is a major problem. AI 

actually emerged as a core technology 

in the digital society. When robots first 

emerged in the past, they supported 

people physically. They transported 

luggage or protected people. But 

AI is literally a robot with artificial 

intelligence. It fights, judges, and even 

communicates. They are much more 

functional than people, yet they don‘t 

make a fuss. Robots presently look 

after patients, talk with people, and 

even act as a sex partner. This might 

seem irrelevant to robots, but let’s 

take “real dolls” for example. You can 

hug and touch them whenever you 

want and be satisfied by their softer-

than-human texture. You can cut them 

off if you don’t need them anymore. 

If real dolls are not that relatable, how 

about massage chairs? Many years 

ago, Choo Sunghoon and his daughter 

Salang appeared in an advertisement. 

To overcome the current COVID-19 crisis, we could lead the New Normal era

and advancements by digital transformation. But we have to realize and

admit that people might be alienated in human society.
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Amidst the COVID-19 crisis, 

Seoul has emerged as a 

noteworthy city worldwide. 

The Seoul Institute President 

Seo Wangjin, who is Seoul’s 

future-minded think tank, 

claims that mature citizens 

will lead Seoul in the New 

Normal era. 

Now, Seoul is the 
New Normal
The Seoul Institute Director Seo Wangjin

What biggest change did the 

COVID-19 pandemic spark in 

Seoul last year? The Seoul Institute, 

established in 1992, has studied 

all required urban-based fields for 

urban management, such as urban 

planning, housing, transportation, 

environment, economy, public 

welfare, culture, etc. We have faced 

several infectious diseases along our 

journey of research, but COVID-19 is 

an ultimate first to have changed our 

lives to this extent. Nobody predicted 

such a situation. The clearest change 

the society has faced is a complete 

transformation in the contact-free and 

digital field. Even before the COVID-19 

crisis sparked, recent years have 

seen many discussions regarding the 

digital society and the fourth industrial 

revolution. Many people agree that 

the fourth industrial revolution will 

change every part of our lives, not only 

industries and the economy but also 

our daily lives and administration. We 

presently see this happening in our 

society. COVID-19 has changed the 

society so fast that it is hard for us to 

adjust to it. A survey was conducted 

on Seoul citizens in September 

last year. It showed 60 percent of 

respondents answering contact-free 

transformation had changed their 

lifestyles including work and daily 

lives a lot or entirely. 24 percent had 

responded that the change extent 

was average. This implies that 84 

percent of respondents saw a change 

in lifestyles due to the contact-free 

transformation.

We cannot help but talk about 

COVID-19, which is responsible for 

this change. How do you evaluate 

Seoul City’s countermeasures 

against the COVID-19 crisis? Since 

COVID-19 is still in full swing, it is 

hard to evaluate the outcomes now. 

However, the important thing is to 

check what we have done so far for 

quarantine. Based on this, we must 

prepare our future assignments 

and countermeasures accordingly. 

For how Seoul has done so far for 

quarantine, I would like to point out 

its strengthened responsiveness 

to infectious diseases. Seoul, even 

when compared to other prosperous 

cities worldwide, has high education 

and income levels. At the same 

time, over 10 million citizens are 

concentrated in the metropolitan city, 

such as good condition for infectious 

diseases like COVID-19 to spread and 

prosper. So, Seoul and its citizens 

have faced an outstanding outcome 

in responsiveness of the COVID-19 

crisis.

Seoul City has gone through MERS in 

2015, which resulted in the installation 

of a health bureau separating health 

and welfare. This was the Civil Health 

Administration. It was the first 

metropolitan city in the nation to do 

so. As we face the COVID-19 crisis, S
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we reorganized the organization part 

by subdividing it into the Infectious 

Disease Control Department and the 

Infectious Disease Research Center. 

It also added personnel to manage 

infectious diseases and to conduct 

epidemiological investigation. Seoul 

has prepared a responsive system 

through its past experiences of coping 

with previous infectious diseases. So, 

Seoul was able to thoroughly respond 

to COVID-19‘s attack, regardless of 

its dense population and the highly 

contagious disease.

Then what are our remaining 

challenges? There are mainly two 

challenges. As of January 7th, we 

still see rising cases of COVID-19. 

This obviously shows that we cannot 

respond to every situation by the 

public medical system along. Along 

with expansion of public health 

reorganize the social insurance 

system from employment-oriented to 

an income-oriented one.

Does that mean we have 

to promote markets near 

neighborhoods? Citizens should be 

able to appreciate life SOCs, markets 

nearby the neighborhood, which takes 

only a five-minute walk from home 

to access your necessities. First, 

we take notice of about 300 station 

areas in Seoul. Most neighborhoods 

in Seoul are located nearby subway 

stations, and it just takes about 5-15 

minutes for a trip from home. There 

are all kinds of convenient and living 

facilities around the station. When 

we face shutdowns in our regulations 

due to the spread of infectious 

diseases, all we have to do is take 

a short walk to the subway station, 

and we can access our necessities. 

#City
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care, we face a critical challenge of 

establishing an emergency medical 

system by public-private partnership 

to smoothly utilize medical resources 

at emergency situations. There is no 

guarantee that bigger emergencies 

will not occur in the future.

The other challenge is to quickly 

establish a support system for 

the self-employed, small business 

owners, and others with threatened 

livelihoods, who have faced extreme 

difficulties to overcome the pandemic. 

Existing welfare systems were aimed 

to benefit the elderly, the disabled, 

and the low-income class. However, 

the new system must include 

unstable workers, such as temporary, 

daily, and dispatched workers, as well 

as women, the self-employed, and 

platform worker, who are relatively 

unprotected by law. We need to 
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This station area must be used to 

install functions required for a contact-

free society, such as jobs, housing, 

childcare, telecommuting support, 

distribution, health, etc. Also, forests 

and gardens need to be created for 

green daily lives. Parks and green 

lands put people at ease. Not only 

that, they can be used as a complex 

space, such as a shelter or quarantine 

facility. Amidst emergency situations, 

such as COVID-19, parks and green 

lands are  good options. Various green 

parks need to be secured for each 

neighborhood to also respond to 

changes in lifestyle patterns of people. 

These people enjoying leisure safely 

by visiting open spaces near their 

neighborhood.

In the New Normal era, how 

will Seoul demonstrate its 

competitiveness in the world? 

Seoul has excellent resources, such 

as mature civic awareness, urban 

resources, policy capabilities, etc. 

I especially think that experiences, 

change, and global status earned by 

the COVID-19 crisis shows Seoul’s 

potential to be become the hub of the 

universe. Korea and Seoul especially 

showed its leading capabilities 

and effective responsiveness in 

quarantine, biomedical, and medical 

treatment. This was recognized 

worldwide and earned the trust of the 

people. This will boost our reliability 

and opportunities. World-class medical 

institutions, such as hospitals, medical 

schools, and oriental medical schools 

and high-caliber talents are centered 

in Seoul. Centered in Hongneung 

(Gangbuk area) and Chang-dong, a 

bio-cluster is also being constructed to 

interlink medical and research bases. 

Existing government-run institutions 

are centered in the Hongneung area. 

As institutions of the Chang-dong 

Car Depot moved to rural regions, 

the site was secured accordingly, 

and biomedical and medical startups 

and R&D development are currently 

in progress. We plan to interlink a 

bio hub in collaboration with Korea 

Institute of Science and Technology 

(KIST), Kyung Hee University, Korea 

University, etc. If Chang-dong Car 

Depot moves to Gyeonggi-do in the 

future, the existing car depot and 

parking lot site will be used for the 

bio-cluster. Seoul City will play the role 

as a test bed and critical base so that 

bio and medical sector can develop 

into Korea’s new growth engine.

Seoul City also established Cities 

Against Covid-19 (CAC), an information 

sharing platform for cities worldwide, 

in the early days of the COVID-19 

crisis. Seoul’s countermeasures, 

experience, and strengths for infective 

diseases, including COVID-19, are 

shared through this platform. Until 

now, Seoul was busy following 

development examples of the Western 

civilization. However, Seoul should 

take the lead in the New Normal Era 

from now on.

Seoul has excellent

resources, such as

mature civic awareness,

urban resources, policy

capabilities, etc.

Seoul City will play the

role as a test bed and

critical base so that bio

and medical sector can

develop into Korea’s new

growth engine.
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Human-centered exploitation 

and destruction brought 

about the fatal COVID-19. 

VEGAN TIGER presents 

fashion without animal abuse, 

and implements beautiful 

New Normal fashion for the 

planet.

Eco-Friendly 
Sustainable World, 
VEGAN TIGER
VEGAN TIGER CEO Yang Yuna

“Let‘s wear vegan” is the motto 

of VEGAN TIGER. Please tell us 

about your motivation for starting 

the brand. Before launching VEGAN 

TIGER, I worked 3 years in the animal 

protection group. Before then, I also 

enjoyed wearing clothes made of fur 

or leather. However, as I saw animals 

up close in person, I could see that 

they suffered severely from all the 

cruelty done by people. It was more 

than I ever imagined. Many animal 

protection groups ran campaigns 

every winter. As animal cruelty-related 

issued were reported, people got 

aware of this. But it was really hard to 

find substitutes for existing products 

right away. This was especially hard for 

the fashion industry, since there were 

no clothes in sight that did not use 

animal material. Running campaigns 

were not working. What we needed 

was a substitute for animal material. 

Before working as an animal activist, 

I majored in industrial design. Since 

I also had working experience at a 

fashion company, I decided to make 

the substitute myself. So, after three 

years of working as an animal activist, 

I finally launched VEGAN TIGER.

Please tell us the reality of animal 

abuse in the process of making 

clothes. One fur coat requires 20 

foxes, 50 sables, 60 minks, and 200 

chinchillas. Roughly 1 billion animals 

a year are sacrificed for fur coats. The 

serious thing is that we peel their skin 

off alive or pull out their fur to produce 

fur coats. Duck-down and goose-down 

only use chest fur of ducks and gooses. 

The fur on their chests is pulled off, 

but they are not killed. That would be 

unproductive. The fur is pulled it off for 

it to grow again. That’s when they pull it 

off once more. For companion animals, 

you ask them nicely to cooperate. 

But this does not go for wild animals. 

They are mercilessly sacrificed only to 

#Environment
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benefit humans.

Some claim that it is OK to shave 

wool, since it has to be shaved 

anyway when the time comes. They 

are not wrong. However, wool has 

high demand worldwide, so a large 

amount has to be collected fast. 

This leads to animal cruelty. While 

shaving off their wool, the worker 

uses violence and it breaks sheep’s 

bones. This is a common scene. After 

the sheep’s wool is all shaved off, 

they are sent on ship to lamp-loving 

countries to be eaten. The sheep 

spends a whole month on the ship. 

They are shoved into a crowded, 

narrow room with many other of their 

companions. They either die from 

stress or starvation. Even if they do 

make it to their destination, they get 

slaughtered as soon as they get off 

the boat. This is the vicious cycle of 

the wool industry, which has persisted 

for a long time. It is undeniable that 

wool has many advantages. However, 

the textile industry has faced 

advanced development, and there are 

many substitutes, such as recycled 

materials, synthetic materials, and 

vegetable materials, that are just as 

beneficial as wool. VEGAN TIGER’s 

goal is to produce trendy clothes by 

substitutes of animal material, and 

to improve according to customers’ 

feedback.

I am not sure VEGAN TIGER’s 

clothes are exactly eco-friendly. 

People usually think natural dyed 

clothing like general cotton T-shirts 

or meditation clothing as “vegan” 

or “eco-friendly.” However, VEGAN 

TIGER intends to produce substitute 

clothing for fashion items made of 

animal materials, which has a large 

demand. Natural dyed clothing is a 

vegan material that can be bought 

easily. We produce shirts or blouses 

made of substitute material instead 

of silk, and make winter coats out of 

substitute material of fur or leather. 

When we first launched the brand, 

many customers exclaimed that 

“this was just what I was looking 

for,” but many others were against it. 

As we introduced vegan fashion, we 

encountered some attackers, who 

grumbled, “Are you saying what I’m 

wearing is wrong?” or “This makes 

me feel like a bad person.” Some even 

suspected that we did business by 

selling values.

Didn’t you want to quit when that 

happened? Well, there were more 

people who supported cheered us on 

than attackers. Five years ago, there 

were more vicious replies on websites 

than now. But our supporters took 

care of them before I had a chance 

(chuckle). And I can also understand 

people who showed their distaste. 

Vegan fashion was an unfamiliar 

concept back then. As luxury brands S
O
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declare that they would no longer use 

fur in clothes for a sustainable world, 

many started to think eco-friendly 

fashion cool and desirable. People no 

longer attack our products like they 

did before. They rather demand higher 

standards. They check for not only 

animal abuse but also plant abuse. 

For example, we have to watch out so 

that not many modal and beech trees, 

ingredients of textiles, are cut down 

at once, because if this happens, 

the forest itself might be cut down. 

Now is the time to search for more 

sustainable ways to spread the vegan 

culture to various industries.

You said before that finding 

substitutes was not easy. It must 

be costly, too. It is not only costly 

but severely short in supply. The 

design brands, and select shops are 

more popular than department stores 

these days. So, we can purchase a lot 

of materials than we could five years 

ago. As the demands of customers 

are clear, I am sure that vegan fashion 

will be more popular in the future.

You have put so much effort in your 

work. You must be disappointed 

that COVID-19 prevented VEGAN 

TIGER from meeting customers 

in person. I am disappointed but 

also think of this as an opportunity. 

COVID-19 has completely stopped 

all industrial activities, such as 

overseas sales, fashion shows, 

and buyer meetings, in the fashion 

industry. I have never gone through 

such a recession before. Nobody 

knows what may happen tomorrow. 

But I also saw new opportunities 

as offline activities were switched 

online. As we proceeded the online 

fashion show, this seemed to depict 

the “New Normal of the fashion 

industry.” When we watch fashion 

shows, the players seem to be “in 

a league of their own,” since only 

a chosen few enjoys the show in 

specific places. There are designs 

that are so peculiar, it gets customers 

confused about whether it is fashion 

or a sack of potatoes. However, online 

fashion shows can be watched and 

commented by anyone anywhere, 

just as long as the Internet can be 

connected. Fashion was previously 

a field appreciated by the minority, 

but now, it is open for everyone. And 

what makes it so special is that two-

way communications are possible. 

Recently, as we displayed live 

broadcasts, many viewers promptly 

commented their opinions on VIGAN 

TIGER’s clothes. It is now easier for 

brands or designers to know about 

customer needs and how to apply 

direction accordingly.

Change does not have to happen instantly. Wearing old clothes is also a good way to

protect the environment. Change is better when made step by step. Start gradually

with what interests you the most when it is time to buy new clothes.
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hardest thing is that it is difficult to 

get substitutes in Korea. Since major 

brands have mostly led the fashion 

industry, corresponding companies 

dealing with substitutes only make 

large deals. When purchasing 

substitutes in Korea, the minimum 

purchase amount is sky-high. So, we 

usually trade with companies abroad. 

These days, there are many small W
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Due to COVID-19, beauty brands of large 

companies went through a crisis but Indi Brands 

practicing “Clean Beauty” have grown. We asked 

about the New Normal in the cosmetics industry 

to SIORIS CEO Han Seonguk, who leads the 

noteworthy eco-friendly beauty brand. 

Everlasting 
Beauty
SIORIS CEO Han Seonguk
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SIORIS is known as a representative 

clean beauty brand. SIORIS only 

uses domestic ingredients in its 

products, and carefully checks the 

manufacturing and expiration date. In 

2017, when SIORIS was first launched, 

rare foreign materials, such as Alaska 

glacial milk and cactus of Sahara 

Desert grabbed attention. It was 

almost impossible to find cosmetic 

ingredients in the domestic market, 

as 99 percent of natural oils were 

relied on imports. So, we wanted 

to make cosmetics by organic, 

seasonal ingredients harvested in 

Korea. Seasonal fruits contain rich 

nutrients and are tasty. We thought 

this went for cosmetics, too. Seasonal 

ingredients make it rich and beautiful. 

Also, we judged organic seasonal 

ingredients to be beneficial to save 

the global environments, including 

humans and animals, society, 

Unlike the previous conglomerate-dominated beauty market,

New Normal customers will pay more attention to brand philosophy,

eco-friendliness, and sustainability.

and nature. SIORIS visited farms 

nationwide to obtain and study ways 

to extract seasonal fruits. Starting 

from organic plums in Gwangyang, 

which is in season in June, we created 

healthy, organic beauty products for 

both people and nature by using Jeju’s 

citrons, Mungyeong’s Omija, and 

Buan’s oats. 

However, a stable supply of 

seasonal fruit ingredients does not 

seem easy. Using seasonal fruits 

for ingredients is not profitable. If 

the season passes, it gets short in 

supply, and as the precise demand 

is vague, it’s hard to prepare 

the adequate quantity. But for a 

sustainable environment, this is a 

process we must work through. 

Also, this differentiates us from 

conglomerates, which face difficulties 

to produce cosmetics by unprofitable 

seasonal ingredients. So, Indi Brand 

Consumer Recycled (PCR) and Poly 

Lactic Acid (PLA). PCR is a material 

processed by recyclable waste plastic, 

so it uses less petroleum and emits 

less carbon than general plastic. 

However, transparency is regulated 

based on the type of plastic used and 

the contamination process. PLA is 

an eco-friendly material made from 

sugar cane or corn starch, so it can 

either be biodegraded or completely 

decomposed as organic substances 

transform into microorganisms. There 

might be confusion if general waste 

goes into the plastic bin by mistake. 

We still do not have a clear solution 

yet, but we predict that substitutes 

overcoming these weak points will be 

must change the market step by 

step. SIORIS currently works in 

collaboration with a specialized raw 

material manufacturer to study how 

to effectively extract and supply 

harvested seasonal ingredients.

How does SIORIS settle problems 

with cosmetic containers, another 

issue faced by clean beauty? 

One of the biggest concerns of 

the beauty industry is disposable 

cosmetic containers. There are still 

no materials to substitute plastic 

containers. Glass is easily recyclable, 

but it is heavy, fragile, and hard to 

design as we want. We also must 

use a clear, transparent container 

to raise recyclability, and attach 

stickers instead of printed materials. 

Although still in its infancy, there are 

several container companies that 

develop eco-friendly plastic materials. 

Representative companies are Post-

launched. SIORIS presently proceeds 

the eco-friendly package container 

issue little by little. We conduct test 

application of wash-off labels, which 

detach easily when packaging glass 

containers of some new products or 

when putting it under water. We also 

plan to develop containers that are 

easily recyclable and less harmful to 

the environment.

How do you see the future of the 

clean beauty industry? The future 

will be promising for Indi Brand, 

since SIORIS continuously invests 

for sustainability. Unlike the previous 

conglomerate-dominated beauty 

market, New Normal customers 

will pay more attention to brand 

philosophy, eco-friendliness, and 

sustainability than the company size. 

Popular clean beauty brands like 

SIORIS have long led the U.S. beauty 

industry. Only when our products gain 

power and differentiation and when we 

continuously invest for sustainability 

will it lead to successful outcomes. 

So, SIORIS will directly manage and 

plan farms or execute contract forming 

to expand organic farms. We also 

entered into a sponsorship contract 

with the FOREST FOR LIFE to donate 

1 percent of our sales to the Billion 

Tree Campaign. We also sponsor 

the KOREAN ANIMAL WELFARE 

ASSOCIATION to raise opposition to 

cosmetic animal experiments. 

#Environment
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What will be the New Normal for education? Professor Kang Daejoong, 

the writer of “COVID-19, Education Transformation in Korea,” claims 

that information and communication technology must be introduced in 

education. He also insists that we think carefully about what direction we 

should take in education in the Post-COVID era.

Schools, Families, 
and the Local 
Community Join Together
Department of Education, College of Education, 

Seoul National University Professor Gang Daejung
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You must have more time to spare, 

since it is winter vacation. I currently 

teach courses for the seasonal 

semester. Since social distancing 

levels are up to 2.5, we take video 

classes via Zoom. Some professors 

have face-to-face courses, but my 

classes were all done online in 2020. 

It was no condition to have face-to-

face courses in the first semester. I 

tried to transfer some classes offline 

in the second semester, but the 

graduate students were not prepared 

for that. Because students living in 

rural regions had to come to Seoul for 

face-to-face courses. Even students 

living in Seoul found online courses 

more comfortable. I decided to only 

have online classes for my students. 

What were the pros and cons of 

online courses? A lot of students 

like contact-free courses, because 

it makes then focus. Actually, online 

courses take more energy. I have to 

share the screen and open the PDF 

file. I open all screens displaying my 

students to see if they understand 

what I am saying. In face-to-face 

classes, various interactions are made 

between Professors and students, 

such as eye contact and questions. 

But online courses are hard to 

interact. All you have to do is focus 

on the screen, but still, it tires you 

out. When students have small group 

discussions with each other, let‘s say 

groups of three, three screens must 

be focused at once. So, it requires 

much more concentration. If you 

miss a detail, you lose concentration 

altogether. In the classroom, you don‘t 

have to concentrate just on listening, 

because there are a lot of nonverbal 

communication going on. Or you can 

ask your peers. But this is not the 

case with online courses. Real-time 

courses are forbidden to be recorded 

due to copyright issues. Screens show 

students, so personal recordings can 

be subject to ethical problems. 

In companies, telecommuting 

and remote work have increased, 

and working hours have become 

flexible. Working four days a week 

will be the new shift pattern in the 

western society, along with wearing 

masks and washing hands often. 

Then, what would New Normal be 

for education? Korea‘s education was 

abnormal and was not standardized. 

There are things we should have 

done but did not until COVID-19 drove 

us to do it. We can take information 

and communication technology 

(ICT) for example. This would be a 

good opportunity to systematize 

the education with ICT. Teenagers 

are the digital native generation, 

and they consume information in a 

different way from the past. They 

choose videos over books. They don‘t 

just watch content but create them. 

However, the digital infrastructure 

lacked in the education circle before. 

Schools did not even have WiFi. 

ICT-merged education will continue, 

so we had better develop tailored 

online content for each student to 

enhance their learning effectiveness. 

This is how education in the New 

Normal should be. 

 We have to seriously ask ourselves 

if there was an education standard 

agreed upon by all.We are amidst a 

serious crisis. The wise thing to do is 

overcome the current difficulties. It 

is difficult for the Professor to decide 

how to hold online courses as he 

pleases, so the Ministry of Education 

must set and present the direction of 

#Education

Normal means a

regular, standardized

condition. However,

was Korea’s

education normal

and standardized

before the outbreak

of COVID-19?
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education for the better in the Post-

COVID era. 

How can we prepare for the New 

Normal of education? Until students 

graduate elementary school, they 

need help from parents or guardians. 

But this does not go for middle and 

high school students. Teenagers 

tend to be more independent and 

go through puberty. I feel sorry that 

middle and high schools in Korea are 

linked to CSAT exams, and this puts 

walls between students and their 

parents. It is hard to get along with 

teenagers in the family. Before the 

pandemic, teenagers were home 

only at night. But now, everybody is 

together all day long at home, and 

looking after them is still a challenge. 

For dual income families, parents 

feel anxious and uncomfortable to 

leave their children home alone. Even 

amidst COVID-19, it is very important 

to interact emotionally and share 

conversations with your children. At 

least COVID-19 keeps us together. 

Let‘s make this an opportunity to 

recover our relationships. Although 

family trips are hard to do, walks or 

indoor activities will help the family 

get along. I wish good relations are 

maintained and recovered. 

Your new book “COVID-19, 

Education Transformation in 

Korea” was published in June 

2020. I wonder what changes have 

been made in education after its 

publication. There have been no 

clear changes. Confusion faced in the 

beginning of COVID-19 has now died 

down a lot. Teachers and students 

have learned how to respond to 

emergency educational situations. 

But we should now prepare for the 

future. We must discuss how to 

prepare education strategies in the 

Post-COVID era. This should be an 

opportunity to overcome the problems 

and limitations of Korea‘s education 

system. We must have numerous 

concrete examples of ICT-applied 

education and must develop the field 

accordingly. I predict that related 

researches and publications will 

increase. 

Another thing I want to emphasize 

is the participation participation of 

the local community in education. 

Currently, schools and local 

communities are separated. It is 

hard to participate in school issues 

unless you are a parent. Even parents 

consider schools to be difficult and 

uncomfortable. However, I realized 

through the COVID-19 crisis that 

households, communities, and schools 

must be organically interconnected. 

Difficulties in education are especially 

faced by double-income families, 

children raised by grandparents, or 

single-parent families. We see cases 

of child abuse and even outbreak of 

fire when children are home alone. 

If schools close, how will the local 

community take care of students 

who are in need? This is why organic 

collaboration between schools and 

local communities is important. 

Even after COVID-19 is over, the 

interconnection between schools, 

families, and communities will be a 

critical task. Our society, teachers, 

and community officials will be more 

concerned about future-oriented 

countermeasures. Our society must 

gather its wisdom to direct Korea‘s 

education in the right direction in the 

Post-COVID era. 

Organic collaboration

between schools and

local communities is

important.

Even in the Post-COVID

era, interconnections

between schools,

families, and

communities will be a

critical task.

Our society, teachers,

and community officials 

will be more concerned

about future-oriented

countermeasures.
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The contact-free trend has impacted 

the education field, too. Online 

courses, which began in earnest 

this year, showed great potential. 

This does not mean offline courses 

will be gone. Professor Lim Cheolil 

emphasizes the importance of 

blended education, which blends 

online and offline content. 

Learn Online 
and Master 
Offline
Department of Education, 

College of Education, 

Seoul National University 

Professor Lim Cheolil

Could we define “contact-free” 

as the New Normal keyword of 

education? Rather than contact-free 

content emerging as the New Normal 

of education, a harmonious blend 

of online and offline content, called 

blended education, will be a main part 

of the New Normal. Previously, online 

courses were aimed at optimizing 

learning effectiveness and were 

taken occasionally, but COVID-19 

made education courses to be taken 

online periodically. Now, Professors 

must routinely create and upload 

video materials, which was only done 

by academy teachers previously. 

#Education
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and efficiency of online courses. This 

might be different for elementary, 

middle, and high schools, but groups 

meetings could be switched online 

because meeting in person could 

seem like a drag sometimes. A credit 

system will be established in high 

schools. Students from different 

schools can meet together online to 

take the same course. Students can 

learn better and more effectively as 

limitations of space are destroyed. 

Even for elementary and middle 

school students, comments of outside 

experts can be accessed online.

Contact-free online education 

has been in progress even before 

COVID-19. What will be the difference 

for contact-free courses before we 

faced COVID-19 and after it spread? 

Before COVID-19, only people living 

in distant regions with insufficient 

resources took remote, online courses 

to raise efficiency. In short, it was a 

substitute to raise efficiency when 

education access was limited. This is 

different from the situation we face 

now. It was only done in inevitable 

situations. Based on my experience, 

I realized that the course gets rich in 

experience and content when online 

technology is applied. Let’s say I want 

to talk about Australia. Instead of just 

lecturing about Australia’s overview, 

a local lecturer may show data or 

provide a more vivid explanation. In 

the future, contact-free online courses 

will be unfolded in a completely 

different way from online courses in 

the past. 

Students must find contact-free 

online courses unfamiliar, too. How 

did students actually respond? 

Some commented that it lacked 

interaction, since we did not have 

a chance to communicate with in 

technology, we can sort data on 

students’ response on online courses 

and make up for the weak points in 

the next course. 

Not only individual efforts but 

also technology and resources 

must be supported for the New 

Normal education. While leading 

the EduTech Forum of Korea Policy 

Center for the Fourth industrial 

Revolution (KPC4IR), I realized that 

technology and education were linked 

in many ways. The EduTech industry 

contains a combination of education 

and technology. Many small and 

medium-sized enterprises mark this 

industry. However, we still lack the 

promotional environment for SMEs 

to develop services and applications 

more actively. There must also be 

more support for SMEs to apply their 

developed programs at schools. SMEs 

ask why their developed programs are 

not applied in schools, and schools 

ask why educational programs are not 

provided. Therefore, the government, 

schools, education offices, and 

EduTech industries must join forces to 

make sure various educational tools 

are created and applied. 

Based on my

experience, I realized

that the course 

is implemented 

withexperience 

andcontents when 

online technology is

applied. Let’s say

I want to talk about

Australia. Instead of

just lecturing about

Australia’s overview,

a local lecturer

may show data or

provide a more vivid

explanation.

Students made discussions and 

presentations in groups online, and 

they seemed more enthusiastic than 

before. Online courses were more 

appropriate to ask students’ opinions. 

So, there will be online education 

with offline courses from now on, 

some way or another. Offline and 

online content should be interlinked 

and blended to maximize learning 

efficiency.

Why can’t we go back to the 

traditional education method, 

which was conducted only offline? 

Last spring, I taught online, and in the 

second semester, I taught both online 

and offline. I made various attempts 

to find an optimized model from my 

experience. As a result, it is predicted 

that colleges will hold online courses 

along with offline courses this year 

and even the Post-COVID era. This is 

because we realized the existence 

person. Actually, this was a problem 

even in offline courses. Professors 

and teachers must strive to motivate 

students’ participation and try to 

interact more closely with them. Our 

Confucian culture refrains students 

from participating, but  without 

participation, there is no growth. If 

professors and teachers set the scene 

for discussions and debate, students 

will ardently participate. During the 

online course, a questionnaire was 

provided for questions to be answered 

by students themselves. This 

motivated students to participate and 

they could learn more by interacting 

among themselves.

How can we apply contact-free 

courses more effectively in our 

daily lives? Previously, the professor’s 

influence was the strongest. 

Professors gave lectures, and 

students got credit for understanding 

the lecture, so they were solely to 

be blamed for low grades. But the 

world has changed. Questions have 

been raised whether such a method 

is effective for learning. Many current 

courses proceed through online 

technology. If we well apply these S
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The phrase “Social imaginations 

must be exercised to explore future 

alternatives” in the "New Normal" 

was impressive. Contrasted to science 

fiction, there is a concept called social 

fiction. An example is Thomas More’s 

“Utopia” published in 1516. In the 

past, imaginations were rich in the 

society and many experiments were 

conducted accordingly. As scientific 

technology became critical in the end 

of the 19th century, we saw science 

fiction develop as a genre. Herbert 

George Wells and Jules Verne wrote 

their science fiction stories based 

on rational scientific knowledge. The 

development of scientific technology 

is important, but how it will change 

the society must be viewed based on 

social imagination. How the society 

accepts scientific technology is 

critical. A new value can be created by 

combining digital technology and social 

imagination. Technological development 

is not always good.

We have not made many attempts to 

link scientific technology with social 

imaginations. The Korean society 

has relatively less social experiment 

experiences than those of the Western 

society. We used to be a fast follower, 

but since we now became a leading 

country, social experiments have 

become extremely important. So, we 

should approach employment issues 

socially, too. Germany expecations that 

digitalization is key for social innovation 

of creating new jobs in the Labor 

4.0 Digital era. We must muse over 

ways to create new jobs by applying 

the capabilities of Korea’s society. 

One of the biggest crisis presently 

is the fertility rate. The fertility rate in 

the second quarter of 2020 is 0.84. 

This year, reduction of birth rate will 

rapidly start to decrease as economic 

hardships are faced by COVID-19. The 

rate is predicted to drop to roughly 

0.75 percent. This is a huge disaster. 

Although the government has made 

efforts to increase the fertility rate, we 

need a more fundamental prescription, 

not just incentives. We have to reduce 

the burden faced in childcare to prevent 

career breaks of women and create 

jobs simultaneously. If we expand the 

childcare issue society-wide and enable 

cooperate childcare, this will lead to 

many more jobs. We need to  crystallize 

our new imaginations in our society.

Youth unemployment is one of 

the problems faced in the New 

Normal era. We saw young people, 

who mostly work in the cultural 

industry, show creativity. I wish they 

would widen their mindsets. Digital 

literacy and fluency are critical issues 

in the New Normal, an era that faces 

accelerated digital transformation. 

Digital literacy is the ability to critically 

search information via the Internet 

and use multimedia. Digital fluency 

is to well grasp the concept, usage, 

and future deployment of AI, 3D 

printing, and IoT as we enter the digital 

opportunity for the younger generation. 

Artificial Intelligence, which substitutes 

cognitive labor, reduces existing 

jobs. Therefore, young people must 

challenge on various ventures and 

lead social experiments to create new 

jobs. The government should provide 

various career-building opportunities 

to the younger generation for them to 

Professor Yoon Kiyoung is a futurist who wrote “New Normal,” which contains direction of changes caused by 

COVID-19. Professor Yoon views New Normal through a futurology approach. Amidst this crisis, we mused over 

what social alternatives should be made based on future trends.

Social Imagination Paves the Future
Professor Yun Kiyeong, 

Director of  The Korea Association for Futures Studies (KAFS) 

transformation era. Young people 

should get used to these technology. 

X Generation (born 1985-1976), the 

mainstream of the present society, 

are digital immigrants. Most of them 

lack digital capabilities. So, the X 

generation will be pressured to retire 

after digital transformation speeds 

up. On the other hand, this will be an 
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of change sprout and some die. If we 

plant enough seeds, we can bear fruit. 

To accomplish Horizon 3, strategies 

to sprout seeds tall and firm must be 

done actively at the national level. We 

should also plant weak signals to head 

to success. Of course, possibilities 

for success variate, so investing 

100 percent only on the future is 

inappropriate. McKinsey insists on 

investments to be made 7 (present): 

2 (innovation strategy): 1 (future). 

However, we face too much rapid 

change in the present state, so some 

insist that more future investments 

must be made. Scott D. Anthony, the 

writer of “Dual Transformation,” also 

makes this claim. We must pursue 

investments for the present and the 

future. In other words, he emphasizes 

that transformation can be successful 

only when present and future 

investments are made altogether. 

In DIGITAL TRANSFORMATION 

PLAYBOOK written by Professor 

David L. Rogers, the proportion of 

investments should be made from 

8 (present):2 (future), to 2:8. This is 

because innovation costs have been 

reduced as we entered the information 

society. This becomes clear when 

inspecting knowledge productivity or 

digital general-purpose technology. 

Failure does not cost us as much, and 

innovation is speeding up. Companies 

must approach investments in a new 

way than before. Then, how about 

Korean companies? We are still stuck 

as a fast follower. It is regretful to 

see that the government-led Digital 

New Deal still applies old practices. 

However, not all fields and sectors can 

be experimented. The state must apply 

adequate proportions of investment on 

policies, and companies should reflect 

it on strategies. Companies should take 

more challenges rather than focus too 

much on the certainty of success. We 

must keep up with the rapid change of 

the current society. Or else, success 

will be impossible. We must be 

courageous to be successful. Be bold 

and establish investment strategies for 

a bright future is my advice.

become leaders of the society. Each 

young talent should try to create new 

values and jobs by integrating each 

major of expertise and information 

technology. 

In the "New Normal" I recall you 

comparing strategies responsive 

to COVID-19-driven changes in the 

future to Three Horizons. The “Three 

Horizons” Framework are utilized in 

many places. Even global strategy 

consulting firm McKinsey utilizes this 

framework, but the term is short when 

it comes to business. In futurology, 

the term is usually 30 years, which is 

the period of one generation. The term 

of Horizon 1 is the present state to 5 

years later, Horizon 2 is from the 6th 

year to the 15th, Horizon 3 is from the 

16th to 30th. The climate crisis can be 

seen as a 30-year paradigm, not as a 

megatrend. 

“Horizon 1” implies that the current 

trend is in effect. If AI becomes the 

COVID-19 is not the end of the world. We must be patient and ask

ourselves whether our system is requiring too much and inspect the system

again in terms of restraint and moderation.

trend, we must find ways to respond 

and use the trend. Horizon 1 is the 

period to adapt and respond to 

the situation. For COVID-19, social 

distancing and contact-free services 

are adaptation, and medical treatment 

and vaccine development are 

responses to the situation. “Horizon 

2” is an emergent trend. You use this 

term when the trend-like phenomenon 

is born and emerges as a trend like the 

acceleration of Digital Transformation 

or Digital New Deal. IT technology 

must be developed for Elon Musk to 

implement the AI project at SpaceX. 

In this term, emerging issues have 

potential but are uncertain. Emerging 

trends are more likely to succeed, 

although vague, than emerging issues. 

The famous phrase by Xiomi CEO Lei 

Jun, “A typhoon can make ordinary 

pigs fly.” A step on the emerging 

trend can make anyone’s success sky-

high. Business models and innovative 

strategies must be set in the emerging 

trend. Emerging issues, current weak 

signals, and seeds of change crystallize 

to trends in “Horizon 3.”

What is an example of Horizon 3 

in our society? Virtual reality is an 

example of Horizon 3. It is now a 

trend and will likely be successful. 

But the ecosystem has not yet been 

secured. VR equipment is not costly, 

but content production fees are. The 

Korean society had better approach 

this first. If success can be achieved, 

present respond is the best option. As 

companies face digital transformation, 

they mainly focus on Robotic Process 

Automation (RPA) technology. This is 

because it will obviously succeed. But 

whether they can win in the battle 

with the U.S. and China is unclear. 

Only internal utility is increased, 

and improvements, not success, 

are achieved. We need innovative 

strategies for Horizon 2. Some seeds 

#Future
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New Normal of the 
Post COVID Era 

Slavoj Zizek /Lee Taekgwang (2020) 

Big Change, Future Scenario in 
the Post-COVID Era 

Choi Yoonsik (2020)

A New World Starts Today
An Huikyeong(2020) 

2021 World Future Report 
Jerome Glenn/Park Youngsook (2020) 

New Normal: Say Good to the 
Previous World

Yoon Kiyoung/Lee Myungho (2020)

CORONA SAPIENS
Choi Jaecheon et. Al (2020) 

Humanities on Your Way Home: 
New Normal

Baeksang Economic Research 
Institute (2020)

COVID-19 Economics
KT Economic Management 

Research Institute

When we talk about Post-

COVID and New Normal by 

Slavoj Zizek and Lee Taekgwang 

(2020), Slavoj Zizek is a 

prominent person who comes 

to mind. He is a leading thinker 

in modern philosophy. He has 

also announced his view on 

COVID-19 and the New Normal 

through broadcasts and books 

in Korea. This book contains 

conversations between Slavoj 

Zizek and Professor Lee 

Taekgwang. Slavoj Zizek is in 

charge of the philosophy among 

philosophy, politics, ecology, 

and education in the book. The 

subject of this book claims 

that “Crisis like COVID-19 can 

be repeated, so it must be 

considered as an opportunity.” 

Since we cannot go back to 

the past, we much decide how 

to form the world view of our 

future. 

New Normal is not a concept 

that can be confirmed in a 

short time. Since the COVID-19 

incident is currently underway, 

the world can face big or little 

change any way, anytime. This 

book perceives changes in two 

periods—the short-term (3 years) 

and long-term (10 years). The 

short-term change deals with 

returns, rebound and recession. 

The general norm claimed 

that we will face a completely 

different world in the Post COVID 

era. However, this book claims 

that contact-free technology 

might go back to face-to face 

technology. The long-term change 

regards transformations in the 

next 10 years, such as the return 

of the big government and the 

deepening of bipolarization. The 

author links current issues to 

incidents in the past, and asserts 

that some incidents happening 

now were expected. 

The title strongly implies that 

we face a different present 

state from the past. We should 

inspect what direction the 

changed environment caused 

by COVID-19 will go, rather 

than define New Normal and 

conclude which destination 

the changed environment will 

drive us to. It emphasizes why 

changes are necessary as we 

face such hard and confusing 

times. Questions asked by Fun 

Journalist An Hyukyeong are 

answered by the 7 world-class 

scholars. Jeremy Rifkin, Wen 

Tiejun, Chang Hajoon, 

Martha C. Nussbaum, Kate 

Pickett, Niklas Boström, 

Vandana Shiva reveals their 

stances of the COVID-19 crisis. 

The great scholars discuss a 

confusing world of today, but 

you can earn a great change to 

get to know these world-class 

intellects. 

This book must be read 

every year. “World Future 

Report” contains economic 

expecations and industry 

trends. Megatrends, advanced 

technology, and the future 

society are main subjects of 

this book. This time, a subtitle, 

“Special Edition of Post 

COVID-19” was added. This 

implies that many previous 

predictions have changed 

immensely by the experience 

of the COVID-19 crisis. The 

book’s message is, “If you 

can’t avoid it, you might as well 

accept and adapt it soon.” We 

should know what will change 

and how it will do so to accept 

and adapt. The book predicts 

upcoming changes in wealth, 

education, the space age, 

citizens, nation and politics, 

finance and real estate, 

welfare, business and jobs, 

technology and civilization, etc. 

We now face a co-existence 

of crises and opportunities due 

to the COVID-19 crisis. Mixed 

feelings of joy and sorrow 

are especially seen between 

industries and economic sectors. 

It analyzes the expecations 

of 36 industries and business 

categories by dividing the future 

into short-term, mid-term, and 

long-term, pointing out the 

causes of change. It also presents 

what direction our daily economic 

activities should head, such as 

employment, investment, and the 

self-employed. What bugs us now 

is wearing masks, but the future 

of economic activities is our true 

concern. This book presents 

solutions to such concerns of 

New Normal in the industrial 

economy. Most published 

materials regard expecations 

of COVID-19’s effects in the far, 

vague future, but this book helps 

readers gain a more realistic view 

to the subject.  

This is a collection of Korea’s top 

scholars’ opinions on COVID-19 

and the New Normal. Choi 

Jaecheon, Chang Hajoon, Choi 

Jaeboong, Hong Gibin, Kim Nury, 

Kim Kyeongil share opinions 

on their field of expertise, 

including ecology, economy, 

civilization, system, world 

view, happiness, etc. This book 

contains subjects discussed 

on CBS aired broadcast “I am 

Sisajaki Chung Kwanyong.” 

“CORONA SAPIENS” means 

the new generation who are 

abruptly forced to pioneer a new 

environment. Being based on 

a TV broadcast, the subject is 

handled lightly by raising issues 

and reflecting on reality. This 

is for beginners who have just 

started thinking about the Post 

COVID era. 

This is a series composed of 5 

books. “New Normal” is the 6th 

book. There are 12 lectures total, 

and each lecture is scheduled to 

be taken from Monday to Friday 

on your way home from work. It 

takes only 30 minutes a day to 

grasp the subject. The knowledge 

and views of 12 scholars of 

various academic fields—writers, 

physicists, Chinese writer, etc.—

is provided. It mainly discusses 

three subjects—technology 

and happiness, our lives, and 

changing our thoughts—and 

is composed of 12 lectures. 

Not only does it indicate 

familiar topics like movies, 

freedom and equality, human 

rights, harmonization between 

generations, unconsciousness, 

it also indicates scientific and 

technological information like 

digital and artificial intelligence. 

These subjects are all told from a 

humanity perspective.  

This book focuses on the 

digital and ICT sector, which 

differentiates it from other 

books with the subject of Post-

COVID era and the New Normal 

era, which tend to include all 

industries in the society. The 

largest different before and after 

COVID-19 are social distancing 

measures and contact-free 

culture. “COVID-19 Economics” 

explain specific reasons of each 

subject, so we can get a clearer 

picture of now and the future. 

Differences in lifestyle due to 

contact-free technology are 

already being faced. It explains 

the differences of our daily 

lives by linking technological 

development that has been 

ongoing before COVID-19 and 

contact-free culture and social 

distancing. This shows that 

changes have been underway 

ever since. Paradoxically, 

COVID-19 has just accelerated 

the process. 

What New Normal 
will we face?

This month’s “Seoul Made” inspects New Normal of the Post COVID 

era in various fields through various experts and entrepreneurs. 

However, we also prepared an additional New Normal information 

by introducing books and YouTube channels on this subject. Predict 

and prepare the New Normal era by the following information.
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Platon Academy TV  
www.youtube.com/channel/UCMFtInytGPb98UUCjJHdsQw

Sebasi “Change the World in 15 Minutes” 
www.youtube.com/user/cbs15min

tvN Insight   
www.youtube.com/channel/UCR9gReM5VhQ_8brqQrBaVCA

Korea Foundation for Advanced Studies (KFAS)  
www.youtube.com/user/kfasvideo

The Korean Academy of Science and Technology 
www.youtube.com/channel/UCPXHGG6cfvqVGWEkIp17B7A

Platon Academy is a foundation that supports various activities related 

to humanities. YouTube channel is one of their activities. On the channel, 

you can view various academic and in-depth lectures on humanity. Four 

episodes have been aired on the subject of “New Normal in the Post-

COVID Era.” Slavoj Zizek, Professor Lee Taekgwang, Professor Kim 

Nury, Doctor Valerie Jane Goodall, Professor Choi Jaecheon, and Cho 

Haejoang appear in this show. Each episode lasts 45 minutes, which is 

quite long, but it contains a lot of useful content. It does not bore you 

with an array of theories but contains vivid details and stories. It turns 

vague assumptions into clear ideas. It will be an opportunity to direct 

your view on the Post COVID era. 

Sebasi is extremely popular in Korea, packed with interesting videos 

on various subjects and stars ordinary people to experts. This video will 

“change your world and view in 15 minutes.” It also contains a lot of 

content on the Post-COVID era and the New Normal era. You can also 

enjoy series, such as “Life-changing Nanotech in the Post COVID Era,” 

“Media-changing New Normal,” and short videos including “Space in 

the Post COVID-19 Era,” “Pandemic: New Normal, New Mindset,” “Post 

COVID, Smart City Leads the World.” Enjoy indirect experiences by 

mind-opening videos of the New Normal in the Post-COVID era. 

“Insight” is a cultural content brand of tvN. As verified in its slogan, “Joy 

of Discovery,” it produces various content of diverse sectors.  It tells all 

kinds of fun stories, starting with light subjects and ending with in-depth 

issues. You will get smart after viewing the show. 

Videos containing various subjects on overcoming COVID-19 are 

explored in the “Future Class” content, widening your view on the New 

Normal era after the COVID-19 crisis. 

This channel is operated by the Korea Foundation for Advanced Studies 

(KFAS). Forums are their main content along with conferences and 

special lectures. The “Dream Lecture” series is a field-based program 

for middle and high school students nationwide. “Post COVID: Our 

Future World” was lectured on July 2020. It contains in-depth lectures 

including “How to Beat COVID-19 by Data,” “Global Leader in the Post 

COVID Era,” “Is COVID-19 really unfortunate?” “What if I Die the Next 

Day?” Although the contents are deep and helpful, it is easy enough for 

high school students to understand.

The Korean Academy of Science and Technology is joined by Korea’s 

scientists and technicians. Its YouTube channel is unique, as it mainly 

targets subscribed members rather than the entire public. The contents 

are centered on forums or symposiums with scientific subjects, 

especially regarding the Post-COVID era and the New Normal along 

with various academic details on COVID-19. You can watch the Online 

Forum between KOFST-KAST on “Post COVID-19 Online Joint Forum: 

Jump up in the New Normal Era.” Experts share their opinions in two 

hours of discussions.  

Ministry of Foreign Affairs 
www.youtube.com/user/MOFAKorea

You might think this government agency channel will be a bore. You 

are wrong. It is quite enjoyable as it tells various stories in many ways. 

Watch the series of “World Transformation in the Post-COVID Era” to 

listen to the expecations  of world International scholars on the Post-

COVID era. It has five episodes: Culture and Society, Community and 

Civil Society, Future Forecast, Health and International Cooperation, 

and International Relations. It stars popular scholars like Guy Sorman, 

Michael Sandel, Jacques Attali, Stephan Walt, and Jim Yong Kim. It is a 

video interview that only runs for 10 minutes. 

Subscribe SubscribePlaton Academy TV 
32.4 million Subscribers

Sebasi Talk
32.4 million Subscribers

New Normal in the Post-COVID Era “Change the World in 15 Minutes” 

1.1 thousand 1.1 thousand39 39Share ShareSave Save

R
E

C
O

M
M

E
N

D

W
ri

te
r  

Im
 Y

uj
in

   



S
E

O
U

L
M

A
D

E
13

2

13
3

서
울

 제
조

업
의

 현
재

│
성

수
동

The Show Must Change  Arts & Culture MBA, Kyung Hee University Head Professor Ji Hyewon

The Future of Art Lies on Data  Media Artist Kim Yeonghui 

The Trip Still Goes on  Director of Smart Tourism Research Center of Kyung Hee University Professor Jung Namho

CULTURE
When the pandemic began, we thought it was the end of our leisure activities and 

culture and art for a while. But we were wrong. Activities were just changed in style. 

Let’s say hello to a new style of art and traveling in the New Normal Era.

#Art #Travel
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The performing arts industry suffered a tremendous 

blow from COVID-19. Performers provide the audience 

a vivid experience on stage. Such a scarcity value, 

but not anymore. Current trends urge the industry to 

transform offline stages to media platforms, but some 

argue that this defames the true value of performing 

arts. Will the industry be able to survive? What will 

the present and future be like?

The Show
Must Change
Arts & Culture MBA, 

Kyung Hee University 

Head Professor Ji Hyewon
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The COVID-19 crisis delivered a 

critical blow to the culture and 

art world. Doesn’t the world of 

performance, in which face-to-face 

contact is a must, suffer the most? 

Performers and the audience share 

space and time “here and now” in 

the theater. This brings out the true 

value of the industry yet applies as a 

limitation. COVID-19 bans space and 

face-to-face interaction, which was a 

real blow to the performance world. 

Numerous stages have been canceled. 

For now, we are not sure when we can 

perform again. The industry chronically 

suffers from the cost disease. Even 

though technical advancements are 

made, our industry is labor-intensive, 

making mass production impossible 

and delays production. In the case of 

movies, the release can be delayed 

once it is done, but live performance 

plan paid online contents since last 

fall. However, there is a huge gap 

between performances on stage and 

those on videos. The performance 

circle of Korea is conservative about 

video services, which drove shows 

to be shown mainly in theaters. 

Although we film videos of shows 

due to COVID-19, there are not many 

performance experts who know how 

to use video media. So, we find it very 

difficult to film a video as vivid and 

impressive as the real show.

Many audiences will access the 

shows online. After COVID-19, will 

they visit the theater to watch the 

show in person? If performance 

halls are closed throughout this 

year, audiences will get used to this 

situation. Korea’s performance world 

usually benefits from regulars, which 

are a specified few. So, occasional 

visitors are not likely to watch the 

show in person. The media market in 

the COVID era is changing so rapidly. 

This especially regards the Over the 

Top (OTT) market, in which viewers 

watch movies or broadcasts via the 

Internet.  Anyone can join the OTT 

market, and we see a rise in global 

OTT entering the domestic market. 

High-quality entertainment can be 

enjoyed comfortably at home, so we 

#Art

requires field work. Whether it is 

performed today or tomorrow, the 

labor input is identical. This is why 

the performing arts industry cannot 

benefit in a contact-free society. 

After COVID-19, the Korean 

performance circle is finding a way 

to change and adapt. At first, we 

displayed pre-filmed recorded videos 

or a live streaming of performances 

without the audience. We started to C
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are concerned about the future of the 

performing arts industry. However, 

I believe that live performances will 

never disappear. To move audiences by 

values only available by performances 

is more important than ever.

It seems that the performance 

circle needs to quickly respond to 

the great paradigm shift. In Korea, 

it is hard for the industry to promptly 

benefit from performance videos. 

Musicals are most profitable in the 

performance market, but over 60-

70 percent are overseas licensed 

shows. The original creator’s approval 

is required to film the licensed 

performance. But since videos can be 

shared worldwide, filming a domestic 

licensed performance sounds like a 

good idea. Creative musicals is our 

best choice for that, but unfortunately, 

it has less brand power than that of 

overseas licensed shows. 

To maximize profits through imaging 

shows, we need various and numerous 

viewers, not regulars who would 

watch the same performance over and 

over again. In short, we have to attract 

online media viewers to widen the pie 

of the market. The charging method is 

also an obstacle. One audience pays 

for one ticket each at theaters, but 

10 to 20 viewers can watch a video 

together. Even so, there is nothing we 

can do about it. Therefore, videos do 

not immediately or drastically boost 

sales or complement the drops in 

sales faced by the pandemic. But if we 

can artistically and technically express 

our shows via online media as vividly 

as in person, it might get popular 

worldwide.

What efforts should the Korean 

performance circle make to 

prepare for the Post COVID era? 

Performances are aimed for the 

local market. In each show, we see 

different performers and audiences, 

so experience and interaction are 

different every time. Movies make 

entertainment, and diverse themes. 

This also goes for performances. In 

order to overcome the limitations 

of space and attract online media 

consumers worldwide, we must 

carefully design the performance from 

planning to filming. Until now, the 

performance circle has not paid much 

attention to innovations in media or 

MZ generation needs. 

Through OTT services, Korean pop 

culture content have made a big 

hit worldwide. Why don’t you go 

down that path as well? Broadway 

has been closed since March 2020, 

profit by popularity and target viewers 

worldwide to break the box office 

record. However, the box-office value 

of each performance varies every 

time according to tastes of the local 

audience. But if the performance is 

filmed, the stage transforms from 

local to global. We have to compete 

with famous overseas performances 

by creative shows of our own, and 

also satisfy sophisticated Korean 

viewers, who have seen many 

famous shows both nationally and 

internationally. 

Presently, Korean cinema has 

gained popularity, and many choose 

domestic movies over foreign ones. 

However, Korean movies were 

neglected by domestic viewers not 

long ago. From some point on, the 

screen quota system was no longer 

necessary as Korean movies got 

more popular. The reason is simple. 

Korean movies attracted audiences by 

showing national sentiment, definite 

WATCHA is strong in movies, TVING 

and Wave specialize in ground-wave 

and cable broadcasting, and KakaoTV 

strength lies in short-form content. 

So, we now must deeply think about 

“how content and platforms will be 

matched from the planning stage 

according to OTT features before 

filming the performance.” Simply 

uploading online performances 

without the above process will most 

definitely be unsuccessful. We must 

apply differentiated strategies showing 

creative production by joined forces 

between stage and film production.C
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second mover OTT provider Disney 

Plus was the sole provider of the 

megahit Musical “Hamilton” video, 

which grabbed global audiences’ 

attention, and world’s top Netflix will 

display the Musical “Diana,” which 

stars Diana, Princess of Wales, in 

spring this year. The reason why 

Global OTT invest a fortune in filming 

performances is quite simple. It is due 

to the competitive edge of content. 

The Korean performance world must 

also use and collaborate various OTT 

services. Each OTT provider have 

different characteristics and strengths. W
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#Art

You recently presented Seoul 

Gallery B2 Project and Online 

Exhibition “Plug in City”. I actually 

planned Plug in City since I studied for 

my Ph. D in Australia. The pandemic 

made my plan come true. This project 

was submitted in the support project 

of Seoul Foundation for Arts and 

Culture, which searched for contact-

free work appreciation methods. Art 

museums are off-limits due to the 

pandemic, so I made sure the art 

could be seen through a screen saver 

on a computer. Seven domestic and 

foreign artists participated with art 

projects applying real-time data of 

Seoul.  The title of my media work 

is “Bruise Flower.” IoT sensors are 

equipped in the house, and whenever 

I bump into furniture, the size, number, 

color, or shape of the bruise flower 

changes depending on how hard I 

bump into it. To be honest, I am a klutz 

and often bump into chair legs. The art 

was exhibited according to stored data 

of my bumps. I once sketched a bruise 

flower on a wearable work before. The 

bruise looked like a flower, and the 

color was profound and mysterious. I 

designed it so that the flower would 

burst forth whenever it was touched. 

Some gushed that the art touched 

their hearts. 

How interesting that the artists 

applied real-time data collected 

from Seoul. Artist Yu Soyeong 

presented a combination of real-time 

estate prices of Seoul and fish tanks, 

and Jin K. Lee used real-time fine dust 

and Korea’s estimated suicide rate 

as materials. Sam An’s art showed 

emergency disaster texts and time, 

and Lee Jaemin used news that 

ranked high in real-time search results. 

I also wrote a paper on the analyzation 

of 30 works based on the assumption 

that using data art materials would 

naturally link with social issues, which 

amazingly happened in this exhibition, 

too. My first attempt of the Plug in 

City Project was highly appreciated. 

I also want to conduct projects of 

other cities, not just Seoul, with other 

artists. This is a good idea for the 

public to easily access media art. 

How would you define New Normal 

Kim Yeonghui is a media artist and the professor for School of Design 

Convergence Hongik University. He is also a pioneer of a new genre called 

“DataArt”. We discussed about the standard and New Normal for art.

The Future of 
Art Lies in Data
Media Artist Kim Yeonghui 
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As we get more connected

worldwide, diversity gets

more recognized. This means 

we accept diversity instead

of dividing the standards of

normal vs. abnormal and

normal vs. New Normal.

It is hard to define art in the

New Normal era, but it is true 

that applied methods have

changed. How artists deal

with art has also changed

very much.
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Plug-In City Participated in: Data Taste 2020 (Lee Jaemin)
Planning/Organization: Red OnionSponsored by Ministry of Culture, Sports and Tourism, Korean Arts Council, Seoul Arts and Culture Foundation

The results of this online art activity were produced with the support of the Ministry of Culture, 
Sports and Tourism, the Korean Arts Council, and the Seoul Cultural Foundation.
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for contemporary art in the Post-

COVID-19 era? For me, there is no 

longer a New Normal or new standard 

in this era, since we face such rapid 

changes. We can define New Normal 

for gradual changes, but in such a 

rapidly changing world, it is difficult to 

define what “Normal” is. Everyone 

has their own definition of what 

"normal" is. Even before COVID-19, we 

have continuously faced New Normal 

eras. In particular, artists continuously 

strive to explore new standards. 

The pandemic seems to have sped 

it up, but actually, we were heading 

toward a New Normal anyway.  The 

recent three years have seen a rapid 

transformation in data, mobile phone, 

and AI technology. Then, is there no 

longer a normal standard to define? As 

we get more connected worldwide, 

diversity gets more recognized. This 

means we accept diversity, not divide 

standards of normal vs. abnormal and 

normal vs. New Normal. It is hard to 

define art in the New Normal era, but 

it is true that applied methods have 

changed. How artists deal with art has 

also changed very much. Virtual Reality 

has long been around, but it has not 

been used for exhibitions until now. 

Now, it is a common technology used 

for display in the art industry. The term 

“Normal” perhaps means to “think 

and act according to standards.” It is 

hard for artists to do. Artists would 

have tried to make a New Normal 

even before the pandemic, since 

creativity is one of the roles we take. 

Artists must think creatively. It is his/

her job to do so. 

COVID-19 has closed art museums, 

raising popularity of VR exhibitions, 

online auctions, and online art fairs. 

Can art be fully appreciated online? 

Everyone questions that. Since media 

art uses videos for display, it is more 

fit to be appreciated online than 

painting or sculpture. However, since I 

am in charge of multimedia installation 

art, other methods must be applied 

aside from online. Among tangible 

media, virtual reality (VR), augmented 

reality (AR), and mixed reality (MR) 

are grasping people’s attention. Mixed 

media requires touching, so it faces a 

short slump these days. Virtual reality 

has been studied since the 1990s, 

but recent technological development 

drove it to be applied to art pieces. 

Each art piece reflects the experience 

of the artist. We expect other forms 

of work to emerge, driven by the 

pandemic.

In particular, artists

continuously strive to

explore new standards.

The pandemic seems

to have sped this up,

but we were heading

toward the New Normal 

era anyway.

 Weight of Data: Sugar 1kg

Breathe Out “Bruised Flower” B2 Project Outlier Points

Seek Outlier Points
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Artist Kim Yeonghui’s Art Piece “Bruised Flower” in “Plug in City”
Planning/Organization: Red OnionSponsored by Ministry of Culture, 

Sports and Tourism, Korean Arts Council, Seoul Arts and Culture Foundation
The results of this online art activity were produced with the support of the Ministry of Culture, Sports and Tourism, 

the Korean Arts Council, and the Seoul Cultural Foundation.
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The travel industry was hit with the 

hardest blow from COVID-19. This 

is a painfully obvious fact. The dark 

age was experienced for the tourism 

sector. The industry is composed 

of a complicated ecosystem of 

transportation, lodging, and delicacies. 

None of the three worked out last 

year. This especially goes for airlines 

and accommodations. Still, we saw a 

happy feature of this misfortune—new 

opportunities. We also learned how 

to survive on our own. We checked 

travel needs and thought of “ways 

to travel safely.” A new travel pattern 

emerged, although different from the 

previous trips we are used to, such as 

rental cars, camping, and contact-free 

destinations.

Smart technology initiated the New 

Normal for traveling, not COVID-19. 

This interests me. A 30-year-old 

Korean travel agency and a 170-year-

old U.K. travel agency had closed. But 

this was not because of COVID-19. It 

was because of costs. Travel paradigm 

has changed due to IT development 

and personal smartphones. We face 

an inevitable competition between 

big technology-based Online Travel 

Agencies and human workforce-

based traditional travel agencies. 

The world paradigm changes when 

technological transformation and 

adaptation occurs simultaneously. 

Technical advancements reached its 

peak and people were getting used to it 

when the COVID-19 crisis accelerated 

it. KIOSK self check in, robot concierge, 

and KEYLESS Hotels had already 

emerged before COVID-19. As contact-

free culture is in fashion today, we 

will more likely face these new 

technology during trips. Technology do 

not degrade, and people rely more and 

more to advanced technology. This is 

a typical phenomenon of technological 

development. 

How is smart technology applied in 

the travel industry today? Please tell 

us what “smart tourism” means. 

We already enjoy smart tours. Smart 

tourism technologies compose of 

big data, artificial intelligence, IoTs, 

and cloud computing, and these 

are applied in the traveling industry. 

These technologies provide a more 

enriching experience to tourists. But 

merely knowing how to use and 

apply technologies is not critical in our 

field. It must lead to a new, enriching 

experience. People do not go traveling 

to learn how to use technologies. They 

go to have memorable moments. 

I see many recent researches in 

our field on “memorable tourism 

experience.” Going on a trip boosts 

energy and happiness itself, but added 

The travel industry faced an enormous change in 2020. The 

pandemic caused many companies to close, but we also saw 

new possibilities. Chung Namho is the Director of Kyung Hee 

University’s Smart Tourism Research Center (STRC) and Professor 

of Department of Hotel Management in School of Hotel & 

Tourism. He claims that the wave of change originated from smart 

technology before the outbreak of COVID-19. He also advices that 

we change according to the New Normal. 

The Trip Still Goes on
Director of Smart Tourism Research Center of 

Kyung Hee University Professor Jung Namho

#Travel
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technologies keeps happy moments 

going for a lifetime. 

How will Smart Tourism look in the 

Post-COVID era? Various traveling 

services that presently appear will 

continue to develop. Even though 

contact-free tourism is in the spotlight, 

some people have quit traveling 

altogether. To meet the needs of these 

tourists, we see more travel agencies 

create new business models, such as 

LAN cable tours and virtual tours. Even 

after COVID-19 is over, people who lack 

time and money might prefer these 

types of journey. 

But there will definitely be 

limitations on virtual tours and 

LAN cable tours. Travel agencies do 

not focus on making virtual reality just 

like reality of local areas. The ultimate 

goal is to invite tourists to take trips. 

In terms of information technology 

and management, if people use the 

technology and it shows results, we 

are OK with it. However, people must 

come to the tourism destination to 

use these technology, so we invite the 

tourists to come. So, tourism requires 

one more step to take. The technology 

must make the tourists’ dreams 

come true. It must satisfy the thirst of 

tourists, who cannot enjoy traveling 

presently. No one wants technology to 

replace the vivid experience of traveling 

in person. 

COVID-19 dealt the hardest blow to 

the traveling industry. Could it go 

back to the good old days before 

COVID-19? From some point on, people 

routinely went traveling on vacations or 

other occasions if they could afford it. 

The pandemic stops people from going 

on journeys, but if traveling is allowed 

again, people will definitely take off. 

But it will not be like the good old days. 

The chances are high that costs will 

rise, since traveling infrastructure has 

collapsed with less suppliers. If we 

express resilience on a curve, I predict 

a gentle curve on the graph. Companies 

will face new growth according to how 

it responds to the changes. 

How will travelers and the travel 

industry respond to the changed 

travel paradigm? COVID-19 have 

led traveling patterns to be enjoyed 

in various ways.  The industry tried 

to make tours memorable through 

diverse technology, such as VR, 

AR, and movies. COVID-19 did not 

get rid of all entertainments, so we 

should cheer up. The pandemic will 

end some day. However, suppliers 

are in trouble. Small-and medium-

sized enterprises are forced to 

compete with conglomerates that 

have adopted IT in their services. We 

see unicorn companies born in Korea, 

too. Supporting small and medium-

sized businesses are necessary but 

guiding the way to survive and raising 

competitiveness should be done most 

of all. We now face turning points and 

should find new business methods 

according to the changed paradigm. In 

short, we should change our mindsets. 

COVID-19 has motivated new attempts 

by applying existing technology in the 

traveling industry, but we never know 

what changes will be faced in the 

future. We must keep in mind that the 

pandemic just accelerated the process. 

Traveling agencies must find out a way 

to respond to this change. C
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SAVINA MUSEUM  
www.savinamuseum.com

YouTube Channel of the Seoul Museum of History
www.youtube.com/channel/UCxNHsypbJL6L97ORT-IhLAw

YouTube Channel of Cirque du Soleil 
www.youtube.com/user/cirquedusoleil

YouTube Channel of the Visit Korean Heritage Campaign 
www.youtube.com/c/문화유산방문캠페인

National Museum of Modern and Contemporary Art, Korea  
www.mmca.go.kr

The Sabina Art Museum in Pyung-gu, Seoul, has been communicating the meaning and value of art based on its fusion, change, challenge and 

experiment spirit since its opening in 1996. It is the first museum in Korea to establish VR exhibition halls and digital archives and develop virtual 

exhibition tours, revealing its openness to new things. Various digital exhibitions and data can be appreciated at the “Digital Museum” menu at its 

official website (http://www.savinamuseum.com/). 

You can experience Seoul’s culture through Seoul Museum of 

History‘s YouTube Channel. This is available for not only Seoul citizens 

but anyone in the world who wants to visit Seoul. 2021 continues to 

present various exhibitions that started last year. Don’t be disappointed 

that you cannot visit museums in person, because you can experience 

Seoul’s history through YouTube videos. Curators explain historical 

attractions and exhibits throughout Seoul, along with live and theater 

performances at the Seoul Urban Life Museum. 

If you are a tourist at Las Vegas, put this activity on your top list. Watch 

“Cirque du Soleil,” which is not only the most popular and glamorous 

performance in the city but also worldwide. It is the world’s best art 

circus and has created more than 20 famous pieces worldwide. So far, 

Cirque du Soleil has performed in over 400 cities in six continents. The 

performance has touched over 160 million people. Cirque du Soleil is 

available for free at its YouTube channel. 

The “Visit Korean Heritage Campaign” was prepared by the Cultural 

Heritage Administration and Korean Cultural Heritage Foundation to 

comfort nationals by cultural heritages. Since it is hard to travel in 

person these days, we recommend you a LAN Cable trip through 

Visit Korean Heritage Campaign’s YouTube channel. You can travel 

Gyeongbokgung Palace, Hwaseong Temporary Palace, and Jongmyo 

Shrine through VR videos. You can also go on the domestic traveling 

package via cartoon videos and video trips with MONSTA X. Since 

overseas trips must be avoided, go on a trip to know the secrets of 

Korea.

If you are still struggling with modern art, you can get help through 

online museum services provided by the National Museum of Modern 

and Contemporary Art, Korea. Various online museum content will 

make modern art genres easy and fun. The videos are divided by level 

for everyone to appreciate. You can view the works of the artist in “Talk 

with the Artist” video, enjoy a VR exhibition, listen to stories told by 

the museum director, appreciate the art collection for kids, etc. 

A Contact-Free Art Tour 
in the New Normal Era

The COVID-19 crisis pushed a pause button on culture and art, 

hindering people to appreciate it in person. However, we also saw 

a change due to this pause. Online exhibitions featuring world-class 

collections and cultural heritage enabled anyone to appreciate them 

at home. The New Normal era suggests a new journey for art.
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Google Arts & Culture
artsandculture.google.com

Art Basel Online Viewing Room  
www.artbasel.com/ovr

Since its establishment in 2011, Google Arts & Culture is a platform 

that provides numerous cultural and artistic artifacts for you to 

enjoy.  It currently collaborates with over 2,000 cultural institutions 

worldwide to share valuable works online to audiences all around the 

globe. Use functions of Zoom View, the art reader, the art projector 

with augmented reality, and the pocket gallery to access a tailored 

exhibition that fits your taste. In 2020, it will continue providing cutting-

edge technology-applied digital content, such as AR, VR, AI, machine 

learning, etc. 

Art Basel, a prestigious art fair, also had to cancel its events due to 

COVID-19. So, Art Basel challenged to bring the event hall online. Art 

Basel Online Viewing Room, an online exhibition, saw great success, 

which was unexpected. Starting from its first day of opening, millions 

of dollars were spent on its paintings. The online viewing room 

provides information of works and galleries previously displayed by Art 

Basel. The works have been displayed in 255 galleries in 30 countries. 

Smithsonian National Museum of Natural History (NMNH)  
www.naturalhistory.si.edu/visit/virtual-tour

Stage It
www.stageit.com

The Smithsonian National Museum of Natural History (NMNH) in the 

U.S. has been the role model for visual tours even before the outbreak 

of COVID-19. 19 museums, galleries, gardens and the National Zoo 

are temporarily closed, but high-quality online tours and exhibitions 

await you. Visit the Virtual Tour menu on its official website (https://

naturalhistory.si.edu/) to watch its regular exhibits, currently displayed 

exhibits, previously displayed exhibits, and tours and narrations of the 

museum. It is easy to use, making it perfect for children's education. 

Not only does it provide a vivid virtual tour, it also shows digital-

optimized exhibits. 

No matter how perfect a concert may be, it is hard to convey the vibe 

online. This is due to a lack of interaction between artists and the 

audience, which is only available in the concert hall. Stage It is not just 

any performance broadcasting site, but an online concert hall. It shows 

online performances which are not pre-recorded but are all live. Since 

it is a live performance, as real as it is in person, fans purchase virtual 

tickets to enjoy the live performance, ask questions to the artist, and 

request songs. 

YouTube Channel of Sydney Opera House     
www.youtube.com/channel/UCvzqRBw-s63GzEaI4q4Y8dg

Sydney Opera House, Australia’s most famous landmark, goes through the busiest schedule ever. On its YouTube Channel, it offers various videos 

showing performances of Opera House, such as events, highlight videos, and artist interviews. If you are lucky, you might watch performances 

in real-time and talk with people all around the world. Don’t miss the “Vivid Sydney” video, which displays the light festival when Opera House’s 

white outer walls turn into canvas. W
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“Five years from now, autonomous mobile robots will be on every corner. Remember 

when smartphones were introduced for the first time? It was disseminated rapidly after its 

initial launch, and it only took a few years when everybody started to use it. Autonomous 

mobile robots will follow its tracks. For now, we're going through a process of trial and 

error as we try it in many industries, but this is all a challenge on the road to success”.

Twinny CEO Hongseok Ph
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"Change step by step with what interests you the most to protect 

the environment.” Seek fair trade products to secure human right 

of producers and workers and consume products with low carbon 

emissions to join the carbon neutral tide. Set a goal for a green 

world and put it into practice by changing consumption habits.”

VEGAN TIGER CEO Yang Yuna
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"The media market has 

grown rapidly. While 

performances were only 

conducted in person, 

dramas, movies, webtoons, 

and web novels were a big 

hit around the world, The 

meaning of this is unclear 

Not only do they contain 

materials and stories, they 

apply each media format 

to provide amazingly fresh 

content. The performance 

world should follow its 

tracts to satisfy media 

consumers’ needs.

Arts & Culture MBA, 

Kyung Hee University 

Head Professor Ji Hyewon
“We expect digital transformation to be 

a magical force for advancement and 

to lead the New Normal. But this might 

also cause people to transform from 

being main characters to extras.

We should keep this in mind.  We 

can only plan for a harmonious life by 

reminding ourselves that all living things 

are interconnected, even plants and 

microbes.”

Department of Sociology, Korea University  

Honorary Professor Kim Munjo



What was possible will become impossible, and what was 

impossible will become a part of our daily lives. A crisis 

like the pandemic reveals the weakest link of society.  

In this era, variations have become “invariable,” which 

requires the capacity to “adapt. Until now, it was “every 

man for himself.” However, we no longer have to

 live this way in the New Normal era. 

“Above all, the people of Korea are not only full of 

community spirit but also have outstanding individual 

capabilities.  Leaders should lay the foundations for 

people to realize their great advantage. In the Post-

COVID era, leaders must implement policies with 

a more open, flexible, and long-term view to open 

more opportunities for a larger audience.

KAIST Professor Kim Soyeong, 

Head of Korea Policy Center for the 

Fourth industrial Revolution (KPC4IR) 

KDI Economic Information and 

Education Center Chief Seo Junghae
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