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We should agree that none of us can turn blind eyes to 
the planet. And Issue No. 19 of Seoul Made has been a 
good reminder to me. I had been telling myself, “I can’t 
even dream of zero waste lifestyle,” before I ran into one 
of the articles in the issue that delivered a message that 
any one of us can start with anything small to reduce 
waste. And the message was encouraging to me that I 
give a try for zero waste lifestyle. I believe that as each 
one of us become more mindful of the planet, then such 
mindfulness would be added to make a magnificent 
change to the world. Because there are so many of those 
out in the world who can make positive influence. 

Byeon Hyejin

The other day, I found SEOUL MADE Mini Book in 
Moonwoodang Bookstore. It was such a pleasant 
surprise to run into a periodical publication of Seoul 
in one of the local bookshops in the east coast of the 
country. But quite unlike the name, “Mini Book,” the 
contents were grandiose that I anticipate Premium 
Book to be packed with eye-opening stories. I enjoyed 
reading the magazine.

Kim Dongil

“A realignment of views towards environment.” Issue 
No. 19 of SEOUL MADE was rich in stories to share 
ideas on how to buy, use and discard well.

Kim Sangmin 

The design idea of the cover page of SEOUL MADE is 
intuitive that I can easily see what each issue covers. Each 
one of the issue is so colorful that I find myself being urged 
to collect it. And quite fascinatingly, each issue features 
topics of my interest that I have come to wait for every 
issue to be printed. And most of all, the magazine gives 
monthly dozes of enlightening knowledge. I cannot wait to 
find out what the next issue will be about. 

Kim Mingshu

Upon expressing my interest, one of my Facebook 
friends sent me the magazine. The Issue No. 19 
of Seoul Made covered start-ups focusing on zero 
waste lifestyle and small actions to start. Being aware 
that disposables are piling up since the outbreak of 
COVID-19, I’m trying my best to avoid ordering food 
delivery. But witnessing temperature rise every year to 
hit the historic record, I can feel the gravity of the issue. 
But better late than never. And I agree that changes 
shall start from every one of us.

seoul Made

《SEOUL MADE》 has been created to provide you with a diverse and 
fresh experience that is unique to Seoul.
Are you a millennial with a smartphone? Then you’ve found just the right brand. 
At 《SEOUL MADE》, we deliver Seoul’s tasteful, elegant, and convenient products 
and services that represent its vibrant atmosphere right to your doorstep.

《SEOUL MADE》 reflects the change in the industry of Seoul. We start from the 
history of hand-made manufacturing businesses and make our way to the state-
of-the-art brainwork that will transform the city’s landscape.
We cherish the baby boomers’ business values that led to Seoul’s miraculous 
growth, and we also celebrate the brilliant ideas of millennials that will shift the 
landscape of the city’s industry.

Our brand’s magazine, 《SEOUL MADE》, is a monthly publication that documents 
the dynamic changes in the city’s industry and the various individuals, companies, 
and platforms that come up with innovative ideas. We reinterpret the tales that 
we collect in our magazines to rediscover and furnish the stories that shine with 
“Seoul’s vibes.” 

Seoul Business Agency
www.seoulmade.com
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Since the outbreak of COVID-19, leisure activities have begun to see shifts in trend and scope 
of definition – choice for leisure time activities have become wider than ever. Whereas these 
activities were parts of special events for a getaway from banality of everyday routine, they have 
now penetrated into everyday lives. Because with remote working blurring the line between 
work and life, growing number of consumers began to have extra hours to explore leisure time 
activities of their interest.  
In parallel, preference for leisure activities by age group has begun to change as well. For 
instance, younger-aged generation recently started trying hiking or golf – the activities that have 
often been associated with middle-aged groups. On the other hand, the older-aged group 
began to open their purse to try eSports activities, including online games, in line with fast-paced 
transition into digital society. Then one might as well ask where the leisure industry is heading to, 
in the midst of chaos caused by COVID-19. 

Activity

Activities of Generation MZ

In Korea, Millennials and Generation Z together are often referred to as Generation 
MZ. And these younger -aged generations value “experience.” As these younger-
aged groups are emerging as the key customers of the leisure industry, related 
businesses are seeing dramatic growth. Seeking to make most of the recent trend, 
Airbnb introduced a new category in 2016 for Generation MZ to invite them into 
exploration and experience. Even though these activities have been conducted 
virtually and remotely for the past years due to the pandemic, the popularity is still 
continuing. Activities have thus, become one of the keywords that best represent 
the trend among Generation MZ who seek to have valuable experience.

TOPIC

Looking back upon changes of time and 
transformation of cities and lifestyle, 
it is easier to see how the definition of locality and 
local communities has changed.
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A Variety of Choice for Indoor Activities
Spending more than a year social distancing, growing number of began staying at home and 
looking for activities in solo. The shift has not been driven by taste or preference, but rather by 
choice for the sake of safety. But the humanity, homo ludens with pursuit of entertainment and 
creative instinct, has evolved once again to unearth new sports activities and entertainment.

eSorts is one of the most notable indoor sports activities. Last year, for instance, I spotted a long 
line in front of a electronic gadget store and learned later that customers were flocking to the 
place to be the first to get the latest game package for Nintendo Switch, “Animal Crossing.” The 
popularity back then ignited the monthly sales to USD 10 billion to set the record for console 
games.

The secret behind the massive success of “Animal Crossing” may have been virtual experience 
in the nature. Agreeably, metaverse has become a buzz word in the society and cultural scenes, 
with scores of institutions welcoming visitors virtually. Children’s Museum opening “Museums of 
Everyone” is one of the cases to pay attention to. However, a slow-down in sales growth this year 
led to the growth of Nintendo on plateau. The recent underperformance may be closely tied with 
vaccine rollouts and availability of indoor activities.

Another recent trend to turn to is digitization sparking growth of middle-aged participants in 
eSports. And intertwined with growth and development of game contents and IT technology, and 
the recent pandemic, the trend shift continues that game companies have rushed in to showcase 
reboots of retro-games. The users in their forties make up 56.1 % of the entire fanbase of 
“LINEAGE 2M.” The shift towards diversity can be noticed in consumption pattern surrounding 
outdoor activities as well.

Outdoor Activities for All Generations
The pandemic has left impact on outdoor activities as well. Whereas camping boomed in 2020, 
tennis and golf have been added to the list of trending activities this year. One of the major 
Korean retailers, SSG saw sales of tennis equipment grow 75% in 2021, compared with 2019. 
An online fashion retailer, MUSINSA has partnered with nine brands to introduce its own golf ball 
collection. Unlike scores of golf ranges that shut down for the past year, larger-sized screen golf 
ranges achieved year-on-year growth of sales by 20%.

Travel restrictions sparked the recent popularity of indoor sports activities among Generation MZ 
and thus, led to the recent trend, “sportication” – a combination of sports and vacation. Tennis 
and golf have attracted new players because they can keep distance for safety in outdoors. 

Yet the younger generations chose the sports activities for different reasons than their parents 
generations. While the older-aged generations choose to play golf for networking, Generation 
MZ has turned to these activities to show off on social media. As tennis and golf still require 
investment in time, equipment and acquiring skills, despite lower entry barriers and such aspects 
have attracted younger-aged players to take up on these sports activities to express themselves 
and make statement on lifestyle. Mountain climbing, on the other hand, is more accessible and 
affordable, as more than half of the country is covered with mountains. And with younger-aged 
groups trekking and trailing, activities on mountains are becoming more diverse. “Plogging,” for 
instance, started as part of measures against climate crisis.

Three Key Words 
With COVID-19 plaguing over the world for past years, here are three keywords to note to get 
a grasp of the directionality of future trend shift. First to turn to is “challenge.” With more sports 
activities becoming accessible, Generation MZ choose to take as part of self-discipline and daily 
routine. By taking up yoga lessons or working out at home, for instance, these younger-aged 
generations are likely to embrace sports activities for self-care.

Secondly, “eco-friendliness” is becoming the trending keyword. With climate crisis aggravating, 
growing number of types of activities are conducted with causes. Beach combing and plogging 
are some of the new words that are recently coined, by combining activities of cleaning up and 
sports activities. Activities themed around environment, in particular, may have been closely 
patched with desire for recognition. By showing off participation in good causes, participants 
are left with satisfaction. Thus, more activities combined with good causes are projected to be 
introduced in the future. Thirdly, “virtual” is the keyword to highlight. Anyone can take part in 
activities and track activities virtually later. Frip has recently hosted “Virtual Hiking Challenge,” 
inviting participants to climb on best-known mountains in Seoul Metropolitan area at their own 
convenience and pace. And “Trail Seoul 157K” organized by JTBC welcomed active participants 
to complete all eight courses of Dulle-gil and receive stamps. In summary, outdoor activities will 
keep gaining popularity, enabling participants to keep social distance, while enjoying all the fun 
and excitement of outdoor activities.

Kim is the author of The Future of Traveling and I Travel around Hotels and 
the CEO of travel and education agency, Hitchhiker. Her passion is to travel 
around the globe to explore trend shifts in the travel industry. This multi-
talented business leader is running her own podcast, “Kim Dayeong’s Trend 
of Smart Traveling” 

About Kim Dayeong
CEO of Hitchhiker
hitchhickr.com



A Big Round of Applause for All Athletes 
Quite interestingly, it has been the first time for the Korean society to welcome all athletes back 
home after the Olympic games, regardless of the results. Indeed, the biggest change the society 
has seen is that any athletes has received big rounds of applause for their efforts and commitment 
– whether they won medals or not, all athletes were heroes and heroines of the Olympics. The 
athletes such as the female volleyball team, including Kim Yeongyeong, the sports climber, Seo 
Chaehyeon, the highjumber Woo Sanghyeok and the diver Woo Haram some of names on the 
long list. The recent international sporting event marked a turnaround for transition for the audience 
to genuinely enjoy sports.

Source “The Olympic Games for All…Applause to Efforts and Dedication, Rather than Medals”, 
 MK Daily, 2021  
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Screen Golf – One of the Emerging Activities among Generation MZ
If you have thought golf is an old school sport activity, you might give a second thought on your 
thought after learning of the recent trend. The outbreak of COVID-19 has impacted on indoor sports 
activities, but screen golf businesses are booming, with younger-aged generations taking up on golf 
these days. And these younger-aged golfers are bringing about transformation in the golf industry. 
According to the data released by one of the leading screen golf businesses in Korea, Golfzone, 
age groups between twenties and forties are making up 65% of beginners with less than three 
years of experience. One of the tech giants in Korea, Kakao has recently dove into the screen golf 
business, with its cute character, Ryan on the front line. Accessibility and affordability have the key 
reasons behind the recent popularity of screen golf. 

Source “Screen Golf Businesses Staying Robust in the Midst of the Pandemic”, , 2021
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The Mainstream in the Sports Industry - eSports
With Generation MZ becoming one of the key consumer groups, eSports has gained more significance. Korea 
Creative Contents Agency has revealed that the eSports industry in Korea amounted KRW 139.8 billion in 
size in 2019, marking 22.8% of growth compared with 2018. The global eSports industry, on the other hand, 
is estimated to be USD 950.6 million as of 2019, a 9.9 % growth from 2018. The Millennials, in particular, 
grew up with the growth and development of PC games and mobile games. And with purchase power of this 
age group enhancing, eSports has taken up a significant position in the sports industry.

Source “Actual Survey of eSports”, Korea Creative Contents Industry, 2020
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A Supernova of Leisure Activity Industry in Korea – Escape Room
Escape room is a game of escaping from tightly closed rooms by solving quizzes themed 
around a variety of topics and genres, including horrors, thrillers, and nonsense. Participants 
can have an hour to escape the rooms with a topic or genre of their choice. While the age 
group of twenties are making up the vast majority of the customer groups, the age group of 
thirties are touring around popular escape room cafés with teammates of similar interests. 
The recent popularity in Korea has been mirrored in an entertainment TV program, “Great 
Escape,” followed by several of series. With younger-aged customers being ready to 
welcome new type of activities, it could be worth watching what could be the next buzzing 
activities.

Source “’Indoor Activities’ among Generation MZ – Escape Room, Comics Café, VR 
 Experience, etc.”, No Cut News, 2021
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Generation MZ Bravely Diving into New Leisure Time Activities
Consumer Trend Center of Seoul National University has listed ten keywords for this year in its report, 
Trend Korea 2021, and a hashtag in Korean meaning “exercise of the day” is one of them. Younger-aged 
generation in their twenties and thirties go on what has often been associated with older-aged groups, 
mountain climbing, and they are suggesting fresh perspective and interpretation on sports activities to thus, 
introduce activities including trail running, crew ghost and floating yoga. These new types of activities have 
soon become the majority of the trend. What had not gain attention previously, pole dance and climbing, has 
recently began to receive spotlights as well. This is because awareness for wellness has increased due to 
COVID-19, but also because sports have become popular activities to relieve stress and further, become part 
of lifestyle. 

Source “Trend Korea 2021”, Kim Nando & Others, 2021
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Life Worth 
Exploring
MD for Frip Lee Jaeha, 
Lee Yuran

The phrase on Frip’s webpage, “life is worth exploring, 
not enduring” struck me who had firmly believed that 
life was about bearing all the brunt and hardship. Then 
the striking remark left me wondering how lives of those 
who see that life worth exploring could look like. Frip 
with the membership of 1.1 million members has given 
some clue to find the answer. Frip is an outdoor activity 
platform to invite anyone into easy-to-try activities, and 
its merchandizers, Lee Jaeha and Lee Yuran tell their 
stories behind outdoor activities. Once you feel that 
you’re intrigued from the interview to give yourself a try, 
all you need is to tap on Frip. The platform is ready to 
help you out with all the rest to help you experience all 
the fun and excitement.  In
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It’s such a pleasure to meet you in person. Please 
introduce yourself.
Lee Jaeha I’m Lee Jaeha, the outdoor merchandizer for 
Experience Team 1, Experience Development Part of Frip. 
I’m responsible for finding hosts and planning programs 
for Frip members to get exposed to a variety of outdoor 
activities.
Lee Yuran I’m a merchandizer in the same team. After I 
joined Frip, my belief in “having as much experience as 
possible in life” has become firmer. And I feel proud that I’m 
playing my part in guiding customers into novel experience. 

I read one of the media interviews with the founder, Lim 
Sooyeol that the former engineering student opened 
his eyes to values of experience after spending years in 
overseas and mingling with friends from around the globe. 
For two of you, what brought you to Frip?

Lee Jaeha I’d like to start my own business in a foreseeable 
future. My aspiration has motivated me into keeping a close 
watch on start-ups that are growing at faster pace. And 
most of all, I could relate myself to the pursuit of Frip in 
offering valuable experience for customers and felt that the 
roles and responsibilities of my work would make a useful 
foundation for my future business. 
Lee Yuran I joined Frip because I agree with the mission 
statement of Frip, “We Inspire the People to Experience the 
World.” I know what I want to do for my leisure time, and 

Ultimately, we aspire to make the Frip app 
one of the go-to apps when anyone starts 
looking for activities to enjoy for leisure time.
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barely have any minutes to get bored because I have so 
much to explore and experiment with. I have seen quite a 
few who envy me for it, and Frip serves these kinds of active 
and curious customers – those who are ready to give it a try, 
but barely have an idea of where to start from. 

Frip is a platform for active members to share their 
enthusiasm for a variety of activities. And further, Frip 
ignites energy and passion of the members to jump out of 
their comfort zone. What could be the key to make anyone 
into making bold decisions to take on challenges? 
Lee Jaeha It is probably the comments from other members. 
Detailed comments from those who has “been there and 
done that” could give encouraging messages for other 
members to throw a hat to the ring. Obviously, it might be 
scary or fussy at first, but I have seen a lot of the members 
being motivated to jump in after reading a few comments. 
This is one of the reasons why the team designed the 
interface of the app to look and feel similar to that of social 
media, with easy access to comments and feeds, “likes” 
and functions that enable replies to comments. 

What are the key areas of focus for Frip?

Lee Jaeha You can find virtually all types of activities, 
ranging from outdoor sports, indoor sports, trial classes and 
trip programs. Mountain climbing is one of the most popular 
activities, because almost anyone can take part or become 
a host to guide members along their favorite paths. And the 
category offers an extensive variety of choices of programs, 
including nighttime mountain climbing that you can join after 
work, bring-your-own lunch pack climbing, and mountain 
climbing with English speakers. 
Lee Yuran The team conducted a survey in June for 
Generation MZ members to find out what they had in mind 
for their summer vacation. We learned that they preferred a 

few areas, including Gangneung and Yangyang, followed 
by Jeju Island. 

How has the Frip team responded to the outbreak of 
COVID-19.

Lee Yuran Weathering the storm from the unprecedented 
pandemic, many of us began to ask ourselves how to live 
decent and healthy lives. Many of us chose to change the 
way we enjoy activities, while demand has grew futher. 
And Frip continues to seek measures for members to 
enjoy activities, keeping social distances. Abiding by the 
guidelines from the authority, the team is currently running 
programs serving less than four people per team during 
the day, and guide participants into going back home after 
each program. In parallel, we are running a few virtual 
programs encouraging the members to actively take part 
in challenges, including virtual hiking challenge, virtual 
plogging challenge and remote running programs. 

For two of you, how has the leisure activity industry been 
evolving?

Lee Jaeha Activities that you can enjoy in smaller groups, 
such as camping and golf has become popular these 
days. Surfing has been popular every year, and after it was 
introduced in the Olympics games this year, the related 
markets have shown visible growth in size. 
Lee Yuran We’ve observed expansion of remote and virtual 
activities. 

Could you name any activity that has merging and 
trending these days?

Lee Jaeha Search data on camping is surging these days. 
Frip has started its first programs on camping in May this 
year, and they have been gaining sweeping popularity that 
all of them have been sold out. 

Left Lee Yuran Right Lee Jaeha
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Lee Yuran A hybrid between outdoor activities and vacation, 
“living in places of interest” is gathering attention these 
days as well. The programs include a hybrid between work 
and vacation, “staycation,” a combination of sports and 
vacation, “sportscation,” and “staycation” to quietly enjoy a 
few activities at home are just to name a few. 

With the membership of 1.1 million, what is the key 
aspirations of Frip these days? 
Lee Jaeha The team is currently working on digital 
transformation of all activities to invite members into 
experiences in virtual spaces that looks and feels similar to 
those in physical spaces. And in parallel, we are seeking 
to make activities of Frip available in any parts of Korea, 
because we anticipate that growing number of members 
are likely to prefer experiencing activities in local areas they 
are based in. We are currently looking into expanding the 
key target groups from Generation MZ to the age groups of 
forties and fifties as well. Ultimately, we aspire to make the 
Frip app one of the go-to apps when anyone starts looking 
for activities to enjoy for leisure time. 

What’s the key requirements to host an activity program? 
The process to start an activity seems to be simple and 
straight forward. 
Lee Jaeha Anyone can become a host. One of the hosts 
opened a program to guide members around trending 
places to try Korean spicy rice cake, “tteokbokki.” As long 
as you have an idea, you can host your program any time. 
Once you share your idea with your plan and a few pieces 
of picture images, one of the managers would reach you for 
further consultation before you open your program within 
one to three business days.
Lee Yuran I planned and ran a program, “Meatless Two 
Weeks Project” to raise awareness for zero emission and 
promte wellness. For your information, I’m not vegan. 
What I’d like to stress is that some may require certain 
qualifications, but basically, we’re open to anyone to host 
programs and activities, as long as you have clear ideas 
and passion.

Could you recommend any signature activities of Frip? 
Lee Jaeha Every time I receive this kind of question, I would 
recommend trying kayak. As part of the company perks 
program, we run “Activity Day” every month to welcome all 
staff members of Frip to try activity programs. Before I took 
part in the program, I barely had an idea what kayak was 
about, but the experience paired with the beautiful sunset 
and music from the Bluetooth speaker back then left an 
indelible memory to me. 
Lee Yuran I’d like to recommend surfing. It is one of the 
popular activities these days, but I see that there are still 
many more who are to experience these exciting sports 
activities. Frip offers a weekly program that serves members 

to try surfing by simply boarding on the shuttle buses that 
the team is running. I’ve recently took part in one of the 
programs and I had lots of fun spending the day, learning 
how to surf in a beautiful beach. 

What are your aspiration, working for Frip?

Lee Jaeha I’d olike to expand the outdoor categories further 
that anyone can say, “Frip is the go-to platform for outdoor 
activities!” For instance, camping is one of the outdoor 
activities with high entry barriers, demanding scores of 
equipment, but I’d like to resolve the problems for members 
to casually experience by taking care of what are often 
deemed as fuss. 
Lee Yuran I have seen many with out-of-the box ideas 
from around the country, but some of them feel pressured 
to step up and take specific actions when we offer them 
opportunities to host programs. Methods and procedure 
surrounding operation and hosting may be some of the 
reasons. And the team makes its best possible efforts in 
communicating with these hesitant minds, informing them 
of the benefits of working closely with Frip. Anticipating that 
Frip will build reputations and develop services further, I’d 
like to be a relevant talent to uncover hosts with brilliant 
ideas and eye-opening contents. 

Jaeha, you’re currently hosting a running program 
yourself. I’ve observed that many of the members thanked 
you for being a caring guide. Could you tell us more about 
your experience hosting a program? 
Lee Jaeha I decided to host a program because I want to 
listen to the voice of the members in person. I was curious 
what the customers had in mind. And running an activity 
program, I gained insights from customers, built a network 
with them and had a priceless opportunity to know what it 
feels like being a host. Most of all, the experience of hosting 
a program guiding a group of three to ten members have 
been helpful in building my own leadership capacity. 

Yuran, you seem to be interested in a variety of activities, 
including tennis, surfing and camping. Are you planning to 
host any programs on Frip in the future? 
Lee Yuran Tennis has been one of my favorite sports 
activities for many years, while I came to start surfing 
and camping out after I joined Frip to start my career as 
a merchandizer. I’m a type of person who keeps herself 
active, because I can sweat off all the woes and worries. 
So, I’m basically open to all opportunities to try outdoor and 
sports activities. But I don’t have any plan to host a program 
for now – I’d like to explore and experience as many types 
of activities as possible (laugh). 

Have you found anything common from the members of 
Frip? 
Lee Yuran We learned from the statistics that customers in IS
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their twenties and thirties make up approximately 90% of the 
customer base, and female take up about 70%. These types 
of customers tend to be less hesitant in taking up challenges 
and adventures. For instance, they can try surfing in 
Yangyang one day, and then the next day, they might find 
themselves trekking in Namsan Mountain. Then they could 
turn to cooking classes or perfume making classes after 
work. After trying out numerous activities, some users may 
fall in love with certain activities to delve deeper. These 
would often end up building knowledge and expertise later. 

Super hosts raise on the average of KRW 4.3 million every 
month, which is quite high. Do you see any hosts having a 
daytime job while hosting a program?

Lee Jaeha One of my acquaintances runs a program 
teaching MS Excel by night, while working for a company by 
day. This host is making an extra income of KRW 2 million 
every month, teaching beginners how to use the program 
with efficiency at work. The host is making most of the 
opportunities of being a host, learning a lot from preparing 
the programs.
Lee Yuran If you have a job by day, then you need to enjoy 
your activity on Frip to make it sustainable. The more you 
make your money from hosting a program on Frip, the more 
responsibility you have for what you’re running. In this sense, 
I’m pleased to see the number of super hosts growing, but 
at the same time, I’d like to see more of hosts who are able 
to continue hosting his or her own programs, regardless 
of the amount of money being raised, having flexibility and 
sustainability ensured. 

Have you experienced any transformation for yourself 
after you joined Frip? 
Lee Jaeha I have to be honest that I used to be a homebody 
before I joined Frip. I would feel recharged when I stay 
home. But traveling around Gangwond-do and Jeju-do for 
work, I learned that experience could make our lives richer, 
offering a diversity of insights. These days, I try at least one 
activity every week and search Frip from time to time to find 
places to explore for weekends. 
Lee Yuran I came to have access to more extensive variety 
of experience. I came to reaffirm myself that there are so 
many fun activities to explore and so many of brilliant minds 
with bold ideas. Most of all, Frip is an organization where I 
can work with talents of entrepreneurship, intriguing me to 
start my own business in the future. 

Could you recall any memorable moments working for 
Frip? 
Lee Jaeha I lead a group of fifty members on the day of New 
Year last year and climb Seonjaryeong Mountain to watch 
the sunrise. It was cold and challenging, but the experience 
was memorable. And I often recall the moment tasting 
the seafood in Joongang Market in Gangneung after the 
mountain climbing. All members became friends back then 
that we are still keeping touch these days. It was a precious 
experience to share the moment of watching overwhelmingly 
beautiful sunrise on the day of New Year. 
Lee Yuran After introducing the camping category, I had 
an opportunity to take part in a program called, “Camping 
Out for Half a Day to Munch on Tteokbokki,”and learned 

Finders, the periodical publication that is made and printed by Frip, 
a local contents business, Urbanplay and IIINJEJU. 
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that almost all members, including myself, had a day off to 
actually explore different dishes of this Korean street food 
menu. We had lots of fund making the snack menu and 
exchanging fascinating conversations. We all met for the first 
time, but didn’t take much time to open up ourselves and 
become friends. The experience has left me with a happy 
memory. 

Korea ranked 32nd out of thirty three member states on 
Life Satisfaction from OCED Better Life Index. What could 
be helpful to be happy with one’s life? 
Lee Jaeha Larger number of people here in Korea are 
being stressed out, spending enormous amount of time 
for studying and work, rather than focusing on valuable 
experience they could have in life. This could reduce options 
for experience, while driving stress less than manageable. 
For those who are less happy with their lives, I personally 
recommend to try some activities, because they would be 
helpful in learning more about who they actually are and 
further, improve satisfaction level of their lives. Admittedly, 
almost everything is accessible remotely these days, thanks 
to innovations driven by start-ups and tech companies, but 
Frip is doing the exact opposite – Frip is here to push to go 
out there to the wider world to meet people and bravely take 
up on challenges. 
Lee Yuran Wouldn’t it be “the bar” that you set for yourself? 
The Korean society seems to be inflexible that the majority of 
the members are asked to follow certain paths in life and the 
bars are set too high. All humans are inclined to compare 
with everybody else by nature, but I suppose that if you 

compare yourself too much with others, you’d often feel that 
you’re falling behind. As for myself, I make my best possible 
efforts to make sure not to punish myself after comparing 
myself with others. The key is to keep in mind what your 
priority is in life you’re pursuing. 

Do you think you’re living a life of your dream?

Lee Jaeha Yes, I am! I have been dreaming of living a life 
that I won’t regret. And working for a company where I can 
learn fast, I am finding enormous insights working closely 
with co-workers who have a lot to learn from. With all of 
these insights and experience added, I am confident that I 
would be able to push through with my ideas in the future. 
Lee Yuran I dreamt of becoming a global entrepreneur, a 
traveler who trotted around the globe or a university student 
who won a lottery. Honestly, I have become none of these, 
but the life I’m leading overall now is close to what I have 
always wanted. But I’d say that I’m still dreaming, rather 
than having had my dream come true.

I like the phrase, “life is worth exploring, not enduring.” 
Because this moves my heart. Do you have any activities 
that you’d like to try in the future? 
Lee Jaeha I’m looking into backpacking these days that I’m 
making my own research. 
Lee Yuran I’ve acquired an open water diver certification. I 
dove into deep water six times for two days, and the world 
of undersea was incomparably amazing. It’s definitely one 
of the activities that I’d like to delve into.  

Do you, what is “Seoul?”

Lee Jaeha Seoul looks and feels like a series of waves. 
A vast variety of information ebbs in every day, and from 
those, I believe that you can find fresh opportunities. 
Lee Yuran I want to get away from the city, but every time I 
come back, I feel like home. That’s how I feel for the city of 
Seoul. 

What are your favorite activities? 
Lee Jaeha I like surfing – on a sunny day with good 
waves, I can let myself be part of the ocean. And it is more 
exciting than any other activities you can think of. It can be 
challenging at first, but if you keep on trying to catch waves, 
you will one day find yourself taking on great waves.  
Lee Yuran I have been playing tennis since my university 
years. I liked the sports activity itself at first. I like how it 
sounds when the racket hits the balls, and how it feels on my 
hands and arms. And I feel thrilled from rallies as well. The 
past six years of playing tennis have left me with a network 
revolving around tennis. In short, it has been an enormous 
happiness for me to have something to get immersed in and 
have a close circle of friends to share my passion outside of 
work. 
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CEO of Skullpig Cho Joonho 

Sportswear to Wear Everyday

About the outcome of years of investment in research and development, 
the CEO of Skullpig, Cho Junho gave a brief summary in a single sentence 
- “Everybody says our tights are comfortable.” Quite unlike the rivals that 
attracted massive amount of investment and are promoting themselves with 
flashy marketing ploys revolving around design and good looks, Skullpig 
paves its way by quietly preparing to claim its leadership in the athleisure 
look industry and thus, pioneer in K-athleisure look by developing new 
materials and technology. The consistence comes from the conviction and 
vision that its unparalleled quality and comfort would set itself apart from its 
rivals in the industry and thus, eventually attract customers in the market. In
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“Most of all, the ultimate goal has always 
been ‘making comfortable tights that feel 
like nothing.’”

You have switched your career from a golfer to an 
entrepreneur.
True. I had formerly been a junior golf player before I 
moved onto the university to study coaching and became 
a professional golfer later. I’m running my own businesses, 
including Jays Buddy, EST Tradings and AND PILATES. 

Have you found some similarities and different between 
the two career paths?

What I found in common from these two different paths were 
first, you need to give your everything to make anything 
possible, and second, your efforts will be paid off. But 
whereas the ultimate goal as an athlete was victory, what 
you need to pursue as an entrepreneur is to making leaps 
forward. Business is about creating an outcome working 
closely with qualified talents and partners. 

You started your business before tights become popular 
in Korea. What made you convinced that they could gain 
massive popularity back then? 
As a former athlete, I travelled around the world for 
tournaments, and found female Koreans living outside of 
the country wearing tights for many occasions of their lives. 
Seeing them, I was convinced back then that consumers 

back home in Korea would look to include tights as part of 
their fashion statement, as well as for active occasion. 

Have you faced any challenges switching your career path 
from athletics to fashion industry? 
I dove into the textile industry to continue the family business 
after I finished my university years. And then back, I began 
to take care of exporting textile materials for global giants, 
including Nike and Adidas. The past experience nudged me 
into searching the key element of tights – textile materials. 
After seeing products being recognized by global clients 
and selling on a constant basis, I decided to start my own 
athleisure brand.

I have read one of the media interviews and you mentioned 
that “functional material” was one of the key strengths of 
SKULLPIG. Could you tell us about some of the efforts 
the brand is making for research and development of the 
signature material?
SKULLPIG is one of the venture businesses certified by 
the Korean government and runs its own research and 
development facility. Whereas most of the brands outsource 
materials from third party partners, we are partnering with 
yarn makers, manufacture our own, or import from global 
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partners to find our best possible combination to serve 
customers with our signature textile products. 
 
Rival companies may purchase yarns and textiles that the 
company has developed. 
I have seen quite a lot of businesses purchasing from 
yarns from the company to take to the third parties to make 
exactly like ours. And I receive inquiries and requests from 
rivals to supply materials that are used for manufacturing 
SKULLPIG tights. I find myself puzzled every time I receive 
such inquiries and offers but I turn down as politely as 
possible. Because I’d like to serve customers with the 
flawless outcomes of tests and trials of the staff members 
of SKULLPIG and partner companies only through the 
SKULLPIG brand.

You may have gone through a lot of trials and errors.

I sought to make a change to the conventional wisdom 
that tights are tight and uncomfortable. I felt that it was 
nonsense to wear anything that could cause consequences 
to health conditions such as indigestion and varicose vein 
from wearing sportswear that were supposed to enhance 
experience in active moments for wellness. Most of all, the 
ultimate goal has always been “making comfortable tights 
that feel like nothing.” But I should admit that if tights are 

comfortable, they should compromise some elements for 
shaping bodies. The challenge for all of us was to find the 
right balance between comfort and body shaping elements, 
and it would not have been possible if we didn’t work as a 
team for research and development. 

A brand plays its crucial role in making a sports 
category spread as part of culture. As a brand of cultural 
ambassador, what are efforts that SKULLPIG is making 
these days? 
Business is basically about generating profits, but as an 
athleisure brand, I view that companies like ours should be 
champions of spreading healthy and sustainable sports 
culture. SKULLPIG has its own pilates and yoga studios and 
the team has been hosting various events in larger scale, 
inviting influencers. But due to COVID-19, the programs 
have stopped for a while. I look forward to go back to normal 
and spread healthy and exciting sports culture.   

It’s fascinating to learn that you’re running pilates and 
yoga studios.

The studios are testbeds and grounds for us to communicate 
actively with all stakeholders, including customers, 
developers of yarns and textiles, and manufacturers. From 
the studio, any one of us can observe needs from customers 
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and be agile enough in taking relevant measures in R&D 
activities. This is part of the strategy to listen to the voice of 
customers and respond to trends with agility. 

What could be the key strengths of SKULLPIG tights that 
customers have shared thus far? 
I feel so proud of the products every time I receive feedback 
from customers that they feel comfortable and they won’t 
turn to any other makers. And I’m especially grateful when 
instructors who wear sporting tights all day offer this kind of 
feedback. I feel great to find comments such as “I should 
have had piles of them, because they feel so comfortable 
that I never take off.” 

The brand has recently introduced the new category for 
male customers, with new eco-friendly material “Sorona” 
that is made with corn extracts. 
Quite unlike conventional chemical textile, Sorona is green 
material, with corn extract making up 37% of the material. 
It is energy efficient, saving energy and reducing carbon 
emission and thus, contribute to resolving climate change 
issues. In practice, manufacturing the material, use coal-
fired energy has been contracted in volume. This kind 
of green material does not receiving as much attention 
as it deserves in Korea for cost and quality issues. But 
businesses like SKULLPIG takes initiatives in improving 

qualities of recycled and eco-friendly materials to make it 
widely and commercially available. 

SKULLPIG and a Korean YouTube creator, SSIN have 
partners to introduce “Flex Air Tights.” 
The sporting tights from SKULLPIG are not widely popular 
– rather, they have secure fanbase. So much so that I have 
found some of comments that read, “I want to keep the 
brand name secret to myself.” Then I found a video clip 
posted by SSIN, one of the creators who’s known to be 
found sporting in tights reviewing the products. The creator 
picked thirty different pieces back then and complemented 
our products by commenting that they felt so comfortable 
that she could wear them for pajamas. Since then, “Flex 
Tights” – the pair that appeared on the video clip – flew off 
the shelf. 

Then the company contacted the creator  af ter 
experiencing some effects from the video clip.

Not necessarily. I wanted to thank the creator for the 
unexpected review, but was cautious to contact her because 
my action from haste could end up making the review look 
and sound like paid advertisement. But after the tights were 
being sold out, I posted a message to customers to seek 
understanding and at the same time, leave a thank you 
message for SSIN. And the YouTube creator contacted me 
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later finding the message. She offered us to make sporting 
tights that would present ultimate comfort and lightweight.  

What was your policy throughout the partnership with 
SSIN?

Working closely with SSIN, I came to admire how much she 
has prepared and studied about sporting tights. She actively 
took part in almost entire process ranging from design, 
sizing and color selection, while SKULLPIG hired experts 
and professionals to focus on R&D to make the brilliant idea 
shine through. After countless rounds of fitting and testing, 
SKULLPIG was ready to proudly introduce “Flex Air Tights” 
with ultimate flexibility, softness, texture and durability. 

What were the challenges you faced running your own 
business in the athleisure industry?  
SKULLPIG has been a latecomer in the market, but caught 
up to become one of the top five athleisure brands, thanks 
to the repuation built through word-of-mouth. But when the 
team set a goal to become one of the top three, I observed 
the top tier businesses attracting massive investment. With 
competition intensifying and top tier companies putting 
spurs on their marketing and promotion, the team with 
limited capital faced some challenges, with the business 
slowing down. And to make the matters worse, the outbreak 
of the infectious disease recently led to restriction on 
opening hours of sporting facilities, resulting in sluggish 
demand for sportswear. I admit that I felt frustrated seeing 
the gap between SKULLPIG and the top tier companies 
widening, whereas the athleisure industry kept growing. 
But then I concluded that if the team kept in touch with 
customers and focus on quality, the products, as well as 
the company, would build much-deserved reputation in the 
market. Thankfully, I have seen growing number of people 
acknowledging the quality of the products, but the team 
has still a long way to go to promote the brand name. This 
implies to me that the business has potential to make further 
growth. 

What’s the aspiration for SKULLPIG in a shorter-term? 
The first is to make SKULLPIG one of the major brand 
names that can be associated with athleisure looks for 
female customers, spanning from yoga tights, sportswear 
to clothing for everyday activities. And then ultimately, the 
goal is to expand to the global market to compete with 
global brands. In parallel, I’d like to push further ahead with 
developing eco-friendly and recycled materials such as 
Sorona. 

What could be the secret to keep oneself active?

As a person who makes sportswear, I’d like to say that you 
need to find a few pieces of sporting clothes that motivate 
you into keeping yourself active. You can start with a few 
walks after lunch or climbing up steps. And when you have 

comfortable tights or jogger pants on, you’re more likely to 
keep yourself moving. For a start, you can find yourself a 
pair of comfortable yet nice looking pants that you can be 
active after work.

Increasing number of people are jumping into golf these 
days. Do you have any advice to share? 
The entry barrier has become much lower after the pool of 
golfers has grown larger and the screen golf ranges have 
cropped up. It is welcoming to see golf becoming one of the 
popular sports activities. This is not because I was formerly 
a golfer, but because golf is one of the sports that you can 
enjoy until later in life. But you need to keep in mind that it 
is easy to start but become challenging later. So, I’d like to 
say that enjoy every moment of learning and golfing. One of 
the magnetisms of golf is that there are only few things that 
would turn out to be the way you imagine – so much so that 
former baseball player grumble on why they can’t do much 
about balls that are sitting still, whereas they hit almost any 
balls dashing towards them. And breathing in some fresh 
air in the early morning, you will fall in love with golf even 
deeper. 

Are you thinking about going back to golf some day? 
Of course. I had played golf for many years, but I’d have 
to say that I still have a lot to learn. I have seen many 
saying that golf shares some similarities with life. I’d like to 
experiment with the hypothesis and prove whether that is 
right. 

Are there any sporting or outdoor activities that you’d like 
to try? 
I have tried numerous outdoor and sporting activities, 
including rafting, surfing, camping, fishing, and skiing, and 
I’m interested in starting scuba diving these days. I’d like to 
explore the underseas world. And I’d like to try paragliding 
as well. It’s part of my bucket list. 

To you, what is “Seoul”?

The city is where I was born, grew up and have gone 
through different stages of life. And it is making a secure 
foundation for many to grow personally and professionally, 
with its vast pool of experts and professionals and diversity.  

What is your favorite sporting or outdoor activity? 
Needless to say, it’s golf. I’ve stopped playing golf for 
about a decade after I quit because of numerous reasons, 
including injury on writs. But my heart still goes to golf. 
When I become older and retire, I would like to give myself a 
second chance to compete in senior championships.
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Six Innovative Start-ups 
Pioneering in Active Lifestyle 
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Diversity of technology and ideas opens to new horizons 
and wearable robots, vir tual training service, eSports 
broadcasting and soccer playing with drones are just to name 
a few. And contents revolving around skateboarding – packed 
with characters and tastes of creators – and eco-friendly 
trekking starting from 0m above the sea level are some of 
the outcomes of efforts and works of materializing out-of-the 
box ideas. Here are six start-ups that are paving their ways 
in unexplored outdoor and sporting activity categories.  

HELLO

ZERO PONT TRAIL
FRT Co. Ltd
KUNE Company
VSPN KOREA
DrSE
TIMBER SHOP
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Trekking to Start from Zero 
ZERO PONT TRAIL

CE of ZERO POINT TRAIL Yoo Aram 

course normally starts from Namsan Mountain at the point as 
low of 262 m, but you will find yourself progressing, finishing 
one course at a time, all the way up to the highest one, 
Bukhansan Mountain.

SEOUL MADE has briefly mentioned ZERO POINT TRAIL 
before. 
That’s true. One of the outdoor activity crews of ZERO POINT 
TRAIL was featured by SEOUL MADE, which made the first 
start to build a relationship with SBA. Since then, we met one 
of the managers from SBA at an IR event in Jeju Island for 
start-ups in the tourism sector. It is such an honor for me to 
be part of the coverage by the magazine. 

This is such a precious connection. Who would you 
recommend ZERO POINT TRAIL? 
Regardless of age and gender, we’d like to recommend our 
programs to those who are ready to take up on challenge and 
imbue with fresh energy, those who are looking for entirely 
new trekking experience, and those who are dreaming of 
starting anew by feeling some sense of accomplishment. 

Are you planning to expand to other parts of Korea? 
Of course. Starting with “Seoul Peak 5,” we are seeking 
to expand the program to Korea nationwide, including 
Seoraksan Mountain in Gangwon Province and Jirisan 
Mountain in South Jeolla Province. The ultimate goal is to 
steer participants into experiencing all courses in Korea and 
culminate the trekking experience in Hallasan Mountain in 
Jeju Island. In parallel, we seek to expand the LNN campaign 
to encourage people to play their part for nature to recover. 

To ZERO POINT TRAIL, what is “Seoul”? 
The capital of Korea and the city with ten million population is 
one of few cities with panoramic mountain views. You don’t 
need to travel a distance to be surrounded by the picturesque 
view of the nature and the city. Seoul is such a blessed city. 
It is a city with a good balance between the past and the 
present, and a place full of excitement and fascination where 
you can explore nature and take part in Sea To Summit 
Challenge. 

What is your favorite sports activity? 
Needless to say, it is trekking. I guess trekking is the one and 
only activity that I am into (laugh). I was mesmerized by the 
news that a mountaineer climb up Everest all the way from 
the bottom – literally from sea to summit in 2013, I took up 
on my first challenge, starting from the bottom of Hallasan 
Mountain in 2014. After a few rounds of challenges and 
trekking, I started a few programs to share a variety of values 
and lessons with other trekkers. I am one of a few who have 
turned personal passion into a professional career path. Even 
these days, I love peacefulness and inspiration from the time 
I spend trekking and trailing. 

It is a pleasure to meet you in person. Please tell us about 
ZERO PONT TRAIL.

Zero point refers to the zero meter above the sea level. And 
we are proposing various ways to start from the zero point 
to reach the top without assistance of motorized energy. 
For instance, when you normally start from the bottom of 
Hallansan Mountain, you will start from 650 ~ 750 m above 
the sea level to reach the summit, which is approximately 
1,300 m above the sea level. But we have a team to start 
from Port of Jeju – the area that is the closest to the sea level 
– to trek all the way up to the point that is 1,947 me above 
sea level. 

How do you design and plan the courses? 
The key slogan encompassing all the trekking and trailing 
course we design is “Sea to Summit.” We design and plan 
courses to engage participants to explore from the zero 
points to the summits. And for beginners who are interested 
yet feel pressured to trail along the distance in a day, we offer 
courses that they can finish in two days. We’re delivering 
a message that what it takes for trekking is not physical 
strengths but rather, willingness and determination.

The team is pursuing to share eco-friendly values 
throughout the trekking and trailing courses.

We are making our best possible efforts in spreading our 
own campaign, “LLN (Leave No Nothing)” throughout all 
outdoor activities. The campaign has been an inspiration from 
LNT (Leave No Trace) campaign and taken a further step to 
share a encourage trekkers and trailers to leave significant 
traces in wherever they stay. By taking part in activities of 
collecting garbage from trekkers and trailers, as well as those 
left by others, we have sought to take measures that would 
help nature recover by welcoming eco-friendly trekkers and 
trailers.

Could you tell us more about the new program to start in 
Seoul, “Seoul Peak 5”?

This is a challenge program to invite trekkers and trailers into 
five major mountains in Seoul, starting from zero points. Unlike 
the conventional wisdom that most of the courses may start 
from the seaside in Incheon, you can find a few zero points in 
Seoul downtown, and Yeouinaru is one of them. The tunnels 
running under Han River are mostly placed between 0 ~ 27 
m above the sea level. From these zero points, participants 
get to start their own Sea To Summit Challenges. 

Could you tell us more about the course?

Participants shall walk or run along the trailing or trekking 
course in Cheongyesan Mountain, Gwanaksan Mountain, 
Namsan Mountain, Inwangsan Mountain or Bukhansan 
Mountain. Of course, we won’t ask you to finish trekking all 
five of the mountans in a day. There is no deadline – we 
encourage participants to choose their courses and time. The 

©ZERO POINT TRAIL 
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FRT Co. Ltd, is a spint out from a research institute. Please 
tell us more about the company.

That’s right. We have been developing and selling wearable 
robots that can be deployed in various industries since 
the establishment in March 2015. Making the best out 
of experience in R&D in KITECH, the goal is to enhance 
efficiency and prevent musculoskeletal disorders. In a 
longer-run, we aspire to serve customers with affordable 
products that are easy to wear. 

Could you tell us more about where wearable robots can 
be deployed and benefits from using them?

The technology can be applied to extensive areas, including 
defense, fire protection, industry, safety, agriculture and 
medicines. In the defense and fire protection sector, in 
particular, wearable robots can be useful in carrying heavy 
equipment. But in the industry, safety, agriculture and 
medicine sectors, robots should be lightweight and easy 
to wear. And they can be helpful in enhancing muscular 
strengths for repetitive physical labor. Furthermore, with the 
society aging and population shrinking, growing number 
of patients are suffering from musculoskeletal disorders. 
Wearable robots can prevent such disorders and be useful 
in correcting postures. 

What much progress R&D of wearable robots has made 
before they become commercially available?

The robots are still undergoing pilot projects. And we see 
inquiries for demonstration and purchase surging from 
logistic companies, warehouses, and medical assistants. 
Since all sectors require transportation, we anticipate that 
the robots would generate some ripple effects in the future. 

Compared with other parts of the world, how much 
progress the market in Korea has made?

The technology in Korea has advanced. I am confident to 
say that the technology can compete with other technology 
from around the world. Some are ahead of the global market 
that we receive proposals for business from outside of the 
country. And the customers in Korea are knowledgeable 
and tech-savvy that to meet the demand, we’re going 
through rigorous testing and demonstration. 

You may have faced challenges throughout the R&D 
process.

It takes investment in time and money to develop robots, 
throughout the process of design, building prototypes 
and manufacturing. And it takes more time and money, in 
particular, for testing. But since the wearable robot is still at 
the nascent stage, we still have a long way to go to attract 
investment. But aggressive and bold investment should be 
made in the sector to claim leadership in the industry that 
starts to bloom around the world these days. 

The company has close ties with SBA.

When we first started the business, we received a lot of 
useful advice from SBA. SBA has been an angel investor for 
us and offered a lot of help – including co-working spaces 
- to stabilize the business. SBA has made our business 
possible.

The company is likely to be staffed with talents with 
background in mechanical engineering. Could you tell us 
about the company? 
Experts with many years of experience and promising talents 
who are just out of school are freely sharing their ideas 
and working together as a team to research and develop 
relevant technology. Each one of the members making the 
best possible efforts in respective field. We can design, 
control and build own our own. I would like to acknowledge 
and appreciate each of the members for the commitment 
and efforts despite challenges. 

What could be ahead of us in a decade, when wearable 
robots are to be commercially available?

You might find people with wearable robots on in almost 
anywhere you go. They would be affordable and available in 
the market that you might find them being advertised on TVs 
or magazines and find quite a few on shopping channels 
on TVs. They can be converged with IoT and IT technology 
to evolve further. With cameras and sensors mounted, they 
can be used for rehabilitation, support motion for elderlies, 
or even for helping those with paralysis in walking. In short, 

wearable robots are likely to be penetrated in every corner 
of our lives.  

To FRT Co. Ltd, what is “Seoul”? 
Seoul is more than the capital of Korea. It has played its 
pivotal role in economic growth and development of the 
entire country. And the city presents a good mix of urban 
environment, cultural assets, business scenes and nature 
that a lot of people from around the world would associate 
scenes of Seoul of the image of Korea. It is a metropolitan 
city where both the past and the present exists, laced with 
the unique elements that makes the country beautiful.

What is your favorite activity? 
For all of us, including myself, exploration of and experiment 
on new technology seem to be favorite activities. Thrills 
and excitement from sharing ideas from researching and 
development of new robotic technology are what keeps us 
pushing ahead. 

The Future to Pave 
with Wearable Robots
FRT Co. Ltd

Vice Prosident of FRT Co. Ltd, Kim Seonghoon 
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*Spin out: this term refers to establishing a separate business entity by
  separating parts of new business teams of a company.
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Please tell us about KUNE Company and its platform, 
Litness.

Litness is an interactive service to help you work out at 
home. When you try to exercise at home, when you may not 
keep track of how you’re progressing and end up dropping 
out because of lack of motivation. And a few trials and 
errors could end up being an discouragement later. The 
team wanted to solve the problem by serving customers 
with virtual programs run by coaches and trainers. Litness 
is an virtual service that can offer help for customers with 
coaching and interaction real time. 

What could be the bottleneck to keep us active?

There could be a few, but in most cases, it is because 
of lack of encouragement and motivation from coaches 
with expertise and professionalism who could push you 
to the end. They are supposed to be with you to keep you 
motivated and push the limits. You will keep yourself active 
when you feel some sense of accomplishment and relief 
from achieving your goals and overcoming your limitations. 

Could you tell us about the courses on Litness?

Courses are available for all categories – weight lifting, 
yoga, Zumba and kids - and level of fitness. Between 7:00 
pm and 10:00 pm, the platform runs about twenty different 
courses, and will open a few more for early birds at 6:30 am. 
And for those who cannot make it to the real time session, 
we offer VOD services so that they can work out any time 
they’d like. 

What’s the key strength of running real-time workout 
sessions on virtual spaces?

Unlike other similar contents, you can interact with coaches 
real time and watch others exercising. You cannot take short 
cuts but spend time focusing on your activities. Moreover, 
you can save time traveling back and forth between hour 
home and gyms. For female customers, in particular, the 
platform offers programs to take part at the comfort of their 
home and take shower right away.

You’re partnering with local communities for numerous 
projects. 
Because GMH is a designer crew, all the designers seek to 
showcase artworks in exhibitions, as well as products to sell. 
We have been active in Sewing Master Academy Exhibition 
and opened 647 Off-road Fashion Show in Changsin-dong 
in 2019. The latter of the event was significant to all of us, 
because we took part in the exhibition that were held in the 
area where we first started. 

What could set Litness apart from the peers in the market? 
We are running an online community that welcome members 
to communicate with others and coaches. By exchanging 
their ideas and asking questions, they would feel that they 

are not alone in keeping themselves fit. They can also be 
motivated from the peer members and coaches as well. 
Most of all, the courses are affordable. Because most 
courses are offered for groups in GX (Group Exercise) 
formats, members can share burdens from cost. Paying 
about KRW 20,000 every month, you can access real time 
classes about one hundred times in a month. You will know 
how cost-effective the service is, when you learn that you 
can access all categories with your membership.  

Please tell us about key features of the Litness app.

Notably, the app serves members with real time classes and 
VODs. And the app sends you alert for your schedule as 
well. In addition, the app sends you a weekly report to help 
you schedule for following weeks, based on the previous 
classes. And real time review feature would help you 
observe everybody else within the app and choose courses.

What could be the tasks ahead of Litness now? 
The customers are referring our service to their friends and 
families, leaving positive feedback. But as a start-up, the 
company runs into challenges in promoting the service. 
We seek to spread the messages that anyone can keep 
themselves fit virtually. Supposedly, this interview with 
SEOUIL MADE can be a good start to complete our tasks in 
front of us (laugh). 

What could be the key to open the future for Litness?

I used to be part of an interest group to practice yoga 
before I started by own business seven years ago. Looking 
back, I could keep practicing yoga because the studio was 
accessible from the same building as the office and the 
programs were affordable. I would like to bring down entry 
barriers to sports activities by offering all three elements to 
keep oneself active and fit – accessibility, quality of classes 
and affordability. 

To Litness, what is “Seoul”? 
Seoul is a city where you can find new opportunities. It is 
where I started my own business and continued growth 
with the help of SBA. And most of all, it is where a lot of 
customers of Litness are based in. 

What are your favorite sports activities? 
I am a passionate soccer player. But since I started my own 
business, I don’t get to play often because I am staying 
away from risks of injury and don’t have much time. But 
I’m ready to pick up any time. I have also started looking 
into camping equipment to camp out and spend time with 
my family. I’m doing my best to pack up to spend time in 
outdoors. 

For Workouts at Home 
KUNE Company

CEO of KUNE Company Kim Sanghyeon 
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I’m glad to meet you in person. Please tell us about VSPN 
KOREA. 
VSPN Korea is a global eSports contents creator. The 
company is more widely known in overseas that the name 
may sound less than familiar to customers based in Korea. 
But the company is hosting a variety of eSports event to 
create contents and keep our customers entertained. And 
since the start in 2018, the company has been building 
reputation in the industry for eSports contents and graphic 
design and keeps expanding the busines. 

Korea has a vast pool of eSports fans who are playing a 
vast variety of games. Is VSPN KOREA targeting specific 
age groups? 
The company is targeting Generation MZ, the age groups 
that are surfacing in many areas as key customers these 
days. For instance, one of the on-going eSports leagues, 
“Cartrider Rush Plus League,” the company has recently 
serving younger-aged viewers with the vertical view – 
viewers can watch the games with their mobile devices, not 
having to tilt them. The idea came from the surge of access 
via mobile devices. 

Please tell us a little more. bout V.SPACE, the eSports 
arena run by the company.

V.SPACE is a cultural complex to host musical concerts and 
art exhibitions, as well as eSports events. The venue was 
designed to ensure flexibility and versatility so that it can 
be used for a variety of purposes. The design idea came 
from an inspiration from Dongdaemun Sports Stadium, 
the epicenter of sports scenes in Korea in the past, and 
has been recognized by International Design Awards in 
Germany. 

What is making up the mainstream of the recent trend? 
eSports should be able to offer customers with more detailed 
data, compared with other sports categories. It is becoming 
all the more important for companies like ours to focus on 
what data to highlight. And in virtual spaces, a diversity of 
eSports contents, combining with AR, VR and metaverse, 
are emerging these days that we are making our ceaseless 
efforts to be relevant with the recent trend.  

What are the key strengths that sets VSPN KOREA apart 
from the rivals in the industry? 
We have an extensive pool of professionals and experts, 
with in-depth knowledge in eSports that we can serve 
customers with never-seen-before contents. Computer 
graphics and graphic design, in particular, are receiving 
positive feedback from clients. In parallel, we are securing 
our competitive edge by showcasing contents such as XR – 
the contents that has recently been premiered in an event, 
CFS - that are relevant to the recent trend. 

What are the values that VSPN KOREA is in pursuit of? 
“Global mind” and “driving momentum” are making up the 
core part of our values. Because we are aspiring to make 
presence in the global market, as well as in the Korean 
market, these would be quintessential for us. But rather than 
simply being able to speak foreign languages, I feel that it is 
essential for all of us to understand cultural context. And in 
parallel, because we may run into numerous challenges, all 
of us feel that we all need some driving momentum to keep 
us pushing ahead toward our goals.

The vast majority of the members are young. 
That’s true. And these younger-aged staff members are 
those who know a lot about eSports, with enormous passion. 
And they grew up with eSports as well. They are proactive, 
passionate, and energetic. All of us are doing our best 
to serve customers with contents that can pace ahead of 
any conventional sports categories by expanding target 
customers of eSports from the age group of twenties and 
thirties to other age groups. 

What could be ahead of VSPN KOREA in the future?

VSPN KOREA aspirese to become one of the powerhouses 
of eSports contents creation. We are poised to create new 
waves in eSports by deftly combining what we can offer, 
state-of-the art view experience, and unmatched contents. 
We could like to be recognized by customers in both Korea 
and around the globe, securing passionate fancoms. 

To VSPN KOREA, what is “Seoul”? 
Seoul is filled with lots of new things. I created the first 
eSports contents here in Seoul and built V.SPACE to 
promote eSports contents here in Seoul. I would bewith 
Seoul to make my bigger dream come true and take up on 
new challenges and experiments in the future. 

Please tell us about your favorite sports activities.

I fell in love with bike riding these days. I can go almost 
anywhere with my bikes. And I got used to the activity that 
I don’t feel fatigue even after riding all day. Riding around 
outdoors – along rivers and on mountains – new ideas fly 
into my mind. 

The New Waves of eSports  
VSPN KOREA

CEO of VSPN KOREA Kim Giho 

©VSPN Korea 
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It is nice to meet you in person for the interview. Please 
tell us about DrSE. 
DrSE is an abbreviation of “drone sports entertainment.” 
The first generation of athletes who played drone soccer 
teamed up to enjoy the games with safety. Developing 
relevant equipment and system, the team came to set up a 
company. 

The games seems to be exciting and thrilling. Could you 
walk us through the history of the games?

Inspired from Quidditch on Harry Potter series, KDSA 
(Korea Drone Soccer Association) introduced the futuristic 
drone sports to the world in 2018. Three hundred teams 
are actively taking part in the league in Korea, and the 
category is spreading around the world, in countries such 
as Japan, France and the US. It has been designated by 
FAI (Federation Aeronautique Internationale) as pilot sports 
category as well. 

Drone soccer is a materialization of idea behind Quidditch 
in reality. What are the rules of the game? 
You get to play three sets, for three minutes in each. Five 
units of drones would make a team and one of them can be 
a striker to shoot balls into the goal to score. The rest of the 
drones are defending against the competing team or assist 
the striker in the team. 

It sounds similar to yet different from soccer.
The vast difference from conventional soccer is that drone 
soccer has both offense and defense are taking place at 
the same time that it is challenging to count scores with 
efficiency. Digital scoreboards are designed to ensure 
efficiency and accuracy. And it was the scoring and 
operating system that steers the team into establishing a 
company. 

Drone soccer may attract a variety of age groups.

That is one of the key magnetisms of drone soccer. Drones 
are flying in the designated area inside surrounding nets 
and players are controlling their drones from the outside. It 
doesn’t take much as physical strength that almost anyone 
– even those with disabilities – can actively take part and 
enjoy the games. In reality, we see a vast pool of teams with 
disabled members, senior members, minors, and youths. 

What could be the key tasks to resolve to spread drones 
soccer widely?

Lowering entry barriers in terms of cost and maintenance, 
opportunities, accessibility, and educational motivation are 
the keys. Quite unlike conventional soccer that takes only a 
soccer ball to play on grounds, it takes some investment to 
purchase expensive drones that are high in maintenance 
cost. And since the games require violent physical contact 
and crash, drones often end up malfunctioning after each 

game. The key sfor the games to become popular are easy 
maintenance, affordability, and accessibility.
 
And you need more spaces to play drone soccer games 
as well.
I agree. It is a challenge to find safe spaces to play drone 
soccer as well. It is expensive to rent a space that it is a 
challenge to see return of investment, especially in crowded 
urban areas. To overcome the challenges, I believe that 
educational motivations play some important part. Sports 
can be enjoyed as it is, but it would be much better if the 
future generations can experience the Fourth Industrial 
Revolution from sports activities and take up leading roles for 
the upcoming industrial revolutions. Against the backdrop, 
the motto of the company is “We Learn about the Fourth 
Industrial Revolutions from Fun Recreational Activities.” It 
is essential for aspiring leaders of the upcoming industrial 
revolution to embrace new technology as part of their lives. 

What could the beginners of drone soccer start with? 
You can either visit the homepage of KDSA and its online 
community to be in touch with players. And offices are set 
up in almost every local area. Contact one of the offices, 
and staff members and managers will assist you in starting 
off playing fun and exciting games. You can get advice on 
where to find affordable drones, how to customize drones, 
and which teams to join for training and games. 

What could be ahead of DrSE in the future? 
Everyone, regardless of age, should have rights to lead 
life with happiness, having lots of fun. The Fourth Industrial 
Revolution is one of the buzz words these days, but you 
should learn about it from fun activities, rather than chasing 
after outcomes. And most importantly, what the future 
generations need are mindsets to respond to and lead the 
upcoming industrial revolutions. And DrSE aspires to offer 
help to make it possible. 

To DrSE, what is “Seoul”? 
Seoul is now my second home, after relocating myself to 
the city for university – it is where I met people during my 
university years and the time after the university after I left 
home. I wish I could see more communities cropping up to 
spend time for fun and exciting leisure time activities. 

Please tell us about your favorite sports activities.

I used to like rock climbing. I was thin back then, and I 
liked the sports activities that would leave burden as much 
as how much I weighed. And I like the idea that I am all by 
myself to leap from one point to another and keep myself 
hanging onto the rocky cliffs. One of the remarkable lines 
I read from a book read that “you should keep training to 
keep yourself free on the rocks.” And indeed, to make that 
possible, you would need to keep training yourself, because 
it takes skills and experience to find freedom on rocks. 

Emerging Sports in the Wake of 
the Fourth Industrial Revolution 
DrSE

CEO of DrSE Kim Seokju  

©DrSE 

©DrSE 
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The Center of 
Skateboarding Scene
TIMBER SHOP 

CEO of TIMBERSHOP Cho Yangsoo 
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Please tell us about TIMBERSHOP.

TIMBERSHOP first opened on the outskirts of Namsan 
Mountain in 2012 and has been active in skateboarding 
scenes in Korea. The store has recently been relocated 
to Hongdae area. We sell items and at the same time, we 
are spearheading in the skateboarding scenes, hosting 
numerous events and creating contents. 
 
How did you start TIMBERSHOP?

TIMBERSHOP is a retail store run by KDENCE Distribution 
Co. Ltd,. The market was limited in size when TIMBERSHOP 
first opened its door. The store was to spread words on the 
magnetism of skateboarding. 

TIMBERSHOP is making contributing to the skateboarding 
scenes with contents as well as sales of equipments and 
tools. Please walk us through the past activities.

We have been so active that it is a challenge for us to 
name only a few. But one of them is an event to celebrate 
the first day of the store, partnering closely with VANS 
Korea. We inviste skateboarders from outside of Korea for 
demonstration and tournament. And we create contents and 
host tours, while offering sponsorship for skateboarders. 
You can keep yourself updated on the activities on YouTube 
channels or Instagram account of TIMBERSHOP. 

When did the skateboarding scene first spring up in 
Korea?

Skateboarding scenes have been in Korea since the end of 
1980s. The size grew further in the 1990s, and communities 
started around the time to develop and evolve until these 
days. Whereas local communities were active during 1990s 
and the early 2000s, communities are active with members 
from all over the country. You can find indoor skateboarding 
venues in almost every city in Korea these days.

Skateboarding has been introduced as the sports category 
in the Olympic Games for the first time in Tokyo. 
The news excited many of us in the skateboarding scene. 
When I started skateboarding during my highschool years, it 
was part of the subculture that I would often argue and clash 
with my parents. But after it was made into the Olympic 
Games, parents are more proactive in training their children. 
One of the teenage skateboarder that we’re sponsoring 

and the parents proactively communicate with the school 
authority on attendance processing when the skateboarder 
misses school for tournaments. When the school turn down 
the requests related with attendance processing, we have 
seen the parents training the skateboarder, swallowing the 
risks of absence processing. We can see from our own 
eyes how the Olympic Games has impacted on perceptions 
these days. And the recent news has boosted sales as well 
(laugh). 

TIMBERSHOP is going to introduce some items, working 
closely with SBA.

True. We’re ready to showcase some items that would 
catch the eyes of Generation MZ. But it doesn’t feel real yet. 
We have started small to get to where we are today, and 
never imagined we would run projects with larger-sized 
organizations like SBA. I hope the collaboration could be a 
spark for the business and opportunities in the future.  

Skateboarding is one of the categories that attract 
skateboarders with fashion and style. 
I am a playful and fun-loving person. And I am active 
as well, just like other skateboarders. And active people 
like us can create enormous synergy. Skateboarding in 
a culmination of street culture, with energy from arts and 
music combined. 

To TIMBERSHOP, what is Seoul?
Seoul is our starting point. We have started our business in 
Seoul and made our name and the skateboarding scenes 
present around the globe. Seoul is our past, present and 
future. 

What is your favorite sports activities? 
Needless to say, it’s skateboarding.

©TIMBERSHOP

©TIMBERSHOP
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The Heart of Seoul, 
The Pride of Seoul
Manager for Marketing & PR Team of FC Seoul 
Jeong Seongmoon,

Staff of Business Development Team of FC Seoul 
Lee Jaehyeon

Soccer has been one of the most popular sports for many years 
around the world and is likely to continue its popularity with massive 
fandom for many years. And similar to many living in Seoul, to FC 
Seoul, the city is their home and gives its all to its home game. 
Here is an interview with managers of FC Seoul, one of the soccer 
clubs in Korea with the most passionate fans from Seoul to find out 
more about how the sports club communicates with the fans in the 
midst of the pandemic and its aspiration as a citizen club. In
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We seek to make FC Seoul one of the 
team that is welcomed by the local 
residents of Seoul, as well as soccer fans. 
We would like to transform FC Seoul into 
a sports team representing Seoul.

Please introduce yourselves and your roles and 
responsibilities in FC Seoul.
Jeong Seongmoon I’m responsible for operating home 
games in Marketing & PR Team for GS Sports. I’m 
overseeing home games in the stadium.

Lee Jaehyeon I’m responsible for establishing partnership 
with external organizations or developing new businesses. 
In short, when I attract partners from outside, Mr. Jeong 
would be in charge of execution. 

The K-League is ongoing. COVID-19 may have posed you 
enormous challenges this year. 
Lee Jaehyeon That’s true. The season is on-going. We have 
a match with Ulsan tonight. And with the quarantine measure 
imposed by the government on the Seoul Metropolitan area, 
all matches are taken place without spectators. We were 
able to fill 10% of seats for a while, but with the current 
policy, when the quarantine measures are to be eased, we 
could fill as much as 30% of seats. But even if we manage 
to fill the seats, spectators are not allowed to shout out. 
Thus, we are considering encouraging spectators to cheer 
with instruments or drums. S
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How many of spectators can enter into Seoul Worldcup 
Stadium, when you mention you can fill 10%?

Jeong Seongmoon It’s between four thousand and five 
thousand. And since the stadium is large, if we are allowed 
to fill as much as 30%, we could admit as man y as 
fifteen thousand spectators. But we will not see this many 
spectators because the COVID-19 situation is serious. 
And because of the transportation issue, we can only admit 
home fans. 

Because the seats are empty, sports broadcasting 
programs are looking for alternatives such as music. 
Jeong Seongmoon We turn to music or sound effect these 
days. We’re running the second season since the outbreak, 
and have gone through numerous trials and errors. We have 
run a series of experiments to fill the empty seats, adding 
sound effects, running games without sounds effects, and 
adding music. 
Lee Jaehyeon After learning that sounds of cheers and 
support from fans are helpful for athletes in boosting morale, 
we are playing out recorded sound for games. But they 
don’t sound as real, we should admit. And athletes find it 
challenging to play games without spectators.  

FC Seoul has been popular, setting records such as “the 
largest number of spectators in a day” and “the largest 
number of spectators in a season.” What are you paying 
attention to when you communicate with fans? 
Lee Jaehyeon We have set records with the size of 
spectators and the team has been playing well for many 
years. And we’re taking pride in the achievement and 
accomplishment. And to share the pride and sense of 
accomplishment with fans, we are continuing our efforts. 
Jeong Seongmoon We tell ourselves and the team that 
we should be a “leading” team, practicing leadership in 
K-League and the sports industry in Korea. We have tried 
numerous experiments in marketing. For instance, we have 
hosted a few concerts on the plaza in the northern part of 
the stadium, and set up a system so that visitors can find 
their seats with their smartphones. Also, we opened a strip 
of restaurant and food stall district so that fans can enjoy 
food, as well as games. We did go through numerous 
trials and errors, but we have never ceased to be bold and 
pioneering. 

Left Lee Jaehyeon  Right Jeong Seongmoon
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The club may communicate more actively with fans on 
virtual spaces after the outbreak of COVID-19.

Lee Jaehyeon The club doesn’t have many games in a week 
that we turned to social media to communicate with fans for 
off days. And these days, because games are held without 
spectators, the club sees more fans flocking to virtual 
spaces for communication. 
Jeong Seongmoon We are hosting some real time events 
with the moderator, MC Hwi before the games. We 
broadcast live from one hour before each game to introduce 
sponsors and interact with fans. We try to fill the gap from 
not being able to invite our fans over to the stadium and 
share similar thrills and excitement in physical spaces, by 
offering free gifts. 
Lee Jaehyeon Before imposing stricter measures against the 
infectious disease, we hosted live performance events in the 
stadium or broadcasting events to cheer and support the 
club for away games. A lot of fans commented that it was 
novel and pleasant experience to watch from a big screen. 

What sets K-League apart from all other sports leagues?

Lee Jaehyeon It is “accessible.” You may watch games 
from a close distance and build close ties with the athletes 
and clubs. And moreover, you can watch how athletes grow 
throughout their career. And the leagues is as exciting as 
other leagues outside of Korea. And most of all, each team 
is closely tied with local communities that you can feel very 
close to them.

Jeong Seongmoon We ought to offer a diversity of activities 
and programs other than soccer games, so that they can 
have lots of fun once they enter into the stadium. Obviously, 
all of these are before the outbreak of COVID-19. In short, 
we have been preparing to welcome anyone into the 
stadium, including the general public, as well as soccer 
fans. This is one of the magnetism of K-League. 

What’s the most memorable moment of this season? 
Jeong Seongmoon Overseeing the home games this year, 
I was able to watch home games this year. And I can recall 
Ki Seong-yueng assisting Na Sangho to score a goal in 
the opening game against Suwon FC. It was my first time 
watching Ki playing in a close distance. And I could hear 
fans raving over the goal because the situation was less 
serious.  
Lee Jaehyeon FC Seoul partnered with SEOUL MADE to 
host “SEOUL MADE Day.” We created a video clip to hear 
from athletes to a question, “what is Seoul?” And collecting 
responses from the athletes, I could see how attached they 
had been to the city of Seoul. And they talked about the fans 
in Seoul a lot, saying that they could keep playing thanks to 
them. It was touching for me to hear that with my own ears.  

FC Seoul has partnered with SEOUL MADE for numerous 
projects. Could you tell us more about it? 
Lee Jaehyeon FC Seoul has been partnering with SEOUL 
MADE since last year for numerous projects. We hosted 

SEOUL MADE Day Live together, and made towels, scarves 
and pouches to offer for fans. The club and SEOUL MADE 
has one thing in common – Seoul. Because identities are 
built upon the city of Seoul, we anticipate to generate 
enormous synergy. 

Could you tell us more about “FC Seoul X SEOUL MADE 
Day” and reactions from the audience? 
Jeong Seongmoon It was hosted by MC Hwi, and the 
cheerleaders, Seo Hyeonsook and Lee Nagyeong. The 
program was a virtual edition of what had often been visible 
in the stadium before games. And the event to give a way 
free gifts, in particular, was popular. Because SEOUL MADE 
has its vast pool of trendy and stylish brands that fans were 
pleased to find items from SEOUL MADE. 

From partnership with SEOUL MADE, what do you look 
forward to in the future? 
Lee Jaehyeon Since both of SEOUL MADE and FC Seoul 
have fansbase in Seoul, we hope we could continue projects 
and activities to growth, making the best use of the identity 
based on “Seoul.” In a longer-run, I hope we can carry out 
activities for fans from both sides interact with one another. 

When the pandemic is over, what could be the first for FC 
Seoul to try?

Jeong Seongmoon I would like to meet fans in person once 
again. It could not be any better we could be in the stadium 

together to cheer the team and enjoy delicious food. 
Because the restaurant and food stall district in the stadium 
is one of the largest in K-League and you will find a variety 
of menus. And seats are available to enjoy dining as well. I 
look forward to welcoming fans into the stadium filled with 
excitement and a variety of food menus. 
Lee Jaehyeon Running SEOUL MADE Day in a virtual space, 
I began to wish that I want to run the program in physical 
spaces later. When the pandemic is over, I look forward to 
hosting the event as originally planned, opening booths in 
the stadium like night markets in festivals. I would like to host 
an festive event that can invite anyone into the stadium. 

What could be ahead of FC Seoul to pursue in the future?

Jeong Seongmoon Seoul is a mega city that is home to a 
diversity of people. And we are seeking to make FC Seoul a 
channel of communication for these people to interact with 
one another. We seek to make FC Seoul one of the team 
that is welcomed by the local residents of Seoul, as well 
as soccer fans. We would like to transform FC Seoul into a 
sports team representing Seoul.  
Lee Jaehyeon FC Seoul has been performing well, securing 
its fanbase. But it is still a challenge for us to maintain the 
fandom as well as the pride and reputation that the club has 
been building. We may go through some trial and error and 
run into challenges, but we hope we can turn FC Seoul into 
one of the clubs with heritages and traditions. 

ⓒ서울산업진흥원

DELL
강조
-> ⓒSBA
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To you, what is Seoul?
Lee Jaehyeon Seoul is a place filled with “something new” 
to me. I moved to Seoul when I turned twenty, and I can 
recall that everything felt and sounded new to me. I could 
experience a variety of exciting and exhilarating stuff. And 
even today, Seoul keeps itself updated. In short, Seoul is a 
place of inspiration and motivation. 
Jeong Seongmoon Seoul is like a partner to me. I live in 
Seoul and would like to live in Seoul in the future. I wish I 
could keep growing both personally and professionally with 
Seoul.

To FC Seoul, what is Seoul?
Lee Jaehyeon Soccer players get to play “home” games 
and “away” games. And to FC Seoul, Seoul is “home.” Just 
like what home is to everybody else, Seoul is precious to FC 
Seoul. Because it is where the club’s beloved fans are.

What are your favorite sports activities? 
Lee Jaehyeon I like watching sports games. I can feel 
enormous energy from spectators cheering and supporting 
athletes and shouting out loud, I could feel stress being 
relieved that I tour around sports games. I look forward to 
watching sports in the stadiums again after the pandemic is 
over.
Jeong Seongmoon I don’t get to play often these days, but I 
like playing ball games with close friends. 
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Almost everybody keeps in mind that it is important to stay active, 
but it is the inertia and tendency to remain lazy that are being 
challenges in font of many. That laziness and tendency may 
have come from banality and mundaneness of sports facilities. 
To overcome such barriers, how about trying a few places that 
have lines blurred between sports and fun entertainment? Here 
are a few pieces of conversations exchanged with creative and 
positive energy who welcome visitors into indoor sports facilities. In
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Brilliant Minds Introducing 
Unique Activities 

VAUNCE Ryu Sangwoo
Sports Monster Hong Seongwook



S
E
O
U
L

M
A

D
E

6
4

6
5

The Chief of Marketing Department Ryu Sangwoo 
VAUNCE 

It is such a pleasure to meet you. Could you walk us 
through your roles and responsibilities?

I’m overseeing all marketing activities of the team, including 
CRM, social media marketing, performance marketing 
and brand marketing. I’m leading promotion, events, and 
planning and developing system as. ell.

What made you join VAUNCE? 
I had worked in the tourism industry until last year. When 
the industry was affected by the outbreak of COVID-19, the 
CEO contacted me and offered me the position. The industry 
was different, but because the tourism and. he leisure 
industries share quite a few in common that I’m adapting to 
myself in the new industry now, learning as fast as I can.

VAUNCE may not look familiar to many in Korea. What was 
your first impression when you first experienced VAUNCE? 
I had heard about it many times, but thought that it had been 
designed for children. But I learned later that it was one of 
the trending places, leading trend of sports scenes. I took 
up on a research to learn about indoor facilities, and the 
results gave me confidence that VAUNCE was capable of 
leading the trend and the industry. 

Not only the places but also contents are receiving 
positive feedback. 
We are pursuing to run indoor faci l i t ies that can 
accommodate  cus tomers  o f  a l l  ages .  The  ca fé 
accommodating toddlers and children runs a variety of 
programs, including birthday parties and task solving 
programs to win. tickers and rewards. We also run a few 
programs for grown-ups, including those for business 

customers. We are running this kind of programs at least 
fifteen to twenty times every month.

The company has opened in fifteen locations, including 
Jukjeon in Gyeonggi Province. The concept of each 
location may have changed throughout the time. 
When the first location was opened, the indoor sports facility 
was new in Korea that we had to take cautious approach in 
introducing the new idea. But since then, receiving feedback 
from customers and meeting demand, we are updating the 
facility in design and contents.  

Each location is large in size that the team may go through 
numerous thoughts.

The team has made all possible efforts to design adequately 
for every corner of each facility. The location with high 
ceiling is packed with activities such as climbing or sliding 
that younger-aged customers can enjoy with excitement 
and thrill, while those with limited space or lower ceilings are 
filled with safe equipment that underaged customers can 
run around with designated instructors. 

What made the company press ahead with the idea 
behind VAUNCE? 
The indoor trampoline facilities have already been popular in 
the US, Europe and Australia for over the past two decades. 
I toured around a few places observed that most of these 
kinds of facilities were designed to be family friendly. And 
every Friday night, the facilities held “glow party” with 
everybody clad in fluorescent-colored T-shirts. Everybody 
can join the party, dancing to upbeat music under colorful 
lights. P
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“I’d like to suggest trying Sky Challenge Course where you jump off quite high. 
Because you can sense enormous sense of accomplishment.”

Thrill to Experience from Trampoline 

Trampoline may become an amazing source of 
experience. VAUNCE Park attracts visitors with fresh new 
updates on the classic activity with unparalleled thrills 
from finishing all missions along with upbeat music.
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The facilities may have left you with lasting impression, 
given that there had been only few family-friendly places 
in Korea. 
I had always wished I could open a few family-friendly 
places. But in Korea, it was a challenge to open a large, 
theme-park type space because buildings were relatively 
limited in size. The team concluded to design each location 
to meet different needs. And very fortunately, the mother 
company was a construction company to resolve issues 
related with buildings and construction. 

Could you tell us more about locations or programs that 
grown-ups can enjoy?

Trampoline can be one of fun activities, but they can 
become fabulous source of entertainment and sports. I’d 
like to recommend gymnastics programs, dance programs, 
or recreation programs for a group of about twenty people. 
And I’d like to suggest trying Sky Challenge Course where 
you jump off quite high. Because you can sense enormous 
sense of accomplishment.

Trampol ines are often related with chi ldren for 
entertainment, but it would be essential to change 
perception. 
That’s right. Because trampolines are still related with 
children. But VAUNCE is ready to serve families with a 
variety of easy-to-try contents. Once you visit with your 
family, you will definitely change your mind.

VAUNCE may pay enormous attention to safety as well.
After the peak season, the company runs training and 
education program to brush up on knowledge and skills in 

service, as well as safety training and fire drills every month. 
For facilities with equipment like ours, training is essential 
because any managers should know what to do in any 
cases of emergency.

Could you recall any moment that made you feel sense of 
accomplishment?
We had actually been encouraging to call staff members 
“teacher” but I was wondering whether customers are  
taking them as teachers who were capable of giving them 
instructions and guides. Since VAUNCE had not been 
originally designed to run educational programs, we had to 
make efforts in delivering appropriate messages and stories 
behind the way we call our staff members. But seeing 
children bringing flowers for Teacher’s Day to thank you, I 
felt enormous sense of accomplishment.

What is the future aspiration for VAUNCE?

The entire team aspires to make VAUNCE attractive enough 
to accommodate customers from Korea nationwide. And 
we’re considering opening a pop-up type theme park in 
major cities every month or every year. And internally, we are 
dreaming of making the organization where staff members 
can develop their career and make their dream come true. 

To you, what is Seoul?
As a person who came from Gyeongsang Province, Seoul 
is the land of opportunity. Anyone who was born and grew 
up in Seoul may have special memories as well, but for 
people like me from outside of the city, they leave home to 
achieve something. And this kind of pursuit may be similar 
to the vision and mission of VAUNCE. While completing 
tasks or missions, it may be overwhelming, but feels 
thrilling and pleasant in the end. And none of these will be 
possible without overcoming challenges. Seoul is one of the 
challenging cities to live in, but is still a place where I want 
to explore so many things. 

What is your favorite sports activity?

I have liked playing sports since I was little. I played soccer 
and basketball in the former company. I like golf and riding 
bicycles as well. I enjoy a variety of sports activities. 
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Staying Active to Stay Well 

Quite unlike the lexical meaning, an adjective “monster” delivers messages 
that subjects are unconventional or new that are welcoming. Sports 
Monster can be one of them, packed with a variety of sports activities, 
including eSports and climbing. Indeed, the place is ready to amaze visitors 
with larger-than-life fun and excitement. Moreover, it doesn’t take any 
equipment or skills – all it takes is willingness to be active for leisure time. 

CEO Hong Seongwook
Sports Monster 

It is a pleasure to meet you. Please tell us how Sports 
Monster started.

I used to run a sports club for younger-aged athletes, 
designing and running sports programs for schools, offering 
training programs for teachers, and selling essential sports 
equipment. I observed that students are staying less active, 
and the trend would become more serious when they are 
outside of school. The past experience pushed me into 
thinking about opening a place for younger-aged customers 
in their twenties and thirties to stay active and finally, I’ve 
materialized the idea behind Sports Monster.

Active customers may have welcomed the news of Sports 
Monster opening.

I observed that younger-aged people have only a few 
places to go other than restaurants, pubs, and movie 
theaters, while they may look for somewhere to stay active. 
But it may be time and energy-consuming to travel to 
amusement parks. I was convinced that the idea could 
be feasible when places are available, accessible and 
affordable.

Most of the visitors are active or athletic.

That’s not how it turns out to be in reality. And the key is that 
we have designed and made everything as accessible as 
possible. We have adjust the level of difficulty so that every 
visitor can enjoy as many as fifteen to twenty activities. For 
instance, even if you’re new to climbing, you can try with 
ropes and safety equipment, or try kicking a few balls, even 
if it is your first time playing the sports game. As long as you 
bring down your psychological barrier, you can try enjoying 
so many things 

All activities are designed to be easy for anyone to try.

The key focus was to design a place that require little skills. 

Because the vast majority of us are less skilled and athletic. 
And to tear down psychological barriers for those with less 
experience and skills, it is important to make activities fun to 
try. A lot of the activities are designed so easy that some of 
experienced athletes may find them too easy or boring. 

Sports Monster seems to attract customers with their 
families.

For the place to be family-friendly, we had to lower down the 
entry barrier, because adults and children obviously show 
vast difference in skills and strengths. For instance, when 
a father and a child play badminton, they are less likely 
to rally. And children may not feel familiar with rackets or 
shuttle cocks. To solve the problem, we are leasing rackets 
with shorter handles and lightweight balls. 

Could you tell us the path that Sports Monster has taken?

I recall that I was active when I was little (laugh). I liked how 
it felt after I ran around and sweated off. But quite sadly, in 
Korea, there are only few sports facilities. You may think of 
gyms or the banks of Han River, but you will run into a few 
challenges when you actually try some sports activities. I 
sought to open a place with style to solve all these problems.

The company has recently opened a new location in 
Daejeon. What makes each location different from others? 
Different ideas are applied to each location. Because it is 
going to be attractive for customers to find different ideas 
and elements in each location. One of the key elements to 
note is how each location is shaped – Hanam is shaped in 
a perpendicular, Goyang in T-shape, Anseong in R-shape, 
and the recent one, Daejeon is in its mezzanine. When a 
place is too obvious, you won’t be curious about what’s in 
the place anymore. Each location is designed to make you 
feel that you’re playing hide-and-seek. P
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“Because the vast majority of us are less skilled and athletic. And to tear down 
psychological barriers for those with less experience and skills, 
it is important to make activities fun to try.”
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You opened in a few locations in China, as well as in 
Korea.

Different sports are popular in Korea and China. Basketball 
and table tennis are popular in China that digital sports 
sections are weighing a lot on these two categories. We 
are running our facilities in Beijing and Gwangzhou and 
are planning to open a new one in Changchun. The team 
is paying utmost attention to training staff members so that 
they can assist customers in making most of experience 
in the facilities, because customers in China are, similar to 
those in Korea, still less familiar with sports as leisure time 
activities. 

What is the key focus of running the facilities? 
Because safety is on the top priority, we make sure to run 
training sessions before and after opening the door every 
day. And it is essential for us to pay attention to every 
possible detail. We check on the conditions of consumables 
and parts and pay detailed attention to quality when we 
purchase necessary products and equipment. Thus, we 
make some investment in quality and products to ensure 
safety. In parallel, we hire staff members and ensure job 
security to infuse them with sense of ownership. 

Sports Monster is conducting CSR activities these days. 
There are those who have little access to sports activities, 
even if they want to. We wanted to offer underprivileged 

children and teenagers with opportunities in sports activities. 
We ran a CSR activity for children in orphanages when we 
first started the business. The project aimed to relieve stress 
and build up social skills but saw high effectiveness and 
satisfaction level. The children ran around and learned rules 
and disciplines back then.

What could be the key magnetism of Sports Monster to 
gather attention from around the world? 
This is probably because we are targeting younger-aged 
customers between teenage and thirties. And in particular, 
investors and customers are paying attention to us for the 
fact that we are serving customers in their twenties. Because 
just like Korea, countries like the US and China have issues 
with lack of facilities for younger-aged populations. But each 
country has different ideas on an ideal place. For the US, we 
received a proposal to open a place where younger-aged 
customers can enjoy with a jug of beer. 

COVID-19 has left impact on numerous industries. What 
is your mind to weather the storm?

Realistically speaking, it is not easy to formulate specific 
measures. Because even if the facility is safe, we can end up 
being the target of criticism for actively promoting ourselves. 
The best measure for us is to prepare ourselves for the post-
COVID-19 time. We suppose that we need some ideas to 
combine virtual and physical spaces to have fun. P
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What is your aspiration for the future, even if it may take 
some time?

I wish I could open in every location around the world. 
First, I would like to make presence in the US and Europe. 
In fact, before the outbreak, the team was just a few steps 
away from opening a new one in New York. We were about 
to sign the contract last March, but with the circumstances 
turning serious, the contact has been postponed indefinitely. 
But we still remain positive because it was the partner 
who proposed first and most of all, we had been receiving 
positive feedback from the market.

To you, what is Seoul?
Seoul claims to offer all kinds of contents, but in reality, it is 
a challenge for me to find specific contents that I’m looking 
for. One of the most touching moment for me while running a 
business was seeing a couple having fun playing basketball 
in our facility. Because such is not quite often found from a 
dating couple. 

What is your favorite sports activity?

I like ball games. I like soccer, table tennis and golf. I used 
to take part in a few interest groups and clubs before the 
outbreak of the infectious disease. I suppose you can keep 
your life healthy when you stay active and enjoy any activity 
of your choice. 

©Sports Monster 
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Items to 
Thrill You 

Items Filled with Out-of-the Box Ideas 

Every person and item has own fascinating stories behind. 
And so does what’s being taken as granted in every corner 
of our lives. We will know how to enjoy and get immersed 
in anything small and familiar in our lives, only when we 
realize how much we take everything around us as granted. W
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OUTDOOR ITEM

야외에서 즐길 때

APLUM
Padminton

It may look unfamiliar yet somewhat familiar to many, 
because it is a hybrid between ping pong and badminton 
– with a witty combination of rackets resembling much to 
those for ping pong and a shuttle cock in a set. It is as 
simple as badminton to play as well. All you need to do is 
to make sure you keep the shuttle cock flying in the air. And 
most of all, it only takes less than five minutes to learn how 
to play that almost anyone can try. Since the set of rackets 
and shuttle cock fits well in a portable pouch, you can carry 
around almost anywhere. 

H. aplum.co.kr

ITEM

Guardy
Mosquito Repellent Band 

You may hesitate to be outside during summer, it is 
probably not simply because of heat – it’s mosquitos that 
may keep you indoors. There are numerous options to keep 
off harmful insects, but most of them have their effectiveness 
waned off or have pesticide substances that could give 
concerns to many. Guardy has resolved problems to serve 
customers with its safe device that can repel mosquitos with 
frequencies. Based on the scientific knowledge that females 
avoid males after mating, the device is design to emit sound 
frequencies that are similar to that of male mosquitos. The 
device is functional that once you have it on your wrist, it can 
prevent mosquito bites by 70%.  

DELL
강조
-> ITEMS FOR OUTDOORS
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©GORSO©Have A Relaxing Day

INDOOR ITEM

ITEMS FOR INDOORS
GORSO
Macrame Hammock 

To make a turnaround for time with mundaneness and 
boredom, you may turn to some new items. For instance, 
you could try switching to hammocks, instead of beds or 
sofas for a nap. You would see how it feels by just imagining 
it. The hammock from GORSO is useful in outdoors, but also 
gives you comfort at home. And its clean cut design makes 
the hammock useful for interior design. Indeed, with the 
hammock installed, any place can turn into a camping site 
for yourself. 

H. smartstore.naver.com/dalibali

Have A Relaxing Day 
Waterproof Picnic Mat

Where you’re camping out or on a picnic, you are likely to 
take a sheet of picnic mat with you. And you’re less likely 
to go through much thought on what to choose, given that 
it’s one of the lightweight items. Waterproof picnic mat from 
Have A Relaxing Dy is made with nylon and is lightweight 
and easy to carry around and foldable. And the color 
palettes would spice up the mood for your fun outdoor 
activities. 

H. instagram.com/havearelaxingday.hrd
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ATFLEE
Piu Smart Jumping Rope 

For any one of you being tired of watching instruction videos 
at home, you may turn to some fun activities to try at home. 
Piu Smart Jumping Rope, making most of centrifugal weight, 
is designed for anyone to try rope jumping. With an extra 
long rope measuring 1.3 m, you can try in outdoors as 
well. And living up to the name, smart, it can be connected 
with an app to monitor your activities and data on your 
smartphone and get access to coaching. 

MY WEIGHT
WEITTY

Sports activities can be enjoyed in indoors as well as 
outdoors these days. And with a few more items added 
to burn extra calories, workout at home will become more 
efficient. WEITTY from MY WEIGHT, by wearing on writs or 
ankles, helps you build up muscle and burn more calories. 
And it is lightweight – weighing approximately 490 grams 
– that it is wearable in most occasions. With one or two 
extra pieces added, you can burn 15 ~ 20% more calories, 
turning all activities into calorie-burning exercises. 

H. instagram.com/my_weight_official

H. atflee.com

©MY WEIGHT

©ATFLEE



How Youths 
Spend Their Leisure Time 

Why do Generation MZ run, climb mountains and take 
up challenges to feel sense of accomplishment? They 
may have until recently. These days, these younger-aged 
generations are keeping themselves active to the sake of 
entertainment and pleasure. And furthermore, they are 
taking good care of themselves by such activities.W
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KEYWORD

Keywords of Activities that 
Generation MZ Enjoy These Days 

Generation MZ are enjoying the process, regardless of 
outcomes, because they are taking sports activities as 
part of their measures to taking care of themselves. In 
fact, these younger generations being satisfied of seeing 
themselves taking good care of themselves. Rather than 
squeezing themselves into the categories and labels that 
the society and others have set, they weigh more on the 
bars that they set for themselves. Such bars are set in 
diverse areas, ranging from career development to sports 
and leisure time activities. 

Rather than setting an overwhelming goal, the younger 
generations prefer accomplishing smaller goals. And 
such tendency is clearly shown in sports activities as well 
– while some are training themselves at home, spending 
ten to twenty minutes every day, some others choose to 
set a certain date to reach certain goals. But other than 
reaching certain goals, they feel enormous sense of 
accomplishment, watching themselves progressing. 

#SelfCare

#SenseOfAccomplishment
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This refers to training at the comfort of home. The outbreak 
of COVID-19 triggered health consciousness, as well as 
more hours at home. And furthermore, increasing number of 
people began looking for activities for weight management 
after spending sedentary time at home. With all of these 
added, home workout has become part of everyday lives. 
Home workout has gained massive popularity especially 
among Generation MZ, because these generations are more 
familiar with technology and most of all, they opt for activities 
that are accessible in terms of price and equipment. And as 
these younger-aged generations began to hail over some 
of contents and thus, created fandoms, number of creators 
emerged above the surface to receive spotlights.

Routine is one of the keywords that Generation MZ can 
relate with their lifestyle. To keep themselves active, they 
are setting routines in their everyday lives. For instance, 
they train workout three times a week, start their weekend 
morning by climbing mountains, and choose to take steps, 
instead of escalators or elevators at subway stations. 
In fact, such routine is giving them enormous sense of 
accomplishment for making progress. Furthermore, they set 
their own routine in diverse areas and share how they are 
progressing on their social media accounts. 

#HomeWorkout #Routine 

With travel restrictions imposed, young and hip generations 
have turn to mountains, because they began to think that 
outdoor activities are safer than their indoor counterparts. 
Quite unlike camping that demand some investment in 
equipment, Generation MZ have chosen to climb mountains. 
And along with the recent hike, the outdoor clothing brands 
have seen rise in revenue, and are introducing a vast variety 
of design that meet the needs. 

#MountainClimbing

Smart watch helps you keep track of how well you’re 
hydrating yourself and keeping yourself active. With 
popularity of sports activities, smart watches are receiving 
more attention. Generation MZ watch calories burnt, hours 
spent for sports activities by using suitable applications 
that keeps running records or offers instruction on workout 
positions.  

#SmartWatch 
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Other than mountain climbing, golf is another one of sports 
activity that has recently gained attention. This is because 
growing number of people began to look for outdoor 
activities, but in parallel, because increasing number of 
golfers have turned to the more affordable alternative – 
screen golf ranges. As to a question of why Generation MZ 
have turned to what are often associated with old-schools 
and older-aged generations, one may find an answer that 
golf is easy to show off on social media. Golf is still related 
with luxury and most of all, with nicely designed golf clothes 
being introduced these days to please younger-aged 
customers. 

Generation MZ choose to wear sports tights for their one-
mile look, as well as for working out or running. And what is 
blurring the line between everyday looks and sports looks, you 
may often call it, “athleisure look.” In a start contrast with the 
rest of the fashion industry that shrunk due to COVID-19, the 
athleisure industry has seen remarkable growth. The recent 
growth comes from the demand from Generation MZ for 
sports clothings that are wearable in almost anywhere, with a 
deft balance between performance and style. The recent trend 
is thus, pushing sports and outdoor brands into expanding 
their categories to items that are wearable every day. 

#Golf #AthleisureLook

Popularity of home workout ignited popularity of body profile 
photos. These photos are taken by those who have toned 
their body by working out. These photos are often taken 
by professional trainers or body builders for professional 
reasons, but with the recent popularity, many began to 
include body profile photos as a part of their bucket list to 
tick off. Similar to taking photos at their travel destinations, 
Generation MZ are eager to express themselves by leaving 
a few photo images of their own body that are tone by 
working out hard. 

#BodyProfilePhoto

Sports activities are not exception to the recent wave of 
younger generations taking photos. As for mountain climbing 
and golf, for instance, they became popular after a handful 
of celebrities posted pictures of themselves on mountains 
or golf clubs. The recent trend is deeply rooted in desire for 
self-expression. And moreover, they feel enormous sense 
of accomplishment from taking pictures of themselves to 
prove that they are keeping up with their own routine. And 
they are not hesitant to share their picture because they 
are well aware that they could make positive influence with 
motivations. 

#PhotosOfActiveSelf
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MOVEMENT

New Trend Generated from eSports 
Businesses that Change the World through Games 
Gen.G Esports 

SPACE

Seoul, the Stage for Leisure Time Activities 
Evolution of Leisure Time Activities 

LIST

Olympics Filled with Youthful Energy and Excitement
Unique Events Found From Olympic Games 

COLUMN

Transformation of Sports Culture Ignited by Generation MZ
Opening the New Chapter of Locality 

GUIDE

The Beauty of a Brisk Walk  
How to Reconcile with My Body 

ESSAY

Stories of Three Novice Exercisers 
Illustrator Lee Kangwon, Designer Son Hyebin, Essayist Yang Jooyeon

PLAYLIST

Are You Well Right Now?   
Things You Need to Look Back on for a Healthy Life

PLACE 

Where to Meet SEOUL MADE
Moonwoodang Bookshop 
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New Trend Generated from eSports 

Admit tedly, it has taken many years for games to be 
recognized as leisure time activities, as well as tools for 
entertainment. Furthermore, they have taken a leap forward 
from parts of culture among a handful of fanatics and 
formulated a new category, eSports today. Gen.G, is one of 
the leading figures in the industry that is gaining massive 
popularity of gamers of almost all background, and its 
managing director walks the readers of the magazine through 
the past, the present and further, the future of eSports. In
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A Businesses that Changes the World through Games 
Gen.G Esports 
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INTERVIEW

Managing Director of Gen.G Esports 
Lee Seungyong  

Please introduce yourself.
It is a pleasure to finally meet you in person. I’m Lee 
Seungyong and am responsible for strategy and new 
business development for Gen.G Esports. 

Could you tell us about your career path before you joined 
Gen.G Esports?

I have spent many years in the sports industry. I spent 
about eight years, taking charge of sports marketing and 
witnessing the growth and potential of eSports, I began 
working for Blizzard Entertainment. I oversaw APAC before 
joining Gen.G Esports last year.

The career path seems to be impressive. What brought 
you to Gen.G Esports? 
I had known about the company for many years. Gen G. 
Esports has been running a number of teams to target 
markets in all of Korea, China and the US, and I have had 
some interest in their activities. Most of all, the fact that the 
company ran a global operation with branches in all of these 
three countries. Moreover, since I had had profound interest 
in promotion of eSports and related educational programs, 
I came to have interest in being part of Gen.G Esports. But 

I still need to admit that I had to make a big decision before 
diving into the area that I had never experienced before. 

The big decision for adventure has turn out to be a 
motivation for you. 
That’s true. For your information, “Change the Game” is the 
key slogan that Gen.G Esports has been pressing ahead 
for many years. As a person who have been in pursuit of 
bringing about changes to the world, I thought Gen G. 
Esports would give visions to those who wish to make dream 
come true in a novel ecosystem called eSports by steering 
games to the mainstream. And all the business activities 
and projects are on the extent of the vision. Because I 
am agreeing with the vision and pursuit of the company, 
everything I do feels exciting to me. I’d like to play my part 
in making the world a better place through the channels of 
eSports, as well as games. 

Comments on changing the world sounds impressive. 
Have you liked and played games since you were young?

Just like everybody else of my else, I started playing 
Startcraft during my university years and I was one of the 
passionate fans of “Ongame Net Professional League.” I 

played games for leisure time back then, but never imagined 
I would end up in the industry.

What is your favorite game to play?

I used to play games from Blizzard but these days, I like 
playing Battle Ground or League of Legend. But I’m not a 
good player (laugh). I’m more of a passionate spectator. I 
need to watch professional leagues for my work, and find 
myself enjoying watching these games. 

The final round of “2020 LoL World Championship” 
attracted 160 million viewers from around the world. Could 
you tell us about the current status of eSports in Korea?

I have asked myself what the most useful indicators could 
be to talk about the influence and current status of eSports in 
Korea in front of everybody else. And I suppose that viewer 
ratings and sponsorship are a few of useful communication 
tools. As for now, League of Legend is leading the eSports 
industry, and the player, Faker may be one of the familiar 
names for you, whether you play the game or not. And 
one of the biggest league in Korea, “LCK (LoL Champions 
Korea)” attracts as many as 5 million viewers from around 
the world for a game.  

5 million is such a big number. 
That’s true. And instantaneous rating is another one 

of key indicators to pay attention to. For instance, the 
recent game hosted by Gen G. Esports and T1 attracted 
approximately 900 thousand viewers, not including those 
from China. The size is enormous compared with those 
of other sports categories (laugh). And moreover, the 
sponsors of LCK are mostly big names from each industry 
in Korea, including Woori Bank, McDonalds, TikTok, HP, 
and Kakao Entertainment. And Gen G. Esports has attracted 
sponsorship from companies such as Puma, Hansung 
Motors, Monster Energy anda SIDIZ. 

What makes fans rave for eSports? 
There could be a few, but one of the biggest strengths is 
that it poses less limit in time and space than other sports 
categories. And most of all, the entry barrier is low that 
almost anyone can give a try at any time. All of these have 
been added to secure fandom. Furthermore, as you play 
games yourself, you are likely to be more attached and build 
up ownership in the games you play.

You may have witnessed some changes in perception 
towards eSports.

The most notable changes could be the news that six 
medals have been allocated for eSports in upcoming 2020 
Hangzhou Asian Games. And IOC has run a pilot project of 
running Olympic Virtual Series during 2020 Tokyo Olympic 
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“In short, both of my professional and personal goal is to make 
my contribution to the growth and changes in the industry.”
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Games. Furthermore, eSports arenas have been built in 
Busan and Gwangju, with initiatives taken by the Ministry of 
Culture, Sports, and Tourism, and a few more will be built 
soon in Daejeon, Seongnam and Jinju. I can see waves of 
change from observing eSports arenas and stadiums built 
by the state and local governments. 
With Midnight Game Shut Down Scheme* to be eased, I can 
see that the government is making its effort in promoting the 
game industry and eSports industry. All of these are hinting 
that eSports is claiming its position as part of the culture 
scene. 

When do you think eSports have been widely recognized 
by the public? 
There hasn’t been any particular incident to make a 
turnaround in perception. Rather, eSports has slowly 
made its progress to be finally accepted by the wider 
public with positive perception. In my view, what has first 
started booming in Korea, eSports has spread around the 
globe through the channels of League of Legend. “LoL 
World Championship” was held in BEXCO in Busan, Seoul 
Olympic Gymnastics Stadium and Seoul World Cup Stadium 

in 2014, and the final round attracted approximately forty 
thousand spectators and all seats were sold out. 

Forty thousand sounds like an enormous fandom, leveling 
with that of other sports categories.

Forty thousand was the number of spectators in the 
physical spaces. If you had viewers who accessed online 
broadcasting, the number is literally breath-taking (laugh). 
Since then, the massive popularity of “Over Watch” in 2016 
led to the official recognition of eSports and the introduction 
of “Battle Ground” in 2017 attracted global attention. 
Introduction and popularity of these games buttressed 
growth of the entire eSports industry. 

Not all games would make eSports. What makes a game 
program become part of eSports? 
First of all, you need a massive number of users who enjoy 
the game. And to make that possible, the game has to be 
fun to play. Competitiveness is another element, because 
that is also what fans are raving for. Last but not lease, it has 
to be easy to start, but challenging to reach the final stage. 

It seems to be easy for anyone to start but it takes a lot 
and depth to be called “eSports.” 
That’s true. And that’s what it takes for a gamer to become 
a star. You will find all of the elements I have mentioned from 
the trending games these days. And these elements sets 
skilled players apart from the rest of others and thus takes 
them to the real of stardom and envy. This is similar to the 
other sports categories. Because it is the stars that draws 
massive attention. 

With COVID-19 looming over the world, has the eSports 
industry been impacted?

The eSports industry has been impacted, with events that 
were normally held in physical spaces being canceled, for 
instance. But obviously, the industry has been one of few 
that had been relatively affected less from giving up on 
stages in physical spaces. The entire industry has been 
swift in responding to the recent pandemic – the industry 
has replaced broadcasting and showcasing stage with 
virtual tournaments and games. Whereas other sports 
categories faced issues of immersiveness or discontinuation 
of seasons, eSports began to receive public attention for 
showcasing games in virtual spaces. 

The company has been running Gen G. Esports Global 
Academy for aspiring professional gamers. Could you tell 
us more about the academy?

It can be divided into three. First, we’re running a program 
for students to go to university to major in eSports. The 
curriculum is similar to international schools, with academic 
programs of middle and high schools and eSports included. 
The curriculum is not officially recognized in Korea, but 
since it is similar to that of the requirement for high school 
diploma in the US, the program helps students to apply 
universities outside of Korea, including the US. One of the 
students was recently admitted to Kentucky State University 
with scholarship.  

It sounds similar to admission programs for sports talents.

That’s right. The talents in eSports can apply to universities 
as special talents. I can also tell you about after-school 
programs. Just like other sports lessons, we are offering 
programs to enjoy after school. And we are running a 
diversity of programs through the medium of games to 
teach subjects including English. And last but not least, the 
academy is paying attention to training prospective talents to 
work in the eSports industry. The curriculum called “eSports 
Master Track” is targeting aspiring talents with interest in the 

*Midnight Game Shutdown Scheme: the scheme is designed to impose limits on internet game service for minors under the ages of 

sixteen in Korea. 
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eSports industry and helps participants explore a diversity 
of job positions before they go through internship programs 
and job finding process.

Could you share some advice for those who aspire to 
work in the eSports industry, including students dreaming 
of becoming professional gamers and YouTube creators? 
First of all, you need to have a comprehensive understanding 
in the eSports industry so that you will have a detailed 
knowledge in the specific area of your interest. I would like 
to suggest signing up for “eSports Master Track” that we 
have just started this year. Well, this is not necessarily to 
promote the program (laugh). But I’d like to tell you that 
there are only few that can give you an overall picture of the 
industry. Building up relevant knowledge about the industry, 
it is essential to observe how you can play your part with 
your own strengths. 

Could you share your view on the future outlook of the 
eSports industry?

The industry in Korea is still a few steps away from its boom, 
but the mobile eSports industry is growing at faster pace 
around the globe. The games have begun expanding its 
domain from PC to mobile devices to attract almost anyone 
to try. In this sense, I anticipate that games will be more 
easily accessible to play. Wouldn’t it be exciting that you 
can play games with anyone from around the globe with 
your own smartphones? 

It sounds thrilling to be connected with players from 
around the globe. What further improvement do you 
think the industry should make for further growth and 
development? 
The schemes and systems have rooms for improvement. 
Younger aged students make up the majority of aspiring 
professional players and the professional players retire 
at early ages. For these younger-aged talents, schemes 
and systems should be designed to offer helping hands 
to develop post-retirement career paths. And in parallel, 
the education system should start embracing games. The 
perception towards games should changes as well, even 
though it has become more positive recently. The industry 
has still a long way to go. 

Could you tell us about your aspiration and pursuit?
I would like to play my part for changes. I am in pursuit of 
building a system that would improve all of the issues that 
I have mentioned a short while ago. And I would continue 
my efforts in changing perception towards games. The 
company has opened a YouTube channel, “SMAZZOMAN” 
to touch on the eSports industry to raise awareness for the 
industry. In short, both of my professional and personal goal 
is to make my contribution to the growth and changes in the 
industry.

To you, what is “Seoul”? 
Seoul is one of the dream destinations for the eSports fans 
from around the world. Every time I talk to professionals and 
experts in the industry, they often mention that they would 
like to visit the internet cafés in Korea. They say that they 
would like to experience the atmosphere and culture of 
the cafés, as well as to play games (laugh). In this sense, 
Seoul is a city with limitless potentials. I would like to be a 
bridging agent between eSports and Seoul, the pivotal city 
of eSports. 

Last but not least, what is your favorite sports activity? 
Because I am in the industry, I like eSports. “Mario Cart” 
and “Minecraft” – the game program that I enjoy with my 
seven-year old son – are some of my favorite. It is crucial for 
a father like me to have an activity to enjoy with children. It is 
fun, but I can share a lot of things with my child. I would like 
to keep building close relationship with my son through the 
medium of games. 
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Seoul, the Stage for Leisure Time Activities 
Evolution of Leisure Time Activities 
Cities are normally the least likely locations for numerous leisure time activities, particularly 
outdoor activities. But quite the opposite to the conventional wisdom, Seoul is one of the outdoor 
activity enthusiasts’ haven. Having hosted some historic sporting events, Seoul is one of the cities 
with accessibility to popular activities, including wind surfing, free diving and sports climbing. 

W
rit

er
 O

h 
Ji

su

SPACE

©서퍼스트

In Korea, Seoul is on top of the list of popular destinations 
for water sports for Han River running across the city. The 
city attracts enthusiasts with accessibility, as well as its 
panoramic view. 

Surfest is a crew of water sports that consist, quite 
fascinatingly, of a circle of friends who met and studied 
theatrical arts and drama together back in their school days. 
This unique crew offers a variety of programs, ranging from 
kayak, SUP to SUP yoga, as well as its signature program, 
“Sunset Kayak” that invites outdoor fans to sign up and 
get immersed in the moment of sunset, coloring the sky 
with beautiful hues of sunlight and take a few pictures of 
themselves. 

Since only few of the activities require challenging skills, 
almost anyone may give it a try for weekends or holidays. 
And as well as trial programs, Surfest runs some interest 
groups for those who seek to continue their favorite outdoor 
activities that outdoor fans of all skill levels may find 
adequate courses or groups to explore their interests. Most 
of all, with friendly guidance of Surfest, you may indulge 
yourself in the beautiful view of the waterfront. 

The infectious COVID-19 restricted overseas travel that 
the vast majority of consumers turned to places within the 
border of Korea. However, regardless of the reason, it is 
encouraging and welcoming to start turning to what are 
available in the local communities and thus, looking for 
measures to make most of them. In this sense, you may as 
well taking a fresh perspective towards Han River, as well as 
Seoul as if traveling and exploring the city for the first time.

To Zip through Seoul 
Surfest 

©Surferst 

A. Seoul Windsurfing Arena #1, 564 Jayang-dong, Gwangjin-gu, Seoul 
H. instagram.com/surferst_club
T.  0507 1311 1067
O. Everyday 09:00 – 20:00
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A. Cheonhodae-ro 1095 , Gangdong-gu, Seoul
H. instagram.com/freediving_monster
T.  0507 1333 8246
O. Mon – Fri 14:00 – 20:30. Sat 12:00 – 17:00, Sun 10:00 – 13:00, 14:00 – 17:00 (closed every second Sunday of each month) 

Every person may have different definition of freedom, yet 
many feel free underwater with less gravity. Breathing can 
be one of the challenges, but once you overcome, you will 
experience freedom that you would, otherwise, not be able 
to experience anywhere else. 

Freediving is a type of sports activity in which you explore 
the underwater world with little equipment. By diving deep 
into the water, holding your breath, you will find yourself 
getting immersed in the whole new world below the surface. 
Freediving Monster is a team of internationally certified 
divers who are inviting anyone into the magnetism of 
freediving and further, building a healthy and sustainable 
community, exploring in a variety of locations, including 
swimming pools, aquarium, rivers and oceans. Moreover, 
these professional divers offer a wide range of programs. 
You may try a two-hour trial lesson to have a grasp of what 
it is like diving deeper into the water or take lessons to 
brush up on your skills for certification. And for divers with 
certification, the divers crew runs freediving tour programs 
in the oceans as well. It may look and sound challenging at 
first, but after swiping through a few pieces of photo images, 
you will definitely be urged to take a few lessons to explore 
the beautiful underwater scenery. 

This kind of underwater activity is gaining massive popularity 
these days, because the divers increasingly began 
to seek means to take a few steps back from stressful 
circumstances and relationship. And freediving would be 
one of the attractive means for you to retrieve peace of 
mind by focusing and relying solely on your own breath. 
Undeniably, you will experience some magical moments 
once you dive in. 

Freedom in the Underwater World  
Freediving Monster 
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A. 3F Yangpyeong-ro 28 Ma-gil, Yeongdeungpo-gu, Seoul
H. instagram.com/seoulboulders_seonyu
T. 0507 1358 4478
O. Weekdays 12:00 – 22:00, Weekends 10:00 – 19:00

Climbing is one of a handful of sports activities seems to 
pose high entry barriers. But in reality, climbing is one of 
the easiest to try. It is normally divided into three different 
categories, lead, speed and bouldering, bouldering is one of 
the easiest to start – all you need is a pair of climbing shoes. 
And you can find a few places to give yourself a try in Seoul 
area as well. 

Based in Seonyu-do, Seoul Boulders is a bouldering 
center opened by three instructors who had formerly been 
active in climbing clubs during university years. All three 
of the instructors have paved their career with extensive 
experience in a variety of types of activities and built up 
teamwork spending a year and a half for a project of 
climbing mountains, including Matterhorn in Switzerland. 
These reliable instructors with amazing teamwork offer 
climbing programs – ranging from trial classes to weekend 
classes - that would meet needs of individuals by lifestyle, 
preference and skill levels. 

The boulders are divided into four sectors, with each sector 
attracting climbers with different colors and shapes of 
stones. These stones are called “hold” and one of the key 
rules of bouldering is to hold or step on holds of the same 
color. But quite unlike how it looks from the ground, this 
sporting activity is energy consuming in reality – climbing 
up and down, you will find yourself concentrating on what 
is in front of you, retrieving peace of mind. Agreeably, if you 
are looking for something that would keep you busy with 
physical activities and get rid of all unnecessary thoughts, 
you may turn to climbing. Because after all the trails and 
errors to reach your own goal, you will be left with a sense of 
accomplishment. 

Where to Retrieve Peace of Mind
Seoul Boulders 

©Seoul Boulders  ©Freediving Monster 
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A. Wausan-ro 72, Mapo-gu, Seoul 
H. instagram.com/1988_archive

2020 Tokyo Olympic Games has seen its finale, leaving 
news and gossips behind. And witnessing the Korean 
national team opening the new chapter of the history of 
sports in Korea, many have been reminded of 1988 Seoul 
Olympic Games – the major global sports events that paved 
the way for Seoul to become home to numerous sports 
activities. In this sense, one of the leading sports equipment 
brands in Korea, PRO-SPECS hosted an exhibition titled, 
“Again 1988” and opened doors for visitors into its extensive 
archive of the Olympic Games.

This exhibition is an outcome of collaboration with the 
designer and author of a book 88Seoul, Choi Jiwoong and 
showcases the mascot, Hodori, official posters, and the 
designer’s years-long personal collection such as tickets 
for opening and closing ceremonies. Notably, the exhibition 
attracts visitors with video clips showcasing highlights of 
the games. Indeed, the exhibition makes a good reminder 
to those who watched the global sporting event back then, 
while it is offering opportunities for younger-aged visitors to 
experience the vibe and culture of the time back then. 

As PRO-SPECS was one of the official sponsors of the 
global event, the exhibition is able to deliver messages with 
authenticity and integrity to visitors. With “Again 1988” as 
the start, the Korea-based sports equipment company is 
poised to expand its “1988 Archive Project” to highlight the 
heritage of the brand as well as the emotional moments back 
then. The exhibition is worth checking out as its Instagram 
account keeps updates on the archive even after the event 
is over.

After the Olympic Games that gathered the global attention 
and brought all athletes and sports fans together, Seoul has 
become one of the pivotal cities for sports activities, with a 
variety of leisure time activities and sports becoming part of 
everyday lives. The archives underlining the legacy of the 
past Olympic Games or sports activities will surely infuse 
some positive energy to strive in fast-paced city life. 

An Archive of Sports Scenes in Seoul 
PRO-SPECS Stadium

©PRO-SPECS  
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Olympics Filled with 
Youthful Energy and Excitement

Unique Events Found from Olympic Games 

The Olympic Games are evolving, and so is the Korean society, 
cheering, supporting, and welcoming athletes back home 
regardless of their achievement and performance. And some of 
the Korean athletes under the spotlight introduced a few sports 
categories that had been relatively new to the vast majority of 
Koreans. And some of the new categories are trending these 
days to indicate the recent trend. Here are some of sports 
activities that are packed with youthful energy and excitement. 

LIST

To anyone raising eyebrows upon hearing the news that surfing is now part of the Olympic Games, 
the answer is yes. The very fun activities that many would have enjoyed during the summer is now 
part of the international sporting events. IOC (International Olympic Committee) has added surfing 
to its list of sports categories – including archery, fencing, and swimming – to revive the international 
sporting events with fresh and new energy.  It has been the first time in a century after the pioneering 
figure of the surfing scene, Duke Kahanamoku won the gold medal in swimming in 1912 Stockholm 
Olympic Games and expressed his wish to see surfing being welcomed by the Olympic community. 
The international sporting event introduced short board for the first time, requiring athletes to surfing on 
waves of their choice within thirty minutes. Judges, in turn, will evaluate athletes’ performance by level 
of difficulty of technique, harmony, power, and level of completion and rate between zero and ten. The 
average from three judges, excluding the highest and the lowest mark will be the final score. One of 
the widely known technique is aerial and it has often been associated with the surfing scene that it has 
been an inspiration from the pictogram design for the Olympic Games. Athletes can surf on as many as 
twenty five waves, and the combination of the highest two scores will be reflected on the final results. 

In fact, the famous quote, “"Life is a wave, which in no two consecutive moments of its existence is 
composed of the same particles" came from one of the best known personalities from the surfing scene, 
John Tyndall. Because surfing is a sports category that is largely impacted by direction and strength of 
wind and tides, as well as shape of waves, surfers would encounter different waves every time and are 
required to build up physical strength, technique, and further, quick reaction and judgement. Carissa 
Moore from the state of Hawaii, the US was the female gold medalist, while Italo Ferreira from Brazil 
was the male surfer who claimed the top position. And athletes from countries with best surfing spots – 
the United States (e.g., the state of Hawaii), Australia, Brazil and Japan claimed top positions. Korean 
surfers have not made it to the final rounds, despite recent popularity in the country. 

The next rounds of the Olympic Games are scheduled to be held in Tahiti three years later. Tahiti is 
one of the popular destinations for surfing, rivaling with Hawaii, with best conditions for skilled surfers to 
show of their skills and experience. Indeed, it is already exciting imagining surfers ripping in Huntington 
Beach in 2028 Los Angeles Olympics and Gold Coast in 2032 Brisbane Olympic Games. 

Fun from Ripping 
Surfing  
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On the contrary to surfing and sports climbing that have 
been introduced for the first time this summer during the 
Olympic Games, yachting is a sports category with many 
years of history. Yachting was, in fact, one of the categories 
for Olympians to compete for the first modern Olympic 
Games in 1896, but the matches were canceled due to the 
weather condition back then, and virtually the first match 
took place in Paris in 1900. And fascinatingly, it was the first 
category that saw the first female athlete win a gold medal. 
It was officially named “sailing” but it was often named 
yachting before the name changed since 2000 Sydney 
Olympic Games. In the past, a dozen of crew were originally 
onboard on larger-sized yachts, but these days, one or two 
athletes on high performing, smaller-sized.

While yachting is often associated with luxury yachts 
owned by a handful of wealthy aficionados, the matches 
in the Olympic Games mostly revolve around competition 
among yachts measuring no longer than 5 m in length, 
with capacity of one or two persons – Laser for one person 
and 470 and 49er for two persons. Athletes who start from 
racing committee and then return marks the fasted will win 
the game, marking each athlete by low point system. Laser 
athletes score double, compared with those from other sub-
categories, and Han Jimin from the Korean National Team 
won ten points, for claiming the fifth place. Yachting has not 
been popular in the country, but Han is, to the dismay of 
many, one of the best in Asia. The Korean yachting athlete 
has won three gold medals from Asian Games in Guangzhou 
in 2010, Incheon in 2014 and Jakarta-Palembang in 2018. 
And in parallel, Han keeps up with good works of breaking 

records by competing in Olympic Games since 2008. Given 
that the UK and Austrailia are the big names in the category, 
it is remarkable to see a Korean athlete making presence in 
the final rounds and finish with the seventh place in Tokyo. 
It can be deemed as a welcoming news that yachting has 
started receiving attention in Korea. 

In three years from now in Paris, adjustment is to be made 
on sub-categories to achieve gender equality. Four male 
athletes competed in Tokyo, but in three from now, one 
may as well look forward to cheering for female athletes 
competing in the games.

Sports climbing is one of the scores of sports categories 
that are now part of the Olympic community. For any of you 
who related sports activities with middle aged climbers, it 
might be astonishing to watch the scenes in indoor climbing 
facilities in Seoul downtown – it is filled with heat and energy 
of younger-aged climbers. In fact, the climbers under the 
age of eighteen make up 39% of passionate climbers that 
young and energetic climbers are often found climbing 
on rocks in the indoor facilities. In Korea, Kim Jain has 
made her name climbing the one hundred twenty-three 
story Lotte World Tower – measuring as high as 555 m – 
without equipment. Along with Kim, a teenaged athlete, 
Seo Chaehyeon competed in the final rounds of Olympic 
Games. Considering the age and skill level, these athletes 
are promising.

Sports climbing athletes compete with a multiplication of 
ranks of sub-categories – Speed, Bouldering, and Lead. 
Hence an athlete claiming the top ranks are likely to win 
medals. For Speed, for instance, athletes compete by 
climbing the wall with 15 m in height and 95 degrees in 
slope as fast as possible. Two athletes shall compete in a 
match and the faster to reach the top can claim victory. The 
male Olympic athletes reach the top in about six seconds, 
and the female counter parts, in seven or eight seconds. 
Watching the athletes competing, it often feels as if they are 
flying around in front of rocky walls.

Bouldering, on the other hand, expects athletes solve some 
riddles on 4.5 m walls. Because athletes compete without 
equipment, hosts prepare cushions for safety. Athletes 
unleash their creativity to use any parts of their bodies 
to grab on holds to climb up. Three tasks are given, with 
four minutes for each, for each athlete and athletes will 
be marked by number of attempts and completion. Each 
athlete is asked to make most of physical strength, muscular 
strength, technique, flexibility, and quick reaction and 
judgement to finish at the top and complete tasks.

Lastly, Lead invites athletes to compete on 15 m walls with 
slopes between 90 and 95 degrees for six minutes and 
each athlete is ranked by the height and the number of 
holds used before the end. The higher the degrees of slope, 
the more challenging it is. Since the tasks are complex to 
complete, athletes are expected to compete with their all-
possible strengths, space perception capacities, capabilities 
in thoughts, and mental strengths. 

Embracing Wind
Yachting 

To Push Boundaries 
Sports Climbing

For those curious about what are to be added for 
2024 Paris Olympic Games, it has become official 
that baseball and karate will be replaced by break 
dancing. Female dancers will compete in B-girls, while 
male dancers in B-boys, under the sub-categories of 
footwork, backspin, and head spin. In addition to surfing, 
sports climbing, and yachting, Korean sports fans will 
be ready to support and cheer for Korean dancers to 
shine through the competition. 

For the next Olympic Games in Paris in 2024, Speed will be 
separated from the combination of Bouldering and Lead. 
Seo Chaehyeon won the silver medal in Lead on the final 
round in Tokyo and claimed the top during first rounds. In 
the upcoming 2024, fans in Korea are likely to rave for Seo 
competing in Paris. 
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Running around the ground with teammates and balls and sweating 
off, you would feel enormous energy. And after a few moments for a 
breather, wiping off some sweats and taking a few sips of water, you 
will be ready to dive into the dynamic scene once again. W
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Undeniably, any attempts and brevity in taking up on challenges 
should deserve applauses. Hence more people should feel 
encouraged to take part in sports activities, feeling free from bias 
and binary set by the conventional wisdom.

A person by the initial of “A” is a passionate basketball and soccer player in her imagination, but 
all she had been doing was a few tricks during her physical education classes. As a girl who was 
born in Korea in 1989, physical educations classes were for having fun time with friends rather 
than learning sports rules and acquiring skills. And moreover, students like A would be pressured 
to practice to get good scores for the class. For instance, to get high score, students had to jump 
more than one hundred times for rope jumping, jump farther than 1.8 m for broad jump, and throw 
more than eight free throws out of ten attempts for basketball. But quite unfortunately, A was not an 
athletic student. And moreover, she would be less likely to take part in team sports for limited skills 
and contribution that she would have limited chances to take part or end up warming benches. 
For students like A, the physical educations classes during her school years were revolving 
around better performing students that a larger number of students would feel discouraged to 
take part in sports activities. Consequently, the past experience from the schools sent misleading 
messages that sports don’t quite agree with these kinds of underperforming students and these 
teenagers would grow up, having inadequate experience in sports activities. But Generation MZ 
are taking different approach to sports activities these days. Younger generations in their twenties 
are becoming more active that they are trying activities in both in and outdoors, ranging from 
basketball, soccer, running, mountain climbing, and surfing. Then one may ask what drive these 
younger age groups roll up their sleeves to actively take part in sports activities. 

Transformation of Sports Culture 
Ignited by Generation MZ

Opening the New Chapter of Locality 
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Sports at the Center of Spotlight in the Education Sector 
One of the notable changes in the physical education in Korea is that the curriculum is turning 
to be progress-centric, rather than performance-centric. Since the overhaul of the educational 
curriculum in 2015, educators have been empowered to design curriculum and courses at 
their discretion so long as they fulfilled basic requirements. To this extent, educators in charge 
of physical education are investing their time for researching sports activities that would offer 
opportunities for students to take part and feel sense of accomplishment from their achievement 
and progress. One of the teachers by the initial, “S” has recently begun experimenting with Sports 
Education Module. The module does not only expect all students to play their roles as athletes in all 
types of sports, but also build social skills. This is thus spreading widely among teachers to arouse 
interest in sports activities.

Another one of the teachers by the initial, “L” encourages participation of students by setting the 
bars lower and let students to try as many times as they like before the deadlines. It is designed to 
steer students into setting and reaching goals to experience and feel sense of achievement. And 
moreover, the students who complete their tasks earlier can help out peer students and learn how 
to build up social skills and teamwork. The experiment with curriculum and assessment encourages 
students to set their own goals, experience sense of achievement, and gain confidence in sports 
activities. These students would have little phycological bias against sports activities and thus, are 
likely to stay active later. 

Secondly, growing number of schools have started running after-school sports clubs to promote 
sports activities. Student Wellness and Safety Bureau of the Ministry of Education, Science and 
Technology has strongly recommended in 2010 that achievement in sports activities were included 
as part of application package for higher education. The ministry recognized sports club activities 
on weekends as part of creative experience activities within the regular education curriculum and 
schemes. The moves for the past decade has given spotlight on importance of physical activities 
throughout school years. Sports clubs at schools has offered opportunities for students to find 
sports activities that they could continue for the rest of their lives and encouraged all genders to 
actively take part in related activities. 

Similar cases can be easily found from the US. With enactment of Civil Rights Act of 1964 and 
Title IX, qualified female students with academic excellence and achievement in extra-curricular 
activities have had more opportunities for higher education. The female population in the US began 
to have access to enter into the mainstream of the society via education. The girls between six and 
sixteen years old back in 1972 later became soccer moms* in 1994, and their children then grew 
up and became passionate soccer fans to tour around games and matches. The waves of change 
nudged lager number of women to take part in sports and sparked the growth of female sports 
sectors around the 

*Soccer moms: women who are enthusiastic about education of their children and typically sign them 
up for soccer clubs for sports activities. 

A Part of New Endeavor for Better Life 
In Korea, on the other hand, sports activities are widely spreading among older-aged groups. 
For instance, TV drama on tvN, “Navillera” shared stories behind an older-aged man taking up 
on ballet lessons and “Grandpas over Flowers” are showcasing up close and personal stories 
of a group of older-aged actors bravely packing up to hit the road. In addition, “THENEWGREY” 
campaign has been conducted to share styling tips with customers in their middle or older ages 
and thus bring down barriers between age groups. All of these are a few of the examples that 
reveal Generation MZ supporting their parents in taking up on challenges and experiments. One 
of the newest members of the lead climbing club was in his fifties and mentioned that he started 
climbing after many years of hesitation, thanks to recommendation and encouragement from 
children. And once he started, he has been as passionate and active as anyone else in the club. 
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About Jeong Aram  
The CEO of Sport KOK was formerly a kendo athlete during university years and spent a few years working 
for one of the major businesses in Korea before starting projects to invite people to enjoy life through the 
medium of sports. This active business leader is passionate about spreading positive energy of sports. 

Disparity and Inequality Being Still Rampant in the Sports Sector
48.5% of the Korean National Team consisted of female athletes for 2020 Tokyo Olympic 
Games, an uptick by 4% since 2016 Rio Olympic Games. Under the initiative of gender 
equality, IOC has been pressing ahead by introducing mixed-gender matches and games 
to open doors of opportunity for all genders. In parallel, IOC has recommended new sports 
categories – skateboarding, surfing, karate, and climbing – to ensure equal percentage of both 
genders. 

Despite growing number of sports fans actively taking part in sports activities, there are still 
groups that have less opportunities. Population with disabilities, notably, faces challenges. 
The facility designed and designated for disabled make up only 0.01 % out of the entire 
sports facilities in Korea nationwide. The percentage is disproportionate to the percentage of 
disabled, 5% out of the entire population. Some sports facilities are open to disabled for sports 
activities, but cases of disparities for minorities are still rampant in the society.

Equality for All under the Rule and Discipline of Sports 
Sports can be useful communication tools that are free of bias and barriers and are thus, used 
for means of peaceful communication to bring diverse people together. In turn, those who 
have experienced equality and solidarity through sports seeing their lives being enriched. 
Undeniably, any attempts and brevity in taking up on challenges should deserve applauses. 
Hence more people should feel encouraged to take part in sports activities, feeling free from 
bias and binary set by the conventional wisdom. 

About Jeong Aram  
The CEO of Sport KOK was formerly a kendo athlete during university years and spent a few 
years working for one of the major businesses in Korea before starting projects to invite people 
to enjoy life through the medium of sports. This active business leader is passionate about 
spreading positive energy of sports. 
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How to Reconcile with My Body 

The body does not lie. After the twenties, when you think frequent 
drinking and irregular lifestyle as youth, the thirties approaches—when 
fatigue and lethargy dominate the mind. The body is reciprocating 
what it has received. I reach out my hand, apologizing profusely to my 
body and asking if I can do anything now. I make time to run around 
the neighborhood and go out to the Han River for biking. The more I 
perspire, the lighter my body feels. Although it is not easy, I’m slowly 
reconciling with my body.       
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The Beauty of a Brisk Walk  
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Running Well by Yourself  

“Why do they choose to run?”- this is one of the questions I asked to myself every 
time I saw people say running is part of their leisure time activity. A hobby should 
be fun but running is literally just running. There is no pleasure of scoring goals 
or bonding through team play such as in soccer or basketball. I never enjoyed 
any sports without balls and goals, and I didn’t understand what was fun about 
running quietly alone from start to finish. 

As social distancing prolonged, months passed without exercising. As my body 
grew heavy rapidly, my mind started to become lethargic. There were limitations 
to working out at home with a yoga mat. I could not procrastinate any longer. I was 
becoming less active than a hibernating bear in the winter. I had three conditions 
to the exercise I needed. First, it had to be outdoors. Second, I should be able 
to do it by myself. Third, it should not require many materials. One thing came to 
mind. It was running. I decided to start running the next morning. 

I am the “master of procrastination.” I postpone everything until the deadline to 
finish, and if I do not have to do it, I don’t. I even started writing this manuscript 
close to deadline. I thought of the reason why, and it was because I try to be too 
perfect. Because I have very high expectations for myself and want to do things 
better than anyone else, I am afraid to start. So, I end up tired from warming up 
too long and do nothing or I do something wrong. The same goes for exercising. 
While repeating to make plans and fail, I became lethargic. However, I succeeded 
in running the next morning. Although it was one of the simplest exercises in the 
world and it only lasted five minutes, I conquered my inertia and achieved my 
goal. The sense of accomplishment was great, and five minutes became ten 
minutes, then fifteen minutes. By the time running became a habit, and not just an 
event, my body started to feel lighter. 

“Running is closer to writing a novel than a poem. Rather than a talent-intensive 
exercise where brilliance explodes from the start, running is about building 
my own race by investing more time. No one runs well from the beginning. In 
a way, it is natural for everyone at the starting line to be green and sometimes 
even ridiculous. At the same time, it doesn’t mean those are unhappy moments 
because you cannot run well.”  

- From an excerpt of Anyhow, Running by Kim Sangmin

Running is especially good for those who procrastinate due to perfectionism. 
Running solo is just that—running. Running fast or slow only matters if there is a 
someone to compare to. Only you can decide who can run and run well. Since it 
is about making one’s own race with time, there is no need to delay the start with 
fear of completion. This was the fun in running I realized.  

Another fun part of running is the tension that changes depending on the 
landscape you are crossing. You can increase your tension like a New Yorker 
when running in the downtown area or a trail runner in Nepal when running in 
the hills behind the neighborhood. The most enjoyable is running in a botanical 
garden. You feel like you are running in a huge garden when you run in the Lake 
Garden of the Seoul Botanic Park while looking at the open scenery of well-
managed flora. I believe running well is having this kind of fun while running—
finding and creating your own course in the city. While running through the 
beautiful plants that are more beautiful because of they grew into their unique 
shapes and forms without competition, I thought, ‘This is why people run!’ 
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Reading the Neighborhood with a Bicycle  

I moved to a new neighborhood. It is pretty far from where I used to live. It takes 
an hour by public transportation and over thirty minutes by car. It is an area I have 
never been to before moving. This completely unfamiliar neighborhood became 
our hometown in Seoul where we have to stay for at least five years. Although it 
has been more than a month since I moved, the area is still new to me. There are 
many ways to get to work, so I explore a new route every day. I take the bus to 
an express-train station one day, and the next day, I take a regular train from a 
station I can walk to. During the weekends, I am busy looking for supermarkets 
and must-eat places. A medium helps me become slowly familiar with the 
neighborhood. It is the Seoul City’s bike-sharing service, Ttareungyi. Walking 
is too slow and tiring to go around one district that consists of several subway 
stations. Cars are too fast, and you miss the details. The Ttareungyi is perfect 
for learning what is around a subway station, the streets and alleys for a stroll, or 
how to go to the shopping mall. Such exploration generally does not occur with 
planning. Sometimes, you suddenly feel like going a bit further while walking in 
the streets. Since people do not always carry a bicycle around, they can use the 
Ttareungyi located in different areas of the neighborhood. There is no better way 
to go about it because you can exercise while strolling in the borough.    

Even today, I realized that there is a road to Hangang Park not far from my house 
while exploring the area on the Ttareungyi. Going through the dark underpass 
along the bicycle lane, the scenery of Hangang Park unfolded like a picture. I 
rode the bike for two hours along the Han River bike path from Gangseo-gu to 
Yeouido. When I arrived at Yeouido Hangang Park, I 
returned the bicycle and stopped by a convenience 
store to drink a cool bottle of water. A walk around the 
neighborhood could turn into a journey like this because 
of the Ttareungyi. In addition, I even exercised by riding 
the bike hard for two hours. It is not easy to start riding 
by preparing everything. But if you start like you are 
taking a light-hearted walk, it becomes a sustainable 
activity. If there is a Ttareungyi nearby, I can go across 
my neighborhood to Hangang Park right now.
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Stories of Three Novice Exercisers  
Illustrator Lee Kangwon
Designer Son Hyebin 
Essayist Yang Jooyeon

Ed
ito

r K
im

 C
ha

ee
un

   
  I

llu
st

ra
to

r J
eo

n 
Yu

ni
 

ESSAY The habitual thought of ‘I need to exercise…’ is 
soon concluded with, ‘This exercise is dif f icult 
because of this, and that sport is hard because of 
that.’ Nevertheless, I met three novices who started 
exercising after overcoming all the excuses and asked 
a question. What kind of exercise did you begin?   
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I started playing tennis thanks to many coincidences. By 
the time I was at an age when playing soccer became a bit 
strenuous, the neighborhood I moved to had an inexpensive 
tennis court run by the district. Also, my firm started to 
subsidize about 70,000 won a month for welfare under the 
name of “culture and sports expenses.” At the time, there 
was a tennis boom in Korea with Chung Hyeon reaching the 
semifinals in the Australian Open, and more and more office 
workers were playing tennis. After waiting three months, I 
started taking lessons and entered the world of tennis at 
a ridiculously low price of 150,000 won for four lessons a 
week. However, unlike the image of an amazing tennis club 
member in my head, my tennis coach scolded me daily, 
and I was most disappointed in myself for not being able 
to hit the ball properly. The situation did not improve after 
several months, and by the time I didn’t want to go to tennis, 
the tennis court for lessons closed due to the outbreak of 
COVID-19. After that, my tennis life changed completely.   

When I started tennis, I began drawing pictures of the sport 
on my iPad as a hobby and somehow ended up creating a 
character called “Wonlytoon.” By uploading tennis pictures 
to social media and creating illustrations of my followers, 
I gradually accumulated recognition. Thanks to this, an 
acquaintance invited me to experience a full-fledged tennis 
game even though I was a beginner. Due to COVID-19, the 
tennis courts closed, and people of all levels had to play 
tennis together. While causing inconvenience and learning 
tennis there, I met some new people and jointly formed 
a novice tennis club. Ironically, COVID-19 created an 
environment where it was more enjoyable to play tennis. Life 
is such a blessing in disguise. 

I met countless people playing tennis. Most were very kind 
and pleasant; I participated in club activities with them. 
When they were from different clubs, we would meet up 
occasionally and play tennis together. In these days of 

the second tennis boom with people working from home, I 
would like to clear up some misconceptions for those who 
just started or want to learn tennis. 

Misconception 1. Tennis is an aristocratic sport 
Tennis is one of the less accessible sports. First of all, 
the number of tennis courts is very lacking compared to 
club members, and it is hard to find a good coach even 
if you want to take lessons. However, it is easier to get 
lessons than before as there are many indoor tennis courts 
nowadays. Also, if you reserve a public court online—
although competition is fierce—you can enjoy tennis without 
spending a lot of money and find players with similar skill 
levels to practice.  

Misconception 2. Tennis is difficult to learn
Although I love sports, it took me about a year or more to 
hit the tennis ball like a human being. It is challenging to 
adapt to the racquet and to send the ball to wherever I want. 
However, if you do not give up, take regular lessons, and 
create your own form, the moment will come when you will 
no longer be a “novice” in tennis.

Misconception 3. Tennis is expensive
People may think tennis costs a lot initially since lessons are 
required. Yet, it does not, except for the cost of purchasing 
a racquet, tennis shoes, and some tennis wear in the 
beginning. If there is a public court in the community, you 
can enjoy tennis as a hobby for a low cost. Of course, you 
may not be able to handle your credit card bill once you 
open your eyes to tennis equipment since there are just too 
many clothes and equipment that are beautiful.   

Misconception 4. Tennis is a sport with flair
Many tennis players start playing with the thought of wanting 
to play like Roger Federer. However, most of them stop 
dreaming once they start playing tennis. Especially the 

Since It Is My First Time 
Playing Tennis 
Illustrator Lee Kangwon

shock of seeing myself play for the first time on a video clip 
is like looking at my reflection after watching Won Bin in The 
Man from Nowhere.

When I think of memorable episodes while playing tennis, 
people come to mind more than anything else. Thanks to my 
Instagram friends who greeted me warmly by saying, “You’re 
Wonlytoon, right?” at the meeting where I first participated 
as a guest, I made my first tennis friends when I couldn’t 
speak and was feeling awkward. Even now, I meet up with 
them, going back and forth between Seoul and Gangwon-
do. In addition, I met diverse people through tennis not only 
in Seoul but also in various places. When I was still a newbie, 
I went to Jeju Island with a tennis racquet and was lucky 
enough to play tennis with people from a Jeju club. Now we 
get together to play every time I go to Jeju Island. Also, last 
year, some beginners gathered to go to a Wanju pension 
and played tennis Spartan style until dawn. I believe our 
pure passion for tennis lets us play like zombies regardless 

of the rain. Lastly, thanks to my character, Wonlytoon—
created because of tennis—I am experiencing things that 
I could not as myself, such as appearing on public TV and 
releasing tennis apparel through collaboration with a sports 
brand. I am currently living a life where tennis is me, and I 
am tennis.

Finally, what I think is the most important in tennis is humility 
and patience. Tennis is a sport where even the king of 
tennis, Roger Federer, makes more than 20 errors in a 
game. Errors are an inseparable stigma for those who are 
new to tennis. When I first started to play, I made countless 
errors and felt diffident around my partners, but most of 
them said it was okay and encouraged me to play to my 
satisfaction. Looking at them, I thought that one day when 
I became a better player, I wanted to be someone who 
can tell beginners not to be discouraged even if they make 
mistakes and hit the ball as much as they want. 
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Early last year, I quit work and took a break. It was the 
beginning of my indefinite unemployed life. I was very happy 
that I didn’t have to force my eyes open in the mornings, 
but that quickly changed to anguish. Midday was always 
the start of a day, and days without any plans made me 
more sluggish. To make matters worse, the yoga studio I 
occasionally went to closed. As a firm believer that physical 
strength is the source of national power and all things, I 
began to search for a new exercise. Many were sound 
candidates but were eliminated. I was afraid of injuries 
in rough sports like boxing; I preferred strength training 
to aerobic exercise such as swimming; the equipment in 
fitness centers was foreign to me. To summarize, I needed 
to find something moderately static and not too dynamic but 
could still increase muscles. 

Then, I came across a video of a pole dancer climbing 
a pole. The way she held the pole with both hands and 
crossed her legs while going up and down the pole was 
slow, smooth, and powerful. Immediately, I looked for 
different videos of pole dance (also called pole sports). My 
heart pounded when I saw the movements with both power 
and finesse. There was a surge of strange confidence that 
I would be able to perform such elegant routines when I 
learned. It was also interesting that pole dancing requires 
techniques while you train alone for yoga. Hesitation would 
only delay my pole dance. So, I immediately registered at 
a nearby academy, and I am now passing through the six-
month mark of “pole dance beginner” stage. 

Pole dance may seem light and elegant at first glance, but 
it is actually an exercise that requires a lot of strength (if you 
want to know how much, search for pole mallakhamb, the 
origin of pole dance). The instructor appears as light as a 
fairy in her demonstration, but I feel so heavy when I hang 
from a pole. I even question whether it really is my body. 
Moreover, the pain of being chafed is indescribable. On the 
way home from lessons, my crotch feels as if it is on fire, 
and I live with bruises on the hams, shins, and inner elbows. 
It is so bad that my friends jokingly ask if I get hit at the 
academy. I realized pole dancing and pain are inseparable 
from the first day of class when I was trembling and nervous. 
My body is always in tatters while heading back home after 
lessons, but I feel very proud as I endure the pain. I also feel 
really good. 

Unlike other sports, the instructor records us at the end of a 
lesson. It is so that people can objectively check the details 

Since It Is My First Time 
Pole Dancing 
Designer Son Hyebin 

that they cannot see in a mirror. The degree of perfection 
is utterly different depending on how much one points her 
toes, bends her waist, and angles her extended fingers. In 
addition, one can also check how much their skills improved 
with each lesson. At first, I even confused my left and right 
feet during a climb (the posture of climbing a pole). But 
later, I became proficient and could see myself doing a 
spinning climb and a double climb. Of course, skills do 
not perpetually develop on an upward graph. I often fall off 
the pole before menstruating, when I gain some weight, or 
on days when I do not feel up to par. It feels like the pole 
is rejecting me, and automatically, defeat seizes me. But I 
have to be more persistent in these situations and cling to 
the pole. Always shout, "Yes!" to the teacher's conciliation, 
"Shall we go for just one last time?" 

A bitter realization I came to as an adult is that efforts and 
skills are not proportional. However, I also learned that 
being perfect is not that important in whatever you do. When 
I watch the past videos so far, there are more moments of 
failure than success. Even after filming five or six times, there 
are only one or two that I like. Yet, the numerous mistakes in 
the videos tell me that it's okay to fall off the pole sometimes. 
It doesn't matter if my thighs shake like leaves. I take a deep 
breath, dust off my hands, and get back on the pole. My 
body throbs, but I feel strangely exhilarated. It is why the 
bruises sometimes feel like badges of honor. 

Since It Is My First Time Hiking  
Essayist Yang Jooyeon

What is the point of climbing a mountain? / When you know 
you’re coming back down / Why do you go so high?  

- From “What’s The Point Of Climbing A Mountain?” 
by Kiha & The Faces

 
Right. Why ask for trouble and go up when you know you will 
come down? The question from the days when I was a hater 
and believed people should appreciate mountains from 
afar is still there, even now, when I am climbing mountains 
every week after falling in love with hiking. Every time, it is 
hard to adjust to the pain of hiking to the top. While going 
up a mountain, a dramatic one-person show unfolds in my 
mind. I curse my past self for going hiking with all kinds of 
words, and then comfort myself with delicious food after 
descending. It feels like my thighs are about to tear, and my 
heart is on the verge of bursting because of unmanageable 
short breaths. There are many moments of crisis when I 
want to give up. I look back thinking, ‘I seriously can’t do it 
anymore. Should I go down from here?’ But the way back is 
just as daunting. I ask myself why I hike, but deep down, I 
know why. 

Everything started at the Yeonjudae of Gwanaksan 
Mountain. In the summer of 2019, when I was about to turn 
30, I felt a sense of crisis when I had to lie down for two days 
after drinking a day. If I continue like this, my stamina will 
run short, and I may not be able to enjoy my alcohol! So, I 
headed to Gwanaksan with my drinking buddies to enhance 
my physical fitness. I don’t know why I chose Gwanaksan as 
the first, but it must have been since I was a novice entirely 
unaware of the joke that the mountain had “ak” in its name 
because it made people scream. What is more is the course 
starting from Sadang through Gwaneumsa Temple to the 
summit of Yeonjudae was one of the toughest courses in 
Gwanaksan. I cannot forget the feeling I felt when I barely 
reached the top, almost on all fours. From the 629-meter 
rock of Yeonjudae, I could see Seoul at a glance. I looked 
down for a while as the wind cooled me down. I couldn’t 
believe I got here with my two feet. A tingly sensation started 
to crawl up from my toes. That feeling stayed with me until 
the next day like the muscle pain I experienced all over 
my body. I could still see the city’s scenery that unfolded 
after climbing the stairs while moaning in pain, hear the 
sounds of birds that stimulated my five senses, and smell 
the scent of summer trees. That is how I ended up climbing 
the mountains every week. The emotion that captivated me 
was a sense of accomplishment. The moment I reached 

the top, the sense of accomplishment came crashing down 
like a big wave shouting, “I did it! I did it!” I was proud of 
myself for hanging in there and not giving up. After hiking, 
I liked myself better. I felt as if I could do anything and go 
anywhere. It was an emotion I had not felt in a long time. 
When was the last time I liked who I was? Was it when I 
went on a trip around the world? It was when I could choose 
anything and go anywhere. One thing was clear. There were 
very few moments in my daily life when I liked myself. It is 
not easy to feel a sense of accomplishment in every day. It 
is difficult to achieve results even if you exert all your efforts 
at work, and relationships are not proportional to the time 
and effort you invest. Hiking was where I could honestly 
verify the saying, “hard work does not betray you.”

I will answer, “Because the time during the hike changes 
me,” to the question, “What is the point of climbing a 
mountain?” The calves were not the only muscles that grew 
stronger while hiking. I used to break down often. A passing 
comment or a small mistake of mine would easily drag my 
self-esteem to the ground, and I would grab someone and 
drink because I did not like myself. On days when I was in 
an emotional gutter, I realized I can recover without anyone’s 
help by going to the mountains. My heart had grown tougher 
as climbing became a hobby. Although my daily life is still 
challenging and I can often be fragile, I now know where to 
go to reset myself. I truly like that about myself.  
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Being healthy means being in a state of complete wellness physically, mentally, 
and socially. One’s health may vary depending on where one focuses. One 
may need exercise, meditation, or maybe even love. What is important is to 
find a method that suits the individual. If you know how to take care of yourself 
in any way, you can be confident that you are living a sufficiently healthy life.W
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Are You Well Right Now?  

Things You Need to Look Back on 
for a Healthy Life  

MUSIC

A winding road that continues in the middle of an endless stretch of green forest. The unfriendly melody 
makes you feel anxious for a moment, but you soon reach freedom by following the sound of smooth 
saxophone. When listening to this song while watching the music video, it is like looking into ourselves, 
struggling to gain something. Whether it is freedom, peace, or a momentary rest, we eventually arrive there. 
We know that we soon have to leave again, but we can accept that fact as it is.

“FKMP Video Content Project” is a project in which musicians living in the COVID-19 era make music 
and produce sensuous video content with the theme of their current emotions. “Anxiety Is the Dizziness 
from Freedom” is the second work by saxophonist Kim Oki and producer Moon Yirang. This music, which 
belongs to the ambient genre, takes us into a world of contemplation with repetitive and dreamy sounds. 
Also known as the title of the short story by Ted Chiang, “Anxiety Is the Dizziness of Freedom” is an 
expression that appeared when the philosopher Kierkegaard explained the concept of anxiety. We have 
absolute freedom of choice, and depending on this choice, we can do anything or do nothing. Fear or 
anxiety accompany these thoughts, which is the dizziness of freedom.

Somehow, I feel at ease. Anxiety is a natural phenomenon, and only I have the power to relieve it. Just like 
Kim Oki and Moon Yirang, who are not swayed by the vast nature and created beautiful music that melt into 
it, I have the power to live like that. It is not about not becoming anxious. Having the confidence to overcome 
anxiety—this is the attitude we should have for a healthy life.

Anxiety Is the Dizziness from Freedom 
Kim Oki X Moon Yirang  
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The Social Dilemma 
Jeff Orlowski | Documentary 

MOVIE

“How do you wake up from the matrix when you don’t know you’re in the matrix?” 

- From The Social Dilemma by Jeff Orlowski

Can we live a healthy life in an unhealthy society? Every society has a sick side, but if you are 
unaware of it or believe it is too sick and live in anger, can you call that a healthy life?

The Social Dilemma is a documentary film that talks about the other side of social network 
services (SNS) that have penetrated too deeply into our lives. It highlights the problems of 
social media from multiple angles: a system that hacks people's psychology and predicts 
their next behaviors to sell the most suitable products; the Generation Z that has become 
a depressed and vulnerable generation while spending their crucial years with of growth 
through SNS; the severity of false information that spreads faster and more rapidly. The most 
depressing among them is that the power of “trust” is deteriorating. One’s belief becomes 
more and more biased with carefully calculated algorithms, and groups with different beliefs 
are polarized, causing chaos in society. 

It is said that the original purpose of developing the “like” function was to spread the love 
around the world. They would not have imagined the increase in self-harm and suicide 
among teenagers who did not receive likes. Contrary to their intentions, technology evolves in 
unpredictable directions. That is why laws must regulate, and individuals must be aware. There 
is a world of difference between knowing and not knowing. Now is the time to ask questions.

There are things you cannot do without. Once you immerse yourself in it, you do not notice 
the passage of time, and you can overcome any fear or worry. Ballet is like that for Billy in 
Billy Elliot. It sucked him in without him knowing and became a blind object that even turned 
his strict father’s mind around. Perhaps this could also be called love.

Billy is a child full of love. He loves his family, his friends, and ballet. In that regard, Billy is a 
healthy child. However, his love could have been thwarted, and Billy could have lived without 
being whole after losing his love. His father, Jackie, made great sacrifices to prevent his 
misfortune.

Jackie worked in a coal mine. He resisted government atrocities by participating in union 
strikes, calling those who did not take part traitors. It was right after seeing Billy dance that 
Jackie chose to become a traitor. Unable to let his son's talents go to waste, he returned to 
work, turning his back on his coworkers for a future for his son who is different from him.

The movie, Billy Elliot, is a story about dreams, growth, and love which is the foundation. Over 
time, Billy soared onto the Royal Ballet stage as a ballerino, and it was his father's love that 
protected Billy's love. It makes you believe that love is the force that supports each one of us 
firmly as well as the driving force that enables us to live as healthy individuals.

Billy Elliot 
Stephen Daldry | Drama, Family 
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In recent years, surfing has become a fairly popular hobby in Korea. More people head to 
Yangyang every weekend, and there are more posts with the hashtag #surfing on social 
media. I never thought about the why. I thought it was just a temporary trend, but while 
reading this book, I realized that people are exhausted and go to sea to use their bodies—not 
their heads—and become one with nature to get comfort.

The author of First Time Surfing, Kim Minyoung, first met surfing right after leaving the 
broadcasting station she worked as a freelance producer. Her first time was not very 
impressive, but somehow, she thought of surfing when both her mind and body hurt from the 
long preparation of finding a job. That is how her 49-night-and-50-day life in Bali began, 
and of course, the sea was the place where she spent most of her time.

“When I float on the sea that is connected to the blue sky, I sometimes feel the sky is where I 
am, and all my problems are pushed away as far as the beach in the distance.”

- From First Time Surfing by Kim Minyoung 

Surfing is not easy. It takes strength and balance. Your mind should be free of greed and 
have the patience to wait for great waves. Even if you have everything you need, you are 
likely to fall when you encounter the waves. You fail a hundred times, get cuts all over your 
body, and sometimes face the fear of not being able to go back to the beach after being 
pushed too far. That's how surfing resembles our lives. Erase the reluctance and regrets, and 
step on the board to live with a stronger mind and body.

First Time Surfing  
Kim Minyoung | Tiramisu The Book 

When Breath Becomes Air 
Paul Kalanithi | Next Wave Media 

What is a healthy life? A life with a healthy mind and body would be perfect. But in reality, it is 
arduous to keep either one of them sound. The two constantly interact and affect each other. 
However, looking at the life of Paul Kalanithi, I think his life was indeed a healthy one.

Paul Kalanithi, the author of When Breath Becomes Air, was an up-and-coming doctor. 
He majored in English literature and wanted to know the meaning of life and death. Yet, 
he thought that it was not enough and entered the school of medicine. The end goal of his 
hard training was undoubtedly to become a brilliant doctor. However, in his seventh year of 
residency, he was diagnosed with lung cancer.

“Looking out over the expanse ahead I saw not an empty wasteland but something simpler: a 
blank page on which I would go on.”

- From When Breath Becomes Air by Paul Kalanithi 

The writer eventually finishes his residency course while battling the disease. He witnessed 
the birth of his daughter even during those difficult times and wrote until his last moment. We 
learn about the will to live through his outcome. We learn that a healthy body and mind start 
with that will and that we can lead a healthy life just by living faithfully day by day.
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Where to Meet 
SEOUL MADE

You can feel the meticulous and friendly gaze from the moment you 
enter Moonwoodang Bookshop. This place existed as a space for 
books and people since 1984 and has been making consistent efforts 
so that people can experience not only books but also writings. 

Moonwoodang Bookshop 
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A. Jungang-ro 45, Sokcho-si, Gangwon-do 
H. moonwoodang.com
T. 033 635 8055
O. Mon – Sun 09:00 – 21:20

It is such a pleasure to meet you. Please tell us about 
Moonwoodang Bookshop.  
Moonwoodang Bookshop was first established in 1984 
by CEO Lee Minho, who is still in charge of the store. The 
Chinese characters of the name literally mean letters, 
friends, and house, which signifies this is a space for books 
and people. 

There is a small table with cute surveys at the entrance. 
When we realized more strangers walking in than our 
regulars, we got curious about who they are, what brought 
them here, and what books meant to them. So, we started 
the survey. We were able to find out that people visited from 
far more various places than we thought.    

You didn’t throw the surveys out after reading them but 
displayed them inside the bookshop.  
It would have been a shame to just let them disappear and 
we wanted to keep a record of them. We organized all the 
replies neatly and displayed them in the shop with a booklet. 
All the replies are healthy reminders of why we need to work 
diligently in this bookshop.   

As the director, what do you think are the merits of 
Moonwoodang Bookshop?

It may be cliché, but I think our love for the space is our 
strength since our family created the bookshop. The 
responsibility of “cherishing the bookshop and working 
here” the workers have helps this bookshop grow even if we 
all are of different age, personality, and tendency.      

The shop offers the Mini Book in which people can 
experience a part of SEOUL MADE as well.
I have respected people who make magazines for a long 
time because I believe unweaving the plethora of tangled 
information in the world to introduce them is not an easy 
task. It is difficult to incorporate the concept of “sampling” 
into books, but the Mini Book is a great content that informs 
people efficiently and in depth about the book they want to 
have a look at. I want to put this Mini Book in the hands of 
people who know how to be awed by “magazines.”      

INTERVIEW

Director of 
Moonwoodang Bookshop
Lee Haein

How do you want people to remember Moonwoodang 
Bookshop?

Like the meaning of the name, “a space for books and 
people” is our big objective. It can be a comfortable place 
people come in while passing by or visit to buy a book, but 
we hope it is a place people can serendipitously find a book 
they didn’t know about.  
 
Last but not least, what kind of city is Seoul to Moonwoo
-dang Bookshop?

The city introduces inspiration. In each city, there are 
contents that derives from the stories of that city, and we can 
feel those contents breathing in Seoul and other cities. If our 
hometown, Sokcho, inspires and purifies us, Seoul provides 
new stimulus to that inspiration and introduces other stories.  
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OFFLINE STORE

Kyobo Book Centre

Youngpoong Bookstore

Arc & Book Shinchon Store

Arc & Book Jamsil Store

Arc & Book Itaewon Store

Uhjjudah Promenade 

The Magazine Club 

Cafe Skon

Dongyang Bookstore

Bookstore Donga

Moonwoodang Bookshop

ONLINE STORE

Kyobo Book Centre kyobobook.co.kr 

Youngpoong Bookstore ypbooks.co.kr

Interpark interpark.com 

Aladin aladin.co.kr 

YES24 yes24.com

AROUND a-round.kr

E-BOOK STORE

Kyobo ebook kyobobook.co.kr 

YES 24 yes24.com

Aladin aladin.co.kr 

Bookclub Millie millie.col.kr 

Ridi Books ridibooks.com

Joins Prime  joins.com

PREMIUM BOOK

Where To Find Seoul Made 
Premium Book

Buy now

For inquiries on displaying SEOUL MADE Mini Book in your store,
 please send us an email to the following address:

hi.knox@a-round.kr

The mini book of Seoul Made is a booklet to showcase some of the contents for preview. 
Seoul Made Mini Book is available for free in the following locations.

PREVIEW MINI BOOK

Where To Find SEOUL MADE 
Mini Book

CAFE

Terra Rosa

Seoul Gwanghwamun Store, Seoul MMCA Store, 

Seoul SAC Store, Seoul Posco Center Store, 

Seoul Gil-dong Store, Gyeonggi Dongtan Lake Store, 

Gyeonggi Pangyo Store, Busan Suyeong Store, 

Jeju Seogwipo Store, Gangneung Imdang Store, 

Gangneung Gyeongpoho Lake Store

BrownHands

Guro Ditigal Complex Store, Dogokl Store, Suweon Store, 

Beakje Store, Gaehang-ro Store, Masan Store, Gwangbok 

Store, Lotte Premium Outlet Dong-Busan Store 

Peace Piece

Janggi Store, Jeongbalsan Store, Unjeong Store 

Slow Forest

Samcheong-ro 5 gil 20, Jongno-gu, Seoul

Itda Project

Seongmisan-ro 31 gil 14, Mapo-gu, Seoul

Café Skon

Seongmisan-ro 172, Mapo-gu, Seoul

Coffee Baljeonso

Tojeong-ro 49, Mapo-gu, Seoul

mk2

Jahamun-ro 10 gil 17, Jongno-gu, Seoul

BOOK STORE

Life Books

Seoul Store, Busan Store

Thanks Books

1F, Yanghwa-ro 6 gil, Mapo-gu, Seoul

Arc & Book Itaewon Store

B1, Itaewon-dong 22-76, Yongsan-gu, Seoul 

Uhjjudah Bookstore

Worldcup-ro 19 gil 74, Mapo-gu, Seoul

Bookstore Donga

Subuk-ro 108, Sokcho, Gangwon-do

Moonwoodang Bookshop

Joongang-ro 45, Sokcho, Gangwon-do

DESIGN SHOP

Object

Hongdae Store, Samcheong Store, Samdeok 

Store, Seomyeon Store, Jeonju Store, Jeju 

Seonheul Store, Seongsu Store

B-Side Ground

Yongji-ro 136, Gangneung, Gangwon-do
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