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I turned a few pages of SEOUL MADE to find out what 

was going on in the midst of tedious lockdown. The 

magazine was filled with stories of people who were 

enjoying every day. By the time I closed the magazine, I 

felt like I had a short trip to Seoul. The wonderful stories 

illustrated beautiful people who were doing their best at 

where they were, whether they were at home or at work.

aryun_home

Everything changes, but the stories of those who are 

passionately living in Seoul – their stories definitely warm 

our heart!

Chungminjooyeon

There seems to be few topics that invite anyone to heated 

discussion other than industries, people and future. And 

if the stories are staged in Seoul, then you would find 

some enormous chemistry. Seoul is a dynamic city that 

never ceases to create stories, and SEOUL MADE is the 

magazine that graphically tells the fascinating stories of 

the city. I found a periodical publication that is the most 

relevant to the time like these days. Mina

A close colleague of mine passed me SEOUL MADE the 

other day. As an infrequent reader, I need to be honest 

that I showed a lukewarm reaction to the magazine. But 

turning a few minutes for a break, I found the magazine a 

page turner. The magazine opened my eyes to so many 

exciting things happening in so many places that I hadn’t 

known of. I found myself looking forward to my colleague 

handing over the next issue.  

brand.eung

SEOUL MADE is an easy-to-ready magazine that I could 

carry around almost anywhere. And I was fascinated by 

the topic that the issue No. 14 covered – brand, culture 

and mindfulness that were relevant to the time when 

many things have turned contact-free. As a fan of the 

magazine, it has been a sheer pleasure to read stories 

of brilliant minds and business leaders. And most of all, it 

is worthy of keeping a collection for myself, because it is 

packed with all the trendiest items (laugh).

Ha Hyeon

I was deeply touched by the phrase that stressed that 

we all need to spare time to face ourselves to prevent 

from morphing into machines. With stories of the 

contemporaries becoming all the more precious, the 

magazine, indeed, is a treasure full of eye-opening 

stories! Whether you are in or outside of Seoul, you need 

to have a read through the magazine to find insights on 

how to live through the changes and transitions.

seoul Made

《SEOUL MADE》 has been created to provide you with a diverse and 
fresh experience that is unique to Seoul.
Are you a millennial with a smartphone? Then you’ve found just the right brand. 
At 《SEOUL MADE》, we deliver Seoul’s tasteful, elegant, and convenient products 
and services that represent its vibrant atmosphere right to your doorstep.

《SEOUL MADE》 reflects the change in the industry of Seoul. We start from the 
history of hand-made manufacturing businesses and make our way to the state-
of-the-art brainwork that will transform the city’s landscape.
We cherish the baby boomers’ business values that led to Seoul’s miraculous 
growth, and we also celebrate the brilliant ideas of millennials that will shift the 
landscape of the city’s industry.

Our brand’s magazine, 《SEOUL MADE》, is a monthly publication that documents 
the dynamic changes in the city’s industry and the various individuals, companies, 
and platforms that come up with innovative ideas. We reinterpret the tales that 
we collect in our magazines to rediscover and furnish the stories that shine with 
“Seoul’s vibes.” 

Seoul Business Agency
Seoul Business Agency
CEO Jang Yeongseung
www.seoulmade.com
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Home

Observing Different 
“Homes” that 

Evolve in Different Styles

In Seoul, these days, anyone could be subject to two weeks of quarantine at 
home. But before you decide to stay at home you might want to ask if your place 
is safe and pleasant to stay. Because after all, it is your home that keeps you 
safe from all the dangers lurking in every corner of the city. Then here is the first 
question to ask – are your home and the neighborhood suitable for your lifestyle? 
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Ideas, like connecting dots to make lines, 
are pushing the boundaries for homes and local 
communities to evolve. I look forward to seeing such 
evolution becoming a drive for enriching cities.

As an architect who design spaces, the first thing I work on upon starting a project is creating a 
“space program” – a guideline for the entire project, starting with thorough understanding in a 
subject space, estimating adequate size, and defining key features. In short, before you build a 
house, you create a space program for an overall picture of number of bedrooms and bathrooms, 
size of each space and desired atmosphere. Once this is ready, you generate a floor plan and 3D 
images to communicate with your clients.

In fact, there are two ways to create such space program. One is making references to houses that 
have been built before and the other is to start talking about lifestyle. If you take the former for a 
83m2 home, you can plan, for instance, to fit in three bedrooms and two bathrooms, find where to 
place a kitchen, where to install TV in a living room and where to set up a dress room in the master 
bedroom. This is the easiest approach, but if you combine with the latter, the outcome would be 
more satisfying. Yet you need to invest your time in looking back upon yourself and unleash your 
imagination on your dream home by simulating all possible measures to perfectly fill in a space with 
your lifestyle. 

Recently, I am working on a downtown dwelling – the two floors are for commercial use, while the 
top floor is for residential use. The top floor measures about 60m2 – the size just enough for a living 
room and two bedrooms – but the client jumped out of the box and asked us to design the space 
without rooms. The client had no family to live with, but often has friends over that the space had 
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Lim Jihwan studied architecture in Seoul National University and is currently leading Zero To N. 

With a strong belief that architecture can balance between artistic quality and profitability, Lim 

is continuing his work in spreading genuine value of spaces. He won “Young Architect Award” 

by the Ministry of Culture, Sports and Tourism in 2018 and “Beautiful Architecture Award” by 

Gangnam District Office and appointed “Public Architect for Seoul Metropolitan Government” 

in 2019. In addition, the CEO of Zero To N has been active as a member of SH Green Light 

Architect since 2020. 

About Lim Jihwan 
CEO of Zero To N  
zero-to-n.com

to be spacious for get-togethers. Furthermore, the client wanted the kitchen small 
because he didn’t cook much and no bedroom space because he normally slept 
on the floor. But the client stressed that he wanted some gardening space. The idea 
that the team came up with was to design the rooftop as large as possible and easy 
to access from the top floor. Throughout the project, the client never hesitated to tell 
stories about his life and we, in turn, proposed a three-dimensional space that would 
best embrace his lifestyle. Admittedly, architects like myself share stories of life from 
their clients and are likely to receive requests to create spaces relevant to different 
lifestyles. From extensive experiences, the architects open their eyes to what people 
are expecting from their homes, with some expectation often turning into trends. Here 
are the three key trends to have a close look at.

Back to Basics 
Imagine that you need to stay at home for many reasons, what should your home look 
like? For one, to make your home comfortable to stay in, it should be true to the basics 
– sunlight and ventilation. In short, your home should be designed well enough to let 
bright sunlight and fresh air in. Spending more hours at home, expectation level for 
interior design keeps rising and more attention are paid to lighting or furniture. Some 
are even turning to color and texture of finishing materials for home furnishing. This 
recent trend could be on the similar extent to growth of interior design, lighting and 
furniture industries in Nordic area where days tend to be shorter that people spend 
more time at home.  

A Mini City 
With growth of cities, you can find spaces for various activities. For many of us living 
in cities, spaces like gym, movie theaters, museums and department stores have 
become essential for life. However, with the pandemic looming the globe, homes 
have picked up the pace for evolution. Those that were normally found in gym, movie 
theaters, museums and department stores have finally become available at home 
that you have more choice in front of you at home now. Moreover, some are even 
seeking to have greenery at home to continue their experience in parks with woods 
that homes with terraces are gaining popularity again these days. To have all of these, 
demand for spaciousness at home keeps growing. 

Home Within the Context of Neighborhood
Despite being true to basics and availability of a variety of activities at home, you will 
always face challenges from limited spaces. Eventually, you would need to turn to 
outside spaces. But these days, you may want to check out what is going on in the 
neighborhood. Local communities and local community-based online platform such 
as Danggeun Market are playing their part in bringing people together. You may 
want to try these communities to share useful information about your town and satisfy 
needs that otherwise, would not have been possible at home.

The unprecedented pandemic has, paradoxically, shed light on spaces that we were 
all taking as granted. And ideas, like connecting dots to make lines, are pushing the 
boundaries for homes and local communities to evolve. I look forward to seeing such 
evolution becoming a drive for enriching cities.
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Contact-free lifestyle is pushing the boundaries for how a home should function. Population 
Census published by Statistics Korea reveals that the number of single households has 
reached 6,147,516, making up 30.2% of the households in Korea. With growth of the 
number of single households, keywords related with “use of limited space” is increasingly 
becoming popular. From research results of online stores, the number of times keywords 
such as partition, fake wall and storage, along with bedroom furniture have been searched 
have doubled from 2019.

Data provided by Statistics Korea, Emforce Data Lab



With the Fourth Industrial Revolution upcoming, smart home technology has become popular for usage. According 
to the statistics on elderly population in 2020 released by Statistics Korea, the population of elderlies over the age 
of sixty-five has taken up. 15.7% of the entire population as of 2020. With growth of the older age group, the smart 
home technology began to develop to connect and control all devices at home. With a controlling tablet, you may 
remotely control heating, lighting and gas valves, for instance. Recently, the technology has evolved to control air 
conditioning and ventilation system. With smart home system, almost everything – including air quality – will be under 
control in a foreseeable future.

Data provided by Statistics Korea
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With COVID-19 looming over the entire nation in August 2020, the number of 
users searching the keywords such as “home café,” “camping out at home” and 
“home bar” have grown. To the similar extent, more contents and services related 
with home are available today. The contents and services related with home are 
prospected to be part of longer-term increase in demand in the future.

Data provided by Emforce Data Lab 
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Unlike the past when every home had the same flooring and wallpapers, people are 
increasingly looking to fill their home with their own “tastes.” According to statistics 
on the population of the age group of 19 ~ 34 uncovered that the percentage of 
those paying attention to “home as a place to rest” and “home as a private space” 
are substantial. Furthermore, whereas the keywords searched in online stores 
were as simple and plain as blankets, pillow and beddings, the search words are 
becoming more detailed so that consumers can find items of their tastes. 

Data provided by Statistics Korea, Emforce Data Lab 
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Proptech is a compound of the two words, property and technology and often refers to 
the real estate service industry combined with IT technology. The number of users of 
proptech applications have soared by the average of 25% compared with last year and 
the popularity of these apps keeps growing. According to Statistics Korea, the single 
households are outpacing the increase of the total number of the households in its pace. 
With the trend, the outlook for proptech is that it is likely to receive more attention. 

Data provided by Statistics Korea, Emforce Data Lab 
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The House-warming 
Party Where Everyone 
is Invited 

Contents Manager of 
Interior Today, Shin Yeji 

Today, you may have toured around dozens of homes. 
Because the online housewarming parties invited you to 
drop by any time to rake in all information you need, including 
budget for home furnishing and furniture brands. What is 
more, you can come back to the places you have checked 
out any time you want, and with little fuss of travelling and 
commuting, you can find useful interior design ideas. All of 
these are made into reality thanks to the application, “Interior 
Today” Good intentions of users to share home furnishing 
idea are key drivers for the relentless growth that for the 
first time in the interior design industry, the application has 
collected ten million downloads as of today. Overseeing 
online contents for Interior Today, Shin Yeji is one of the 
key figures who are taking the drive in hosting online 
housewarming parties and further, opening new chapters 
for the interior design industry. The contents manager has 
invited the staff members of the magazine over to her home 
overflowing with warmth of spring.W
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It’s a pleasure to meet you in person. Please introduce yourself. 
Hi, this is Shin Yeji and I oversee all the activities of contents creation for Today’s 
Interior. I like stories of people spending their time in their homes. 

Before you joined Interior Today, what were you doing? And what took you to 
Today’s Interior?
I was formerly a marketer and house manager for a start-up that ran share houses. 
My vast roles and responsibilities included finding best candidates, interviewing and 
house management that one day, I found myself looking to make a career switch to 
focus on contents covering spaces. It didn’t take much time for me to apply for the 
position of contents editor (back then, the position was named “editor”) after spotting 
a job advertisement posted by Today’s Interior. I recall that I couldn’t resist because 
I had been admiring the career path of contents editors and most of all, the job 
focused on spaces. 

What are your roles and responsibilities in Interior Today? 
My key roles and responsibilities are oversight of contents related with online 
housewarming parties, including finding hosts, editing, planning for contents 
publishing and operation. And I get involved in creating new formats of contents, 
including publishing magazines before the end of year. 

You introduce users with brilliant interior design idea and invite other users to 
online house-warming parties. How are users reacting to the idea?

The reactions are as diverse as you can imagine. Some comment that they have 
been frequent users of the app, and are thrilled to be the hosts, while some others 
mention that they are excited to receive phone calls and be asked to be hosts. I have 
seen still others asking if they could host later because they were not ready to open 
up in front of other users. 

I found that some hosts wrote their own stories, paring with their own photos. 
What motivates people to actively take part in creating their own contents? 
The application and service are run by those who believe that “you are where you 
live.” And the majority of the users seem to agree with the notion. I assume that the 
main drives for the contents are selfless minds who seek to share what they liked 
and desire for recognition from everybody else by being showcased in the app that 
anyone interested in interior design and home furbishing take a close look at. 

But some may want to be cautious about opening up all the items that they found 
after all the trials and errors.

I have seen only one in every fifty of the users being extremely cautious. For one, 
there is no such thing as “exclusive” these days. You might have to weigh more 
on “being the first.” Yet I understand that some are still cautious about opening up 
everything at their homes and these users tend to thoughtful about what to post on 
their social media accounts. For these types of users, I try to be flexible in what they 
could share. 

What are key characteristics of the hosts of online housewarming parties and the 
visitors who tour around? 
The hosts talk about what drove them to make their choices, and how much they like 
them. They also love sharing stories behind trial and error in home furbishing. The 
visitors, on the other hand, are curious to know about a lot of things. Many of them 
are keen to know about flooring materials and design studios and their contractors. 
And they are often interested in storage ideas, because they keep so many things at 
home, given that they spend many hours of their day. 

With the number of single households growing, demand for home furnishing for 
smaller homes has boomed as well. And Today’s Interior may be benefiting from the 
recent trend. 
For your information, the single households are not making up a significant percentage. 
But we admit that the age group of between twenty-five and thirty-five years old – the age 
group making up the majority of the single households – is the key user groups of Today’s 
Interior now. Yet we assume that these users include newlywed couples, as well as single 
households. And we see fast growth in the number of users of thirty-five years old or 
above with children. To be relevant with diversification and trend, we are making our best 
efforts in updating contents to attract users in a variety of living arrangement. 

The app first started with the home furnishing section and then has recently expanded 
to remodeling. What was the motivation behind?

Interior Today aspires to serve users with “all-in-one platform specializing in lifestyle.” 
Because the idea of making your home beautiful includes furniture and home furnishing 
but may be further expanded to remodeling in a broader sense. Yet a lot of people still 
face challenges in materializing their interior design ideas. Today’s Interior aspires to offer 
help for these people in problem solving and live in their dream home.

Online housewarming party are available in numerous contents providers. What sets 
Today’s Interior apart, in terms of experience, from its rivals?

You get to find home of “average people.” And we are engaging our readers very well. 
I admit that you will find grandiose and unique homes from other media outlets. They 
are fancier, but you may conclude that you face some challenges in taking some of the 
brilliant idea and style to your home. And moreover, you can’t knock on the door to go 
inside and have a look around, every time you find an ideal home. But with Interior Today, 
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it only takes a few clicks to have a look around houses of others. Finding comments 
like “I had a closer look because I’m moving to the same apartment complex” or “It 
looks just like the studio I’m living in. Thank you for sharing your idea,” I feel so proud 
that the app is highlighting spaces that are relatable and a close-up on life. And most 
of all, users and members are exchanging warm messages, because they know how 
difficult it is to open up their home and how grateful it is to share useful information. It 
is amazing to see how friendly the atmosphere is, quite unlike other online forums or 
communities where harsh comments are easily exchanged.  

Today’s Interior publishes its magazine every year. Following Dear, House last 
year, O! House is now available this year. Why is Interior Today printing its own 
magazine? 
To look back upon the past year, the team had an ideation meeting to formulate an 
idea of what to do to commemorate the present – the moment in which we were 
keeping up with our good work in creating contents and securing our fanbase. The 
meeting concluded with engaging users in publishing magazine that could be worth 
collecting, while being useful. Out of one hundred homes we featured, we selected 
thirty-six homes to delve into stories of those who were living in a variety of places, 
including condominiums, detached houses, flats and studios. 

To bring the slogan, “anyone can live in beautiful homes” into reality, what could 
be the next step for Interior Today?

In Korea, there are still so many homes that do not have tastes of the residents 
reflected. We will keep unearthing great items to feature, while advancing algorithms 
for recommendations and offering innovative platform base powered by cutting 

edge technology. We hope we can nudge more people into opening their eyes to 
their personal spaces and trying new things. We hope that everybody learns about 
happiness and comfort that home could give – a place to start a day afresh and finish 
the long day peacefully. 

Let’s talk about your home now. The bright yellow color in the kitchen has become 
a signature of your home. What do you pay the most attention to when you design 
a kitchen?

The budget was limited that I had to set a priority. After asking myself where to fix so 
that I could be happy with it everyday, the only spot that came into my mind was the 
kitchen. So, I rushed to the spot, got rid of the island table and moved the refrigerator. 
The refrigerator had been visible from the visible before, but after pushing it to the 
side and placing almost everything vertically, the kitchen seemed to have balanced 
out in proportions that it feels more open and spacious now. And for color, I couldn’t 
get yellow out of my mind – I felt that the bright and crisp color would keep lifting me 
up.

What has happened since you and your spouse fixed your home to your tastes?

After moving from the dim studio to where we are living now, we really liked the 
morning sunlight. And it’s fascinating to watch sun rising at different hour every 
seasons and sun shining with subtle difference every day. I need to tell you that for 
the first few days after we moved, I woke up earlier in the morning because I had 
so many things I wanted to do at the new place. I started having breakfast again, 
because I wanted to take out and use my favorite tableware. Breakfast time is one of 

“We hope that everybody learns about 
happiness and comfort that home could 
give – a place to start a day afresh and 
finish the long day peacefully.”
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the favorite moments for the two of us, because we can sit down together for small 
talks And I picked up my daily routine of cleaning every morning. But it’s nothing 
fussy – I just sweep dusts and furs fell out from my puppy, and open windows to let 
fresh air in. In short, the two of us spared minutes and moments that we could never 
dream of, and these became part of the everyday routine to bring stability. These 
were the major changes for us. 

If you had a chance for remodeling your home once again, what would you try? 
If I had another chance, I would like to experiment with unlikely elements for home. I 
would like to keep the ceiling as high as possible, as finish the flooring with materials 
other than what are normally used for flooring. And on the ceiling, I would like to make 
a window to have a different view on sunlight and raindrops. For the kitchen, I would 
like a window and wish to have a kitchen sink not facing walls. If the sink has to face 
the walls, then I would like a window in front of me. I would like to minimize dead 
spaces my having sliding doors. Most of all, I wish the place is flexible enough for 
experiments in interior design.

The place is filled with greenery and looks like a botanical garden. How significant 
is greenery to you?

It filles every corner of home with energy. It makes you happy to see green color at 
the comfort of your home. But sometimes, I feel sorry for the plants. I read a blog 
posting before and learned that the plant the blogger kept at home would grow larger 
if it were out in the wilderness. Thinking that the plants are squeezed in a smaller-
sized pot to be kept at home, I sometimes tell myself that I should feel sorry for them.

From the Instagram feed, we could see that you enjoy cooking and cleaning your 
home. What are your tricks to turn household chores into fun activities?

I was away last weekend that I couldn’t spare any minutes for cooking. And the entire 
week felt long to me, and I felt that I was shaken up. When I cook for myself, clean 
and take care of my own places, I feel like I am taking a drive for my own life. 

What is the happiness you find from a place filled with your own tastes? 
To me, home is like a safe haven to me. After a long day, I often tell myself that 
everything will be okay when I get home. I have observed that I can retrieve energy in 
myself when I arrive home after a long day. Home is a place where I can find comfort 
and peacefulness in consistency. 

Growing number of people are working from home due to the outbreak of 
COVID-19, and home is likely to have more functions added. At your home, what 
are the key functionalities?

At our home, 80% of functionality is weight on rest and relax, and the rest of 20% 
on work. Because to me, pastime activities are important as well as tastes. So, my 
spouse and I have a lot of items that we can spend my pastime at home, such as 
piano, game consoles, bicycles and Lego blocks. And working from home, I learned 
that the dining table was not the right one for me to work. After I figured that I could 
switch myself commuting between home and my workplace, I began to place tables 
in a few places at home so that I could switch around when I work from home. 
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Planning contents, you may get exposed to the latest trend. What has been the latest 
trend that has caught your eyes?

When it comes to remodeling homes, I found many homes making a large window on 
one of the walls. After crumbling some walls to replace with fake walls, I found that some 
people installed windows in the middle. I often browse through interior design ideas of 
those who live in condominiums and I can see that these people try their best to find every 
possible means to style their homes in uniformed structures. When it comes to styling, I 
have noticed that growing number of people install racks. Many choose to find a spot to 
display items that best reflect their tastes.

Home is a place with multiple functionalities. To you, how significant is your home in 
your life? 
I often talk about my wish list for my next home. But then the other day, I came to ask 
myself whether I like where I live now. And then I started wondering why I talk about my 
next home if I like it. These thoughts and questions made me feel uncomfortable for a 
while. Then I read a striking line from one of my interviewees. The interviewee mentioned 
that just like me, the home is satisfying now, but the interviewee keeps dreaming of next 
home, because home is a precious place. I sent a message to the interview in person, 
because I wanted to appreciate for a lesson. I felt uncomfortable that I had been asking 
for too much, but the interviewee taught me that I kept adding new items to my wish list, 
because home has been and will be an important place to me. After receiving a reply that 
I am dreaming of a new one because I never cease to dream of new life, I feel much more 
comfortable to talk about what could be next for my new home. 

Last but not least, what is your own definition of “Seoul?” 
When I was young, Seoul was “a city where workers flock to.” Then I opened my eyes 
to different aspects of Seoul when I worked nearby Changdeokgung Palace for part 
time. I would stroll around the palace or walk to Gwanghwamun. I believe that you can 
find fascination and excitement in every corner of alley and a stark contrast between 
skyscrapers and Korean traditional housing, hanok. I live in a suburban area of Seoul 
right now, but for many years, I have told my friends around that I would like to try living in 
Seoul. It would be exciting for me just to imagine living in the capital of Korea. 
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Architect of Thirdplace Hongeun 2, Park Changhyeon 

Designing Connection 
Through the Medium of Space

The architect, Park Changhyeon illustrates his idea on “quality, territory and 
directionality of life” in his architectural work. In his projects, the architect 
aspires to materialize his design ideas surrounding psychological stability of 
residents and ties among local community members, as well as physical space. 
Furthermore, Park suggests new definition on community and neighborhood 
that are relevant to today.W
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Where to Live Together 

These days, only few can define what neighborhood and community are. Urban spaces and 
architecture revolve around privacy that you would barely know who is living next door. But for 
not knowing who your neighbor is, you may often find yourself scared for no specific reasons. 
One of the renowned Korean writers, Shin Yeongbok once told a friend of his who was 
seeking advice on what to with the neighbor whose children were running around at home by 
saying, “treat the kids with some ice cream. Once you get to know them, they wouldn’t sound 
noisy anymore.” The point the seasoned writer tried to make was that by knowing who your 
neighbor is, you would understand better and thus, find a lot of issues resolved. 

The Start of Thirdplace Hongeun2 

Seoul Metropolitan Government has recently started 
Community Housing Project to resolve issues that have 
stemmed from growth of single household and dismantling 
of communities. Some of the key measures include building 
some community spaces and formulating community rules 
to provide grounds for problem solving by communication 
and promote community activities. In parallel, systematic 
support is offered with rent that is significantly cheaper than 
the market price and low-interest loan to ensure stability in 
housing. One of the notable places among such community 
housings is Thirdplace Hongeun2. 
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Imaginining Who Would Live 

Thirdplace Hongeun2 stresses that it is open to the local 
community, while ensuring privacy and independence. In 
short, the place encourages its members to find a middle 
ground by balancing between privacy and interaction.  
Passing by hallways and stairs, people interact with 
each other and get together every month to continue a 
community that would be relevant to today. One of the 
residents commented that Thirdplace Hongeun2 felt like 
real home, whereas other places in Seoul were closer 
to places to sleep. Indeed, Thirdplace Hongeun2 has 
been designed and built, taking quality of residents into 
consideration, as well as profitability from the perspective of 
owners and managers. And the architect, Park Changhyeon 
shares stories behind Thirdplace Hongeun2. 
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It is a pleasure to meet you. Please tell us why you have turned 
your eyes to community homes. 
When I started my own architecture design studio, I designed 
expensive detached houses. Then I began to ask myself whether 
it was appropriate to share my knowledge and experience with 
wealthier few and turned to low-rise multi-family houses that 
only few architects had paid attention to in the past. Admittedly, 
multi-stories or multi-family homes had dominated the majority of 
housing market, but I could only think of a handful, if I should find 
outcomes that were considerate of those living in these kinds of 
houses. The question has drove me to ask myself about how to 
design low-rise multi-family houses. And then I have developed 
relevant ideas since then. Joeun Sarangchae in 2014 and Yuil 
Housing in 2019 were the outcomes of design idea surrounding 
communal spaces and relationship among generations. These 
housings built up one of the major categories of low-rise multi-
family houses. 

Could you please tell us more about Thirdplace Hongeun2?

Certified by Seoul Metropolitan Government and Community 
Housing, Thirdplace Hongeun2 is home to five different 
households. You will find a wine bar and a lounge for the 
residents on the first floor, two households respectively in the 
second and third floor and one household and a rooftop farm on 
the fourth floor. The residents get together every month as part 
of the program run in this place, and the residents communicate 
with one another, discussing what to cook, who is to go on 
grocery shopping, who is to cook meals and what to grow on the 
rooftop farm for cooking. 

What is the motivation behind naming the place, Thirdplace 
Hongeun, whereas you could have named First Place or 

Second Place? 
Thirdplace literally means the third place other than home or 
workplace. Because I believe that a space that makes you rest 
and relax or feel part of local communities should be different 
from home or workplaces. And I sought to balance between 
societal perspective and my belief to finally name it Thirdplace 
Hongeun2. 

In one of the TV programs titled, “Architectural Exploration 
– Home” broadcasted by EBS, you found stones from the 
abolishment and placed them back in their original place after 
the construction.

My job is to design buildings. But I pay attention to where the 
buildings will be built on, because I believe that I could find and 
tell stories from these places. And these stories will continue 
by any means. It first starts with researching neighborhood, by 
learning about history and relevant mediums to continue. This 
area, Hongnam (Hongeun-dong and Namgajwa-dong in Seoul) 
first started with a few homes on riverside in 1950s and then 
went through urbanization following Land Compartmentalization 
and Rearrangement Projects in 1970s. Consequently, each lot 
is small in size and roads are narrow, making the neighborhood 
pedestrian centric. 

That’s how the neighborhood turned out. I have noticed that 
there were lots of trees and stones.

True. With detached houses cropping up, it became a trend to 
create a garden with persimmon trees and landscaping tones. 
But with projects to crumble down walls taken off, they began to 
be exposed to the public domain. These changes explain why 
you find lots of trees and stones. When I stepped into the house 
before building Thirdplace Hongeun3, I found a lot of viewing 
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stones and trees. I couldn’t find ways and places to transplant 
the trees, but instead, managed to collect all the stones that 
had been in place for many years and brought them back to 
place on each floor after completing the construction work. The 
connectivity helps connect between objects and humans and 
furthermore, play crucial roles in what a space can offer.

Thirdplace Hongeun2 offers spacious community spaces, 
making up 40% of the entire area.

In the majority of the conventional low-rise multi-family houses, 
community spaces tend to be limited, dark and untidy that they 
were often considered as abandoned and useless. But when 
I designed Thirdplace Hongeun2, I sought to transform these 
kinds of spaces into those to be used as part of the residents’ 
lives. So, beyond the realm of meeting the legal conditions, these 
community spaces became more spacious for various use, with 
abundant sunlight and greenery in order for the residents to use 
the space like outdoor terraces. And I felt that by adding furniture 
and lightings to these kinds of spaces, usability and territoriality 
would be further expanded.

But your idea behind spacious community spaces could not 
have been possible from urban architecture perspective that 
focus more on return on investment. 
I admit that I could not push ahead with the idea at first. Back 
then, many thought that with expansion of community spaces, 
area for exclusive use would shrink, impacting profitability. But 
some clients agreed with me and began experimenting with a 
few ideas. For Joeun Sarangchae, we talked about windows 
in the hallways, and thankfully, the client liked the idea to 
actually make a few. And the residents hailed by commenting 

that the spaces looked and felt rich and diverse. Since then, I 
communicated with my clients on the ideas that went through 
further development and the outcomes were the community 
spaces in Yuil Residence and Thirdplace Hongeun1 and 
Hongeun2. 

Your idea led to great spaces to live in.

The society changes and demands are becoming more diverse, 
but the supply is still falling short to respond. I believe that more 
experiments on housing is needed in Korea. After witnessing that 
it was not necessarily maximized areas of exclusive use to scale 
up profitability, I learned that the experiment and pursuit were 
adequate for profitability wise. 

Community housings are being experimented in Korea these 
days. Do these kinds of housing are received well outside of 
Korea? 
Around the globe, experiments have been conducted from 
different angles for many years. You can find a variety of cases 
with different sizes and method in Europe, in particular. Starting 
with Development of Public Residential Land since the Industrial 
Revolution, numerous ideas, including land leasehold, are being 
developed and materialized today. You can name some of 
them, such as GWL Terrerin and De Hallen in the Netherlands, 
Tinggarden Cohousing in Denmark, and the community housing 
for students in Malmo, Sweden. A few have been introduced 
in Korea, but they were less than relevant to meet the demand 
that attempts are being made for change and modification. 
Some conventional multi-family houses gradually phased into 
community housing and Thirdplace may be one of. hem. 

Some of studios are not soundproof because the buildings 
are built with fake walls or have windows that do not open 
fully because of the neighboring buildings. What do you 
think are the reasons behind these kinds of buildings being 
constructed?

I suppose that density of housing in the urban areas is less likely 
to be resolved. But the buildings are constructed these days 
to follow more strict legal guidelines to ensure earthquake-

proofness, sound proofness, insulation and lighting. The issues 
you’ve mentioned are borne out of houses built between 1980s 
and 90s to meet demands in cities that grew with a massive 
influx of population rushed. For better housing in the future, we all 
need to start paying attention to “those who live.” 

High ceilings, large windows to let in sunlight and rooftop 
farms are added to make the place look more spacious. And 
residents would feel less lonely, living in Thirdplace Hongeun2. 
Humans are born to be social. But today, houses are being 
built like secret rooms, prioritizing more on privacy. And the 
consequence has been miserable, leading to never-ending 
incidents and accidents. And similar cases will keep emerging 
above the surface. Against the backdrop, we need to start 
ourselves whether we still have the ideas of neighborhood in our 

minds. Once you start trusting and knowing one another better, 
you will find yourself more stable and connected and have 
places to share them. And just as architecture is a stage for life, I 
believe that architecture could bring about changes to life. 

In last December, I have read an article that the number of 
single households hovered nine million in Korea. To you, what 
is essential for these single households?

The number of single households is likely to grow at faster pace. 
But housings are not ready to be relevant to meet changes in 
demand. Not only size and physical elements, but you need 
to pay attention to emotional stability – you need your privacy, 
but at the same time, you should make sure that you have your 
neighbors to reach out for help and you, in return, are ready to 
give helping hands. And it turns out much better if you could 
spare time to ask what you and your neighbors can do for one 
another and what you could do for the local community. 

And this place runs some programs on a regular basis.

That’s right. Ilwolilsik, the monthly dining event, is one of the 
signature programs. And to keep the dining program running, 
we run Teotbatirum to grow vegetable on the rooftop farm. 
And Hongeuneum is a cultural program to connect with the 
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neighborhood. This includes lectures and market events on 
a regular basis to engage with the local community. This is 
scheduled to kick off this year. 

As you mentioned previously, all five households are 
distancing from one another in the building that each resident 
could have their privacy. 
Privacy and independence are essential for co-housing. But 
shared houses do not adequately meet demands that it is 
making time for get together more challenging. As an architect, I 
tried to ensure privacy and independence, while seeking to make 
the place not too closed from the outside world. In Thirdplace 
Hongeun2, each household is distancing from others by the 
community spaces and entrance are designed to opened to 
different directions. And when I designed the place, I asked 
myself whether each household should be in the same size and 
floor plan. Because I figured that because each resident would 
be different in character and tastes, the houses should be ready 
to respond to different demands. And paradoxically, I believe that 
these are the key elements to strengthen ties among people. 

You studied furniture design at the undergraduate school and 
architecture at the graduate school. What made you switch 
your academic focus? 
Because I came to see clearly that the two areas were 
interconnected. The first thing they shared in common was “time.” 
Whether that is a building or a piece of furniture, you need time 
to build up, depending on what you make with. For instance, 
you need to wait for certain amount of time for concrete to be 
solid and some amount of time for wood lacquer to dry before 

adding new layers. In short, you need time for each material 
for desired outcome. Second, they are both a compilation of 
a variety of materials. And you need to seek ways to combine 
different materials and usability, in parallel. And lastly, it is difficult 
for you to decide when to finish. It is fascinating to find that many 
of architects turn to furniture design. As for myself, I switched to 
architecture to be better at furniture design, but I am still unable 
to go back to what I started with. 

What is your key issue as an architect these days?

Sustainability. Our lives are in the midst of transition, and we all 
need to think about how to make it sustainable. It feels like asking 
questions like, “what’s the key drive to keep our lives afloat?” and 
“what should we seek sustainability for?” 

What is “Seoul” to you?

A city that pitches up its speed of change and an aggregation 
of diversity. Just like any other cities, Seoul is a city of contrasts 
between history and modernity, and nature and urbanization. 
And I believe that Seoul will maintain its own magnetism. 

How do you define “home?” 
It keeps changing, but for now, I would define that it is a medium 
of expressing and revealing myself. We are all expressing 
ourselves in various ways, and in the future, I see that your home, 
resonating to your ethos and values, will become a key. Not only 
fashion and cars, your home would transform into a medium to 
reveal your identity. 

This is the last question. What could be the future of 
architecture? 
For the nearest future, my interest these days is the social 
roles and responsibilities of architecture. Because architecture 
inevitably become a part of public goods. As most parts of 
building are open to everyone, my focus is laid on social roles 
and responsibilities of architecture in the public domain. And 
in a longer run, I would like to pay attention to architecture with 
locality. In fact, the idea behind architecture with locality do not 
bind necessarily to neighborhoods or local communities. My 
outlook is that more countries will turn to architecture locality that 
is in close ties with local culture or weather condition.



The Startups to Check out for Smarter 
Stay-at-Home Life 
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As “stay at home” became part of major trend these days, people are 
increasingly paying attention to places to spend longer hours. The recent 
trend coined new words such as “homeconomy,” a compound of home 
and economy and related markets continues the growth. In line with the 
recent trend shift, here are six start-ups that look for solutions to help you 
rediscover usage of spaces that you may have overlooked and transform 
your home into a space of your tastes by making good use of technology. ©
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Reliable Home Styling Experts 
to Suit Your Taste
HomeLiaison  

CEO of HomeLiaison Park Hyeyeon

of limited amount of time for interior design, you need to 
work closely with experts before making decisions on what 
to do and what furniture and items to buy. By doing so, you 
won’t go through unnecessary trial and error and save costs. 
Moreover, with matching color palettes, furniture and fabrics, 
you will see your place being spiced up.

Who are the main customers of HomeLiaison?

Female customers in their thirties and forties come to us, 
after being frustrated about interior design process and 
design ideas. For those who look for experts capable of both 
construction and home styling and those who are looking 
for home styling ideas with furniture and accessories, our 
service can offer perfect solutions. HomeLiaison will be a 
friendly and reliable partner to match you with designers to 
materialize your ideas.

You may have gone through many things since you first 
started your business in 2018. Could you tell us about the 
stories behind the growth of HomeLiaison?

HomeLiaison first started to solve problems for designers 
and customers and continued its growth since then. While I 
wanted to offer help for designers in overcoming challenges 
that I faced as a designer, I sought to solve problems with 
practices and conventional wisdom in the home interior 
design industry and deliver fundamental values of homes. 
Focusing on interview with customers, quality of outcomes 
of each project and collaboration with designers, we have 
completed over three hundred projects, building trust. We 
have set up a corporation in August 2019 and received the 
first investment in April 2020 to start a precious relationship 
with SBA. We are currently based in Seoul Start-up Hub 
Seongsu and receiving support, taking part in numerous 
programs. We look forward to continuing fruitful relationship 
and improving our service. 

To HomeLiaison, what is the definition of “home?”

To us, home is a place to rest and relax, livelihood and a 
domain to add new values. This is more than a place to live. 
Home interior design sets itself apart from other design areas 
– it is clear who the user is. We seek to add new values and 
present aesthetic satisfaction, comfort and stability in each 
space we serve. Because home is a more than a place you 
sleep at night – it is a place where you spend time with your 
family. To deliver good experience at home, we encourage 
close communication between customers and designers. We 
hope anyone finds a home to be recharged and refreshed in 
survive in this harsh reality. 
 
To HomeLiaison, what is the definition of “Seoul?”

Seoul is a city of diversity, a melting pot of a variety of 
tastes and lifestyle. Taking a closer look at the city, you can 
see different lifestyle and tastes. And so are the homes. 
Inside condominium buildings that look alike, you can find 
different lifestyle in every household, as you find out stories 
behind them. I wish that under the beautiful sky of Seoul, 
everybody could live life in his or her own way. If you could 
do so, the city of Seoul could be filled with more energy and 
excitement.

This is the last question. Please tell us about the future 
plan of HomeLiaison.

HomeLiaison dreams of cultural innovation in areas 
bordering between analog and digital. And by helping 
people improving their home, we look to see more people 
enhancing quality of life. HomeLiaison will have experience 
with variety of customers and from the experience, we seek 
to improve our service so that customers and designers 
can work closely on interior design. In parallel, we will make 
our efforts in delivering pleasant experience in spaces with 
improved methods and ideas.

©HomeLiaison

©HomeLiaison

Please tell us about HomeLiaison.

HomeLiaison is an online platform revolving around interior 
design, offering concierge service related with home styling. 
For a variety of needs with different conditions, including 
budget, environment and tastes, we propose adequate 
design idea and manage interior design projects. Anyone 
can search experts to match their needs and circumstances 
and follow up the rest of the process. And designers, on the 
other hand, can find clients and projects and further, build 
up communities with their peers. 

People spend more hours at home these days. And 
growing number of people are paying attention to where 
they are staying and spending their time.

Since the pandemic, there has been changes in viewpoint 
and perception towards home. Whereas homes were subject 
of investment, they have become closer to “safe havens” 
now. And we have seen more people visiting us these days. 
Because HomeLiaison focuses more on “comfortable home 
to live in,” customers keep coming back to us. 

Whereas other businesses in the industry focus more 
on construction, HomeLiaison seems to weigh more on 
tastes and lifestyle of customers in its design. 
We first start with knowing about available budget, space 
and tastes of our clients and then match the clients with 
experts who could assist them with what are necessary. For 
interior design, you need to make purchase decision within 
a limited time frame for various items, including furniture, 
fabric and lightings, as well as flooring, wallpapers and 
tiles. Without help of experts, you may end up wasting your 
valuable money. You need someone who could listen to you 
and give useful advice so that you can make smart decisions 
and see satisfying outcomes. 

What could be the challenges when you try interior design 
for yourself?
You need to take care of literally everything from construction 
to purchase of furniture that you may often end up with 
dissatisfying outcome. For instance, you may anticipate how 
your sofa could look like, by just looking at smaller sized 
samples. But when the sofa is delivered to your home, the 
colors could look entirely different. And for some interior 
design work, you need to hire experts. For every bits and 
parts of your home, you need to make your own research, 
costing you enormous amount of money and time. Because 
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Please tell us about Leedeyeon.

Leedeyeon is a design studio that touches on planning, 
design, development, manufacturing and sales of products 
combined with design ideas and technology. Some may 
ask why a design studio like us is covering areas other than 
design. But for us, everything related with our products 
are part of design process. For product development, we 
are focusing on materializing ideas around “five senses 
of human.” For the first product, we introduced “Cork 
Light,” themed around acoustic sense, and last year, we 
introduced digital diffuser under the theme of olfactory 
sense. We aspired to feature a variety of design products, 
pivoting around “design” and “unforgettable experiences.” 

Leedeyeon is an abbreviation of Korean words “good 
design research lab.” What is your definition “good 
design?”

As a group of designers, we pursue to present “design 
ideas to deliver the greatest happiness to the greatest 
number.” Yet the pursuit has to be with a key condition that 
our design idea shouldn’t harm anyone. For instance, Cork 
Speaker benefits many with mobility and quality of sound, 
and further, it helps consumers reuse bottles and save 
environment. We’d conclude that good design is about 
delivering the greatest benefit to the greatest number, while 
harming nobody.

You can make music sound richer by placing Cork 
Speaker on top of an empty bottle. The idea seems to be 
new.

Normally, a speaker needs “speaker module” and 
“resonator.” The former generates sound and the latter 
enhances quality. Making use of these aspects, we made 
a product only with its speaker module and be placed on 
any empty bottle. The outcome of the idea is portability and 
quality by using empty bottles as resonators. Moreover, 
not only on empty bottles, but you can top the speaker on 
almost anything. Since each object can generate different 
tunes, you can experiment with a lot of objects to discover 
different sounds.

How did you first come up with the idea for the product?
I used to listen to music from my smartphone for quite a 
while. But I didn’t quite like the sound quality that I would 
turn off after a couple of tracks. I could find quite a lot of 
portable Bluetooth speakers out in the market, but smaller 

ones did not sound good, while the ones with better ones 
were too big and heavy to carry around. I came to ask why 
some sounds beautiful, while some others sound like noise. 
And the question became a start for Cork Speaker. 

The products are being received well around the globe.

We showcased Cork Speaker in Kickstarter before the 
end of 2016. And our international customers left positive 
feedback, telling us that they were amazing. Since then, 
we toured around international exhibitions such as TNW, 
MWC and Maison and Objet and demonstrated the product 
in front of the global audience. They all liked the idea 
and functionality of Cork Speaker. We learned from the 
experience that dramatic changes in sound quality could 
feel like a magic and deliver novel and pleasant experience 
for almost all consumers, regardless of age, gender and 
ethnicity.

Have you faced any challenges developing your design 
idea?

You would run into numerous challenges in every step you 
take for product development. Even after you manage to 
introduce your products in the market, you will have to keep 
solving problems. Even if you go through rigorous testing 
and assessment process, you could bump into problems 
that you never anticipate, after the products are delivered 
to customers. We did face challenges when we sold Cork 
Light and the diffuser. We showcased them in crowdfunding 
programs, but we figured that we had to be swift in offering 
warranty service and making improvement on products. 
Fortunately, we received support from SBA through 
“Support Project for Commercialization of Technology” and 
we could see success from our crowdfunding projects.

To Leedeyeon, what is the definition of “home?”

It is a place to find peace of mind. When you feel 
exhausted, you would go home and try to have a good rest. 
A lot of us are joking these days that even though we are 
home, we want to go home (laugh). But not only physical 
places, family, friends, significant other, partner and favorite 
objects can give you places to rest. Home has its symbolic 
meaning to include all of these. In short, it is a safe haven 
for both body and mind to retrieve peace of mind. 

To Leedeyeon, what is the definition of “Seoul?”

Korea has grown to become a cultural powerhouse. And 
as the capital of Korea, Seoul is leading numerous sectors 
and trends. The city, indeed, is being a reliable support for 
Leedeyeon that seeks to expand in the global market. And 
when we meet our international clients, we could see that 
we are benefiting from the fact that we are a design studio 
based in Seoul. Of course, after impressing our clients, we 
need keep up with our good works in products and design.

Please tell us about your signature design thinking 
process.

There is numerous design thinking process. One of 
the established process has been defined by Stanford 
University with five different stages, including emphasize, 
define, ideate, prototype and test. And we sought to 
highlight the first stage, empathise. Some problems are too 
trivial that a lot of us tend not to take them seriously. In this 
sense, we try to “identify” problems, instead of empathy 
– this makes up the core part of our design thinking 
process, LDTG (Leedeoyeon Design Thiking Proceses) and 
innovation. 

Tell us about what could be ahead of Leedeyeon.

Leedeyeon has made its name for Cork Speaker. We will 
continue introducing new products so that we can grow into 
one of key industrial design companies that deftly combines 
lifestyle and technology. And living up to the name, we will 
continue our ceaseless efforts in serving our customers with 
benefits and convenience in their everyday lives.©Leedeyeon

©Leedeyeon

Design Ideas to
Benefit More People 
Leedeyeon 

Senior Director of Business Management & 
Operation of Leedeyeon Lee Jeongjae 
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Please tell us about Perspective.

Perspective is a design tech company that aspires to create 
mobile environment that is open to anyone to materialize 
their design ideas. Anyone can try placing furniture in their 
desired space in an augmented interior social commerce, 
“XR BOX.” 

Please tell us more about XR BOX.

Before ordering in an online store, customers face 
challenges in seeing whether items in the carts would 
look good in their spaces. And to solve the problem, we 
introduced a social commerce with AR technology. You 
can use your smartphone cameras to place items you 
are looking into in a desired space, similar to using AR 
applications. The service is highly immersive, with products 
looking realistic in size and texture, and moreover, you can 
try as much as you can before you make your purchase 
decision. You may save images of your creative outcome 
to share and communicate with those of similar interests as 
well.

This sounds like a good combination between AR and 
home interior. How did you first come up with the idea?

Before I started my own business, I led a PR and marketing 
team of the Korean affiliate of a global fashion company. 
European brands with many years of history refer to brand 
ethos as an influence on every corner of life for many 
years, rather than fragmented behavior of consuming 
products or trends. As part of the ethos and mission, the 
former employer publicized its plan to introduce services 
enhanced by AR technology, expanding to home interior 
business. It may have been fascinating for the company 
that it only takes a smart device to place products in a 
space. An idea flew into my mind back then that I could 
start my business to open a platform for people to try 
making spaces of imagination and share with others and 
thus, I started XR BOX.

Could you tell us about the recent trend in home interior?
Home has seen its expansion from “a place to rest” to “a 
place to find aesthetic satisfaction.” Many of us are still 
experimenting with materializing inspirations from social 

media, but in my view, it will not take long for all of us to 
express who we are through the medium of our home, 
just like we do with fashion. To create a pace that clearly 
illustrates my tastes and identity, I believe that we should 
invest more time and efforts in choosing furniture and 
accessories. 

What sets XR BOX from other home interior applications 
and services?

With technology, we can overcome most of physical 
constraints related with senses. X BOX is driving innovation 
to bring about changes to conventional idea surrounding 
shopping, by taking many details on the webpages into 
real-time, three dimensional spaces. And by engaging with 
users in contents creation and further, to sales, we seek to 
build a new ecosystem. Virtual spaces created by users 
turn to contents of XR BOX and at the same time, a tool to 
promote products. 

For Perspective, what is the definition of “home?”

Imagine you have a box in front of you and fill anything you 
treasure. If you are like coffee, you may choose a coffee 
tools, while if you like greenery, you may think about pots. 
In short, you can fill anything in the box. For Perspective, 
home is like a box that is ready to fill with imaginations and 
pieces of identities.

For Perspective, what is the definition of “Seoul?”

In this city connected with invisible dots, you can try 
anything you have in mind with your smartphone. You can 
search the fastest means of transportation in real time, 
order food deliveries or put lights on before you arrive. 
Residential spaces often mirror environment of a city. As 
each of Paris, Rome, Tokyo and New York has signature 
images, for Seoul, it could be digital life. The ultimate 
goal of Perspective is to create convenient digital tools to 
continue digital life in Seoul. 

What could be the core values of home interior?
The most important thing is to best express your identity. 
Home is a place where your values and creativity are 
reflected, and Perspective is here to assist you in filling the 
space as you want. We hope we can share our messages 
with as many people as possible. 

You have received much attention since you started in 
2020. Tell us about what Perspective has gone through.

With our AR technology, we have been patented and 
certified as a start-up, and furthermore, we have been 
shortlisted as one of the companies to receive support from 
Korea Technology Finance Corporation and National IT 
Industry Promotion Agency. We sought to develop X BOX 
to be proactive in recommending design ideas to users 
so that anyone can build up and bring design ideas into 

reality. To this extent, we built up an AI learning model that 
would be smart enough to analyze spaces of users and 
make recommendations and through first rounds of the 4th 
Seoul Innovation Challenge hosted by SBA, we could set 
up data sets. We plan to introduce our service on Android 
OS first, and then commercialize IOS version and product 
recommendation functions before the end of the year.

Last but not least, what could be ahead of Perspective in 
the future? 
I believe that technology is powerful to change the way we 
think as well as the way we live. Smartphones have done so 
already, and other groundbreaking technology and services 
are giving us useful lessons. AR technology may still be 
new to many and against this backdrop, we are targeting 
Generation MZ, the digital natives, to select products that 
are relevant to their lifestyle and needs. In a year of time, at 
least this age group is likely to take different approaches 
in home interior design, taking out their smartphones first 
for research and trial. And in three years of time, to spread 
the idea in other parts of the world, we will continue our 
research in design and technology. 

©Perspective

©Perspective

Home Interior Design with AR
Perspective  

CEO of Perspective Kim Nayeong 
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Loka101 is conducting numerous activities related with 
residential life. Please tell us about Loka101.

We are offering so-called “urban regeneration house” 
for younger-aged single household from both home and 
abroad. As a person who struggled with issues related 
with housing, I came to start the business to solve housing 
problems in cities.

What is the difference between regeneration and 
remodeling? 
Remodeling is similar to styling your home. You build 
up your idea on design and functionality you need, find 
adequate materials and experts. But regeneration of 
spaces, on the other hand, is about making over buildings 
that are fifty- to sixty-year-old and transform into a place 
where people can live. The biggest different shall be 
alternation of the purpose of use.

Please tell us about Loka House, the housing service by 
Loka101.

Loka House is part of urban regeneration projects to find 
abandoned spaces or spaces that are not commercially 
viable any longer and turn into places where younger-aged 
people can live. The Seongbuk branch of Loka House has 
opened recently, and it is an outcome of remodeling an 
inn that had been built sixty-four years ago. For residents, 
we don’t ask for deposit of over KRW 10 million, contract 
period for over one year and payment of maintenance fee. 
Instead, we offer a restroom for each room, free breakfast 
and community spaces. Loka House aspires to serve 
residents with affordable yet satisfying housing. 

What is Loka House paying the most attention to?

Value for money (laugh). Since we are running a business 
to serve several dozens of people who stay in the place for 
many years, we have asked ourselves numerous questions 
based on longer-term perspective. To make profits without 
vacancies, you need to make sure residents are satisfied 
to stay as long as possible. To serve residents and offer 
affordability, we put value for money on the top priority for 
almost all aspects, including finding buildings to renovate, 
interior design, selecting materials, pricing and breakfast 
menu. 

Could you tell us about Loka101 team?

We are a team of experts with knowledge and experience 
in real estate and IT industries. We are subdivided into 
operation, design, development and sales, but just like 
other start-ups, most of our members are multi-talented. 

The pandemic may have posed you numerous challenges 
to operation of Loka House.

The Chungmuro branch of Loka House has been planned 
to serve international residents, as well as Koreans. We 
poured all our energy and resources in everything from 
demolition, design, construction and operation that we have 
been attached to the place. For pre-opening in February 
2020, all rooms were reserved. But with the outbreak 
of COVID-19, 70% of reservation has been cancelled, 
because the potential customers cancelled their trip to 
Korea. Since then, the team faced a series of challenges 
that we had never had before. In the end, I had to let all 
the team go and I took all the work of cleaning, customer 
service and sales in the morning and office work in the 
afternoon to keep the project afloat. Quite luckily, the project 
made a turnaround to make profits, thanks to help and 
support from everybody else and finished the end of 2020. 
For now, we have made decisions on R&D, expansion of 
the houses, investment and hiring. Resilience and good 
network made up the key elements for crisis management 
of Loka101. 

International students may have different perspectives 
and needs for housing from Korean students. 
That’s true. Culture plays crucial part in perspectives on 
housing. For instance, a lot of residents feel comfortable 
wearing shoes around indoors or dismayed by heat flooring 
system, ondol (온돌). On the other hand, we have found 
needs that almost anyone may relate to. We seek to serve 
residents with conditions that the residents from both in 
and outside of Korea can be satisfied, including flexibility 
in contract period, monthly rent including maintenance fee 
and spacious community spaces. 

To Loka101, what is the definition of “home?”

Where younger-aged residents can rest and relax and stay 
comfortably. I believe that is the trust from leaseholder, 
landlords and investors that give energy and revive spaces 
in cities. 

To Loka101, what is the definition of “Seoul?” 
Seoul is a city with a variety of charms. You can find shops 
and restaurants with decades of history, while you may spot 
some trendy new places. Between skyscrapers and colorful 
signs, you may also discover beautiful Buddhist temples 
and parks. You can find places to enjoy food and drink 
even in late hours, and reach beach, mountains and islands 
with a few subway rides. Loka101 aspires to help people 
get to know more about Seoul, while living in the city. 

You have performed well in “the 4th Seoul Innovation 
Challenge” organized by SBA. What ideas have you 
proposed back then?

It was a machine learning-based chatbot service to 
recommend real estate offerings, customized for individual 
needs of customers. If a user shares ideal commute time to 
work, tastes and desired price level, a virtual butler offers 
a list of recommendation. We plan to expand our service to 
billing management and lease administration later. 

Last but not least, what could be the future of housing?

We anticipate increase of single households with various 
age groups, including younger-aged and middle-aged 
generations and childless couples. And growing number 
of younger-aged people may find nature and physical 
environment novel and special. Just like other major cities 
around the globe, housing price will keep soaring and 
houses in cities are likely to become subject to lease rather 
than to own. 

Optimal Environment 
for Younger-aged People
Loka101

CEO of Loka101 Park Jungil 

©Loka101
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Please tell us about Springwater.
The mission of Springwater is “the better life.” And we 
defined the better life as a life that you can be mindful 
of yourself, rather than distracted by outside influence. 
Ultimately, Springwater aspires to become a lifestyle brand 
that helps customers in creating an environment that focus 
on themselves.

Three designers have teamed up for Springwater.
We first met for a school project during the undergraduate 
school years. Since then, we continued to work together for 
graduation projects and started the business together. We 
are all different, and the difference help us run our business 
better. Each of us can make suggestions, accept different 
ideas and opinions and finally, make reasonable decisions 
from a variety of choices. The synergy we can create is the 
biggest strength for the team. 

Springwater is noteworthy because faucets are 
controllable with applications.

Springwater is a smart faucet that enable anyone to 
experience smart bathtubs. Products and the application 
are synchronized that customers can remotely control their 
bathrooms. You can control time to take a bath, water level 
and temperature. We looked for places at home that have 
been overlooked and found that we could develop ideas 
surrounding bathrooms so that they can turn to places for 
rest and relax. With easy-to-use ideas added to bathtubs 
that are often left unused, we thought anyone could make 
better use of them.

Home appliances with IoT technology is spreading fast 
these days. What changes in lifestyle do you anticipate in 
the future?

From our perspective, automation makes up the core part 
of IoT. The more products are automated, then what has 
been considered new and complicated, IoT products will 
become more familiar to many. Things that were once 
deemed fussy will become easier with a few touches, and 
the time saved from the technology will be used for other 
productive activities for yourself. 

You are currently working on the new rice cooker, “Sumi.” 
What sets it apart from conventional rice cookers?

Sumi is an automated rice cooker. It washes and places 

rice in a cooking bowl and cook with adequate amount 
of water. It will not only be convenient to use, but also 
smart enough to offer a variety cooking mode. Anyone can 
prepare breakfast easily and enjoy freshly steamed rice 
anytime. 

Other than IoT products, you are currently running “PLAM.” 
We defined Springwater as a lifestyle design brand. So, 
we try to find solutions to problems that we find from our 
experience in various areas including home appliances, 
food and service and thus, share with people. In this sense, 
IoT product lines and food product lines of PLAM share 
a few things in common. For Springwater, we aspire to 
materialize ideas revolving around automation to improve 
quality of life, while for PLAM, we serve customers with 
dried food products that can be stored in room temperature 
so that we can help people in solving problems from 
cooking at home. These two aspire to realize ideas for 
better life, by taking a different look on what we have been 
taken as granted. 

To Springwater, what is the definition of “home?”

It is a place where you can be yourself. From your home, 
you can see who you are. Where you live, what you fill your 
home with and how you manage your home are influenced 
by the smallest unit of society, family. And because every 
one of us has different aspirations and pursuits, home will 
be the very place where you can find circumstances and 
opportunities to be yourself.

Then to Springwater, what is the definition of “Seoul?”

Seoul is a city of diversity. It is a city of complexity, being a 
melting pot of a variety of interests. Thus, it is colorful. Most 

of all, it is a city of charm with places that keep changing, 
places that wither with time and place that are regenerated 
mingled all together. To us, Seoul is where we are based in, 
yet at the same time, it feels like a travel destination full of 
fresh inspiration.

What is the top priority for Springwater these days?

Our biggest task for us now is to keep ourselves afloat, 
while keeping our own characteristics and features. We are 
still trying to make our names in the market, but some day, 
we would like to be one of the irreplaceable brands with 
distinctive characters.

What could be ahead of Springwater in a coming year, 
and in coming three years?

In a shorter-term, we aim to secure conditions to survive 
in the market. And in three years of time, we seek to build 
an environment within our organization where members 
can make their growth, following the ethos and mission of 
Springwater.

Smart Lifestyle
for Better Life
Springwater 

CEO of Springwater 
Kim Jiwon, Park Yohan, Jeong Kyeonghwan

©Springwater
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Please tell us about Spacewalk. 
Spacewalk is a start-up, focusing on development and 
application of technology that helps in better use of land, 
one of the limited resources. The core competitive edges 
are AI-based architectural design engine and engine for 
estimating property price. The former is based on deep 
reinforcement learning, and deducts architectural planning 
ideas to maximize profitability, taking the building law, 
real estate market price and physical environment into 
consideration. And the latter makes estimates on land price, 
based on a variety of forms of learning. 

Landbook is AI-based and is helpful in optimizing estate 
development.
Landbook is a solution that helps anyone to access 
information on smaller-sized land and buildings. And AI 
technology and big data helps in knowing what to anticipate 
upon completion of construction. 

What made you pay attention to protect?
Projects on smaller estates are challenging to plan 
and design but less than profitable that it is difficult for 
experts to share their knowledge and expertise. I see 
that these are leading to inefficiency in development and 
use. Most of architectural design studio, including mine, 
cover smaller-sized estates and face similar challenges. 
I thought if human can pour their energy into creative 
areas and leave complicated and tedious matters to be 
cleared by technology, problems could be solved. And 
the thought drove me to start the prop tech business. For 
your information, I studied architecture but took computer 
engineering classes. My past experience at school helped 
me build up the idea. 

What could be the benefits from use of AI in estate 
development?
Projects in larger scale are better funded that experts 
from diverse backgrounds can take part and find solution. 
Projects in smaller scale, in contrast, are funded in limited 
amount and face limits in attracting experts for participation. 
But AI technology can be useful in finding professional 
solution for even the smallest problems that smaller projects 
can enhance efficiency in time and cost.

Please tell us about your team. It could a team of 
engineers from diverse backgrounds.

The “land” or “estate” that we are paying attention to is very 
complex and challenging to define and solve problems. It 
takes a close collaboration among experts from different 

backgrounds. We run a team of fifty engineers in various 
fields, including machine learning, algorithm, data science 
and web and experts from architecture, real estate and 
urban engineering. 

This sounds like a perfect team. What is the key strength 
of Spacewalk?

Since we have made a team with diverse backgrounds, 
we have been weighing a lot on transparency and 
teamwork throughout our work process to reduce cost in 
communication and solve problems together. The biggest 
strength of ours is that all of us are ready to listen and learn 
from colleagues. 

You won “the 1st Seoul Innovation Challenge” hosted by 
SBA in 2017. What was the idea that you participated with?

Conventionally, the state supplied housing by developing 
housing sites and redeveloping older sites. But for the 
past decade, the former shrunk to a tenth, while the letter 
reduced to one twentieth, but supply of housing grew. 
This is because the number of projects for larger-scale 
development has decreased, while the number of cases 
of urban regeneration-type development has increased. 
In line with trend shift, public institutions are transforming 
to manage smaller-scale development projects with 
efficiency. Spacewalk proposed ideas and solutions to 
enhance efficiency in policy with AI technology.

From Spacewalk’s perspective, what could be the major 
trend shift that real estate industry in Korea could face?

For commercial facilities, conventional data has lost some 
effectiveness, as contents have gained more importance 
over location due to development of infrastructure including 
logistics and growth of social media platforms. And 
with more people working from home, data on housing 
increasingly focuses on surrounding environment, as well 
as access to public transportations and mobility. We keep 
up with our good work with analysis of trend shifts in cities 
and identify directionality of R&D to be relevant with the 
changes.

To Spacewalk, what is the definition of “Seoul?”

In Seoul, there are two hundred thirty units of buildings that 
are lower than two stories and more than twenty-five years 
old. These buildings make up 41% percent of the buildings 
in the city. And these buildings are likely to go through 
transformation someday and thus, create new landscapes 
in the city. We would like to make our contributions for 
building better ones. 

Then to Spacewalk, what is the definition of “home?”

Good homes make up a good city. And we would like to 
offer help with our technology so that anyone can build a 
good home. 

Last but not least, what are aspirations of Spacewalk?

In less than a year, we hope we can offer help in finding 
ways to use estates and lands in Korea effectively and 
share useful information and knowledge with everybody 
else. In three years, we look to make further growth to be 
capable enough to share our knowledge and experience in 
other cities in around the globe.

Building Home 
with Artificial Intelligence
Spacewalk  

CEO of Spacewalk Cho Seonghyeon

©Spacewalk
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In Search of 

Different Spaces for Home

General Director of 

Business Marketing for Dabang, 

Park Seongmin

Where you lived or live today could be one of the best choices 
you made from a few options. And when you fill your home 
with your tastes and preferences, without a doubt, you will be 
able to fill your life with happiness and satisfaction. And in your 
journey of finding a place to call home, you may feel lucky to 
find a friendly guide like “Dabang.” W
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“We hope that Dabang could offer 
elements that makes easier for anyone 
to find a place to lead a decent life and 
further, a good home.” 

S
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“Dabang” can often be related with blue color. And blue 
walls and blue colored items are definitely eye-catching. 
We had a long list of candidates before picking the color for 
the brand. Most of the founding members came from game 
companies and happened to be male that in the end, blue 
became the final pick.

I have watched the YouTube channel featuring university 
students’ concern about where to live. I could relate 
myself to the story, because I had similar experiences in 
my school years.

University students and younger-aged workers made up 
the majority of our app users that we began to start our 
YouTube channel “Ilsangdabangsa,” a stage for musicians 
to channel users’ stories into songs and “Gaproneulbang” 
to deliver contents that users can relate themselves with. I 
was against the idea at first, but the marketing team made 
up with MZ generation pushed ahead with the idea, citing 
the potential popularity among viewers in their twenties. 
With the YouTube channel, we will keep showcasing 
useful contents for younger aged viewers, including both 
university students and those who just started working. 

You began your career in the sector that had little 
correlation with real estate. 
That’s true. I studied advertisement and publicity at school. 
And I took part in numerous contests because advertising 
was my career aspiration. Then I had opportunities to 
witness alumni working through the nights at agencies 
or pouring all their energy into their scenarios. Things 
have changed today, but what I saw were alarming to 
me that I changed my mind and began my career in a 
communication team for a game company. Working for 
numerous game companies, I admit that I could widen my 
perspective, working closely with journalists and transferring 
from one team to another. 

Then you phased into the proptech.

I was a curious cat, since I was young. When friends ask 
me questions, I would roll up my sleeves for research. 

It has been almost a decade since you founded “Dabang.” 
With the business growth, you may be building up out of 
the box ideas for your business every year.
I am overseeing the business activities in general. My roles 
and responsibilities are laid on business expenditure and 
marketing, spanning from new business development 
and service, formulation of business model and finding 
new business items. For the past seven years, we kept 
the business afloat with advertisement sales, but we 
feel that we’re going to face limits. Because we do not 
profit from brokerage fees, even though we receive fees 
for advertisement and posting. Real Estate Act in Korea 
stipulates that only certified real estate agents should 

broker properties. And we are technically running a platform 
to take the place of these real estate agents and help them 
promote their business and properties. Simply put, we 
are the online retailer network, similar to Joonggonara or 
Coupang. We introduced “Electronic Contract System” to 
offer more benefits for the users, instead of weighing on 
building private brands or brokering through new business. 
We haves spent three years for this ambitious project, and 
we scheduled to launch this summer. 

The project could shake up the real estate market.
Before Dabang, everybody had made a fuss, touring 
around here and there to find a place. Just like the app 
changed the way people go on house hunting, we wish we 
could bring about changes to the way we sign contracts. 
Our mission is to build a nicely designed system that 
anyone can browse documents with a few clicks, rather 
than scouring everywhere one or two years after signing 
printed contracts. 

But substantial number of real estate agents are older 
aged that these agents may not be familiar with new 
electronic format.
The real agents in their twenties and thirties are making 
up the majority of the Dabang user base, and they are 
digital natives. But once you get used to a certain platform, 
you keep coming back. In this regard, I am confident that 
older-aged users will come to us, once they figure that the 
new system is easy to access and use. The reason we are 
pushing ahead with the new service is that users can make 
all necessary payment, by connecting and synching with 
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Tell us about how Dabang evolves with trend shifts.

“Shelter” is one of the three quintessential elements for 
human survival. We are here to improve culture surrounding 
housing, not to offer service to profit from trading real estate 
properties. Because we do know that everybody needs a 
place for shelter. Whether you are moving out for the first 
time or buying your first home, we aspire to serve you to 
make it much easier to find a place to live. With our app, we 
are here to help you find a place to move out. 

The service aims to help with living a “satisfying life.” 
Please tell us how you started.

I had a close friend of mine who left his home, Ulsan to 
live in Seoul for many years. And I noticed one day that he 
marked a few candidates on Google Map to make it easier 
to find a new home. The scene struck me back then that I 
told myself, “gee! I should make an app!” You only need to 
take a few pictures of your home, in and outside, to post in 
the app to share with everybody else.

Users will be satisfied with the service, because from the 
picture images, they can see from how places of their 
interest look like. Then how did you first come up with the 
name? 
We first came up with the idea with a combination of 
Sino-Korean words da (다, 多), meaning many or a lot and 
bang (방, 房), meaning room in Korean. A lot of founding 
members joined us because they had faced challenges in 
finding adequate places. The past experience motivated 
many of us to solve problems for those who are having 
similar problems. It has been almost a decade since then, 
and we have seen changes in so many things, including 
perspective towards housing and generations that make up 
the key user groups. And the number of single households 
grew, while the amount to invest has increased drastically. 
We have conducted a survey recently and asked when they 
open the app. And we learned that those who responded 
“when they argued with parents” made up the highest 
percentage (laugh). It may be an enormous challenge in 
reality, but the survey implied that the number of visitors for 
a look around has risen. 

That is probably because it is fun to tour around virtually 
and find some motivations.

I agree. A lot of them would convince themselves that they 
have many other options than what they have now. 

The app has marked twenty-three million downloads and 
attracts five million users every month. And we found 
that you have developed applications for different user 
groups. 
We figured that users in their twenties and thirties make 
up the majority of users, while the size of the age group 
between thirties and forties shrinks. This is probably 
because as many of the users in the age group get married 
and start families, they would prefer to be stable. “Dabang 
Pro” is an app for real estate agents, whereas “Dabang 
Hub” is a platform for property management targeting 
landlords. Because we have users with different age 
groups, we deliver different messages from each app. For 
the TV advertisement, we made a parody of the movie, “the 
Avengers.” We wanted to promote “Dabang Pro,” targeting 
realtors and on the other hand, we sought to make clear for 
Dabang users that they could find so many hard-working 
professionals to count on. So, we made some humorous 
copies as well (laugh)!

The advertisement has been received well.
TV advertisements tend to have wider viewership, but quite 
fortunately, ours have received positive feedback from 
viewers from almost all age groups.

Between 2015 and 2020, Dabang created a series of 
TV advertisements with humorous copies. For users and 
viewers, the series would have been fun to watch.

We used to run fan meetings and invested in advertisement 
in public transportations. But we learned that people avoid 
contacting with others and do not look around, because 
they wear medical masks. The circumstance drove us to 
focus more on channels such as TVs and YouTube. We 
often create copies that would be relevant for before and 
after vacation or back to school seasons and then make TV 
advertisements.

For Generations Familiar 
with Online Platforms,

We Keep Evolving 

commercial banks. All you need is a bank account number 
for money transfer. To brace against double contracts, we 
are preparing alternative services as well. 

It would make so many things simple and easy. I have 
just remembered that banks are using touchpads to serve 
customers these days.

The electronic contract system is actively used in many 
areas outside of the real estate sector. I recently received a 
new credit card and found that the card company asked me 
to confirm my identity by signing on their electronic devices. 
We had an experience in closely working with the credit 
ratings arm of NICE Investor Service Co. and it had its own 
postal system. It was stipulated by Financial Act back then 
that after an insurance contract is signed by a customer in 
Busan, for instance, the original copy of the contract should 
be sent to the headquarters in Yeouido, Seoul. Because 
it normally took more than three days to send by mail and 
had risks of being lost, NICE Investor Service partnered 
with insurance companies to collect contract copies and 
deliver to points of designation and finally to Seoul within a 
day. I was dismayed that the system still existed, but soon 
disappeared after the introduction of the electronic system. 
Once your customer signs a contract in Busan, it only takes 
an instant for you to have a look, wherever you are.

It is now the end of the printed formats.

That’s correct. Electronic contract system has become 
a global trend, as well as in Korea. I have seen a few 
younger-aged people saying, “why print out? We can do 
anything with the electronic formats.” For a start, we would 
like to introduce our electronic contract service for more 
affordable properties that younger-aged customers often 
look into.
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Everybody says that it is a challenge to find a house in 
Seoul. Dabang may be weighing more on Seoul area.

That’s true. Seoul is one of the cities with high population 
density, following New York and Tokyo. This hints that 
the city is crowded and hence the number of available 
properties is large. We won’t say that our focus is only on 
Seoul area, but we need to admit that trade volume and 
number of available properties are large in the area.

When you attract properties outside of Seoul Metropolitan 
area, do you meet landlords and real estate agents in 
person?

When we first started, we toured around real estate 
agencies in Korea nationwide. But as the app spread 
through word of mouth, we began to see the membership 
expanding. We conduct marketing activities, targeting 
users of public transportations and taxi riders, and ran 
some business activities specifically targeting regions other 
than Seoul for a while. 

To Dabang, what is the definition of Seoul?
Seoul ranks the seventh in the list of the cities with 
expensive housing price. This means it costs you some 
money to live in the city, but it is attractive with infrastructure 
that the demand for housing remains to be high. We were 
able to grow thanks to the city of Seoul and those who want 
to live in the city. 

Then what is your own definition of Seoul?
Where I work and live. I was born and grew up in the city, 
and all the companies I worked for are all based in Seoul. 
So much so that sometimes, I ask myself whether I could 
work outside of Seoul.

Dabang, the Most Essential app
for Living in Seoul 

With growing number of people avoiding physical and 
personal contacts, it is becoming more challenging to 
tour around for house hunting. What kind of measures are 
you taking to overcome challenges?

I believe that the electronic contract system is one of the 
measures we are taking. Because we view that everything 
in the real estate market will transition into “contact-free” 
and “online.” Virtual reality and artificial intelligence would 
evolve further that in the future, you don’t need to tour 
around to have closer look at houses you look into. 

Your office is the fourth one since you first started the 
business. And you mentioned that you and your team are 
satisfied with where you are now. 
Start-ups are increasingly paying attention to perks for 
their employees. And for us, we tried to make sure our 
team face few issues with commuting. We chose a place in 
Yeoksam-dong for the first one because subway lines were 
accessible, and we moved to the new one in nearby Seoul 
University of Education because the team can access 
Subway Line 2 and 3. And in addition, the office building is 
a few walks away from the exit of the subway station.

With business growth, you may run into issues related 
with human resource management and operation. 
We are aspiring to build up an organizational culture that is 
organic and encourages each member to make decisions 
on his or her own. We do the best we can to listen to their 
voices and respect them. The aspiration, in turn, makes 
it difficult for us to make final decision because it takes 
longer. But we often end up with better and more brilliant 
idea. We introduced “Dabang Ver 4.0,” featuring some 
sketch functions. With the new version, you can check 
available properties in an area of your interest, by drawing 
a circle around the area with your finger. The new feature 
came from one of the team members.

What is your dream home?

To me, home is one of the most comfortable places where 
I could spend time with my family. When you move out, you 
may start with a studio, but you would need to keep finding 
new homes to match your lifestyle and needs. But you 
don’t need to be pressured to own one or live in a nicely 
furbished condominium or townhouses. Rather, you should 
enjoy turning your own home into a wonderful place filled 
with your tastes. 

Lastly, could you tell us about the future of Dabang?

With Dabang, we look to offer help for MZ generation to 
live in decent homes. And we continue our best efforts 
in offering service to meet needs for finding homes with 
convenience in the future.  
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Spending more hours at home, trend is shifting towards what could 
be more relevant for stay-at-home lifestyle.  To this extent, a 
newly coined keyword, “layered home” is trending these days, with 
implications that homes are adding different functions like adding 
different layers. Here are some of brilliant minds that would help you 
add new layers to your home. W
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PEOPLE

Wonderful Minds for 
Brilliant Food, Shelter and Clothing 

Langsom Shin Donghwi
Ecoand Hong Wonyeong
AGT Choi Soojeong
Grocergy Café Qyun 
Kim Soohyang & Jeong Seongeun
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Sustainable Minimalism 

CEO of Langsom, Shin Donghwi is 
a business leader who weigh more 
on building trust, rather than seeking 
immediate gains. Aspiring sustainability 
of naturalism and minimalism, 
Shin is keen to make comfortable clothes 
for both body and mind that would stay 
with anyone throughout the day.   

CEO Shin Donghwi
Langsom 

Please introduce yourself.
I’m Shin Donghwi and I am leading a sustainable lifestyle 
brand, “Langsom.” I had spent years working for a suit 
maker but left the company, because I wanted to start a 
business that would not generate wastes. 

You are stressing keywords such as naturalism and 
minimalism. 
To me, naturalism is about everything starting from and 
returning to nature and minimalism is a connotation 
of design ideas and elements and pursuit in life. The 
word, minimalism itself is about getting rid of anything 
unnecessary and keeping only the essence. The pursuit 
drove my business with a l ine-up of clothing with 
minimalistic style. 

Are you a minimalist?
To be honest, I’ve just started my experiments with 
minimalism. But at least I am confident to say that I am not 
a maximalist. I seek to practice minimalism in life, but living 
with my family and my child, I admit that it is a challenge to 
keep things and life minimal. 

Waves of products and information are overwhelming us 
these days, but only few seems to be fulfilling our hearts. 
What should we start with, to keep our lives “minimal?” 
Almost everybody has a goal to achieve. But it is going to 
be difficult to achieve it all at once. Or sometimes, it could 
just end in smoke. It is better for you to start with what 
you can do first. Because abrupt changes are normally 
unsustainable. Take a close look at what you’ve got, first. 
If you see that you have bought too many items from the 
same category, you can start with buying less. I used to buy 
electronic gadget quite often, but I learned that functions 
I frequently use were limited. It is interesting that you save 
money and environment, if you invest in a few items with 
good quality to use for long. 

When making clothes, what do you pay the most attention to?

The focus is on one thing – not to generate wastes. It 
revolves around two things - one is literally about not 
generating disposables and the other is about making our 
clothing products not ending up in landfills. Ultimately, we 
seek to make products that people would wear as often 
as they can. So, we try to distance from trends and create 
classic silhouettes. 

You mentioned you have a child. For the next generation, 
what kind of clothes should they look for?
We originally started with baby clothes with a mission that 
“we should make clothes that would not contaminate the 
environment that the next generations will live.” In this 
regard, we seek to make special finishes or find alternatives 

to popular materials such as polyester. Because from 
polyester, for instance, microplastics keep coming out, 
every times it is washed. If we didn’t know it, we may have 
kept using it. But once we know, we stopped using it to be 
true to the mission and values of our brands. 

What do you normally wear at home?

Just like everybody else, I turn to comfy clothes, and I 
need to admit that some of them are sagging or worn out. 
Because I try not to generate wastes (laugh). I am well 
aware that I won’t be ready to welcome anyone to my place 
with these kinds of clothes. But when I stay at home, at 
least I want to stay comfortable. But spending more hours 
at home, I make sure not to wear pajamas when I work 
from home. And I drew a clear line between where I work 
and where I rest and relax. For work, I try to change into 
sweatshirts and jogger pants so that I could switch my 
mindsets.

As a leader, you may have faced numerous challenges. 
I am working with a team of people with similar pursuit for 
life. The business may not be profitable at first, but we are 
all diving in, because we like it. I had struggled to keep the 
business afloat for a while that I seriously thought about 
closing it. But on a second thought, I changed my mind that 
I should try anything I want, before I make a bigger loss and 
shut the business down. Until I conclude that the business 
and the market weren’t the right fit for me, I decided I 
should hang in there as much as I could. It was the team 
that made everything possible. 

Afterall, sustainability is about seizing evert moment. 
What is your secret of seizing your moments?

I love what I do. Aside from profits, I seek to make best 
efforts every day so that when I look back later, I won’t 
regret about the business. When I see little outcomes at the 
end of the day, I may feel helpless. But nevertheless, I try 
my best not to let any negative thoughts I mind and seize 
the moment. 

What is your definition of “Seoul?”

I think the city can be likened to a person with multiple 
personas. I like to personify everything, including cities. 
For instance, when I have a chance to visit a city, I imagine 
what kind of person the city could look like. I was born and 
grew up in Seoul that I’ve felt attached to the city like a 
close family member. But recently, I learned that I didn’t 
know about the city as much as I thought. The more you get 
to know about the city, the more fascinated you will be. 

That’s fascinating. Which part of Seoul do you think you 
look like?

I guess it’s Yeouido. Because I like cities with skyscrapers. 
And I also like Han River.

Then what is your definition of “home?”

To me, home is literally “life” itself. Because it is where 
to find connotation of life. Everything, including furniture, 
wallpapers, accessories, is a reflection of life. “Home” and 
“house” are different words, and I make my best efforts to 
make my place that I can proudly call, “home.” 
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CEO Hong Wonyeong
Ecoand 

Please introduce yourself.
I am Hong Wonyeong, the CEO of eco-friendly lifestyle 
brand Ecoand. For the ultimate goal of “zero waste,” we 
make eco-friendly products such as bamboo toothbrush, 
eco-friendly soap bars and stainless straws and keep 
closely in touch with our customers for communication. 

You may try to keep your home minimal, with only 
essential items.

That’s true. My home is very true to basics. Since my 
spouse and I are both busy, we keep our home minimal, 
focusing on basic functions, including rest and relax, and 
sleeping. These days, we spend longer hours at home that 
we have more to use and dine more often at home. But we 
continue our efforts to filling our home in white and wooden 
tone with what is essential. As for me, I feel like I’m outside 
of home, if I have too many things around at home.

Do you use eco-friendly products at home?

Absolutely. For everyday activities like shower, brushing 
teeth and dining, we make sure we use eco-friendly 
products. By doing so, I feel proud that I’m making my 
contributions. And furthermore, I can see that quality of life 
improves.

It would definitely be helpful to your self-esteem. Could 
you tell us about your childhood?

My parents and grandparents always said that we should 
save resources. The influence nudged me into avoid 
wasting things. As I grew up, I found myself being after 
eco-friendly lifestyle. And whereas everybody separated 
garbage well for recycling, in some countries outside of 
Korea, I was shocked seeing garbage being dumped 
together. The experience made me conclude that Korea 
has been spearheading in saving environment and pay 
attention to environmental issues. These have been added 
together and made me who I am today.

It could have been discouraging to see someone else not 
following suit, while you make all your efforts. 
True. I felt some distance a few times. Whereas eco-friendly 
or zero waste shops and secondhand shops are spreading 
fast in some countries, there were only a few in Korea. But 
people here in Korea had higher level of awareness for 
environment and started carrying out relevant actions, such 
as separating garbage for recycling. I thought if I could 
introduce some of the global trend in Korea, there could be 
positive changes. 

Please share your tips on what actions to take to achieve 
“zero wastes” in everyday lives. 
You may start  with switching what you have with 
alternatives. But what is important is that you need to take 

actions with consciousness. Almost everybody knows what 
could generate wastes and what would generate zero 
wastes. But only a handful take actions. The only tip I could 
share is that you need to carry out what you already know 
into relevant actions. 

Rather than changing lifestyle, we all need to look for 
something that can make our lives healthier so that we 
can keep up with our good work for the planet Earth.

Change in lifestyle could be overwhelming to many of us. 
And you might end up with skepticism on how much you’re 
contributing to the environment. But if you start with where 
you are and what could be related with your family, it will 
look easier to take actions. As for me, I pursue to continue 
these kinds of small eco-friendly actions so that everybody 
else can join me. By doing so, don’t you think that it would 
be helpful to the planet Earth?

We still have a long way to go, but it is a good idea to 
imagine a greener future.

In less than a decade, the world could go through 
enormous changes. And at state level, measures are 
taken these days to reduce and keep off plastics. I believe 
that eco-friendliness will become part of trend in Korea 
someday, if we keep taking actions and join good causes.

We should all start with what we can do, because nobody 
knows what could be ahead of us tomorrow. What kind of 
person do you aspire to be in the future?

I want to be able to give helping hands for people. I would 
like to be a reliable helper in life. And I would like to carry 
out my ideas on environment into actions and make my 

contributions to good causes for sustainability for the sake 
of Earth and us. 

For you, what is your definition of “Seoul?”

Seoul is where you can bring your imagination into reality. In 
Korea, almost everything, including manufacturing, service 
and internet, is fast paced that you can materialize almost 
any ideas in reality. 

Then what is your definition of “home?” 
It is a place where the more you try to empty, the more 
fulfilling it will be. And it is a place to refresh and recharge 
yourself. Home is the very place where minimalism in reality 
would turn to maximalism at heart. 

Being a Friendly and Reliable 
Helper 

Hong Wonyeong is the CEO of an eco-

friendly product maker, Ecoand and 
says that “home” is a place where the 
more you try to empty, the more fulfilling 
it will become.  Aspiring to be a friendly 
assistant for environmental causes by 
consuming less and generating less 
wastes, Hong practices the idea of “zero 
wastes” in life and fulfills his heart. 
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Adding Style to Your Bed

What could a home of a person with taste 
look like? The CEO and visual director of 
fabric design studio, AGT, Choi Sujeong 
continues her ceaseless efforts in finding 
novelty to add in everyday lives. For every 
piece of photo, she tells that with her good 
eyes she pays utmost attention even 
to the smallest details, including height 
and volume of blankets and pillows and 
accessories, making the outcome reliable 
for anyone to take a closer look.

CEO Choi Soojeong
AGT

Please introduce yourself.
I’m Choi Soojeong. I am currently running the fabric design 
brand, AGT with my spouse Park Namhoon. I’m taking 
care of visual elements, including photography, design and 
brand images in overall. 

Most people start and finish their day at home. As for you, 
how did you start your day?

Since the outbreak of COVID-19, l ife has become 
simple and repetitive. And I try to stay at home. But in the 
simply and somewhat tedious everyday lives, I try to find 
something fun and exciting. I recently began brewing a cup 
of coffee for my morning routine. 

And some say that if you can manage to make your bed 
after you wake up in the morning, you will be successful 
in your life.

Well, as for me, I just tidy up a few things around me (laugh).

The weather is getting warmer now. Many turn to new 
beddings and curtains for the new season. What kind of 
fabrics and patterns are your closely watching these days? 
For warmer season, I like flower patterns or colorful plaids. 
And I like a combination of green and pink. I’ve found that 
this unlikely combination comes out great. 

As a person running a fabric design studio, what do you 
prefer for bedding?

I try different items for different occasion and mood. I try to 
add some eye-catching elements with patterns or colors for 
pillows. For mattress cover, I normally choose darker colors 
such as dark grey, whereas I opt for brighter grey. 

Beddings should be some of the most important items, 
because you get to touch and feel when you should 
feel the most comfortable. To you, how significant are 
beddings?

Unlike interior design or furniture, beddings are easier to 
switch, just like clothes we wear. You may look different 
depending on what you wear, and similarly, your room 
could look and feel different with different beddings. 

You may be fashion-savvy as well.
That’s true. I used to be a VMD before. Frequenting at the 
wholesale market in Dongdaemun with my friends, I started 
asking myself how it could turn out if I made pillow covers 
with colorful fabrics that I could find in the market. That was 
the start of AGT.

Agreeably, out of the box idea plays is important. Have 
you faced any challenges switching from fashion to 
bedding?

Not particularly. I enjoyed it from the start, because I had 

been interested in interior design before. I developed my 
idea, trying numerous fabrics. But I need to admit that I 
used too many colors and patterns. Because the design we 
were looking was not available in Korea back then.  

A Brand mirrors its founder’s viewpoint and tastes. And a 
home illustrates what a person living in the place prefers. 
Could you tell us about your tastes?

I can’t say I’ve got unique or distinctive tastes. But I try to 
find what looks good to my eyes, rather than chasing the 
latest trends. I go out and look for items that may look plain 
and simple at first but are sprinkled with humor and style. 
And I also pay attention to colors as well.

Your approach seems to widen your spectrum. What do 
you normally do at home?

I  work at home .  We have our off ice but for some 
miscellaneous things, including updating homepages, we 
bring them home after work.

“Layered home” has become one of the trending 
keywords these days. What could our home look like in 
the future? 
Home interior design market has grown larger than the 
previous year, and I can see that growing number of people 
are interested these days. We could all feel some enormous 
changes for the past year. We see that demand will keep 
growing for items to place at home or items that have been 
overlooked before.

If you could keep only one item at home, what would it 
be?

Dining table. Because behaviors like eating and drinking 
come as significant to me. And I get to spend many hours 
sitting. I believe that it is one of the essential elements for 
life. And tables play crucial parts in changing atmosphere 
at home. Wood, for instance, may have different finish with 
tone, colors and pattern. To share my trick, you may try 
chairs in different colors or design to match.

To you, what is your definition of “Seoul?”

I moved to Seoul when I turned twenty and the city feels 
like a friend to me. And I get to learn a lot. Designers, in 
particular, needs to be trend-savvy, and Seoul is one of the 
best places to catch up with the latest trends. 

This year, in 2021, what have you learned in the city of 
“Seoul?”

I try to make sure I closely watch what items people use 
and how. Unless I keep up with the trend, I’m going to miss 
them all out.

Lastly, how do you define “home?”

The place that best expresses “myself.” You had little 
opportunities to see how someone else’s home looked like 
before, but things have changed and become easier now. 
Homes can reveal lifestyle and tastes, in addition to the 
basic functionality. 
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In Search of Masterpiece

Kim Soohyang and Jeong Seongeun 
are co-founders and owners of Grocery 
Café Qyun. While one of them firmly 
says that he is afraid of nothing, so long 
as he has energy to create something, 
the other finds pleasures in spicing up 
dishes like herbs and offering helping 
hands for others. Yet these two co-

owners both have some obsessive 
tastes and sensitive palates.  

Owners Kim Soohyang, 
Jeong Seongeun
Grocery Café Qyun

Please introduce yourself.
Jeong Seongeun (Jeong) My name is Jeong Seongeun. 
I am currently running Grocery Café Qyun with Kim 
Soohyang. 
Kim Soohyang (Kim) My name is Kim Soohyang. I run a 
café Sukkara for fifteen years before closing it recently. And 
I am one of the organizers of “Farmer Market March@.” I’m 
working on projects of introducing Korean culinary culture 
in Japan. So, in short, I’m a culinary culture planner.

How did you first meet each other?
Jeong I spent three years working as a manager for 
Sukkara. Then I joined Grocery Café Qyun later. 
Kim I observed that Jeong was interested in making things. 
And he likes delving into something. When I first got the 
offer, I had already had the theme of “fermentation” in mind. 
Based on the experience in Sukkara, I thought it would be 
fun to delve deeper into related topics. So, I decided to run 
the place together.

Could you tell us about the food that you have tried 
and liked recently? Or please tell us about recipes or 
experiences that left you with good impressions.

Jeong Everything in the place has been themed around 
“spring greens” in April. And I learned that I knew only 
a fraction of in-season vegetables and herbs. It was 
exhilarating to learn that some of them tasted like steak, 
while some others, mushroom stems, and still others tasted 
different when cooked. I have had a few words and images 
that I can relate with spring, but the experience left me with 
rich and wonderful memories.

That sounds exciting. The word vegetables are often 
related with in-season food ingredients in Spring. But 
spring greens sound novel.
Kim  Any edible greens can collectively be called 
vegetables. And we tried a few greens that most of us never 
imagined we could eat. But quite interestingly, people did 
have them on the table centuries ago. The dishes with these 
kinds of greens have discontinued, being swept by waves 
of capitalism. 

With “layered home” being part of the trend, the basic 
elements of food, clothing and shelter are receiving 
attention as well. And food continues to be at the center 
of attention these days. What could be ahead of culture 
surrounding food in the future?

Jeong Layered home has become one of the trending 
keywords, because you stay at home longer, while you 
can’t continue activities that are supposed to be done 
outside. And in cities, it may have been more efficient to 
buy or dine out that some part of food market shrunk and 
then recently has made a turn around. Some of those who 

had never cooked before began trying a few and started to 
pay attention to spices. I believe that the trend is organic.

It has occurred to us that our bodies are home to all sorts 
of “bacteria” in us. What are your ideas surrounding ideal 
homes? 
Jeong I believe that a home that circulates would be ideal. 
And such is my dream home. I wish to have a small farm 
in front of a small house, surrounded by fields, mountains 
and clean water. In my dream home, I could source almost 
everything I eat and drink. I normally dry leftover food to dry 
and then make vegetable stock. And if I put leftover food in 
a fermentor, it would turn into soil. The soil makes a good 
fertilizer. And all the ideas of circulation would be added 
together to build my dream home.

Kim Recalling my past years living in the countryside, 
everything was organic – from farming or making, eating 
and then to discarding all things on our tables. My goal is to 
start farming while I am still physically fit. 

For two of you, what is the definition of “Seoul?”

Kim Seoul is my “second home.” I was born and grew up in 
Japan, but I have spent as much time here in Seoul now.

Jeong As a grown-up, I can relate Seoul with “anonymity” – 
I had never had such thing in areas outside of the city. And 
I liked the comfort from the anonymity.

What is your definition of “home?”

Kim To me, home is a place to hide. Running my own shop 
for many years, I get to meet countless number of people. 
I often find myself overwhelmed that I want to be cut off 
the rest of the world and hide, just like plugging off your 
electronic gadgets.

Jeong My colleagues often joke that the store is like my 
home now. Because I spend more time at the store than at 
home. I like to drop by the store on my day-off as well. It is 
fun and exciting for me to something at the store. 
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For Constantly Changing Homes 

Six Items to Welcome the Outside World 
into Your Home 

As you spend more hours at home, you may have begun trying a few activities that you used to 
conduct outside of your home. Without a doubt, home has now become a place for rest and relax, 
work and pastime activities. For home with different functions for different occasions, here are some 
items that may interest you. Because with a few small items, you can easily transform your place. W
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©rareraw©WARMGREYTAIL

FOR WORK 

RARERAW
TOOL BOX

The reason you can work at cafés is that you only have 

what you need the table. In a stark contrast, as you try to 

sit down and get yourself working at home, you may get 

distracted by items – ranging from books, pens, notepads 

and cups - that are scattered here and there. If you want to 

be productive at home, you might start with tidying up your 

desk first. And with toolboxes from Rareraw, you may have 

fun keeping your desk clean and tidy. 

Rareraw is a design studio that revolves around its ethos 

of creating outcomes from raw materials, packed with 

essence. Living up to its ethos, the design studio unravels 

its out-of-the box idea with the materials rarely used for 

furniture, metals to make furniture and accessories. 

Each toolbox comes with a magnet binder that you can 

adjust size and neatly store almost any items. In addition, 

beautiful colors will lift you up. Once you have all your items 

in place, you will finally be ready to get yourself working. 

H. rareraw.com

WARMGREYTAIL 
RUN CHEETAH RUN! FABRIC

In the time when virtually everything turns contact-free, 

you have few choices but to have home office. Yet it 

remains to be a challenge for you to balance between work 

and life, where anything appears to be mingled at home. 

With WARMTREYTAIL, you may find a few useful items 

draw some lines between work and life. The fabrics also 

colorful and fancy that they can spice up the atmosphere 

at home. Inspired from nature, WARMTREYTAIL offers 

a vast collection of fabrics and posters. Thanks to close 

observation on nature by the design studio, you will find 

comforting elements of nature from the fabrics. And with 

an encounter with WARMTREYTAIL, you may discover 

something new from what you always had for your meal 

and snack. For a start, you can choose the smaller size to 

cover a bookshelf and the larger size to put up on one of the 

doors for partition. A thin piece of fabric could bring you an 

enormous difference to your home. 

H. warmgreytail.com

ITEM
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©Life Coloring

©AROMATICA

FOR REST & RELAX 

LIFE COLORING
COLOR ROUTINE KIT

Whereas you may be smarter and more productive today, 

there is still one thing you are missing – resting and relaxing 

properly. Whether you still fatigue even after a break, feel 

somewhat anxious to take a break because of work piled up, 

or feel guilty about spending a day doing nothing, you may 

have forgotten how to recharge yourself in your own pace. 

To restore your pace, a creator Yu Bora suggests having a 

look back upon everyday routine with Life Coloring. It is as 

simple as the name tells – all you need to do is to color your 

everyday activities with different colors. Then you will have a 

glance at your everyday routine, and further, a weekly routine. 

With the sheet with multiple color bars, you can ask yourself 

a few questions about thoughts and emotions you may have 

gone through or what picked you up. As you spend time 

being mindful to yourself, you will find your own pace. Then 

at the end, you will be able to spare yourself time to rest and 

relax properly. 

AROMATICA
SERENE BODY WASH LAVENDER 
& MARJORAM 

Spending more time working from home, you may feel more 

exhausted. Even though you have time for commuting saved, 

you could still feel enormous fatigue from adapting yourself 

to new working environment and trying to be flawless in 

whatever you do. Yet you will not be the only one who is dead 

tired at the end of the day. And out of many measures to 

recharge yourself, you might want to turn to one of the easiest 

yet effective ones – taking a quick shower. If a fragrant body 

wash can be added, a few minutes at a shower booth would 

be perfect. However, excessive scents could drain energy 

away. What is essential to retrieve energy for both body and 

mind is subtle scent for refreshment. 

Aromatica seeks to make products with naturally sourced 

essential oil, keeping off harmful substances. The natural 

scent from the essential oil will surely bring peace of mind 

for anyone. The body and skincare maker recommends its 

Serene Body Wash Lavender & Marjoram, as it soothes and 

energizes with scent of lavender in rich bubbles. As you walk 

out of your shower booth, you will definitely feel refreshed and 

recharged. 

H. lifecoloring.me

H. aromatica.co



S
E

O
U

L
M

A
D

E
7

6

7
7

©MYROLLER

IT
E

M

FOR LEISURE TIME 

HORANG 
TABLE SIZE SET BLACK EDITION 

With the pandemic, more people prefer to get together at 

home over cafés or restaurants. And with the trend shift 

that was less than imaginable before the pandemic, cutlery 

receiving spotlights these days. Otherwise, a get-together 

could end up with serving guests with unmatching silverware 

or disposables. If you prepare delicious food to welcome your 

guests, you may look into Horang’s Table Size Black Edition. 

With ethos pivoting around “making everyday objects into 

pieces of art,” the design studio pursues design idea with a 

balance between form and functionality. Indeed, the cutlery is 

designed to not only be beautiful, but also keep clean by not 

touching table surfaces. And moreover, the gloss is finished 

by professionals with experience and expertise that it is 

durable and scratch-proof. This stylish cutlery has made its 

name recently that one of the trending cafés opened in Seoul 

by Gentle Monster, Nudake serves its customers with them. 

MY ROLLER
MY FAVORITE YOGA MAT

If you feel weighted down for being less active these days, 

you might think about starting yoga. Tutorials videos and 

online classes are available that you can try anywhere you 

like. And to keep yourself active at home, what you need 

first and foremost is a decent mat, because you need a 

good grip onto the floor as you try to strike poses with 

balance. And My Roller’s My Favorite Yoga Mat makes the 

top of list of recommendation for those who are trying yoga 

for the first time. The yoga mat is skid-proof that the first 

timers can try easily try yoga postures. And most of all, the 

mat is 6mm thick to protect joints that touch floor surface. 

With a good yoga mat, you will now be ready to pick up 

your active routine once again. Surely, with time spending 

on your yoga mat, you will find yourself energized. 

H. thehorang.com

H. myroller.co.kr

©The Horang 
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Staying Pleasant 
and Plentiful at Home 

Home is becoming one of the trending keywords these days. Many stayed at home, hoping that the 

pandemic would come to an end in a foreseeable future. But with the time of stay-at-home getting 

longer, more people are proactively taking measures to adjust their home to suit their lifestyle and 

needs. For these people, here are smart and useful applications for stay-at-home lifestyle.  W
rit
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TOOL MANAGING 

Applications for Your Home 

For those puzzled by
malfunctioning home appliances
EGG

Just a few touches away 
to get help from experts
WORKER MAN

To find out safety of 
anything around you
SAENGGANG

Y o u r  h o m e  a p p l i a n c e s  c o u l d 
malfunction anytime. But you could 
find yourself at a loss if any one of the 
essential home appliances does not 
work well. What is worse, even if you 
manage to find some information on 
the internet, you may find it less than 
reliable. If you have had any experience 
having little clue about what to do with 
malfunction of home appliances, you 
can turn to an application, Egg. Once 
you register your home appliances at 
home, the app will assist you on care 
and repair at home and guide to the 
nearest warranty centers from your 
home. The app is reliable that you can 
find some information on products you 
purchased outside of Korea or those 
made by small and medium sized 
manufacturers. 

F r om  s w i t ch ing  l i gh t  bu lbs  t o 
plummeting, you need only a few 
touches  to  ge t  them a l l  done . 
Workerman is a platform that matches 
customers ’  needs with relevant 
experts. All you need to do is to share 
a few photo images of what needs to 
be fixed and choose desired dates 
to have professional experts assist 
you. Before you make decision, you 
may check reputation and have a 
glance at testimonials. And most of all, 
the experts share estimated cost in 
advance that you don’t need to worry 
about rip-offs.

Most products that we use every day 
are made with chemical substances. 
Bu t  you  may  fee l  the  ch i l l  run 
through your spine once you find 
out that significant number of these 
products could be harmful to you. The 
application, Seanggang helps you 
analyze safety of chemical products 
that you use at home. In addition, 
the app offers useful lists of inedible 
products or products with carcinogens. 
To find out how safe the products at 
home are, you may want to download 
and check out now. 

©Eggs ©WORKER MAN ©SAENGGANG 
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EMPTYING FILLING 

For those who are lost 
in separate garbage collection
SEPARATE GARBAGE
COLLECTION IN MY PALM

If you are tired of throwing 
away food past the expiration 
date
ICEBOX

For those living in a 
limited space, 
but overwhelmed by items
MATAJU

A palm-sized garden
PLIARY  

If you are renting 
and subscribing to furniture 
and home appliances 
for the first time
RENTAL FRIEND

Traditional markets 
were our friendly neighbors
NOLJANG

Separating garbage could be seen 
as a walk in the park, but you may 
often yourself hesitating in front of 
garbage bins lining up. To make 
things much easier, you may count 
on an application, Separate Garbage 
Collection in My Palm. When you 
search a keyword, you will find how 
to separate and collect garbage of 
eighteen different categories including 
paper, vinyl and metal. For any type 
of waste that are tricky to separate, 
including wire coat hanger, clocks 
or bottle with inseparable caps, you 
can make inquiries on Q&A section 
for friendly assistance and guide from 
Korea Waste Association. 

Icebox is a useful application that keeps 
you informed about expiration dates of 
food inside your refrigerator. Once you 
synchronize with online grocery stores, 
including E Mart and Market Kurly, 
the app automatically starts receiving 
grocery lists from the online stores. 
As new partners, including B Mart, G 
Market and Auction are ready to join, 
you are more likely to manage what is 
inside your refrigerator much better. 
For item you purchase at physical 
stores, you may upload information by 
scanning barcodes. When you try to 
decide what to eat, you can turn on the 
app and check out expiration dates. 

If you feel that your home is limited 
in  space  bu t  ove rwhe lmed  by 
items, including clothes, electronic 
gadgets and luggage bags, you may 
consider renting a storage space. The 
application, Mataju serves customers 
with easy access to storage space, 
with its mission to realize better quality 
of life. The service is all the more 
reliable to you that the application offers 
services to share photos of items in the 
storage space that you can access the 
app and check any time. 

If you feel you need to add something 
to spice up the atmosphere at home, 
how about finding a few pots of 
greenery? Keeping greenery at home 
may look tricky to some, but it would 
be much easier as long as you water 
your plants well. Pliary will be make a 
friendly and reliable guide to you, once 
you share date of purchase and the last 
date of watering your precious plants. 
The application keeps you updated 
with when to water. And what makes 
this app special is that you could keep 
a journal of your greenery with texts 
and photo images. With the app, you 
will take and closer look at your plants 
and be familiar with greenery. 

If you have to move every few years, 
you may as well be hesitant to buy new 
furniture and home appliances. To suit 
your needs, a rental service could be 
one of the solutions to your problem. 
Rental Friends will be a friendly guide to 
compare rental services from different 
furniture and home appliances makers 
at a glance. The items could be as 
diverse as beds, desks, air purifiers 
to coffee machines that you may save 
time and energy for research. And most 
of all, you will receive new products 
for rental that you will be free from 
concerns related with secondhand 
products. 

To fill your refrigerator with fresh food 
ingredients, you should check out the 
app, Noljang. The application offers 
grocery shopping services at traditional 
markets in your neighborhood. From 
fresh produce ,  side dishes and 
signature menus of the markets, you 
can pick and check out to have them 
all delivered to the door in less than two 
hours. It may not be as fast as other 
delivery apps. But since the app does 
not charge fees to business owners in 
the traditional markets, you may as well 
use it as often as you can.  

©Pliary ©Separate Garbage Collection in My Palm ©Rental Friend©ICEBOX ©Noljang©MATAJU
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MOVING

The magical solution to relieve
stress from house hunting
ZIPTOSS 

Friendly assistant 
to move from studios 
ZIMSSA

Because your home 
deserves to be nice and clean
DANGJIB 

This application should be welcomed 
by those who have had unpleasant 
experience from pricey commission 
and false offer ings .  Ziptoss ,  by 
directly running its own real estate 
agency, lists only the items that can 
be traded. With ratings reaching 4.1 
in App Store, you may give a try to 
this reliable real estate broker. Most 
importantly, you can check comments 
from other users before you make your 
careful decision. 

If you are moving from one studio 
to another, you may need to figure 
out how to move your luggage well. 
Because a lot of moving services do 
not welcome customers moving to from 
studios to studios, while those living 
in studios needs some help to move 
their items at home. For these kinds 
of customers, Zimssa could solve the 
problems. By sharing information on 
items to move, you can have a glance 
at estimated costs and moreover, 
choose reliable partners after checking 
reputation and testimonials from other 
users in the community. With Zimssa, 
moving will finally be stress free.

If you want your new home clean 
before you move in, all you need to do 
is to turn on the application, Dangjib. 
After checking reputations of cleaning 
experts and testimonials from other 
users and choosing desired dates, 
you can count the designated experts 
for the rest. You can keep your home 
squeaky clean with affordability. Most 
of all, you can communicate with the 
experts via in-app messenger and 
keep your personal information safe. 

©ZIPTOSS ©ZIMSSA ©Dangjib
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Home to Get Inspired 
from Everyday Lives

Almost anyone can pursue his or her lifestyle these days. 
And for a single household, the leader of Community Team of 
Mangrove, Park Changeun stresses it is possible to explore 
one’s tastes and preferences. The interview delves into ethos 
and policy of the shared home, Mangrove. W
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MOVEMENT

Shared Home for Sustainable Lifestyle, Mangrove 
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INTERVIEW

Team Leader of Mangrove
Park Chanbin 

Please briefly tell us about Mangrove.

Mangrove is a shared house for urban millennials and is 
planned, developed and managed by a real estate start-
up, MGRV. The name has been inspired from a tropical and 
sub-tropical plantation, mangrove. The species is known 
to protect the ecosystem, growing in anywhere bordering 
between water and land, guarding other planation against 
harms from outside and filtering pollutants. And just like 
these mangroves, we are aspiring to offer shared housing 
service for younger-aged customers. We first started 
with one in Sungin-dong and are working on opening the 
second one in Sinseol-dong. 

What sets Mangrove apart from other housing service 
businesses?

First of all, we can set ourselves apart from the mission. The 
mission is not about making profits, but to solve problems 
of youth through the medium of real estate. To this extent, 
taking care of finding land, planning, developing and 
management, we continue our efforts in finding measures to 
bring down rental fees. 

You mentioned you are targeting the age group between 
twenties and thirties. Does the age group include 
university students and those who just started working?

That’s right. We are dividing our target customers, single 
households into three different groups. The main target 
group include university students, those who just started 
working. Other target group includes young and creative 
talents and freelancers. And still other target is the age 
group between twenty and thirty-five years old. These three 
target groups are making up the mix of residents. 

Shared Home 
for Urban Millennials
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Younger-aged people face challenges in finding their 
homes.

For younger-aged population, choice for housing has been 
limited. Either they take out loans in low interest rate provided 
by the state for deposit to find studios or choose smaller-
sized rooms or shared houses. Moreover, the housing 
market has been supplier-centric that the structure itself 
had challenges in responding to demand from those who 
are actually living. To solve the problem, we are seeking to 
offer alternatives that these younger-aged people can live 
in places with better quality and services. 

Could you please tell us how the residents liked 
Mangrove?

We opened the first branch in Sungin-dong and have 
been doing our best in listening to voices of the residents. 
Fortunately, many of them are satisfied with the service 
(laugh). A large number of them commented that Mangrove 
brought down barriers – both psychologically and 
economically – in staring their lives after they first moved 
out of their parents’ homes. Some of them told us that they 
were pleased to be able to use driers, the items that they 
could not afford because of price and space. And many of 
female residents told us that they felt safer. We are grateful 
that they were giving us positive feedback to the space and 
service. 

What were the first priorities when you chose Sungin-

dong to open the first Mangrove?

Affordability was the top priority, and with accessibility and 
mobility added, we thought that we. ad to open in Seoul 
downtown, nearby subway stations. In parallel, we had to 
take neighborhood atmosphere into consideration. Sungin-

dong became the final choice for us, factoring in all of 
these, and the area was filled with friendly atmosphere. 

Co-living service has become popular these days, but 
there are still some who are not familiar with the idea. 
How do the residents learn about Mangrove?

We started a tour program from last year. And we have 
been promoting Mangrove in Instagram to get exposed 
to younger-aged users. In addition, we have prepared a 
number of programs to share our values and mission and 
one of them is an exhibition titled, “Knock, Knock, Knock.” 

Please tell us more about the exhibition, “Knock, Knock, 
Knock.”

We worked closely with musicians, artists and illustrators 
and exhibited artworks in each of the rooms in Mangrove. 
The exhibition attracted many to actually experience 
Mangrove and find out more about the charms and benefits. 
In parallel, we share stories of residents with YouTube video 
clips and blog postings on platforms like Brunch. These 
helps those outside of Mangrove get to know more.

Shared homes are receiving as much attention as shared 
office these days. What is the market outlook?

This novel service has been introduced within the context 
of the growth of shared economy. In this sense, consumers 
have additional choices for shelter, other than conventional 
housings that the outlook is positive to. s.

Are you planning to open a new one?

In coming June or July, we are planning to open a larger-
sized co-living house. We are working on the final touch 
right now. Whereas the first Mangrove can accommodate 
up to twenty-four persons, the new one will be ready to 
welcome three to four hundred persons. In a larger place, 
we look forward to seeing synergy created by residents 
from diverse backgrounds.

Please tell us about Mangrove in Sungin-dong. 
It is in a building with a basement floor and six floors. On 
the basement floor with an entrance for residents only, there 
are a lounge, a kitchen and a laundry room. The café on the 
first floor, Sorry Not Sorry is opened to both residents and 
the local community. We designed the place so that people 
could communicate and interact with one another. And it is 
used as a living room for residents after the opening hour. 
From the second to the fifth floor, there are twenty-four 
rooms and Flex Room and Relax Room for sports activities, 
including yoga. On the rooftop, residents can host outdoor 
events and have barbeque parties in Grill Zone. 

Just like other shared houses, private spaces and 
community spaces are separated.

Similar to other shared homes, we kept private spaces 
and community spaces separate. Yet we believe that we 
have set Mangrove apart from all others by carefully taking 
flow of traffic and convenience for users from the phase 
of planning and design. As a result, we came up with an 
idea of creating a buffer zone between private spaces and 
community spaces.

Please tell us more about the buffer zone.

When it comes to shared houses, it is perceived by many 
that flow of traffic among residents overlap or no clear lines 
are drawn between private and community spaces. And we 
sought to solve these problems. By adding layers between 
the most private spaces and the most public spaces, we 
deigned Mangrove so that residents can choose how much 
distance they could keep.  

It is fascinating that residents can decide how much 
distance to keep.

Because what you call home should be one of the most 
comfortable places to stay. Yet in parallel, we made sure to 
design traffic flows so that you can choose how and where 
to interact and communicate with others, while feeling 
comfortable and being yourself. Whereas the kitchen in the 
basement and the café on the first floor are public spaces, 
Relax Room, Flex Room and spaces between stairs 
connecting each room are so-called “layers of spaces” 

Design to Embrace Diversity 
and Healthy Lifestyle 

that we designed. These layers of spaces are semi-public 
spaces that residents can “casually” interact with one 
another, and the very spaces that we have been paying 
attention to from the beginning of the project. 

From the entrance, we found the design interesting. And 
it was unique to find the entrance on the basement floor.
We opened the café, Sorry Not Sorry to open grounds 
for communication and interaction among the residents 
of Mangrove and local residents. And we reached a 
conclusion that it could turn out better to design the 
entrance on the basement floor so that residents can have 
privacy ensured. Because we believe that behaviors of 
coming in and out of your home should be part of your 
privacy. And we also intended that residents could feel 
relieved as soon as they step inside. Against this backdrop, 
we placed a shoe shelf right by the entrance so that 
residents could feel like they are home as soon as they take 
off their shoes. In addition, we designed the place so that 
residents can choose whether to enter via public spaces or 
directly head to private spaces – they can choose different 
points of contacts with others, depending on their mood 
and circumstances. 

©Mangrove

©Mangrove
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Indeed, depending on your mood and circumstances, you 
can choose different places for entrance. Then where to 
you get inspiration from?

Each member of our team has had experienced both 
strengths and weakness of variety of residential spaces. 
And for Mangrove, we have been inspired from numerous 
co-living facilities around the globe, visiting and actually 
living in these places. We have reflected our experience 
and inspiration by, for instance, installing sinks in every 
room or pantry for individual residents. Not only from the 
perspectives of designers and planners, but also from the 
perspectives of and residents, we sought to materialize our 
ideas in Mangrove. 

Please tell us about social programs that Mangrove is 
running for its residents.

Here are three goals of Mangrove – “everyday lives with 
stability,” “loose connectivity,” and “healthy growth.” While 
we aspire to bring the first goal into reality in the physical 
spaces, we seek to achieve the rest of the two goals by 
hosting social programs. We have run a few like meditation, 
writing and singing bawl classes, social dining themed 

around in-season food ingredients and concerts to promote 
wellness of both body and mind and growth.

Last but not least, to Mangrove, what is the definition of 
“Seoul?”

If we could define “Mangrove” as a miniature city where it 
is rich in fascinating stories of individual residents, “Seoul” 
should be the bigger stage for these individuals who made 
their growth in our community. We hope that experience 
from living in Mangrove helps people make growth and 
move on to next stages for making their dream come true.

Please introduce yourself.
My name is Ayane Konno. I’m from Japan and a freshman 
in a university, studying business administration. I go by 
Kim Chaeeun in Korean.

Your Korean is great. Have you studied Korean before?

I have taught myself Korean since my high school years. 
After numerous thoughts on what to do for the future, I 
concluded that I want to study in Korea. The conclusion 
motivated me to study Korean harder.

How long have you lived in Mangrove?

It has been six months since I moved in. I stayed in a 
dormitory before and came here to find a place for myself.

Have you felt any pressure from choosing a co-housing 
as a place for yourself?
To me, privacy is important. But I like socializing as well. 
Very fortunately, I don’t feel uncomfortable with shared 
facilities and most of all, found a merit from Mangrove that 
I could live in a place with convenience at affordable price 
level. In addition, I felt that I wouldn’t feel alone like I did 
when I was in the dormitory.

Your family may have been worried about you, after you 
made your decision that you move out of the dormitory.

My parents are still worrying about me (laugh). I told them 
what kind of place Mangrove was and convinced them that 
it is safer than the dormitory. Now they seem to feel much 
better.

Do you like your room in Mangrove?

It is bright with sunlight during the day. And the bed feels 
comfortable, quite unlike the one in the dormitory. 

You seem to spend a lot of time with other residents.

I cook with them in the kitchen during weekdays or watch 
TVs together. We get together during the weekend, tour 
around cafés or take part in cultural events as well.

The residents come from different age groups. 
That’s true. We are all in different ages, but because we live 
together, we get along with one another very well.

Do you think you will be living in this kind of shared home 
in the future?

Even if I leave this place in the future, I guess it is likely for 
me to choose other shared homes. I don’t want to miss 
out on the benefits of shared homes that I have already 
experienced.

What is your definition of “Seoul?” 
The city where I could try something new and grow. Things 
could be hectic sometimes, but the hustle and bustle 
help me get to know more about myself and broaden my 
perspective.

What is your definition of “home?”

To me, it is a place to recharge and refresh myself. I can 
get along with close friends and relieve stress as well. In 
the end, home is a place to renew myself and get me move 
forward. 

INTERVIEW

An Outpost for a New Start 

Resident of Mangrove
Ayane Konno (Kim Chaeeun)
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Home, Sweet Home

How to Fill Your Home with Your Tastes 

With homes receiving more spotlights these days, many learn that taking good care of 
their homes are just like taking good care of themselves. For those looking to try a few 
changes at home, here are four showrooms to check out. 

A. Worldcup-ro 5 gil 33-16, Mapo-gu, Seoul 
H. kittybunnypony.com
T. 070 4687 7330

O. Tue. – Sun. 11:00-19:00 

For those who want to make some changes in interior design, 
it is a challenge to decide where to start with. Fabrics may 
be one of the items that many can give a try. A fabric design 
studio “KittyBunnyPony” inspires its customers with fresh 
ideas by introducing fabric items, ranging from pouches, 
bags, cushions to bedding items. Maison KittyBunnyPony 
Seoul is the flagship store that opened in November 2014, 
after renovating a detached house with the size of 330.58 ㎡ 
in Hapjeong-dong, Seoul. With wooden panels making up 
most part of the interior, the store welcomes its customers 
with warm atmosphere and industrial design idea paired 
with clean white color makes colorful patterned fabrics stand 
out. Upon entering the store, the lounge, looking much like 
a designer’s home with sofa and side tables, will first catch 
anyone’s eyes. On the second floor of the building, visitors 
can have a look at fabric products displayed with matching 
furniture. In addition, the fabric shop that opened last year, 
KBP Fabrics showcases fabrics that are designed by 
KittyBunnyPony and encourages visitors to select and make 
bespoke items. The idea enables anyone to decorate their 
homes with more proactive ideas. For certain, all elements of 
Maison KittyBunnyPony Seoul give clue on how lifestyle and 
trend could change, as well as pursuit and aspiration of the 
brand itself.

Start with Small Items 
Maison KittyBunnyPony Seoul 
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A. Hakdong-ro 150, Gangnam-gu, Seoul
H. instagram.com/creators_showroom
T. 02 6191 0070

O. Everyday 10:00-19:00 

A. Seoulsup 2 gil 16-12, Seongdong-gu, Seoul 
H. instagram.com/txture.seongsu
T. 070 4197 2740

O. Tue. – Sun. 12:00-21:00 

Staying in hotel rooms and Airbnb homes, you may have 
wished your home looked and felt like them or borrow some 
interior design ideas for your home. Creator’s Showroom 
started with such curiosity and wishes. When Yanolja ran 
a hotel room design project, “Creator’s Hotel,” working 
closely with established designers from in and outside of 
Korea, it received some feedback that the interior design 
idea for the hotel would not be suitable for homes. After 
making a few improvements, Yanolja opened its showroom 
in Nonhyeon-dong Furniture Street to present the latest 
trend. In a building with a basement floor and two floors, 
the showroom guides visitors to have a glance at almost 
anything relevant to interior design, spanning from furniture, 
lightings, home appliances to construction materials. All 
the selected items are versatile enough to be used in 
interior design in residential spaces, as well as commercial 
spaces. In each ten different rooms with different concepts 
and ideas, visitors may keep themselves updated with the 
latest trend. For instance, one of the rooms is created by 
collaboration between Brown Dot and LG to present smart 
home appliance at home, while another room created by 
interior material companies such as Jibokdeuk Flooring 
shows a variety of cases. The biggest strength of Creator’s 
Showroom is that knowledgeable and professional guides 
take visitors on a tour around the facility. In addition, the 
showroom offers consulting service to meet customers’ 
needs in interior design. Without a doubt, the showroom 
would be a great source of inspiration for a makeover of 
your home.

Excellent experience definitely plays crucial role in 
purchase decision on a product. Form and functionality 
need to come first, but atmosphere and feeling surrounding 
the product cannot be overlooked. In this sense, Txture 
Seongsu is impressive. A showroom and café run by a 
furniture design studio, Txture, anyone is welcome to try 
the furniture, enjoying coffee. Picture windows presenting 
picturesque scenery of seasonal changes make the 
highlight of the place. With signature curved steel frame, 
the furniture attracts its visitors, being true to the aspiration 
of the furniture brand, “diversity is beauty.” The furniture 
design studio plans to showcase new collection of 
collaboration with Korean architects, as well as its own 
collection. While the beautiful and elegant furniture in the 
spacious showroom brings peace of mind to many, the 
café readily serves its customers with high quality coffee 
menus. One of the signature menu, Einspanner looks and 
tastes like crème brûlée as it is topped with an extra layer 
of sugar on cream and then hardened and caramelized 
with torches. Tiramisu made with top quality mascarpone 
cheese is popular as well. In Txture Seongsu that aspires to 
be a space filled with persistency, flexibility and diversity, 
you may treat yourself with a cup of coffee and imagine an 
ideal place to relax.

Homes Could Look As Stylish As Hotels 
Creator’s Showroom 

Imagining an Ideal Place to Relax 
Txture Seongsu

©Yanolja©Txture
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A. Hakdong-ro 201, Gangnam-gu, Seoul  
H.  nexus-official.com
T.  1670 1950

O.  Mon. – Sat. 10:00-19:00, Sun. 10:00-18:00 

Dream home could look different for each person. For 
some, it is a place of perfect harmony to arouse happiness 
by just looking at it, while for some others, it may be a place 
to rest and relax. Yet in the end, most people may dream 
of a home to be source of inspiration. With Flagship Seoul 
Gallery, Nexus aspires to be a rich source of inspiration 
for its customers. With a finishing touch by one of the 
established architects in Korea, Bae Daeyong, the gallery 
and flagship store presents a combination of lifestyle, 
culture, architecture and design. In seven spaces filling 
the six-story building, Nexus Flagship Store Gallery is 
more than enough to be named a space of art scenes. In 
particular, the renowned architect poured his energy and 
resources in “Real House” on the second floor to invite 
visitors for an experience in a luxurious penthouse. The 
idea is rooted deeply in the architect’s belief that universal 
functionality of shelter and value surrounding family make 
up pivotal parts in making a good home. In addition, “Glass 
House” on the rooftop is a space to hosts for seminars and 
meet-up events. Notably, all items – from furniture, faucet, 
flooring, tiles to lightings – are all sourced from the best 
makers based in Europe. By appreciating and experiencing 
the best design ideas from around the world, you may get 
valuable inspiration for your home.  

Home Becoming a Source of Inspiration 
Nexus Flagship Seoul Gallery 

©Hanssem Nexus 
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CULTURE

ⓒVirtual Jetty 

ⓒRe-balancing of Senses

For those who miss traveling, a virtual travel program “Virtual 
Jetty” may be a good alternative. With travel restrictions due to 
the pandemic these days “Virtual Jetty” could take you on an 
experience similar to what you have been missing. You don’t need 
any luggage or make a fuss. All you need is to drive to “Simmons 
Terrace.” In a place that looks and feels just like an airport, you 
can check out artworks of four creative talents. Starting with 
airplanes, the exhibition space presents a virtual journey under the 
theme of “virtual travel.” 

Virtual Jetty 
For a Quick Getaway and Retreat

H. instagram.com/simmonskorea

H. instagram.com/ttukseom_museum

Ttukseom Museum has recently opened a fascinating exhibition, 
“Day Travel – Season 2.” Themed around travel and environment, 
the exhibition meets demand for traveling, while opening the 
ground for visitors to ask themselves why it has become difficult 
to travel today. And different groups of artists are invited every 
season to present a variety of artworks. For those who feel fatigue 
from stay-at-home lifestyle and those who miss traveling, the 
exhibition will give comforting messages. You may take photos to 
feel like you are actually traveling. 

Day Travel – Season 2
If You Are Looking to Take a Break

ⓒDay Travel – Season 2

H. instagram.com/ph_atelier

PH Atelier hosts an exhibition titled, “Re-balance of the Senses” 
to showcase artworks of a visual artist, Earl Lee. The collection 
illustrates innate artistic values and acquired efficiency with light 
and sound. In the first private exhibition in a decade, the visual artist 
intended to nudge visitors into recognizing where they are and 
reacting, in the midst of light waves and sound saves clashing and 
reflecting. The exhibition invites you living in a fast-paced modern 
society to closely observe what you feel and where you are. 

Re-balancing of Senses
Where to Look Back upon Yourself 

Small Actions to 
Lift Your Spirits

Contents for Energy 
and Inspiration 

If you are looking for energy and inspiration for upcoming spring, you may 
want to look for your own way to refresh yourself. With a variety of contents 
created these days, you may have some experience as if you are traveling. 

TICKET 
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ⓒSaltho News
ⓒO! House

ⓒStorage Book & Film

If you seek to check out the latest news and trend, you may turn 
to Saltho News. This newsletter curates the latest trend in lifestyle, 
design and architecture and keeps you updated with eye-

catching illustrations. For those who feel overwhelmed by news 
and trends, Saltho News will be a rescue squad to save you from 
inundation of news and trends. 

Saltho News
A Rescue Team for Those Who Are Awash 
with Waves of Trend

H. instagram.com/saltho_news

O! House is a private community of an online platform Interior 
Today run by a start-up, Bucketplace. The community is designed 
to offer a variety of experience to make journaling of homes richer. 
O! House offers a variety of benefits and hosts diverse programs 
through the medium of “home,” spanning from an online meet-
up program to share stories behind neighborhoods, a candid 
review programs on interior accessories, a live broadcast program 
for active communication between the hosts and members and 
publication of look books. If you want to show your place, you are 
more than enough to be part of the community.

O! House
Sharing Different Tastes 

H. instagram.com/o.house.official

H. instagram.com/hello.sigolH. naamezip.com

For urbanites dreaming of life in rustic country sides, Hello Sigol 
is a brilliant newsletter to deliver news on life in the countryside 
today. Pivoting around the theme, “virtual tour around rural areas,” 
the weekly newsletter highlights contents based on locality and 
local people and spots. Subscribers can indirectly experience life 
in the countryside and read fascinating of stories in the comfort 
of their home. Since it takes only a few clicks to feel the rustic 
atmosphere and squeeze in a few minutes to picture images of 
serenity of the countryside, you may sign up for a try.

Naamezip is a punning of a Korean word meaning “someone 
else’s home (남의 집).” And its project offers a service to help those 
who seek to share tastes and interests to make use of “home” as 
a travel destination and thus, have stimulation experience and 
get inspiration. Interestingly, while a place shared via Naamezip 
Project is someone’s home, it could transform into an exciting 
destination to share the host’s taste. With travel restrictions 
continuing due to the pandemic, the projects are noteworthy for 
those who are looking for refreshing and recharging experience. 

Hello Sigol
A Sneak a Peek at Scenery of the Rustic Countryside 

Naamezip Project 
Voyages to Someone Else’s Homes 

ⓒHello Sigol

ⓒVideo Jockey

ⓒNaamezip Project 

H. video-jockey.comH. blog.naver.com/jumpgyu

For anyone grumbling that there is nothing to watch at home, Video 
Jockey is definitely the one to recommend. This newsletter delivers 
well-curated contents every Friday evening at seven o’clock to guide 
subscribers to the latest TV dramas and movies and sometimes, 
features contents of the past that have been forgotten. Many of 
subscribers will be glued to the screen because of captivating stories 
behind the movies or dramas. Since the world is still overflowing with 
movies and dramas to watch, you may be interested in checking out 
what is on Video Jockey before the weekend. 

Storage Book & Film sells a vast variety of independent publications 
and has been the spirit of Haebangchon. To the amazement of 
many, the place runs meet-up programs for book making. One 
of them, which translates into “Taking One Picture a Day to Make 
a Copy of Book,” is an online program hosted by “Mike” to take 
participants on a forty-five-day journey of taking and sharing 
pictures every day. Those who complete this simple, yet challenging 
mission can make a copy of book of personal archives. The 
program will be helpful in reminding many of values of archiving. 

Video Jockey
A Curation for Weekends 

Storage Book & Film
Where to Remember Preciousness of Archiving 
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Together, 
But Not Married 

When I was little, I liked building houses. I made them to play with my dolls, but rather 
than role playing, I was spending more time building toy houses, placing furniture and 
tidying up. Hardcover books were bricks, and pen case or paper cups were furniture. 
Figuring out what to do to make mine look better than my sister’s, time literally flew. 
Looking back, I need to admit that architecture or home interior design was my cup of tea.

COLUMN

If You Could Think Outside
the Box on Relationships

W
rit

er
 J

eo
ng

 M
an

ch
oo

n

My family lived in a condominium in the suburban area. It was an old-fashioned 
condominium with three bedrooms and a spacious balcony was attached to 
each of living room, kitchen and rooms. I recall that it was just before Korea 
transformed into a republic of apartments and condominiums. For your 
information, Statistics Korea revealed that 10.01 million households live in 
condominiums and apartments, making up more than 50.1%. My parents got 
married and started from a small room with deposit amounting up to KRW 2.5 
million back then. Thanks to business acumen of my mother and technique that 
my father had, they managed to find larger houses. Step by step, from a small 
studio room, multi-family house to a condominium, my parent’s case could be 
one of the model cases in the midst of rapid economic growth in the country. 
In the beginning of 1990s, our condominium was the only one standing on the 
outskirts of Seoul metropolitan area. Sometimes, my friends would rush into my 
place just to take elevators that I found myself feeling proud for no reason. My 
parents did all they could to make them look like they are in the middle class 
that our home was filled with items like an oven, a piano and a computer, even 
though my mother barely knew how to use ovens and we rarely had knowledge 
in how to use computers. My mother would make cookies that were as hard as 
rocks and my sister and I often ended up playing computer games. But back 
then, what was important was “to keep up with everybody else” and “not to be 
embarrassed in front of everybody else.” My father often said, half-jokingly, “what 
should we do that we can be hailed with comments, ‘good job!’?” And to find an 
answer to my father’s half-joke, “where you live” turned out to be useful to boast 
about success in life.

I left the condominium twenty-two years later since my family first moved in. I 
stayed with my parents even though it took more than three hours both ways, 
commuting between home and the university, and stayed at my parents after I 
found a job. I finally moved out by the time I turned thirty. And I need to admit, 
despite my embarrassment, I relied on my parents for whopping three decades. 
Before moving out, I stayed overseas to study or lived in a dormitory provided by 
my former employees, but because I made little investment in these or I lived in 
limited spaces where I could see everything at a glance, I never considered them 
“home.” Many consider often consider studios “temporary” places to stay. And 
when a person at younger age stays at one of these “temporary” places, it was 
never awkward, because everybody else might think that the promising youth 
was preparing for the brighter future. As for me, I was probably telling myself 
that the places I had stayed before were “temporary” and I could finally find a 
decent place to call “home,” after I became stable, got married and bought a 
condominium. 
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Interestingly, I found a place to call home in a circumstance that was the exact 
opposite of what I dreamt of. Paradoxically, after I left work and broke up with my 
ex-boyfriend who asked me to get married, I finally found one. Now I live in one 
of the busiest areas of Seoul with my partner. We consider each other a reliable 
partner, but we don’t plan to get married. We have been together for almost 
three years. The couples who live together, by conventional wisdom in this 
country, may not look as sound as those advertised in marriage matching service 
companies. This may not necessarily the reason, but we are living in a place 
that is distant from school districts (for your information, condominium complex 
nearby school districts are popular for families in Korea) and moreover, the place 
is not located in a higher-end town house where elegant and posh people are 
likely to live. Rather, our place is close to the area where news programs often 
feature as home of fast living culture. Regardless of outside conditions and 
circumstances, it was my first time to choose where I wanted to live. It was my 
first time to make choices other than marriage, with the person I am in love with.

But the place I live is located in an area with decent access to public 
transportations, taking me to most parts of Seoul in less than half an hour. But 
the building itself is too old that despite management and maintenance, I could 
find something malfunctioning or damaged. When we tried to take measurement 
the other day, we learned that our place was seriously slanted. When a cold 
spell looms over the city, we had to warm water pipelines with hair dryers. But 
we could also find some bright spots as well – we are living on the top floor that 
we could make good use of the roof top. The place is a one-bedroom apartment 
with a small living room, a small storage room and a bathroom. But the structure 
is so unique inside that it feels and looks like a café or an attic. When I first saw 
this, I fell in love with it. I thought I would live for many years. And it turned out 
true – I have been living in this place for five years.

My parent’s place is comfortable and pleasant to stay, but it was not the place to 
mirror my identity and lifestyle. For my parents, homogenous design and social 
significance were important, but for me who just moved out, I wanted to find 
a place to start a new life with my partner. Unlike the past I was born with little 
choices to make on where to live and how to style my home, I should ask myself 
what the difference could be. And I may come up with three answers. 
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First, home has become a place to work, get together with my friends for drinks 
and share with my partner, as well as a place to rest and relax, eat dinner with my 
family and sleep. My parents, lightened up bright with fluorescent lightings, was a 
place to get together in front of the TV and relax, but did not have a place to read 
or work. Of course, I don’t have a place to call a study in where I live now, but 
the living room is being good enough for me to sit down and read. The pandemic 
accelerated the spread of work-from-home culture that growing number of 
people are working at home. But a freelancer like myself, even before the 
pandemic, it has been essential for me to create home an adequate environment 
for working. My partner works from home that in a sense, he is a partner to share 
a place to live and a workplace. Each one of us has different ways and protocols 
of using the space, and we are trying our best to keep up with them.

Second, there no such things as “essential items” for home. Instead, we came 
to find furniture and items we concluded we need. I have always skeptical about 
what could make up the criteria of “essential items.” I have kept asking myself 
whether it was set by myself, or by conventional wisdom to keep up with the 
average. In fact, I began to doubt that I was inclined to make decisions, being 
excessively conscious about comments and feedback from others. We don’t 
have a TV, kimchi refrigerator or fluorescent lightings on the ceiling, but instead, 
a grill, a parasol and an outdoor bathtub to cook out and spend time on the roof 
top. The grill is a reflection of an amateur cook, my partner’s taste. As for me who 
likes making cocktails, I put a long line of whisky or gin on one of the cupboards 
in the kitchen. These were the ideas that I could never imagine at my parent’s 
place.

Third, sharing the place, two different lifestyles came to mingle together. When 
we moved in, we brought furniture that each of us had had before. At first, I was 
skeptical whether my vintage wooden furniture and my partner’s furniture in 
monotone and modern touch would harmonize in a place. But just like building 
a new relationship and finding an adequate balance from the relationship, the 
furniture blended tremendously well. For most married couple who start their new 
life after spending many years at their parents’ places, they are likely start entirely 
new, filling their new places with brand new items. As for me, I like my place with 
filled items and furniture with stories and histories. Because with these, I feel that 
the place can talk about us much better.

These days, I see only a handful asking me why I don’t get married or start a 
family. But I find a few still asking me what it is like sharing a place before getting 
married or why we don’t get married certificates. To me, the former question 
implies that sharing a place is an experimental stage before marriage, while the 
latter hints at preferential support for a life in a formal sector. However, I would 
like to stress that my partner and I decided to share the place to be together and 
such should be one of the options for us. Just like each relationship has different 
way of building and maintaining, each couple has a different way of living. 
Similarly, when you find a place to live, the place doesn’t necessarily have be a 
brand-new condominium filled with new furniture. And moreover, you don’t need 
to get married to someone to start a new life. If I should leave where I live and 
find a place to live for many years, I dream of buying a small land and building a 
home for myself. Compromising privacy, a bit, I wish to make a picture window 
to let sunlight inside my dream home. I would like to have a roof top to cook out, 
with a place for a table and chairs. Last year, I had a chance to interview Cho 

About Jeong Manchoon
Jeong is the author of If You Love, Do You Get Married. But If Not, Do You Just Live Together? 
The author claims that she has had intimate relationship with dozens and lived with several yet insists that she is still conservative 
as he has not been an international couple before and any one of polyamory. While writing books and essays, she hosts a podcast, 
“Big Things Should Be Done by Women.” 

Minwook, the designer of “Seroro,” one of the urban small urban housing built in 
Seoul. And the interviewee stressed that we all should imagine what our dream 
home could look like – it doesn’t have to be either apartments or detached 
houses, but we can all unleash our imagination on what our dream homes would 
be like. It could be a better idea to imagine who you would share with, and how 
you want to share with. You can share with one person, while you may choose 
to do so with many. You may think about sharing your dream home with your 
children and your spouse, but you can build up a community with your friends. 
And moreover, you can share with your partner, friends or family for indefinite 
period of time, but you can sign contracts under certain conditions. Homes keep 
changing in form and functionality, but it is time to ask yourself what could be 
ideal to you, rather than what is ‘in.’ 

When I built toy homes, I used to imagine my dream home as much as I could. 
I often dreamt of a home with many bedrooms and bathrooms, with a spacious 
front yard. Life may turn out to be as you dream, but at least with imaginations, 
you would surely be encouraged to head to the direction closer to your dream. 
Admittedly, most part of your life is determined by luck and there are so many 
things that you cannot change despite your efforts. But at least, you can change 
attitudes towards your life. So, unleash your imagination to make your dream 
come true. As for me, my dream that started with making toy homes is still 
ongoing. 
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Wonderful Walking Paths in Your Neighborhood

You don’t need to find a new path to make a walk wonderful. As the weather gets 
warmer in April, you could take a walk around your neighborhood after dinner or 
even your room when the outside condition is not friendly enough. Afterall, what 
is important shall be how to take a walk, rather than where. Because splendid 
walking paths are within your reach. W
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A Stroll around the Neighborhood 
Beauty of Strolling in the Area within One Mile Radius 

From flapping sounds of slippers, you could read relaxed mood, whether you slept in or came home 
earlier from work. To indulge in the mood, you may take a stroll in the area within one-mile radius. You 
only need one thing – a laid back attitude that you can rush back home and jump into your bed any 
time, when you feel exhausted. As for me, before I start, I open a map on your smartphone. I normally 
have two choices – a course including a park or a course including an alley. Most residential areas of 
Seoul have small parks with playgrounds and sporting equipment. In the course heading towards the 
neighborhood alley, I get to pass mom-and-pop shops and walls surrounding an elementary school. 
Whichever I choose, I am confident to say that I would take a good walk. 

My spouse and I both like walking. After the two of us decided to move to where we are living, the first 
thing we did was taking a stroll in the neighborhood. The area has had many years of history that it was 
exciting to explore every alley. The highlight was the park connecting to the apartment complex. The 
park was close to a small forest that it felt like walking through the woods. With slippers on, our walk 
starts with a tour around the apartment complex and then move on to the park. At the entrance of the 
park, a pavilion readily welcomes its visitors. And taking a further walk, we run into a mini library with 
a few dozens of books in a small bookshelf. I haven’t read any yet, but 
the bookshelf full of books in the woods makes me feel comfortable for 
inexplicable reasons. Past the park and then into the alley, there are brick 
houses lining up. Then we take a slow walk from the dry cleaner sprinkled 
with retro mood to a leather workshop with stylish scooter of its owner 
parked in front. And then on the way back home, we drop by a new bakery. 
These may not have caught our eyes if we rode cars around or took buses. 
But a walk in the neighborhood opens our eyes to hidden treasures in the 
neighborhood.

The beauty of a walk within one-mile radius is that you can etch scenes 
from every corner you pass by. For those from outside of Seoul, their 
places the city tend to be temporary. Many of them could end up in a 
different area after two years of contract. The circumstance may make it 
difficult to remember where you lived. Unless you take a closer look, you 
could miss out many scenes in the neighborhood. But the more beautiful 
memories you have with you, the happier you could be. Hence you may as 
well try to make good memories in the neighborhood you live in.

When I have to leave the neighborhood, I would like to be able to recall a 
few beautiful scenes. If I could flash back and say, “the dry cleaner was 
awesome,” “does that owner of the workshop still ride around the Vespa 
scooter?” or “I guess I had a few things running in my mind when I passed 
by the alley,” I believe that my life in the city would be much richer. 

GUIDE
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How to Stroll 
around Your Room

When concentration level of microdust reaches high, it becomes much more challenging to take a walk 
outside. As for myself, I prefer not to go out, because I don’t like wearing medical masks. My plan B is 
to take a stroll around my room. This may sound non-sense to some. Some might even say that I am 
making up a few things, because I have nowhere to explore. But my plan B has already been endorsed 
by an established author. In fact, it is an inspiration from what I read from Voyage in My Room written by 
the late French author, Xavier de Maistre. A military official by day in the end of the eighteenth century, 
the author was sentenced house arrest for forty-two days for a duel with other official. And to crush 
boredom of staying in his room for more than a month, the military official wrote a book to share his 
idea of traveling in the place of detention. The idea was simple. Walking around your room, the author 
suggested that all you need to do is letting thoughts flying into your mind when spotting items in your 
room. Just as traveling is defined to be discovery, rather than seeing, the author stressed that if you 
could find something new, then you are taking on your own voyage. About a chair, for instance, the 
author wrote as following: 

I go from my table towards a picture hanging in a corner; from there I set out obliquely towards the 
door; but even though, when I begin, it really is my intention to go there, if I happen to meet my armchair 
en route, I don’t think twice about it, and settle down in it without further ado. It’s an excellent piece of 
furniture, an armchair; above all, it’s highly useful for every man inclined to meditation.

- An excerpt from Voyage in My Room by Xavier de Maistre 

For a start, you can stand at the center of your room and take a look around. If you are living in a studio, 
you can see your bed and kitchen at a glance. If you are living in a condominium, you may start from 
your living room. 

In my case, I have quite a few companion plants. I’m growing a dozen pots of plants, ranging from 
cactus to Scindapsus in the terrace. Many of them were gifts that my spouse received, while the rest are 
those she brought home. Back in my university years, I had a cactus in my dormitory room but watered 
too often and too much that it busted out and died. So, I have to admit that I am surrounded by greenery 
thanks to my significant other. Just like animals, plants are easily impacted by surrounding environment. 
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And moreover, they don’t necessarily grow with abundant water and sunlight. Every species needs 
different conditions, with varied timing required from repotting and pruning. If you bring your greenery 
into your home as part of your interior design, you may end up seeing them all die out. You need your 
love, passion and attachment to grow your plants well, and most of all, you should spare your heart to 
them, however small and quiet they may be.

In my place, the sofa is a couple of steps away on the right from the terrace and there is a photo hanging 
on the wall. The two of us printed a photo taken in Cote D’azure in Nice during our vacation and then 
printed and put it in a frame. I remember that it was when I left for Europe for a month. To fund myself 
before the long trip, we planned a simple service. We sent newsletters with photos taken in Europe and 
short essays. I promoted that we would send the newsletter at nine o’clock every morning to share our 
every day in Europe for only KRW 3,000. The affordability probably attracted more than one hundred 
readers in less than two weeks. The only issue back then was that I hadn’t taken time difference into 
consideration. To mail the newsletter before nine o’clock in the morning in Korea, I struggled to edit 
photos and essays before eleven o’clock at night. I spent the month, traveling during the day and 
grappling with the deadline with a question of what to write after the sunset. But the feedback and 
messages of encouragement brought me happiness and helped me find a new way of traveling. 

Sharing my story, I hope I could inspire you to take on a voyage in their rooms. Because after a short 
walk around, you may open your eyes to what you have not spotted before. And the pleasure of a walk 
around your room comes from taking a closer look at yourself, the very person who owns the space. 
Furthermore, images and scenes of your room will be etched in your memory in your own way even after 
it may go through changes with time. Just like strolling in a neighborhood within one mile radius in your 
slippers, you might as well give it a try. The only difference is that you don’t wear slippers. 
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A Space for Me, 

of Me, by Me

Advertisement Planner Yoon Sangcheol, 

Magazine Editor Jisoo, Novelist Ahn Daegeun

While a study filled with books could remind you of one 
of bibliophile friends, a collector friend may come to your 
mind, finding a place packed with fancy items. Without a 
doubt, you are what you fill your place with. It would be 
fascinating to find traces of your lifestyle. Here are three 
interviewees to share what are inside their places. Ed
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As I have someone over to my place for a drink, I give a 
signal that I am opening up myself. Admittedly, as you let 
someone into your personal space, you need to take care 
of a quite a few things. Since it may be endless to make 
a list, I would summarize that it starts with cleaning and 
make a finale with table setting. In short, you begin with 
emptying and then culminate with filling. As for emptying, 
just like everybody else, it is a tedious process under the 
sole principle of cleanliness that it would end up with similar 
outcomes. The only differences could be how often you 
clean and how skilled you are. However, when it comes to 
filling, it may vary in forms and style, depending on who is 
hosting and who are to be invited and what the invitation 
is for. As for me, it first starts with deciding what to eat 
and drink. And then I turned to peripheral items, including 
tableware, dishware, lighting and music. Thinking about all 
of these and building up my own plan, I would be thrilled 
and grow itchy for upcoming events. What I weigh the most 
on is choosing “glasses” for drink. Because to me, glasses 
are the hallmark of responsibility as a host and further, 
make up the crucial part in my journey of building up “the 
best place” for a get-together. 

To me, I have a few killer items. I am not into collecting, but 
glasses are some of few items that I keep a collection of 
my own. There are a few tips to share on how to find good 
ones. One of the them is that you could ask what you want 
to serve your guests with the glasses you are eyeing on 
and see whether you come up with a short list in less than 
five seconds. This helps you be creative in using glasses 
and cups that are not originally made to serve boozes. In 
fact, throughout the history of humanity, only few are made 
to serve alcoholic beverages. But once you take on your 
own experiment, some unlikely items could catch your 
eyes. As for me, this tactic helped me find a set of porcelain 
teacups to serve sake. And secondly, you need to see 
so-called aesthetical convertibility of the candidates with 
the rest of the glasses and goblets at home. Unless you 
change your diet for good, you may as well keep adding 
new ones to your collection. Yet you may be reluctant to let 
your collection lose consistency. For a beautiful collection 
of yours, it is best to set your own policy and add items that 
would create a good harmony with those you already have 
in your kitchen. For instance, I have a rule not to have more 
than two identical cups or glasses in shape and design. 
Because first, it’s boring to have a set and second, it feels 
overpowering on the table. But water glasses shall be the 

From my early childhood, I have always sought to secure a “place of my own.” I 
would cover a blanket cover stacks of chairs to make one for myself. And I can also 
recall that I took on adventures to find a hideout. Now I have a place to call “mine.” 
But when someone asks if the place is entirely mine, it may take a while for me to 
say yes. The three interviewees shared their thoughts on what to do to fill your place 
with your tastes and preferences. Their stories could give a few clues for finding a 
place of your own. 

Find What Could Brighten up 

Your Place
Advertisement Planner Yoon Sangcheol

A Place Mirroring Me 

only exception – it is better to have a set for neatness.

With patience and consistency, my collection is just enough 
to cover virtually all kinds of boozes now. Because I bought 
each in different timing from various locations, I have some 
riveting stories for our guests at the table. And telling stories 
behind these glasses, I often end up talking about myself, 
because for instance, if I need to let my guests know how 
I got the glasses at my travel destination, I should tell them 
why took me to the place. In the end, the glasses are the 
useful channels to help me open up myself in a place where 
I could be myself. I have had countless number of guests 
come over to my place and shared lots of stories. And it has 
always been these glasses that made up some significant 
part. Looking at the glasses that are quietly sitting in the 
cupboard, I can recall every person who listened to my 
stories carefully. I am moving in a few days. And in my new 
place, I guess I should find a larger cupboard to these 
glasses. 
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If I could choose between traveling and staying at home, 
I would not hesitate for the latter. Because I could find 
splendid scenes from every corner of home. After the busy 
weekdays, I prefer to stay at home on the weekends to 
watch sunlight seeping in my place. With sunlight coming 
in, I wake up and start my day opening the windows to let 
fresh air and lights in for my greenery. Immersed in the cozy 
atmosphere at home, the weekend morning is the weekend 
is, I admit, one of the thrilling moments in my everyday life. 
And I should also admit that I cherish and love my own 
home. So much so that I pour more than half of my income 
to maintain the place and take in a few inconveniences 
for my beautiful home. Moreover, my stubbornness keeps 
driving me check out houses with unique design and my 
consistency pushes me into a few of real-estate apps in 
my pastime. Topics related with home should make up the 
majority of my interest.

Looking back, my obsession in home may have come from 
the time when my father built a two-story wooden house 
in Guwau village in Taebaek, Gangwon Province during 
my childhood. Surrounded by mountains, the house inside 
the greenhouse looked so solid and I often called it “dad’s 
home.” My father was busy farming sunflowers in the village 
back then that he spent weekdays in the house, being 
away from the rest of the family in Taebaek downtown. I 
hated the house because I felt that it took my father away 
from me, but years have passed now that I can recall some 
great memories that makes me smile from time to time. I 
can recall that I would bring some pretty stones from the 
mountains and hide in the desk drawers and be touched by 
a few lines on my father’s journal. At night, the place turned 
into a stage of splendidness with stars in the sky, while 
during the day, the second floor was bright with abundant 
sunlight. With the memories from the wooden house in me, I 
may be seeking measures to reproduce the memories from 
the wooden house that I keep bringing new greenery and 
items made with wood. What makes my place more like 

I have just moved on the first week of this month. I tried to 
keep it to myself, but I should admit that I was quite excited. 
Moving from a small studio to a larger place, I spent days 
browsing apps to find interior design ideas. My fiancé joked 
that I would have become an expert if I bought a house. In 
fact, from YouTube or Instagram, I could see so many people 
to envy. They keep their home beautiful that while I admired 
them, I sighed for myself for a month before I finally moved. 
Following the figures that I felt distant yet could related to 
myself, I kept buying new items. With credit card receipts 
piling up, my expectation level was pushed up.

On the big day, I placed all the furniture following the sketch I 
made on my notepad and hung plaid curtains that I invested 
in for every room. I puzzled all the pieces together to bring 
my imagination into reality, but for some reason, I did not 
quite like the outcome. On the night after all my helping 
friends went home, I was sleepless. It was not because I 
was too excited on the first day in my new home. I tried to 
move furniture here and there to finally create a satisfying 
scene. I borrowed some ideas from my favorite YouTube 
video creator, but I couldn’t bring the atmosphere that I liked 
into the place, and the beautiful furniture in the photo images 
looked somewhat awkward in reality. Trying to find the 
reason from outside of myself, I didn’t stop filling the place 
with new items. I first thought it was because of lightings that 
I brought new pendant lightings to my new home, and then 
I concluded that there were no greens that I bought a few 
pots of plants. And about a couple of weeks later, I found a 
few boxes and shopping bags that I hadn’t opened yet in the 
terrace. Some of them were packed with my favorite movie 
posters. 

There is No Same Green 

Under the Sun
Magazine Editor Jisoo

Marks and Traces of 

Time to Cherish 
Novelist Ahn Daegeun

myself comes substantially from these memories staying in 
my father’s house. 

When I first moved out, the first pot of greenery I brought 
to my place was monstera, the species that were known to 
be easier to keep. Back then, I was in complete ignorance 
in plantations – they made up a small part of interior design 
items that I had had in mind. Needless to say, my first pot 
of monstera withered in vain. Thinking of it, the past failure 
still breaks my heart. But the incident was not impactful 
enough to give me any lessons that I kept brining new ones 
for interior design purpose. But watching these pots sprout, 
bloom and shed sublobars, I came to learn slowly that I am 
with living creatures. And with time, I came to fall in love 
with the greenery. Thanks to the greenery at home, green 
has become one of my favorite colors and I felt less empty 
and lonely at home. At my close friends began to call my 
place, “the house of Greenery.” Adding new one to my list 
of favorites, my life became richer. I am confident to say 
that I’ve started my life anew. Greenery is only one of few 
that does not take silence as awkward and adds brightness 
to where I live now. Just as there is nothing new under the 
sun, there is no same green color. Hence, I am firm with 
my belief that the greenery, in its own place, will make my 
place look like myself. For as long as I live, I wish I could 
live with the plants I love. Filling my place with greenery, I 
hope that someday, my home would look and feel just like 
the wooden house that my father had built in the past.  

These have been with me for more than a decade, posted 
up on the walls of my room at my parent’s place and the 
first studio that I stayed after I moved out. Then they came 
with me to the new home now. Some of them worn out and 
are messy with tape residue. But unrolling and putting up 
on the wall, my years old treasure finally made me feel 
more comfortable at the new place. To me, it was the movie 
posters that I needed, rather than high quality furniture, 
even though it would be good to have a few pieces. I often 
grumbled about the studio that I stayed because it was too 
small and dark, but looking back, I liked it quite a bit. Every 
time my friends came over and mentioned that the place 
felt just like me, I recall that I liked it. The place was so small 
that when a friend of mine came for a sleep over, I had to 
push some stuff aside. But in every corner that I turned my 
eyes to, I could find scenes that comforted me – from the 
posters over dirty wallpapers, black and white photo put on 
the refrigerator and paintings from a friend of mine on the 
headrest of my bed. 

When I went to my parents’ place after I first moved out, I 
was amazed at how beautiful the kitchen looked. I would 
casually drop by a number of times a day, but the spot 
presented wonderful scenes with a kitchen sink blessed with 
sunlight, glasses in the cupboard, sauce jars and quilted 
tablecloth that my grandmother had made for my family. 
It was probably thanks to the traces of my grandmother 
who used the kitchen for many years. And I realized that it 
may take quite a while to eventually find the coziness in the 
Instagram postings and YouTube video clips that I spotted. 
Adding more marks and traces of time to my love and 
attachment, I concluded that I would finally complete my 
place. And the place will turn to be what I can proudly call “my 
beautiful home.” 
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With lights turned off, fluorescent star stickers on the ceiling start glaring in the dark. Every 
time I feel that I barely have clues about what to do for the future, I flash back on my past 
homes. For the past three decades and a half of my life, I lived in two dozen of homes in ten 
different cities. They were mostly limited in space, but all happen to be safe havens to let out 
all my emotions and be myself. Quite interestingly, when you look back upon your past, you 
are likely to find yourself talking about where you lived, as well as what you did. Recalling 
one by one, the homes you lived in the past may look are filled with beautiful memories 
like glistening stars. And these memories make me shine, as they are connected like 
constellations. I once believed that these memories perished after I left the places. But in fact, 
it was the opposite – memories seeped and trickled into every corner of where you stayed. 
These traces and memories of my life may not be tangible yet must be enough to warm your 
heart. Afterall, wherever you go, you fill the place with warmth, as well as memories.
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I often imagined how I could turn out by the time I turned 
thirty-two. I live in an old apartment, covered with dense 
wood at the entrance. Climbing battered stairs to finally 
reach the door to open, my cat “Che” welcomes me home. 
The place may be less than spacious and tidy, but there is 
no place like home. Under the warm lighting, I can see the 
bed and the sofa covered with sheets in vintage patterns 
and walls are covered with my favorite paintings, photos 
and post-it notes. The bookshelf is inundated with books 
and music CDs that some of the books are stacking on 
the floor like Christmas trees. An acoustic guitar is placed 
right by the bedside that I could grab it any time to play 
a piece or two. Inspired from Celine’s place in the movie, 
Before Sunset, I pictured my thirty-two-year-old self living 
in a place made of “beautiful specific details,” like Celine 
uttered out in the movie. I dreamed that my thirty-two-

year-old self would be intellectual yet liberal, effortlessly 
matching a tweed jacket with jeans and strolling idly around 
cities. But in reality, I ended up laughing at myself that the 
only thing I turned out to be just like Celine was that I was 
stacking books like Christmas trees. 

For my mother, nature, cooking and love for me made up 
the little forest of her own. Now is the time for me to find a 
little forest for myself. 

- Lim Sunrye, from the motive, Little Forest

After rushing ahead, you may want to stop for a breather. 
As for me, when I felt that I couldn’t take any step forward 
nor run away, but wanted a time out, I chose to go back 
to the place I lived with my mother. My mother still lives in 
the town where I grew up – where I can rush to the beach, 
where I can uncover memories, where I can dig into 
homemade meals and most of all, where my home is. In 
the old yet neat place filled with warmth, I spent almost all 
day sleeping like a little baby. After I woke up, I ate with my 
mother, strolled along the beach and then came back to 
the city. For some reason, I felt much better. I felt recharged 
and refreshed. After I grew up and moved out, I’ve never 
called the house I grew up “my home” – instead, I refer 
the place as my mother’s. I understand that the house is 
the little forest that she has maintained throughout her life. 
And now, I need to find a little forest of my own that I should 
cherish and commit myself to.

Before Sunset
Richard Linklater | Drama, Romance

Little Forest
Lim Sunrye | Drama

MOVIE

My Home, 
the Constellation of My Life 

Memories to Shine Through
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“On the Way Home.” Some songs could open your heart with simple and plain 
melodies. I was in my mid-twenties when I listening to Kim Yuna’s “Going Home,” 
standing absent-mindedly in a subway after work. I can recall that I was grappling 
day to day to survive in the harsh reality. But at the end of the day, I would often be 
saddened by the fact that I had nothing good to remember. 

The world is cruel and dreadful to you and me.

Come back any time. You have your home, and you have me. 

- From “Going Home” sung by Kim Yuna.

Yet I felt comfortable by the fact that I had a place to go back – a place where I can 
comfortably rest and relax. The third album of Kim Yuna – which included the track, 
“Going Home” – was titled 315360. The number indicated the hours the then thirty-

six-year-old performing artist had spent before the release. For a while, staring at 
myself reflected in the shaky window of the subway, I was curious what I would be 
after 315,360 hours of my life. 

Window sides are my favorite places at home. I like the smaller window because I can 
lean in like a cat and enjoy outside view, while I like the larger one because I could 
bask in the sun like a sunflower. And almost every morning, I have been listening 
to “Here Comes the Sun” by the windows and watching sunrise. Back in one of the 
winter days in 1969, George Harrison whipped up with the piece, after spotting the 
sunrise at Eric Clapton’s place. And later in 1971, Nina Simone sang it, playing her 
piano. I personally like Nina Simone’s. It is always colder before spring and darker 
before sunrise. But the sun rises no matter how dark and cold it has been before. 
Reminding myself of this simple fact, I would sing the song, gazing the sunrise over 
the window – here comes the sun, here comes the sun. And I say it’s all right. 

315360

Kim Yuna
Here Comes The Sun 

Nina Simone
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Franky speaking, I’m not sure what happiness is. But I still worry about someone, make 
someone worry about me, work, eat and laugh together. To me, the time I spend doing these 
is precious. 

- From Our Little Sister by Akimi Yoshida 

The three sisters – Sachi, Yoshino and Chika – attend the funeral of their father who left 
home for another woman. And they ran into their half-sister Suzu. The sisters ask their half-
sister to go home with them. This was the beginning of the story of the four sisters living in 
a seaside village in Kamakura. In the house where all the joyful and painful past memories 
are dwelling with the family, the four sisters spend time together, embracing one another. 
And the youngest one, Suzu, slowly opens herself up. After the publication of the first 
volume, it took the author ten years to finish all episodes of Our Little Sister. As if being one 
of the four sisters, I waited for the new volume every year, because the story was much like 
my own – I grew up in a seaside village as well. I didn’t have siblings, but I lived with my 
grandmother, mother and four aunts. The time I spent with all of these wonderful ladies at 
my grandmother’s home, eating and laughing together, later became energy to live through 
the harsh reality. 
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People would often frown that I didn’t get married. But one day, I became a 
breadwinner and father of one daughter and two sons. After I became a father, I 
raised my children, following the human instincts and sensitivity – I would hug them, 
carry them on my back, rub my face on their cheeks or sometimes, tickle, pinch and 
gently bite them. Our home was full of giggles and laughter of my children. The sound 
was so irresistible that I would often end up at where my children were and mingle 
with them. The home, indeed, was filled with warmth.

- From Yumni’s Home by Jeon Monggak

This is a photobook by a father, Jeon Monggak, made with photos of his daughter, 
Yunmi. The amateur photographer took photo of his daughter from her birth until 
the day she got married, for twenty-six years of time. Every time I turned the pages 
etched with scenes in old homes and everyday lives of the family, I often burst 
out into tears of joy. I had always dreamt of starting a family and live in a home 
overflowing with happiness and warmth. To my dismay, it didn’t take me long to 
become a mother of two children. And every moment is packed with the time I spend 
hugging, giggling and playing around with my children at home. And then every once 
in a while, I end up with tears and tell myself, “I am truly happy.” 

BOOK

Our Little Sister Vol. 1 – 9 
Akimi Yoshida | Anibooks 

Yunmi’s Home
Jeon Monggak | Photonet
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Where to Find SEOUL MADE 

Coffee Baljeonso welcomes anyone, with warm sunlight coming through 
the large windows and small flowerpots. Similar to the calm and modest 
owner, the café is quiet like a library. You might come back some day 
for a up of brewed coffee, if you feel you want to have some me-time. 
The café owner roasts coffee beans from a dozen of countries, including 
Kenya, Ethiopia and Colombia to serve its customers. Needless to say, 
the café has made its name for its signature pour-over coffee. 

Coffee Baljeonso
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A. Tojeong-ro 49, Mapo-gu, Seoul
H. cpbjs.wordpress.com
T. 02 333 3153

O. Everyday 11:30-22:00

Inside Coffee Baljeonso
SEOUL MADE Mini Book Section 

Coffee Baljeonso serves its customers with SEOUL MADE Mini 
Book Section. With a warm cup of brewed coffee, you can enjoy 
the Mini Book and check out what are featured in the Premium 
Book that has recently been renewed. The quiet atmosphere will 
make a right place to indulge yourself in the charms of SEOUL 
MADE Mini Book, with a cup of pour-over coffee. 

It feels very cozy and comfortable here. It feels like a 
hybrid between a café and a library, and I like it.
It is much more quiet than other cafés that I’ve seen some of 
the first timers asking me whether this place was a book café 
or whether they could talk in the café. But for one, you can 
enjoy reading, spend some me-time and. even meditate. I 
believe this is the key feature that sets the café apart from all 
others.

What made you name the café Coffee Baljeonso?

Baljeonso is a Korean word for power plant, and for your 
information, there is Seoul Thermal Power Plant nearby the 
café. So, I casually named it Coffee Baljeonso, but some of 
the customers commented that from the name, they feel as 
if they could recharge themselves with a few cups of coffee, 
just like a power plant generating electricity. Well, I guess 
they were right (laugh).

You serve your customers with brewed coffee.

That’s right. I have coffee beans from a diversity of countries 
that I can recommend coffee for different occasions. On 
rainy days, you can choose dark chocolaty “Indonesia 
Mandeling,” and on sunny mornings, you may want to go for 
“Ethiopia Yirgacheffe,” for instance. Also, the coffee beans 
are roasted medium-dark that coffee lovers would like it. 

What’s your aspiration for the future?

Coffee Baljeonso is celebrating its twelfth year this year. 
I have customers who have been regulars for the past 
decade, while some others got married and they keep 
coming back with their families. A few of these customers 
drop by for the first time in a while and are stunned to find 
that only few have changed. In the times when everything is 
fast-paced, consistency seems to give comforting messages 
to people. I wish customers find the café constant.

INTERVIEW

Owner of Coffee Baljeonso
Seong Joonmo
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OFFLINE STORE

Kyobo Book Centre

Youngpoong Bookstore

Bandi & Lunis

Arc & Book Shinchon Store

Arc & Book City Hall Store

Arc & Book Seongsu Store

Uhjjudah Promenade 

Life Books 

Cafe Skon

Dongyang Bookstore 

Bookstore Donga

Moonwoodang Bookshop

ONLINE STORE

Kyobo Book Centre kyobobook.co.kr 

Youngpoong Bookstore ypbooks.co.kr

Interpark interpark.com 

Aladin aladin.co.kr 

Bandi & Lunis bandinlunis.com

YES24 yes24.com

AROUND a-round.kr

E-BOOK STORE

Kyobo ebook kyobobook.co.kr 

YES 24 yes24.com

Aladin aladin.co.kr 

Bookclub Millie millie.col.kr 

Ridi Books ridibooks.com

Joins Prime  joins.com

PREMIUM BOOK

Where To Find SEOUL MADE 
Premium Book

Buy now

The mini book of SEOUL MADE is a booklet to showcase some of the contents for preview. 

SEOUL MADE Mini Book is available for free in the following locations.

PREVIEW MINI BOOK

Where To Find SEOUL MADE 
Mini Book

CAFE

TERRA ROSA

Seoul Gwanghwamun Store, Seoul MMCA Store, 

Seoul SAC Store, Seoul Posco Center Store, 

Seoul Gil-dong Store, Gyeonggi Dongtan Lake Store, 

Gyeonggi Pangyo Store, Busan Suyeong Store, 

Jeju Seogwipo Store, Gangneung Imdang Store, 

Gangneung Gyeongpoho Lake Store, Gangneung Main Store

Slow Forest

Samcheong-ro 5 gil 20, Jongno-gu, Seoul

Itda Project

Seongmisan-ro 31 gil 14, Mapo-gu, Seoul

Café Skon

Seongmisan-ro 172, Mapo-gu, Seoul

Coffee Baljeonso

Tojeong-ro 49, Mapo-gu, Seoul

mk2

Jahamun-ro 10 gil 17, Jongno-gu, Seoul

BOOK STORE

Life Books

Seoul Store, Busan Store

Arc & Book

City Hall Store

Thanks Books

1F, Yanghwa-ro 6 gil, Mapo-gu, Seoul

Uhjjudah Bookstore

Worldcup-ro 19 gil 74, Mapo-gu, Seoul

Bookstore Donga

Subuk-ro 108, Sokcho, Gangwon-do

Moonwoodang Bookshop

Joongang-ro 45, Sokcho, Gangwon-do

DESIGN SHOP

Object

Hongdae Store, Samcheong Store, Samdeok Store, 

Seomyeon Store, Jeju Seonheul Store, Seongsu Store
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