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Son Hyun

Every time I feel fatigue from hustle and bustle in Seoul, 

I get away from the city for a breather. If I seize an 

opportunity to spend time in other cities, I would never 

say “no” to it. But I am also aware that the wishful journey 

shall see its end. Because Seoul has been, and will be the 

city to be based in. From SEOUL MADE, I look forward to 

discovering who are playing crucial roles in what makes 

Seoul attractive and what is going on in the city. 

Kim Sohyang 

From cover to cover, I kept nodding and was amazed by 

how the magazine unearthed treasures. It was such a page 

turner, making me look forward to next issues.

sosoing_00

I had been preparing to move out of my parents’ place 

before I came across issue no. 16 of SEOUL MADE. At 

first, I only had condominiums or multi-household buildings 

in mind, but the magazine opened my eyes to a new 

option. Since then, I am searching online to find some 

shared homes. Indeed, the magazine has been reliable and 

informative to me. I am already excited about the next issue. 

hard_II_hate

This sensible magazine shares useful information for those 

who are dreaming of building their own brands in Seoul. In 

particular, I found myself wowing at a letter delivery service 

that serve customers with hand-written letters. It was such 

a novel idea amidst the inundation of instant communication 

tools. I was especially fascinated by how a shop in 

Yeonhee-dong, Geulwoll served its customers. Issue no. 14 

has been a friendly guide to safe and cultural activities, while 

issue no. 15, which arrived recently, touched on the topic of 

my personal interest that it is riveting from cover to cover. 

Suki

The other day, a good friend of mine came up with her own 

definition of beauty as follows: first, beautiful people have 

sound mind and body (bingo, my dearest!). Second, it is 

is about being yourself. Third, it is about making a good 

harmony between who you are and what you have got. 

At first, I thought definition of beauty could vary. Then on 

a second thought, I was relieved to learn that there were 

multiple options. Inspired from the interview with the CEO of 

Melixir on the issue no. 14, I decided to try the third option. 

To find your own definition of beauty, I’d suggest you have 

a read of the issue. 

seoul Made

《SEOUL MADE》 has been created to provide you with a diverse and 
fresh experience that is unique to Seoul.
Are you a millennial with a smartphone? Then you’ve found just the right brand. 
At 《SEOUL MADE》, we deliver Seoul’s tasteful, elegant, and convenient products 
and services that represent its vibrant atmosphere right to your doorstep.

《SEOUL MADE》 reflects the change in the industry of Seoul. We start from the 
history of hand-made manufacturing businesses and make our way to the state-
of-the-art brainwork that will transform the city’s landscape.
We cherish the baby boomers’ business values that led to Seoul’s miraculous 
growth, and we also celebrate the brilliant ideas of millennials that will shift the 
landscape of the city’s industry.

Our brand’s magazine, 《SEOUL MADE》, is a monthly publication that documents 
the dynamic changes in the city’s industry and the various individuals, companies, 
and platforms that come up with innovative ideas. We reinterpret the tales that 
we collect in our magazines to rediscover and furnish the stories that shine with 
“Seoul’s vibes.” 

Seoul Business Agency
Seoul Business Agency
CEO Jang Yeongseung
www.seoulmade.com
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Digital 
Renaissance

Metaverse, Blurring the Line 
between Digital and Analog

Computers began to penetrate in the mid-twentieth century. Backed 
by massive investment, computers were first introduced in industries 
including defense and finance and academia to thus, improve 
productivity by completing complex tasks that only few would have 
imagined in the past. With introduction of personal computing 
devices, triggered by Apple II in 1970s, office automation became 
one of the trending keywords of the time. In 1980s and 90s, heralded 
by companies like IBM and Microsoft, computers further spread to 
small and medium businesses, opening an entirely new chapter of 
information-oriented society. Since then, the mass public began to talk 
about the potential of digital technology to change the world. 
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Some may find the change and transformation uncomfortable. 
But just as the humanity has taken its lead in introducing new 
technology and been thoughtful enough in finding adequate 
measures, I believe that we would all be capable of facing 
possible changes and challenges that may follow through. Hence, 
I suggest that we should be bold enough to dive into the world of 
metaverse and make it part of our everyday lives.

Digital Technology to Change Industrial Landscapes
Computers are used across all life cycle of industries, but 
they have, in fact, brought changes to productivity, rather 
than made a complete overhaul to the industries. Those 
who proactively embraced digital technology and achieved 
innovation in productivity made dramatic growth, while 
those who did not lost competitive edge and vanished from 
the market. From the perspective of capital, scaling up 
has been enabled thanks to computation that a handful of 
multi-national financial groups achieved growth in size at 
astonishing pace. With introduction of digital technology in 
knowledge-based business management, it has become 
relatively easier to acquire wealth from “economy of scale,” 
as scope of usage of management information system 
expanded further, leading to reduction of production 
cost. Under this kind of system, smaller businesses with 
specialties and expertise tend to rely more on larger-sized 
businesses. In summary, digital technology, innovation and 
digitization have accelerated centralization of industries. 
On the flip side, the recent change and spread of internet 
turned professional knowledge accessible to individuals. 
Furthermore, digital technology expanded its scope to 
marketing, sales, commerce and retail, as well as media. In 
some industries, start-ups were found claiming victory over 
competition with major businesses. 

Opening a New Chapter of Mobile and Social Media 
With introduction of iPhone by Apple in 2007, smartphones 
have brought about innovative changes to the world. The 
novel device did not leave impact on the infrastructure, 
including computers and internet – rather, they opened 
grounds for social media platforms, including Facebook, 
Twitter, Instagram and KakaoTalk to expand their influence 
with the digital technology, based on network, relationship 
and interests of individuals. In a society pivoting around 
mobile technology and social media, reference groups* 
are formed and collective actions are conducted not 
by companies but by conditions where human energy 
is collected. Social media platforms such as Facebook 
and Twitter offered open-type infrastructure for users 
from around the world, while smartphones personalized 
computing environment to accelerate the change. Intagram, 
on the other hand, has achieved its success in evolving 
powerful personal media called photography into social 
media and thus, made its firm foothold as a trending 
platform, with support from younger-aged users in their 
teenage years and twenties. Further, ByteDance has 
introduced TikTok to shift the focus of smartphone media 
from photos to videos and enabled editing and contents 
generation with smartphones that TikTok has now become 
one of the most popular social media among Gen Z. 

* Reference group: a group to which an individual or another group is 
compared, used by sociologists in reference to any group that is used by an 
individual as a standard for evaluating themselves and their own behavior.
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Jeong is offering insightful advice on future trend and strategy for 
government agencies and businesses. He has acquired BA in 
Medicine in Hanyang University, MA from Graduate School of Public 
Health in Seoul National University and Ph.D. in Medical Engineering 
in University of Southern California and taught at Kyunghee Cyber 
University. He is an author of numerous books, including Innovation 
for Future Mobility, History of Almost All IT Technology, History of 
Almost All Internet and The Future that My Children Will Face.

About Jeong Jihoon 
Chief Vision Officer of Modulabs  
modulabs.co.kr

This kind of transformation leads to innovation through 
personal network, weakening influence and dominance 
of existing businesses and groups. Some insist that the 
ideology centered at businesses since the industrial 
revolution has now shifted to individuals. These recent 
trends clearly reveal significant changes across the society 
that they can be deemed to open a new chapter. Indeed, 
it is individuals that make open-ended groups powerful.  
Furthermore, growing number of groups enable individuals 
to strengthen their skills and qualities and innovate 
these days, and such groups are increasingly capturing 
advantageous positions.   

COVID-19 – an Accelerating Agent to Open the New 
Chapter of Digital Renaissance 
Throughout decades of history of IT industry, digital 
technology has rapidly spread among individuals and 
businesses to become one of the popular technologies 
these days, while clearly revealing its challenges and 
limitations. Most of all, patterns of production and 
consumption still revolved around ownership in everyday 
lives, and the majority of people still preferred gathering in 
designated physical spaces, despite availability of remote 
working. Education, leisure time activities and networking 
still revolved around conventional methods. The changes 
were slow that virtual world powered by digital technology 
and the real world seemed to have been divided. However, 
the recent outbreak of COVID-19 has turned everything 
upside down. Following suit of Google that made its 
decision on remote working policy until the end of 2021 to 
brace against the pandemic, companies in Silicon Valley 
are increasingly opting for remote working, resulting in 
acceleration of “exodus from Silicon Valley” to turn away 
from expensive rent. The recent trend is triggering changes 
in management as well. A significant number of businesses 
are proactively seeking changes, and these changes are 
mostly rooted deeply in digital technology. Because use 
of digital technology directly leads to securing competitive 
edge in business.

A UK-based investor, Simon E. Dolan wrote “The COVID-19 
Crisis as an Opportunity for Introspection” for European 
Business Review and the essay gives a good illustration of 
social changes brought about by digital technology. Dolan 
gave a prospect on seven different changes that the world 
is likely to face with introduction of digital technology and 
strongly suggest that preparation would guarantee brighter 
future. The investor underlined that the digital technology 
would make a turnaround in business and education sector 
and the society would formulate policy measures, using 
artificial intelligence and smart technology and machine. 
Without a doubt, COVID-19 has opened a ground for 
individuals and businesses to explore potential benefits 
from making use of digital technology. And those who have 

experienced changes and transformation would be more 
proactive in experimenting with digital technology for their 
business activities and everyday lives.  

Metaverse to Overcome Limits of Digital World
Another promising prospect of digital technology is the 
potential of virtual reality and augmented reality to become 
key elements for hyper-connected society in the future. 
Facebook is one of the major business that are actively 
seeking potential these days. Acquiring VR headset start-
up, Oculus for USD 2 billion, the social media platform 
started pushing for convergence of virtual reality and social 
network as part of their key future strategy. Stagnation for 
recent years has generated gloomy outlook, yet Facebook 
pushed ahead with its R&D projects that by the time virtual 
social platform has received attention in the wake of the 
pandemic, the company began to claim dominance in the 
market with its Oculus Quest. Paired with eminent social 
media platform service, Facebook seems to take steps 
ahead for convergence of virtual reality and social network. 
Augmented reality is expected to bring about changes and 
innovation that are closer to what smartphone has brought to 
the world as well. To be relevant with the recent trend, killer 
contents such as Pokemon Go are cropping up. Hololense 
2, a glasses-type AR HMD device introduced by MS has 
created a buzz upon its release in 2019, with comments that 
despite the pricing reaching USD 3,500, the device made 
augmented reality more accessible to the mass public. As 
for Oculus Quest by Facebook, the device may not perfectly 
deliver augmented reality service, but its “pass-through” 
mode is known to have brought down price barrier, one of 
the toughest challenges in spreading the devices (for your 
information, Oculus Quest 2 has been available for sale 
since 2020, for only USD 299). With sales of these devices, 
platforms such as Spatial kicked off its service of connecting 
augmented reality, virtual reality and web browsers. These 
signal that hyper connectivity in the future would revolve 
around transition from PCs and smartphones to wearable 
devices. 

In parallel, NFT (Non-Fungible Token), a type of blockchain 
technology, is gathering massive popularity these days, 
with a glimpse of hope that issues of rarity – one of the 
biggest challenges for introduction of digital technology – 
and issues related with value of digital transaction not being 
recognized can finally be resolved. Similar to the real world, 
virtual world is expanding to metaverse that individuals are 
able to continue their activities virtually. Metaverse was first 
mentioned in the novel, Snow Crash by Neal Stephenson in 
1992, and later widely used to refer to a virtual world where 
reality and non-reality can co-exist. Entertainment industries 
including game industry were the first to introduce and 
experiment. And with the pandemic, metaverse is widely 
spreading in business and everyday lives that it is turning 

into one of the trending keywords to note. 
One of the reasons why metaverse is receiving attention 
these days is that it is hinting at the possibility of what we 
experience could be expanded from reality to digital world. 
In the future, it is likely that many of us spend longer time 
in virtual world created by digital technology for numerous 
activities. Some may find the change and transformation 
uncomfortable. But just as the humanity has taken its lead 
in introducing new technology and been thoughtful enough 
in finding adequate measures, I believe that we would all 
be capable of facing possible changes and challenges that 
may follow through. Hence, I suggest that we should be 
bold enough to dive into the world of metaverse and make 
it part of our everyday lives. Because after all, metaverse is 
made to expand the world we live in, not to replace it. 
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According to “The Top 10 Invention by Facebook Friends” released by the Korean Intellectual Property Office in the wake of 
Invention Day on May 19th, 2018, internet, computers and television made the top five of the list. The result seemed less than 
surprising, given the transformation we have all gone through since the spread of digital devices. Today, a new device called 
“smartphone” has compiled all functions and features of all of these devices and became familiar to almost everyone. This palm-

sized device, needless to say, has become one of the essential items today. The smartphone is now one of the key platforms to be 
associated with “digital renaissance,” enabling sharing an extensive range of information and contents online. 

Source “The Top 10 Invention by Facebook Friends”, the Korean Intellectual Property Office, 2018
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Virtual characters, including digital human and virtual Youtuber, are created by making good use of artificial 
intelligence and graphic technology. With outbreak of the infectious disease for the past year, these virtual 
characters are drawing attention from consumers and businesses these days. When face-to-face communication 
had been part of the norm for communication before the pandemic, the vast majority of consumers felt discomfort 
from awkwardness in visual elements and expressions. The perception inevitably led to slower pace in development 
of related technology. However, with unexpected spread of contact-free communication due to prolonged lockdown 
during the pandemic, the technology picked up its pace and generated closer-to-reality outcome to now introduce 
“digital humans.” These digital creatures are able to “communicate,” with detailed expressions, gestures and use of 
language in friendly tone that businesses are increasingly choosing the digital humans for promotion and creation of 
YouTube contents. Amazingly, scenes from the movie, “Her” are only a few steps away to come into reality.

Source 
“Digital Human Technology”, Korea Institute of Science and Technology, 2013 and multiple media coverage 
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Have you ever found it easier to make decisions thanks to digital services? One of the prominent IT research institutes 
and consultancies, Gartner listed the keyword, “people-centric” for the year 2020 and picked “multi-experience” as the 
matching strategic technology. Multi-experience revolves around the idea of experiencing development of technology 
and changes in perceiving digital technology, which are made possible largely by HMI (Human-Machine Interface) – a 
combination of VR, AR and AI. Autonomous driving in the automobile industry is one of the key examples. The recent trend 
gives lessons that in the end, the evolution of digital technology shall be of the people, for the people and by the people. 

Source “Top 10 Strategic Technology Trends for 2020”, Gartner, 2020 
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Delivery service in Korea is astonishing – before the end of the day, you will have your order delivered to your door. And 
moreover, almost anything can be delivered that delivery boxes are piling up in front of many households. Statistics Korea 
recently revealed that as of March this year, the mount of transaction at online stores reached approximately KRW 15 trillion, 
doubling in size for the past four years from KRW 600 million in June 2017. Spanning from clothing, furniture to food, almost any 
items are available on online platforms today. And admittedly, the swiftness of logistics and transportation industries accelerated 
growth of the size of online shopping industry. In proportionate to easy and swift transportation system, the process has been 
simplified and open for anyone to sell items online. Without a doubt, the online shopping industry continues its expansion 
in various forms – from online stores by individual sellers, sales of pre-owned or secondhand items to contents commerce, 
replacing advertisements – and it is making its presence to slowly become a “new normal” and can be deemed as one of 
significant outcomes of digital innovation.

Source 
“Online Shopping Survey: Transaction Value by Operation Type and Group of Commodities” Statistics Korea, 2017 – 2021 
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What is behind artificial intelligence to make one of the buzzwords these days? If you think of Bluetooth speakers that readily tells 
you about weather and a friendly voice that sometimes gives goofy answer your questions, these are, in fact, only fragments of 
the technology. Artificial intelligence, in fact, learns from experience and updates itself for analysis of new information. Artificial 
intelligence is able to process vast amount of information with speed and read patterns that it has potential to offer solutions to a 
variety of problems. In areas to promote wellness of humanity, in particular, artificial intelligence is likely to play some crucial roles. 
Furthermore, the related technology may be used to resolve environment issues as well. One of the notable cases is Seabird 
Restoration Project run by University of Hawaii, which revolves around analysis of audio sounds and behavior of seabirds species 
that face crisis of extinction. Countless number of organizations from around the world are seeking measures, with use of artificial 
technology, to make the world a better place for both humanity and nature. 

Source “10 Best Examples of Usage of AI,” AI Times, 2020
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The VR that 
Deserves Attention
CEO of EVR Studio 
Kim Jaehwan

In 2045, all cutting-edge technologies are to be compiled 
to thus build a world of virtual reality, “Oasis.” Without a 
doubt, everything you imagine will turn to reality in Oasis 
that people log into it almost every day, spending time filled 
with energy and happiness. This may already be familiar 
to many, probably because it has been an inspiration from 
a movie, “Ready Player One”. And to everybody’s dismay, 
a group of experts and professionals is keen on bringing 
the imagination into reality – EVR Studio. Listed by Forbes 
magazine as one of the start-ups in Asia to pay attention 
to, EVR studio is bringing down the entry barrier at a faster 
pace that one would anticipate. W
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Please introduce yourself. 
It is a pleasure to meet you. I’m Kim Jaehwan, the CEO of EVR Studio.

Please tell us about your past career path before you founded EVR Studio.

I had a stint of a publishing producer for the North American affiliate of NC Soft for 
eight years since 2012 and then left the job for XLGames that had been founded by 
Song Jaekyeong, the creator of the game titled, “Lineage” and oversaw projects for 
developing new MMO games. Then since the first experience with Oculus VR HMD, 
who are now the key members of the company and I decided to narrow down to 
focus to VR and founded EVR Studio.

You founded the company back in 2016 to develop VR contents. But EVR Studio 
seems to create a vast range of contents. 
That’s true. The focus of EVR Studio has shifted from VR games to the next 
generation console games. And in addition to the next generation console games 
and computer games, we have expanded our business activities to contents for VR 
and video contents created with CGs. 

You have kindly let us experience an art museum themed around what is now 
known as Gansong Museum of Art in Seoul, “Bohwagak” in a VR cinema for 
four minutes. It has been emotional to me to have an opportunity to appreciate 
artworks that had been protected by brilliant minds throughout the Japanese 
colonial period. 
I can see how special the opportunity has been to you. Because all possible 
features and functions of VR have been used to experience what exists yet is not 
accessible. For your information, Bohwagak is a Sino-Korean word for “home to 
shining treasure” and. t is one of the first private art museum that had been built in 

1938 before it was renamed Gansong Museum of Art. And the art museum itself is 
a precious cultural asset for sheltering treasures that may have been lost throughout 
the harshness of the Japanese colonial period. Living up to the name, Bohwagak 
kept a collection of priceless Korean traditional artworks. Inspired from the valuable 
art collection, “Bohwagak” was featured in the VR section of Busan International 
Film Festival in 2017 and Cannes Film Festival in 2018.

Forbes magazine has featured your company as one of the Asian start-ups to 
keep close eyes on. What do you think is the secret behind EVR Studio receiving 
global attention these days? 
We had an opportunity to part in SVVR (Silicon Valley VR) in the US back in 2017, 
and one of the reporters from Forbes dropped by our booth for demonstration 
and later wrote a coverage. The reporter commented that the demonstration at 
EVR Studio was an entirely new VR experience, setting itself apart from other VR 
contents. 

What were the contents that you showcased? 
We showcased interactive contents that invite users into virtual reality to try 
skydiving or strolling along beaches, using VR HMD (Head Mounted Display). I 
assume that the reporter was touched by experiencing what would come true in a 
distant future - sharing and interacting with artificial intelligence. 

Experiencing Bohwagak, I anticipated that there could be some challenges in 
spreading the idea to the mass public. Because the contents cannot be delivered 
in two-dimensional spaces. Moreover, the pandemic has limited opportunities in 
experiencing the technology. 
True. Experience makes up a crucial part in the VR industry and market, but we 
believe that we still have a long way to go. And I personally feel that we’re missing 
out on this. As part of our efforts to bring the industry and market to maturity, we are 
developing games to bring the level of immersiveness to the maximum with hyper 
realistic digital human characters. Because we have viewed that games are some 
of the contents with the best accessibility in the VR industry. 

“EVR Studio seeks to create virtual 
spaces that many are interested in and 
help people visualize their unique identity 
in the virtual world.”

Project TH © EVR Studio 
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Since the introduction of “Project M,” the first HMD game, EVR Studio is often 
referred to as the game studio that blur the line between the reality and virtual 
world. What could be the key experience that Project M can offer?
HMD and its accessories are the devices that can offer powerful experience, 
compared with all other contents. Because you can be immersed in the virtual 
spaces, as if you are in the physical spaces. And EVR Studio continues its 
ceaseless efforts in developing technology to blur the line between the reality and 
the digital world, making use of such immersiveness.

We were impressed that the model in the video clip is capable of expressing 
various emotions. The teaser video left an impression that the VR contents 
would attract the mass public, as well as gamers.

The main idea of the teaser video clip centered at “delivering emotions.” We felt that 
only when we create digital humans that can share feelings with facial expressions, 
we would see the outcome widely used. From your feedback, I’m pleased to hear 
that the outcome has been relevant to our goal.

What were the challenges that you’ve faced?

By the time we spent about three years developing VR contents, we learned that 
most of the indicators related with VR industry were less than favorable. The market 
growth stalled, and the public attention waned. There could have been numerous 
reasons behind the trend, but we viewed that even if we manage to introduce the 
contents, it would have been less than profitable. It was a difficult decision for all of 
us, but we decided to stop developing VR games for a while. But we’re keeping our 
eyes on growth trend of the VR industry and market. Because we still believe that 
the contents would wow the market someday, we will pick up the pace once again 
when we see that the market is ready. 

One of the reporters trying Project M in the video clip reminded us of the movie, 
Her. What do you make of the movie? 
Throughout the running time, I remember asking myself, “which part was the 
program designed by humans?”, and “which part was the artificial intelligence 
independently interacting with humans?” And it was impressive to watch the later 
part where the operating system turns to be beyond the relationship with the main 
character with the incomparable computing speed. It might take a while before 
the artificial intelligence recognize words as independent entities and exchange 
conversations like Samantha in the movie, but I suppose that these scenes will 
definitely come into reality as technology keeps evolving.  

EVR Studio is being perceived to be one of the best creators of digital humans in 
Asia, with cutting-edge facilities. We can assume that you have made massive 
investment in time and money.

It took enormous efforts and energy of my colleagues to complete development of 
hyper-realistic digital humans. The first step started with scanning real persons. 
But we learned that the data acquired from scanners from both in and outside of 
Korea showed vast difference in resolution from the data that the executive director, 
Park Jaewook had been exposed to in Hollywood. They did exist, but they were 
not available for sale. The experience has motivated us into making research and 
development of scanner that can readily be used for production of blockbuster 
movies, starting with design of PCB boards and modification of lenses that the 
executive director Ku Beomseok took initiatives in. And the executive producer, 
Min Dongjoon and the leader of the Character Team, Kim Jihyeon poured all their 
resources and energy to go through trials and errors to find out how to use data 
extracted from these hardware and equipment. 

Project TH © EVR Studio 
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What makes a three-dimensional character look realistic?

There are two aspects to look at. One of the textures of skin. The key part is 
whether you can calculate accurate data of radiance of inner part of skin and 
light reflecting from oily layer of skin. You also need to be able to acquire data 
of fine skin surface by microgeometry. To acquire all of these, we make our own 
hardware and equipment to measure accurate data of reflexibility of human skin 
and create texture based on values from backward calculation of BRDF (Bisectional 
Reflectance Distribution Function). 

Do realistic facial expression make difference as well?
Of course. Forms and movement may differ by structure of facial muscles. At 
EVR Studio, we are reproducing facial expressions of humans by reassembling 
fragmented pieces of facial expressions that are commonly found. 

One of the biggest strengths of EVR Studio is that enormous amount is being 
invested in technology and development. 
To convert real humans into three-dimensional figures, you need various systems, 
including “Advanced Facial Rig,” “Performance Capture System” and “Animation 
Retarget System” to capture facial expressions and motions and then realize 
through digital humans. And these systems are serviced by businesses around 
the globe, and it takes time, experience and knowledge to build them up. At EVR 
Studio, the management and developers have been sharing clear goals and 
continuing efforts in development of relevant system and technology. And teamwork 
of key members is key to the competitive edge as well – the members have been 
delving into the research and development for the past six years. 

Playing the VR game, we felt like we became movie heroes. But when other 
characters asked me to take pictures, I was in a rush that I dropped my camera.

To make it easier to understand, detailed illustration of humans, including hair and 
pores, were not part of the real-time outcome that could be subject to interaction. 
Such were the details that would have be best illustrated in movies or motion 
pictures. But EVR Studio has managed to do so. You may have been immersed in 
the real time contents. 

What is the major focus for EVR Studio these days?

For growth of VR market to maturity, we concluded that it could take a longer 
while that we are currently weighing more on AAA grade console games. AAA 
grade console games needs advanced technology to ensure competitive edge 
in the market. We admit that it was Project M that made our drive in AAA grade 
console game possible. The project has achieved the high-level evolution through 
development of artificial intelligence and foundation of digital humans. 

A console game based on the popular Webtoon, “Moodang” has gathered 
attention for detailed illustration of actors Lee Hongnae and Heo Seongtae. 
Please tell us about the stories behind the project.
The trending keywords “digital human” and “metaverse” may sound new, but these 
were the ideas that have been the key subjects for development and materialization 
the game industry. And AAA grade console game is the area where the hallmark of 
the technology is compiled. Project TH (Moodang) is one of the projects run by EVR 
Studio for development of AAA grade console game. We are seeking to make our 
presence in the market by creating realistic digital humans paired with well-made 
scenarios.   

The beginning of 2000s is often considered the heyday of the game industry in 
Korea. What is your perspective toward the Korean game industry today?

You can label the Korean game industry in the 2000s as the Renaissance period. 
Countless number of game service providers visited Korea to line up and sign 
contracts with the games. But today, the industry faces numerous challenges, and 
to keep ourselves afloat in the global market, we are continuing our efforts. With 
Project TH to begin with, EVR Studio will carry on with endeavors in the global 
market. 

The market surrounding metaverse is growing fast. And EVR Studio seems to be 
in the leading position. What could be ahead of EVR Studio?

I see that the technology to build up metaverse is available already. In my 
view, many are imagining that metaverse will ultimately turn out to be what has 
been pictured in a movie, “Ready Player One” or a novel, Snow Crash by Neil 
Stephenson. And just as internet is not composed of elements created by a certain 
individual or business, metaverse will be sustainable by diversity and involvement 
of the entire global society. EVR Studio seeks to create virtual spaces that many are 
interested in and help people visualize their unique identity in the virtual world. 

COVID-10 has accelerated introduction of contact-free communication and 
spread of remote medical examination and treatment and education. What is 
your outlook on virtual reality in the wake of the trend shift?
The changes sparked by the pandemic is mostly weighed on how we communicate 
– how we take classes at school, how we call our loved ones, or how we have 
meetings with business partners. But changes in communication will be followed 
by changes in the way we entertain ourselves. Videos are making up the crucial 
part of contact-free communication today, and in a foreseeable future, you will be 
interacting with others in a virtual word with your own avatar or digital double in a 
metaverse. In the virtual world, you can play, paint or watch movies, for instance. 
You are likely to find yourself more familiar with sharing your experience in virtual 
spaces.
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From the perspective of EVR Studio, what can we anticipate for the future of the 
digital ecosystem? 
Digital humans are receiving attention these days, but we are focusing more on 
the future revolving around “digital human archiving.” This may sound unfamiliar 
to many, but it is basically about digitally copying appearance of humans for 
permanent archiving. Once you copy the data of appearance, you may retrieve 
anytime for reproduction. In short, you can “restore” by arranging data of a real 
person. And the person can be anyone you think of – celebrities, family or friends. 
Imagine how thrilling it could be when your digital archive meets the advanced 
artificial intelligence in about a century later. 

What is Seoul to you?

It is a city that makes me wonder how it turns out in the future. The city has made 
its rapid growth in a relatively short period of time, and I have seen dozens of those 
from outside of Korea being stunned by the transformation. I look forward to seeing 
the city of Seoul going through transformations to surprise many from around the 
world.

To you, what changes has “digital technology” brought about?
I have a clairvoyant to see anything in anywhere (laugh). 
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Musician, Jang Yeonggyu

Music to Connect with Unfamiliarity 

Music director, musician, composer and the leader of the alternative band, 
Leenalchi – these are only a few of the titles to be place in front of the 
name, Jang Yeonggyu. Jang is the figure behind the Korean traditional 
singers sporting in high heels and sunglasses and the Korean dramatic 
song, pansori topped on refined sound of bass. The musician has been 
able to swim through tradition and modern digital technology, probably 
because he has kept calm and carried on with his path and pursuit 
in music. After the interview, description for this seasoned talent can 
narrowed down to “a mastermind in music.” W
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Your studio looks amazing. How often do you come to the 
studio?

Well, the place has been collecting dust for quite a while 
(laugh). I’ve turned the computer on for the first time in five 
days…I used to drop by almost every day. But these days, I 
have been too busy.

Out of numerous titles that you have in front of your name, 
which one best describes you? 
I would call myself “a musician.” This includes what I do – a 
music director, player of musical instruments and composer. 
In short, I am a person who work on music. 

You work seems to be tremendously wide in spectrum – 
spanning from Buddhist music, masque performance, court 
music, original soundtrack, drama, arts to dance. You seem 
to be a right fit for the media industry.

That is probably because there are so many areas that need 
music. So much so that I touch on so many things, but I 
haven’t necessarily set strict rules on what I should work on. 
I am open to almost any kinds of offer, because I believe that 
anything that needs music could be fun and exciting. And the 
openness brought me to where I am today. 

“With Leenalchi, I wanted to prove that 
music bands embracing traditional music 
can also sell.”
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You may get inspirations from numerous places, as well as 
from music. What is Seoul to you?

Seoul is the city where I spent most of my life, and it is where 
I feel comfortable and stable. But every time I have a chance 
to take a few steps back, I find that too many things are 
concentrated in the city. I guess the city needs to be ready to 
share what it has with other parts of the country.

You seem to work closely with other artists.

That what the work is about. You need to interact with 
everybody else to keep anything rolling. But I don’t think all 
the works I’ve done are the outcomes of collaboration. A lot of 
them turned out to be great opportunities for me to take part, 
and for these, it was crucial for me to fulfill the roles that the 
leaders back then expected. Every time someone came and 
asked me to work together, I always made sure whether I met 
such expectations or helped create something new. 

Leenalchi Band’s music sound popular yet traditional.
Leenalchi pursues popular music, yet the music is sprinkled 
with traditional elements. I always ask myself how I can 
interpret and present the traditional music. The work started 

with an approach that the music should be relatable to those 
living today, without bias. 

The band was named after the master of Korean traditional 
dramatic singer. And speaking of the naming, you seem to 
make ceaseless efforts in making modern updates to the 
traditional music. 
I found myself attracted to the Korean dramatic songs, 
pansori (판소리). And in parallel, I strongly felt that I would play 
my part in continuing the legacy of the masters who sought to 
continue the tradition and introduce them to the mass public. 
It has been these masters who made Leenalchi possible. 

We should talk about Leenalchi now. Almost everybody 
listens to the title track, “Tiger is Coming.” Did you 
anticipate it would gather massive popularity? 
Not at all. You never know what you will get. But to my eyes, 
there seems to be numerous factors added together to make 
the song popular. And honestly, despite all of these, you can 
never tell how things could turn out. I should turn to my luck, 
in this sense. But at least I had a firm belief back then that the 
fans could enjoy the piece. 

The album cover and music video were experimental and 
impressive.

One of the designers of “Ore-Oh! Studio,” Kang Mingyeong 
came to the first concert before the band had its name. 
And the designer approached me saying, “I want to make 
a poster for you!” Since then, starting with the posters to 
advertise concerts, we have been working closely together. 

It has been a fan of yours who worked with you for the 
cover and later, the music video.

The designer is one of the reliable partners now. When I 
worked on the album, I wished I had some visual aids for all 
the tracks, but the budget was limited. So, I reached out for 
the designer with little pennies I had and asked whether she 
could draw some illustrations for inspiration. I was fortunate 
enough to receive impeccable works from the designer.

Other than CDs, you have made LPs with eye-catching 
graphic design idea for the cover.
Digital streaming platforms are making up the majority of the 

industry these days that it is not essential to CDs or LPs. But I 
personally wanted to make something tangible. 

Ranging from LPs to CDs and then music streaming, you 
have witness transformations in the industry.

Since 2010, digital technology has begun to make up 
a substantial part of my work. And since then, virtually 
everything has changed, from speed, cost, time to contents. 
I came to experiment with new things that I could not imagine 
before, but the experiments added workloads that I can’ 
spare any minutes for a breather now (laugh).

Digital technology has brought out enormous changes to 
you. Could you tell us more about your “new experiments?” 
Digital technology has made it easier to work on sounds. And 
you have more rooms and wider spectrum to make variations. 
I should say that I have more options for sound. And what 
normally took days could be finished in a minute now. You 
don’t need to invest enormous amount of time to work on 
sounds that you have more rooms for experiment today. 
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I had a chance to skim through your past interviews. I 
found that you often mentioned that you want to age 
gracefully or survive in the world and the industry.

It takes sacrifices to keep your music band afloat and 
carry on with your work on music. And you often run into 
challenges. To me, the first priority and goal was to make 
sure that everything could be stable. That was why I made 
such comments.

I could see how much pressure you have felt.
That’s the pressure that anyone training in the Korean 
traditional music or seeking career in music with bands. We 
should all be able to sell what we do to keep ourselves afloat, 
but that seems to be challenging in this society. There are 
only few that musicians like us can do, other than hanging in 
there. So, with Leenalchi, I wanted to prove that music bands 
embracing traditional music can also sell. 

You seem to be good at reading the trend and catching 
insight of the times.

Well, when I first started my band, I was against the 
commercial market and did not have much interest in 
it. But now I see that the market is, to a certain extent, a 
quintessential part for me and keep thinking about what I 
should do. When I started Leenalchi, I wanted the band to be 
attractive in the industry that I chose to do some activities that 
I would have never turned to before. I was hoping that I could 
play my part in opening a new door for peer musicians. 

Have you ever had any slump, because you ran into 
challenges?

Actually, no. I couldn’t afford to have a luxury of having a 
slump.

Could you tell us about any upcoming projects that you’re 
up to these days?

“2021 Title Match: Lim Minwook vs. Jang Yeonggyu” is 
scheduled for coming September in Seoul Museum of Art. 
The project is entirely new to me that I’m having headaches 
these days.

In ten years from now, what do you imagine you could be 
working on?

I have never planned ahead in my life. So, I can’t tell what I 
would be doing in the future (laugh). In fact, the band was not 
part of my plan. I do want to work with a band, but it is difficult 
for me to imagine myself in ten years. I hope I could keep 
working on music.
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The technology, including artificial intelligence, big data, IoT and cloud computing are 
rapidly reshaping the world these days. One of the most notable changes is the potential 
of connecting between the reality and the virtual world. To connect different spaces and 
people beyond online and physical spaces, the business featured in this section will be 
helpful. For instance, you may meet your friends in other countries in the virtual world 
to hang out or have receive a list of wine recommended from the artificial intelligence. 
Further, printed receipts may be replaced by digital receipts to reduce thousands of tons 
of wastes generated every years and businesses will be able to find adequate partners 
for their projects from online platforms. With digital transformation accelerated by the 
pandemic, here are six startups that are taking on unbeaten paths. 

HELLO

The Real Marketing, 
CastingN, 
MirageSoft, 
All Voice, 
Team YPER, 
Winegraph
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The Future to Be Brought 
by Digital Receipt  
The Real Marketing

Head of IT Service Development 
of The Real Marketing Na Byeongjoon

The company serves customers with customized and 
curated marketing services based on analysis of pattern 
of consumption from digital receipts. Please tell us 
more about big data processing technology of The Real 
Marketing.

We collect data from purchase information of over one 
hundred categories of information including categories 
of purchased items, date, location, payment method and 
information of sellers, minimizing risks of leaks of personal 
information. And then we conduct modular research on 
identification and analysis of the relevant data and pattern. 
With these, we are working on development of AI module to 
offer customized information for individual stores.  

All employees are getting together twice a month 
to exchange ideas on patents and research of new 
technology. Why do you stress creativity for all employees?

We believe that it is the creativity that keeps our business 
afloat and growing. In practice, we see ideas on service that 
managers never thought about being materialized. The staff 
members of the company first had difficulties in sharing their 
ideas, but when we encouraged active exchange of ideas 
in every meeting, we began to see brilliant ideas coming out 
of their head. We are rewarding for patent registration these 
days to ensure both career growth of our employees and 
business growth. 

Your company has had close relationship with SBA. 
Starting with selection of one of the Hi Seoul brands, we have 
been partnering with SBA in various activities. “2019 New 
Project Investment Projects” is one of them. We have been 
selected for “Fintech Technology Commercialization Support 
Project” in 2020 to commercialize service linking digital 
receipts and parking lots.

What could be the future lying ahead for the digital receipts 
and The Real Marketing.

The digital receipts will be able to offer a variety of service. 
Consumers will have some tax benefits with digital receipts in 
the future. The Real Marketing seeks to build up big data and 
secure artificial intelligence on procurement in the future. You 
can look forward to our company growing into a business 
specializing in big data and artificial intelligence. 

To The Real Marketing, what is Seoul?
Seoul is the city that picks up its pace in transformation 
and is able to offer a wide variety of service. And you can 
experience a diversity of service because various service 
connecting between on and offline spaces are available.

What changes has “digital technology” brought to your life?

I can think of food delivery service, one of the O2O services, 
and e-books. I had to leap through booklets in the past to 
place an order for food deliver in the past, but it only takes a 
few touches to open an app now. And it takes an instant to 
buy and read e-books. 

The Real Marketing was the first to introduce digital receipt. 
That’s true. Our company was the first to introduce digital 
receipt to replace printed receipts. To spread what is still new 
in Korea, we are building up relevant system for businesses 
across the country. 

What are then strengths of the digital receipts from 
consumers’ perspective.

First of all, you don’t have to keep every piece of printed 
receipts for return, refund or checking purchase history. 
And it is an effective tool to prevent crimes related with leak 
of personal information. In particular, it can minimize harms 
from environment hormones (Bisphenol A) and protect 
environment by reducing wastes. 

Blockchain technology has been applied to the digital 
receipts.

Right. Blockchain is used to prevent counterfeiting and ensure 
safety of personal information on receipts. The decision has 
been made to prevent backing and tax evasion. Infrastructure 
for blockchain service is spreading widely around the 
global market that we are paying attention to research and 
development for global expansion these days.

What could be benefits of digital receipts for business 
owners?

First, you can cut costs for purchasing, printing and disposing 
wastes. And you don’t need to worry about malfunction of 
receipt printers that frequently occurs. In addition, you can 
deliver necessary information or offer coupons or stamps 
with digital receipts to reduce additional costs. Most of all, for 
refund and return, you can avoid unnecessary conflicts with 
your customers due to loss of receipts. 

Digital receipts have widespread now, but you may have 
faced challenges in introducing the new service at first.
When we first finished registering patents, we learned that it 
is stipulated by law that receipts shall be legally effective in 
printed formats. And small and medium stores owners had 
limited knowledge in digital receipts. To resolve the issue, we 
proposed standards and guidelines for digital receipts and 
conducted marketing campaigns to educate our customers. 
To spread digital receipts, we rolled out various activities 
including a townhall meeting on activation of digital receipts to 
enhance convenience for customers in the national assembly.H
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An example of digital receipt developed by The Real Marketing. 
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Please tell us about the B2B outsourcing platform, 
CastingN.

When you think of an office, you can find one common activity 
that endlessly repeats – sourcing. Because any type of 
business, there are various types of inputs to generate output, 
based on business models. And value chain is often referred 
to a process and flow of delivering valuable outcomes and 
converting these outcomes into profits, and that is where 
CastingN is focusing on. 

It is a platform to connect businesses for sourcing and 
procurement. 
That’s right. Staring with “Online Sourcing Platform” to 
connect businesses and partners, we have expanded to 
introduce a new idea so-called “business market” where 
customers can make lumpsum purchase of office equipment 
and related services. On Online Sourcing Platform, we make 
use of algorithms to offer matching service for customer with 
professionals in areas including IT, marketing and human 
resource management and select adequate partners by 
comparing proposals to thus, lead to signing of contracts. 

Compared with conventional outsourcing service, what are 
the key strengths to CastingN’s service apart?
For the past two years, B2C has gone through innovations, 
while the B2B market is still having issues related with 
asymmetry of information that trade practices are either 
unfair or imbalanced. As a result, it is virtually impossible 
for consumers to make reasonable purchase decision. To 
resolve the problem, we are collecting information from 
service providers to share with platform users. We first collect 
financial statement, pricing policy, testimonials and reference 
and then make a list by using AI-based assessment system 
before selecting shortlisted few for partnership. While 
customers can find relevant partners based on sufficient 
information, supplying partners may be matched with 
customers, reducing cost for advertisement or marketing. 

Who are the main customers of CastingN?

Businesses with demand for agency and outsourcing 
service, as well as equipment make up the majority of our 
customers. The customer base is as diverse as start-ups or 
small and medium enterprises with lack of human resource 
and large enterprises seeking simplification and systemized 
management of outsourcing process. 

We heard that Online Sourcing Platform of CastingN is 
making full use of AI-based system. Where exactly is AI 
playing its part?
AI system assesses suppliers and match businesses that 
best meets demand from purchasing companies. The system 
collects financial statement, business information, reference, 
reputation and pricing policy from approximately one hundred 
thousand suppliers for assessment. And the assessment will 
be the key criteria for selection of reliable partners. In parallel, 
we convert customer demand into data and match such 
demands with professional suppliers via AI algorithms.

What the key areas that CastingN is being active these 
days? And please tell us about the outlook.

Big businesses are rushing in to hire developers these days 
that start-ups and small and medium enterprises have turned 
to outsourcing, instead of hiring IT talents. And the spread 
of COVID-19 has accelerated the recent trend. The trend is 
likely to lead to growth of outsourcing service market in web 
and app development and IT solution markets. CastingN has 
seen growth of over 150% in the IT service area throughout 
the first quarter of this year alone. Inquiries on platform, app 
and web development have seen drastic increase. 

Could you walk us through the path CastingN has taken 
since it first started in 2015? 
The company was founded in March 2014 and the first 
service was introduced in April 2016. The potential of the 
business model was widely recognized that we have been 
selected to participated in Primer Allocation Program, and 
since then, we attracted FreeA investment from Kakao 

Ventures, SBA and Plantrees in 2017. And we were listed one 
of the Hi Seoul brand by Seoul Metropolitan Government and 
SBA. The investment has reached KRW 6 billion thus far and 
achieved an accumulation of twenty-four thousand cases of 
outsourcing as of April this year, and the amount reaching 
KRW 60 billion in accumulation. 

Are you working on new projects these days?

One of the key activities for CastingN this year is to stabilize 
“Business Market” – the service that we are beta-testing 
now. In parallel, we are preparing a campaign program to 
serve customers with needs for outsourcing in IT to resolve 
their communication problems.

To CastingN, what is Seoul?
I believe that it is a city with unmatched freedom and 
opportunities, urging anyone to take on an adventure for 
change and transformation. 

What changes has “digital technology” brought to your life?

Just as I have a different persona at work than the one 
outside of the workplace, I view that I possess a different 
persona in the digital world. I may be playful and lighthearted, 
while I could be more open and honest. The change from 
the digital technology is that I have opened my eyes to other 
aspects of myself. 

All About Online Outsourcing  
CastingN

Marketing Team of CastingN Shin Yoomi
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The VR fishing game, “Real VR Fishing” is gathering 
massive popularity around the globe these days. Please tell 
us about Real VR Fishing.

Real VR Fishing is an immersive VR fishing game played 
in the space designed and built up with 3D scans and VR 
shooting of fisheries and fishing grounds. You can enjoy 
fishing in beautiful spots and boast your catch in front of other 
players around the globe. And you can also display your 
catch in your personal aquarium. Most of all, the picturesque 
sceneries are used for virtual getaways and retreat as well.

What are the motivations behind choosing “fishing” out of 
all other areas that you may have applied VR technology?

When we first planned and designed our game service in 
2017, we weighed on three aspects. First, the quality should 
be high in lower-end VR equipment. Second, no gamers 
should feel dizziness. And lastly, gamers should face no 
limitations from experiencing in the real world. We concluded 
that fishing could be one of the adequate candidates to 
create a prototype and thanks to support and feedback from 
users, we came to introduce the game service.

What are the key strengths of the development team of 
MirageSoft? 
For the Oculus team in Facebook, I worked as a software 
engineer and Choi Minkyeong as a marketing manager. 
Years in Facebook gave me opportunities to work with talents 
from various fields and expand knowledge and experience. 
We are a team of experts including VR game planners with 
high reputation in the industry, TA (Technical Artist) from Unity 
and VR developers with more than ten years of experience. 
It is a small team of nine people now, but we keep attracting 
developers and engineers since the investment from Softbank 
Ventures. 

Real VR Fishing is the first game made in Korea to be 
available in Oculus Quest store. You may have gone 
through some rigorous assessment process. What is the 
secret behind MirageSoft making its presence in the VR 
industry? 
I have seen many facing challenges in making foothold 
in Oculus Quest store. In fact, you need to go through 
rigorous assessment stages and QA processes. And you 
need to prove your capability in business management and 
marketing, as well as game quality. We were a small team 
of three people back then, and it still feels unreal that we 
made them all possible. Not only the experience working for 
Facebook, but also feedback from users helped us complete 
all these difficult stages.

Real VR Fishing has been popular especially in North 
America. What could be the secret behind the popularity? 
North America is one of the biggest markets around the 
globe. And to achieve success in the industry, you need 
to expand your business around the globe. We found that 
more than two dozen of VR fishing games were introduced 
in the VR platforms, but most of them did not make it to draw 
attention. To set ourselves apart, we used 3D scanning and 
VR shooting technology to ensure immersiveness – one of 
the key elements for VR. If you are trying fishing for the first 
time, can adjust level of difficulty and make most of multi-
player mode and in-game web browser that you can enjoy 
fishing, just like in the real world, while playing music or video 
clips. These have been added together to result in positive 
feedback from VR users.

Would you tell us about the recent trend of the VR industry 
in Korea?

In Korea, the market is expanding, with VR Arcade stores 
playing its pivotal role. But the pandemic has left impacts on 
physical stores that the market has shrunk, and the market 
is paying less attention these days. But thanks to the recent 
introduction of Oculus Quest1 by SK Telecom in Korea, the 
market here is Korea is seeing positive transformation these 
days. With higher quality of equipment and affordability, 
the number of users keeps growing. My view is that the 
consumers in Korea have been looking for good experience 
with virtual reality. 

For spread of VR technology in Korea nationwide, what 
could be the key aspects?

To spice up the VR market, we need more higher quality 
contents to satisfy users. The majority of the game contents 
are made outside of Korea, while Korean developers face 
challenges in enhancing competitive edge for contents due 
to insufficient investment. We look forward to seeing growth 
in investment and government support that would result in 
availability of VR contents in the industry in Korea. 

You have worked closely with SBA.

We have been selected one of S.T.A.R, with support from 
SBA and partnered with Hansung University for making of the 
Arcade version of VR fishing game. Since then, we received 
support for setting up our booth in KVRF 2018 that we 
promoted the first versions of Real VR Fishing and received 
productive feedback.

What kind of VR contents can we expect from MirageSoft 
in the future?

We are taking a two-track approach for creation of our 
contents. The first is about reflecting physical spaces in the 
real world into virtual reality, just like Real VR Fishing. Our 
primary goal is to serve customers with contents themed 
around outdoor activities. And the key is to find the medium to 
connect among users for interactions in the virtual world. We 
haven’t got much to tell yet, but it is basically about Sandbox 
Social-based VR game that is open to users for creation. 
And beyond the games, we will take our steps forward to 
create virtual world where people from around the world 
can overcome limitations in the real world through various 
activities.

To MirageSoft, what is Seoul?
MirageSoft started in a small studio in Guro-dong, Seoul. 
Then we moved to Nuri Dream Square in Sangam-dong and 
then to Gangnam while we continued making our business 
growth. While being based in Seoul, we learned that our 
contents were attractive enough in the global stage. So, we 
sincerely hope Seoul could evolve into the powerhouse of the 
VR industry. 

What changes has “digital technology” brought to your life?

VR has made an enormous influence in my everyday life. 
Because the technology enables experimenting with a vast 
variety of activities, overcoming limitations from physical 
spaces. The technology proved to be useful in meeting 
demands for travelling overseas which has been restricted 
due to the outbreak of COVID-19. We were delighted to 
receive feedback from our customers the other day that they 
could keep themselves calm and carry on meeting friends 
and families in the virtual world, having lot of fun fishing. 

©MirageSoft

Larger-than-Life Fishing 
in the Virtual World
MirageSoft 

CEO of MirageSoft Ahn Joohyeong
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Please tell us about All Voice.

All Voice is the first contents creation platform in Korea 
specializing in voiced-over contents, offering online recording 
studio and matching service to find adequate voice actor. 
Other than these, we are offering service with a variety of 
contents created by voice actors.

Who are the key customers of All Voice? 
For diversity of contents including broadcasting, videos, 
games, animations and audiobooks, demand is growing for 
voice actors. Our key customers are mostly video contents 
production companies, and some game and animation 
production studios as well. Most of all, easy access to 
the voice recording service attracts those who look for 
professional voice actors in their everyday lives.

What were the main issues surrounding conventional 
voice-recording hiring voice actors?

For many years, it was inevitable for most of us in facing limits 
in finding resources and spaces for voice recording. And 
since these have taken place mostly in physical spaces, you 
had to bear the brunt of paying a large sum of money for 
renting recording studios and hiring engineers. Moreover, you 
had to invest your energy and time adjusting schedule for 
both of recording studios and voice actors. 

All Voice may have solved the problem.

True. It doesn’t take much for you to create high-quality 
audio contents at home these days. And useful programs 
have widespread that you don’t need to be a professionally 
trained engineer. Reading the recent trend, All Voice has 
introduced “Online Recording Studio” – a convenient voice-

over program that you can use anytime and anywhere. At 
the same time, we are running a platform to invite customers 
into hiring voice actors after having a listen to a few samples 
before making decisions.  

What is the recent trend in the market these days? 
Thanks to the voice actors who are gathering attention 
on social media, including YouTube, we have seen more 
people becoming familiar to voice actors. The trend nudged 
businesses into hiring voice actors for their game services 
or animated movies. On the other hand, we sensed that 
some customers are preferring voices that doesn’t sound 
too professional. These customers look for voice actors that 
sound like themselves yet with good pronunciation and voice. 

Audio-based social media is increasingly becoming 
popular, while podcasts and audiobook markets continue 
growing. What is your outlook on audio-based contents 
and the market in the future?

The more you delve into audio-based contents, the more 
attracted you will find yourself. Audio contents are powerful 
enough to give you rooms for imagination, leaping beyond 
the boundaries set by video or visual contents. And audio 
contents can make good alternatives to those who feel 
fatigues from flashy and catchy video contents. We anticipate 
rapid growth of markets surrounding audio-based contents 
that we seek to pioneer in creating friendly environment for 
creating contents. 

You have close ties with SBA as well.
All Voice is based in DMC Advanced Industry Center. The 
facility helps us reduce operation costs that we can save it for 
running our business.

What could we anticipate from All Voice in the future?

We aim to be a global company. We seek to build secure 
foundation for voice actors of all languages, while matching 
with a variety of types of customers and projects. We aspire 
to build a global platform for voice actors from around the 
globe so that contents creators from any parts of the world 
could easily find resources for localization. 

To All Voice, what is Seoul?
To make an analogy to driving, Seoul is much like an 
“airbag.” It feels safe and reliable in the city that I can keep 
concentrating on my business.

What changes has “digital technology” brought to your life?

It has brought about so many changes that it is hard for me 
to name them all. Almost everything has turned upside down. 
Yet in short, I can say that the technology has improved 
quality of life. 

Bridging between 
Voice Actors and Consumers 
All Voice  

CEO of All Voice Oh Shinseong
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Could you tell us about the service YPER is providing?

When you buy a smartphone, you’re likely to download instant 
messaging apps first. For us, the goal is to be the first app to 
install when customers buy their cars. Because we thought 
that car wash is one of the services that car owners often 
turn to and we came up with an idea of developing relevant 
functions and services to ensure convenience in using car 
wash service. With YPER, we serve customers with services 
including transportation of cars to handwash service centers, 
reservation of service and sharing reputation of service 
providers and reservation for DIY car wash and visiting car 
wash service. 

What made you merge IT with car wash service?

Before starting my own business, I had an experience working 
at a team related with automobiles in a telecom company 
and learned that there were rooms for improvement in service 
surrounding maintenance and operation of automobiles. And 
I figured that car wash could be one of the most suitable 
service categories to build a maintenance platform.

What sets YPER apart from other car wash service?

YPER is the only app that serve with all car wash services, 
including handwash, DIY car wash and visiting car wash. 
And most of all, because we pay close attention to physical 
spaces, we maintain the highest quality for the service. For 
DIY car wash service, in particular, we introduce an innovative 
system that customers can make reservations, instead of 
walking in and pay with coins. You don’t need to wait in line 
or care about who could come next to you. And at the same 
time, car wash service providers can make profits.  

We heard that you faced some challenges finding partners 
at first.
At first, we thought that the key to O2O business was scaling 
up. But we learned from our experience that business 
expansion and quality don’t always go together. We 
concluded that we should go back to basics and start all over 
again.

Your experience gives a lesson that O2O businesses may 
pay less attention to quality control of their physical stores 
as they focus on business expansion, seeking partnerships 
with service providers. Could you give a piece of advice for 
those seek to start their own O2O business?

As a business owner, you need to be knowledgeable in both 
online and offline. Start small and take time to build your 
knowledge and expertise in both. And most importantly, 
you need to stay in the market until you finally find a critical 
point to bridge both markets by listening carefully to voice of 
customers and seeking advice from experts. I would say that 
the key to O2O business is to understand the essence and 
features of the market and build a system based on trust from 
customers. 

Do you still prefer direct control on the stores?

We first learned from our experience from the direct control 
system and then turned to partnership for expansion. The 
biggest difference to note is that whereas we first started as 
a start-up with little reputation, we have now built trust and 
reputation in the market to practice leadership.

YPER has been selected for Acceleration Projects by SBA.

The president of Artificial Intelligence Angel Club and true 
angel investor to me, Choi Seongho referred me to SBA. 
Since then, Choi gave us helping hands, and SBA has been 
a reliable partner to reach out for to weather the storm. 

You’re preparing contact-free car maintenance solution 
these days.

Hyundai Motors is taking initiatives in transformation in the 
industry, with its key slogan, “transition from manufacturing 
to service. And YPER has been selected as one of the key 
partners. For upcoming service, Hyundai Motors provides 
technical support for contact-free service for car wash, while 
we clean inside upon approval from customers. 

Please tell us about the new wave that Team YPER aspires 
to create in car wash service.

Car wash is one of the basic elements for car maintenance. 
And car owners will benefit from turnkey service, spanning 
from car wash, maintenance and sales from one single app. 
In parallel, for those who prefer DIY car wash, we will partner 
with the best venues to bridge with these customers. We 
pledge to offer reliable solutions for car owners.

To Team YPER, what is Seoul?
To us, Seoul is a strategic stronghold to start businesses and 
a city with tremendous opportunities.

What changes has “digital technology” brought to your life?

Efficiency. This is the word that best describes the changes 
to me. 

Convergence of Car Wash and IT 
Team YPER 

CEO of Team YPER Moon Hyeongu 

©Team YPER 

©Team YPER 
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Please tell us about Winegraph.

Winegraph is an application serving customers with search 
engine, curation and commerce, based on customers’ 
review on wine to help better select wine. Our mission is to 
deftly use algorithm for recommendation and technology 
and offer reliable information for resolving opaqueness and 
asymmetry of information in the market. Further, we seek to 
improve quality of life by introducing high quality wine to our 
customers. 

Winegraph is offering a variety of features and services.

With patented algorithm, review from users and data, we 
are curating wine that could be suitable for each customer’s 
taste. Recommended “Wine by Food Menu,” for instance, 
offers a wine list that would go well with food menu, based on 
analysis of taste and substances. Further, by using “Search 
Label,” you can access detailed information on wine. And 
“Wine & Dine” offers paring service at our partner restaurants. 

What sets you apart from other offline wine shops?

The algorithm of Winegraph makes recommendations based 
on review and data. Whereas conventional wine shops have 
limits in learning everything about what their customers want 
and need, the extensive database enables Winegraph identify 
customers’ needs and make suitable recommendations.

Wine has become increasingly popular for the past years. 
What do you think are the reasons?

Wine has become more accessible these days. The 
pandemic has pushed people into having drinks at home, 
and following the recent trends, businesses have begun 
to offer pick up or curation services. The recent changes 
opened customers’ eyes to what could be value for money 
and what suits better to their tastes. All of these are added 
now that many more customers came to enjoy wine with their 
loved ones for any occasions. 

You are currently running a physical store, Vinum.

Vinum is a flagship store offering O2O service. For your 
information, Vinum is a compound of words “vin” – a French 
word for wine and a Korean word meaning place, um, and 
is also a Latin word meaning wine. The store is designed 
to serve customers with affordable yet high quality wine 
and connect service on Winegraph with decent purchase 
experience. 

Smart Wine Pick – the O2O pick up service – seems to 
be attractive in Korea where online sales of liquors is 
prohibited. 
Smart Wine Pick enables customers reserve wine on the app 
and then pick up in the designated store. Users may choose 
any stores of their choice and pick up any time they want. 
We believe that the service will be significant in the market, 
because it will take only a few touches on your smartphone 
screen to see whether wine you look for is available and then 
make reservations. In addition, customers can make smart 
purchase decision based on honest review and comments 
from peers or information uploaded by sommeliers. 

To Winegraph, what is Seoul?
Seoul is playing its pivotal role in culture scenes, where 
suppliers and consumers of wine are interconnecting with 
one another. And most of all, it is the city where Winegraph 
is based in, with rich source of inspiration and support. In the 
metropolitan city where all specialties from nationwide are 
flocking to, we aspire to pair wine with these specialties to 
spread wine-related culture and thus, improve quality of life.

What changes has “digital technology” brought to your life?

Digital technology seems to be somewhat distant from subtle 
nuances that wine is often related with. But the mission of 
Winegraph is to solve problems that consumers often have 
from their experience with digital technology and thus, make 
their lives happier. Digital technology make up a significant 
part of the fundamental for Winegraph to accomplish the 
missions. 

Curation of Wine 
by Artificial Intelligence   
Winegraph

CEO of Winegraph Lee Taegyun

©Winegraph

©Winegraph
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Where Anyone 
Can Create Webpages 
CEO of I’m Web  

Lee Soomo

Opening the new chapter of Web 3.0, almost anyone, including 
professionals and experts, can generate and share contents and 
information. To be relevant with the recent changes, I’m Web assists with 
easy access to creation of digital pages and spaces. Its signature reactive 
web designing brings down entry barriers for branding and thus offers 
wider variety of options. The CEO of I’m Web Lee Soomo dreams of a 
world where anyone can live without technical barriers and shares his 
stories and insights. W
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“I believe that simplicity is the key 
that sets us apart in the industry.”
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Please tell us about I’m Web.

We are serving with websites and e-commerce platforms 
to help small business owners start their own business. It 
doesn’t take professional knowledge and expertise to build 
and run websites or online stores. And our customers can 
reach out to us for help with marketing and branding, making 
use of a variety of features and functions. 

What are the keywords that best describe I’m Web?

Simple, Powerful and Speed. These three words best 
describe I’m Web. First, it takes in-depth research and 
development to achieve simplicity. Websites need to be 
intuitive for anyone to use without instructions. Anyone can, 
in fact, add features and functions. What is challenging is 
keeping them simple and that is what sets us apart from all 
others in the industry. Because customers tend to be inclined 
to something easy and intuitive.  

Simplicity paired with powerfulness should be the key.

That’s right. It has to be simple and easy to use. And we seek 
to make features and function powerful at the same time. All 
of these may not go together, but if you have a closer look 
at smartphones, you will learn that they are complicated 
in nature, but never poses challenges for anyone to use. 
We thought we can find hints from these smartphones. We 
believe that if our service is intuitive enough for customers to 
whip up with their webpages, the service will eventually be 
powerful.

Could you elaborate more on “speed?” 
Our company is not big for an IT company. But instead, we 
can be faster in decision making, because we are a small team 
that it doesn’t take much of decision-making process. I’m Web 
updates functions on a monthly basis to make swift improvement 
in functionality, usability and design. Speed in decision making 
is helping us to respond to demands with swiftness. 

Tell us about how you started I’m Web.

I had had a stint of UX designer for ten years before I started 
my own business. Then one day, I ran into a question, “is 
there any way to make website easier use and look cooler?” 
And I decided to take on an adventurous journey by the time 
smartphones were spreading in 2010. My experience as a 
designer have thus far been useful in starting and offering 
relevant services. Because I could take users’ perspectives 
to find measures to solve problems and offer satisfying 
solutions. But these days, I have found designers with better 
knowledge and skills to take my job and I’m focusing more 
on business and management. 

Could you recall the market situation when you first 
introduced I’m Web?

Back then, regardless of size, you had some investment to 
create your own website. And moreover, if you had to make 
some modification, you had to pay extra amount of money. 
It may have been inevitable for any organizations without 
web developers. There had been a few solutions that enable 
those with limited knowledge in programing, but they still had 
rooms for improvement in usability or functionality. These 
issues distracted business owners and managers from 
focusing on their core business activities such as product 
development or sales. 

What are key strengths of I’m Web?

It doesn’t take any knowledge or experience to build a 
webpage for yourself. You don’t need any particular program 
to do all necessary jobs on web browsers, and most of all, 
you don’t have to be knowledgeable in programming. What 
could be more attractive about I’m Web is that the service 
is affordable. Whereas you had to invest enormous amount 
of money in websites, you only need small investment every 
month to clear all issues, ranging from creation of websites, 
hosting and maintenance. And updates on functions and 
design are made automatically. In short, it is easy to use, 
powerful and affordable. 

“WYSIWYG” seems to play its crucial role in opening 
doors for anyone to create their own digital spaces.

WISIWYG stands for “What You See IS What You Get.” You 
can think of PhotoShop or PowerPoint, for instance. What 
you see is literally what you get as outcomes. With I’m Web, 
it only takes clicks and dragging to whip up or update your 
homepage. Moreover, it only takes an instant to see updates 
with your own eyes that you will go through almost no trial 
and error. 



S
E

O
U

L
M

A
D

E
5

8

5
9

What is “responsive webpage”? 
It is about a webpage being able to automatically respond to 
various screen sizes. Once you create a page for PCs, the 
page will automatically respond to mobile webpages. As a 
manager, you don’t need to spend time for each of pages 
for PCs and mobile devices that you can run websites with 
efficiency. For one, mobiles tend to have more limits in size 
and features than PCs that for pages on mobile devices, 
we seek to minimize unnecessary elements for optimization. 
Ultimately, we are looking to offer service that customer 
can create webpages that are accessible from any types of 
screens. 

These features seem to attract start-ups or small 
businesses. Who are your key customers? 
We have seen a vast variety of customers, but most of the 
customers are younger aged, between in their twenties and 
forties. Start-ups or small businesses make up the majority 
of over three hundred thousand customers, but we see a few 
big businesses as well. About 50~60% of the customers use 
e-commerce function, and we are seeing increasing number 
of customers seeking to make their first start on virtual 
spaces due to COVID-19.

Tell us about I’m Web team.

We are divided into R&D, planning, design, marketing, HR, 
CX, partnership and advertisement teams. But there is not 
clear line in R&R, because we are not a big team yet. Each 
person plays multiple roles and is ready to give helping 
hands with knowledge and experience. This is also because 
functionalities or I’m Web are intertwined with one another 
that it needs holistic approach. Each of us do have missions, 
but we are encouraging each other to find their own tasks so 
that we can all be assured of responsibility and autonomy. 
Some may take time to blend themselves into the team at 
first, but most of them find their efficiency improved later. 

IT industry is often associated with working overtime. But 
I’m Web is spearheading in making an overhaul.
That’s true. Because first of all, I learned from my experience 
that it is not sustainable. If you spend months or years 
working until late hours every day, you will see your wellness, 
as well as productivity and efficiency impacted. We 
encourage our members to set their own deadlines, but for 
quality, it is open for any one of us to adjust the deadlines. 
In a similar sense, each of us can set their workhours. We 
wanted to be against the conventional wisdom that work 
hours are long in the IT industry. Most importantly, a lot of us 
like the working condition. 

Have you faced any challenges developing I’m Web?

While we were working on I’m Web, we have seen plunge 
in sales of services and products that we had introduced 
earlier. We had to let a lot of people go, because we were 

struggling with the business. It was tough for all of us. We 
don’t work overtime these days, but back then, we often 
worked until late hours and even on weekends. Technical 
issues have been challenging to us – they could be resolved 
by any means and we all enjoyed with developing tasks.

I’m Web may have been a breakthrough to you.

If the I’m Web project did get on its right track, we might 
have shut down the business. This could hint at how 
desperate we were. But honestly speaking, the performance 
for the first year was poor. We faced challenges in competing 
against rivals that had already made their presence in the 
market. Then after rebranding ourselves with the new name, 
“I’m Web,” following a suggestion from one of the marketers, 
we made a turnaround. The name was intuitive enough to 
indicate that the service was related with building websites 
that we decided to change the company name as well. Since 
then, the business has been growing by threefold every year. 

What is it that I’m Web is pursuing?

Our goal is to help customers grow. We believe that we are 
here to help these customers keep their business afloat, as 
well as to offer help in starting their online business. This is 
one of the reasons why we internally have a slogan, “the 
world where you don’t need technology” because we want 
our customers to be able to focus on their core business. 

Not only functions but also forms are crucial factors for 
homepages. And I’m Web offers an extensive range of 
clean-cut design. 
We refrain from generating cookie-cutter type outcomes. 
Instead, we seek to offer a variety of templates or refer 
customers to reliable design ideas with affordability through 
resellers. Most importantly, the grid system provided by 
I’m Web is easy for anyone to try different layouts. Such is 
another key aspect to make I’m Web attractive.

 
Small businesses are trending these days. What is your 
thought on the recent trend, with personal branding 
becoming more important? 
There are growing number of influencers and these 
influencers are diving in to open their own online stores. 
These online business owners are increasingly looking into 
measures to open their own websites, rather than entering 
e-commerce platforms such as Coupang or G Market. 
Because they choose to work on their own on marketing, 
branding and creation of webpages. What they have in 
common is that they are good at branding themselves. To 
move hearts of your customers, your branding idea should be 
touching. 

I’m Web is running classes to share ideas on branding or 
marketing these days.

We don’t run offline courses these days. The classes are 
available online. Building webpages is only one part of 
starting your own business. And even when you finish 
building a few, you don’t see outcomes generated instantly. 
You need to know how to promote your webpages. I’m Web 
is offering free courses for customers to help their business 
grow. 

Do you see any trend shifts in creating web pages these 
days?

Whereas webpages were feature-centric, trying to show 
multiple features and elements in a single page, contents 
are playing pivotal role these days that the design is 
being simplified. Pages with visualized contents and clear 
messages are gaining becoming popular these days.

What could make web design successful?
If a design idea cannot focus on essentials, it is a bad idea. 
For instance, if a page for sales does not highlight products 
but put more weight on brand logos or other images, the 
design idea turns out to be unsuccessful. Reversely, a 
good web design idea is about making pages relevant to its 
purpose that visitors can easily find and view contents. 

To I’m Web, what is Seoul?
Seoul is a city of multiple faces. It is intense, yet still bears 
warmth. Everything is fast paced but can be calm on the 
other hand. Seoul is the place where we could make our 
head start of our business and achieve rapid growth. 

The World Where 
You Don’t Need Technology
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What changes has “digital technology” brought to your life?

I have been exposed to digital technology for so many 
years that it is difficult for me to tell. From our company’s 
perspective, remote working can be one of the major 
changes. For an IT company, the move may have been 
organic, but the pandemic has accelerated it. It has both pros 
and cons, and we still have rooms to adjust. But we agree 
that safety should be important for all of us. 

Could you recall any memorable moments since you 
started I’m Web?

When we developed the first version of I’m Web, I can recall 
one of the staff members saying, “you know, this is what I’ve 
always wanted to try. This is the company that I’ve always 
dreamt of working for.” 

What could be to top priority for I’m Web these days?

We have been targeting global market since we began 
developing I’m Web. We first made our foothold in Taiwan 
last year and we are making steady growth thus far. And 
right now, we are working to introduce our service in North 
America. Our top priority these days is to expand our 
business globally. I admit that the market situation in North 
America may not be friendly to us, but once we prove 
ourselves in the market with performance, we believe that we 
can make further expansion around the globe. 

What could be ahead of I’m Web in the future?

I’m Web is like a blank sheet of paper. We aspire to make our 
service that customers can make anything they imagine on 
the web, like drawing in freestyle on a blank sheet of paper, 
by adding tools that customers need or look for.
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We all live in the digital world, but only few may have been exposed to its substance. 
While some would be grateful for opportunities and convenience the groundbreaking 
technology has brought, some others may be quite the opposite. Here are the business 
leaders with insights on the hidden side of the digital technology. These leaders showed 
little hesitation in paving their way that nobody has taken before by establishing an 
education platform to offer help for underprivileged and continuing business relationship 
to evolve into reliable partnership. Without a doubt, their honest stories reveal warmth 
behind the world of digital. W
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Those Who Turn to the Hidden Side 
of Digital Technology
Flow, ALUX
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Wonderful Minds Who Fill Psychological Distances   

When asked what could fill the gap between business partners, 
Lee Hakjoon and Joo Gwangwook, the co-founders of Flow 
have a lot to talk about. These humorous business partners are 
close to each other like friends and stress that trust and sincerity 
are key to sustainability of business partnership. 

CEO Lee Hakjoon, Vice President Joo Gwangwook
Flow 

Please introduce yourselves.

Joo Gwangwook (Joo) I am Joo Gwangwook, the vice 
president of Madras Check, taking care of all operation of 
Flow team.

Lee Hakjoon (Lee) I am Lee Hakjoon, the CEO of Madras 
Check and a founder of Flow. I take care of almost 
everything except development. 

You seem to have great sense of humor. Would you 
introduce your partner to us, please?

Lee Joo is one of the key developers, as well as the VP and 
plays an important role for the company. He is leading the 
R&D team and is a reliable business partner since we first 
started the business.

Joo As mentioned before, Lee is taking care of almost 
everything except R&D and makes his best efforts to keep 
the busines afloat, leading a team of fifty people. Whereas 
I get emotional and heated up in front of business issues, 
Lee stays calm and guides us to where we should be 
heading. That is one of the key strengths I envy him as a 
leader. 

How did you first get to know each other?
Lee We met, while working for the former employer. We 
have known each other since we joined the company back 
then
Joo I joined the company a few years earlier back then, 
but things have changed now that Lee is my boss (laugh). 
Lee has been hard-working that he was recognized by 
many for his qualifications and achievement. I guess it was 
his integrity and sincerity that has brought him where he is 
today.

That could explain why you decided to work together.
Joo Not exactly. I went through numerous thoughts, 
because I knew how difficult it could be. But I decided to 
join him because I trusted him as a business partner and 

thought I could unleash my potential working with him. And 
the decision turned out to be right. Lee has been the person 
who knew where I could shine through. 
Lee We ran a few projects at for the former employer before, 
and found that Joo tried to take customers’ perspectives, 
quite unlike his peer developers. I even saw him spare 
his time for what he was not asked for. Seeing him, I was 
convinced that we could make a good team to introduce 
Flow. 

You seem to be very close yet thoughtful friends for each 
other. 
Lee Well, from his face, I can read what is in his mind now. 
Joo is much like a craftsperson seeking perfection, and as 
a developer, I understand that he could be stressed out 
when his team is working on updates, because of possible 
failure. When his team is working on updates, I make sure 
not to distract him and watch my languages so that I don’t 
make cutting remarks. 
Joo I understand how thoughtful Lee is. But I believe 
that you should speak up to get your message across. 
Otherwise, you never know. So, every time I have an issue, 
I try to talk and fill the gap. 

For two of you who introduced a tool for collaboration, 
what is your own definition of “collaboration?” 
Joo This is a difficult question. To me, collaboration is 
“something that can be made possible only if you work 
together.” And that is what I have experienced working 
on Flow – we had to work together to make our small 
business grow. And with Flow, we would like to deliver such 
messages. 
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“I was convinced that 
we could make a good team 
to introduce Flow.”
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Lee It is about “building a network of trust.” You may 
work by yourself these days that you don’t need to care 
about anything other than your tasks. But if you could be 
transparent in what you work on and how it is progressing, 
you can learn from your colleagues and be build trust. And 
ultimately, you may get your work done faster. 

Do you have any fascinating stories about collaboration?

Lee I always start my morning thinking about who I should 
have coffee with at the office. Because collaboration 
revolves around building relationships. And to build a 
relationship, it takes some efforts to move someone’s heart. 
Logic and reasoning are, undeniably, important, but you still 
need to build trust to work together and achieve the goals. 
That’s why I treat the staff members delicious meal from 
time to time (laugh). I invest my time and efforts in building 
relationships. 
Joo As a vice president, I have a lot to do. Every time I 
have coffee time with my staff members, I remind myself 
how important it is to spare time for interaction and 
communication. 

In the fun and cozy atmosphere, I guess you wouldn’t get 
much stress from work.

Joo Every time I get stressed out, I turn to Lee to talk and let 
it all go. 
Lee No wonder I get stressed out (laugh). I try to find a 
pastime activity to relieve work-related stress. But I admit 
that it may take time to find one. 

Flow is one of the fastest growing start-ups. What kind of 
talents could be the right fit?

Lee You may fancy that everything is freestyle and ideal 
in start-ups. But in reality, things are much more intense. 
You never know what you get in months ahead. Even I find 
myself clueless about what to say to my staff members. 
Because it is my first time leading a business. Working for 
a start-up, I can conclude that you need to be proactive. 
If you feel that you can proactively take on an adventurous 
journey, you are ready to give a try. 
Joo If you want to know, come and join us!

Could you tell us about goals you want to achieve in the 
future?

Lee I faced numerous difficulties throughout the time, I 
have made it through because my team has been with me. 
The challenges back then and the team help me grow. 
My resolution for this year is to make the company a much 
better company. And I want to make the company practice 
leadership in B2B business. In a longer term, I also hope 
that I could leave some good practices for those who seek 
to start their own business in the future.

Joo Much like receiving a surprise gift, every time I receive 
feedback from people that they are using Flow, I feel great. 
I get emotional for how much the business has grown that 
now I want to expand it globally. I hope the business can 
grow globally and achieve sustainability and stability.

To two of you, what is Seoul?
Lee Seoul is one of the ten largest markets in the world. It 
is a city of opportunity, as well as a place with numerous 
issues to resolve.

Joo Hey, you stole my line (laugh). To me, Seoul is a city 
where I could freely run around. I would walk around 
anywhere I want, and I could ride around anywhere with my 
bicycle.  

What changes has “digital technology” brought to your 
life?

Lee Back in school, I studied public administration, but I 
started my career in the IT industry and have worked on 
digital technology. I guess it has been part of my destiny, 
because I enjoy working in the industry. I still see friends 
around me asking me how I manage to stay around in the 
industry. But to me, digital technology has given me life-

changing opportunities. 
Joo The technology has enhanced technology. I one of the 
many who have benefitted from the technology. The word 
“digital” itself sounded new to many in the past, but it is 
quite the opposite now. It is one of the familiar words for 
most of us. 
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Creating Light for Tomorrow 

Lee Chiheon and Lee Dain have been working together for 
more than a decade to run an education platform, ALUX. Yet 
they are still open to heated debate at meetings for better 
service for underprivileged people. Interview with the leadership 
of ALUX left an impression that digital can embrace warmth, for 
their pursuit to changing the world.

CEO Lee Chiheon, 
Executive Director of Education Business Department Lee Dain   
ALUX 

Please introduce yourselves.

Lee Chiheon I’m Lee Chiheon, the CEO of a platform 
specializing in computer
Lee Dain I am Lee Dain, Executive Director of Education 
Business Department and I have been working with Lee 
Chiheon for more than ten years.

You have known each other for quite a while.

Lee Chiheon I was one of her supervisors at the former 
employer ten years ago. She was the hardest working of 
all her colleagues and seeing her grow to lead her peers in 
less than three months, I can recall I was stunned.

Lee Dain The first bosses you meet when you start your 
career will set the tone of your career path. Chiheon was 
one of my first bosses, as well as my mentor and offered me 
a lot of help and advice. And once he sets a goal, he knew 
how to push ahead. 

You can read probably from each other’s face what’s 
going in mind. 
Lee Dain I guess I do. Especially every time we have 
meeting outside the office, I feel that I click with him. 
Because it doesn’t take much of effort before reaching any 
conclusions.

Lee Chiheon I need to admit that I’m not a type of person 
who takes good care of people around me. And more 
over, I’m not a perfectionist. If anything passes a certain 
threshold, it is mostly okay to me. But Dain, on the other 
hand, feels better when everything is perfect. So, in short, 
Dain is the one who works much harder (laugh). To find out 
what’s in her mind, I give her a ride from time to time after 
work. That’s part of my efforts. 

Working together, you may have learned something new 
from each other. Tell us a few stories, if you have any.

Lee Chiheon It takes a big decision to leave your career 
path behind and start all over in a start-up. But I was 
impressed seeing Dain that she never looked back but 
poured all her energy and resources to what was in front of 
her. Those are some of the things I want to learn from her, 
and the very reasons I count on her. 
Lee Dain I am a type of person who is not good at dealing 
with circumstances of being turned down. But Chiheon was 
the exact opposite. He is never afraid of being rejected or 
being turned down. I admire him for his relentlessness. 

With the outbreak of COVID-19, the world is swirled into 
uncertainty these days. Have you faced any challenges 
running your business? 
Lee Chiheon Before the first half of the year, things were 
going well as we planned that we thought we would be out 
of the woods very soon. But then the viral disease broke out 
and thrown us into uncertainty. By the end of May last year, I 
found myself being haunted by a thought that nothing could 
be left in my hand. To tackle the uncertainty, we kicked off 
what we had been preparing for the past years, making 
adjustment for almost everything including directionality to 
be relevant with the trend and circumstances.   
Lee Dain When we started our virtual classes, only few 
were ready for them. We thought all we had to take care 
of was the classes and their quality, but we receive lots of 
phone calls, telling us that they can’t access the classes. 
The phone calls were cascading back then that all of us 
spent hour business hours responding to these calls. The 
experience pushed us into drawing up adequate measures 
for different circumstances and phases. And looking back, 
the trial and error have brought us where we are today. 
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themselves better into the digital world. 
I wish the company could grow to 
offer helping hands for these kinds of 
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The words virtual, contact-free or online are often related 
with aspects of digital technology that have little warmth.

Lee Chiheon Things are changing these days. When we 
started our business, the focus was laid on what to create, 
but it has been shifted to how to deliver contents. We 
have expanded from creating and uploading contents 
to interaction with customers and students. Our efforts 
seem to be paid off so far that we get a lot of thank-you 
messages these days. To balance with digital technology, 
I believe that emotional and human aspects are becoming 
increasingly important. 
Lee Dain The business is pivot ing around digital 
technology, but to approach to our customers, we feel 
that we need some analog elements. These days, we are 
expanding our scope so that customers as diverse as 
elderlies, handicapped and foreigners can access our 
service and products. To make it possible, we feel that we 
need to be more sensible and thoughtful and find effective 
ways of delivery. 

Taking up challenges, you may have learned a lot of 
lessons.

Lee Dain I’m not afraid of taking risks and making mistakes. 
I can be a type of person suitable for the time of uncertainty 
like today. I’m not scared of experimenting – once I start, I 

don’t look back and do the best I can. I don’t want to regret, 
I feel that I should do whatever I can. 
Lee Chiheon I don’t push ahead with anything in my mind, 
but once I see that I should stop, it doesn’t take me long to 
do so. So, for any projects I work on, I try to experiment with 
many ideas. 

Do you have any advice for those who seek to start their 
own business or work in start-ups?

Lee Chiheon When I was working for my former employer, 
I was one of the youngest members in the company. But in 
the start-up scene, I’m one of the oldest. I have seen a lot 
of my friends looking to start their own business, but they 
seem to be pushed around with limited choices. For these 
friends, I ask only one question – whether they really want 
to start their own business. Because it could end up with 
totally different outcomes. So, I personally advise you to ask 
yourself whether you really want it and listen to your heart. 
Lee Dain If you weigh more on income or work-life balance, 
I advise you to think twice. But start-ups can be great 
for those who are ambitious and aspire to run their own 
business and grow faster. For ambitious talents, start-ups 
are open with opportunities and lots of work to do. 

How do you keep your work-life balance?

Lee Dain Honestly, I was so busy that I couldn’t even spare 
time for meal for the first three years. I often ate on the go 
and didn’t have much time to get together with my friends. 
I am still busy with my work these days, but I make sure 
I squeeze in at least half an hour for stretching my body. 
Because I believe that’s how could keep myself fit. And 
even when I have a length to-do list running in my head, I 

try to keep a mantra for myself – this is the happiest moment 
to me now.  
Lee Chiheon I pack up and take on a day trip. I leave in the 
early morning and come back in the evening, refreshed 
and recharged. And day trips can be some of few precious 
occasions that I can spend time with my children. 

What is your goal for the future?

Lee Chiheon The mission statement of our company is 
“to create contents that the world needs and to make the 
world better with contents.” And to accomplish the mission, 
I want to make the world a better place. I want to help 
underprivileged blend themselves better into the digital 
world. I wish the company could grow to offer helping 
hands for these kinds of customers. 
Lee Dain As a person who met a lot of people through the 
medium of education, I began to open my eyes to social 
responsibility. I want to make good influence, especially in 
the education sector. I wish the company could evolve to 
be capable in making such influence, and I hope I could be 
part of such company.

To two of you, what is Seoul?
Lee Chiheon Where I could find opportunities. 
Lee Dain I was born and grew up in Seoul, and have lived in 
the city, achieving my goals. So, to me, Seoul is a wonderful 
city where I can make my dream come true.  

What changes has “digital technology” brought to your 
life?

Lee Chiheon Many say that digital technology is splitting 
up people. But to me, it is the opposite – it could connect 
people. The technology could be universal to embrace 
almost everybody. 
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When Analog 
Meets Digital

Six Newtro Items 
to Be Coveted by Anyone

Despite being old-fashioned and less than convenient, analog items have 
their own magnetism. It may take some maintenance, yet the magnetism is 
offsetting it to attract generations with little experience with analog items, 
as well as those who grew up with them. Here are six newtro items with 
mesmerizing modern touch that would bring all generations together. Modern 
updates on retro items would surely lure anyone into opening their purses. W
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Retro Items to be Coveted by Anyone
FOR ME

ahmugae_c
Congrats! Grapes for Achieving Goals 

When you set a goal, how about finding a visual aid to keep 
track of your progress? This sticker calendar is inspired from 
grapes that every time you complete something, you can put 
purple-colored sticker on the grapes to make a complete 
picture of a grape. The goal can be anything you can think of. 
All you need is this sticker kit to motivation and encouragement 
for yourself to set a goal and take actions to achieve it. By the 
time you finish making a bunch of grape with your stickers, you 
will give thumbs up to your fruitful outcome. You may also turn 
to highlighters of all colors to make your journey more fun. The 
designer, “ahmugae_c” commented that life can be as fruitful 
as a bunch of grape, if you put everything together. The sticker 
kit could be part of the designer’s wish that life for everyone 
turns out to be as fruitful as a bunch of grape. 

H. ahmugae-c.kr

OIMU
Incense Stick Summer & Le Rayon Vert Matchbox

With forests turning greener, scents of greenery are turning 
stronger, triggering past memories from summer days. A stick 
incense maker, OIMU has introduced its new summer package 
this time. Upon opening the package in rich green color, 
you will find a feed-paper printed with an excerpt of Taste of 
Summer written by a Korean novelist and essayist, Key Yong-

muk – “I like summer, because I get to taste fresh produce.” 
The feed paper is already rich in scent of summer that you can 
smell, touch and feel the season with all senses. After smelling 
the box and the feed paper, it is time to light and burn the 
incense. The matchbox has been designed with inspiration 
from a novel by Jules Vern, The Green Ray and manufactured 
by UN Trading Co. Ltd., one of the oldest match manufacturers 
in Korea that are often associated with its signature product, 
UN Octagotal Match. Each piece of match measures 8cm. 
Historically, incense has been widely used in Korea for rituals 
and ceremonies for the purpose of purification of mind. OIMU 
seeks to expand usage of incense by blending with modern 
ideas, and you will be able to enjoy your own ritual at home. 

H. oimu-seoul.com

ITEM
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Brilliant Gift Ideas  
FOR YOU

Leegamgak
Tiger Tea Coasters & Hodamguk Glass Jugs 

When you receive a gift, you will need to appreciate 
thoughtfulness and taste of the person who chose one 
for you. And when you receive a cup with a matching tea 
coaster, the person who has prepared is likely to be more 
sensible than the average, because the person is likely to 
seek balance between form and functionality. If you are 
looking for a sensible gift for your loved one, you may look 
into a set of Tiger Tea Coasters & Hodamguk Glass Jug by 
Leegamgak, a designer group themed around modern Art 
Nouveau and Korean vintage. What has recently caught the 
eyes of the design group recently is Hojakdo – paintings 
themed around tiger and magpie. Throughout the history 
of Korea, tigers were known to fend off back luck, while 
magpies were related with good news. Hence paintings 
themed around these animals were frequently exchanged 
among upper class in the past. Inspired from the paintings, 
Leegamgak collaborated with a tearoom, Magpie and Tiger 
to create tea coasters, and funny faces of the tigers would 
catch anyone’s eyes. The illustration of tiger is paired well 
with vintage colors and materials to reveal beauty from 
traditional culture of Korea. Hodamguk Glass Jugs, on the 
other hand, is themed around a tiger climbing up mountains 
and three tigers gathering under a pine tree. The pair of jugs 
are lightweight that they can contain bite-sized snacks, as 
well as beverages. 
Admittedly, it is always a challenge to find gifts that would be 
welcome by almost everyone. But for most people who spent 
their childhood in Korea, tigers have become familiar animals 
because of a fairy tale, Brother and Sister Who Became Sun 
and Moon would be familiar. Leegamgak found an inspiration 
from the fairy tale that the majority of customers in Korea 
would relate themselves with, and thus, managed to make a 
gift package that can be liked by many.

Socksappeal
NAT Amities Cat 

Back in school years, some of you may have tried colorful socks to match with school uniforms. 
And quite a few of you bought the same socks as your friends to show off friendship. But with time, 
many of you began to look for colors that go well with almost any items. If you want to retrieve some 
memories from your good old days, you may turn to Socksappeal. 
Socksappeal is a socks maker that design socks with inspiration from every corner of life. This 
socks maker aspires to introduce novel design idea, making use of its own design tool. Among the 
extensive range of collections, NAT Amities Cat is the one made with collaboration with a French 
illustrator, Nathalie Lété to attract many with drawings in rich color palette. A yellow cat holding 
ribbons and flowers can remind many of excitement on the day of school trips and patterns made 
with an interlace of diamonds and circles add wits and humor to the design. The colorful socks are 
lengthy enough to cover ankles and will spice up your style. 
In fact, it will only take a few moments to pick a pair matching socks every morning. But if you 
could make these moments part of fun routine, and have these routine added together, you would 
make your everyday much richer. And all you need is a few pairs of socks. 

H. leegamgak.com

H. socksappeal.net
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Retro Items to Enjoy with Loved Ones 
FOR US

SEOUL MADE
The Night and Day in Seoul LP

Seoul is a melting pot of dreams of many people. Some may 
have spent all their lives in the city, while some others may 
admire to spend time, yet still others may relate the city with 
their youthful days. And music could be one of the useful 
medium to put all different memories of Seoul together.

Machang Music & Pictures and SEOUL MADE have teamed 
up to plan, design and produce an LP, “The Night and Day 
in Seoul” – a compilation of ten tracks that best illustrates 
ambience of Seoul. For the album, ten musicians with 
different characteristics came together under the common 
theme, Seoul. For culmination, a picturesque scenery of 
Han River was deftly used for the album cover. The design 
of the vinyl is unique as well. A black and white color block 
is rare that it will be worthy of collecting. The release of 
the album will, needless to say, be a welcoming news for 
those who feel attached to the city of Seoul or collect vinyls. 
Admittedly, it takes some fuss to take out a vinyl and play 
music from a turntable. You need to adjust voltage, place 
a vinyl and a needle. Yet the fuss would turn out to be 
rewarding as you listen to the music with rich sound. 

Curiously enough, this vinyl album seems to cast a few 
questions – “who do you want to share these music pieces 
with?” and “What kind of stories do you want to share?” 
For the coming weekend, how about sharing a few pieces 
of tracks with your loved ones and share some fascinating 
stories behind Seoul? 

Filmlog
Upcycled Camera

Leaping through family photo albums, you may often find 
yourself emotional, even though you have already seen 
them many times and all of these photos are captured 
moments of what you had gone through in the past. But 
with introduction of high quality digital cameras and 
smartphones and spread of cloud services, it is likely now 
that you don’t print out photos anymore and thus, you 
haven’t updated your photo albums for quite a while since 
the New Millennia. 

Filmlog is a photo lab that offers customers upcycled 
cameras to try unique magnetism of analog photography. 
Whereas the majority of disposable cameras are disposed 
after processing, Filmlog chooses to upcycle these cameras 
for use after printing for free. Most of all, it is easy to use. 
Take at least 1m of distance from any subject you want to 
take, double check through view finder mounted in camera 
before you take snapshots. With the camera, you may take 
as many as thirty-six pieces of photos. All cameras are 
mounted with flashes that you can take pictures in outdoors 
as well.

The bulky yet cute design of the film camera and its 
outcome would definitely bring back good old memories 
for generation X, while it may retrieve vague childhood 
memories for generation Y. And for Gen Z, the newtro 
camera will offer novel experience. With the one and 
only film cameras from Filmlog, you may try making 
unforgettable memories, capturing moments of today. 

H.  seoulmade.com
I. Available on Yes24

H. filmlog.co.kr
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The Beauty 
of Sharing

These days, it is no longer a virtue to be skillful at everything. Because 
it is now deemed smart to fill gaps that you have with help of others 
or vice versa. Moreover, you don’t need to keep everything – whether 
that is an item or a space – for yourself. Without a doubt, the more you 
share, the more diverse your experience will be in your life. W

ri
te

r 
Le

e
 S

e
u

lk
i

SHARE

The Share Service Bursting 
with Convenience and Pleasure

Where to Find Matching Experts 
Soomgo

Soomgo is an online platform for 
matching customers with experts with 
professional skills and talents. With 
a vast pool of six hundred thousand 
experts, customers have a variety of 
choices in both price and skills. Most 
of all, the service is easy to use. All 
you need is to select criteria where 
you need professional help and 
specify desired schedule and location. 
Then experts meeting the criteria 
and conditions will contact you with 
proposals. 
With Soomgo, you don’t need to make 
phones calls to make comparisons any 
longer. 
H. soomgo.com

Success Built on Trust 
Kmong

Kmong is an online business platform 
that has been designed to be optimal 
for bridging between freelancing 
professionals and cl ients .  From 
extensive categories including IT, 
design and marketing, customers can 
find reliable experts, while promising 
talents, on the other hand, are able 
to offer services at reasonable price. 
The platform places its focus on trust 
among customers and professionals 
that while customers are served with 
reliable skills and services, professional 
experts are rewarded at reasonable 
payment that are ensured to be made 
on time. By opening a ground built on 
trust, Kmong aspires to innovate the 
labor market in Korea. 
H. kmong.com

All Talents Shall be Assets
Taling

With the slogan, “there is no such thing 
as useless skills” Taling encourages its 
customers to learn any skills that may 
interest you. Skills to learn may be as 
trivial as how to make homemade style 
Korean soybean soup, doenjangguk or 
how to potty train companion animals. 
But make no mistake, any skills can be 
valuable to sell for lessons in Taling. 
There should be no doubt that with 
Taling, you can turn any moments 
and skills priceless for yourself, as 
experience – however regrettable it 
may be – can be precious for making 
who you are today. 
H. taling.me

©Kmong©Soomgo ©Taling
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A Reliable Legal Assistance 
Law Talk

Assistance from Home Doctors 
Anytime, Anywhere 
Medihere

Helping Hands to Solve 
Small yet Significant Problems 
Uncle Works 

When things are working well, it would 
bring anyone down. And when you are 
swirled into a legal dispute, you may 
be left clueless of where to reach out 
for help. Law Talk is an online platform 
to match customers with reliable legal 
experts in a variety of legal issues. For 
any cases that may not require face-

to-face consultation, the platform offers 
choices of fifteen-minute telephone 
consultation and online consultation 
services. Law Talk has proven its 
credibility with more than four thousand 
attorneys-at- law having offered 
services for more than five hundred 
thousand cases. 
H. lawtalk.co.kr

Medihere is offers remote medical 
service, especially for patients who 
face difficulties in accessing medical 
service in physical spaces due to 
COVID-19. The service is offered in the 
United States and Korea. For annual 
service fee of USD 119 in the United 
States and KRW 14,200 in Korea, 
treatment, consultation and prescription 
are available. The service is available 
anytime, anywhere, being a glimpse of 
hope for those who have limited access 
to medical service. 
H. medihere.com

Trivial yet difficult tasks, such as 
replacing valves for sinks, unclogging 
toilets and switching electric bulbs 
could often leave you with cold sweat. 
For those who often run into these 
kinds of challenges, Uncle Works 
readily matches with reliable experts 
in the neighborhood. Furthermore, the 
platform is transparent in average cost 
that you don’t need to worry about rip 
offs. Most importantly, the service will 
introduce you to friendly neighbors.  
H. uncleworks.com

Anyone Can Be a Cook
Cook Village

Shared kitchens are cropping up, with 
firm belief that the more you share, the 
more beneficial it will be. These places 
are being helpful for those who look 
to start their small catering business. 
It doesn’t take any fuss to tour around 
places to find an affordable place in a 
decent location. The shared kitchens 
are open for anyone to become a cook 
and deliver delicious dishes using 
delivery services. But for aspiring chefs 
facing challenges in finding adequate 
shared kitchens, Cook Village is more 
than ready to offer help. A search app 
for locating shared kitchens, Cook 
Village provides detailed information 
including location, fees and available 
tools and equipment.
H. instagram.com/cookvilliage

Where to Make Good Choice 
for Vacation and Business Travel
Good Choice 

With the pandemic looming over the 
society, it may take another thought 
for  some to  share  spaces wi th 
complete strangers. In this sense, 
hygiene is increasingly becoming 
one of the key criteria in choosing an 
accommodation. Good Choice has 
placed hygiene on top of priority in 
curating accommodations – ranging 
from hotels, motels, pensions, camping 
sites and Korean traditional housing, 
hanok - to meet a variety demands 
from customers. In parallel, this online 
platform is actively partnering with 
businesses for accommodations 
suitable for business travel. The service 
will definitely be welcoming for mid-

level managers looking for adequate 
places for company events. 
H. goodchoice.kr

Finding Spaces 
with Stories to Tell 
Stayfolio

S ta y f o l i o  p laces  emphas i s  on 
experience surrounding staying in 
accommodations. Thus, the platform 
offers a curation of places where 
acts of staying itself will be valuable 
experience of traveling. Stayfolio has 
set a clear guideline on selecting 
places to stay – hosts need to have 
distinct ethos and philosophy, or places 
should have stories to share. Thanks 
to the clear guideline, curated contents 
attract a large number of fans to the 
website. Undoubtly, when experience 
and emotion are added, moments 
of staying in a place will become life 
changing. For those looking for a place 
to make precious memories, it is worth 
looking into Stayfolio’s curation. 
H. stayfolio.com

©Good Choice ©Medihere©Cook Village ©Law Talk©Stayfolio ©Uncle Works 
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For Any Moment 
When Mobility is Needed
SoCar  

Mobility to Dash 
Through Anywhere 
Kickgoing 

Parking for Everyone 
Moduparking

SoCar is a reliable partner to find 
automobiles for any moment you need 
one. SoCar has become familiar to 
many and continues to be favored by 
customers because its service has 
been optimized to ensure convenience. 
It takes only a few touches to have 
an automobile brought in front of 
your home and moreover, you may 
designate a section between your 
workplace and your home, for instance, 
to access service at any time you need. 
For those who drive often, SoCar Pass 
is one of the recommended services. 
The plan sets no limits for number of 
times to use and most of all, saves 
transportation costs. 
H. socar.kr

Kickgoing aspires to improve quality 
of life by offering accessible and 
affordable mobility, because the 
mobility platform believes that such 
mobility would connect people and 
cities much better and faster. If you are 
stuck in the middle of traffic for almost 
half an hour, it is time make a big 
decision – either you accept the fact 
that you will be late or get off instantly 
from whatever you’re onboard and ride 
Kickgoing. For your own sake, the latter 
would be a much better choice. With 
a choice you make, you will not only 
save your time and prove yourself how 
responsible and reliable you are, but 
also enjoy sheer pleasure of riding. 
H. kickgoing.io

Almost anyone may have been late for 
appointments because of difficulties in 
finding parking spaces or been puzzled 
by ridiculously expensive parking fees. 
Developers of Moduparking have 
stepped in to solve such problems. 
With the app, you can easily find 
available parking lots and estimated 
parking fees in the neighborhood you 
plan to visit. Further, you can customize 
your search results with filters to find 
certain types of parking lots. The 
accuracy of information is ensured 
by engaging users to make frequent 
updates on parking spaces.  
H. moduparking.com

©Kickgoing ©SoCar  ©Moduparking
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Precious Experiences 
to Become One

With opportunities for face-to-face communication being limited these 
days, some are cautiously seeking measures for sharing interests 
and ideas. MUNTO is an online platform to encourage users of similar 
interests to get to know one another, as well as themselves and further, 
open eyes to the wider world. Because some precious inspirations are 
found only from meetups at physical spaces, and such inspirations 
would widen spectrum of perception of the world. W
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MOVEMENT

Online Platform for Meetups to 
Enrich Your Everyday Lives, MUNTO
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INTERVIEW

CEO of MUNTO 

Lee Miri 

It is a pleasure to meet you. Please introduce yourself.
It is such a privilege to be an interviewee of this magazine. I’m 
Lee Miri, the founder and CEO of MUNTO.

MUNTO began its service in 2017. What was the motivation 
behind starting a meet-up platform?

It first started with two meet-up groups on my interests, 
movies and drama. It was part of my pastime activities and 
side projects back then. But after spending ten months 
running these side projects, I learned that there were quite a 
few who are interested, and some were even willing to pay 
to join us. The findings drove me into thinking about starting 
a business that I left work and took a deep dive into what is 
MUNTO now.

There are numerous meet-up platforms out in the market, 
but MUNTO stresses that meet-ups are based on 
“interests” and “tastes.”

I figured that people would pay more attention to tastes in the 
future. And it will make up a significant part in life. Because 
tastes hint at what you like and what you don’t like and helps 
you know about yourself, other and the outside world better. 
So, I decided to place the keyword, “taste” at the forefront of 
the marketing. But for one, it takes experiences to build up 
your tastes. And for such experience, I felt that it would make 
our lives better if we could share with everybody else and 
learn more about ourselves, others and the world.

What started with two groups has now grown bigger in size 
and wider in spectrum of topics. Could you tell us what 
kind of groups users can find?

There are a vast variety of meetups are up and running 
these days. Meet-ups on various topics, including creative 

writing, music, arts, gourmet and cooking are active. And we 
have recently added categories such as career and wealth, 
reflecting customers’ needs for relevance. Some may ask 
why career has been included, but there could be a few who 
consider work as their hobby and interests. In short, I believe 
that anything can be part of tastes or interests.

MUNTO is practically touching on almost everything related 
with our lives.

That’s right. We have recently introduced our app, with more 
sub-categories of interests.

What made you start an app service?

I was actually a former IT planner. So, since I began to take 
a serious look into the potential of MUNTO as a business, I 
have always had introducing an application in mind. And I 
have always wished that I could share valuable experience of 
learning from new people and new contents with everybody 
else. This made me ask myself whether there were some 
alternatives other than members of the same interest having 
meetups in designated locations and scheduled time. But 
the meetups on the existing web-platform have been running 
well that we didn’t have much room to expand ourselves. But 
with the pandemic prolonging, we started facing challenges 
in continuing meetups at physical spaces. We decided to 
pick up the pace to start a new app service.

Then the services on the app may be different from those 
on the web platform.

For instance, there are unique meetups like “Let’s Have 
a Chat, Making Accessories” and “Those with Less than 
Three Years of Experience at Work, Let’s Get Together for a 
Jug of Beer.” And we’ve seen people get together to share 
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their playlists or to watch fantasy movies that they randomly 
choose. In the app, the border is blurring and and the 
spectrum of categories are widening.

Wow, the app keeps adding new sub-categories.

Reading the recent trend, we decided to give variations to 
types of meetups. For meetups with two to four sessions, we 
had to offer contents that would be worth investment and 
time. So, we set guidelines on contents that they should be 
verified for relevance and attractiveness. But the meet-ups 
available in the app are smaller in size, and they are mostly 
one-off, encouraging many more users to touch on a wider 
variety of categories. With expansion to the app service, 
meet-ups have become more casual, with lower entry barrier.  

Who are picking topics for these meetups?

Hosts make their plans, before leading any meetups of 
their interests. Some are spontaneous enough to make their 
suggestions to us, while we find some interest groups to 
make proposals, saying, “Won’t you give it a try at MUNTO 
for fun?” But you don’t need to have unique tastes to be a 
host, because you won’t be there to teach. If you are willing 
to share your interests, that would be more than enough. And 

most of all, you need to be open-minded. Recently, we have 
seen people starting their meetups to find others of similar 
tastes and interests.

Could you elaborate more on how these meetups on the 
app are run?

Once you download the app, you need an approval before 
you find lists of meetups that you can be part of. And you can 
see who’s in these groups. 

How do you approve your member?
We don’t ask for personal information. All you need to be 
precise on your bio to tell everybody else who you are, what 
you like and what kind of meet-up groups you are looking for. 
We approve most cases. But for a few bios with little integrity 
or sincerity, we turn down. Because once you decide you 
want to meet people of similar tastes and interests in person, 
we believe that it is essential to build up trust that we ask all 
the members to go by their real name. 

What is the mission of MUNTO?

Our mission is to help people’s lives richer by connecting 
them. Taking a step further from a repetitious cycle between 

ⓒ
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home and work and meeting people sharing similar interests, 
we sincerely wish anyone could experience transformation in 
life. The mission has recently nudged us into asking ourselves 
questions about the structure and framework of the service. 
The application has been a part of the pursuit to bring down 
barriers from time and venues so that more people can try 
small changes in their everyday lives. Quite unlike the meet 
ups with multiple sessions that were held in where MUNTO 
Lounge is located, Hapjeong-dong, the meetups are held in 
multiple locations these days.

What sets MUNTO apart from other meet-up platforms 
these days? 
It is open to anything and is ready to expand. Because we 
are ready to offer with an extensive variety of categories, 
topics and types of meetups. I believe that it’s the diversity 
that sets MUNTO apart from all others in the market. And the 
app has further made the platform more distinctive. 

Spread of COVID-19 has ushered in more online meetups. 
And MUNTO runs a few online meetups as well. From 
MUNTO’s perspective, what is it that draws a clear line 
between online and in-person meet-ups?

The key strength of online meetups is that you don’t face 
limits in time and venues. Because you can feel connected 
wherever you are. In-person meetings, on the other hand, 
do have some limits in time and venues, but instead, you can 
exchange energy with others. Because you can read facial 
expressions, unique aura of people you meet and gestures 
with all your senses. I can’t tell which one’s better – they are 
different in experiences to offer.

What is your definition of a good meet-up group?

My definition is a group with quality encounters. All meet-up 
groups, I admit, involve some encounters, but the quality and 
level could be different in every group. First of all, you need 
to have a good encounter with contents. From the meetups 
you need to open your eyes to something new or different 
perspectives to things you’ve known already. Second, you 
need to have a pleasant encounter with people. These people 
may be those sharing similar interest that you can click with 
them, or those have different viewpoint to give you fresh 
insights. If you meet up includes at least any one of these, 
you are in a good meet-up group.

What is the future of online platforms you are picturing?

We can talk about two directions for the future. One could 
be about reaching the ultimate realm of virtual reality. 
Some of the platforms could open grounds for contact-free 
meetups on virtual spaces created by metaverse or artificial 
intelligence. On the other hand, other platforms like ours are 
likely to highlight on connection and relationship. I admit that 
online meetups on virtual platforms would have their worth. 
But we see that the more advanced the virtual platforms are 

in the future, the more important it would be for people to 
get together in person, talking face-to-face and exchange 
valuable energy. We are confident to say that we have 
kept up with our good work and seek to carry on with the 
aspirations and pursuit.

To you, what is Seoul?
To me, Seoul is the city that I can “finally” consider it home. 
Because I was born and grew up outside of the city. I came 
to Seoul when I started by university years. The city was 
new and foreign to me that I felt like I had to make deliberate 
efforts to adapt myself to it. Before I turned thirty, I had always 
felt I did not could blend myself in the city and struggled to 
find a place to be. The emotions and feelings I went through 
back then may have pushed me into starting MUNTO. 
Because since I came to Seoul, I have always sought to build 
a foundation for new connections.  

What changes has “digital technology” brought to your life?

Digital technology is familiar to me. Because I am a digital 
native myself, and most of all, I was formerly a planner for 
an IT company. Because it has been familiar, like the air I 
breathe, that it is difficult for me to say what changes it has 
brought about. 

©
M

U
N

TO
©

M
U

N
TO



9
5

Platforms in Seoul
What Connects Between You and the Outside World 
Even though distance has physically been widened, many still look for connection with others. The recent 
trend has led to platform spaces cropping up in various forms these days. Here are four unique platforms 
in Seoul that could bridge between you and your work, interests or the outside world. 

A. 5F, Seongsuilro 22 gil 61, Seongdong-gu, Seoul  
H. instagram.com/happier.mart
T. 02 446 1012

O. Wed – Fri 12:30 – 19:30, Sat – Sun 13:00 – 18:30, Mon & Tue Closed
    * Reservations are required before visits. 

Brilliant branding idea enhances customer loyalty, making 
customers proud of their fandom. “oh, lolly day!”, with its 
mission of “making life happier,” serves customers with 
products, contents, services and communities. What sets 
“oh, lolly day!” apart from its rivals in the market is that it 
boldly names its customer “Happiers,” meaning those who 
are happy. The store, Happier Mart is designed to offer 
an extensive variety of happiness. Inspired from grocery 
stores, the store is ready to welcome anyone to drop by. Its 
signature color palettes, blue and orange, are eye-catching. 
Consistency in color schemes across the entire store 
space deftly delivers the brand message – visualization of 
happiness that the brand imagines. In addition, the office 
and the warehouse are within a few walks away from the 
store that customers are invited to have holistic experience 
in the brand. In Happier Mart, customers can try extensive 
range of products spanning from stationary items to 
clothing. And for closer communication to get to know 
more about the brand and its products, customers are 
welcomed to step by Talk Bar in the store. All elements are 
added, to any customer’s dismay, to boast positive impact 
of expansion from a virtual space to a physical space. 
Furthermore, “oh, lolly day!” shows its utmost attention to 
connection and relationship with customers by giving a 
novel title to each showroom staff or manager, “Presenter.” 
If you are looking for a pleasant encounter with a brand that 
makes its ceaseless efforts in getting to know more about 
customers and thus, find ultimate happiness, Happier Mart 
will top the list of places to check out.   

Expansion of Customer Experience 
HAPPIER MART 
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©oh, lolly day!
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A. B2F The Hyundai Seoul, Yeouidaero 108, Yeongdeungpo-gu, Seoul
H. bunjang.co.kr
T. 02 3277 0861

O. Everyday 10:30 ~ 20:30 

A. 1F PROJECT RENT Store #1, Seoulsup-gil 43, Seongdong-gu, Seoul 
H. project-rent.com
T. 070 4126 0561

O. Opening hours may vary by branches and exhibitions

BGZT LAB is a physical store opened by a platform for 
selling and buying second-hand items, Bungaejangter. The 
new store is designed to connect customers through the 
media of tastes and interests. Balancing between expansion 
from mobile service to physical spaces and focusing on 
selected categories, BGZT is currently featuring a collection 
of limited-edition sneakers. Sneakers have been selected 
as the first items because they are sold and purchased in 
the second largest volume in the platform, and the resellers 
market keeps picking up its pace in growth for the recent 
years. Mirroring the recent trend, one of the key attractions 
in the store, Kinetic Wall artistically showcases a collection 
of legendary sneakers. BGZT is divided into two different 
spaces – each themed around tastes and community - and 
concept and category to feature in the store are updated 
on a quarterly basis, yet. One of the spaces, Tastes Zone is 
packed with popular items and most of them are available 
for sale. Community Zone, on the other hand, is prepared 
for customers to sell or buy secondhand items. The store 
also serves customers with packaging and delivery as well. 
What is astonishing about BGZT is that it has pinpointed 
customers’ needs by, for example, enabling customers to 
sell or buy items without facing one another if they shared 
passcodes for the designated lockers. Being true to the key 
concept of bridging people with similar tastes and interests, 
BGZT LAB is spearheading in building up a vast variety of 
communities and generating related culture. 

Many of brand managers feel they need physical spaces 
for the brands yet face numerous challenges in reality to 
find one. Even if a few manages to find one, it is still tough 
to make updates relevant to fresh concepts or season. For 
the brand managers and owners with woes, Project Rent 
will definitely make a savior. Under the slogan, “a store 
featuring one single brand with one single piece of story,” 
Project Rent offers a space for a pop-up store or exhibition 
for at least two weeks or as long as three months. However, 
quite unlike many may assume, the place leaps beyond 
the realm of renting a physical space. To be relevant to 
branding ideas and main theme of exhibitions, Project 
Rent presents unique combination of items to transform its 
physical space into a place for the featured brand. Brand 
managers may choose one of four stores of Project Rent, 
hinting that customers have wider variety of choices to 
experience brands. Indeed, the place is resembling much 
to a magazine with fresh updates on a monthly basis, as it 
showcases new products and brands every month. Thus 
far, Project Rent has introduced brand names including 
Trolls Paper, an eco-friendly stationary brand and Farm 
Woobo, a farm that grows rice and produce by organic 
and traditional farming. In the beginning of the year, Project 
Rent has partnered with the electric franchise of Hyundai 
Motor Company, Ioniq to run a pop-up store, “STUDIO I” 
for experiencing taking 360 degrees view on sustainability. 
Indeed, Project Rent deserves to be promising for its 
novelty in viewpoint and senses, as it is not only unearthing 
brands with potential and stories, but also bridges between 
trending topics and people by making use of ethos and 
values of brand that it features. 

Connecting by Tastes 
BGZT LAB

Where to Experience Monthly Updates 
PROJECT RENT 

©Bungaejangter  ©PROJECT RENT
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A. Head Office of Jibmusil Sejongdaero 1F, 19 gil 16, Jung-gu, Seoul 
H. jibmusil.com
T. 02 877 7624

O. Open year-around 

The unprecedented outbreak of the infectious disease has 
brought numerous changes, with work pattern being one 
of the notable ones. Quite unlike a few years ago, remote 
working has now become part of everyday business 
activities. People are increasingly choosing to work 
from home, probably because they can stave off some 
pressure from organizational culture and office politics. 
Paradoxically, loose connection with the society has turned 
into motivations to seek more sustainability in interpersonal 
relationship at work. With the recent trend, co-working 
spaces have begun gaining popularity. A combination 
Sino-Korean words meaning “office nearby home,” Jibmusil 
runs co-working spaces located closer to residential areas, 
offering accessibility and immersive atmosphere. Starting 
with the first branch in Jeongdong in August 2020, Jibmusil 
has thus far opened in three different locations. Notably, 
Jimusil pays attention to types of desks and seats, rather 
than spaces. While “Nest” is an open-type space, “Cave” 
serves remote workers with partitioned desks. And the 
hybrid type, Hive is designed with Jibmusil’s signature 
work module to ensure mobility. The modular system 
offers flexibility in working environment, ultimately leading 
to business expansion in a relatively short period of time. 
Jibmusil is currently planning to respond to demands from 
wider range of customers living in Seoul metropolitan areas, 
by opening additional branches in districts, including 
Yangcheon-gu and Seongdong-gu in the first half of the 
year. In parallel, this co-working space is working on its 
combination of workspaces with IT to introduce its own 
smart module. For those looking into decent places for 
remote working, innovation and transformation of Jibmusil is 
worth looking forward to. 

Unrestricted Yet Unlimited Connection 
JIBMUSIL 

©JIBMUSIL 
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ⓒCha Woojin’s TMI.FM

ⓒDaily Jeong Jaekyung 

A music critic with twenty years of experience, Cha Woojin publishes 
newsletter with focus on music industry through the lenses of 
contents business. For your information, TMI stands for “take more 
information” to imply that the newsletter delves deeper into the latest 
trend. The key categories are Tech, Media and Industry. Sometimes, 
Cha switches categories into Talk, Music and Inspiration. Versatility 
of the name hints at the publishers 360-degree view on the music 
industry. For a fun newsletter like a radio program, all you need is a 
can of beer or a cup of coffee to pair and enjoy.

News Briefing Sprinkled with Humor and Wits
Cha Woojin’s TMI.FM

H. maily.so/draft.briefing

H. instagram.com/zesprifromkorea

This is a newsletter irregularly published by Zespri, explicitly pursuing to 
be “non-trendy.” But paradoxically, being far from trendy to seek one’s 
own taste has become part of the trend. In this sense, Interests Sharing 
Service is no longer part of the minority, thanks to recognition and 
acknowledgement from its fans for its unique sensibility and perspective. 
This newsletter touches on history, philosophy, psychology, music and 
economics. And quite sensibly, for readers overwhelmed by information, 
the body mostly includes viewpoints, while related information is shared 
in summary. For those who are new to this newsletter, have a listen to its 
playlist first. 

Sharing Interests with Sensibility 
Interests Sharing Service 

H. instagram.com/jaekyung.jeong

Consistency of someone who starts morning with writing will become 
a source of inspiration for others as well. Jeong Jaekyung sends 
a piece of essay every morning. It has probably been possible, 
because for Jeong, writing is closer to an act of curing and healing. 
The publisher’s interest in wellness and mindfulness would fill 
the morning with positive energy. This essay writer delivers her 
contemplation and careful observation on plants, seasonal changes 
and precious moments captured from everyday lives. 

A Dose of Morning Energy 
Daily Jeong Jaekyung 

Pleasure that Romanticists 
Indulge Themselves In 

What Slows Things Down

There are so many to read and too many to see. Essential information 
is piling up, while trend shifts at break-neck speed. Everything seems to 
be faster-paced these days that anyone could be lost in torrents of trend 
and information. Yet before you jump on the wagon and join everybody 
else around you, it might be a better idea to carry on at your own pace.  

TICKET NEWSLETTE

ⓒInterests Sharing Service 
©
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ⓒYour Harudrawing

ⓒDcommunicadtion Inc.

ⓒXCI

ⓒVichae Art Museum

With a slogan, “anyone can enjoy arts,” Your Harudrawing 
underlines that anyone can unleash creativity from acts of drawing. 
Because when stories are shared through the medium of pictures, 
life will become more fulfilling. With Your Harudrawing, you may start 
small with filling your life with a variety of stories and activities. Most 
of all, drawing kits are prepared that you don’t need to worry about 
what you need to get ready.

Making Everyday More Fulfilling
Your Harudrawing

H. harudrawing.com

Commemorating 140th anniversary of birth of Picasso, a special 
exhibition has been opened. The exhibition will mark one of the 
biggest retrospectives to showcase extensive collection of Pablo 
Picasso, ranging from oil paintings to sculpture, ceramics and 
lithography. The sole piece of work inspired from Korea, “Massacre 
in Korea” will arrive Korea for the first time in Korea for this exhibition. 
The exhibition is to be held in Hangaram Art Museum of Seoul Arts 
Center until Auguest 29th. 

The Revolution that Turned Renaissance Upside Down 
Picasso, Into the Myth 

H. picassoseoul.kr

H. frip.co.krH. andywarholeexhibition.modoo.at

Frip runs virtual clubs to share similar tastes and interests. This issue 
recommends “A Piece of Day, Film Camera,” among many that can be 
found. It doesn’t take any fuss to join this virtual club – all you need is to 
take a picture a day with your camera and post on the bulletin board. 
Truly, to print a picture from a film camera, it takes time and patience. 
Moreover, the images cannot be retouched. Yet in a faster-paced 
society, these film cameras and their outcomes will be useful in sparing 
a few moments for a pause. 

Andy Warhol was a figure who dominates the art scene of the 21st 
century, even after his death. The influence may be deeply rooted 
in his simple message – art is anything you can get away with. From 
a perspective in the Renaissance era, his artworks are likely to be 
perceived as something bordering between arts and business. Just 
as the arts who was ahead of his time quoted, “everything repeats 
for itself. It’s amazing that everyone thinks that everything is new, 
but it’s all repeat,” how about taking a fresh perspective through the 
lenses of Warhol’s artworks. The exhibition is held at The Hyundai 
Seoul in Yeouido until June 27th. 

Making Everyday Experience Like Travelling
“A Piece of Day, Film Camera,” Frip

Bordering Between Arts and Business
Andy Warhol: Beginning Seoul 

ⓒSunday Namaste

ⓒLin

H. sundaynamaste.comH. dcomm.co.kr

Sunday Namaste is a community for those who seeks to share 
ideas for wellness and mindfulness in life. Sunday Namaste defines 
believes that wellness can be different for every person yet starts 
with inner peace and satisfaction. For a good start, what has been 
chosen as a medium has been yoga. For all levels, on-demand 
video clips are available on the website. Most of all, you have more 
rooms to focus on your mind and body, without unwanted attention.  

Photography can be both science and arts – it is no longer 
viable to debate on whether photography is an art or replica of 
reality. Because photos have already seeped into everyday lives 
for capturing moments and deliver messages. One of the most 
prominent photojournalism magazines, Life illustrated turbulence 
throughout the Second World War. Eye-catching images took 
readers closer to the reality and relate themselves with the time. 
Today, photos of the periodical publication invite all into reflection 
upon the past and cast questions on sustainability of the present 
and future. 

Inspiration from Innerself
Sunday Namaste

Lessons from Yesterday Turning into Hope for Today
Life: The Last Print
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Switching On & Off 
Between Digital and Analog

I am a maximalist, embracing charms of all sorts of platforms on both 
virtual and physical spaces. After close observations, I have unearthed 
a few brands that shine through to take sheer pleasure in sharing them. 

COLUMN

Sheer Pleasure of Discovering Brands 
with Solid Foundation 
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“ON” for Analog 
As a fanatic of stationary goods, I tour around stationary stores to collect palm-sized 
items. These include pencils and pens for countless pages of notes. In my bag, I 
always have two pencils cases to keep five dozen of pens, notepads, a glue and an 
adhesive tape, scissors and a couple of copies of books. I should also add a small 
pouch to carry around stickers and a miniature case to keep my stamps. With these 
added up, I always end up dragging around my bag weighing about 2kg. This is 
only one of many hints at how attached I am to tangible items. 

“ON” for Digital
On the other hand, digital technology takes up a substantial part of my life. Spending 
fifteen months working from home, my employer finally materialized the idea of digital 
workplace. As a person working for a global company, even when I was physically in 
my office, I spent 80% of my time working virtually and remotely with my colleagues. 
Because I am used hopping around meeting rooms for virtual meetings, the digital 
workplace hasn’t been new to be at all. But since it replaced business trips and time 
for face-to-face communication, I need to admit that I started feeling some sense of 
emptiness. Our organization has been making its utmost efforts in filling the gap for 
the past year. 

My Digital Archive, My Digital Legacy 
I set up my Facebook account in April 2009. And four years later, on September 
2013, I signed up for Instagram. Over the past decade, I have left my traces of my 
life and archived the time I spent with people around me on these digital platforms. 
For instance, in my Facebook account, I have photo albums of my child sorted 
by years, while I keep my albums on work projects by years I have spent working 
for my employers and I created separate albums to keep track of what I did with 
people I met. I can still remember the thrill and excitement when Facebook first 
introduced the feature, “Years Ago Today.” Because I can recall that I captured 
moments from today so that someday, I can face “some time ago today.” On the 
other hand, I started Instagram, because I wanted to catch emotions I go through at 
certain moments with a few pieces of photos. And to be mindful of myself, I named 
the account, “memyselfolive.” In short, my Facebook and Instagram accounts are 
my online journals, as well as channels to leave message to the outside world. With 
these messages, I wish I could share precious moments and memories that I have 
captured and further, deliver warmth to everybody else who may go through similar 
situations and emotions. 
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Through a Lens of Someone Working for Facebook and Instagram
I treasure moments of expected discovery. When I find lines of unique shops in an 
alley, in particular, I find myself overjoyed that I keep thinking out loud, “this is too 
good to be true!” Every time someone asks where I find these places, it takes me 
less than an instant to proudly say, “from Instagram!” 

When I travelled to the south coast of Korea, I had a chance to tour around local 
shops in the neighborhood. And one of the shop owners came and asked me how 
I found the shop. Upon my answer that I found it on Instagram, I was pleased to 
find the shop owner being delighted. Since then, I upload a few photos, tagging 
the Instagram account of the shop. To the posting, the shop owner sent a direct 
message that read, “Oh, are you the Instagram person back then? Good to be in 
touch with you again!” From the direct message, I found myself fascinated by. what 
the shop owner referred me as “Instagram person.”  

I joined Facebook in May 2017. My team’s mission is “to help all people and 
businesses around the world to switch their brilliant ideas into great opportunities.” 
Bridging ideas of businesses - from small businesses to larger corporations – to find 
opportunities for growth in the digital world would be the core part of my work. In 
addition, I aspire to offer support for growth of small businesses. Balancing between 
my twenty-three years of experience and my future career aspiration, I feel that I can 
finally come up with the personal mission as follows:  

Cheer leader to support people and business to grow.

I believe that platforms are out there in the market to be cheer leading the 
businesses to make their growth. This is one the reasons why I love working for this 
company. And on these digital platforms, I can keep journals of my life and find keys 
to set my aspiration and career path.

A Heyday of Small Brand Names 
For the past two decades, digital platforms have evolved. And in parallel, one of the 
most exciting changes to note is growth and development of small brands. Needless 
to say, anyone can start a brand, and anyone can become a brand today. Brand 
is now about existing these days. To these brands, essence and values are added 
to tell stories and through digital platforms like Instagram or Facebook, anyone 
can generate fandom today. Stories behind a brand can be delivered in a variety 
of intangible format, including visual elements, texts and spaces. To this extent, I 
believe that a brand can include “anything with a name or anything that exists,” as 
well as a business that serve customers with service, products and spaces. And 
digital platforms have left impact on these brands. Finding small brands, especially 
those with solid foundations and essence, I appreciate for opportunities of sharing 
their stories with these businesses and their brands. Sometimes, I feel like I am part 
of the paths they are taking. Today, these brands are finding their own pace and 
rhythms. With lines between online and offline blurring, the brands are making their 
presence. And from these brands, I get to ask myself what changes are being made 
around me. 
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Advertisement 
 1. Showing how good a thing is.

 2.  A Notice or announcement in a public medium promoting a product or service.

What does it take to create an effective advertisement? One of the fundamental 
questions I have always asked stemmed from the fact that the mass public disliked 
watching advertisements. Then I started admiring “good advertisements” and 
“advertisements that people love.” And later, I shifted my focus to “advertisements 
that anyone is willing to share.” The shift in focus has opened my eyes to brand 
names that make most of power of influence through digital platforms and fans who 
are more than ready to share their stories. On the Instagram, legions of consumers 
are found to mention and tag the brand names they like, and further, indulge 
themselves in contents offered from these brand names. We call these consumers 
“fans.” We learned that 90% of the Instagrammers follow these businesses and 
their brands, hinting at transformation in relationship between consumers and 
brands. Even though the brand managers do not always run and manage virtual 
communities of these brands, the communities continue to spread and growth 
through digital platforms. And what their fans expect from is rich stories behind 
the brands. One of the smaller-sized botanical gardens I came to know recently, 
“Tiger Garden” introduced itself with a heart-warming phrase, “you can encounter 
the Mother Nature from a small pot of plant. We are here to create a garden where 
a diversity of plants and ideas grow.” I was touched by their feeds filled with their 
wonderful stories. As if learning about the brands history, I checked every one of 
their postings. 
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About Seo Eunah
Seo Eunah is the director of Global Business Marketing Team for Facebook Korea, as well as a brand adventurist and story 
collector. Seo enjoys a variety of pastime activities and is ready to give helping hands for those with brilliant ideas to find 
great opportunities.  

Process of Thorough and In-depth Communication
Every brand has its own story. Any brand or product has lots of stories to tell about 
its beginning and paths it has taken to grow. Whereas brands could interact with 
consumers only after their products are ready, they can share almost anything 
on digital platforms – their start, their journey and the moment they see their final 
outcomes. And in every stage, they leave rooms for their fans to take part to enable 
thorough communication on digital platforms. In the time of digital renaissance, 
consumers are no longer those who merely purchase products, but are transforming 
into those who create fandom. With more attachment to the brands, expectation is 
changing these days – fans are looking to be closer to, engage with and experience 
the brands they like. The Millennials and Generation Z, in particular, are willing to 
express themselves and they expect much about the same from the brands. The 
recent changes underlines integrity and sincerity of brands. Consumers with better 
knowledge in integrity and sincerity of brands are likely to purchase products, 
encourage others to experience the brands and share their satisfying experience 
with the rest of the world. And throughout the process of creating fandom, fans 
came to look for rich experience beyond the realm of advertisements. In turn, brand 
managers began to pay more attention to designing novel experience. The key 
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Some brands choose to run physical stores that do not actually sell products – 
instead, these stores present special experience that the brand look to deliver in 
physical spaces, nudging their fans into spreading words on digital platforms. Quite 
unlike the past when the majority of the brands placed their resources and focus 
on physical stores and considered virtual stores as options, they are rushing to 
open virtual stores first and then see whether to open physical stores later. This is a 
notable change, as digital platforms transformed into the essential media for strategy 
and growth in the digital era. The digital platforms open grounds for individualized 
discovery, interaction with integrity and active engagement, building stronger 
relationship with customers. 

Opening Eyes to What is Real and Listening Closer to Voices from Brands 
As fans are increasingly experiencing brands with more sophistication these days, 
these fans learned how to pick brands with sustainability and sincerity. I see so many 
things accelerated by digital platforms these days. When everything is overflowing 
these days, most of us learned how to find genuineness with close observation. To 
me, the biggest pleasure in the digital platform is have a listen to voice of brand filled 
with warmth and discovering brands with brilliant ideas and stories. 
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How to Be Connected in the “Contact-Free” Era  

Almost all activities can be conducted virtually these days. Yet exhibitions 
and interactions with people still cannot be replaced with virtual 
experience and spaces. Having occurred to me that a quick walk could 
quell thirst for exhibitions, I took on a walk along alleys that transformed 
into exhibition spaces. Here are a few walking paths to exchange ideas 
with those who share spaces in the city. W
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A Walk to Keep Connected in Cities

A Small Gesture to Transform the City 

Guerrilla gardening refers to gardening activities on lands that gardeners quietly cultivate lands such as 
abandoned sites and areas that are not being cared for or private property in cities. In reality, guerrilla 
gardening is already widespread in Europe and Americas, as well as Korea. Quite unlike its belligerent 
name, I personally find the activists somewhat funny and cute, imagining how sneaky they are finding sites 
to cultivate plants. But these cute activities turn out to be small yet bears tangible outcomes to bring about 
changes in cities. For one, guerrilla gardening has proven to be effective in curbing illegal disposal of 
garbage – plants in abandoned sites would discourage fly-tipping.

Small changes reveal to be powerful in transforming cities, as seen from a case in Mullae Art Village. 
Mullae-dong was originally a metal factory district, with a cluster of ironworks. In its heyday, the district 
flourished to lead the steel industry of the city. However, after the financial crisis in 1998, the majority of 
the ironworks closed or relocated themselves, leaving some empty sites in the district. Artists looking for 
affordable places to rent began to fill the spaces to transform the area into a hybrid between ironworks and 
art scenes. The beginning may have been humble. It may have been a small piece of Graffiti on an iron gate 
of one of the ironworks that attracted artists to the neighborhood. The Graffiti cropped up to cover all doors 
and gates of ironworks, turning them into artworks to thus change landscapes.

“Let’s make it simple What we do can be deemed similar to throwing stones far, far away. As far away 
as you can. Anyone makes mistakes. Anyone thinks that because people have similar skills, they cannot 
throw their stones any farther, as they throw from the same point. But in 
fact, it is quite the opposite, because of the time and generation. You are 
not throwing from a starting line. You are picking the stone to throw from 
the point it dropped, after my generation and the past generations kept 
throwing.”

- Excerpted from Fifty People by Chung Serang   

Walking around Mullae Art Village, I could touch, smell and fell the time 
and generation that the author mentioned in the book. And I could even 
see how every corner of alley could change with time. In a narrow alley 
where barely two persons can pass by, ironworks and artworks are 
coexisting. Walls of ironworks are filled with paintings. A blend of ironworks 
and artworks, though different in outcomes, share one thing in common 
– they generate tangible outcomes. In this regard, the area deserves the 
name, Mullae Art Village. A walk around the area seems to open my eyes 
to history of creation, appreciating artworks on streets and interacting with 
creators in the neighborhood. Indeed, a small move ripples into changes in 
a city. A stone’s throw, in the end, will change the world. 

GUIDE
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How to See the World with a Fresh Perspective 

I had a chance to see a photo taken by a photographer, Xavier Portela. Dreamy and fantastic scenery 
of a city in purple and blue looked like a painting in catchy colors. But as I took a second look, I found 
out that it was Seoul that the photographer portraited. Street scenes made with things like sign boards 
of pubs or streets with snack vendors were all too familiar that I never imagined taking a close look at. 
But the photographer boldly captured the scenes, as if taking a few snap shots from travel destinations. 
Given that a word “exotic” can be a subjective expression, if you try to take a fresh perspective, any 
cities may look exotic. 

Boan Inn may be one of the places that deserves such attention. One of the oldest building in Seochon, 
Seoul, Boan Inn first opened as an inn in 1942 during the Japanese colonial period and offered warm 
hospitality for sixty years. It made its name for accommodating prominent literati and poets of Korea, 
including Seo Jeongju. After the inn closed down, a new four-story building, Boan 1942 was built next to 
the old inn. The former inn is now a gallery, while the new building, Boan 1942 runs a café, a bookstore 
and a guesthouse.

When the inn shut down in 2004, the outdated building seemed to be ready for demolition any time. But 
a fresh perspective and imagination gave the inn with decades of history a new life. What was a hideout 
for artists has now transformed into a precious space for exhibitions. Quite fascinatingly, the former inn 
building connects with the new Boan 1942 with a bridge on the second floor. Climbing up the squeaky 
wooden staircase in the old building and crossing the connecting bridge to Boan 1942, Boan Books 
readily welcomes its guests with carefully curated books to be relevant with trend and the time. The 
bridge looks and feels like it has been made to time travel between the past and the present. 
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The bookstore has prepared a few seats where guests may read or listen to music, sitting by the window 
with a picturesque scenery of Yeongchumun Gate of Gyeongbokgung Palace. On the third and fourth 
floor of Boan 1942, a guest house, Boan Stay accommodates guests with warm hospitality. The café, 33 
Marke serves guests with coffee and tea. In short, Boan 1942 is a cultural complex where anyone can 
enjoy with all senses.

Taking a seat at a café, I imagined how anything in cities with many years of history may be used 
today. Boan Inn has been counter-intuitive that a new word, “urban regeneration” has been coined. 
Transformation of houses or factories into cultural complex has already become part of the trend today.

With travel restriction still continuing these days, I seek to take a walk around neighborhoods, taking 
fresh perspectives and closer looks at almost everything in the city with many years of history and stories 
to tell. Perhaps it takes a bit of imagination for an encounter with exotic scenery from streets and places 
you walk around and stop by every day. You don’t need to travel a distance or sigh for what is missing 
from virtual exhibitions. As long as you can take a walk around, making a good use of your imagination, 
every step you take will turn into an exciting journey and the city you’re living will transform into artworks. 
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Masterminds of 
Personal Branding in the Digital Era 
CEO of Artpangshow Jeong Yunmi, 
Show Host Lee Woojeong,

Chief of Sawing Machine Workshop 
& Secret Behind Success Lab Do Seoyeong

Growing number of people are branding themselves these days. Here are 
three personalities who have chosen to take unbeaten paths to find out 
what choices they made for their adventurous journeys.Ed
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During my graduate school years, I started an art education 
business targeting children, “Artpang” and had opportunities 
to meet numerous children. However, taking a maternal leave 
for a few years, I grew anxious that my contents may die 
out. The anxiety pushed me into uploading my contents on 
numerous platforms.

I first turned to YouTube. I took a class to learn how to 
generate contents for YouTube in the community center and 
complete the course while I was pregnant with my child. After 
learning editing skills, I took a few video clips based on the 
contents that I used for my previous classes and uploaded 
them on the platform. I need to admit that these video clips 
had rooms for improvement, because I couldn’t afford to 
rent a studio or find fancy equipment. But looking back, the 
experience was fun and exciting. The experience helped me 
realize that there was a clear line between running classes 
and generating contents to share with everybody else. And 
furthermore, I came to convince myself that I should be a 
contents creator, rather than an art class teacher. Since then, 
I signed up for a program run by the local government for 
supporting me-media. I can recall one of the presentations 
I made in Gangnam-gu, Seoul. The time given for each 
presenter was limited, and moreover, multiple number of 
applicants took part that I felt pressured. On the subway 
ride to the venue, I kept memorizing the script for the five-

minute presentation. After the presentation, the judge left 

an encouraging remark, “I like the contents. I believe that 
customers will keep coming back to you. Good luck!” 

My presentation touched on education with a convergence 
between science and arts and has earned credits for the fact 
that an educator with experience in teaching children rolled 
up sleeves for contents generation. Amazingly, comments 
and remarks from complete strangers back then are still 
giving me energy these days. Every time I face challenges, I 
utter to myself, “well, I am on the right track.” I was fortunate 
to be selected to receive fund with amount of KRW 5 million. 
And with the fund, I purchased equipment for video shooting 
and created “Artpangshow Season2.” But the contents didn’t 
create as much stir as I sought to – they were designed for 
children, but it was not easy to spread words among under-
aged viewers. YouTube Kids were available for service 
back then, but for some reasons, the contents could not be 
searched on the app. And to make things worse, there were 
numerous issues to resolve. Then shorter versions uploaded 
on Instagram began to draw attention. 

Quite fascinatingly, I learned from trial and error that female 
viewers in their twenties and thirties make up the majority 
of those viewing contents for children. And these viewers 
happen to be key users of Instagram as well. The shifts to 
focus turned out to be tangible results. Since then, I switched 
the target to parents and educators, instead of children 

Sharing and Experiencing Knowledge 
and Experience
CEO of Artpangshow Jeong Yunmi

and learners and made updates on contents on Instagram. 
These days, the key policies for contents generation are as 
following: first, the contents should be made with no more than 
ten photo images. Second, video clips should be short and 
intuitive. After half a year since I began uploading contents on 
Instagram, the pandemic spurred demand for ideas to spend 
time with children at home, resulting in exponential growth 
of followership. In parallel, I teamed up with an influencer to 
start a live broadcasting program and the program proved 
to be helpful. I had two thousand followers back then and 
was lucky enough to receive an offer to work together with 
an influencer with tens of thousands of followers. Since the 
live broadcasting, the followership skyrocketed. And one of 
the owners of preschools contacted to ask me for art class 
kits for children to try at home. The kit was made for children 
at around age four and a give-away event on the Instagram 
created a stir. Seeing a massive number of people asking 
me to sell the kits, I decided to make the kit and sell online 
in Naver Smart Store. The online sales involved extensive 
process ranging from purchase of materials, contents and 

product design, packaging and delivery and was labor 
intensive and challenging. But thanks to customers who came 
to me, I felt enormously happy. Testimonials and comments 
with photos of children playing with the kits made me feel 
overwhelmed.

After I started selling the art class kits on Instagram and other 
online platforms, I have turned to stabilize my business. I 
recently introduced a workbook serios to offer streamlined 
curriculum and am looking into opening online classes. 
Admittedly, the trial and error in creating the kits brought me 
to where I am today. If I hadn’t shared the contents online, I 
wouldn’t have been able to take on an adventurous journey. 
Agreeably, everything has started from the smallest thing from 
me. From my experience, I am confident to say that anyone 
can start with sharing knowledge or experience, however 
trivial it may be. Because I believe that experience in sharing 
could give new opportunities for growth. I am grateful and 
happy to see such belief being brought into reality these days. 
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Platform literally means a physical space for passengers 
to board on transportation means. To me, the word seems 
to be a space – whether virtual or physical – to bridge 
between commodity and consumers. These days, I am into 
live commerce platforms, where I can sell and interact with 
viewers and consumers. Since I was young, any place with 
stage and lights could become a place where I can unleash 
my potential and dream – these stages were for ballet 
performance, dramas and later, moderating numerous 
shows and events. Today, live commerce platforms are the 
stage to me as a “show host,” with only lights and tripods 
needed to interact with “customers,” instead of audience. 

Only few would have imagined that live commerce would 
be as active as today. When COVID-19 loomed over the 
world, paradoxically, I began to make my name through 
mobile platforms, including YouTube, Naver, Coupang, 
11th Street, Grip and Hyundai Home Shopping. Honestly, I 
can say that I like the endlessly repetitive circle of meeting, 
researching and broadcasting. I find myself much happier 
than when I was stressed out sitting at the office in the past. 
My friends and acquaintances around me express their 
concern about less-than-stable prospects of freelancing 
jobs. I admit that I was not confident with the opaqueness of 
the future and career  prospects. But now, I like what I do, 
because I can get closer to the future that I dream of. And 
most of all, both of work and life are important to me – any 
experience and emotion would become important assets 
to me. I start my morning ritual with turning TV in the living 
room to watch home shopping channels. Then I get myself 
on the treadmill for a walk. 

At this Moment, At this Point
Show Host Lee Woojeong

Anyone may have had challenging moments. The moments 
that could have made you sigh or the moments that made 
me feel like heaven or hell all remain as important assets 
to me. Because the experience would turn into stories that 
would make products look more attractive to sell. The more 
energy and resources I invest in, the better outcome in 
sales I get rewarded with at broadcasting programs. 
As  a  show hos t ,  I  be l ieve  tha t  you  need to  be 
knowledgeable about products you sell, but at the same 
time, you need to be able to share stories from consumers’ 
perspectives and make these consumers relate themselves 
with the products. For those who are hesitating to jump out 
of their comfort zone, I would like to stress that “moments 
filled with happiness are put together to make your life 
happy.” You only live once in your life, and it is worth taking 
some risks to make anything of your own. Because you 
may not have a second chance in life. As for myself, I am 
heading to the gym to make sure that I am fit enough in 
front of my customers. 
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A few may be grateful for the opportunity generated from 
the pandemic. Some of lecturers who were active in 
physical spaces have expanded their spectrum to virtual 
domains and see their income grow by tenfold. But seeing 
the majority impacted by the outbreak of the viral disease, 
I decided to be cautious. Because we all need to be aware 
that happiness to some could often turn out to be pain 
for others. For some time in the past, I was suffering from 
enormous amount to debt. All I had in mind back then 
was to pay off all the debt. With clothes making skills that I 
learned, I ran classes to pay off debt and make ends meet. 
Yet I still met challenges – income from physical classes 
inevitably had limits in making money.

It occurred to be that I had to make an income source that 
has little limits. I was convinced that online classes could 
be the key to solve problems. But I saw only a handful 
agreeing with my idea. For the vast majority of people who 
believe that skills training could be made possible only in 
offline classes, my idea may have sounded nonsense. As 
always, however, the more people said “no” to my idea, 
the more convinced I became with my out-of-box idea. 
What I turned to back then was an online community on 
the Korean internet portal site, “Daum Café.” I thought 
that once I promote online courses to attract people on 
the online platform, I would see people lining up. But the 
reality bit. In three months, all I could see were my family, 
friends and students who took offline courses before. The 
experience gave me lessons that I had to promote myself 
first and have energy to stick with my business idea until it 
makes a turnaround. 

I started the online courses to make more money, but 
ironically, I had to give up on making profits. To let 
everybody know what I do, I ran free courses for three 
years. Since then, I began to build up reputation and see 
people paying for classes to learn more. With time, I raised 
lesson fees and into the third year since I began my online 
endeavor, my efforts started paying off that growing number 
of people paid for my online classes. The online classes 
had a spill-over effect on the offline classes that I have seen 
some of students from online courses flocking to offline 
courses. Furthermore, students from all across the country 
signed up for the classes. If I didn’t had opportunities in 
online platform, I suppose none of these would have been 
possible.

If I hadn’t Had the Idea Back Then 
Chief of Sawing Machine Workshop & Secret 
Behind Success Lab Do Seoyeong

I need to compliment myself for turning to online platforms 
for a breakthrough in the difficult time. If I just gave up in 
front of the challenges, I couldn’t have dreamt of anything 
I have today. Honestly, I could spend days and nights 
talking about what I benefited from online platforms. But I 
have seen still a few not giving a try, just because it looks 
difficult and challenging. To me, this is sad, because doors 
are wide open that almost anyone can experiment with their 
own ideas today. In fact, if you don’t go through trials and 
errors now, quite dreadfully, you might end up struggling 
to find opportunities for the rest of your life. Life is strictly 
about “give and take.” It takes painstaking efforts before 
reaching any glorious state. I boldly suggest that if you 
have any idea, start with it on one of the online platforms 
now to prepare safety nets for your life. Because these 
online platforms are some of the useful tools to promote 
yourself. Once you make your name, you will start seeing 
the magical things happening in front of your eyes.  
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The British sci-fi drama, “Years and Years” takes its realistic approach in illustrating the near future between 
2019 and 2034. Throughout the drama, development of technology reshapes political, technological and social 
landscapes and the entire humanity plunges into chaos. And in parallel, the future resembling much to the 
pandemic today unravels. In 2034, a humane and altruistic activist, Edith chooses to become a transhuman 
before her death. Without a doubt, evolution of technology brought all information and memories back to her by 
downloading relevant data, yet there were critical few that can never be converted into digitized data. 

“I’m not code. I’m not information. All these memories, they’re not just facts, they’re so much more than that. 
They’re my family. And my lover. They’re my mum, and my brother who died years ago. They’re love. That’s what I’m 
becoming now. Love. I am love.”  

From “Years and Years” directed by Simon Cellan Jones

The majority of us are touched by what Edith stresses, because we are humans. While technology keeps 
evolving and brings about changes in the future, minds and hearts remain to be part of the domains of humans. 
Admittedly, human beings are erratic and capricious creatures. They only live once but keep making mistakes 
and being haunted by all kinds of emotions like jealously, love and generosity. Indeed, minds and hearts of human 
beings can never be reproduced with mere 0s and 1s. Here is the playlist that replays such hearts and minds. 
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Every time I find myself clueless about what to write, I read 
A Writer’s Diary by Virginia Wolfe. The late author kept 
her journal and left her thoughts and ideas on writing from 
1918 until two weeks before taking her own life in 1941. For 
twenty-seven years, Wolfe had written and bound twenty-six 
copies of journals. This novelist may have known by instinct 
that someone might want to have a glimpse at her precious 
archives in the future. Because the majority of those who write 
for living like her tend to keep in mind that someone might 
read, even when they keep their journals. As for myself, I need 
to be honest that I keep mine, with some expectation that 
someone might discover it decades later. I should admit that 
fear that nobody would read mine brings me an enormous 
agony. As for the question of whether I open up myself for this 
kind of writing, I can say that I seek to illustrate myself better 
than what I am in reality. And for most occasions, I do look and 
sound much better on the journals. Admittedly, every once 
in a while, such elaborated self feels despicable, yet it is still 
making up a significant part of my humane self. In short, I may 
need to conclude that being honest is about “seeking to be 
transparent,” rather than “being perfectly transparent.” When 
I open the journal that Virginia Wolfe kept in her life a century 
ago, for some reason, I feel that the late author is the only one 
who knows what is in mind. And motivated by Wolfe, I keep 
writing my stories, trying to be myself and be honest. And to 
be more honest to myself, I keep writing, hoping that someone 
would read my stories one day.   

In the near future, digital libraries start serving as memorial 
parks. Replacing books, “minds “ – compilations of heart and 
mind that are converted into data – are uploaded. A daughter 
in her pregnancy visits one of the digital libraries to have a look 
at her mother’s “mind.” But she finds that her mother’s mind 
had the classification system so-called “index” deleted that the 
mind cannot be found within the facility. To find the mother’s 
mind, the daughter starts tracing back her mother’s life. In 
fact, the daughter had never related herself to her mother 
throughout her life. But learning about how her own mother had 
led her life, who her mother had been and whether her mother 
was able to be herself, as well as a mother of her child, the 
daughter realizes that she now has a few things to tell her own 
mother. Internal Loss is one of the short stories in a short story 
collection, If We Cannot Travel at Light’s Speed. We may need 
to ask ourselves how much we know about our loved ones; 
how well we understand them and reversely, how much we are 
misunderstanding them. Yet clearly, most of us continue our 
efforts, even though almost everything, including hearts, minds 
and spirits would be digitized in the coming future, just like the 
daughter who utters a few words after she finally found her 
mother’s mind, “I now understand you, mom.” 

A Writer’s Diary 
Virginia Wolfe | Sol Publishing Company

If We Cannot Travel at Light’s Speed  
Kim Choyeop | Hubble 

BOOK

Mind and Heart beyond 0 and 1 

About Heart and Mind of Human 
that Shall Never Be Reproduced 
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MUSIC MUSIC

Back in 2007, I had a thing for a boy who would sit by one of the window seats in the library 
and read Haruki Murakami or Alain de Botton. I remember he was pale, liked wearing jeans 
with white T-shirt and had his earphone on his ears. Every time I peeked at him smiling, I was 
dying to know what he was listening to. I wanted to know everything about him, and what was 
in his mind. I searched his social media accounts, and learned that he was a DJ, specializing 
in electronic music. Listening to Daft Punk’s “Something about Us,” I read one of his postings 
titled, “I Have a Rainbow Flowing from My Hands.” Back then, I could hear my heartbeat louder 
than the music. I had never imagined electronic music could sound as romantic as the tracks 
by Daft Punk. I was so into him that it only took me an instant to fill my playlist with electronic 
music. I confessed later, though he did not say, “yes” to me. When I heard the news that Daft 
Punk disbanded this year, I took out this album to have a listen to “Something about Us” for 
the first time in a while. Then I wondered what the boy listens to these days. Just like the lyrics, 
“’cause there’s something between us anyway,” I wished there was something between him 
and I. But in the end, it was closer to admiration than love. 

“I thought one could make a confession with sincerity on a sleepless night. For a person 
like me with insomnia, I liked it when someone said, “good night” to me. After having 
sleep problems for quite a while, I feel sad when someone fell asleep before I do. 
Sometimes, it seems petty for me to wish someone a good night now. I wrote this song, 
wishing my loved ones a good night’s sleep.”

- IU
This is the response from IU to tell the motivation behind writing the song, “Night Letter.” 
On a sleepless night when you can’t get series of thoughts out of your head, you might 
end up with anxiety because of all the worries that emerge above the surface. Not being 
able to fall asleep, you choose to get up and start scribbling a few words, with someone 
in mind. You may wonder whether that someone is sleeping well and wish a good night’s 
sleep. With your sincere wish, you send a letter to confess how much you are in love. 

Discovery 
Daft Punk

Night Letter 
IU
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MOVIE MOVIE

At midnight when a bell tolls, a novelist Gill gets on a car that glides in front of him and 
leaves for Paris in 1920s. The novelist spends dream-like time with artists and novelist of the 
time, including Fitzerald, Hemingway, Picasso and Dali, and falls in love with the muse of the 
artists, Adriana. Few should doubt that it was the golden age blessed with artistic minds and 
romance. But Adriana insists that everything is boring, and she wants to travel to the further 
past. Gill utters out the following, as if he is telling himself: 

“If you stay here and this becomes your present, then pretty soon you'll start imagining 
another time was really the golden time. That's, you know, what the presence is. It's a little 
unsatisfying because life's a little unsatisfying.”

- From “Midnight in Paris” directed by Woody Allen 

Perhaps we could see ourselves from Gill and Adriana. To a similar extent, in a faster-
paced era dominated by smart and digital technology, analog is receiving attention. We find 
comfort from things with many years of history, things that take time, efforts and sensibility. 
And some of us may insist that we miss the past because it was much better. But the 
moment we live now will someday become part of the past. However plain and simple it may 
be, we may have nostalgia for today. Because every moment of today shall be special. 

“I just wanted you to know there will be a piece of you in me always, and I’m grateful 
for that. Whatever someone you become, and wherever you are in the world, I’m 
sending you love. “ 

- From “Her” directed by Spike Jonze. 

Theodore is a professional writer who composes and writes letters for clients. 
Whereas he assists others in delivering heartful messages with beautiful sentences, 
he himself is leading his life of loneliness and emptiness, separated with his spouse. 
Then he finds an artificial intelligence operating system, Samantha and feels intimate 
feeling for her. But Theodore learns later that he is not the only one who is deeply 
in love with her. Murmuring, “I’m yours and I’m not yours,” Samantha confesses 
that she is in love with anyone who uses the operating system. Only after Samantha 
leaves Theodore, he finally realizes how he deals with love and emotions and starts 
writing letters to the love of his life, his wife. For the sole recipient for the hand-written 
letter, Theodore delivers message of sincerity and love that may be inexplicable.

Midnight in Paris 
Woody Allen | Comedy

Her 
Spike Jonze | Drama
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Where to Find SEOUL MADE 

There are a few stores that quietly keep their places for many years. They are friendly 
and reliable that they seem to stay in place longer, while everything else changes. 
And such stability offers enormous comfort. One of such stores, Donga Bookstore 
has been warmly welcoming its customers since it first opened in 1956, and the third 
generation of owner continues his efforts in making the bookstore sustainable. 

Donga Bookstore 
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A. Subok-ro 108, Sokcho-si, Gangwon-do 
H. instagram.com/bookstoredonga
T. 0507 1413 1555

O. Mon – Sat 09:00 – 21:00 

Inside Donga Bookstore 

SEOUL MADE Mini Book Section

Donga Bookstore has just started running its SEOUL MADE 
Mini Book Section. A preview of the renewed Premium Book, 
Mini Book are now available in Donga Bookstore. Check out 
the latest issues and spare a few minutes to imagine what is 
going on in Seoul these days.

It is such a pleasure to meet you. Please introduce yourself.
Donga Bookstore is a local bookstore in Sokcho, Gangwon 
Province and has been run by the owner family for three 
generations since it first opened its door in 1956. I’m Kim 
Yeonggeon, the third generation of the owner and I’m in charge 
of running the bookstore now. My grandfather was a journalist 
for Donga Ilbo based in Sokcho and started the bookstore with 
the name, “Donga Stationary Store” and then renamed the store 
“Donga Bookstore” in 1960s. 

The bookstore seems special for the fact that it has been run 
by a family for generations.

With ebb and flow of the times, the bookstore had gone through 
numerous ups and downs. Nevertheless, our family has kept 
calm and carried on to earn credit from our customers. The 
bookstore has been run for three generations and we are making 
all possible efforts to keep the bookstore afloat, and it is such a 
delight to know that such efforts are being recognized by our 
customers (laugh).

You may have a diversity of customers who visit Donga 
Bookstore.

I admit that the customer base is diverse – some older-aged 
customers have been frequenting even before I was born, some 
others visit us even after they moved outside of Sokcho area 
and still others are new to Sokcho. And I have even seen a few 
who order delivery, even though they have never been to our 
store before. To us, any one of customers is precious to Donga 
Bookstore that we seek to continue valuable relationships.

What could be ahead of Donga Bookstore?

 As for Donga Bookstore, we dream of being the latter. Since 
my grandfather first opened the bookstore, it has weathered the 
storm to continue for generations. And we wish the bookstore 
would be a reliable guide to the local community, being relevant 
to the time. 

INTERVIEW

Owner of Donga Bookstore  
Kim Yeonggeon
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OFFLINE STORE

Kyobo Book Centre

Youngpoong Bookstore

Bandi & Lunis

Arc & Book Shinchon Store

Arc & Book City Hall Store

Arc & Book Seongsu Store

Arc & Book Jamsil Store

Uhjjudah Promenade 

Life Books 

Cafe Skon

Dongyang Bookstore

Broccoli Soop 

Bookstore Donga

Moonwoodang Bookshop

ONLINE STORE

Kyobo Book Centre kyobobook.co.kr 

Youngpoong Bookstore ypbooks.co.kr

Interpark interpark.com 

Aladin aladin.co.kr 

Bandi & Lunis bandinlunis.com

YES24 yes24.com

AROUND a-round.kr

E-BOOK STORE

Kyobo ebook kyobobook.co.kr 

YES 24 yes24.com

Aladin aladin.co.kr 

Bookclub Millie millie.col.kr 

Ridi Books ridibooks.com

Joins Prime  joins.com

PREMIUM BOOK

Where To Find Seoul Made 
Premium Book

Buy now

The mini book of Seoul Made is a booklet to showcase some of the contents for preview. 
Seoul Made Mini Book is available for free in the following locations.

PREVIEW MINI BOOK

Where To Find SEOUL MADE 
Mini Book

CAFE

Terra Rosa

Seoul Gwanghwamun Store, Seoul MMCA Store, 

Seoul SAC Store, Seoul Posco Center Store, 

Seoul Gil-dong Store, Gyeonggi Dongtan Lake Store, 

Gyeonggi Pangyo Store, Busan Suyeong Store, 

Jeju Seogwipo Store, Gangneung Imdang Store, 

Gangneung Gyeongpoho Lake Store

Slow Forest

Samcheong-ro 5 gil 20, Jongno-gu, Seoul

Itda Project

Seongmisan-ro 31 gil 14, Mapo-gu, Seoul

Café Skon

Seongmisan-ro 172, Mapo-gu, Seoul

Coffee Baljeonso

Tojeong-ro 49, Mapo-gu, Seoul

mk2

Jahamun-ro 10 gil 17, Jongno-gu, Seoul

BOOK STORE

Life Books

Seoul Store, Busan Store

Arc & Book

City Hall Store

Thanks Books

1F, Yanghwa-ro 6 gil, Mapo-gu, Seoul

Uhjjudah Bookstore

Worldcup-ro 19 gil 74, Mapo-gu, Seoul

Bookstore Donga

Subuk-ro 108, Sokcho, Gangwon-do

Moonwoodang Bookshop

Joongang-ro 45, Sokcho, Gangwon-do

DESIGN SHOP

Object

Hongdae Store, Samcheong Store, Samdeok Store, 

Seomyeon Store, Jeju Seonheul Store, Seongsu Store

B-Side Ground

Yongji-ro 136, Gangneung, Gangwon-do
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Subscription Benefits Event
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