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Lee Soyoon 

I have already spent three and a half years in Seoul, but 
the city is still a subject of envy to me. This is probably 
because of energy from people living in the city, rather 
than the magnetism of the city itself. And SEOUL MADE 
cements my view.  

lucky___joo

I had a chance to have a read through Issue No. 17 of 
SEOUL MADE over a cup of coffee. With everything 
picking up pace through digital platforms and information 
being inundated, we all have keen observation now. 
Reading the magazine, I concluded that the sheer 
pleasure we are enjoying for ourselves comes from 
sharing information and communication via social media 
and digital platform in the time when travel is restricted, 
and communications should be conducted contact-free.

Lim Heeseon 

Themed around “Digital Renaissance,” Issue No. 17 of 
SEOUL MADE readily shares stories behind those who 
are heralding in digital transformation and people like us 
who are adapting themselves to the fast-changing world, 
as well as useful tips on smart use of digital technology. I 
had believed that I preferred analog over digital technology 
before I opened pages of the magazine. But by the time 
I finished reading it, I realized once again that my life has 
been, in fact, revolving around screens. 

Kang Jimin

For a passionate amateur cook like myself, it did not 
take me any seconds to click “Buy” button on the 
screen as soon as I found SEOUL MADE covered topics 
related with kitchens. Quite unlike my anticipation that 
the pages would be covering what I had already been 
familiar with, I was mesmerized by up-to-date contents 
and trend from every page I turned. I was stunned to 
learn that transformation was already taking place in the 
food industry. The issue was such a page turner with 
fascinating contents. 

Soungnam_moon

I had packed a few copies of books before I left home for 
over a month-long business trip. And SEOUL MADE had 
definitely been my first pick. I was impressed by the fact 
that a public institution planned and generated reader-
friendly contents, channeling through lifestyle magazine 
format. From Issue No. 17, in particular, I was pleased 
to find stories behind Inalchi Band and had eye-opening 
experience, reading the coverage on metaverse. Indeed, I 
could see how dramatic changes are in the public sector. I 
look forward to finding more periodicals like SEOUL MADE 
in the future.seoul Made

《SEOUL MADE》 has been created to provide you with a diverse and 
fresh experience that is unique to Seoul.
Are you a millennial with a smartphone? Then you’ve found just the right brand. 
At 《SEOUL MADE》, we deliver Seoul’s tasteful, elegant, and convenient products 
and services that represent its vibrant atmosphere right to your doorstep.

《SEOUL MADE》 reflects the change in the industry of Seoul. We start from the 
history of hand-made manufacturing businesses and make our way to the state-
of-the-art brainwork that will transform the city’s landscape.
We cherish the baby boomers’ business values that led to Seoul’s miraculous 
growth, and we also celebrate the brilliant ideas of millennials that will shift the 
landscape of the city’s industry.

Our brand’s magazine, 《SEOUL MADE》, is a monthly publication that documents 
the dynamic changes in the city’s industry and the various individuals, companies, 
and platforms that come up with innovative ideas. We reinterpret the tales that 
we collect in our magazines to rediscover and furnish the stories that shine with 
“Seoul’s vibes.” 

Seoul Business Agency
Seoul Business Agency
CEO Jang Yeongseung
www.seoulmade.com
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ZERO WASTE

Redesigning Perspectives 
Towards Environment 

Value-based consumption is trending these days, as 
consumers proactively define value of environment they 
are after, and further, produce and consume products to 
experience such value. Undeniably, now is the time for all of 
us to open our eyes to sustainability and environmental issues 
and thus, accept some inconvenience and insufficiency. 
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Undeniably, the top priority for us is to integrate different 
perspectives on environment and waste-related issues to create 
synergy and thus, steer into the direction of resolving problems.

Changes Shall Start from Consumers 
In one way or another, we are all consumers. We can make key drivers of change to resolve 
environmental issues, and in practice, we are all capable of bringing about changes. The 
power and capability may not be visible or tangible from each one of us. But we as consumers 
can be stronger together to steer the business sector into necessary change. To achieve 
sustainability, it does not take political measures for a new framework or massive campaigns 
by civic groups. Rather, sustainability could be about establishing a novel relationship between 
“businesses” on the supplier side and “consumers” that can guide these businesses into new 
business practices within the social and economic structure. In particular, the business sector 
is facing paradigm shift from supplier-centric market to demand-centric market, and growing 
uncertainty is driving reshuffling of balance of power between supply and demand. 

Significance of Value-Based Consumption 
Consumers need to take a further step from purchasing finished products, price, and usage 
from individual perspective to making decision on service and commodities from perspectives 
with relevance to sustainability. In short, consumers need to start paying attention to how 
businesses are making their products and what phases they go through before they finally sell 
their products. Once value-based consumption roots deeply down by leading by examples 
in front of the future generations and thus, become part of the mainstream in a society and a 
nation, the novel consumption practice would steer businesses into what is right for all of us. 
Furthermore, businesses should continue their efforts to accept a new stream of paradigm 
created by ESG.* And because appropriate messages from consumers make guidance 
for businesses in ESG management practices, all changes, in the end, would start from 
consumers.

*ESG: standing for environment, social and governance, this set of business standard reflects 
 ethos pivoting around sustainable growth that would be enabled by consciousness in 
 environmental and social responsibility and transparency in business practices, including 
 improvement in governance. 
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We are all living in the world where uncertainty has become part of everyday lives. The society 
has sought to predict future based on past experience, and achievement and speed of 
execution in accordance with prediction have always been valued. In other words, efficiency, 
and swiftness - despite consequential uniformity – have been valued over trials and errors. 
However, we should all take different perspectives today. We should accept uncertainty and 
prepare for what has been right yesterday could turn out to be wrong any time, while anything 
that would have been impossible in the past could morph into something possible today. In 
short, we would embrace uncertainty and inconvenience as part of our lives and become 
brave enough to see the world as is. And it shall all start with embracing diversity to open the 
door for new possibilities and values and further, changes. The changes would be helpful in 
building perspectives that would be necessary for resolving pressing environmental issues and 
building up essential powers for formulating alternative measures for the sustainable future. 

A Fresh Interpretation on Wastes 
I am currently running my own business, Superbin, which fucoses on establishing data and 
algorithm for artificial intelligence, designing servers, and research and development of 
hardware and software. I admit that major businesses in Korea have acquired technology and 
capability that pace ahead of ours. Yet I am confident to tell that Superbin has one key element 
that sets itself apart from the rivals in the industry – a fresh interpretation and perspective on 
wastes. In fact, from the very beginning, the team Superbin have been taking approaches with 
skepticism on the current social process and practices surrounding wastes and recycling and 
set up our own hypothesis, instead of meeting investors or searching markets throughout the 
R&D process. We learned from our experience that only few of separated wastes are recycled 
and the vast majority of consumers feel strained by separating recyclable wastes from general 
wastes. Moreover, we could make our own conclusion that new paradigm was emerging, 
surrounding discarding and recycling wastes, in the wake of environmental issues, including 
climate crisis emerging above the surface. Against the backdrop, Superbin team established 
a new set of values, based on hypothesis that the team has verified for itself – “wastes can 
generate profit, and recycling can be fun activities.” To this extent, the team has set and 
designed a new set of standards and values to keep customers informed on how wastes, 
as recyclable resource, are separated and collected, how users can secure profits and how 
relevant activities can be engaging and fun for stakeholders and customers to thus, kick off our 
own business activities. 

Yet the society still needs to allow rooms for its members to experiment with new perspectives 
and interpretation on wastes. In addition, the definition of environment needs to let members 
of the society to interpret with wider perspective and diversity. Alternative meat products 
(those made with beans or mushrooms to substitute conventional meat) can be one of the 
examples that may fall into the category of eco-friendly business. Because these alternative 
meat products can play their part in reducing emission of carbon dioxide and numerous 
other factors of environmental pollution from livestock industries. The new type of business 
may be confined to “food business” by conventional wisdom. Yet with fresh perspective and 
interpretation will be the keys to resolve issues stemming from environment and wastes. That 
is, to reduce wastes and protect the environment, the efforts we can make are to apply fresh 
interpretation on definition of environment and related industries and make most of power from 
diversity in perspectives and related activities for further expansion. 

Growth of Market to Encourage Realization of Eco-conscious Values 
Attempts to resolve issues related with environment and wastes are often associated with 
conflict with conventions and system that have been making its presence for many years. 
in parallel, the market has still rooms for improvement to encourage experiments with eco-

conscious values. The current circumstances paradoxically implies that efforts should 
be continues to materialize vague ideas and values surrounding sustainability and eco-

consciousness to attract attention from qualifying talents, businesses and investors and 
ultimately, to introduce relevant products and services into the mainstream of the society. 
Because in the end, it is the growth and development of such market to open grounds for 
reasonable alternatives to solve problems and a variety of what could be considered “right” for 
the sake of future generation and the planet. 

A New Chapter Opening for New Culture 
Undeniably, the top priority for us is to integrate different perspectives on environment and 
waste related issues to create synergy and thus, steer into the direction of resolving problems. 
At the same time, technology related with environment needs to take roots as part of culture 
in the social community, as well as achieving perfection in quality of products and services. 
To this extent, the Superbin team constantly keep asking whether the team is making its 
contribution to establishing relevant and valuable culture with its AI data that are related with 
wastes, and necessary servers, hardware, and software. To find solutions to waste-related 
problems, the team is building recycling process based on circular economy, make use of data 
and information to identify recyclable products that customers are able to purchase and finally, 
select and separate such recyclable products with digital equipment. And until these products 
are safely delivered to customers and repurposed into new materials to meet demand, ICT 
technology is actively used in throughout the manufacturing and processing phases. Lastly, 
profits made from all of these steps are partially returned to the society to effectively deliver 
clear messages that “wastes can be profitable.” And to convey a new message that “recycling 
can be fun,” the team is designing programs to invite customers to experience all the process 
and venues related with collecting and recycling wastes. 

After all, it is the business sector that needs to be proactive in finding what would be right for 
the society and actively play the roles of problem-solving. I look forward to seeing relevant 
steps taken becoming part of the culture for the next generation. And most of all, I would like to 
send a message of support for all the geeks who are making their contribution to establishing 
appropriate culture for sustainability of humanity and the planet.

Kim is currently leading Superbin. Ltd., and continues ceaseless efforts to solve 
problems for the environment and the planet. This visionary entrepreneur has recently 
recognized by The 3rd Social Economy Fair with Presidential Award in Social Venture. 

About Kim Jeongbin 
CEO of Superbin. Ltd.,

superbin.co.kr
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NO to Plastic – A Measure to Deal with Backlash from Plastics 
Lightweight and durability have been key attributes of plastics to dominate the world. But choice for convenience 
morphed into threats to sustainability and environment that the vast majority of us, in fact, cannot turn blind eyes to 
the pressing issues any longer. The threat to our planet is imminent that an island with builds up of plastics, GPGP 
(Great Pacific Garbage Patch) is visible in the North Pacific these days. Against this backdrops, activism themed 
around #NOPlastic or #PlasticAttack gained momentum, while measures are increasingly taken to repurpose 
plastics. In parallel, government entities are carrying out actions by formulating policies to mandate businesses 
to reuse of utensils and dishware and indicate information on use of plastics and environment related information. 
Taking a longer-term perspective on plastics, questions are being casted to both sides of demand and supply in 
the market on what actions to take for sustainability and future. 

Source “How to Continue Plastic-Free Lifestyle”, The Ministry of Environment , 2021

 “Directive on the Reduction of the Impact of Certain Plastic Productions on the Environment,” EU, 2019



Dreaming of Mutualism – Eco-Conscious Business 
“Don’t Buy This Jacket” – this paradoxical copy took Patagonia to a position of a label with consciousness. 
Growing number of consumers began to pay attention to businesses with eco-consciousness, along with 
spread of value conscious consumption, consumers turned their eyes to process taken behind products that 
they buy. The businesses, in turn, are responding by showing their cautiousness and consciousness to reveal 
their ethos. For instance, larger number of companies are refraining from excessive packaging and carefully 
chose materials for packaging. The fashion industry, in particular, has been shedding spotlight on sustainability 
and ethic consumption since 2019 that fashion labels showcased jeans and bags made with recycled plastic 
bottles or items from upcycled banners or fireproof suits. The recent changes seems to hint that the idea 
surrounding “eco-consciouness” has become part of the mainstream in business activities and industries. 

Source “Survey on Ethical Consumption and Donation Campaign on Social Media, 2019”, EMBRAIN Trend Monitor, 2019
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Adding Humor and Fun to Environmental Campaigns 
It does not take anything special to take actions for environment these days. The number of keyword “eco-

friendly” appearing in YouTube increased eightfold between 2018 and 2019. The rise in figure implies gradual 
changes in perception that with small actions added, big changes can take place. Some of novel campaigns to 
raise awareness include Plogging, an activity of collecting wastes while running, and Beachcombing, an activity 
consisting of combing beach in search of wastes that are washed ashore, and these activities are gaining 
popularity for balancing with wellness of participants. Furthermore, a campaign to bring one’s own container to 
stores, #CourageToBringYourOwnContainer and a campaign calling out for plastic-free life, #GoGoChallenge 
clearly reveals the recent trend that small yet tangible actions can protect environment and these are taken as 

part of fun activities and tools of expression. 

Source “Concept and Theme of Exhibition Event by Year”, PREVIEW IN SEOUL, 2020

Pr
od

uc
ts

 P
ro

vi
de

d 
by

 D
r. 

N
O

AH



S
E

O
U

L
M

A
D

E
14 15

Adding Humor and Fun to Environmental Campaigns 
It does not take anything special to take actions for environment these days. The number of keyword “eco-

friendly” appearing in YouTube increased eightfold between 2018 and 2019. The rise in figure implies gradual 
changes in perception that with small actions added, big changes can take place. Some of novel campaigns to 
raise awareness include plogging, an activity of collecting wastes while running, and beachcombing, an activity 
consisting of combing beach in search of wastes that are washed ashore, and these activities are gaining popularity 
for balancing with wellness of participants. Furthermore, a campaign to bring one’s own container to stores, 
#CourageToBringYourOwnContainer and a campaign calling out for plastic-free life, #GoGoChallenge clearly 
reveals the recent trend that small yet tangible actions can protect environment and these are taken as part of fun 
activities and tools of expression, 

Source “Eco-friendly Keyword Trends on YouTube”, Think with Google, 2020
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Second-Hand Consumption as a Lifestyle Choice 
Buying, selling and trading pre-owned goods have been trending these days. Consumers who are inclined to 
second-hand consumption as part of lifestyle choice are often referred to as “seconsumers” – a portmanteau 
of “second-hand” and “consumer” – in Korea, and this type of consumers proactively pursue sustainable 
lifestyle. Korea Consumer Interest Index of applications specializing in buying and selling pre-owned goods 
grew drastically from 487,131 in 2019 to 660,877 in 2020. These consumers are conscious to social 
issues, including environment, social safety net, animal rights, and ethical business practices, as well as 
showing enthusiasm in second-hand consumption and free giveaway. Furthermore, these “seconsumers” 
are spearheading in establishing culture that encourage local consumption to pave ways for consumption for 
better future. 

Source “Daangn to Claim Top Position in Rankings of Consumer Interest Level…Along with 
 Surge of Volume of Information“, Global Big Data Research Institute, 2021
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No More Wastes 
Brand & Product Marketer 
of Bungaejangter
Choi Hyeonjin, Song Jinwoong

The WSJ-Best Selling author, writer and philanthropist of 
Becoming Minimalist, Joshua Becker has a left a famous 
quote on eco-consciousness: “the most environmentally-

friendly product is the one you didn’t buy.” The remark gives 
a stark reminder for many that for the sake of environment 
and planet, best possible measures should be taken to refrain 
from buying new items, as well as to reduce wastes in a 
shorter-term. Against this backdrop, zero-waste movement 
is spreading across the globe, spurring demand in the pre-

owned goods market. Bungaejangter in Korea has been 
making its presence for the past decade and readily bridges 
between those who are seeking to sell their pre-owned items 
and those who are looking for products they need. The two 
of the brand and product marketers, Choi Hyeonjin and Song 
Jinwoong are leading the company’s initiatives in expanding 
trading of pre-owned goods to formation of culture with fun 
and humor that connect people with tastes. These two brilliant 
marketers share their ideas on close ties between pre-owned 
trading and environment. W
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You both studied business at school and started off your 
career as marketers. What made you pave the career path 
of marketers?

Choi Hyeonjin (Choi) I was attracted the steps of marketing 
activities, spanning from observing, relating, communicating 
and creating fandoms. The sense of accomplishment is similar 
to seeing your own child growing up with love and care. 
Song Jinwoong (Song) I like taking fresh approach with a 
variety of perspectives to find solutions. Because it is questions 
to what has been taken as granted that brings about changes. 

Had trading pre-owned items been your cup of tea before 
you joined Bungaejangter? 
Choi I had been active in trading used items before I joined the 
company. So much so that one of my acquaintances told me 
to try applying Bungaejangter, after seeing me buying items 
that others would have been least likely to turn to. 
Song I became serious about trading pre-owned item since 
the time I worked for a platform focusing on pre-owned cars. 
I was attracted by the fact that consumers could set price of 
items they were looking into and pick items of their choice 
and tastes. I found that trading these pre-owned items could 
become a part of value-based consumption. 

The keyword, “tastes” has been visible across all channels 
of Bungaejangter. And the key slogan reads, “trading to 
connect tastes.” 
Choi We have seen a few categories that have been active in 
trading over the past decade. And these categories include 
fashion, sneakers, celebrity-themed goods, Lego blocks and 
figurines. Quite fascinatingly, these categories have been 
active, not because the management has pushed through, 
but because users have organically created ecosystems. 
And all items on the platform have stories – some of them are 
limited items or out of sales, while some others were owned 
and cherished for so many years that members sought to 
pass on to others, instead of discarding them. Bungaejangter 
is a platform that is designed to for anyone to be connected 
with tastes, making related activities and processes fun and 
pleasant. 

In the app, the platform serves members with categories by 
leisure time activities such as camping and golf, rather than 
regions or items. Bungaejangter left an impression that it is a 
consultancy that assist customers in widening spectrum of 
tastes. 
Song I believe that Bungaejanger is here to bring people with 
different tastes together. The platform is designed to offer 
experience of connecting other members with similar tastes 
and uncover new tastes. 

Millennials and Generation Z are the key target of the 
platform, as these generations make up 80% of the 
customer base. And the trendy marketing campaigns seems 
to hint that these younger generations are highly interested 
and active in trading pre-owned items. 

Song We need to admit that these Millennials and Gen Z have 
been the key drivers of success of recent projects that we 
ran with hip-hop musicians or celebrity engineering students. 
Because these younger-aged customers were with us to 
share messages that anything sitting in the attic can be useful 
for someone else and their active participation could lead to 
donation and helped us push ahead with our causes. We have 
received tons of thank-you messages from these customers 
for running the campaign events. 

Bungaejangter has been running campaigns to donate part 
of profits for abandoned animals, younger-aged cancer 
patients and underprivileged children. What made you 
continue bridging between trading pre-owned items and 
donation? 
Choi From my view, only few are as effective as achieving 
zero-waste as giving new life to unused items by trading 
pre-owned items. If you stash old clothes into trash bins, you 
never know where they could end up in. But if you manage to 
find someone who could give new life to your used items and 
open doors to chip in some profits from trading activities to 
help out those in need, you would be able to see benevolent 
cycles of donation and feel your heart warming. Donation in the 
Bungaejangter platform is about creating values that has not 
been existed by trading items that has been around. 

Do you have any plans to run a donation campaign themed 
around zero-wastes? 
Choi Because Bungaejangter is here to encourage reusing 
items, we have always been conscious about environmental 
issues. Against this backdrop, we are planning to kickstart a 
donation campaign to promote zero-waste lifetstyle. To give 

From my view, only few are as effective 
as achieving zero-waste as giving 
new life to unused items 
by trading pre-owned items.  

Left Choi Hyeonjin          Right Song Jinwoong
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a hint for readers of SEOUL MADE, you could take part with 
what you have in your own wardrobe. The fashion industry has 
been one of key polluters, making up whopping 10% of CO2 
emission around the globe every year. And I suppose many 
of us have a few items that are not being reached out to wear 
or clothing from designer brands that are in good condition. I 
would like to stress that you could be stylish by trading pre-

owned items, instead of buying new clothes. If you seek to be 
a stylish green consumer, you can check out the upcoming 
campaign. 

A significant number of users memtioned that it was Bungae 
Pay* that make them keep going back to Bungaejangter. 
And it could be welcoming for users to pay by installment or 
Kakao Pay. 
Choi We are seeing growing number of users relying on 
Bungae Pay and increase of trading volume. The service is 
designed to be safe for those who purchase and fast for those 
who sell. And most of all, the payment service broke social 
convention that used items should be purchased with cash. 
Customers are hailing especially in higher-end categories 
such as golf, camping, and luxury goods. We did bump into 
numerous challenges before we introduce the service, but we 
pushed ahead with the idea, nevertheless, because we saw 
the service as the essential part to ensure convenience and 
pleasant experience from the platform.  

Second-hand consumer group has grown large enough 
in Korea these days. Technically, it could be easier to buy 
new products, leaving factors such as pricing apart. What 
could be driving spread of culture surrounding second-hand 
consumption? 
Song This is probably because Millennials and Gen Z have 
begun to listen more closely to their own voices. In fact, trading 
used items can be a part of choices. And consumers who 
tend to prioritize more on self-satisfaction are likely to turn to 
second-hand consumption. And this type of consumption can 
be a reasonable option for those who seek to take actions for 
zero-waste lifestyle, those who are keen to own designer bags 
and those who collect limited edition sneakers. 

What kind of people are the frequenters of Bungaejanger? 
Song They seem to know how to tell what they like from 
what they dislike. And mot importantly, they are maximalist in 
something they are in live with. Internally, we call passionate 
fans of certain brand names as “brandeok (a combination 
of brand and a Korean word, doekhu, referring to a fanatic)” 
and these passionate customers have a lot to buy, as well as 
tons to sell. And just as birds of a feather flock together, we 

believe that Bungaejangter is opening the floor for these kinds 
of passionate fans from Korean nationwide to get together. 
We recently hosted special events themed around popular 
manga series, such as “Demon Slayer: Kimetsu no Yaiba” and 
“Haikyu!”. The fans of these manga series make up relatively 
smaller percentage of the membership and sale volume, but 
we decided to invite the fans because we are here to support 
these kinds of passionate fans to keep stanning. 

Bungaejangter has recently opened BGZT Lab in The 
Hyundai Seoul. The place attracted attention from collectors 
since the pre-opening period for the vast collection of 
limited sneakers. Are you planning to open more physical 
stores in the future? 
Song Sneakers are one of the top two items that are frequently 
traded on Bungaejangter. Five hundred seventy thousand pairs 
were traded, hovering KRW 80 billion in volume. We thought 
The Hyundai Seoul in Yeouido, Seoul was just right to open 
the first physical store, because the place had so many firsts. 
And very thankfully, the store is receiving positive reactions, 
with almost two thousand visitors every day. We’re planning to 
open our second one, and it is themed around another one of 
popular category, “luxury goods.” 

Bungaejangter offers a convenient “packaging and 
delivery service” to have a service agent visit customers 
upon request on the app. This seems to have resolved 
inconvenience caused by packaging and delivery. What 
made you introduce this kind of new service? 
Song Our task is to identify anything that makes trading 
activities inconvenient and solve problems, because we are 
here to make trading pre-owned items easy and accessible. 
For items such as golf clubs and camping equipments, if 
customer can sell at the comfort of their homes, they could be 
more active on the platform. We observed that once customers 
know how convenient and accessible the service is, they keep 
coming back. 

To your eyes, what is trending in the second-hand 
consumption market? 
Song Second-hand consumption has become more like 
treasure hunting these days. If you manage to find right sellers 
or buyers, you would feel great, and when you find items that 
you are looking for, you will feel more satisfied than when you 
get a new one for yourself. I am firm on my belief that second-

hand consumption will become a fun activity and exciting 
means of communication. 
Choi I see that this can be a small business activity, because 
you make money out of what you sell. Whereas the majority of 

*Bungae Pay: a payment service by Bungaejangter to ensure safety of transaction between sellers and buyers.
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online shopping platforms ask you for fees and social media 
are less than adequate to find customers, platforms like ours 
are overflowing with those looking to buy items they need and 
most of all, we don’t ask for fees to be paid. 

Do you see that fashion-savvy yet eco-conscious customer 
base is expanding these days? 
Choi Bungaejangter sees active customer groups in the 
fashion category. And reflecting the recent trend, we see a 
vast range of consumers who consume second-hand clothing 
and pursuing slow fashion. You can find some fashionistas who 
are sporting in items bought from our platform for new seasons 
and show off their style on social media like Instagram and 
YouTube. But it is fascinating to note that a lot of Millennials 
and Gen Z take “green” or “eco-consciousness” as part of 
tastes. A brand name such as Freitag, for instance, is listed 
on the top of rank and its products are made with repurposed 
tarpaulin, with each of them being one-off. It is the originality 
of each product that attracts a larger fan-base in the platform. 
Most of all, by purchasing upcycled or repurposed products, 
customers can make their statement on environmental issues 
and the planet. 

Which one of second consumer or second seller are you?

Song A bit of second consumer and another bit of second 
seller. I prefer to be active in selling than buying. And every 
time I try to get anything I need, I make a research in the 

second-hand markets and compare with prices of new items.  
Choi I call myself a maximalist and second-hand consumer 
who is more active in buying. And every time I start anything 
new and build up new tastes, I turn to second-hand items 
first, because I know that anything I need has been around 
in this planet already. When I started typewriting, I found my 
first typewriter from a member who had the item passed down 
from the parents. And recently, I found most of the camping 
equipment from the platform. 

Can you recall any memorable incidents trading second-

hand items? 
Choi One of the vintage shops I had been following posted that 
it was selling the limited edition from Luigi Boermioli, “Light & 
Music” collection. Because I knew that the collection was out of 
sale and only used items were available in the market, I felt that 
I couldn’t afford to miss the opportunity and asked the seller for 
a deal without any negotiation, this is often called “cool trading” 
among the users of the platform. And as soon as I opened the 
box, I was stunned. 
Because the box was filled with all the thoughtfulness of the 
seller – packaging, ribbons, and matching post cards. I recall 
that it was the past winter season, and the packages looked 
and felt like a Christmas gift to me. And I could see how much 
the seller appreciated the value of precious goblets that we 
exchanged heart-warming reviews and comments later. This 
kind of things takes place quite often in Bungaejangter. 
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Song The beauty of second-hand trading comes from seeing 
money transferred to your own bank accounts. I posted to sell 
a pair of sneakers the other day, and it took less than a minute 
to receive cascades of messages, and less than ten minutes 
to make a deal and see KRW 320,000 in my bank account. 
You’ll never know what a thrill it was (laugh). And I was glad to 
know that the shoes went to someone who new how valuable 
the shoes were, because the shoes turned out to be the dream 
items for someone, whereas they would have ended up in 
landfills.  

One of the big names of zero-waste lifestyle, Bea Johnson 
shared tips with 5R rules – “REFUSE” all disposables, 
“REDUCE” wastes by sharing or selling items in second-

hand shops, “REUSE” pre-owned items, “RECYCLE” wastes 
and disposables, and “ROT” to let anything to be degraded 
in nature. Do you have any other tips to share other than 
these 5Rs? 
Song I would like to include “reward.” I guess we all should 
recognize and reward ourselves for keeping up with good work 
in taking actions for zero-waste. It would be a good idea to 
give yourself a small gift, purchasing second-hand items from 
your favorite brand names.  
Choi I would come up with “remind.” It is a challenge to 
keep all of these five in mind. As for me, I often forget to take 
reusable straws with me. So, I feel that most of us need to 
keep reminding ourselves to achieve zero-wastes in our lives. 
We all need to remind ourselves of what we decided to carry 
out into actions, and impact of actions to the planet and future 
generations. 

Are there anything you are looking to experiment to promote 
zero-waste lifestyle? 
Song I recently find a vast range of repurposed or reformed 
clothings from Depop, a British second-hand platform that has 
recently been acquired by Etsy. And I found it fascinating to 
see the platform encouraging repurposing and reforming. We 
would like to run a few projects that encourage upcycling in the 
future. I guess it would be exciting to open a market that open 
grounds for members with brilliant ideas repurpose and sell 
their items. 

To two of you, what is “Seoul”?

Song It has been my dream city for the past decade of my life, 
as well as the subject of love-hate relationship for the same 
years. 
Choi The sweet city of mine. I agree that it is the subject of 
love-hate relationship for all the bustle and incidents, but to 
me, I see more bright and sweet side from the city. 

Please tell us about actions you take for the environment 
these days. 
Choi As mentioned before, I keep up with my efforts in taking 
5R actions. It has been almost three years since I started using 

reusable stainless straws and have recently started looking 
into zero-waste cosmetic products. Because use of amenities 
like shampoo and soaps generates enormous amount of 
wastes. I guess I need to rush back to Bungaejangter because 
I just found a message from the app that shampoo bars are 
available for sale (laugh). 
Song I try my best not to use disposables at home. It has 
been a while since I stopped receiving and using disposable 
straws and utensils that I have recently started feeling less than 
comfortable using these kinds of disposables. 
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Headquarters Director of Thanks To Zero Waste Shop 
Lee Yeongeun

A Small yet Pleasant Changes 
in Everyday Life 

Almost everybody is aware that environment issues are pressing, and 
the gravity is aggravating. However, just like everything else, it is always 
easier said than done that many may find themselves clueless as to 
what to start with to save the planet. For those who feel lost , “Thanks 
To Zero Waste Shop” will be a friendly guide to start with small actions. W
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Please tell us about “Thanks To Zero Waste Shop.”

This is a zero-waste platform to promote sustainability for both 
humanity and environment. It has been seventh months since 
we opened last year. The CEO has a chemistry background 
to build up interest in environmental hormones or micro plastic 
issues. And I myself have been actively taking actions for zero-

waste, because raising my own child, I could see how serious 
waste-related issues were. And the issues aggravated with 
growth of volume in delivery triggered by spread of contact-
less interaction and consequently, ballooning of disposables 
being used. We teamed up to build a social consensus and 
engage the local communities to resolve the issues. 

Please tell us stories behind the naming.

We went through a lot of thoughts and questions before we 
finally found a name for the business. And then one day, I 
was struck by the poem by an American poet, Ralph Waldo 
Emerson, “To leave the world a bit better / whether by a healthy 
child / a garden patch / or a redeemed social condition; / To 
know even one life has breathed easier / because you have 
lived; / This is to have succeeded. Motivated by and inspired 
from the poem, we wanted to make the world a better place 
to live and felt that we should take nothing granted. So, we 
concluded that we name our own business to express sense 
of appreciation to everything we have around us. 

I hope that value-based consumption 
of the customers can be connected to
help others out.

Tell us about the aspiration for zero-waste. 
Our activities are aiming to generate literally “zero” waste. I 
admit that it is hard to achieve a complete “zero,” because 
any kind of activities would end up with at least some wastes. 
But zero-waste movement is fundamentally about finding 
measures to reduce as much as possible and carry out into 
relevant actions. Obviously, any alternatives to plastics would 
be disposed of at a certain point, but the key difference could 
be made by whether they could be disposed after a single use 
or multiple use. For your information, it takes only five seconds 
to produce plastics, five minutes to use and five hundred years 
to degrade. This is saddening to know. 

Plastic bottles caps have been collected by colors and they 
were eye-catching. Do you have any reasons behind the 
separation by colors? 
Plastic bottle caps are great for recycling, but they often end 
up in landfills or incinerators because they are small. But if 
you collect them, it makes recycling much easier. So, we are 
encouraging our customers to bring plastic bottle caps to 
collect and send to upcycling companies such as “Plastic 
Mill.” These plastic caps are later transformed into items like 

coasters or toothpaste dispenser. And most of all, to engage 
more people, we are working closely with our peer zero-waste 
shops. 

Lock down and travel restrictions are spurring demand for 
delivery, consequently pushing up volume of wastes being 
generated. 
The waste issue plagued the entire Korea back in 2018 to 
gather public attention. Whereas most of us had thought as 
long as we separated wastes properly, everything else would 
be find, but the series of incidents and issues brought about 
change since then. And moreover, the pandemic triggered 
rise in demand for contact-less consumption and ticked up 
plastic wastes by 15 ~20 %. The plastic wastes are gushing 
out from every household every day, but most of them end 
up in landfills or incinerators, because only a fraction – less 
than 15% of disposed plastic - is recycled. Jeju Island, for 
instance, is inundated with wastes that remain untreated these 
days. Awareness for waste issues is being raised these days, 
but because wastes are not visible, only few seems to know 
the gravity. But now, it is time for all of us to take concrete 
measures.
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I agree that we all need to take actions now. Then please 
tell us what customers could find at Thanks To Zero Waste 
Shop.

The store can be divided into two spaces – one is a refill 
station, while the other sells finished products. You can bring 
your own bottle or container to the refill station to buy food or 
detergents as much as you need, and find reusable items on 
the counters. Substitutes to plastics such as loofah sponge, 
silicone straws or glass straws are some of popular items 
available in the store. 

What could be signature products that you would want to 
introduce to your customers? 
Reusable and multipurpose pouches and tumbler cups. They 
are labeled with our brand name on leather tag on the outside, 
and the tags are made with discarded or left over leather 
pieces from leather craft workshops. The idea has come from 
the question of how to repurpose wastes to use as long as 
possible. And we also sell pencils made with coffee grounds, 
and because it writes and draws smoothly, artists like the 
pencils. We wish we could promote these products to let more 
people know about them. 

Beeswax wraps seem to be novel ideas as well.
They can make brilliant substitutes for plastic food wraps. 
They are made with natural ingredients and are completely 
degradable. And this cotton cloths coated with beeswax are 
washable and reusable as well. You may be skeptical whether 
you can use multiple times at first, but once you know what to 
do with them, you will never go back to the plastic food wraps.  

Some may be still less than familiar with the refill station. 
You just need to bring your own bottles or containers to buy 
things as much as you need and pay as much as you take. 

What can we find at the refill station? 
You will find nuts, grains, pasta, olive oil, vinegar, and coffee 
beans to begin with, as well as green detergents and 
bodywash. We call the refill station, “Pre-Cycling Space,” 
because we keep off sources of wastes by not using 
disposables for packaging. 

There are so many products that claim to be “green” these 
days. What is your key criteria to introduce in the store? 
We make sure the entire supply chain – spanning from 

manufacturing to disposal – is designed to be eco-conscious. 
If wastes are not treated, it would cancel out all the efforts for 
zero-wastes throughout the rest of the process. And also, 
we try all the products before we make decisions. We make 
sure we like the products before we showcase them to our 
customers. 

Do you have any particular reasons why you opened your 
store nearby Gangnam Station?

The store is located close to Gangnam Station – one of the 
busiest areas of Seoul – but is facing a residential district 
across the street. in short, the store is bordering between the 
business district and the residential district. There were no 
stores like ours before we opened, but we were convinced that 
we could find customers in the area. We hope our customers 
could become more knowledgeable in and familiar with zero-

waste lifestyle. 

The store may have a wide range of customer base because 
of the location. 
That’s true. It’s fascinating to welcome different customer 
groups at different timeline. Homemakers make up the majority 

of the customers in the morning, while office workers are 
rushing to the store during lunch time. And store owners in 
the neighborhood or students visit us in the afternoon. And 
we see a large number of students coming to us for hands-

on experience after they learn about zero-waste at school. We 
can tell you that we have customers of almost all age groups, 
and people in their twenties and thirties make up a significant 
part. 

Do you see any changes of perception these days? 
When I first started my experiments with zero-wastes four 
years ago, only a handful were familiar with it. And when we 
first started the business, a lot of people around us expressed 
their concerns about business prospects, because zero-waste 
lifestyle had been new to them. I can recollect my memories that 
a few of customers came and told us that they came to the store 
because they had mistaken “waste” for “waist” and thought we 
sold weight management products (laugh). But there has been 
a turnaround these days – more people are learning more about 
zero-waste lifestyle from media. We see the wave of change 
these days that the vast majority of our customers visit us, with 
extensive knowledge in zero-waste lifestyle. 
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It is obviously a challenge to be after zero-waste lifestyle, 
because, in a sense, it is going against the trend that is 
inclined to convenience and efficiency.

I agree. Some of you may feel like the actions are retracting 
back to the past. But we need to keep in mind that plastics 
are harming us. Plastics make our lives easier in a sense, 
and they are indispensable in some areas. But we should be 
mindful to the fact that plastics are overused, and we need to 
do something to reduce it. It is always to harder to take the first 
steps, but once you get started, everything else will get easier 
and you will feel more comfortable with your new habits. 

Are you working on new categories other than eco-friendly 
products these days?

We are preparing to introduce our new vegan food categories. 
Veganism is relatively new in Korea, while it has already 
become popular and widespread outside of the country. I 
admit that not everybody can become vegan, but at least most 
of us can try to eat less meat when we have more animal-free 
options. 

What could be the core value of Thanks To Zero Waste 
Shop? 
Life and connectivity. When the environment is impacted, it is 
the underprivileged in the economic system or society who 
can be the worst affected. Since when we first started the 
business, we have been donating to support children in dire 
need of education, single parent households, and rehabilitation 
centers and environmental activist groups. We seek to offer our 
helping hands for those in need by sharing a fraction of what 
we profit from. And I hope that value-based consumption of 
the customers can be connected to help others out. 

You may bump into challenges as you take actions to 
promote zero-waste lifestyle. 
We invited our customers for a few rounds of plogging (an 
activity of collecting wastes while jogging) and were stunned to 
have crowds of people joining us. When we first came up with 
the idea, we thought we would have a go on our own if nobody 
joined us (laugh). The crew members were new to one another, 
but the activity was fun. And we also hosted a program for 
children to plant trees in flowerpots made with coffee grounds. 
We invited younger-aged, prospective customers of ours 
because they are fast learners. And the program turned out to 
be helpful for all of us to think about what we should do for the 
future generations. We are currently working on a new program 
to educate on plastic islands. 

I learned lot of new things from the social media accounts 
of Thanks To Zero Waste Shop. For instance, it was new 
to me that left-over medicines should not be tossed into 
waste bins, and coated flyers are not recyclable. I felt that 
education and campaigns are necessary to raise awareness 
for how to dispose and separate wastes properly.   
Korea is one of few countries that are proactive in separating 
wastes. But being proactive is different from doing right and 
properly. For instance, whereas most of us are discarding milk 
cartons with papers together, they’re not technically papers. 
But understandably, only a handful knows, because nobody 
has ever shared accurate facts. From our side, we are making 
our own research to share accurate facts on our social media 
accounts. 

What are key issues for Thanks To Zero Waste Shop these 
days?

We are figuring out what we could do to welcome hesitant 
yet potential customers into the world of zero-waste lifestyle. 
And in parallel, we are looking for measures to effectively 
communicate with them. We agree that we need to open our 
eyes to the gravity of the environmental issues and importance 
of actions we take. But we also feel that if we keep pushing too 
hard, some hesitant consumers may pull back. We are seeking 
best possible measures to make actions for zero-waste 
lifestyle easier and more fun to try. 

What could be ahead of Thanks To Zero Waste Shop in the 
future?

This could sound overwhelming, but we hope we can open 
more stores in other areas in years from now. And we hope our 
stores can be a place to open the floor for sharing ideas and 
thoughts on sustainability, as well as a place to sell products. 
In addition, we would like to be able to offer more support for 
those in need of help. 

For any one of us who’s new to zero-waste lifestyle, what 
could be the first to try?

You can first start monitoring how much wastes you are 
generating in a week. You can see what kind of wastes you’re 
disposing often and try reducing them. This will help reducing 
wastes. And then you experiment with alternatives for items 
that you often use. Zero-waste lifestyle is often associated 
with inconvenience, but in fact, this is about bringing about 
changes. Most of all, you can have fun from experimenting and 
trying something you’ve never done before. 
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Please share your advice for those who are just about to 
take actions for zero-waste lifestyle.

I would like to tell that we are all doing great job, because 
it takes enormous courage to start it. I believe that we don’t 
have to be perfect or do everything. What’s important is to 
take actions together, rather than having only a handful being 
perfect. I hope more of us can join the movement, taking one 
actions at a time and having lots of fun.  

To Thanks To Zero Waste Shop, what is “Seoul”?

Seoul is a city of diversity, overflowing with passion. And 
Thanks To Zero Waste Shop sees new stores opening in Seoul 
at faster pace that in any other places in Korea. We would like 
to leverage the passion and energy of the city and expand our 
business to Korea nationwide. 

Please tell us about specific actions you take for the 
environment these days. 
I feel that I’m repeating my own ritual. And that ritual includes 
reducing wastes. I believe that it is important to take small 
actions blend into your everyday lives, rather than rolling up 
your sleeves for special and one-off actions. 



Six Innovative Start-ups to Guide You 
into Sustainable Lifestyle
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According to 2020 World Risk Report by World Economic 
Forum in the wake of Davos Forum, environmental issues took 
all the top five of the list of the biggest threats that the humanity 
would possibly face in a foreseeable future. The report clearly 
reveals that no one can turn blind eyes to the environmental 
issues any more, as many aspects of lives and activities are 
being impacted. The issues will have to be resolved as part of 
transformation for survival and sustainability, rather than as part 
of faddish waves of trends. 
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Upcycling with the Young and 
Promising Future Generations 
OWNU

CEO of OWN-U Kang Misoon

for the future generations. We admit that it is difficult and 
makes a lot of fuss to give wastes their second lives, but the 
more we repurpose them over the years, we believe that we 
could make our planet cleaner. 

Please tell us about the relationship between SBA and 
OWNU.

OWNU has been recognized by Hi Seoul Award in 2016 and 
had opportunities to develop PLAY HOME KIT after being 
selected by Technology Commercialization Support Project in 
2020. We have been continuing a close relationship with SBA 
and receiving a lot of support. 

What could be ahead of OWNU in the future?

We look to continue working closely with young and creative 
talents to introduce new product and seek growth with the 
growing pool of these promising artists. And ultimately, we 
would like to grow and become a sustainable brand that 
when these young artists grow up, they could look back and 
feel proud of their artwork and achievement. 

To OWNU, what is “Seoul”? 
It is city of diversity with people and businesses with a variety 
of backgrounds. And it is also one of the fastest-paced cities. 
It is a melting pot of talents with high productivity that I find 
myself triggered to improve and make better outcomes. I 
personally prefer to be slower paced, but I have figured that 
it is better for the sake of business to be the opposite in the 
business circle in Seoul. After all, Seoul is a stage for me to 
keep challenging. 

Please tell us about specific actions you take for the 
environment these days. 
I am taking actions, with my belief that with small actions 
added, big changes could be made possible. These small 
actions include separating recyclable wastes from general 
wastes, avoiding use of disposable medical masks, using 
reusable shopping bags and looking into electronic vehicle 
for my new car.

Please tell us about the upcyclicing service inspired from 
children’s drawing, “OWNU.” 
OWNU is a social venture to pass the clean environment and 
sustainable planet down to the future generation by seeking 
measures to reuse items, even the smallest piece of leather. 
We are making products with left over leather and textiles 
from factories and businesses. 

Please tell us about young and creative talents who have 
been with OWNU?

So far, eleven young and brilliant talents have been with 
OWNU, and these talents come from around the world, 
as well as Korea and a diversity of backgrounds. OWNU 
showcases creativity of these children, adding or concealing 
nothing. 

How do you select younger-aged artists for OWNU?

We are trying all possible channels, such as contests, special 
classes at schools, and partnership with businesses. And for 
one, our policy is to weigh more on drawings with stories. 

What made you start making items made with brilliant ideas 
of children?

I studied industrial design and fashion design at school 
and paved my career path as an accessory designer for 
companies like Ssamzie, Kolon and Kipling. I enjoyed working 
but grew more eager to design my own. And I had had keen 
interest in hand drawing for many years. Then I found doodles 
of my own four-year-old daughter Onyu. Spotting a penguin 
in cylinder shape with its pointy beak, a lion with shaggy 
mane, and an owl with big and bright eyes, I told myself, 
“This is it!” Children tend to be simple and suggestive in their 
drawing and I could see innocence that moves one’s heart. 
And for your information, the logo – a child’s face with shaggy 
hair – came from one of the doodles of my child on the corner 
of her drawing pad. 

Do-It-Yourself Kits are attractive as well.
We are selling fifty different DIY kits. These are easy for 
anyone to try and most of all, made with recycled wastes. 
We keep up with our efforts in introducing new products that 
could repurpose wastes.   

I believe that consciousness to environment and 
consideration for children lie on the similar extent. What’s 
the ultimate aspiration of OWNU?

Our aspiration is to make the world a happier place with 
children’s artworks and try all we can to repurpose even the 
smallest piece of leather to pass down the sustainable planet H
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Please tell us about M Funch. 
M Funch is a studio that generates essential ICT contents 
for building brands and introducing relevant services. We 
are active in a wide range of areas, spanning from web, 
mobile, exhibition contents, videos to digital marketing. We 
keep expanding our scope to new areas, running our own IP 
business and service.

And could you also tell us about the character, Mr. BOOO?

Mr. BOOO is an environmental correspondent and the name 
came from sounds of horns or trumpets that have been used 
throughout the history to deliver news. We formulated the idea 
because we thought that we could deliver messages better if 
we added some humor. The character is a Robinson Crusoe of 
modern days. We sought to make a satire of ourselves being 
trapped in a waste island, and designed the character with 
inspiration from nature and trees. 

What could be special about Mr. BOOO?

Mr. BOOO has a special skill in whipping up and giving wastes 
or recyclable materials new lives. And by illustrating steps 
taken for giving various items second lives, the character is 
designed to deliver positive messages that if we are together, 
we could play our parts in protecting the environment. And 
other than this character, we will promote environmental 
causes and deliver relevant messages with a diversity of 
characters inspired from animals and plants.  

What made you design a character themed around “green” 
and “eco-friendliness?” 
Environmental issues are increasingly pressing, but only a 
handful of news coverage and academic papers seem to be 
effective in communication. The character has been created to 
engage more people in environmental campaigns. 

Please tell us about the past campaigns M Funch has 
hosted, making use of Mr. BOOO.

The more campaigns we ran, we could see that there is a 
glimpse of hope. To give you a few examples, we paired up 
with a bookcafe Sanchaek to open Mr. BOOO Green Store 
and run various tests in reducing disposables at the café by 
sharing green messages from the character. And we have 
recently worked with BALTGLAS to make upcycled cups and 
candles and run campaigns to celebrate Earth Day. Also, we 
collaborated with Great Puzzle to introduce smart gargebins 
in Jeju Island, “Ecobin” with illustrations of Mr. BOOO and his 
friends. We uploaded a video clip of a track themed around 
environment and receiving welcoming inquiries from business 
partners to use the track for their business or educational 
programs. 

Could you walk us through the portfolio of M Funch?

We aiming to become an iconic O2O business in guiding 
customers into green and sustainable life by generating 

contents and hosting campaigns that we have been conducting 
a wide spectrum of activities – from building websites in both 
Korean and English, streaming service of music themed 
around environment, creation of emoji, production and sales of 
green products, social media channels and crowdfunding for 
environmental campaign. Making most of the resources and 
infrastructure that we have as a IT company, we are building a 
green platform and working on creating a camera app to invite 
larger mass of public to participate in green campaigns in the 
future.  

Please tell us about the relationship between SBA and M 
Funch. 
We always thank SBA for its support, with its DMC activation 
team and support projects in stabilizing eco-friendly business 
and campaigns. SBA offered discounts for rental fee when the 
entire business sector was hit by the pandemic and promoted 
Mr. BOOO’s environmental songs by playing out in Sangam-

dong area. We look forward to paying SBA back in the future.  

What could be the key strengths of designers working for M 
Funch? 
Most of the designers are founding members of M Funch. They 
made a great team for so many years that they are reliable 
to weather any kind of storm that could hit us. They have had 

extensive experience in extensive industrial sectors and built 
up skills that they are great problem-solvers. 

What could be ahead of M Funch in the future?

We would like to play our parts with our technology in bringing 
fresh energy to and solving problems in culture and art scenes. 
And for green campaigns, we would like to offer services to 
invite people to actively take part and generate data to leave 
more direct impact in protecting environment. 

To M Funch, what is “Seoul”? 
Seoul is where I am rooted in. From the time I joined the 
workforce, the city has been the stage of all my joy and woe. 
And the city is home to Nanji-do, the hallmark of upcycling 
in Mapo-gu. M Funch is based in the district as well. Most 
importantly, Seoul is one of the most adequate places to 
materialize and capitalize your green business idea. 

What are specific actions M Funch is taking for the 
environment these days? 
We are carrying on with our efforts in developing service to 
engage customers in environmental campaigns. As we are 
confident to say that as long as M Funch is around in the 
market, the volume green contents will keep growing. Seeing 
messages spreading wider by collaboration and partnership, 
we are actively seeking reliable partners as well. 

Mr. BOOO for Green Ideas   
M Funch  

CEO of Umsun Cho Kijoon
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Please tell us about G BIKE. 
G BIKE serves customers with electronic scooter sharing 
platform, “G COOTER.” This is one of the leading platforms in 
Korea with pioneering in the industry with limiting the maximum 
speed to 20 km, the best insurance benefits in the industry, 
quality assurance of in-house developed scooters and solar-
powered wireless charging station, by placing convenient 
means of transportation for customers and safety on the top 
priority. 

Electronic scooters can be found almost everywhere in 
Seoul these days. What could be the reason behind quick 
spread of scooter-sharing service? 
Electronic scooters are useful means of transportation - if 
they are shared – to resolve problems in cities. First, they are 
powered by electricity that they don’t emit carbon dioxide. 
Second, they are small that they take smaller spaces for 
parking. And third, most importantly, they are great in mobility. 
Seoul is a densely populated city and from this busy and 
bustling city, I saw potential from demand to resolve problems. 

What are the technology that sets G BIKE apart from the 
rivals? 
The solar powered wireless charging station is the first in Korea 
and doesn’t require any installation work to charge scooters 
with renewable energy. We anticipate that these wireless 
charging station proliferate infrastructure of charging stations 
and promote high-tech mobility industry.  

G Cooter has been growing by more than tenfold every year 
since it first started. What is the secret behind this rapid 
growth?  
Because we have been building up our capacity in operation 
and technology by directly managing the business and the 
infrastructure. We have been overseeing almost all aspects 
of the business – from maintenance, customer service, safety 
management and improvement of efficiency in management 
– with sense of ownership and responsibility. And it was this 
sense of ownership and responsibility that made G BIKE 
possible today.  

Rental scooters are convenient to use, but they could 
have been subjects of concern. Because they were new 
that necessary system or safety rules could have been 
insufficient in readiness. 
That’s true. Electronic scooters were new in the market that the 
majority of users had limited knowledge in how to park or ride 
with them. For your information, these scooters are personal 
locomotives that you should ride on the very right side of the 
roads, and wear safety equipments such as helmets. Also, no 
passengers are allowed for this kind of personal mobility. And 
to ensure safety, I believe that measures should be taken to 
educate and promote safety rules and thus, raise awareness. 

G BIKE has been committed to social responsibility by 
actively conducting activities including job creation for 
older-aged workforce, campaigns to promote safety, and 
campaigns of finding missing children. 
We have been keen on social responsibility because we 
would like to make our contribution, as much as we are being 
loved by our customers. We recently received an encouraging 
news that the donation to Salvation Army has been spent on 
improving school buses operated by community centers for 
children. G BIKE will continue its pursuit of social responsibility 
in the future. 

This sounds heart-warming. Please tell us about your 
relationship with SBA.

G BIKE has been shortlisted for Magok Smart City Living Lab 
in May this year. Magok is the district where G BIKE has first 
started and it was overwhelming for us to be part of a pilot 
project in the area. Honestly, e could not be more thankful to 
SBA. We contacted the organization so many times and all 
the staff kindly have assisted us and been supportive for the 
project. 

What could be the ultimate goal of G BIKE for the future?

G BIKE has successfully developed and sold “G COOTER” 
one of the first electronic scooters in Korea. We are currently 
working hard in developing the next generation of the scooter. 
Scooters have been actively rented and shared outside around 
the world, but we would like to prove our competency and 
capability in safety and technology to sell our products and 
services outside of Korea in the future. 

To G BIKE, what is “Seoul”? 
It’s the city where I’m motivated to make a big shot debut 
all the time. I need to admit that unlike other scooter-sharing 
companies, ours have less in Seoul area. But we would like to 
become one of the go-to scooter sharing platforms in Seoul by 
securing our unique selling points.  

What are specific actions G BIKE takes for the environment 
these days? 
G BIKE has been running a campaign called, “Free Rider.” 
Unlike the lexical meaning that the word “free rider” originally 
has, the campaign is to convey a message that riding 
experience with our scooters would be “global warming gas-

free.” We seek to nudge customers into taking “green” actions 
and donate a fraction of our profits to environmental campaign 
activist groups. 

For Safety of Ourselves 
and the Planet 
G BIKE (G COOTER)  

CEO of G BIKE (G COOTER) Yoon Jongsoo 
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Please tell us about what BASEARTH is focusing on.

BASEARTH delves into research and development of 
biomaterial-based air pollutant absorber. And one of the 
outcomes, INTITE has been receiving spotlight from a variety 
of industries. And we are working on developing various 
consumer materials as well. In short, our mission statement is 
to make the world where anyone can breathe clean air. 

What makes BASEARTH special? 
Air pollutant eliminating materials and substances are mostly 
made with active carbons, with air holes that deftly adhere 
pollutants. And the secret comes from technology that 
reinforces functionality by adjusting size of surface area.   

What made you turn to environment, out of so many other 
sectors? 
When I came back to Korea from overseas, I could feel how 
serious the air pollution had been in the country. And seeing 
my own child started having respiratory problems, I came 
to learn about air pollution as one of the main causes and 
decided to kick start my own project to solve the problem. I 
found an alarming media coverage before that approximately 
eight million people around the world were dying due to 
air pollution every year. The pollution can be more serious 
threats to younger-aged population. The mission is to reduce 
cancer-causing substance rated on the top of WHO’s list. 

How ready is INTITE for commercialization? 
INTITE is pulverized material that is versatile for a vast range 
of products. They began to be used for products such as air 
filters for now. But we are looking forward to see INTITE to be 
used in a wider range of products, with features of preventing 
COVID-19 added. We have seen INTITE applied to textile 
product and construction materials thus far. Most of all, almost 
any items can be subjects of application that we are aiming to 
introduce safer materials. 

BASEARTH is working on medical masks to respond to the 
recent pandemic. 
When the medical mask shortage loomed the entire 
nation last year, we applied to a contest by Seoul Institute 
of Technology and the technology was selected for 
commercialization. The masks coated with the materials of 
our own adheres and deactivate virus and thus, prevent cross 
contamination. Whereas conventional medical masks cannot 
get rid of harmful gases, ours with the signature materials are 
safe enough to get rid of them. We need to take a few more 
steps before we finally sell them, because we still have issues 
to resolve, such as certification from KFDA and pricing policy. 

Instead, we will first introduce filter products to easily plaster 
on air conditioners and give helping hands for small and 
medium business owners who have been seriously affected 
by COVID-19. 

What are key areas that BASEARTH can experiment with 
INTITE?

It can be as diverse as anti-bacterial toothbrush, clothing for 
children, and beddings. And we are working on developing 
and commercializing materials to enhance sick house 
syndrome. The materials have been used for clothing and 
filters already. I’m confident to say that INTITE will be used in 
almost anything that you reach out for use. 

BASEARTH has a close relationship with SBA. Please tell us 
about the friendly relationship. 
We have been renting a space in Seoul Startup Hub in 
Gongdeok-dong since 2017, and have attracted investment 
from SBA. We have received support for trade exhibitions as 

well. Indeed, SBA is one of the most supportive partner for 
BASEARTH.

What could be ahead of BASEARTH in the future?

We will press ahead with our mission to promote coffee tools 
with the label, “Made in Korea.” We are looking forward to be 
taking part in global exhibition in a foreseeable future, after 
the pandemic is over.

To BASEARTH, what is “Seoul”? 
A place that helped me start and grow my own business.

What are specific measures BASEARTH is taking for the 
environment these days? 
The team is doing its best not to have left-over food and 
refrain from use of disposables. Actions of each one of us can 
be small, but when these are added, I believe that they will be 
powerful for change.

For Rights to Breathe Clean Air 
BASEEARTH

CEO of BASEARTH Kim Ilyong
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Please tell us about project1907. And what’s behind the 
naming with 1907? 
project1907 is an eco-friendly lifestyle brand, focusing 
on repurposing wastes. The number 1907 is to deliver a 
message that we are aspiring a beautiful word before plastics 
were introduced in 1907. 

What made you think about using green materials for 
clothing?

The mission of the company is to solve problems with 
business tools. The environmental issues in the fashion 
industry have seen the gravity added after fast fashion has 
been introduced in the market. And we started our business 
project to capitalize the sustainable business model revolving 
around the ideas of solving problems, as well as sustainability. 

Please tell us more about the steps taken for wastes being 
repurposed. 
WE collect PET bottles to wash clean, crush into smaller 
pieces to make into chips and make fabrics before producing 
our clothing line. Items like yacht sails and paragliders have 
their second lives after collecting, disassembling and washing 
before going through tailoring and sewing process 

Could you tell us what Bamboo-Tex, Coffee-Tex, and Pla-

Tex are? 
Pla-Tex is fabric made with 100% recycled plastic bottles. 
Repellants are fluorine-free, and substituted oil-based 
coating materials with water-based alternatives to ensure 
eco-friendliness throughout the manufacturing process. 
It is suitable for everyday use and great for making items 
like bags. Bamboo-Tex are made with bamboo trees and 
are bio-degradable. It is anti-bacterial, screens excessive 
sunlight, and absorbs unnecessary moisture. Coffee-Tex, on 
the other hand, is fabric made with a blend of coffee ground 
and discarded plastic bottles. It effectively removes odor and 
comfortable to wear. And it maintains its original shape even 
after multiple cycles of washing. 

You may have stumbled upon some challenges while you 
were developing these fabrics.

Guidelines for separation and recycling wastes are unclear 
and limited in Korea that we have been sourcing recyclable 
plastic materials from outside of the country. One of the key 
bottlenecks was collecting plastic bottles, but it has become 
easier because consumers, as well as governments and local 
communities began to pay attention to the environmental 
issues. When we first took on our journey of making fabrics 
made with 100% recycled materials, we have seen a lot of 
those giving us words of concerns about business prospects. 
But now that we are selling fabrics, we can source materials 
with stability. 

project1907 is using green materials for packaging as well. 
That’s correct. We have been asking ourselves how we 
could play our parts in championing environmental causes 
throughout all the extensive process of our business activities 
from manufacturing materials and products to supply chains 
and sales channels. So, we concluded that we actively use 
bio-degradable fillers and eco-friendly paper boxes. And 
tags are printed with soy ink on papers made with sugar 
canes and they are nicely designed that they can be used to 
mark your books.  
 
Who are key customers of project1907? 
We see a lot of university students, creative talents like 
designers and start-ups looking for recycled fabrics. Large 
businesses had been the key players in supplying recycled 
fabrics and textiles in Korea, but since we introduced our own, 
eco-friendly fabrics and materials seem to have been spread 
widely that we feel enormous sense of accomplishment. We 
firmly believe that the changes in the business sector will 
trigger spread of value-based consumption and promote 
sustainability. 

project1907 keeps expanding these days, making its 
presence in major department stores. Please tell us about 
the future of project1907. 
It has been less than six months since project1907 was 

founded, and we are grateful that relatively new business like 
ours are receiving a lot of attention and positive feedback 
from the market. But we need to admit that there are rooms for 
improvement, as we were focusing on R&D, manufacturing 
and introducing and promoting the brand. We will keep 
improving functionality of our green fabrics and furthermore, 
we are preparing ourselves for introducing wider variety of 
upcycled products to spur expansion of the market. And we 
seek global expansion next year as well. In a longer term, 
we are looking to build our own upcycling manufacturing 
facilities to create a benevolent cycle of reusing wastes. Our 
ultimate goal is to be one of reliable partners for start-ups and 
designers in experimenting with upcycling. 

To project1907, what is “Seoul”? 
Seoul is a city where you can make any ideas and dreams 
come true.

What are actions that project1907 are taking for 
sustainability these days? 
We are opening a monthly seminar pivoting around eco-

friendliness. And we had spared time to discuss what efforts 
and measures to take to avoid “green washing.” Green 
washing is basically about disguising yourself as being eco-

friendly, whereas you are actually not. We have exchanged a 
lot of brilliant ideas on how to share facts with our customers. 

To Bring Back the Beautiful World 
before Plastics Arose 
project1907

Assistant Manager of project1907 
Hong Yoonyeong 
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Sustainable Outdoor Lifestyle  
ZEROGRAM  

CEO of ZEROGRAM Lee Jonghoon   
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Please tell us about ZEROGRAM. 
ZEROGRAM has started in 2011 from ideas and ethos of 
passionate fans of outdoor activities to develop lighter and 
innovative equipment. We are selling an extensive array of 
products, including tents, sleeping bags, mats, and clothing 
made with eco-friendly and recycled materials to promote 
sustainable backpacking. ZEROGRAN has been continuing 
eco-friendly activities, as well as developing ultra-lightweight 
equipment for the past decade. And with the new key slogan, 
“Save Earth Save Us,” we are suggesting sustainable outdoor 
lifestyle.  

What is the motivation behind replacing the past slogan, “Go 
Light, Get More” with the new slogan?

ZEROGRAM has been offering products, including 
ultra-lightweight equipment and services for passionate 
backpackers and building reputation as a eco-friendly 
brand. And entering into the new phase, we have begun to 
promote ourselves and expand sustainable outdoor activities 
and culture. And the updated slogan, “Save Earth Save Us” 
is the message to convey our aspirations and ideas. We will 
take on a journey of developing convenient and lightweight 
equipment and upcycled and recycled products made with 
green materials, and conduct activities to support sustainable 
backpacking activities. 

Clothing products made with eco-friendly materials make 
up 30% of new apparel portfolio. 
In March this year, we introduced new apparel lines, 
renewing the brand. And the percentage of clothing products 
made with eco-friendly and recycled materials rose to 
30%. We have been producing pima cotton with recycled 
cottons, polyesters by recycling plastic bottles, and nylons 
with discarded fishing nets to make products such as 
windbreakers, T-shirts and socks. We will keep expanding 
the percentage. You can find out more pressing the purple 
button that reads “Recycled Materials” and the green button 
indicating “Eco-friendly Materials” on the online store of 
ZEROGRAM.

Eco-friendly materials will be helpful in promoting 
sustainability yet may pose enormous challenges from 
manufacturers’ perspectives. What could be pros and cons 
of eco-friendly materials? 
Safety is key to manufacturing backpacking equipment. For 

instance, backpacks should be light because you need to 
pack all you need for outdoor activities. In parallel, we need 
to pay attention to breathability and durability. But recycled 
materials still have rooms for improvement in durability and 
utility that we have faced numerous challenges in making 
products with these materials. But with more brands actively 
using eco-friendly and recycled materials, more diverse 
materials are available, with numerous issues resolved. It is, 
admittedly, near impossible to stop making new products. 
Instead, we could turn to recycling and repurposing what are 
around already to leave less impact on the nature and the 
environment.   

It’s been ten years since ZEROGRAN was founded. You 
may have seen some transformation in backpacking scenes 
in Korea throughout the past decade. 
The number younger-aged campers and backpackers is 
surging these days, spurring growth of related industries and 
markets. But where there is light, there is shadow – the market 
growth is consequently followed by wastes looming over 
backpacking and camping sites and conflicts and friction with 
local communities. To promote sustainable backpacking and 
camping culture, we are planning to host a variety of activities 
and campaigns. 

Could you tell us about green campaigns that ZEROGRAM 
has been running? 
In the wake of Earth Day in April, we conducted a survey 
to learn about awareness level on waste generated from 
outdoor activities and offered “plogging bags” as free gifts 
to the respondents. The bags are designed to make it easy 
to collect wastes from outdoor activities and we saw about 
two thousand customers applying for the free gifts in six 
hours. And we have been hosting a program named, “Green 
Backpackers” with environmental activist groups like Green 
Korea for many years. Eco-conscious backpackers are with 
us to monitor climate change and seek problem-solving 
measures. 

What is trending in backpacking scenes in Korea these 
days? 
The size of backpackers in their twenties and thirties is 
growing in size. As a result, the entry barrier surrounding 
backpacking is being lowered and backpackers have more 
options for enjoying outdoor activities. Compared to the 
older-aged generations, the larger number of Millennials and 
Generation Z are keen on environmental issues and actively 
participate in problem-solving activities. They are actively 
taking part in activities like clean hiking or plogging in outdoor 
activity sites to pick up wastes and raise awareness to the 
outside world. With sustainable culture promoted and taking 
deeper roots, we anticipate that the circle eco-conscious 
backpacker will expand in size. 

©ZEROGRAM 

To ZEOGRAM, what is “Seoul”? 
Seoul is opening a stage to promote sustainable outdoor 
activities and related culture. We have our store in Hongdae 
area and will make use of the physical space to open a 
community space for outdoor activity fans of the same interest 
can share information and ideas in the future. 

What are actions that project1907 are taking for 
sustainability these days? 
All team members are using tumbler cups and reusable 
straws. And we take food in reusable containers to minimize 
wastes being generated in outdoor activities. But for any 
wastes from the activities, we make sure to take them home in 
plogging bags or garbage bags to dispose of properly.

©ZEROGRAM 
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Usefulness of Paper Cups 

CEO of Filaroid Oh Seoungho 

25.7 billion – the number of paper cups that are discarded every 
year. And to solve problems caused by countless number of paper 
cups being discarded, Filaroid has been seeking measures to 
repurpose them. The four years of journey and experiments have 
been challenging before it has finally printed a few pieces of photos. 
But there was one thing that made them carry on – the pursuit of 
changing the world by resolving environmental issues. Poised 
to take a further step to expand from photo papers, the CEO of 
Filaroid, Oh Seungho revealed his aspiration and firm belief. W
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It is crucial for all of us to share our mission and know “why we are doing what we do.” 
Because our business is not just about selling salads, but about introducing consumers 
to healthy lifestyle.

Please introduce yourself and Filaroid.

I’m Oh Seungho, the CEO of Filaroid, a start-up entering 
into its fourth year. Filaroid offers photo-printing service with 
papers recycled from paper cup wastes. I had been keen on 
environmental or social issues, and the interest took me to 
where I am today. 

Amazing. Could you tell us more about the motivations 
behind starting the business? 
When I was little, I had suffered serious atopic skin disease 
that I literally toured around almost all skin clinics in the 
country. I was on medication for more than ten years, 
but nothing seemed to work for me. The past experience 
motivated me into thinking that I should take actions to treat 
people like myself, and the idea has been expanded later to 
my interest in environmental issues. I believe that actions for 
environment could change the world as well. 

Was Filaroid the first business you started after you finished 
school? 
My first business idea was a service to help customers 
register their companion dogs with a good use of nose prints, 

to resolve issues related with abandoned dogs. But in reality, 
I bumped into numerous challenges in finding technology to 
materialize ideas. This was. because I didn’t have experience 
and knowledge in related areas. 

How did you start Filaroid? 
It began with an idea that flew into my mind back then that 
paper cups can be repurposed to print photos. I admit that 
I go through numerous thoughts before I take actions, but 
it doesn’t take too long. So, I started out right away. The 
business first started with an idea that customers can receive 
photos at an instant. But as I began to pay more attention to 
environmental issues, I have turned to ethos and missions for 
Filoroid as well. 

Please tell us more about how paper cup wastes are 
repurposed into photo papers. 
In theory, all process – from production of recycled paper 
from paper cups to consumption – has to be cohesive and 
interconnected. And it all starts with sourcing used paper 
cups. But in practice, we keep bumping into challenges, 
because it is much more difficult to recycle paper cups than S
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milk packages. You need to collect paper cups to let them 
sit in water to get rid of coats and then grind them all to make 
recycled paper, and humidity and manufacturing methods 
are playing crucial part in quality. And since quality of printed 
outcome also makes up a crucial part, it takes enormous 
commitment and efforts in finding best possible measures 
and solutions. 

You may have go through numerous trials and errors beyore 
you finally printed photos with recycled papers. 
It should tell you that it has not been easy. I had to learn more 
about manufacturing process, because processing technique 
and facilities were complicated. We received complaints from 
customers at first because of the quality. We tried numerous 
printing techniques and conditions to solve problems and 
optimal solutions and conditions. And quite fortunately, we 
have built up knowledge and expertise of our own now. 

It is meaningful to recycle paper cups, but we feel that we 
should first start with using less of these. What are your 
comments on this? 
I agree, and I always ask myself what I can do to solve the 
problem. I stared Filaroid to repurpose paper cups. But we 
are upcycling only a fraction of the whopping 25.7 billion 

paper cups that are being discarded every year. I keep telling 
myself that what I’m doing is not enough to solve the problem. 
We are working on a project to rid of paper cups once and for 
all, but we can’t open it yet (laugh). 

You are making a few updates on Filaroid. 
We decided to rename Filaroid to “Joopda.” I need to be 
honest that it was a painful decision because I was dreading 
crumbling down everything I had been building up. But the 
decision was based on our conclusion that our focus should 
be more on paper cups, whereas the main focus is on photos 
now. Against the backdrop, we are working on art project 
work closely with artists who volunteer to create artworks with 
paper cups or projects to encourage cafés to use less paper 
cups. 

What could be your key focus when you work on projects. 
It’s the environment. But it is complicated, in fact. Because 
when you run your own business, you need to take all 
elements, including consumer demand, market size and 
profits into consideration. But if I had been after all of these, 
I wouldn’t have been able to make Filaroid possible. In the 
end, it’s the problems to solve that I should focus on.

Your company’s offering free photo printing service. What 
was the motivation behind the service? 
We started to promote the business and reduce paper cups 
that end up in landfills or incineration plants. We have a 
customer base of one hundred thousand now and see that 
the service has spread through words of mouth. I believe that 
free photo printing service has worked. The decision was 
risky for profitability wise, but at least, it has been helpful in 
reducing the number of paper cups being discarded. 

What was the reaction from your customers? 
We received comments that photos have warmth and 
emotional appeal than conventional printed photos. Because 
they have texture and crisp colors. This may explain why a 
lot of the customers don’t go back to conventional printing 
service, once they learned about our service. We do receive 
some painful feedback once in a while, but the majority of 
customers comment that they are satisfied with the quality. 

The marketing idea of donating KRW 1,000 per review was 
impressive as well.
I studied marketing at school, and felt that it takes integrity to 
make marketing campaigns to be effective. And for Filaroid, 

I was looking for ideas that could set the business apart from 
others in the market, and found hints from our customers’ 
postings on their social media account. The encouraging 
comments from the customers drove me int saving marketing 
expenditure to donate KRW 1,000 for every customer review, 
and the number of review has hit nearly three thousand 
already. Seeing the good cause being effective as marketing 
strategy, I felt very proud.

Do you see that public perception has changed on 
environment? 
With the outbreak of Covid-19, I could see the changes 
being visible. Increasing number of customers are asking 
us how photo papers are being produced and how many of 
paper cups are being recycled these days. Growing number 
of customers are realizing that they need to take actions to 
protect the environment. 

Please tell us about your team. Your team may have some 
unique culture. 
We use tumbler cups, instead of paper cups, and we 
get together once a week for activities themed around 
environment. We go to Han River for plogging – a combination 

S
T

O
R

Y

Joopda, the new name of Filaroid. 
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of jogging and picking up litter – or watch documentaries 
touching on environment issues. Because when we see with 
our own eyes, we could see how serious the issue is. 

It has been impressive to see you encourage your team to 
exchange comments – even harsh ones – and the team is 
open to discuss achievement and satisfaction level. From 
your eyes, how well is the Filaroid team doing? 
When it comes to achievement, I suppose we have reached 
halfway, because we know what we are after and what makes 
us excited. If we had been after profits and money, it wouldn’t 
have been possible. We may even have lost our uniqueness 
and magnetism as a brand. As for satisfaction level, I would 
say it is 80%. I see that the teamwork is great, but we still 
have rooms for improvement in our business. Because 
the focus of the business – photos – is not exactly part of 
everyday lives. In a longer run, we would like to expand our 
business and projects to activities or actions that anyone can 
take every day. 

What could be ahead of Filaroid in the future? 
We are renaming our business with Joopda – a Korean 
word for “picking up.” The name is to deliver messages to 
customers that we pick up paper cup wastes to protect the 
environment. We dream of carrying on with our business 
activities to make ourselves one of the major social enterprises 
with focus on environment. We aspire to grow bigger so that 
we could be champions in environment-related causes. We 
look forward to having more people who would be wish us 
and support us. 

To you, what is “Seoul”? 
Han River is the first to come to my mind, when I think of 
Seoul. Because I love the place. I ride bikes or go on picnics 
quite often. And my dream is to live by the river and take a 
walk along the river every day. 

Please tell us about actions you take for the environment 
these days. 
I keep myself focused on what I have been doing. I believe 
that it could be the possible measure for me to take for now. 
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Environmental issues are gathering more attention these days, but a 
lot of us are still less aware of wastes we generate. This is because 
many are still being lured by convenience of disposables. But seeing 
those who champion their good causes for zero-waste lifestyle, we 
would all be encouraged to start with small actions for our planet. 
Conversations with these champions would open your eyes to wastes 
that have been generated in every corner of life. W
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Those who Encourage Small yet 
Concrete Actions for Our Planet 

Trashbusters Gwak Jaewon 
JIGUSHOP Kim Ari
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More Fun and Effectiveness to Environmental Causes and 
Less Wastes to the Planet  

Gwak Jaewon is the visionary leader of an ambitious start-up, Trashbusters 
that bravely took off on a journey to get rid of disposables once and for all.  
And quite fascinatingly, Trashbusters chooses humorous and fun slogans 
and out-of-the box design ideas to nudge its Millennials and Gen Z fans  
into reusing what they have with them. Undeniably, Trashbusters has been 
made possible by this leader who is in love with what he does.

CEO Gwak Jaewon
Trashbusters 

Please introduce yourself.
I’m Gwak Jaewon, the CEO of a business that offers 
reusable items for rental, Trashbuster. I actually studied 
drama and cinema at school. I ran my own drama company 
after I finished school and was interested in hosting drama 
plays and festivals. I had a stint of festival planner for about 
ten years for an organization under Seoul Metropolitan 
Government.  

You made a complete career switch from what you had 
been doing in the past. 
Environment had never been part of my interest before (laugh), 
because it was one of grandiose goals, like unification of 
North and South Koreas. But I had a chance to take part 
in a study group focusing on sustainability in society and 
learned how much disposables are discarded every time a 
festival was held. And I spotted some business opportunity 
from conversation with brilliant minds and leaders from 
different sectors and kicked off my own business project by 
applying Youth Impact Investment Projects hosted by Seoul 
Metropolitan Government.  

The project seems to have started from your attempts to 
find solution to wastes generated from festival sites. 
That’s true. It first began with my journey to find solution for 
problems that I found from my work and then unearthed 
some business opportunity. But I am confident to say that I’m 
spearheading in eliminating disposables these days. 

You may have gone through trials and errors when you first 
materialized your business idea of leasing reusable items, 
because you chose to take an unbeaten path. What was 
the biggest challenges you ran into? 
I should say that the business has been affected by 
COVID-19, because business activities were pivoting around 
in-person events like “festivals.” When the business projects 
had kicked off, everything was ready for us that we received 
phone calls for inquiries from literally everywhere in Korea. 
But the infectious disease broke out in less than two months 
and reservations were cancelled one after another.  

The news could have been painful to you.

I admit that I was at a loss for words, but I turned to plan B 
that I had been looking into. In the end, COVID-19 pushed 
me into experiment with it earlier than the original plan. But 
it was the flexibility and resilient that has brought me where 
I cam today. And the experience and lessons will make 
important assets for me to respond better to uncertainties and 
anything unexpected. 

You seek to solve problem with your business, indeed. Then 
could you tell us whether you’re happy with your own life, 
and whether you still enjoy your work? 
I need to tell you that the business overwhelms me with 
woes and challenges, as it brings me enormous joy. But the 
mission pivoting around zero-waste lifestyle drives us through 
the enjoyable journey. Because as we do the right things for 
the planet, we can reduce wastes. And most of all, it is the 
encouragement and support from those around us that help 
us carry on with our mission.  

Are you making efforts in avoiding disposables in your 
everyday lives? 
I try all my best to avoid using disposables and encouraging 
my friends and family to join the efforts. For one, after I started 
my own business, I often ask myself how I can solve problems 
with business every time I spot wastes around me.   

Awareness for environmental issues are being raised, but 
you may still need to face bias or prejudice.

This isn’t necessarily bias or prejudice, but I would like to ask 
everybody – both businesses and individuals – to at least 
avoid green washing. It’s the consistency and changes in 
consumption that could ultimately make sustainability of the 
planet possible. 

Do you have any message to share with those who are 
hesitant of try zero-waste lifestyle? 
I’d like to say that zero-waste lifestyle activities should be fun. 
And you don’t need to feel guilty about using disposables. 
For the first steps, you can try with small and casual actions. P
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As we do the right things for the planet, we can reduce wastes. 
And most of all, it is the encouragement and support from those around us 
that help us carry on with our mission.
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Even when you need to buy what you need, you can reduce 
wastes by asking yourself a few more times whether you 
really need it.

Please make the readers a few recommendations on 
services from Trashbusters to try.

From me, I’d like to recommend one of my favorites - Almang 
Market. Because I found that the store had its sincerity for 
sustainability and environmental causes with its refill station 
and efforts to expand related service. And a farmers’ market, 
Marche@ has a lot to learn for its careful consideration of 
details to make its activities and events sustainable. 

Both of the places sound worth checking out. What are 
your long-terms goals?

Quite unlike a few other countries outside of Korea, I’ve 
observed that legal and systematic frameworks are still 
insufficient to encourage in-person events to reduce 
disposables. And to resolve a series of problems, private 
sectors need to be actively involved. I am firm in my belief that 
if the Trashbusters team carries on with its pursuit of zero-

waste lifestyle and proves itself with tangible outcomes, the 
team would deliver effective messages to the public sector. 
The long-term goal is to deliver effective messages to those 
who are influential for change.  

What kind of actions do you take for sustainability these 
days? 
The ultimate goal, as well as the starting point, of all my 
efforts for sustainability is deeply rooted in refraining use of 
disposables. So much so that it has become part of my daily 
routine to persuade my friends and families into stop using 
disposables. I can say that only few of them openly use 
disposables these days. 

Lastly, to you, what is “Seoul” to you? 
It is where I am based in. It is has been almost two decades 
since I first relocated myself to Daehak-ro in Seoul to move 
onto the university and I have started my own business in the 
city. I personally prefer quiet places that I feel urged to move 
to smaller cities. But I know that I still have a few more things 
to do here in Seoul. And I need to work harder to pass down 
Seoul with more pleasant environment to live for the future 
generations. in this sense, Seoul is a city where I need to 
reduce wastes.  

P
E

O
P

L
E



S
E

O
U

L
M

A
D

E
6

8

6
9

Time to Embrace Zero-Waste Lifestyle 
As Essential Part of Life 

The CEO of JIGUSHOP stresses that it is time to embrace zero-waste 
lifestyle as essential part of life for the sake of ourselves, as well as the 
planet. This eco-conscious business leader clearly hinted at her ideas 
and thoughts for sustainability of the planet by carefully suggesting that 
we all can start with small things for a step-by-step approach.  

CEO Kim Ari
JIGUSHOP

Please introduce yourself. 
It is such a pleasure to be part of this interview. I am Kim Ari 
and run a zero-waste shop, JIGUSHOP. I was formerly a full-
time activist for a civic group. I had experience in hosting a 
diversity of programs and communities themed around single-

households and companion animals, because I had keen 
interest in social issues and one of the communities named, 
“Waste Stanning” was indelible to me. 

The naming seems to have come from an out-of-the box 
idea.

The managers of the community were activists of civic groups 
and mentioned that a large number of activists like themselves 
lack in environmental susceptibility. * I was struck by their 
remark that civic group activists should be more proactive in 
responding to and resolving environmental issues, because 
only then, I realized that I had been turning blind eyes to 
these issues, whereas I had been pushing for resolving social 
issues. I immediately started carrying around tumbler cups and 
handkerchief to avoid using disposables. 

And how did you land to a completely different domain, 
business?

I started my own business in 2017, selling customizable 
granola packages to help younger-aged single households in 
keeping their healthy diet. The firs business opened my eyes 
further to environmental issues and seeing wastes generated 
from production process, I decided to make an overhaul on my 
business. 

The first business motivated you to introduce businesses 
that take actions for zero-waste lifestyle.

That’s true. Trying a few specific actions for myself, I found it 

challenging to take measures because zero-waste lifestyle 
was relatively new and guidelines for finding quality products, 
services and brands were limited. I concluded that if social 
activists who were familiar with environmental issues like myself 
bumped into barriers, then the entry walls for consumers could 
stand higher. So, I decided to educate customers on zero-

waste lifestyle by carefully selecting quality products.

Could you tell us about some of your go-to eco-friendly 
products?

Since I opened JIGUSHOP, I have replaced a lot of items with 
eco-friendly products, and shampoo bars are some of my 
favorites. I like them because they wash clean yet free from 
substances and packages that are harmful to the environment 

P
E

O
P

L
E

I would like to say that to begin with, start with anything you feel comfortable with, 
because the core aspect of zero-waste lifestyle lies in reducing wastes 
or generating less wastes. 

*Environmental susceptibility: susceptibility of individuals to natural 
environment that is built up from surrounding environment and 
constant interaction with natural environment. 
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that they leave little wastes. Other products like bamboo 
toothbrush and solid toothpastes have been helpful in reducing 
wastes from bathrooms that I recommend them to almost 
everybody to try. 

The word, “zero-waste” is trending these days, but each 
person seems to have a different definition. What is your 
definition of “zero-waste products”?

My view is that zero-waste product can enable value-based 
consumption to make sustainability possible 

Could you tell us more about value-based consumption? 
We can have a look at a few key criteria. One is daily 
necessities that replace conventional products with eco-

friendly alternatives or are made with safe and healthy 
substances. The other is value-based products that promote 
fair trade, diversity and local producers. And still the other is 
products that lead consumers into taking their parts in making 
the world the better place to live. And the JIGUSHOP team 
invests certain amount of time to test products that fall into 
these criteria before we introduce them to our customers. 

JIGUSHOP has its clear criteria and guideline. Do you have 
any message to share with those who seek to try a few small 

actions for zero-waste lifestyle? 
The majority of us are now familiar with topics related with 
zero-waste lifestyle. But there are still some who are new to it. 
I can see that these types of consumers tend to be skeptical 
whether they could start taking actions for zero-waste lifestyle 
or whether they could stop generating wastes at all. But I 
would like to say that to begin with, start with anything you 
feel comfortable with, because the core aspect of zero-waste 
lifestyle lies in reducing wastes or generating less wastes. 

I agree that there are still some who are not familiar with 
zero-waste. 
I would like to recommend that you start with one easy 
item from any topics of your interest. For instance, if you’re 
interested in vegetarianism, you can start having all-vegetarian 
menus once a week or if you are a coffee person, you can 
try taking your own tumbler cups or enjoying for-here menus 
inside cafés. 

Agreeably, we should start with small and easy things first. 
But reversely, there are some habits that have become part 
of our everyday routine yet reveal to be harmful to the planet. 
It may be too obvious, but I would like to say that if you are not 
recycling, you end up leaving harmful impact to the planet. 

Careless actions would not only generate enormous amount 
of wastes but also making recyclable and reusable resources 
ending up in landfills. I would suggest we should carefully 
watch ourselves how much waste we generate, because then 
we will know where to start from to keep the amount of wastes 
minimal.

I guess I should go back home and see how much and what 
kind of wastes are being generated. From your view, why 
should we pursue zero-waste lifestyle? 
The average temperature of Earth was anticipated to rise by 2 
°C in the past. But the grim outlook has been adjusted upward 
that the temperature could be pushed up by 5 °C. The planet 
is being impacted at faster paced than anybody has expected. 
And I suppose we should all act to minimize or prevent such 
drastic change. A lot of us find ourselves spending sleepless 
summer nights because of hotter weather and more than half 
of summer days are rainy these days. Don’t you find it strange? 
If you have noticed some significant change, you will now it is 
time for you to pursue zero-waste lifestyle – it’s not an option 
anymore. 

Could you tell us the actions you’re taking for the 
environment these days? 
I pack my own lunch every day. And I try to choose vegetarian 
menu every time. For healthy and delicious diet, I opt for 
vegetarianism to save and protect the environment to achieve 
sustainability. 

Last but not least, to you, what is “Seoul”? 
If I could define with my own words, I would say that it is a city 
of experiments and endeavor. When I first moved to Seoul, I 
started my career working for a small, community-based local 
civic group. Community wasn’t a familiar keyword back then, 
but as a person who studied social welfare at school, I could 
boldly jump into this new area for a full-time job. And just like 
dots connecting to making a line, I have had opportunities to 
take part in activities to solve social problems and experience 
a variety of community. With knowledge and experience from 
the first career path, I could take on my ambitious journey to 
start my own business to materialize my ideas on zero-waste 
lifestyle in Seoul. Because Seoul is a city with a vast number 
of people with consciousness in environmental issues and 
communities to stand together. What has first started in the city, 
the shops themed around zero-waste lifestyle, are spreading 
across Korea nationwide now. P
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What to Have in a Bag 
for Zero-Waste Lifestyle

Six Essential Items to Subtract, 
Rather Than to Add  

It is an enormous challenge to generate “no” wastes. But anyone can start 
with small actions to reduce wastes. At least it should be enough when you 
make efforts to minimize wastes, as these efforts, when added up, will bring 
all of us closer to the realm of zero-waste lifestyle. With less wastes, we 
would all feel less burdened and our planet Earth will be strained less. W
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Useful Items to Carry Around 

ETC BLANK
Smartphone Case Made with Repurposed Box

Even brand new items are being discarded these days. And 
smartphone cases are some of a few to name. With more 
consumers switching their smartphones as often as every 
two years, cases are being discarded. If it is a challenge to 
reduce wastes, you may turn to measures to minimize wastes 
being generated throughout production process. 
ETC BLANK is made with repurposed boxes that are easily 
found anywhere. After cropping the best parts to use for 
design, all materials go through washing, cutting and coating 
process. Because they are coated with waterproof agents, 
the cases repel water as well. And since graphic images are 
cropped from different boxes, each case is one-off in design. 

H. instagram.com/etc_blank

TUO
Day Bag

You may want to ask yourself once again whether totes 
you are carrying around are genuinely eco-conscious. 
Because piles of totes could ultimately end up harming 
the environment. This lies on the similar extent to voices 
being raised about excessive consumption and production 
adding burden to the planet. To solve problems, TUO sought 
measures to take its part before starting its own upcycling 
project and DAY BAG is one of its tangible outcomes.

Quite fascinatingly, DAY BAG is made with textile wastes 
that are generated from textile manufacturers due to invisible 
defects. Even though the tote bag is made with wasted 
fabrics, they are sturdy enough for everyday use to live up to 
its name. DAY BAG is lightweight and versatile with handles 
and shoulder straps of different lengths. 
Most of all, the bag is coated to repel water and dirt and is 
scratch proof. 

H. tuobag.com

ITEM
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Useful Items for Everyday Use

Dr.NOAH
Maru Bamboo Toothbrush 

To the dismay of many, toothbrush need to be replace 
every two months, regardless of conditions. Because after 
two months, toothpastes are likely to be overflowing with 
bacteria. But for the sake of hygiene, countless number 
of toothbrushes are being discarded. in this regard, it has 
become increasingly important to make this kind of everyday 
essentials with materials that would leave less impact on the 
environment. 
This may explain why bamboo toothbrushes are gathering 
attention these days. the products of Dr.NOAH, in particular, 
are produced in Korea and offer a variety of benefits for 
consumers. Ergonomically designed toothbrush cleans would 
keep teeth clean, and moreover, it is dampproof to ensure 
safety and hygiene. 

H. doctornoah.net

SODOWE
Vegan Oil Pulling Toothpaste 

Toothpastes are used multiple times a day, and may be 
some of few items that are not being wasted. Yet for this kind 
of everyday essential, it would be more helpful to pay close 
attention to what is in the toothpaste you use.

Because being one of expendables, one might miss out 
on the fact that production process might leave harmful 
impact on the planet. Vegan Oil Pulling Toothpaste from 
SODOWE is made with 100% vegan substances from vegan 
manufacturing facilities and process. In short, the toothpaste 
is made with safe ingredients by harmless production 
methods. This is from the pursuit of SODOWE in making eco-

friendly products for those who dream of living happy lives. In 
a sense, actions for eco-friendliness would lie on the extent 
of pursuit of happy life – not only humans, but also nature and 
animals on this planet Earth. 

H. wesodowe.com
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Items to Keep Track of 
Everyday Activities 

JIGOONAMOO
Eco Paper Pencil 

Conventionally, pencils are made with woods. Yet one 
may question whether there could be any alternatives 
other than cutting trees to have a piece of pencil in hands. 
JIGOONAMOO has recently materialized its idea of making 
pencils that don’t need trees to be cut. These Eco Paper 
Pencils are made with repurposed newspapers and craft 
papers to roll around leads. And they write and feel amazingly 
similar to conventional pencil products. And most of all, each 
pencil, especially a piece made with discarded newspapers, 
is different in design and fun to watch new layers being 
revealed. 

The Picker
Weekly Planner Pickerbook (A6) 

Despite evolution of digital technology, analog items are still 
loved by many, because it is the inconvenience that invites 
one into investing time, and with time, memories are built. 
As you write a few lines on a few sheets of papers, than you 
would leave some traces of yourself. But thinking that papers 
come from trees, you may find yourself hesitant. 
The Picker has recently introduced a notebook, Weekly 
Planner Pickerbook that would leave less impact on the 
planet by carefully designing all aspects of production. The 
cover is made with recycled paper that are certified by FSC 
and each page in the notepad is made with byproducts of 
sugarcame. And moreover, every page is printed with eco-

friendly soybean oil ink, by applying eco fonts to reduce use 
of ink. to as little as one third of conventioal amount. Indeed, 
you may feel more comfortable with keeping track of your life 
when you start using notepads that are made with aspiration 
for sustainability.

H. thepicker.net

H. jigoonamoo.com
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How to Waste Properly 

For those who find themselves lost in front of lines of trash bins 
labeled plastic, paper, glass and general wastes, here are intuitive 
guides to how to waste properly. Once you have a look through 
this friendly guide, you will be the champion of recycling.  W
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TIPS

Guides to Those Who are Not Familiar 
with Separate Collection of Wastes 
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How to Discard Charger Cables Properly
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How to Discard Lighters ProperlyHow to Discard Umbrellas Properly
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A Quick & Easy Guide for Separating GarbageHow to Discard Glass Bottles Properly 

The Four Key Rules
Empty, Rinse, Separate, No-mix

Water & Beverage Bottles 
Empty transparent PET bottles should be rinsed with water. Then remove all the labels and then 
crush flat before discarding into bins that indicate “PET bottles.” Any non-transparent bottles with 
colors should be separated as plastics.

Delivery Packages & Containers
Wash packages and containers with water and separate them. Should any stains or dirt cannot 
be removed, then they should be discarded with other general wastes.

Broken Glass, Dishware & Mirrors
Broken glass, dishware and mirrors cannot be repurposed. Hence they should be wrapped with 
newspapers for safety and discarded with other general wastes. 

Milk Cartons
Milk cartons are made with special papers that are manufactured with imported pulps. These 
milk cartons should be separated as “paper packages,” rather than papers or general wastes. If 
you find it challenging to separate milk cartons for recycling, you may consult Community Service 
Center in your neighborhood for exchange with standard plastic garbage bags or tissues. 

Used Batteries 
Batteries are made with heavy metals, including quicksilver, cadmium and manganese and they 
would leave harmful impact on the environment if they end up in landfills. These used batteries 
should be discarded into “Used Battery Collecting Box” that are placed in your neighborhood. 

1 2

3 4

5 6
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CULTURE

MOVEMENT
A Big Heart in Small Items
A Fashion Label with Brilliant Ideas for Sustainability - PLEATSMAMA

SPACE
Conscious Consumption for Our Planet
Spaces of Sustainability in Seoul 

CHALLENGE
Solidarity for Sustainability 
#GoGoChallenge 

COLUMN
Mindset of Urban Dwellers for Eco-conscious Life 
What to Keep in Mind for Sustainability 

GUIDE
An Eco-conscious Walk 
Having a Place to Walk 

ESSAY
How to Consume with Consciousness 
CEO of Zero Waste Stay Moa, Musician and Environment Activist Jeong Wookjae, Author Jang Seoyeong

PLAYLIST
Taking a Closer Look at Everything Around Us
A Fresh Reminder for Us that Everything Changes  

PLACE
Where to Meet SEOUL MADE
Lifebooks & Art 
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A Big Heart in Small Items 

Behind every stitch, there are enormous amount of time and 
efforts invested. While the vast majority of players in the 
fashion industry gives littles thought on wastes generated 
throughout production process, the mastermind of this 
fashion label, PLEATSMAMA pours all her might into what 
could save the planet and pass down the better world for the 
future generation. And for her, it is exciting and fun. W
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MOVEMENT

A Fashion Label with Brilliant Ideas 
for Sustainability - PLEATSMAMA
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INTERVIEW

CEO of PLEATSMAMA
Wang Jongmi

Please introduce yourself.
I’m please to meet you. I’m Wang Jongmi and am leading 
a small startup business, PLEATSMAMA. This is a lifestyle 
business that makes and offers well-designed products to 
make the planet a better place to live. 

Pleated bags are your signature products. I came to learn 
about PLEATSMAMA from these bags as well. 
As you can tell from the name, the name came from “pleats” 
and added the word “mama” to make it sound friendly and 
cute. And don’t you think that “MAMA” looks like the surface 
of the pleats? 

Please tell us how you started PLEATSMAMA.  
I worked for a company that designed and produced knitted 
products for various fashion labels, and often found these 
labels cancelling or change orders. The former employer 
had to take all the inventory of yarns and threads, which I 
recall it added up to a large sum of money and ended up 
being wasted. And I came to wonder whether I could find any 
measures to give a second life to these unused yarns and 

threads, because they could be used for making so many 
things that flew into my mind. My curiosity took me to start my 
own business.  

And I learned that PLEATSMAMA makes bags with yarns 
and threads from recycled plastic bottles. 
Plastic bottles and polyester yarns basically go through 
similar production process. And “regen” has been made by 
taking advantage of such similarity. First, clean plastic bottles 
are collected to cut into smaller flakes and then into polyester 
chips before producing yarns. And PLEATSMAMA sources 
these yarns from Hyosung TNC. 

Tell us more about the line-up of bags made with the yarns.

The key products are bags. The steady sellers, shoulder 
bags and totes to begin with, we are offering a vast collection 
of Nano Bag, Glitter Bag, Two-way Shopper Bag and 
backpacks. We recently made a bold experiment with 
“Summer of Seoul” edition to showcase beach bags, foldable 
Tumbler Bag, and clutches. 

These days, PLEATSMAMA is expanding its product line-

up from bags to apparel.
The mission of PLEATSMAMA is to help consumers replace 
fashion items with eco-friendly alternatives one after another. 
And we have decided to expand our business to apparel, 
because the entire team members felt that apparels are part 
of the next steps for us to take. The first collection, Jeju Edition 
was introduced in July last year, followed by pleats jacket 
made with fifty-three plastic bottles per piece, sweaters made 
with recycled cashmere and scarfs in the same year. Then the 
apparel category has expanded further to comfortable and 
active clothing, including tights, jogger pants and sweatshirts. 

We heard that PLEATSMAMA proposed Hyosung TNC for 
partnership before showcasing Jeju Edition. Was it the first 
attempt to produce regen yarns with locally sourced plastic 
bottles?

When I founded PLEATSMAMA, I learned that plastic bottles 
had been sourced from outside of Korea to produce yarns. 
Because whereas clean plastic bottles were essential for 
production of these yarns, it was a challenge to find clean 
plastic bottles, because of the waste management system. 
The PLEATSMAMA team felt that it was one of the biggest 
problems to solve to build up benevolent cycles in the 
country. We have asked around to find out what we can do 
and found an answer from Jeju Island. It didn’t take us long to 
make a proposal to Hyosung TNC for partnership. 

You may have stumbled upon enormous barriers in finding 
clean plastic bottles in Korea.

That’s true. Hyosung TNC turned down the first proposal. 
But when we insisted that we will purchase all the volume 
regardless of the consequent quality, the partner company 
decided to push ahead with the idea. Obviously, it was an 
enormous risk with uncertainty for a start-up. But the team 
was lucky enough to introduce the first collection, Jeju Edition. 

What made you choose Jeju Island, out of so many other 
areas and region in the country? 
There are a number of reasons behind the decision. First, Jeju 
island is piled up with plastic bottles because of transportation 
issues. But on the other hand, the island is one of the most 
popular tourist destinations that the more it attracts travelers, 
the more it would be flooded with wastes. The team saw the 
seriousness of the issue and looked for measures to resolve 
the problems and learned that local governments, including 
Jeju City and Seogwipo ran pilot projects to separate 
transparent plastic bottles from the reset of other kinds for 
discarding. And Samdasoo had been working closely with 
the provincial government in establishing system for recycling 
and separation of wastes – Clean House. The system was 
thus actively used for Jeju Development Corporation to collect 
high quality plastic bottles for recycling and Hyosung sourced 
them for manufacturing yarns, “Regen Jeju.” This is the story 
behind PLEATSMAMA introducing its first fashion items. 
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“The mission of PLEATSMAMA is 
to help consumers replace fashion items 
with eco-friendly alternatives one 
after another.”
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After the first collection, PLEATSMAMA followed up with 
next collections, including “Love Seoul” edition. You had 
mentioned that the team aims to manufacture hundred tons 
of recycled yarns in Seoul. What impact could the target 
leave to the city? 
Production of textile with recycled plastics could transform 
recycling plastics into an industry with high added value. 
Most plastic bottles discarded in Korea have been used 
for production of lower-end products to sell in overseas. 
But since a few years ago, the industry has faced issues 
related with processing wastes and the issues have been 
aggregated by COVID-19, as the infections disease shut out 
all the channels of exports. But once these discarded plastic 
bottles are collected to make high quality textiles at home, 
the fashion industry in the country can make good of them to 
produce their apparel products. Most of all, source materials 
are supplied with stability and the outcomes are cost effective 
compared with conventional counterparts. In short, the eco-

friendly textile products can steer the industry into brighter 
outlook for growth. And in a longer-term, this will create a 
benevolent cycle for the society and economy, as well as the 
environment. 

PLEATSMAMA seems to push its boundary beyond the 
scope of production of green products. 
The team aspires to be eco-conscious in all the steps 
involved in production, sales and supply chains. For a start, 
we are making fabrics in shapes that we need for production 
to minimize waste – all we need for pre-shipment is to linking 
(a sewing process to connect different parts of knitted items). 
Most products will leave no more than 0.5g of yarns to be 
left-over. And we maintain our “minimalist” policy throughout 
the supply and delivery process as well. For instance, to 
reduce use of boxes or polyester bags, we choose adhesive 
packaging with fillings to be shipped with minimal yet 
protective packages. 

Customers are likely to recognize the integrity in aspiration 
for sustainability. 
I believe that consistency and integrity should encompass 
all the process. PLEATSMAMA is not a simply a business 
that sells products made with recycled yarns – rather, it 
has started to propose eco-friendly lifestyle, spanning from 
order to end-usage. From production to delivery, it would be 
quintessential for us to continue our pursuit. And we look to 
push ahead with our commitment to quality and design as 
well. Our primary goal is to become a brand with consistency 
and reliability.c

The number of eco-conscious consumers keeps growing 
these days. What is the motivation behind the recent 
change?

I can see changes in the awareness level concerning 
environmental issues. Outbeak of COVID-19 and climate 
issues were the key drivers, while green lifestyle has become 
part of the trend. Because eco-friendliness and recycling 
have emerged as trending keywords in the fashion industry. 
Eco-friendliness is no longer part of the causes or support – it 
has expanded to the new domain of tastes and style. 

The awareness has encouraged other fashion labels to go 
green. What sets PLEATSMAMA apart from other green 
fashion labels?  
The ultimate goal of PLEATSMAMA is not about positioning 
itself as an eco-friendly fashion label. I need to admit that 
eco-friendliness is the key idea of the branding, as well 
as one of the biggest strengths. But most importantly, 
PLEATSMAMA is a fashion label packed with magnetism. The 
entire team is pouring all the resource and energy to every 
single detail of products, including eye-catching colors, 
design, and silhouettes, as well as quality. Yet amazingly, 
PLEATSMAM can attract consumers of almost all age and 
tastes. In short, I can confidently claim that PLEATSMAMA 

is an attractive fashion label, aside from the fact that it is 
pursuing sustainability. 

Who can be the key customers of PLEATSMAMA? 
The key customers and fans share a lot of similarities with 
PLEATSMAMA. Most of them are bright and brilliant. And 
most of all, they are forward-looking people who try whatever 
they can to find hope. They are warm-hearted people who 
seek to be keep up with cultural scenes and stay stylish.  

The customers are people who take concrete actions for 
change from wherever they are. 
I personally view that it takes a step-by-step approach 
from where you are to achieve anything close to sustainable 
lifestyle. The PLEATSMAMA team is not asking you to try 
anything difficult, because you don’t need to make your life 
difficult for the sake of sustainability. If you can have choices, 
you can try more sustainable ones. Afterall, what you need to 
do is to keep adding small yet eco-conscious actions.

What could be the ultimate value that PLEATSMAMA 
aspires to share with the customers.

PLEATSMAMA aspires to share ideas on sustainable lifestyle, 
as well as to sell fashionable and stylish products. We are not 
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asking our customers to be part of anything challenging and 
fussy to protect the environment. Because we choose to make 
any approaches brilliant, fun and hip. We would actively take 
part in environmental causes with keen interest and forward-

looking perspective, yet in the meantime, we seek to deliver 
messages for those who seek to be eco-friendly in style. 

PLEATSMAMA has its promising future ahead of itself. 
The team is pressing ahead with preparation for introducing 
fresh ideas on sustainable lifestyle. Taking one step to 
another, we are all excited to open them up in front of our 
customers. And we are planning to expand to the global 
market as well. We opened the global website in November 
last year and receiving inquiries on wholesale business 
opportunities from several countries. The discussion has 
seen progress with partners from countries, including China, 
Japan, Singapore, Hong King, the US and Germany, and 
the products are popular especially in Singapore and Hong 
Kong. We look forward to sharing our values with customers 
from around the globe. 

Lastly, to you, what is “Seoul”? 
Seoul is one of trend-setting global mega cities, as well as a 
neighborhood where I was born, grew up and built up layers 
of indelible memories. The word “neighborhood” can be 
awkward to a metropolitan city like Seoul, but I picked the 
word because the city was so familiar and friendly to me. And 
furthermore, it makes me feel more responsible to continue 
efforts together with everybody else to make the city a better 
and more beautiful place to live. 

Could you tell us the actions you’re taking for the 
environment these days? 
I try my best to do anything right, no matter how small it 
is. Actions like using less disposables and using resuable 
items such as tumbler cups are essential, but what is more 
important is to reduce consumption. I am cautious to make 
this kind of statement as a person who is supposed to sell, 
but the efforts that could be crucial to the environment is to 
tell what you need from what you want and take one action 
to another to reduce consumption. And as for myself, I am 
taking possible measures.  
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Conscious Consumption for Our Planet
Spaces of Sustainability in Seoul 
Quite sadly, it takes some sacrifice of the planet Earth to make anything we need in our lives 
possible. This could push most of us into nodding to a cutting remark that humans are no better 
than virus to the planet. Yet it would be overwhelmingly challenging for many of us to give up on 
the luxury and convenience that we have been consuming. Here are four different places in Seoul 
to guide us into consumption with consciousness.   
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©Innisfree

In fact, there are many measures to take to protect the 
environment. And one of the easiest to begin with is to use 
less plastics and consume eco-friendly products. You could 
play your part in planting trees to restore forest and further, 
retrieve restorative capability of the planet. Yet since this may 
be overwhelming for an individual, you may think about taking 
part in the good causes driven by Innisfree by consuming its 
products. The cosmetic brand that initially themed around 
wellness and beauty from Jeju Island, one of the most 
beautiful islands in Korea, Innisfree has recently expanded its 
activities to restoring and preserving forests around the globe, 
including Gotjawal in Jeju Island. 

In parallel, Innisfree has been running its own eco-conscious 
campaign of collecting empty bottles since 2003, and its 
recent opening of Innisfree Gong Byeong Gong Gan can 
be the pinnacle of the initiatives. The space is made by 
connecting two of Korean traditional housing, hanok, that are 
over eight-decades-old and boasts perfect balance between 
preservation of wooden structure and finish with materials 
made with pulverized bottles. Moreover, the cosmetic brand 
has installed a crusher to show its visitors how empty bottles 
are crushed and pulverized. Innisfree Gong Byeong Gong 
Gan has recently undergone renewal to serve customers 
with a variety of activity programs, including a vast variety 
of classes, to experience the brand. Some of signature 
programs to name include Play Green Class to invite 
speakers to share insights on sustainability, One Day Class 
themed around upcycling and Art Drawing Class to create 
artworks and postcards with leftover makeup products. In 
addition, customers can purchase items such as toothbrush 
stands and flower pots made with repurposed plastic bottles 
and actively take part in activities such as exhibitions and 
pop-up stores. Furthermore, this place reveals how recycling 
of plastic bottles can be evolved – they can be separated by 
materials. And for returning plastic bottles, Innisfree Gong 
Byeong Gong Gan rewards its customers with special gifts, 
as well as points to collect. For those who seek to motivate 
themselves to take actions for the planet, it may be a brilliant 
idea to start collecting empty bottles to take part in good 
causes driven by this eco-conscious cosmetic company. 

A Place for Motivation 
into Eco-Consciousness
Innisfree Gong Byeong Gong Gan 

©Innisfree

A. Yulgok-ro 3 gil 73, Jongno-gu, Seoul  
H. innisfree.com/kr/ko/GreenCycle.do
T. 02 737 0585

O. Everyday 11:00-20:00
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A. 1F Poeun-ro 119, Mapo-gu, Seoul
H. instagram.com/tigerlily.seoul
T. 0507 1361 5372

O. Everyday 12:00-20:00

With environmental issue gathering more attention, beauty 
industry may be one of the hardest hit, as the industry had 
to make a complete overhaul of its business practices and 
overdue issues, spanning from animal testing in the process 
of development, materials that leave harmful impacts on 
the environment to empty bottles that has kept piling up for 
years. The painstaking efforts paved ways for businesses 
that push ahead with their pursuit of eco-friendliness that 
growing number of eco-conscious businesses are making 
presence in the market these days. One of them based 
in Mangwon-dong, Seoul, Tigerlily makes itself a reliable 
beauty brand to turn to. This eco-friendly beauty brand offers 
a vast variety of products, ranging from soaps, perfume to 
diffusers. Furthermore, the interior design idea has come from 
inspirations from nature – products are displayed on stacks 
and layers of flat stones, while sinks to try soaps are made 
with wood. Another notable feature is that its store is the first 
in Korea to run a refill station to allow customers purchase as 
much as they need when they bring their own container or 
bottles. 

Agreeably, the efforts made by Tigerlily for sustainability are 
vast in scope. For instance, the beauty brand packs products 
with green filler materials and began its new endeavor in 
developing new product lines for companion animals such as 
shampoo bars. Quite unlike conventional wisdom that eco-

conscious products are not high in quality, all of Tigerlily’s 
soap bars are made in small batches from optimized 
production facilities every day and go through sufficient drying 
process to compliment weakness of cleansing products 
made with natural ingredients. Moreover, compared with 
other soap products, they cleanse and moisture skin much 
better, and are gentler to skin. In parallel, the store works 
closely with Mapo Youth Center to support underprivileged 
and provide showroom spaces for free so that aspiring artists 
can showcase their works. With all of these multifaceted 
efforts added together, Tigerlily deserved to be labeled as 
a business that leads by example for its clear and effective 
message on “how to take actions together” for sustainability. 

Where to Become Friends 
by Sharing Kitchens 
Tigerlily 
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A. D108 Yangnyeong-ro 445, Yongsan-gu, Seoul
H. instagram.com/recode_

T. 02 3677 8830

O. Tue – Sun 12:00-20:00 

It is undeniable for the vast majority of us that clothing, as 
well as food and shelter, makes up a crucial part in everyday 
lives. Because clothing has been increasingly becoming 
useful tools for self-expression, as well as for protection. 
And desire for self-expression has pushed up consumption 
of up to eighty billion pieces a year, with consequence of 
wastes from the fashion industry amounting to 92 million tons 
a year. Becoming aware of pressing issue, growing number 
of consumers have chosen not to buy new clothes to reduce 
wastes. But one of the fashion labels, RE:CODE suggests 
that consumer can still buy new clothes, while pushing down 
the volume of wastes being generated. And most of all, each 
piece of garment is one off.

Making good use of upcycling technique and eco-friendly 
materials, RE:CODE offers unique clothing lines made with 
air bags, car seat cover, and discarded military goods, as. 
ell as clothing that could have been ended up in landfills. 
And notably, to effectively deliver its brand message 
pivoting around sustainability, the store is opened in Nodeul 
Island, the area in Seoul that are often associated with eco-

friendliness and cultural scenes. Along side the clothing 
store, RE:CODE runs a tailoring and reform service in its 
BOX ATELIER and offers workshop programs, RE:TABLE to 
invite customers into making their own card cases or Air Pod 
cases with pre-owned jacket or car seat covers. For those 
who cannot afford to. pare time to take part in the activity 
programs, ATELIER ATM is available for purchase of DIY kits 
or upcycled items. By running the store, RE:CODE aspires to 
encourage customers into updating their consumption habits 
with consciousness by experiencing tailoring and repurposing 
their preowned clothing and giving new life to what may have 
been ended up in garbage bins.  

A Fresh Updates on 
Conscious Consumption Habits 
RE:CODE Nodeul Island 
Sustainable Fashion Studio 

©RE:CODE ©Tigerlily  
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H. instagram.com/minzimansion
O. The store is scheduled to open in coming October 

Millennials and Generation Z – often referred to as MZ 
Generation in Korea – are emerging as key customer groups 
to lead the global economy for the next fifteen years. These 
generations are notably pursuing “meaning out” consumption 
to explicitly express their belief and pursuit that their support 
made some jumping boards for an extensive variety of green 
companies to gain popularity. Minzi Mansion, in particular, is 
a platform established by planners and designers of one of 
the major new media companies, Joongang Ilbo, targeting 
these conscious consumer groups to open the floor for 
experiencing multiple brand names under common themes.

The first store of Minzi Mansion attracted its customers 
between May and July this year with the theme, “Re:Love” 
to deliver messages on eco-friendliness, retro and heritage. 
Living up the theme, a variety of events and programs were 
run in a refurbished housing that had been built back in the 
end of 1960s. A long list of partners, including Pepsi Cola 
and H&M, was with this novel platform, and Aromatica is one 
of the key partners that received spotlight for its refill station. 
The out-of-the box idea was materialized on the second floor 
of Minzi Mansion with greenhouse to invite customers into 
filling six products, including shampoo and body wash, in 
bottles made with recycled glass. At the same time, Re:Love 
Art Workshop provided opportunities for visitors to repurpose 
their old tote bags or T-shirts. 

For your information, the name, “Minzi” came from an idea of 
personification of MZ generation. Following the success of the 
first location, this open platform prepares to open its second 
location and thus, open grounds for young and promising 
minds to express themselves. For these generations with 
consciousness who have brought up sustainability-related 
issues to above the surface, Minzi Mansion aspires to provide 
adequate spaces to be together. 

With MZ Generation
Minzi Mansion 

©Joongang Ilbo
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Solidarity for Sustainability 

#GoGoChallenge 

Here are stories of those who take actions for zero-waste 
movement by actively taking part in #GoGoChallenge that 
has been initiated by the Ministry of Environment. These 
interviewee stress that they could be together under the good 
cause for the environment. Agreeably, they gave a glimpse 
into the future of zero-waste lifestyle by “acting together.” 

CHALLENGE

Please introduce yourself.
This is Jeon Dain and I’m a show host. I’m playing active 
roles in communicating with consumers.

Tell us about actions you take for the environment. 
I try my best not to use straws. And when I have shootings or 
filming in studios, I take my tumbler cup with me. And when 
I take notes, I try to use pencils, instead of pens made with 
plastic bodies.  

What made you open your eyes to environmental issues?

I started becoming conscious about the environment after 
reading a news article on the sea turtle choked by straws. It 
was shocking and horrific to me. As a animal lover, I could 
not tolerate the incident that I began to take actions for the 
environment.

What are actions to refrain from when we try to use less 
plastics? 
Plastics can be used for many years, and this is one of the 
traits that are being double-bladed sword for many of us. I 
would like to suggest reusing items around you. As for myself, 
I feel that I’m being overwhelmed with plastics that I try to find 
measures to reuse items such as plastic bottles and utensils. 
Because once you start reusing these plastic items, you will 
start saving the environment and furthermore, you can save 
your money.

Please tell us what it was like to be part of #GoGoChallenge.

I felt that I could play my part in protecting the environment by 
looking back upon my lifestyle and habits. I hope I can keep 
up with my good work to make positive influence for better 
future and sustainability.

#GoGoChallenge 
The Ministry of Environment has taken initiatives to reduce use of plastics by hosting a relay campaign on the social media 
platforms. The campaign is named after a Korean phrase to encourage participants to say “no” to what we should not 
continue and “yes” to what we should start for the environment. 

A Small Action for the Environment
Show Host Jeon Dain  

Even though Jeon is super busy with her filming and 
shooting schedule, she makes sure to keep up with her 
good work of taking actions for the environment. Taking 
part in #GoGoChallenge, this broadcaster tells that she 
had opportunities to look back upon her lifestyle and 
habits and added that she would continue to champion in 
environmental causes by making positive influence. 
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Please introduce yourself.
I’m Kim Bongsoo and I cook for living. I have always had keen 
interest in food waste-related issues. And my interest grew 
after appearing in a TV program titled, “Food Avengers.” 

Tell us about actions you take to reduce plastics around you.

I used to keep my bag light and buy bottled water every time I 
needed, but since I took part in the challenge, I began to carry 
around tumbler cups. And I started to see what changes I 
could make to anything I took it for granted, such as straws in 
cafés. 

What made you open your eyes to environmental issues?

It was the outbreak of COVID-19 that took me delve deeper 
into environmental issues. I had taken a few possible actions 
in the kitchen before – reducing food waste, for instance – but 
since the outbreak, I took a further step. “A Plastic Ocean” was 
a trigger for me to open my eyes to the gravity of the issues.  

What are actions to refrain from when we try to use less 
plastics? 
I would like to suggest using as little plastic bags as possible. 
And what’s important is to look back upon your daily habits, 
because any changes starts from small changes from 
individuals.

Please tell us what it was like to be part of #GoGoChallenge.

The challenges helped me learn that I have countless number 
of peers who are concerned about the environment. It was 
such a pleasure to be exposed to a circle of people from 
diverse backgrounds gathering under the similar causes, the 
environment. The experience motivated me into having greater 
sense of responsibility as a member of a larger group in 
solidarity. I will be actively involved in campaigns and activities 
themed around reducing plastics and zero-waste in cooking 
scenes. 

Please introduce yourself.
I’m Seule and I’m an office worker by week day and a 
passionate leisure-time mountaineer by weekends and 
holidays, travelling everywhere around the globe, as well as 
Korea to climb mountains. 

Tell us about actions you take to reduce plastics around you.

Tumbler cups! I pack a cup of pumpkin latte for on-the-go 
breakfast and then after I finish it, I wash and fill with water 
or coffee. I take my own water bottle or tumbler cup almost 
anywhere I go. 

What made you open your eyes to environmental issues?

I used to work at Apgujeong, and spent almost four hours 
commuting back and forth. And the commuting was long 
and tedious that I often found myself thirsty but felt that it was 
such a waste of money to buy a bottle or a can of beverages. 
And I felt like I was carrying around plastic wastes. The past 
experience was a motivation for me to start taking my tumbler 
cup with me. 

What are actions to refrain from when we try to use less 
plastics? 
A small change in your attitude to bring about transformation. 
I understand that you may be hesitant and even resistant on 
taking some inconvenience, out of skepticism about whether 
your efforts could lead to changes. I had similar doubts when 
I first started. But I pushed ahead, telling myself that with small 
efforts like mine added together, they will be stronger to make 
an influence. You need to believe in potential of small efforts 
from individuals.

Please tell us what it was like to be part of #GoGoChallenge.

I could remind myself of how powerful small habits can be 
that I look to take part in more easy activities that would 
reduce wastes. I will take totes, instead of plastic bags for 
grocery shopping and containers for take-away menus from 
restaurants or stores. I wish everybody else could have sense of 
accomplishment from small actions for the planet just like I do.

To Lead by Example
Chef Kim Bongsoo 

For Wellness of Body 
and Mind and the Planet 
Leisure-Time Mountaineer Seule 

This passionate chef, Kim Bongsoo has built up his 
inner flame for environmental campaigns and activism. 
Underlining the #GoGoChallenge has helped him look 
back upon habits, this eco-conscious chef is planning 
a series of activities to introduce zero-waste idea in 
cooking scenes. 

Calling herself a leisure-time mountaineer, Seule 
travels almost everywhere at home and abroad to climb 
mountains. And this active mountaineer stress that she is 
conscious of the wellness of the planet, as well as body 
and mind of her own. Undeniably, her message calling 
for small yet eco-conscious actions tells how powerful 
solidarity could be. 
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I need to confess that I was crazy about cosmetics for a while. I used to spend substantial 
amount of my income on what I put on my face and body – so much so that I had five bottles 
of shampoo and shower gel with different scent that I picked one to my mood for my shower 
time and had different tubes toothpaste for morning and evening. And needless to say, the 
dressing table was flooded with make-up products. The dressing table and bathroom had 
literally been filled with a blend of items from different brand names, scents, and features. But 
quite interestingly, I never finished any of them. This was because I kept buying new ones, but 
honestly, to my embarrassment, I barely knew what I had with me and what I needed. But from 
numerous experience and incidents and my recent study in yoga philosophy, I was struck by 
a hair-raising teaching that my ignorance could harm someone else, and thus began to pay 
attention to my consumption pattern. Some of jaw-dropping facts I learned about included 
findings that disposables could float around the oceans and pose threats to ocean lives 
and animal testing with cruelty to test safety of cosmetics. Once I knew what was behind the 
cosmetic products that I had been using, I could not go back to my old habits. But sadly, out 
of hundreds of bottles and pieces of products that I had had, only one of them were vegan and 
cruelty-free. And as I picked what should be essential to me, I found piles of plastic bottles and 
began asking that I had never asked before – “why were all the bottles and containers made 
with plastic?”

Then I took a look around at home and realized that most of the items – from detergents, water, 
beverages to even food - that I had had were contained in plastics, with exception of a few 
in glass constrainers. From my own research, I came to know that fabric conditioners and 
body scrubs were full of microplastics, though they were not visible to consumers’ eyes, and 
these microplastics were often generated from washing cycles. Once I learned about all these 
horrifying facts, I could not turn blind eyes to them anymore. But it was not plastic or reusables 
that caused problems – it was rather my desire and ego that keeps being overwhelmed by 
advertisement and media messages. 

For those who have the slightest skepticism of impact of environmental issues on your lives, 
you can have a look back upon abnormal weather conditions for the past few years. The recent 
temperature surge led to record heatwave and cold spell every year, and flowers have been 
glooming every year. These are alarming signs for all of us. Moreover, unexpected weather 
change leaves impact on harvest as well. Korea has seen unprecedented price hike of green 
onions, due to the bad harvest caused by the cold spell. I remember hesitating in front of piles 
of green onions in the grocery stores and ended up growing a few at home. But imagining if the 
price of staples such as rice and wheat surged, what could happen to us? With unpredictability 
looming over weather conditions to thus affect harvest of produce, what could lie ahead of us? 
The point I would like to make is that the environment and climate change issues would not 
remain to be the matter of feeling warm or cold, but in fact, they are closely tied to our everyday 
lives and social issues. 
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What to Keep in Mind for Sustainability 

Other than turning to reusable cups and tote bags, what 
actions can we take for the environment? Here are seven 
different ideas on mindset for embracing eco-conscious life. 
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a better place to live, in the midst of wastes inundating, the vast majority of us have turned to 
reusable items such as tumbler cups and began separating wastes properly. Yet still many of 
us find ourselves clueless as to what next steps we should take. The best possible measures 
for each one of us to take is to reduce carbon footprint*. In every corner of life, electricity and 
fuel are essential for energy, and we should save energy by avoiding undegradable plastic 
and minimize production of new products. But as always, it is easier said than done. Because 
it is technically near impossible to source everything for ourselves, living in cities. 

Rethink
For any item you’re looking into, you may see whether there 
is anything for replacement. And for items of frequent use, 
durability and materials are some of the key elements that you 
pay close attention to. For items sitting at home unused, on 
the other hand, you may think about selling them. Lastly, you 
can start asking yourself whether you can find sustainable 
and healthy alternatives. 

Refuse
It is now time to be brave to say “no” to any unnecessary 
items. For instance, you can start refusing to take free gifts 
and flyers. Mails and receipts can be replaced with electronic 
alternatives. Also, you can turn down any free menus at 
restaurants, if you figure that you’re not going to have it. 

Reduce
I first started with saving water and electricity and buying 
less clothes – the items that I had spent quite a significant 
amount other than cosmetic products. And I began to try 
to reduce online shopping as little as two times a month, 
because delivery would be followed by piles of wastes, 
including packaging and ice packs. Moreover, recent swell in 
volume of delivery brought overwork and consequent health 
impact on delivery workers above the surface. Early morning 
delivery service has amazingly made our lives easier, but in 
substance, we know that only a handful needs such quick 
delivery. 

Repurpose
You can start figuring out whether anything you have with you 
can be repurposed into other possible usage. As for myself, 
I have experimented with repurposing curtain ropes into Air 

Pod cases and clutches, and filling yoga bolster with cotton 
filling in my old pillow. And I planted some cactus in empty 
glass bottles and reformed some pants into skirts. By giving 
a second life to an unused item, you will feel rewarded with a 
sense of accomplishment.

Reuse
My policy is not to pay for plastic bags with my own money. 
Silicon bags and bees wax wraps are introduced for 
alternatives these days, but admittedly, it still remains to be 
a challenge to find lightweight and portable replacement. 
My own solution is to wash and reuse plastic bags. I haven’t 
bought plastic bags with my own money for the past four 
years, but by any means – whether from my friends or families 
or delivery packages – I still get some and these are reused 
as many times of possible. 

Recycle 
For a start, you can try avoiding containers with colors and 
turn to recyclable materials. And after use, you need to 
remove labels, wash clean and separate before discarding. 
If you feel you’re lost, you can count on a few friendly guides, 
including a smartphone app, “Waste Separation in My Hand.” 

Rot 
Food wastes make up more than 30% of the total amount 
of greenhouse gas generated around the world, and quite 
strikingly, one seventh of food are wasted. The most ideal 
scenario is to purchase and cook as much as we eat, but 
in practice, that is an enormous challenge. For a solution, I 
found a food waste disposer that can turn food waste into 
manure with microorganism. 

The  7R’s for Sustainability Here are seven different mindsets to make sustainable lifestyle possible 
to guide us into looking back upon our lifestyle and consumption patterns 
before any attempts for change. 

*Carbon footprint: this refers to emissions of global warming gas, carbon dioxide, caused by an 
 individual, event, organization, service, place or product. 
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About Shin Jihye 
The author of To You Who Just Started an Harmless Day , Shin is running “Natura Project” to 
introduce larger mass of her fans and readers to sustainable and healthier lifestyle. This eco-

conscious writer continues the quest for finding connection between the humanity and the nature 
and sustainable measures to make co-existence possible. 
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E Taking these 7 R’s into practice, I learned that it wasn’t fuss or inconvenience that everybody 
else had been concerned about at start, because I could get used to any alternatives or new 
habits. In a sense, sense of convenience may have come from habits that were taken as 
granted, and the key tasks for many of us is to find some novel consumption patterns and 
lifestyle that would help achieve sustainability for the planet we live in, as well as ourselves. 
And most importantly, I finally came to understand that every time I felt anxious or stressed, I 
try to mask them with consumption. But with my recent experiments, I began to figure out what 
I can do to make most of what I have and if necessary, I find myself reaching out to sustainable 
products from eco-conscious businesses. If you feel that products you are looking into are 
harming the environment, you should be bold enough to raise your voice, because growing 
number of businesses are listening to voice of customers. For the past year, the businesses 
have taken actions respond to voice of customers by engraving their product and brand 
names, instead of plastering labels, introducing services of collecting used water filters and 
removing straws that had normally came with smaller-sized milk cartons. 

Most of all, I’d like to suggest asking yourself a few fundamental questions – “Do I really need 
it?”, “Does it blend well into my lifestyle?” and “Can I use them for years?” Buying what you 
need, instead of what you want, is a wonderful choice, mirroring tastes and belief. This is 
not about sacrifice, giving up on a few things for the sake of the planet, but taking actions as 
responsible member of the society who are proactively sending messages of support with 
consumption and weighing more on experience than consumption. By doing so, many of us 
will be encouraged to be more proactive in their lives and doing something right for the planet. 

And lastly, these are some of the easy-to-try actions I have taken for the planet to share with 
all readers. 

ㅁ Start using water dispenser, instead of buying bottled water 

ㅁ Replace disposable wipes with cloths

ㅁ Try stainless filter to brew coffee

ㅁ Use toilet rolls made with eco-friendly materials 
 (e.g. bamboo, milk cartons and straws)

ㅁ Take tumbler cups and handkerchief 

ㅁ Make sure to take tote bags and reusable containers 

ㅁ Choose farmers market or co-ops to find organic food 
 over grocery chains

ㅁ Buy detergents at refills stations for necessary amount

ㅁ Collect laundry items and wash in lower temperature 

ㅁ Use cotton sanitary pads and menstrual cups and pants

ㅁ  Avoid food delivery and bring home to-go menus 
 in reusable containers 

ㅁ Start having more vegetarian menus

ㅁ Buy food materials of frequent use in bulk to minimize 
 packaging

ㅁ Try to avoid trendy items 

ㅁ Try using soap bars for shower and bath 

ㅁ Replace plastic toothbrush with bamboo alternatives

ㅁ Use eco-friendly dental floss made with bamboo or corns 
 or water picks

ㅁ Use soap bars and sponges made with natural materials 
 (e.g., loofah, cotton, hemp cloth) for dish washing 

ㅁ Try to walk or ride bikes for shorter distances

ㅁ Tap on rental service and used items trading platforms

ㅁ Avoid excessive air conditioning

ㅁ Raise voice on policies and products that could potentially 
 leave harmful impact on the environment

ㅁ Actively take part in communities and forums themed 
 around environmental issues

ㅁ Consume sustainable products from eco-conscious 
 companies

ㅁ Share your green ideas and actions on social media 
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Having a Place to Walk 

When I go on a walk, I sometimes find myself being grateful for what I have. Because, as 
always, Han River is a few walks away and offers a good strip of path for walking and I the 
neighborhood park is filled with tall trees. Many of us may take these as granted, but we 
should all be aware that they could vanish any time, unless we cherish them. Any pleasant 
paths for a walk deserve to be cherished and protected for the future generation. 
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A Toast to Han River for All 

What has first started in Sweden back in 2016, plogging is a hybrid between a Swedish word meaning 
collecting or picking up ears of grains, “plocka upp” and an English word, “jogging.” To make a direct 
translation of this portmanteau, plogging refers to collecting wastes while running around, and this new type 
of activity includes picking up garbage while skateboarding, riding bikes, and swimming in rivers to scoop 
up platistics from the bottom. When I first stumbled upon this new word combination, I first asked myself 
which part of Seoul I cherish the most and was instantly struck with an answer that it was Han River. On the 
first arrival in Seoul after hours of bus ride, I can recall the scenery of Han River flowing across the city. I was 
intimidated by bustling streets and unfamiliar scenes from Express Bus Terminal, but as I took a subway ride 
and zipped out of one of the darkest tunnels, the panoramic view of the sunset in the river spread in front 
of my eyes. The scenery seemed to have hinted that Seoul could be a warmer place than I had thought. 
Since then, every time I have felt that I should listen to my own heart and soothe my mind, I rushed to Han 
River. Taking a walk or gazing the opposite side of the river, I would find myself recharged with fresh energy. 
These past experiences may have drove me into choosing the river as the first place to try plogging. For 
the first try, I decided to take only a small plastic bag and hand-pick garbage, instead of taking all the 
necessary gears, because I didn’t want to show off. But I found myself asking one question to another: 

“Should I take plastic bags? I’m trying to protect the environment, but I’m taking what’s harmful to the 
environment.” 
“The plastics bags would have been ended up in landfills. Wouldn’t it be okay to collect garbage in the 
plastic bags?”

“What if I choose not to take plastic bags for plogging, what’s the replacement?”

“Well, maybe I should get myself some standard plastic garbage bag.” 
“On a second thought, I could end up wasting money and resource if I don’t fill these bags full.” 

Clearly, it takes some commitment and efforts to be considerate and thoughtful. And some even could 
turn out to be harmful to others and the planet. One should go through numerous thoughts and questions 
before finally finding a few relevant and thoughtful measures. By doing so, one could find some sustainable 
measures. 

There was a pencil sharpener for everybody to use in the back of the classroom. But it often broke down, 
because only a handful used them with care. Watching a series of incidents, the homeroom teacher put up 
a sign that read, “use items as if they are your own!” I can recall that I was struck by the sign back then. 
Because at schools in the country where I had spent years before moving back to Korea, I would have seen 
a sign that read, “use as if you’re borrowing from someone else.”  

- An excerpt from Anyway, Vegan by Kim Hanmin  

My spouse and I picked up garbages, while walking around the riverside. We figured that whereas most 
visitors took their garbage home from open spaces, we stumbled upon piles of plastic bottles and snack 
bags. For the day, we turned into street cleaners to pick up as much as possible to cherish Han River as if it 
is borrowed from someone else, for the sake of Han River for all. 
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A Few Steps Closer to Zero Waste

When I first visited Sky Park, I remember that a music festival attracted crowds of audience to Nanji 
Han River Park and the scenery that I ran into was majestic. My own curiosity for the design ideas 
and stories behind the park nudged me into web research later and struck me with a few facts – the 
park was formerly a landfill and had been an island where farmers cultivated for their food. The stories 
left me with solemnity because the enormous size of the island has been an outcome from waste 
that have been piled up throughout many years of history. The recent pandemic pushed up volumes 
of disposables, plastics and medical masks to balloon the amount of wastes, and if humans keep 
generating wastes, many more islands and hills like Sky Park are likely to be made in the future. The 
planet will be polluted even further, and the air quality could deteriorate. Wastes are overwhelming the 
oceans these days that they can make islands and further, a continent. The temperature keeps rising 
that a significant number of animal species could go extinct in a foreseeable future.

Watching a Netflix documentary series, “Our Planet,” I was shocked, watching a scene of elephant 
seals killing themselves. These elephant seals climbed up rocks to find places to rest but jumped 
off the rocks. Not because they tried to run away from predators, but these species with insufficient 
eyesight mistake rocks for glaciers because they melted away due to climate change. Consequently, 
the elephant seals climbed up rocks, instead of glaciers and then tried to dive into the sea for food, but 
instead, ended up falling off the cliff and killing themselves. Undeniably, faster-paced climate change 
turned these elephant seals into “refugees of global warming.” If the planet keeps warming at the 
current pace, Ice of Sea is expected to disappear in the North Pole by 2040. Global warming triggered 
by humans are taking places to live and rest for the wildlife away.

It did not take much time for me to find reusable medical masks after I visited the park and was 
shocked by the stories behind the place. I began to ask myself a few more times before order food 
delivery. And most of all, I am now cautious about using disposable plastic containers. These are some 
of small yet tangible actions to reduce waste, 
though at slower pace. Because I would rather 
choose not to have mountains of wastes than to 
have parks like Sky Park in where I live. 
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How to Consume with Consciousness 
CEO of Zero Waste Stay Moa

Musician and Environment Activist Jeong Wookjae

Author Jang Seoyeong

If you buy what others tell you should, rather than what you see you need, 
you are likely to end up with more wastes. Here are stories of three conscious 
consumers who share their thoughts and ideas on eco-friendly consumption. 
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Frustrated by the wardrobe flooded with clothes, the kitchen 
overwhelmed by food waste and the cabinets overflowing 
with useless items, I have recently started sorting out what 
could be sold at trading platforms for second-hand items 
and donation. It took me a longer while to leave myself with 
essentials, because I chose to give new lives to anything 
sitting at home, instead of discarding them. But the time and 
efforts I invested in paid off that I manage to keep what’s 
essential to my lifestyle to the minimal level. It has become 
easier to clean up that I don’t waste my energy anymore. I 
can find essentials of my tastes in my wardrobe these days 
and take pleasure in finding hidden treasures from thrift 
shops. And to feed myself, I take reusable containers to bring 
home some take-away menus from restaurants and stores. 
The recent trial has helped me decide what to eat before I 
leave home and reduce food wastes. And I have switched 
all detergents into soap bars that I don’t have plastic bottles 
to waste any longer. Indeed, the actions and experiences 
helped me build up energy to keep up with my own belief 
and policy on choosing what’s necessary for me, what could 
be durable and functional for many years of use and what 
would be recyclable for later. Furthermore, I am carrying out 
some sustainable measures to deliver and share messages 
with the rest of the society these days – the best possible 
measures to minimize consumption of products from livestock 

and fishery industry, the key culprits of carbon emissions and 
ocean wastes, respectively. To raise awareness, I am taking 
part in campaigns to encourage frequenting at places where 
menus can be orders without animal products and running 
Zero Waste Flea Market by serving vegan menus. Every 
time I have business meetings or go on trips, I try my best 
to find stores and places that pursue zero-waste lifestyle. 
As for cosmetics, I make sure I pick cruelty-free products 
in recyclable containers. All of these actions are to send 
messages of support with my consumption pattern. And very 
fortunately, consumers with their own policy and guidelines 
have wider range of options these days.

As for the accommodation that I’m running, I’m applying my 
own guidelines and policy for sustainability. Finding bags of 
100L garbage bags left by guests sitting in corners of the 
building, I began to look for possible measures to take as a 
host. My conclusion was to infuse zero-waste ideas into all 
possible places to bring down entry barriers into sustainable 
measures and green actions and raise awareness for 
environmental issues. One of the outcomes of the endeavor 
was coining a new term, “zero-waste accommodation.” 
Sending a message that the place aspires to share 
sustainable and responsible consumption and culture for the 
planet and thus, open grounds for experiencing zero-waste 

To Use As Many Years As Possible
CEO of Zero Waste Stay Moa

lifestyle in everyday lives, while respecting convenience of 
consumers, some consumers could welcome the new ideas, 
while some others could resist them. Nevertheless, because 
I was firm in belief that visitors could be exposed to fresh 
perspectives from experiences in a place with deft reflection 
of ethos and belief of the host, I decided to push ahead with 
the idea. First, I placed pre-owned yet functioning appliances, 
furniture and accessories in adequate places. For instance, 
one of the wooden lounge chairs was from a senior who 
loved playing guitar. What could have been ended up being 
incinerated were given new lives and shines to be loved my 
visitors. In parallel, I prepared sponges made with hemp cloth 
to raise awareness for issues related with microplastic made 
with acrylic sponges, soap bars to minimize use of plastic, 
and refillable laundry detergents to wash beddings. Further, 
I make sure to return empty bottles for donation and take 
boxes and ice packs to neighboring stores to be reused and 
repurposed later. In short, these are only some of measures 
to lead by example and find my own guidelines and policies 
for thoughtful consumption.

Time passed by and I have expanded by scope of activity 
from management of zero-waste accommodations and zero-

waste flea markets to campaigns to spread eco-conscious 
messages. As a person who had built up consciousness in 
environmental issues from news coverage and publications 
and had keen interest in social issues, I was refraining using 
disposables and falling in love with items with history and 
stories. And further, the keyword, “environment” has taken 
a pivotal position in my life to pursue life that would pose 
little harm on both humans and animals. Most of all, pushing 
boundaries of possible measures to take, I can finally see 
what to do to protect the environment. It is now my turn to 
send messages of support for those who have just started 
their journey of zero-waste lifestyle. For a good start, I would 
say that you need to buy less and treasure anything you 
have with you, because the best possible measure is to use 
anything as long as you can.
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I like second-hand items, because I enjoy the sheer pleasure 
of uncovering hidden treasure. And I had been fascinated 
bty stories behind upcycled items that I became an ambitious 
“novice environmental activist.” But it did not take much 
time to stumble upon jargons and complex knowledge that I 
concluded that my journey for sustainability and environment-
consciousness would not be sustainable. Against the 
backdrop, I started uploading my cartoons on my Instagram 
account to share anything I learned. The small attempt later 
grew to what is “Green Life” today.

Green Life touches on useful information and tips on 
environment, related issues, and fascinating stories behind 
consumption, and “How to Consume and Discard Properly” 
has become one of the most popular contents. For one, the 
majority of topics start with simple questions, such as “are 
there any green alternatives?” or “how should I discard 
after use?” Contents kept adding up to offer better options 
for consumers and further, guidelines for value-based 
consumption (and I personally wish they could remain to be 
friendly guides in the future!). 

Entering into my second year of my green lifestyle, I have had 
numerous changes. First, my consumption pattern had gone 
through an overhaul. Whereas most of my everyday essentials 
(e.g. toothpaste and shampoo) and cosmetics, making up 
almost a third of my consumption, fell into “Others”* that were 
elephants in the room and were unrecyclable. Before I learned 
about this category, I had tried hard to separate for recycling 
but realized that the efforts were useless and thus, turned my 
eyes to companies that collect empty bottles and products 

Careful and Conscious Choice 
for the Planet 
Author Jang Seoyeong

such as soap bars that would generate less wastes. In short, 
I set my own guidelines and policies for my consumption to 
factor in materials, production process, discarding process 
and packaging. And furthermore, the efforts have expanded 
to reduce meat consumption and replace with vegan menus. 

Afterall, green lifestyle is often referred to as careful 
consumption with consideration for the environment, 
bearing some consequential inconvenience to protect the 
environment. And the awareness has made some influence 
to my friends and families as well – they started asking me 
how to find greener options and sharing ideas on value-

based consumption. These are welcoming change that I 
would want to boast on. And for gifts, I started receiving 
eco-conscious items out of their educated choice, including 
hand moisturizers in paper packages, shampoo bar with 
minimal packaging, shower gel in recollectable bottles and 
laptop stands are just to name a few. With the welcoming 
encouragement, I am continuing my green journey, learning 
more about value-based consumption and environmental 
issues to make better choices for the environment. 
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LNT, standing for “Leave No Trace,” has first started among 
trailers and hikers in the US and become one of the popular 
keywords in the hiking scene to minimize the impact of outdoor 
activities on nature. “Go Light, Get More” is another one of 
popular slogan to promote lighter packing for more quality 
experience in the nature. It was promoted by one of the outdoor 
equipment and clothing companies in Korea, ZEROGRAM 
when backpacking scenes in Korea grew popular and deep-

rooted in Korea. The slogan has first started with an idea of 
bringing anything unnecessary to the minimum and keep 
backpacks as light as possible. Backpackers who had not 
welcomed outdoor activity fans showing off their food menus 
in front of their cameras followed suit. I myself began to get rid 
of burners, pots, and pans, but instead, chose simple on-the-

go food menu that did not need any cooking. And I turned to 
washable performance clothing that can dry off quickly and 
lighter and easy to carry sleeping bags. And if possible, I have 
tried to pick products with RSD (Responsible Down Standard) 
certification to take part in causes to resolve issues of animal 
cruelty in sourcing goose down. Lastly, I began to make sure 
to take a plogging bag to leave no trace in any place I go. The 
changes in my outdoor activities made a ripple effect on my 
everyday life. For instance, I now have about two dozen pieces 
of clothes after donating or giving away all unnecessary items 
that had filled my closet before. At the same time, I gave away 
all the tumbler cups I had to leave only one with me. Looking 
back, I had bought only one for myself. A thought flew into 
my mind that many of us having been producing and giving 
out too many tumbler cups. In any case I get a plastic cup, I 
take it home and transform into a small flowerpot. And figuring 
that I wouldn’t need papers, I got myself a pre-owned tablet 
PC to pack with countless number of books, academic paper 
and notes. And lastly, I now have two bags – one for everyday 
life activity and the other for hiking – to keep my own bag 
collection minimal.

As for my musician self, for the past few years, I have first 
been looking into second-hand instruments if I need a new 
one. I suppose that the majority of the musicians who play 
music with wooden instruments may agree with the idea. Most 
high-quality musical instruments need multiple years of time 
to create beautiful sound and in this sense, it often turns out 
to be reasonable to find second-hand instruments. And for 
those who need a “studio,” for their work, they are mused to 
exchanging and trading pre-owned furniture as well. My studio 
is filled with such used or second items as well. Undeniably, 

Less for More 
Musician and Environment Activist 
Jeong Wookjae

hiking has nudged me into minimalism and drove me further 
to be into its magnetism. My minimalist lifestyle has helped 
me keep thinking about whether I have any unessential items 
and who could share the items that are still functioning. The 
new habit bridges me, in addition, with my friends around 
me because I often call them whether they would want to 
take these items that are less than essential to me yet still 
useful for them. Furthermore, I started asking more questions 
to myself every time I purchase anything for my economic 
and labor activities and set a guideline that I should minimize 
any purchase unless necessary. Amazingly, with everything 
becoming lighter and minimal, I was reminded of a long-

forgotten dream – living in as many places as possible, moving 
around in my own car with as minimal luggage as possible. It 
is obviously a big challenge for me to try remote and mobile 
working conditions, but there are still so many beautiful places 
to visit and experience. And most of all, life is a journey of 
many years. These days, I am observing places and people at 
my past travel destinations, paying attention to the surrounding 
and stories behind local people. If I find any place indelible, I 
would bookmark it. I would like to stress that I have had life-

changing experience learning more about environment issues 
and hiking around different places. One of the key lessons I 
have learned was that it takes enormous responsibility to own 
something. In the end, the lighter and more minimal I keep my 
lifestyle, I would be able to experience and learn more. 

*Others: the category refers to items that are not recyclable as 
 they were manufactured with multiple materials. The items 
 include snack bags, containers for food delivery, and 
 containers for cosmetic products. 



S
E

O
U

L
M

A
D

E
12

2

12
3

I once had an opportunity to watch a city being built. A barren land had first been divided 
into sections before buildings were built, and the city is now packed with people and cars. 
But if anything comes easily, it could go more easily. The mountains and rivers that we see 
over the windows may not be there forever. Because everything changes. Keeping this 
in mind, it is time for all of us to take a closer look at everything around us. Nothing lasts 
forever, but at least, we still have hope to buy time that would be close to forever. W
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PLAYLIST

Staring with a striking message of dedication for “children’s generation and children of the children’s 
generation and children of children of the children’s generation,” this book tells stories behind the families 
who have lived all their lives in Iceland, where the author was born and grew up. Quite interestingly, the book 
reveals practical numbers, including carbon emission per person in every country, acidity of seawater and 
saturation of calcium. And the most hair-raising moment came stark images of the future generation teetering 
on the edges of glaciers that melted away, reading these following lines: 

“Imagine that. Two hundred and sixty-two years. That’s the length of time you connect across. You’ll know the 
people who span this time. Your time is the time of the people you know and love, the time that moulds you. 
And your time is also the time of the people you will know and love. The time that you will shape. You can touch 
262 years with your bare hands. You grandma taught you, you will teach your great-granddaughter. You can 
have a direct impact on the future, right up to the year 2186.” 

- An excerpt from On Time and Water by Andri Snær Magnason

This part illustrating the author’s daughter, Filda imagining the time connecting her great-grandmother and 
her own great-granddaughter may sound romantic, yet in turn, mesmerizing. As to a question of how the 
planet could turn out to be in 2186, after all my influences, it is hard to tell everything for the past one hundred 
sixty five years would be the same as the upcoming one hundred sixty five years. Magnason stresses that the 
water on the planet is likely to go through fundamental changes in substance. In short, the future generation 
may have a different definition on water from ours now. Yet just as we are capable enough in turning scientific 
propositions upside down, we may have some ability to expand the time we are given now, little by little. In the 
end, we should all tell ourselves that we should not underrate what we can do. Because we can be stronger 
and more capable together.  

BOOK

Taking a Closer Look at 
Everything Around Us 

A Fresh Reminder for Us that 
Everything Changes  

On Time and Water 
Andri Snær Magnason | BookHouse
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MUSIC MUSIC

Only few messages could be as touching as Ryuichi Sakamoto’s “Merry Christmas.” “Merry 
Christmas, Mr. Lawrence” is one of signature piece of this Japanese pianist, as well as the 
original soundtrack of the namesake movie. Just like snowflakes sitting quietly down on rubbles, 
this piano piece delivers messages of comfort and hope that it was played in dedication to local 
residents of Fukushima who had been affected by the Great East Japan Earthwquake in 2011. 
By coincidence, the piano that the artist played was the one that was sunk in water after the 
earthquake. 

“Tsunami rolled in at an instant and took the sound back to the nature. In fact, I like the sound 
of piano tuned by the nature. Reversely speaking, pianos technically sound awkward because 
humans have tuned it. Once they are tuned, they may sound natural and pleasing  , but from 
the nature’s perspective, they sound unnatural. I suppose i have been disgusted by such 
unnatural aspects”

- From “Ryuichi Sakamoto: Coda” by Steven Schible  

The documentary featuring Ryuichi Sakamoto shares stories about the piano that he played 
in front of those who lost their homes and families to the earthquake. Pianos have been 
manufactured en masse after the Industrial Revolution, by refining sounds that would please 
humans’ ears. And balancing between sounds of nature and efforts of polishing for pleasing 
sound, Ryuichi Sakamoto carries on creating his own music. It may be his sense of refusal that 
drives this Japanese artist. And as an active environment campaigner, he delivers clear and 
effective messages through the instrument of music. Yet the messages are comforting as well, 
giving glimpse of hope. 

I want to turn the whole thing upside down
I’ll find the things they say just can’t be found 
I’ll share this love I find with everyone
We’ll sing and dance to Mother Nature’s songs
I don’t want this feeling to go away 

- From “Upside Down” by Jack Johnson 

Brightness in tone and warmth in melody are the signature of Jack Johnson’s tracks and 
definitely make the top of playlist to play for vacations. The fact that he was from Hawaii 
may well explain where the unmatched melody and beat have come from. The Hawaiian-

born musician was formerly a professional surfer, following his father who had been one of 
the prominent surfer, but had to seek an alternative career path after a serious injury. Yet his 
experience and sentiment from surfing around and living in nature has shone through in his 
musical career - his music would make anyone laid back.

But in contrast to the music, his actions and efforts are relentless. Jack Johnson lead by 
example that it takes ceaseless efforts to protect and love the nature as is. He founded a non-

profit organization, Kokua Hawaii Foundation to champion environmental causes, and hosts 
Kokua Festival every year to raise awareness on environmental issues. And furthermore, 
since 2008, the artist has been producing all his albums with recycled paper and vegetable 
ink. Indeed, it was not just the words in his songs that has moved many of his fans into 
taking actions. If you start finding his songs sounding sincere, then you have finally come to 
understand the musician, Jack Johnson. 

Merry Chistmas Mr. Lawrence 
Ruichi Sakamoto 

Upside Down 
Jack Johnson
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MOVIE MOVIE

I recall that when I was young, I found animals understanding the directions from zookeepers and 
entertaining the crowd beautiful. Because I was moved by the fact that humans and animals can interact 
and that animals can be as smart as humans. But I learned later how arrogant of me it was to make 
such an conclusion. It took me quite a while to see darker aspects of the entertainment. The zookeepers 
appearing in the documentary, “Blackfish” first started their job out of similar thoughts as I have had – 
an erroneous belief that humans and animals can make a team and build relationships. But it revealed 
to be quite the opposite in reality. The orcs appearing in the documentary were caught when they were 
little. The reason behind capturing little orcas are simple – they are lighter and thus, saves transportation 
costs. Needless to say, mother orcas, seeing their children being caught and taken away from their 
families, cry out for help. Whereas these orcs are supposed to be with their families, they are technically 
with total strangers, making it a bad start for all. If any one of these orcas kill anyone, we all need to ask 
ourselves whether the orc is to blame. 
The Tilikum, the main character of this documentary, was the only male in the matriarchal orca herd and 
had been the target of constant bullying. Whereas the theme park managers insisted that the herd is a 
one big happy family, in substance, it was near impossible to make a family out of orcas from different 
herds. And in a limited space of aquarium, Tilikum could find nowhere to hide out, except the solitary 
where he could seldomly move around. In this kind of environment, only few would have maintained to be 
sane. The male orca later earned a nick name, “killer whale,” for attacking zookeepers a number of times 
and receiving media spotlight for incidents. But what one should note is that no orca attacked humans in 
the wild before. Nevertheless, Tilikum never made it back to where he had originally come from. Because 
he was the only male available for breeding. Considering that humans provided inadequate environment 
for Tilikum to live in, getting off to the worst start one could think of for a wild animal, it was arrogance of 
humans that led themselves to undesirable circumstances.

Undeniably, anyone needs his or her own room. Whereas any living creatures build up societies 
and interact with one another, they are all obliged to respect boundaries. The primatologist and 
anthropologist, Jane Goodall commented on the outbreak of COVID-19 that as humans has kept 
destroying nature, boundaries between humans and animals were torn down and infectious disease 
would likely be spread out more often and faster. And this prominent scholar added that we should all 
protect nature for the sake of ourselves, humanity. The documentary gives lessons, in this sense, that 
as creatures sharing the planet called Earth, we should all be more proactive in finding measures for 
sustainable lifestyle.  

Black Fish
Gabriela Cowperthwaite | Documentary, Drama

Captain Fantastic
Matt Ross | Comedy, Drama 

This movie starts with shedding light on a deer in a wood that may never been reached out by 
humans. Then a boy hiding behind the bushes hunts the deer and the father spread out the 
blood from the hunted deer in the beginning, proudly telling his little one that he has become a 
man. This could sound like a story of a tribe in a remote island in a distant past, but it is in fact, 
part of culture for Captain Fantastic and his family living in the twenty first century.

The hero of the movie, Ben is living in a dense forest with six children. They hunt animals in 
the forest to feed themselves and train themselves climbing rocks. The children don’t go to 
schools, but they are home-schooling, exchanging opinions and reading books that they are 
pacing ahead of their peers. And most of all, they respect one another. For instance, when one 
of the children interrupts, drumming on djembe while Ben was playing guitar, Ben was never 
embarrassed in the movie, but rather, starts following to his child’s beat. And the rest of the 
children joins the jam with their own instruments and at their own pace. But after the mother 
passes away, Ben and his children run into a challenge – Ben’s way of raising children were far 
from normal from others’ eyes and the children were smart but did not get along with their peers 
well. The hero insists on his belief and way of child rearing, but later makes compromises after 
realizing that his stubbornness and belief could, in a way, plunge his loved ones into danger. 
But just because Ben made a compromise doesn’t mean that his experiment is a failure. The 
family is still living in the woods, but the children started going to schools, while they still spend 
time, sitting down together for reading, discussing, and writing. This movie isn’t necessarily 
made to deliver a message that the audience should protect the environment. Whereas the 
movie highlights a family pursuing a nature-friendly life, their lifestyle is not making up the 
core part of the message. Instead, the movie casts a question – how we should live our lives. 
The movie is not about choosing either one of Ben’s lifestyle or joining the mainstream, but 
rather, delivers a message that you should be yourself and live your own life. Even if you make 
mistakes, you still have chance to make up for them. In fact, you can start with any smallest 
things you can. This is one of the reasons behind choosing the movie, “Captain Fantastic.” And 
now, facing the pressing issue for both humanity and the planet, it is time for all of us to ask 
ourselves a few questions on how we should live our own lives. 
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Where to Meet SEOUL MADE

Ranging from books, coffee to exhibitions, anything in this place seems to have 
been chosen with “great tastes.” Here is a closer look at LiFE BOOKS & ART - 
the bookstore where you can appreciate culture, as well as find book

LiFE BOOKS & ART 
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A. Seonlleung-ro 741, Gangnam-gu, Seoul 
H. instagram.com/lifebooks_and_art
T. 02 549 6190

O. Everyday 11:00-19:00

It is such a pleasure to meet you. Could you tell us about 
LiFE BOOKS & ART?

This is a bookstore run by a furniture company, WIE EIN 
KINO. But we named the bookstore with keywords “life,” to 
share our perspectives on lifestyle and attitude, because we 
didn’t want to be explicit in communication that the store is 
run by a furniture company.  

The bookstore has made its name for being a source of 
inspiration for creative talents.

The bookstore is designed to offer a place for a breather, 
as well as reading. We are inclined to serve customers with 
our selection from our own perspectives, rather than recent 
publications or bestsellers. And quite unlike conventional 
bookstores, the store is spacious, you can find yourself 
recharged and refreshed with inspirations. This may explain 
why we have creative minds like designers keep coming 
back to us. 

You have a lot of books that are less likely to be found in 
major bookstore chains. What could be your personal pick 
to recommend for the readers of SEOUL MADE? 
Well, I’ve got a long list that’s coming into my mind (laugh). 
But if I have to pick one, it’s a photobook by Damian Heinisch 
titled, 45. My first impression was that the photobook was 
“beautiful.” It illustrates transportation of the three generation 
of the photographer’s family by train, but as you look closer to 
the photos, you can see reality of countless number of families 
that have been plunged in despair throughout the history of 
humanity. So, by the time you close the photobook, you might 
find yourself being overwhelmed by inexplicable sadness. 

Mini Books of SEOUL MADE is available for customers to 
have sneak peek at the contents.

I thought the Mini Book didn’t have much of contents because 
it looked thin. But it took me a leap through a few pages that 
I was wrong – it was packed with a lot more contents than I 
expected. It was light, yet densely packed with contents. And 
customers like the fact that they were free.

INTERVIEW

Owner of Slow Forest 
Goo Hayong

What is your aspiration with LiFE BOOKS & ART in the 
future?

We aspire LiFE BOOKS & ART to be a place to appreciate 
culture, rather than a simple bookstore.  
 
To LiFE BOOKS & ART, what kind of city is Seoul?
In my view, Seoul is a melting pot of diversity of lifestyle.   
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OFFLINE STORE

Kyobo Book Centre

Youngpoong Bookstore

Arc & Book Shinchon Store

Arc & Book Jamsil Store

Arc & Book Itaewon Store

Uhjjudah Promenade 

Cafe Skon

Dongyang Bookstore

Broccoli Soop 

Bookstore Donga

Moonwoodang Bookshop

ONLINE STORE

Kyobo Book Centre kyobobook.co.kr 

Youngpoong Bookstore ypbooks.co.kr

Interpark interpark.com 

Aladin aladin.co.kr 

YES24 yes24.com

AROUND a-round.kr

E-BOOK STORE

Kyobo ebook kyobobook.co.kr 

YES 24 yes24.com

Aladin aladin.co.kr 

Bookclub Millie millie.col.kr 

Ridi Books ridibooks.com

Joins Prime  joins.com

PREMIUM BOOK

Where To Find Seoul Made 
Premium Book

Buy now

For inquiries on displaying SEOUL MADE Mini Book in your store,

 please send us an email to the following address:

hi.knox@a-round.kr

The mini book of Seoul Made is a booklet to showcase some of the contents for preview. 
Seoul Made Mini Book is available for free in the following locations.

PREVIEW MINI BOOK

Where To Find SEOUL MADE 
Mini Book

CAFE

Terra Rosa

Seoul Gwanghwamun Store, Seoul MMCA Store, 

Seoul SAC Store, Seoul Posco Center Store, 

Seoul Gil-dong Store, Gyeonggi Dongtan Lake Store, 

Gyeonggi Pangyo Store, Busan Suyeong Store, 

Jeju Seogwipo Store, Gangneung Imdang Store, 

Gangneung Gyeongpoho Lake Store

BrownHands

Guro Ditigal Complex Store, Dogokl Store, Suweon Store, 

Beakje Store, Gaehang-ro Store, Masan Store, Gwangbok 

Store, Lotte Premium Outlet Dong-Busan Store 

Peace Piece

Janggi Store, Jeongbalsan Store, Unjeong Store 

Slow Forest

Samcheong-ro 5 gil 20, Jongno-gu, Seoul

Itda Project

Seongmisan-ro 31 gil 14, Mapo-gu, Seoul

Café Skon

Seongmisan-ro 172, Mapo-gu, Seoul

Coffee Baljeonso

Tojeong-ro 49, Mapo-gu, Seoul

mk2

Jahamun-ro 10 gil 17, Jongno-gu, Seoul

BOOK STORE

Life Books

Seoul Store, Busan Store

Thanks Books

1F, Yanghwa-ro 6 gil, Mapo-gu, Seoul

Arc & Book Itaewon Store

B1, Itaewon-dong 22-76, Yongsan-gu, Seoul 

Uhjjudah Bookstore

Worldcup-ro 19 gil 74, Mapo-gu, Seoul

Bookstore Donga

Subuk-ro 108, Sokcho, Gangwon-do

Moonwoodang Bookshop

Joongang-ro 45, Sokcho, Gangwon-do

DESIGN SHOP

Object

Hongdae Store, Samcheong Store, Samdeok Store, 

Seomyeon Store, Jeonju Store, Jeju Seonheul Store, 

Seongsu Store

B-Side Ground

Yongji-ro 136, Gangneung, Gangwon-do

RE:CODE Nodeul Island Sustainable Fashion Studio 

D108 Yangnyeong-ro 445, Yongsan-gu, Seoul
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Subscription Benefits Event
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