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Soojin

I have never lived in Seoul and don’t have any plan in 
the near future. But I’m reading SEOUL MADE. The 
only reason is that leaping through pages, I’m traveling 
around the city in my imagination. And it is exciting to 
sneak a peak of behind the scenes in the industries 
in the Seoul metropolitan area where cultural scenes 
are active and learn useful knowledge for life. Every 
time I find myself being urged to pack up and leave 
(yet it is always easier said than done), I rushed to 
the neighborhood bookstore to sit around in the travel 
section and to read books and spark imagination 
of traveling all around the world, from Bangkok to 
Hollywood. Vicarious satisfactions would be insufficient 
to explain myself – because I find myself satisfied from 
reading. And moreover, for a person like me who is 
distancing from all types of screens, travel documentary 
is the only category that I choose to be binge-watching. 
Undeniably, I’m a stay-at-home person who proactively 
seeks measures for experience from all available 
channels that are around me. 

sisaemdal

Reading all kinds of monthly magazines, I find myself 
looking for decent books that are packed sensible 
and intuitive idea and diversity. And as an influencer, 
the sixteenth issue of SEOUL MADE has definitely 
caught my eyes. The magazine has covered with its 
360-degree view, spanning from architecture, design 
and to many others. The magazine has been a good 
alternative for me who are refraining from meeting 
people in person because of safety concerns yet 
worrying about falling behind the trend. 

Lee Yoomin

Local and locality. These words are recently the buzz 
words. To me who struggled to find out out what exactly 
these are, the 20th issue of SEOUL MADE has helped 
me grasp a clear idea. This magazine is, indeed, full of 
magnetism. Each piece of article helps readers build up 
knowledge with concrete figures and clear explanations. 

haeon

I had another leap through the twentieth issue of SEOUL 
MADE. The issue was fascinating to me, covering 
all topics related with locality and local communities. 
And in particular, the coverage of Object, Sangsaeng 
Sanghoe and Tintype Korea has caught my eyes. After 
reading the issue, I found myself dropping by the local 
book stores of Changcheon-dong in Sinchon, Hongik 
Bookstore. The memories filled with smell of books and 
excitement seem to have had their second lives then. 

Seoul Made

《SEOUL MADE》 has been created to provide you with a diverse and 
fresh experience that is unique to Seoul.
Are you a millennial with a smartphone? Then you’ve found just the right brand. 
At 《SEOUL MADE》, we deliver Seoul’s tasteful, elegant, and convenient products 
and services that represent its vibrant atmosphere right to your doorstep.

《SEOUL MADE》 reflects the change in the industry of Seoul. We start from the 
history of hand-made manufacturing businesses and make our way to the state-
of-the-art brainwork that will transform the city’s landscape.
We cherish the baby boomers’ business values that led to Seoul’s miraculous 
growth, and we also celebrate the brilliant ideas of millennials that will shift the 
landscape of the city’s industry.

Our brand’s magazine, 《SEOUL MADE》, is a monthly publication that documents 
the dynamic changes in the city’s industry and the various individuals, companies, 
and platforms that come up with innovative ideas. We reinterpret the tales that 
we collect in our magazines to rediscover and furnish the stories that shine with 
“Seoul’s vibes.” 

Seoul Business Agency
www.seoulmade.com
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When Tastes Turn into Valuable Resource 
It is nothing new to say that everything we consume and experience, eat, wear, and enjoy, tells us 
who we are. The dining table, which was determined by the taste of the bosses and fathers in the 
Korean society in the past has now changed to an atmosphere of respect for individual tastes. 
The research on millennials and Generation Z - the age groups that are often referred to as 
Generation MZ in Korea and are the key consumer group today – revealed that all had different 
needs and life-oriented values. And one encompassing fact among these age groups was that 
each of one thousand people had different tastes. From a supplier's point of view, it is a crisis that 
they can be forgotten immediately if it fails to offer a suitable alternative to consumers who want 
something fresh and different. Perhaps that's why many companies are focusing on subdividing 
customers and providing customized services to them.

As a society evolves, lifestyle businesses for those who seek diversity in lifestyles are gradually 
expanding. As a lifestyle business, customer preference and delicate differentiation are 
paramount, the perspective and sense of business entity are required. Koreans who have DNA 
that quickly absorbs the latest trend and coolness and makes them their own again quickly 
formed a new market suitable for the era of taste. However, the matching between supply and 
demand is less than seamless because most consumers do not know exactly what they like and 
dislike. In addition, if the criteria for selection are ambiguous, the more alternatives there are, 
the stronger the loss avoidance phenomenon intensifies. Taste can be said to be a person's 
own perspective, attitude toward life, and sensuous preference formed by accumulating each 
experience. Indeed, we all need to think. about our tastes and preferences. Even if you don't 
know your taste yet, it's absolutely alright to give it a try now. Ask yourself what you liked and 
disliked, recalling what you ate recently, what you have on your desk and in your room, the social 
media postings that you “liked,” the places you visited, and memories with people you met. The 
context may not be consistent on the surface. Otherwise, just imagine that your room is a select 
shop and have a look around to see whether it best mirrors your tastes - not to show anyone, but 
to know about yourself. Going to fine dining alone and traveling while watching movies may not 
be because of individualism or because of inexperience in relationships, but because they want 
to immerse themselves without interruption. Indeed, you are what you prefer and thus, your tastes 
should be taken seriously.

Someone’s Taste

The Age of 
Diversity in Tastes

The other weekend morning, after asking myself what to choose between a 
bustling café and a quite tearoom, I remember that I give a try on the café, 
because I thought I could encounter people of variety of tastes. Admittedly, there 
are so many new things around the world that it is a challenge for one to find a few 
particular things that would be pleasant. This challenging aspect may explain why 
people tend to keep their close eyes on those who have been there and done that. 

TOPIC “Inundation of goods, contents, and places to explore and 
experience and desire of individuals for respect are added 
together to shed light on what curation could offer.”
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Choi is the CEO of a creative consultancy, Perception, and expert in brand experience 
design and design management. The multi-talented business leader has profound 
interest in cities, society and spaces, and dreams of bringing about positive changes 
to the world through the medium of design by diving deeper into human life, based on 
liberal arts and psychology. 

About Choi Sohyeon  
CEO of Perception 
perception.co.kr

Those Who Add Value to Tastes 
Growing number of people claim to have their own distinctive tastes - they are not only influencer 
in the media, but also have clear tastes and live their lives to their full. Although the society is 
overflowing with everything - products or services - there is still an unfulfilled desire for those 
who have clear likes and dislikes and delicate tastes. If nothing can be sufficient, they make 
their own. And rather than riding on what someone else has made for them, they make their own 
profile to share with close friends with similar tastes. They have one thing in common - they are 
constantly looking for what they like and are always open to new inspiration.

The Korean Broadcaster Yoon Young-mi's once posted on her social media account with her 
comments that read, "There are numerous items in the world, but it is really important who 
recommends them and whose perspective one is taking. from." Agreeably, there should be no 
clearer definition than "sharing and spreading personal tastes" to talk about tastes. More and 
more people respect and sympathize with her taste and life. In a world in which "who" makes 
and suggests is more important than focusing on "what," no matter how plausible an image is. 
Needless to say, only few would relate themselves to you unless you share your thoughts and 
deliver messages. In particular, in lifestyle business, “taste” can be an attractive themes and 
business item itself that expands and sustains the industry. In this regard, industries related with 
curation and editing have prospective for further future growth for the usefulness in ensuring 
consistency in context. Furthermore, inundation of goods, contents, and places to explore 
and experience and desire of individuals for respect are added together to shed light on what 
curation could offer. 

A Closer Look at Curation  
Quite fascinatingly, curation has evolved by setting standards, selecting, rearranging, and 
developing as the number of artifacts and works in museums and art galleries grew rapidly. 
Simply collecting physically similar properties is not called curation. It must be selected from a 
clear perspective and criteria, and each of the rearranged things must be meaningful in their 
relationship with each other. Even for a seemingly unfamiliar combination, as long as you have 
contexts and stories to tell, you can call it curation.

To ensure proper curation in the business, information on the taste of the audience is essential. 
These days, with the development of technology, vast amount of customer data can be easily 
acquired. Thus, you may think that personalized proposals are nothing complex if you make 
algorithms well. In reality, it is the exact opposite. No matter how extensive the data is, it is 
useless if you don't think about what data to collect, what insights to gain from accumulated big 
data, and what variables will work on customer taste information. The intuition and affection of 
the 'person curator' who is interested in customers and contemplates densely how to make more 
meaningful suggestions must be involved. Curation basically includes expertise in the items to 
be dealt with, large amounts of data management, and selecting and rearranging standards after 
establishing them to give new meaning. Curation can be said to be progressive or evolutionary, 
not complete, because a new relationship can be created, and another relationship can be 
created. Therefore, the purpose and goal should be clearer. Quality curation helps people who 
enter the fence to have the right experience for each person without having to go back far, and 
to inspire and imagine a variety of things through recombination of elements. However, in the 
era of data excess, algorithmic curation is using passive curation in which many companies can 
intervene in concerns that individual tastes may be confiscated, and that people may miss out on 
what they really want.

Furthermore, when a business decides to make use of curation, decisions should be made on 
whether contents are to be delivered, based on curation by identity, whether to team up with 
curators with similar tastes and perspectives to share their contents with the audience, or whether 
to create a platform to invite the audience for curation. Unless the identity of the curator remains 
ambiguous, nothing will be possible. These days, there is a wide spectrum of experience that are 
available that. depending on how you curate, you can lead you own life by your own curation. 
Some are still concerned that the attention will be concentrated on a handful of celebrity curators, 
yet the vast majority is inclined to stress that almost one deserves to enjoy the freedom of 
curating on oneself. Because relevant technology is available already.

Curating experts are showcasing a wider variety of sources of inspiration and experience which 
are made possible by collaboration. But not all collaborations are made by similar tastes. From 
time to time, it is diversity, contrast, and unlikeliness that creates enormous synergy. Admittedly, 
there is a fine line between a hustle and bustle place and a hot and buzzing place – this can be 
drawn by intention and goal that encompass the entire context. Hosts and guests with similar 
tastes would intensify density of tastes and deepen relationship, while those with different tastes 
will exchange what has previously been unexplored to expand scope of perspectives and thus, 
open grounds for curations of entirely new combinations. 

Taking on a Journey to Discover Tastes 
I still remember a line from a TV drama that if there is anything you like, your life would be fun 
and exciting. Knowing your taste, even if it is not anything luxurious, means that you know who 
you are. Individual tastes are not superficial styles – rather, it is about thoughts and experiences 
about life that you should not blindly take others' tastes as your own. Furthermore, if you want 
to be respected for your taste, you should also respect others’ tastes. It should always be 
appreciated that curation is not just a single point of view, but can be recombined endlessly, so it 
is not a fixed invariant that can be enforced. If you are not still sure about your taste, you may as 
well start exploring little by little from now on. You may take a look around and learn about your 
own tastes. However, you may want to save curation process for later. Because unless you know 
what you like, you will not be ready to make your curation with someone else’s. To begin with, 
you can start opening all your senses to nature and seasonal changes. Nature could give you a 
good starting point for discovering your own tastes.



The Era of Diversity in Tastes 
It is not time to practice tolerance to different tastes. With millennials and Generation Z – the age groups 
that are in pursuit of novel experience – emerging as the key consumer groups, marketers are keen to 
respond to different needs and tastes. One of the recent cases to note may be “mint chocolate persons” 
– a group of people who fell in love with the hybrid between mint and chocolate flavor. As mint chocolate 
became one of the trending snacks among the younger-aged consumers, confectionary and snack 
companies are rushing in to attract their consumers. Between January and July of this year, the sales 
of the mint-coated chocolate candies and bars surged by 573.6%. These mint chocolate persons are 
signaling spread of diversity and tolerance in tastes. 

Source “Neologism Encyclopedia – I’m a Mint Chocolate Person. Please, Respect My Tastes”, Asia Economy, 2021  
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They Know You Better Than You Do – Curation Services 
Curation services are increasingly serving customers, analyzing tastes based on big data. These 
services are meticulous in analysis of history that customers leave as they log in. In the music industry, 
the leading streaming platforms in Korea, Melon and Genie Music are investing their resources in 
advancing their curation services. For instance, these platforms recommend and automatically play 
music that are fit for running, and further, keep track of speed, time, and calories burnt. The algorithm 
of Netflix, CineMatch is on the similar extent. Based on past history, the algorithm learns actors and 
genres of preference and finds out which parts of contents were viewed repeatedly. Indeed, curations 
are replacing cookie cutter type services. 

Source “Serving Your Tastes - the Rise of Curation Service”, The Korea Economic Daily, 2021
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Revealing Tastes and Preferences on Social Media with Hashtags 
It has become easier to find social media posting that show off tastes 
with hashtags these days. In Korea, the accumulated number of 
hashtags that reveal tastes has hit the 10 million mark and keeps 
growing every week with new postings. A survey of more than one 
thousand participants between the ages of nineteen and fifty-nine 
discovered that more 46.5% of participants responded that they want 
their tastes to be respected by others. Seven out of ten respondents 
commented that they feel great when others nod to their tastes and 
preferences. As much as people are asked to respect others’ choices 
for tastes, growing number of people choose to show of what they like. 

Source “2021 Survey on Tastes and Desire for Approval”, 

 EMBRAIN Trend Monitor, 2021
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Your Tastes Can Turn into Capital and Resources – the Age of Emotional Capital 
D&Department has recently opened in Tap-dong in Jeju Island. It is a deft combination of 
a select shop, a restaurant and a hotel. What was formerly the old district that had been 
hollowing out, the neighborhood transformed into one of the attractions for younger-aged 
group. D&Department has made its name for its tastes and attracted customers to its stores to 
share their own. Needless to say, businesses need to start looking for ideas to meet demands 
for new experience and diversity, which are mostly based on emotional capital - tastes and 
preferences of individuals. 

Source “Kim Bora’s Space – Jeju Arario Road and ‘Emotional Capital’”, The Korea Economic Daily, 2021
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Your Tastes, 
Your Time 
Contents Meta Data Team, 
WATCHA

WATCHA has f i rs t  s tar ted wi th movie rev iew and 
recommendation service in 2011 and grew into one of the 
giants in the OTT* industry today. The contents platform 
owns approximately 622 million review data, pacing 
ahead of search engines and movie theater companies. 
Undeniably, in the midst of sparking competition, WATCHA 
has secured its foothold thanks to its extensive data. Here 
is a talk with WATCHA’s metadata experts on tastes and 
curation service. W
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*OTT(Over The Top) :  this refers to TV contents services that are 
provided online, rather than over conventional 
terrestrial or cable network. 
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You all claim to be contents fanatic(laugh).
Lee Hongbi That’s true. I start my weekend watching drama 
series and keep watching through the night.
Lee Dongkyeong Cultural contents – ranging from movies, 
drama, cartoons to K-Pop – are my cup of tea. I watch any 
contents of my interest over and over.
Cho Minji If you click “My WATCHA – See All Analysis” 
in Watchapedia, you can see the total running time of the 
movies that you left your comment or review on. I’m one of 
the top 0.3% of Watchapedia that I can proudly call myself 
a movie buff – so much so that I could watch as many as six 
movies in less than day.

Lee Chaeyeon I finish my day watching a movie at night. 
I need to have a list of what to watch before the end of the 
day. 
Kang Byeongjoon I make my own movie list, because I 
often find myself being anxious when I see everybody else 
talking about movies that I haven’t checked out yet. The list 
has piled up with hundreds of them now.

It is lucky for us to have five of you for the interview this 
time. Could you tell us about WATCHA? 
Lee Hongbi You get to work with great colleagues. 
Lee Chaeyeon If you like contents, WATCHA is where you 
can enjoy working!  
Lee Dongkyeong The company’s staying true to its motto, 
“respect for individuals.” You can comment on anything – 

even if it’s outside of your workscope. And the decision-

making process is fairly reasonable. 
Cho Minji The company pays respect to tastes and opinions 
of its employees, as well as its customers. And all of leaders 
and managers can have an equal say in the organization. 
Under any circumstances, decision is made that the vast 
majority of the members could agree to.

Kang Byeongjoon The company values every single piece 
of work and every single comment from customers. 

I have turned to Watchapedia to find video contents to 
watch. I suppose that the algorithm revolving around 
tastes is interconnected with OTT service of Watcha and 
recommends movies that I may like. 
Lee Hongbi That’s true. It may help you find movies of your 
life, and even save your time by checking out the ratings 
before you decide whether to watch that you might keep 
telling yourself, “If I didn’t sign up, would I be able to find 
this one?” I guess this is the key of the algorithm behind 
WATCHA’s service. 
Lee Chaeyeon It may leave you with some goose bumps 
that algorithm reads your mind and knows about your tastes. 
But the more you experience it, the more you will find it 
reliable that you will find yourself asking, “would this be able 
to guess how much I rate?” And it’s fascinating to check out 
whether other customers have similar tastes as yours, by 
checking out their pages. 

“Staying true to the slogan, ‘respect all kinds of tastes,’ WATCHA continues its 
ceaseless efforts in finding, curating, and generating a variety of contents.” 
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Cho Minji WATCHA is recently sourcing quality contents by 
hosting events that comes from out-of-the box idea, such 
as #WhoaWatchaParty. This implies that customers are 
relying on curation and tastes of Watcha these days. And 
it is good to learn that WATCHA is being one of the go-to 
services to check out niche movies with touching messages. 

“Respect for individuals” was the motto when the founder 
first started Watcha. And personalized curation service 
may have been part of the motto. Do you see that the 
company’s continuing the motto today? 
Lee Chaeyeon This is because Watchapedia has its vast 
pool of review data. Anyone, including movie fans and 
those interested in contents, come to Watchapedia to find 
information and rate movies. Some contents may not be 
available on WATCHA for streaming. Yet we see ratings 
being collected. Wouldn’t this hint at how Watchapedia has 
become popular and widespread?

I personally like comments from critics such as Lee 
Dongjin and Kim Dohoon being exposed. How are 
customers reacting to the strategy? 
Lee Hongbi Customers like finding comments from critics. 
For instance, when Lee Dongjin leaves a comment on a 
movie or a book, the content often takes the top position. 
WATCHA makes most of curation based on movies and 
contents that critics has rated high. 
Lee Chaeyeon They have had fans for many years, and 
once you start following Lee Dongjin, for instance, you will 
find his ratings and comments on almost all movies. And 
you can check out the summary from a page that keeps you 
updated on your friends or someone you’re following. These 
are added to make WATCHA one of the go-to services. 



S
E
O
U
L

M
A

D
E

2
4

2
5

What kind of data is Contents Metadata Team valuing 
these days? 
Lee Chaeyeon All data left on WATCHA and Watchapedia 
are valuable to us. We are carefully monitoring all ratings 
and comments on any movies. Because these data are 
crucial for calculating average ratings and building logics 
behind recommendations. 
Cho Minji Metadata of Watchapedia is useful for WATCHA 
when sourcing movies. All of ratings and comments are 
valuable to us. 

Could you share some memorable comments with the 
readers of the magazine? 
Lee Hongbi It’s from one of the customers on “The Scent 
of Green Papaya” – “the movie smells like wet grass that 
soaked up rainwater.”  
Lee Dongkyeong It’s the comment from the critic, Lee 
Dongjin on the movie, “Parasite” – “a fable on social class 
that is sharp yet sad, with rise and fall interlocking.” It was 
like a black comedy, as incidents surrounding the comment 
coincided with the movie. 
Cho Minji I would pick the comment from the critic, Lee 
Dongjin on the movie, “Josee, the Tiger and the Fish” – 
“Blessings to all that we’ve run away from. And forgive all 
the inevitable frivolousness of ours as time goes by. in the 
end, I wish what we had to leave behind doesn’t turn out to 
be too filthy.” 

You may learn about fascinating patterns behind 
customers and trend shifts, analyzing various data. 
Lee Chaeyeon I can see that customers choose to enjoy 
related contents, as well as the contents that they originally 
plan to watch these days. I’m in charge of overseeing 
Watchapedia Home Ranking, and witnessed scripts or the 
recovered edition of the original contents being published 
and soaring in rankings after a drama series makes a hit. 
These days, the movie, “Shangchi and the Legend of Ten 
Rings” is trending these days that the original comic series 
are topping the ranks of among the books. 
Cho Minji Watchapedia is quick in responding to social 
and cultural trend in Korea. Observing the rankings, I could 
read the recent trend. These days, movies like “Contagion,” 
“Minari,” “Parasite,” and “Best Offer” are taking the top 
positions. 
Lee Dongkyeong With patterns of generating and consuming 
contents changing these days, Watchapedia sees requests 
for registration new media contents growing these days. I 
could see demand for these new types of contents growing 
these days. 

Could you talk about one of the key accomplishments of 
the team? 
Lee Dongkyeong It’s not part of my roles and responsibilities, 
but since all the teammates are in love with contents and 
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consume vastly, I’m actively taking part in selection and 
sourcing process. I’m happy to introduce contents such as 
“Titan,” “Annette,” and “Happening” and see them being 
received well.
Lee Chaeyeon The team repeats the work of generating 
new database and screen meta data that we don’t see any 
particular achievement. But I can recall “Watflix” that we 
designed with other teams for April Fool’s Day. It was about 
recommending contents on Netflix, but we had to spend 
enormous amount of energy and time because we faced 
too many to screen. But we feel rewarded, after receiving 
positive feedback and eventually, receiving awards for 
marketing. 

It was a humorous event, promoting your rival, as well as 
yours. 
Lee Dongkyeong The teammates mentioned that the event 
had some humor. But we don’t see Netflix as our rival – it’s 
more like a complementary goods. Because whereas some 
may be available on Netflix, they are not in Watcha. Instead, 
we’re serving customers with all video contents that are 
available in Korea.  

Could you tell us about efforts that the team makes to 
learn more about tastes and preferences of customers?
Cho Minji Watchapedia’s customers are knowledgeable 
about movies, dramas and books that everybody else 
may not know. So, we make sure we don’t miss out any of 
comments. We are making our efforts in closely watching the 
trend at home and abroad to reflect timely on the reviewing 
process. 

Would you share a few words with the readers of SEOUL 
MADE on why they should choose Watcha? 
Cho Minji Looking for something special? Come and check 
out WATCHA!  
Kang Byeongjoon Watcha respects anyone’s tastes and 
preferences. Come to us. We’re here to serve you.

Lee Chaeyeon Find your own tastes. Because everyone 
else’s is taken.

Lee Dongkyeong Having a hard time finding the right 
contents? WATCHA is here to help you! 

Could you tell us more about the mission, “difference 
could lead to diversity in the world.” 
Lee Dongkyeong Contents make us experience the world 
that we cannot otherwise in the reality – from past to future. 
I believe that it is the imagination that make up the core 
part of our ability in relating ourselves with others. And the 
team is convinced that valuable contents will not only satisfy 
tastes of individuals but also change the world.  
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Could you tell us about the contents that WATCHA is 
working on these days? 
Lee Hongbi We are working on a variety of projects, 
including “Unframed” that is directed by actors themselves, 
“Sporty Brothers” that we’re working closely with T-Cast, 
“Good Good” that we’re creating with YouTube creators, 
and a documentary to tell stories behind a baseball team, 
Hanhwa Eagles.   

Tell us about your favorite curation service. 
Lee Hongbi I have Coupang, Coupang Eats, Spotify, 
ZigZag, and Wadiz on the list. And I have recently began 
to pay attention to asset management for retirement that 
I frequent open the app of Samsung Securities. After I 
shared my preference and goal, the app gives me a list of 
recommendation of investment. 
Lee Chaeyeon YouTube! I watch a few, upon receiving 
recommendation from algorithm. And I set alarms from 
Danggn Market, sharing a few keywords related with my 
subjects of interest. 
Lee Dongkyeong Spotify is one of the services that I tap on 
often. I like it because I get to find music of the artists from 
outside of Korea that I wouldn’t otherwise be able to find 
from other streaming services in Korea, and I could find new 
pieces that I may like, even though my knowledge in music 
may be limited. 
Cho Minji Mabo is an app for meditation that a good friend 
of mine has recommended. I could choose different types of 
meditation by mood and circumstances. I would recommend 
for those who need to relax mentally. 
Kang Byeongjoon I spend enormous amount of time, 
watching video clips on YouTube. It seems to know almost 
everything about me that I second to someone’s comment, 
“only few would have found this video clip from online 
research.” Undeniably, YouTube has become the center 
stage for all types of contents. And it has become a useful 
source of information for meta data-related work. 

What kind of changes would curation services would bring 
to our lives, as we make most of these services to learn 
about and find our tastes?
Lee Dongkyeong Quite unlike the past, we don’t wait for 
contents generators come and offer contents for us. The 
ecosystem has been reshuffled to pivot around individual 
customers that the system is revolving around “me” – so 
much so that the ecosystem is often called “Meco System” 
in the industry here in Korea these days. I anticipate and 
sincerely hope that diversity becomes part of the new norm, 
especially in terms of tastes and values. 
Lee Chaeyeon I often tell myself, watching a few programs 

like “You Quiz on the Block,” that there are so many people 
around the world with different backgrounds. And it is 
exciting to have a listen to their stories. I view that as each 
one of us start paying close attention to tastes, diversity 
and tolerance will become part of the society to ensure 
richness and stability. Just as an ecosystem with biodiversity 
flourishes with stability, diversity in tastes will function the 
same for the society. 
Cho Minji Once you know what you like what makes you 
happy, you will treat yourself better. And as each one of us 
start doing so, we will come together to make a rich source 
of stories to tell that would enrich our lives. 

Your amazing responses gives readers food for thought. 
Could you recommend a few contents for readers of the 
magazine who are staying at home for safety? 
Lee Dongkyeong A collaboration. between BBC and HBO, 
“Years and Years.” It is relevant for many of us, touching on 
a variety of topics, including politics, society, environment, 
and technology. The sixth episode, in particular, touches 
on a topic that reminds many of us of COVID-19. It is 
illustrating a dystopia that could unravel in a foreseeable 
future, yet a bit of warmth that the producer often adds.  
Lee Hongbi I would recommend “Temptation Island” for 
those who have little choices but to stay at home for safety 
in the midst of pandemic this year. I suggest you imagine 
that the pandemic will be over after binge-watching all the 
episodes of this addictive series. I can tell you that once you 
start, you won’t stop. 
Lee Chaeyeon The documentary series in WATCHA 
Exclusive are highly recommended. Just to name a few, 
I can come up with “Feels Good Man,” “Liverpool FC,” 
“Framing Britney,” “Assassins,” “Totally under Control,” and 
“Nike Scandal.” With fall season coming up, I suggest you 
start watching each of these from Watcha Exclusive.  
Cho Minji We all know that it may never come back, but 
most of us are missing the time before the outbreak of the 
infectious disease. In this sense, I recommend you watch 
“Ghost Story” – a story about waiting, forgetting, and most of 
all, “home.” The ghost covered in white cloth seems to give 
a comforting message to all of us waiting for something that 
never comes back. 
Kang Byeongjoon “Late Autumn” is one of my favorites that 
I often relate fall with the movie. I wish the movie illustrating 
a short-lived love story staged in Seattle could be relevant 
for those who look to get immersed in the autumnal mood. 
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To you, what is “Seoul?”
Lee Dongkyeong It’s the city where I have spent two thirds 
of my life, and the place that I seek to be familiar with once 
again.   
Lee Hongbi To me, Seoul equals to Watcha. I came to the 
city because I wanted to work for WATCHA.  
Lee Chaeyeon The city has nudged me into delving deeper 
into my tastes. It gives access to variety of movies in movie 
theaters and festivals that I get to find a diversity of movies. 
After I moved out, I have more rooms to explore my own 
tastes. 
Cho Minji The city is a place that I want to remember as my 
hone someday. I have spent much time in the city since I 
relocated myself. But I have been to numerous parts of the 
city and I suppose I can speak Seoul dialects these days 
(laugh). Nevertheless, Seoul is still the city that I feel I stay 
for work, and should take care of everything on my own. I 
look to take up on my own adventure, enjoying every nook 
and cranny of the city. I may spend the rest of my life in the 
city, yet when I look back upon myself in the future, I wish I 
could remember Seoul as the city with warmth. 
Kang Byeongjoon Just as the Korean proverb tells us, 
“Horses should head to Jeju Island, whereas humans, to 
Seoul.” It’s where you get inspiration from. 

How would you define “tastes?” 
Kang Byeongjoon It gets richer when you find something in 
common from someone else’s. 
Lee Dongkyeong It was once the subject of criticism for 

causing discrimination among different social classes. It is 
subject to outside influence throughout different stages of 
life yet keeps attracting attention. It can tell you who you are 
and be useful for filling psychological gap and distances 
with others. 
Lee Hongbi It’s much like a finger print. They may look all 
the same, but if you take a closer look, each one is different. 
Cho Minji It is part of your identification now. Each of six 
billion people on the planet Earth has different tastes.  

Tell us about your tastes, and what you do specifically? 
Kang Byeongjoon I drop by one of my favorite cafés once 
a week to idle away. It is not about finding tastes, but it’s 
about keeping up with my own.  
Lee Dongkyeong Magic, legend, heroes and humor are the 
main pillars of my pastes. The bedtime stories, the novels 
that I read in the classrooms, sneaking underneath the 
textbooks, the comic books that I rushed to rent, and movies 
that I would watch after finishing my part time jobs – all of 
these have been added to help me find out what I like now.  
Lee Hongbi I like the comedy that make me roll out on the 
floor yet filled with warmth. I always look for comedy that 
makes me laugh, but still delivers warm messages. I would 
always rate five out of five and leave comments that I would 
watch over and over for this kind of movie.  
Cho Minji I don’t like coffee, drinks, and cigarettes. I like 
romantic comedy from the US that are realistic. I do try 
everything I can to find my own tastes. 
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CEO of Soso Stationary Yoo Jihyeon 

Time to Look Back Upon Oneself 

Soso Stationary is definitely distancing itself from other trend-savvy stationary stores. 
Instead, this stationary shop is attracting customers with stationary items that many would 
look for in a longer-term and be convinced on “why they should be around.” This set of 
ethos has built up a firm foundation for the stationary store in its ninth year since the first 
day of opening. The CEO of Soso Stationary mentioned that the first thing she did in the 
morning was to sit at her desk and write a few lines. Upon asking what she would write, 
Yoo said, “We all spend time peaking at what everybody else writes about. That’s not too 
bad. But I’d like to suggest we spend time looking at our own selves and create our own 
contents. And everything starts from writing a few lines.” Listening closely to her, stationary 
items have now seemed to be more powerful than ever before. Yoo further added that if you 
do not want to let go of brilliant ideas flying into your mind and repeat the same mistakes, 
you should sit down and start writing and taking notes – these are the keys to whatever you 
may be aspiring. The interview to exchange insights and thoughts on stationary items and 
tastes is likely to make you intrigued to find anything to write a few lines. In
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“I don’t see that the stationary store has 
any particular tastes. Because I believe 
that stationary items should function like 
canvas for any kids of tastes.”

You opened Soso Stationary during the last summer 
vacation of your university years with four of your 
classmates. What changes have you gone through since 
you first opened? 
When we started, we paid attention to aesthetic elements, 
including color and texture. But these days, we have shifted 
our focus to invisible elements, asking ourselves, “why?”, 
“how?”, and “for whom?”.

Have you faced challenges running the store for many 
years? 
After I learned that I could not get paid for the sales that 
I had raised for a year from the former business partner, 
I came to guard myself against risks in a sense. To be 
optimistic, I began to ask myself a series of questions before 
I make decisions, such as “is it right to start a business 
relationship with this company?”, “can I trust this person?”, 
and “is the display one of the best ideas to come up with?”. 
Sometimes, I like the outcome, while some other times, 
I don’t. The sales have often turned out to be below my 
expectation. 

What has brought Soso Stationary where it is today? 
I have always told myself that I should hang in there for “at 
least a decade.” Because my father would tell me that I 
should be ready to keep doing for at least ten years before P
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you know what it takes. The personal goal has been helpful 
in keeping the business afloat. 

Despite all the digital devices and gadgets, and applications, 
many are still choosing to take notes on notepads. Are you 
one of them? 
That’s correct. I like typing on keyboards, but I like finding 
my handwriting on my notepads as well. Because I get to 
read between the lines and find out what is in my mind. I like 
taking notes in lectures as well. Taking down questions that 
fly into my mind, I feel like I keep growing. 

Personally, as a person who is not much interested in 
stationary items, I am curious about what could be in 
minds of those who are into notepads, pencils, and 
masking tapes. I assume that they have their own tastes 
and like tidying up everything around them. 
It may differ from one person to another. But in my view, 
anything you do with stationary items is close to “owning,” 
rather than “organizing.” And I’m not a type of person 
who’s well organized. I need to be honest that I’m more of 
maximalist. If I find anything I like, I take pictures first, and 
then find myself being urged that I want it in my hands. I’m 
a type of person who believes that I should make efforts to 
finally make anything I like my own. 

That’s interesting. Because most stationary items 
collectors call themselves maximalists. But for others, they 
seem to be “the maters of organizing.” 
When a maximalist falls in love with stationary items, 
that may be the case. You get to reveal your tastes by 
showing how you organize them. It takes some tidiness 
and organization to show your tastes and preferences. And 
once you are into stationary items, you will naturally become 
better at organizing. That’s one of the reasons why we are in 
love with stationary items (laugh). 

What could be the correlation between your tastes and 
that of Soso Stationary? 
I like bold colors, pattern, and messages. This is why I like 
works from Alexander Girard. I listen to the American Hip 
Hop and Jazz. But I don’t see that the stationary store has 
any particular tastes. Because I believe that stationary items 
should function like canvas for any kids of tastes. 

Soso Stationary seems to pay careful attention to photo 
shootings as well.
The partner, Bang Jimin is a photographer with unparalleled 
aesthetics and ethos. And most of all, each items is precious 
to us that we need to pay close attention. Thankfully, 
we receive positive feedback on photos, as well as the 
products. 
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I imagine that you have stationary items collectors working 
with you.
Other than Bang Jimin who’s on leave, Baek Onyu has been 
working with us for the past three years as a designer. And 
Bae Sera has recently joined us, and Cho Hyeonhee is with 
us to take care of merchandizing. Each one of us is different 
but has great sense of humor. And the team encourages 
each member to find what each of us can be the best at and 
develop it further. We sit down together to find opportunities 
in making such brilliance shine through while working with 
Soso Stationary. 

I have found one of the media interviews, mentioning that 
you’re giving your all in keeping Soso Stationary the way 
it is. Throughout the past eight years, you may have faced 
numerous challenges. 
When I first opened, I sought to deliver brand messages 
with visual elements, including font, colors, and tone and 
manner. Because that was what I had learned at school. 
And I thought I could keep the store afloat by doing so. But 
I went through changes in mind and learned that I need 
to know what makes Soso Stationary the way it was, other 
than visual elements. And these included ethos, messages, 
and stories behind the brand. I need to be honest that I was 
shocked when I first realized it. I was on the brink of losing 
them all in the beginning of the year when I sought to design 
a scheduler for smart devices. But I scrapped the idea 
because it was clashing with the ethos of Soso Stationary. 

It is definitely a challenge to be yourself. What made you 
keep up with the tastes and ethos of Soso Stationary? 
From time to time, I go back to the notes and memos from 
the past – these include notepads, postings, interviews, 
photos, and even messages that I sent to friends in the past. 
I take a closer look to have a deep dive into my inner self. 
And asking myself the motivations and reasons behind the 
thoughts, comments, and measures back then, I can easily 
find some cluses. Then I either add or subtract to make my 
messages more convincing – whether it can be relevant for 
those who choose to write with their own hands. 

It is becoming increasingly important to know your own 
tastes these days. What could be the key policy of Soso 
Stationary? 
Soso Stationary seeks to define tastes that pay respect to 
various yet invisible tastes, including tastes of those who 
make, those who care about nature and environment, and 
those who cherish letters and texts. In particular, I pay 
attention to tastes revolving around eco-consciousness 
these days – these include packaging process, and further, 
left-over paper or materials after the process. Because the 
best scenario could be leaving no wastes from the process. 

The character, “Charmmundeok” is really cute. Could you 
tell us more about the character? 
The team has designed the character to get closer to 
those who use stationary items. Because most of us are 
introvert that none of us seems to approach customers for 
communication. But when we deliver brand messages, 
we need to be friendly in tone and manner. That is one of 
the motivations behind designing the character, the fifth 
member of the team. 

The homepage begins with an interesting phrase that 
reads, “perhaps notepads are our brains that turned into 
papers.” 
As a person with design background, I am used to visual 
thinking process that I come up with such phrases from 
time to time. And I write anything that flies into my mind onto 
notebooks. To me, objects and memories have a few things 
in common. If you keep an object beyond your reach, you 
will lose it. And similarly, if you don’t look back upon your 
past memories, you’re likely to forget them. 

After finding a copy on your website that read, “each 
of masking tapes has its own universe! Should I say, 
it’s poised to mask the entire universe?”, I murmured to 
myself that one could have a perspective toward masking 
tapes like yours. What could be behind the masking tapes 
that you sell? 
Wouldn’t it be a story behind all acts of using hands and 
tools, as well as attachment to stationary items? Those small 
acts are added together to create your own universe. 

Samsung, Munhak Dongne, and MMCA are some of the 
extensive list of businesses and organizations that you 
have closely worked with. Could you recall one of your 
passion projects? 
I have loved all the collaboration projects that I have run 
with my partners. Because even if I see some rooms for 
improvement, I would have more opportunities to get better 
for next projects in a longer run that I come to appreciate 
anything in front of me. The work with Samsung was one of 
the most memorable ones. We worked on notebooks for the 
in-house community and came up with an idea of adding 
a few slides of stickers inspired from logo and slogan of 
the community. It was a smaller project, but the reason 
why it left me with lasting impression was the comment and 
feedback from the manager back then – the manager gave 
me a thank-you note back then, saying that it was a novel 
experience to create goods that only few would have. Most 
of all, the manager was considerate and thoughtful in every 
aspect. 
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What could be the secret behind Soso Stationary 
attracting endless list of organizations for partnership? 
It’s the attention and passion of the team for the project with 
the clients and unearthing their key strengths. The team 
never stops asking questions at the meeting, including what 
the project is for, how the client seeks to run the project, 
what the client expects, and what each member of the 
project is looking forward to. 

You’re running a project with SBA these days. Could you 
tell us more about the project? 
“Morning Page” is trending these days – this encourages 
you to dive into your subconsciousness and bring it to life 
by writing it down. This is closely tied to what has been 
underlines in Hal Elwood’s Miracle Morning – a secret 
behind building good habits. We are working with SBA to 
share ideas on building good morning routine, based on the 
unique perspective of Soso Stationary. I strongly suggest 
you join us. You can start creating your own contents, 
making a good use of what you have in your mind for the 
first thing in the morning. You will find yourself filled with 
positive energy that you may have never imagined. I started 
my own recently as well and doing it every morning. 

What is “Morning Page” themed around?
Before this interview, I leapt through my own notebooks that 
I keep for the Morning Page project. I asked myself what 
flashed into my mind and what I scribbled down. Then I 
realized how much I liked answering to the questions to my 
inner self, such as “why did I say so back then?” and “what 
was the truth behind the words?” – these helped me find 
clues to the motivations behind all actions, as well as the 
anxiety in me. Every morning, I go back to the past page 
on which I wrote down “Companionship = Questioning + 
Answering.” Because I felt that unless I ask questions and 
find answers for myself, unnecessary emotions would loom 
over myself and push me into making mistakes. These may 
be trivial, yet I have found that I could easily miss out on 
these.  

You may have touched on the virtuous function of writing. 
You seem to spare a few minutes of your day to keep track 
of your thoughts and ideas and get to know more about 
yourself. 
That’s right. If you don’t make your idea and thoughts into 
texts, they would disappear like mirage, and causes and 
effects lose connections. And most of all, you get to view 
everything from limited perspective and angles. But as you 
start writing down your ideas and thoughts and anything 
related to them, you will find the connection among them. 
For instance, when things didn’t work out as you planned 
and intended, you can track back and find out what you 
missed out and what you need not to repeat the same 
mistakes. Especially, when you feel you’ve run into a wall, 
I’d like to recommend you scribble down at least a few 
keywords.

To you, what is “Seoul”?
It is a city that makes my life diverse and colorful. 

Could you tell us more about what you have liked for many 
years? 
I like being close t o nature. I try my best to keep greenery 
as close to me as possible. And for anything that I would 
use for years – purse, bags, iPod case, credit cards and 
trash bins – I choose red. And I start my morning routine 
with piano music as well. These days, my pick is “Jeju – the 
Music of Forest” by Baek Jeonghyeon.

Could you tell us about your efforts in keeping up with 
your tastes? 
I do my best not to chase too much after something new. 
Because I can recall that I was after new and fresh ideas 
and items but ended up being wearing out from chasing 
them. I learned that it was alright to be a bit lazy and slower 
paced to take a fresh perspective and keep up with my own 
tastes.
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Six Brands to Help You 
Discover Your Tastes  
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The world is inundated with services and products these days that it 
takes enormous amount of investment of time and efforts. Agreeably, 
it takes series of trial and error to find your own tastes, while it poses 
some psychological barriers to explore anything new. But if you 
can find friendly guides who would help you save time and energy 
– ranging from coffee, plants, drinks, arts, books, to subculture – it 
would become easy and exciting to find your own tastes. Here are 
six different brands that are ready to be such reliable ones. 

HELLO

Café Box
Simda
Don’t Panic Seoul
Artventures
FLYBOOK
Sulfun

©
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For Those Who Keep 
Looking for a Cup of Life
Café Box

CEO of Café Box Lim Yongshin  

wider variety of options. Other than coffee, consumers here 
in Korea can have an extensive range of choices for beer, 
wine, and traditional drinks, implying that “diversity” has 
become an important part of life and culture. I anticipate that 
we can have more options to enjoy coffee in the future.  

For curation, what do you pay the most attention to? 
The catch phrase “curation of tastes” seems to tell all 
about what we pay attention to. Because the word, taste 
itself bears the meaning that it is subjective, we see that 
the key is to build up the algorithm to convert subjective 
comments into objective data and then make optimized 
recommendations. 

What do you see ahead of Café Box in the future? 
The focus is currently on coffee, but we’re looking to expand 
the categories. Just as the name tells, we’re seeking to 
deliver almost anything you can find in a café. And we’d like 
to offer more opportunities to actively take part in the market 
for roasters. But to make that possible and make our foothold 
in the roasting market, we need to have facilities abiding 
by rules and regulations for food processing companies, 
make investment in roasting facilities, and most importantly, 
take good care of business management, encompassing all 
activities including marketing and logistics. The entire team 
is looking for the best possible measures to reduce risks for 
our partners. Lastly, we are planning to showcase packages 

that are customizing to lifestyle. The packages will include a 
combination of coffee and decaffeinated coffee to enjoy all 
day, and a package of drip bags and coffee beans to enjoy 
anywhere you like, whether at home or at work.  

To you, what is “Seoul”? 
Seoul is the city where I made my turning point in life. For a 
person who grew up outside of the city, the moment I moved 
to this city was the moment of transformation. I have met 
numerous people and had a variety of experience before 
starting my own business. If I hadn’t come to Seoul, I would 
have never dreamt of staring any business. Because so 
many of start-ups are based in Seoul metropolitan area and 
offers an extensive variety of products and services, I have 
been inspired and motivated to take up on a challenge. 

What do you do to keep up with your tastes? 
I have gone through numerous trials and errors, because 
I felt that experience will help me find what I like. As for 
coffee, I have tried almost two thousand different coffee that 
are available here in Korea. I have toured around countless 
number of café across the country and exchanged opinions 
with team members. From the experience, I learned that 
each person could have different tastes. The experience 
has motivated me into starting Café Box to help customers 
find their tastes more easily. 

It is a pleasure to meet you in person. Please tell us about 
Café Box. 
We offer subscription service with customized coffee beans 
to suite customers’ needs and tastes that we learn from the 
in-house developed algorithm. Customers can choose from 
the extensive variety of product line up, ranging from coffee, 
decaffeinated coffee, drip bag, capsule, and tea bag. And 
each package include coffee from two or three roasteries 
every month. You can enjoy coffee from different roasters 
that customers have nicked named the service, “Café Tour 
at Home.”   

You call your subscribers “Yeolmae,” a Korean word for 
fruits? 
That’s right. Because we view that the relationship between 
Café Box and the subscribers is similar to that of coffee trees 
and fruits. Just of fruits from coffee trees bear green beans 
that later grow and be roasted into coffee beans, we try to 
deliver our message that it is the close relationship with the 
subscribers that makes Café Box sustainable. We chose the 
nickname for the subscribers after a round of contest that 
we feel attached to it. We are open with all communication 
channels to listen carefully to the voice of customers. 

You will go through numerous thoughts before you send 
new packages every month. 
Coffee is more sensitive and sophisticated than anyone can 
imagine. Not all specialty coffee can be the best coffee to 
you. This explains why we go through rigorous screening 
process when we select coffee beans. Once the team 
shares lists of coffee brands, all members make research on 
social media accounts of these coffee brands and even try 
their coffee at their cafés. We tap on every possible measure 
for analysis and research. 

Could you tell us what comes after the screening process?
After the screening process, we select new partners before 
we visit their roasting facilities and interview roasters. Once 
we decide that we work with the new partners, our partner 
baristas will brew coffee to build up database in detail. But 
when they find out that the coffee beans do not pass certain 
threshold, we don’t sell them. The database will advance 
further through learning algorithm by collecting review and 
comments from our customers to reflect on the processes 
for the next curation services.     

The team go through multiple steps before the coffee 
beans are finally delivered to the front door. And demand 
for coffee is growing these days. 
The growth of specialty coffee industry in Korea has played 
its part. While a handful of big names has continued 
research and marketing activities pivoting around specialty 
coffee, smaller-sized cafés have made their efforts in 
securing their competitive edge that consumers now have 

©Café Box 

©Café Box 
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It is such a pleasure to meet you in person. Please tell us 
about Simda.
Curators are introducing a variety of subjects and items 
under certain themes. And to me, plants are such subjects. I 
am here to bridge between greenery and people. Yet it takes 
quite a while to know what customers like before plants are 
delivered to their front door. To simplify the process yet find 
essential information, while categorizing plants, the team has 
gone through adjustment to finally introduce virtual curation 
service for greenery. Simda is a curation service for those 
who seek to live with greenery, and makes recommendation 
based on tastes, environment, and lifestyle. 

Could you tell us what kind of questions you ask your 
customers before you make your recommendation?
We ask about spaces and environment. For instance, we 
ask whether the space let sunlight in or is shady – one of 
the key criteria. And then we narrow down by learning more 
about tastes, preference, and lifestyle. And then lastly, we 
select a few that would best suit to the needs. In addition, 
we select pots and other materials to match with interior of 
the place where plants are to be placed.  

Who could be the best candidate of your customer?
I suppose that the service could be helpful for those who 
barely knows what kind of greenery they like or what could 
be suitable for their place. The majority of customers are 
the beginners who have just started to get to know about 
greenery and plants. And assisting customers with selecting 
greenery, I came to learn what challenges and difficulties 
they face in different environment. And with data added up, 
I came to have my own knowledge from experience.  

What could be the common mistakes that the first-timer 
often make?
Most customers forget that plants are “living creatures.” 
I can recall that I received a pot of rubber tree species 
before. I was full of passion that I observed it everyday and 
kept a journal, but then the passion waned shortly later. But 
I watered the pot almost everyday. Then I found that the pot 
rotted and died out during fall and winter. Looking back, I 
concluded that I should have kept interacting with the plant. 
It is not just about how often I watered the plant, but also 
about how much sunlight, fresh air, and humidity it needs 
and how seasonal changes were impacting.    

It is sad to see your plants die out. 
Absolutely. I first began to learn more about greenery 
because I didn’t want to see my plants die out. I see less 
of them dying out than before but I keep up with my policy 
that I should read what’s in them. Curating greenery, I 
always look for sustainable measures for both greenery and 
customers. 

What made you introduce greenery kits.
Assisting customers with sustainable life with greenery, 
I learned that customers face challenges from repotting 
that they wander around nurseries or seeing plants dying 
out after roots were hurt from repotting. I first gave a few 
verbal explanation or sent messages or emails to share tips. 
And then later, I have come up with my idea of introducing 
greenery kits.   

Please tell us more about the kits.
It a set of three kinds of greenery, pots, soil, and stones 
that are based on recommendation of the curation service. 
And the kit include instruction on how to take care of the 
greenery, including how to water, expose to sunlight, and 
give fresh air – all the essential information. The support and 
interest drove success in a few funding platforms as well. 
The kits have evolved further throughout the latter half of 
the year that they are being offered as promotional gifts or 
educational tools in a variety of events and venues.  

What could be the core values behind “sustainable 
greenery life” that Simda aspires?
You may related greenery with eco-friendliness. But working 
on greenery, I found numerous elements that are on the 
exact opposite end of eco-friendliness, which have given 
me a lot of food for thought. Platics pots and waterproof 
packaging are just to name a few. To get rid of unnecessary 
elements, we make our best efforts in finding eco-friendly 
products and replaced packages with newspapers and 
papers. And we offer discounts for customers who bring 
in paper cup carriers as well. The entire team continues to 
learn more about eco-friendly materials. I admit that it was 
challenging and overwhelming at first, but in the end, the 
entire team push ahead with the efforts for the sake of all – 
the plants, the planet, and the people.  

To you, what is “Seoul”? 
Seoul is the city where I was born and grew up, but it is 
still new and exciting to me. I believe that the walking 
path stretching along Namsan Mountain side and parks 
in numerous places in the city helps people in the city get 
closer to greenery. I used to like dense forests, but I prefer 
smaller-sized parks these days. I feel lucky that I live in a 
city where it is safe to take a walk around neighborhood 
parks. 

What do you do to keep up with your tastes? 
I consider myself a very sensitive person. And such 
sensitivity makes me conscious to the latest trend and helps 
me learn more. Furthermore, I get to know more about what I 
like and dislike. In fact, life itself is about taking on a journey 
to get to know more about yourself. 

Bridging Between Greenery 
and People 
Simda 

CEO of Simda Lee Jooyeon  
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Don’t Panic Seoul is a type of magazine with a package 
of items, including art posters and stickers in a square-
shaped bag. Could you tell us more about the magazine? 
Don’t Panic Seoul is a periodical publication that covers 
music, arts, culture, and events of the time, based on 
diversity. We publish the magazine on a monthly basis, with 
a set of stickers and posters. The magazine is is available 
for free in one hundred thirty different independent cultural 
spaces in Korea nationwide to support artists. Last year, 
we started subscription service, “Panic Button” to deliver 
the magazine with music contents in vinyls and high quality 
posters.  

Don’t Panic Seoul is gathering attention from readers that 
some are touring around places to find the magazine. Who 
are the main target readers?
I suppose that readers who seek to get to know about new 
tastes and respect diversity keep looking for the magazine. 
The readers keep sending encouraging messages by 
posting on social media that we find the morale being 
boosted. It is, indeed, exciting for us to hear that some 
are mapping the places and areas where the magazine is 
available (laugh). 

What made you introduce the subscription service that 
you’ve mentioned?
My stint of musician and producer for Dr. Simpson was 
the starting point for my artistic career. My music is often 
categorized into “indies” and “underground hip-hop,” 
but faced challenges in finding channels of promotion for 
independent artists like myself. To solve the problem, I 
became to make free magazine to communicate with fans in 
physical spaces. Since then, the team delivered a series of 
artwork for album covers and hosted a few exhibitions. And 
then we came to include vinyl to share touching and moving 
moment of listening to music with subscribers. 

You’re actively involved in making the playlists for the 
vinyl. What are the key criteria?
Voice of subscribers is the key to us. And even though 
the magazine is not online-based, we seek to be active 
in communication through social media channels. In 
parallel, for Dr. Simpson Company (DSC) – the music label 
based aspiring diversity – we closely listen to experts and 
professionals in the industry as well. WE select a variety of 
topics to cover and promote musicians and their musicians 
that are yet to be introduced in the market.

You would have to open all your sense to spot the 
subculture of the time and deliver relevant contents. 
Quite thankfully, artists began to come and contact us. 
But at first, I admit that all the team felt pressured to make 
money from branded contents or delivering unique contents. 
All staff members have made ceaseless efforts in unearthing 
artists, touring around exhibitions, concerts, and parties. 
The pandemic has posted restrictions on such efforts, but 
with online platforms becoming more stabilized, I can see 
the staff members being keen to find alternative measures to 
catch the latest trend. 

What is the ultimate value that Don’t Panic Seoul is after? 
We are after deliver sentiments and emotions that fans and 
subscribers can find from analog elements. But before 
that, I feel that we all need to redefine what is analog and 
what is digital in the midst of transformation at break-neck 
speed. The magazine seeks to embrace the newly coined 
word, “physital”* as the new analog and introduce relevant 
artwork, event, brands, and contents.   

A Package 
from Subculture Scenes
Don’t Panic Seoul 

CEO 0f Panic Button & 
DSC, Dr. Simpsom Company Choi Chanyeong 
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* Phsital : a combination of the words physical and digital, refers 
 to merger of convenience of digital technology and 
 physical stores to enhance consumer experience.

To you, what is “Seoul”? 
Seoul is an incubator for artists and a source of inspiration. 
While people from outside of the city gather in certain areas 
by interests and needs, they could scatter to other areas 
due to gentrification or redevelopment. Seeing the list of 
places where the magazine is available – the places in 
Haebangchon, Seongsup-dong, Munrae, and Hongdae 
– I feel overwhelmed that the magazines are welcomed 
by hip and cool places. I hope that the magazine could 
share comforting messages to someone who encounter it 
somewhere in Seoul.

What do you do to keep up with your tastes? 
Publishing Don’t Panic Seoul (laugh). The magazine has 
opened my eyes to a diversity of contents. For any contents 
that I feel I need to know more, I choose to talk to those 
who consume them. Because I feel that people to react to 
contents, in a close correlation with past experience. I admit 
that it takes quite a while to find your own tastes.

©Don’t Panic Seoul
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I’m glad to meet you in person. Please tell us about 
Artventures. 
Artventures conducts a series of activities to bridge between 
arts and people. We started with a combination of IT and 
arts, because we thought that arts could be better promoted 
through technology, pushing boundaries beyond physical 
exhibition spaces and galleries. We are continuing the 
efforts in helping customers get closer to arts. 

Please tell us about the ultimate value that Artventures is 
after? 
We wish to make arts more affordable and fun to enjoy 
by making it accessible in everyday lives. Because the 
accessibility and affordability would ensure sustainability in 
activities for artists. We started Artve tures to play our parts 
in the ecosystem bridging between countless number of 
artists and potential customers. 

What was the motivation behind starting this project?
Having a stint of vice president for Daum Communiation 
(now Kakao), I experienced and sponsored cultural and 
arts events. The past experience opened my eyes to values 
and significance of arts and culture, and further, active 
participation of businesses and consumers. Then one day, 
I traveled to Hong Kong to take part in a art fair for business 
and dismayed by the price of the artworks – it was overtly 
expensive for the mass public. I began to wish that anyone 
could enjoy arts and culture. 

Could you tell us about “Art Toy Culture” – the exhibition 
and fair themed around art toys? 
“Art Toy Culture” is an exhibition and fair, delivering a 
message, “THIS IS NOT A TOY.” Everyone is welcomed 
to buy figurines, platform toys, design toys, and sculptures 
to enjoy affordable arts and resell some of items. This is 
a festive event, inviting art toy artists, including Coolrain, 
Sticky Monster Lab, Hands In Factory, Michael Lau, Jason 
Freeny, and Jean Jullien. The event has been attracting 
creative talents, including sculptors, figurine artists, 
illustrators, painters, character designers, and brands, and 
branding and marketing experts, as well as companies 
from game and entertainment industries. I can tell you with 
confidence that “Art Toy Culture” is opening grounds for art 
toys become part of categories that attract the larger mass 
public. 

Could you tell us about the other service from your 
comapny, “RAVOUX”? 
Since the one-off event, “Art Toy Culture,” we began to 
look for measures to sustain the bridge between artists and 
consumers. RAVOUX is after the inn that the late painter, 
Vincent Van Gough stayed and painted a few of his last 
pieces, and is an O2O service where you can purchase 
artworks, including art toys. We introduced the service, with 

a wish that customers can appreciate art from the luxury 
of their home during the pandemic. Expanding to interior 
accessories, the service seeks to invite consumers into the 
world of artistic lifestyle.  

Your company is part of Anitown Project that has been 
driven by SBA.  
We have partnered with Sticky Monster Lab to paint outer 
wall of Anitown. The focus was laid to preserve windows and 
other elements, while adding humor that the building could 
transform into one of the landmarks of Namsan Mountain 
area. Since the project, we came to work on numerous 
other projects in Myeongdong and a make-over project 
with artists, including Ae Shoong, Kim Seungyeon, Corgi 
Man, and Fullface Space. The spaces have transformed 
into a place welcoming families to take photos and have fun 
experience.   

What could be ahead of Artventures? 
We are looking to continue our project that could make art 
more accessible. The market is changing rapidly these 
days, with demand for IT service and art collection growing 
and the younger-aged generations paying more attention 
to art scenes. Reading the recent trend, we seek to respond 
adequately to help both artistic talents and fans and create 
more sustainable scens for all. 

To you, what is “Seoul”? 
Seoul is one of the most dynamic, global, cleanest, and 
safest mega cities around the world. And it is home to global 
fandom of various areas, including K-Pop, sports, food, and 
arts. After travel restrictions are lifted due to COVID-19, 
Seoul is likely to become more attractive for global fans to 

visit. It is a city with splendid infrastructure and so many 
places to explore. . 

What do you do to keep up with your tastes? 
I check out places and streets in Seoul every weekend. I tour 
around neighborhoods, including Namsan Mountain areas, 
Heohyeon-dong, Seongsu-dong, Yeonhui-dong, and 
Yeonnam-dong, for instance. Touring around exhibitions, 
restaurants, and stores, I get inspirations and look for 
potential of partnership. Seoul is rich in contents, which 
keep evolving. And most of all, tastes and preferences of 
consumers are diversified and sophisticated these days. I 
believe that these consumers, with keen eyes, will further 
seek value consumption and support artists with good 
causes and values.  

Art for Everyone to Enjoy 
Artventures 

CEO of Artventures Moon Hyoeun 

©Artventures  

©Artventures  
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It is nice to meet you in person for the interview. Please 
tell us about FLYBOOK. 
FLYBOOK conducts activities that would help customers 
become more comfortable with reading. For those, who 
need assistance, we can curate a few books by gender, 
age, mood, and interst. Customers can also buy or rent 
books from us.  

Please tell us about “FLYBOOK PLUS,” the subscription 
service. 
We serve customers with “Standard” and “Premium” 
services. Whereas you can access physical stores and rental 
service with “Standard,” you can access recommendation 
service, a curation of useful information and items, as well as 
all the service from Standard with “Premium.” 

It is a challenge to keep up with good reading habits. What 
could be the hurdles for sustainable reading habits? 
There may be many reasons, but if you pick up a few books 
that are not your cup of tea, you may lose interest in books. 
And I personally recommend that you don’t feel pressured 
from finishing a book. Instead, start reading a few with 
topics that interest you. But if you feel that the book is not for 
you, you can close and move on to the next ones so that you 
know what you prefer and keep on reading. Otherwise, you 
build a good habit, you can be part of “Reading Challenge” 
that we are running these days, encouraging participants to 
share what they read every day.  

FLYBOOK is creating numerous contents related with 
books, with keen interest in contents and culture related 
with books.
You may run into a few challenges because of words or 
topics that you’re not familiar with. And to help you get 
immersed in your reading experience, we offer a summary 
of words or topic that authors touch on in their books and 
if necessary, we guide customers to check out a few video 
clips. We also introduce playlists and movie lists to enjoy 
along with books. I believe that these will make your reading 
experience richer. 

Please tell us more about contents.
We offer contents that are relevant to customers’ 
circumstances and interests. For instance, we curate 
contents for those who has recently broken up with 
their partners or for those who have just started wealth 
management. We recently shared a booklist on MBTI and 
gather massive popularity among customers. We have seen 
growing number of customers who are renting books from 
us these days to check out the topics of their interest. 

Who should sign up for the subscription service?
If you haven’t read any book throughout the year, you should 
try the service. Or if you are not sure what to start with, you 

can tap on the service as well, because you can rent a few, 
as well as receive some recommendations. Seeing a few 
customers building up reading habits to read at least one 
book every month, we are gaining confidence that we’re 
offering quality service. 

What do you pay attention to when you recommend 
books?  
Books have various aspects that it is difficult to define with a 
few words that any book can be enlightening for some, while 
it can be boring to others. I believe that there is no such 
thing as bad books. The key, in fact, is to find connections 
between books and readers. This is why it is essential for the 
service to know about readers and books and then make 
relevant recommendations. 

Please tell us about your relationship with SBA. 
We have been receiving support from the start of the 
business, including office space in Seoul Startup Hub. We 
have recently been working closely together for SEOUL 
MADE. Thanks to SBA, we are meeting great business 
partners and look forward to productive partnership. I’d like 
to recommend other business leaders to have partnership 
with SBA. 

What could be ahead of FLYBOOK in the future? 
We seek to expand further, through the medium of books. 
We would like to open more physical placesin Korea 
nationwide to share contents related with books that we 
curate, including music, movies, performance, and travel. 
And furthermore, we are seeking to expand the rental 
service to nationwide that you can look forward to it. 

To you, what is “Seoul”? 
Seoul is home to me. I was born and grew up in Seoul that 
I miss the city every time I travel to other cities. People may 
choose different places by their interests and needs, but I 
feel comfortable in any areas of Seoul.

What do you do to keep up with your tastes? 
I remember I have tried almost everything I can to find out 
what I like. The journey is still ongoing, but I can tell you 
that it is giving me excitement and thrills from pushing 
boundaries. 

A Reliable Guide to 
Sustainable Reading Habit
FLYBOOK

Director of FLYBOOK Park Sangmoon 

©FLYBOOK
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A Membership Program 
to Savor Drinks 
Sulfun

CEO of Sulfun Lee Soojin 
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Please tell us about Sulfun.
We started Sulfun, the platform to introduce Korean 
traditional drinks after it was selected to take part in Social 
Enterprise Growth Projectin 2014. But when we kicked off, 
we realized that we had little killer items. The harsh reality 
drove us into a complete shake-up of product portfolio and 
business model, ranging from product planning, marketing, 
branding, to package design so that high quality drinks 
can be recognized in the market. Then we started looking 
for promoting the product in the market that we introduced 
services, including Suldabang and Sulreader. 
 
Sulfun is currently undergoing its renewal process. What 
are you working on these days?
Since we started the subscription service, “Sulreader,” 
we have learned a lot of lessons. We sought to deliver 
quality stories and contents behind good drinks from Korea 
nationwide. However, throughout the journey that lasted 
for a year and a half, we have also observed that because 
the significant number of brewers were smaller in size, the 
service would face limits in growth, spanning from delivery, 
production, and SCM. Against the backdrop, we are 
preparing to open the floor for customers to enjoy Korean 
drinks, even after the pandemic is over, with membership 
service to encourage building communities, AI-based 
curation service, food, and souvenirs via a variety of forms of 
partnership. 

It would have been a big decision to you. What drove you 
make such decision?
We felt that the word “platform” was too lame and obvious 
when we first started the. business. But looking back, it was 
only at its nascent stage. The market grew larger, going 
to numerous trials and errors, and with the outbreak of 
COVID-19, in particular, the consumer trend has shifted. 
Scores of recent events brought us together to think about 
measures for digital transformation before it could get 
late. And in parallel, since 2016, we have partnered with 
numerous local governments and communities for urban 
regeneration and with local innovators to promote locally 
made products and locally brewed drinks. With growing 
number of people making clear statement on tastes, we 
week to serve customers with service that would make 
positive impact on culinary culture. 

Sulfun sets itself apart from its rivals by delivering 
fascinating stories behind Korean drinks. Please tell us 
more about Sulreader. 
Due to the renewal, we have suspended subscription 
service. In the meantime, team members conducted 
numerous research and asked customers to take part 
in sample tests. We have sent a package of drinks with 
matching snacks and food that passed our internal test 
for each one of participants. The pandemic affected the 

majority of business activities in physical spaces that we are 
looking into community membership service for customers 
to have easier access to Korean drinks by partnering with 
brewers and sellers. 

You are running numerous other projects related with 
Korean drinks. 
The team is working on drinks that can be made by local 
businesses, using locally-grown ingredients and looking for 
measures to expand partnership with local brewers that we 
are working closely with. We are turning to a diverse areas, 
including dining and food processing. Because Koreans 
enjoy drinking and local community members are asking 
for it, partnership has become part of the core business 
activities, especially in urban regeneration projects. 

What are essential for branding local products?
I believe that you can have tastes when products should 
meet certain standards. And to make our business and 
service sustainable, what we need is to introduce drinks 
that embrace and respect different tastes and preferences. 
It is inevitable for brewers to be after profitability and be 
part of competitions, but we maintain our policy of avoiding 
partnership with businesses that lack in morality and 
consciousness. Because we have seen so many cases that 
have their dark sides revealed later, despite all the sugar 
coatings. 

You have worked with SBA to train storytellers who 
specialize in Korean drinks.   
True. We are taking a break because of the spread of 
COVID-19. Instead, with our AI-marketer, we have 
converted the program into remote and virtual format to 
make it more accessible for larger number of people. 

You are also getting ready for special projects as well.
We are continuing the partnership with SBA to run a project 
that sell signature drinks and souvenirs of Seoul. Making 
most of the platform, we are working closely with a supporter 
group, Sulketer to design labels, packages, and instructions 
that are friendly and easy-to-understand for Millennials and 
Gen Z. 

Please share the future vision of Sulfun. 
I hope the pandemic can be over soon, while it has given 
opportunities to open my eyes to something new. Before 
the end of the year, we look to make achievement in global 
expansion and partnership with F&B businesses to claim 
1% of market share by 2025, and make contributions to the 
growth of Korean drinks market, from KRW 50 billion to its 
double, KRW 100 billion.  

©Sulfun
©Sulfun

To you, what is Seoul?
Seoul is in and of itself, a platform of the world, as well as 
Korea. What I would like to say is that the city is at the center 
of attention. But it is too large and dense in popularity. 
With population declining, Seoul should make itself a little 
smaller and lighter, promoting balanced growth of the rest 
of the country. By doing so, don’t you think that Seoul could 
continue to be one of the popular destinations for many?  

What do you do to keep up with your tastes? 
I’m not afraid of trying anything new. I’m open to all 
opportunities – for food, as well as professional career. 
Whereas everybody else said edible insects looked gross, 
I never hesitated to grab a few to try. I’m also curious about 
herbs and spices as well. But as for some dishes made with 
live animals, I’m trying to stay away because of my set of 
belief and ethics. 
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A Cup of Coffee to 
Satisfy Different Tastes 
Senior Manager of 
Brand Strategy Team 
for Selecto Coffee, Choi Mikyeong

Every cup of coffee began to have its own story, from beans, 
roasting, spaces and tastes. With coffee industry growing in its 
size these days, Selecto Coffee serves customers with beans 
of their choice from a collection of five types of coffee beans. 
With professionals who aspire to deliver brand messages in 
each up of coffee, the coffee seems to share heartfelt stories 
behind those who are deeply in love with coffee. In
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“Even though it may take time, we seek 
to reach out to customers that when we 
meet our customers again, we would like 
to serve customers with warm hospitality.”

I’m happy to finally meet you in person. Please introduce 
yourself.
I’m Choi Mikyeong and I’m overseeing all activities of Brand 
Strategy Team for Selecto Coffee. Brand strategy may 
sound new to some, but as it may tell by its name, the work 
revolves around everything related with the combination 
of brand and strategy. When I talk about my team, I often 
mention that I am exploring to find the true color of Selecto 
Coffee. I believe that the team and I are and will be working 
hard to find one. I have been paving my career path in 
training and product development in the coffee industry, and 
spending more than a decade in the industry, I am where I 
am now. 

What are the keywords that you choose when you talk 
about Selecto Coffee? 
“Specialty” and “choices.” We are delivering a message 
to customers that Selecto Coffee is a select shop of 
Americanos, but once you’re in the store, you can choose 

coffee beans for almost all coffee menus. In substance, it 
is a shop where you can choose from five different coffee 
beans. 

It was impressive to learn that Selecto Coffee serves with 
specialty coffee from five different kinds of coffee beans. 
Have you brewed the coffee in front of me with one of 
them? 
Do you like the coffee? I made it with Special Blend – 
the type with bitterness resembling much to that of dark 
chocolate and nutty flavor of nuts – and it is one of the 
sought-after kinds. I have ask a few questions about five 
kinds of coffee beans when I first joined the company. 
Because only a decade ago, only few were familiar with 
enjoying coffee with coffee beans of choice. The CEO of 
the company had learned during his business trip to New 
York that one could indulge oneself in coffee in a café, 
after selecting coffee beans of choice. Whereas you were 
supposed to choose to drink, the idea of choosing coffee 
beans was new in the Korean coffee franchise market that 
the CEO wanted to experiment with it. The business was 
started with an idea of introducing a wider variety of choice 
for a good cup of coffee.  

You might always have coffee at the meeting table. 
I prepare coffee for the team every morning. I have been 
doing this for many years to carefully see whether they like 
it. It may sound like I’m tiptoeing around them, but I view 
that this is part of my work. Because I need to experiment 
with different brewing technique and conditions every day 
and watch how the team react. By the way, I make coffee 
only for the team. Can I say that this is part of the perks that 
the team gets to enjoy (laugh)?   

It might have been a challenge to pull out all the subtlety 
and complexity of aroma and flavor of coffee. And most 
of all, you may have needed to get some professional 
knowledge in coffee. 
The CEO has looked into cases from around the globe, but 
decided to delve deeper, because approach by flavor and 
aroma was less sufficient for the business. In Korea, it has 
been about twenty years since espresso became popular 
and some consumers preferred to have their coffee brewed 
with beans of their choice. And as we observed that the 
percentage of Americano encroached more than 50% of 
the sales, we thought it could be a good idea to have a few 
items that would set us apart from the rivals in the industry. 
The CEO sees that the journey is still ongoing, and so do I. 
And this makes up the core part of the brand identity, giving 
us enormous challenges and tasks to resolve. 

The in-house roastery may have become one of the 
elements for Selecto Coffee to serve customers with 
quality specialty coffee in stable conditions. 

When the company first started small, we outsourced the 
beans, but soon faced issues related with quality assurance. 
We paid utmost attention to quality, but we faced challenges 
in ensuring consistency for all five of coffee varietals. We 
sourced green beans that are the top 7% in quality, but we 
concluded that we cannot have them roasted to achieve 
quality that we had looked for. So, we decided to run our 
own roastery. We became more confident with our coffee 
after we started roasting green beans in-house. Most of 
all, we can be quicker in responding to feedback from 
customers or trend shifts. 

What could be the secret behind Selecto Coffee keeping 
itself afloat in the competitive market? 
I agree that there are so many active players in the market. 
While some gets to win, others should lose in the game, 
yet I can tell you that the market has been diversified these 
days. Because, for instance, some customers need to start 
their day with a cup of coffee, while some others need 
coffee and desserts to finish their meal. And those who look 
to enjoy specialty coffee that are affordable, they are likely 
to turn to Selecto Coffee. I admit that store owners often 
tell us that with new cafés cropping up, their sales is being 
affected. But I’d like to tell them that crisis can be turned 
into opportunities. Customers now know that they have 
wider variety of options to enjoy coffee. When we conducted 
survey in the past, we would ask how often they visit cafés 
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in a month, but these days, we ask how many times they 
drop by in a day. This hints that consumers are frequenting 
at cafés to enjoy coffee more often. And with the market 
maturing and growing, individual café brands are finding 
their own identity to attract customers. 

The team will go through numerous thoughts to formulate 
relevant brand strategy. 
It takes enormous efforts in creating values of each product 
and service to thus, formulate relevant brand strategy. “Value 
for money” had been the trend for a while, but then “value 
for satisfaction” took over later. And recently, consumers 
have begun to pay attention to value for the sake of their own 
satisfaction. The team aspires to offer value for consumers 
to satisfy in many respects as they choose Selecto Coffee 
for a cup of coffee. And such aspiration may become part of 
the brand strategy.

What is the team buzzing about these days? 
Rebranding has become one of topics that we are talking 
about these days. With the same strategy that we have 

continued for the past decade, we see that the brand 
image has been consumed excessively. And because of 
the. standardized format for a coffee chain, we feel that 
we cannot promote our flexibility and creativity in serving 
customers with specialty coffee. To resolve the issue, we are 
making some overhaul these days. We look to go back to 
the basics. 

You need to be agile in reading the trend to keep your 
business afloat these days. Could you tell us where you 
get your inspiration from?

I get inspiration watching TVs, but most importantly, I keep 
all channels of communication open, including search 
engines. And I find ideas from fashion and interior design, 
as well as coffee and beverage-related news. I spend more 
than one and a half hour commuting from where I live to 
work, and I make most of the time researching or organizing 
ideas and information so that I can use them anytime. I have 
saved too much of them that the storage space for data is 
always full (laugh). 

©Selecto Coffee 

It is crucial for Selecto Coffee to promote itself, while 
keeping up with its own identity. Could you tell us about 
the ethos or the key policy? 
Realistically speaking, almost everybody knows about 
Selecto Coffee today. We need to continue the legacy, 
while we should get rid of cookie-cutter-like aspects of 
café chains. And most of all, we need to make sure that 
customers feel comfortable in enjoying specialty coffee 
of their choice. We view that it is now time to take a leap 
forward to become a premium select shop. 

With the pandemic, consumers have increasingly chosen 
to enjoy coffee at home. And you would have had to 
reshuffle business strategy. And have you had any issues 
sourcing green beans from coffee farms? 
Quite fortunately, we had planned ahead for production that 
we had seen little impact from COVID-19, except price hike. 
And with almost everything turning virtual or remote, we 
switched our strategy to reach out to our customers. The first 
experiment we started with was delivery. We did face some 
challenges, because we had to compete against so many 
rivals, but the store owners shared lots of brilliant ideas. 
And for customers to enjoy specialty coffee at home, we are 
preparing to sell capsule coffee and drip bag coffee as well. 
We seek to offer products and services that customers can 
enjoy Americanos anytime and anywhere they like. 

Could you name any menu that has responded well to 
customers’ demand and tastes?  
I’d like to talk about Signature Black Muscovado Latte. 
When the company first introduced the menu in 2015, I 
was working for my former employer, but I found it brilliant. 
Muscovado was new to the Korean market back then, 
but the sugar product made a massive hit in less than a 
year after the menu had been introduced. The menu is still 
available these days, and it’s one of the menus that has 
responded well to customers’ demand and tastes. 

Let’s talk about some memorable projects that you have 
run. 
Running “ONE FOR ONE” campaign with Good Neighbors 
to donate a cup of milk for selling a cup of coffee, I felt 
enormous sense of accomplishment that the company could 
champion a good cause. And as a person who had been 
in the education sector, I was pleased to see someone 
growing, either personally or professionally. And seeing 
children who have benefited from the campaign, it would be 
fulfilling for me personally as well. And I wish that the brand 
could be remembered by customers for its activities as well. 
This motivates me into looking for collaboration with partners 
from outside of the organization.  
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Who would you recommend trying Selecto Coffee? 
I believe that customers with distinct tastes would come to 
us for a cup of coffee. I suppose that anyone who is serious 
about a cup of coffee is likely to reach out to us. I drink at 
least one cup of coffee a day, and I am very cautious in 
deciding what to drink. I am confident that if you are looking 
for a cup of quality coffee, you will definitely be satisfied with 
our coffee. 

Are there any menus that you’re looking to introduce, even 
if it would target only a handful?
I have been looking into Cortado for many years. This is 
a coffee menu from Spain, which looks and tastes much 
like Flat White – it is in a smaller portion with more shorts of 
espresso yet with less milk. The menu is good pick-me-up 
menu. And most of all, you can enjoy richness of aroma and 
flavor of quality coffee. But the menu may be challenging for 
a café chain because the menu is not widely popular and 
tricky to make it properly. Well, in the worst-case scenario, 
we may sell only a cup of it every week (laugh). But I have 
long wished that customers could try the menu. 

SBA and Selecto Coffe have been working together on a 
project.
We have been working closely together for a collaboration 
product. It is not just about quality or brand naming, but it is 
the essence of the value and fun aspects that we’re paying 
attention to for the project. We are planning to introduce 
coffee products to target Millennials and Gen Z, connecting 
between “Seoul” and “choices for coffee beans.” We look 
to create synergy between SBA and Selecto Coffee, making 
most of the tone and manner of each of the brand. 

What kind of changes do you anticipate in tastes and 
coffee culture?
Customers are becoming smarter in finding coffee – they are 
increasingly looking to customize their coffee to their tastes. 
And with tastes being diversified, businesses would have 
to be agile in response, but it would be more challenging 
to set target. The tastes are likely to be more diversified in 
the future. In the end, value from experience will gain more 
attention in the future. 

What could be ahead of Selecto Coffee in the future? 
Since the outbreak of COVID-19, customers feel more 
comfortable with being contact-free, virtual services and 
activities. To be relevant with the trend, we are planning 
promotions to invite customers to experience the brand 
through the applications. And even though it may take time, 
we seek to reach out to customers that when we meet our 
customers again, we would like to serve customers with 
warm hospitality. And with health-conscious customers 
increasing, we are preparing to serve them with menus with 
less sugar. 

To you, what is Seoul?
I have never left Seoul in any time of my life that it feels like 
my home. After every business trip, I feel relieved by the 
time I reach Seoul. Seoul is the city that feels like home to 
me and makes me by myself. 

Could you tell us about your efforts in keeping up with 
your tastes? 
I have always asked “why?” since my childhood and I keep 
asking similar questions today. I learn from experience and 
find out what I like. I often hear from people around me that 
I am a risk taker. And I believe that such risk-taking aspect 
and boldness has made me who I am with my own tastes. 
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Rather than following what others tell you to choose, you 
are likely to look for what you like these days, including 
those that are around you every day. Indeed, the market is 
opened to anyone to consume anything to his or her own 
tastes. Here are a couple of masterminds behind sensible 
and sophisticated products and services. Their insights 
and ideas hint at what tastes can do to make life richer. In
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Brilliant Minds to 
Help You Discover Your Tastes 

CEO of Hojeondasil, Park Jaehyeong
CEO of PAFFEM, Cho Yeongryeol
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CEO Park Jaehyeong
Hojeondasil 

Before you opened the tearoom, could you tell us what 
you did? 
I’m not quite sure if this may be fascinating to you. Before 
I started my own business, I was into my experiments and 
exploration of what I liked that I was absent minded about 
the livelihood. A cup of tea that I tried during my university 
years has lured me into the world of tea. As a tea lover, I 
spent almost a decade meeting countless number of tea 
masters and trying a vast variety of tea. Then one day, I 
concluded that I should pave my career path related with 
tea, and the decision took me to where I am today. 

What made you decide to run your own business? 
I had never thought about marrying someone and starting 
a family before I met my spouse. And I was blessed with 
my beautiful child. Starting my own family, I began to feel 
responsible and felt that I needed a stable source of income. 
Spending quite a while asking myself what to do, I reached 
my own conclusion that I should focus on what I like and 
can do better. And needless to say, I have gone through 
numerous ups and downs. 

What could have been the biggest challenge to you? 
I first thought that I would run my own business well, 
because I had been knowledgeable about tea. That’s where 
the challenge came from (laugh). But it didn’t take me long 
to learn that personal interest and business acumen are 
entirely different. I spent five years traveling around all major 
producing countries, including Sri Lanka, China, India, 
Taiwan and Japan and experience virtually all kinds of tea 
that I have built up knowledge and expertise in tea. But it 
was a challenge for me to make them into my own business. 
My knowledge in taxation, trade, and customs were limited 
that I had to start everything from scratch. 

Those trials and errors have brought Hojeondasil where it 
is today. 
Looking back, it was one of the most challenging time, but 
I gave my all back then that it was the most memorable 
moment to me. These days, I appreciate every moment that 
I could share what I like with everybody else. 

Tea is often associated with older aged group. But 
Hojeondasil seems to attract younger-aged group. Could 
you tell us about the key age groups of your tea room? 
I see growing number of customers in their twenties and 
thirties these days. And the market is being reshuffled to 
pivot around the customers in their twenties as sell. I admit 
that the larger number of customers prefer coffee. But I still 
keep in mind that not everybody likes coffee. Each person 
began to learn more about what they prefer that increasing 
number of people are enjoying tea these days. In addition, 
the industry has started its campaign with friendly-looking 
character to attract more customers. 

You are very active in promoting tea culture with activities 
and tea classes, including Hojeon Tea Lab. 
To sell tea, I felt that I had to know more about it. The 
activities wouldn’t have direct link to tangible results, but 
with the activities and efforts added up, I believe that the 
market will grow and attract more people to enjoy tea 
culture. This has been one of the motivations for me to start 
classes and activities, including Hojen Tea Lab. I would like 
to play my part in correcting some misleading information 
and bring down entry barriers that are laced with mysticism. 
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“I would like to make my contribution to 
making tea become popular.”

A Friendly Guide to the Vast World of Tea 

What are often associated with older aged groups are gathering attention 
from younger aged tea lovers these days. Whereas there is a vast variety, 
tea has long been misperceived by many. Here is an interview with the 
CEO of Hojendasil, Park Jaehyeong to find out more about how to find 
tea that best suits your tastes. Agreeably, his commitment to easier 
accessibility and affordability of tea can be hinted from his comments.  
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You’re encouraging your customers to try a few samples 
for free.
I have always served customers with a few free samples 
since I opened the tearoom. Because I have believed that 
anyone should have opportunities to try a few before they 
make decisions. And most of all, you should know what 
you like to find the right tea for yourself. There is no such 
thing as one size fits all, and the same goes for the tea. 
I look to recommend tea that would best suit for tastes 
and preference for each one of customers by trying some 
samples for free. 

Tea is related with complicated tea ceremony and 
seriousness, posing entry barriers for many. 
Some aspects of tea culture has come from Japan that a 
lot of people relate tea with Japanese tea ceremony. But in 
Japan and China, tea is, in fact, part of everday lives. I seek 
to promote tea to be casually enjoyed in everyday lives. 

Could you share your tips on how to enjoy tea?
You need to know what you like before you start enjoying 
your cup of tea. So, you should start trying all the six major 
tea categories, and you can turn to light and mild ones 
to begin with. Because not all expensive ones are good 
ones to you. Once you know what you like and dislike, you 
will be able to enjoy tea thoroughly. But if you run into any 
challenges, Hojeondasil is here to help you any time (laugh). 

I personally would like to visit the tearoom soon. What is 
your favorite tea? 
I like puer tea. I started drinking tea with puer tea and most 
of all, well fermented ones makes me feel comfortable. It 
doesn’t contain caffein and brings down stress level as well. 
And this fermented tea differs every time you try. Given that 
puer tea can last about a century, it reaches its pinnacle in 
taste and quality when it is sixty years old – so much so that 
it is often referred to as the type of tea that grand parents 
make for grand children to enjoy later. 

Other than tea, could you tell us what else you like? 
Vintage audio equipment, classical music, religious music, 
photography, bikes and calligraphy – these are just to name 
a few (laugh). I can recall that I have been enjoying all these 
pastime activities to fill in emptiness in my heart. Tea and 
classical music have been my favorite thus far. 

Could you tell us about your efforts in keeping up with 
your tastes? 
I suppose that I have spent all my life exploring my tastes 
and preference, while everybody else was keen on finding 
career path. As I look back, I recall that I have continued my 
efforts in learning what could suite me better and what could 
not. And from the series of trial and error, I have learned a 
lot of lessons. 
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What were the lessons you have learned? 
There is no such thing as being complete and perfect 
in tastes and you cannot buy it with your own money. To 
find your ultimate tastes, you need to invest your time and 
efforts. There may be a few short cuts to try, but these will 
not necessarily lead to you the ultimate goal. Some may 
use tastes to brag about their wealth and social status and 
seek to place themselves in superior position with pricy 
equipment and tools. But to my point of view, tastes is closer 
to the psychological aspects. And it is about taking on a 
lifetime journey. These are some of the main reasons why I 
would like to be a friendly guide to anyone who seek to get 
to know about tastes and preferences in teas. 

You may have just talked about your ultimate goal. 
That’s true. I wish more people could enjoy tea in their 
everyday lives, just like they enjoy coffee. I believe that 
anyone could easily enjoy tea with affordability someday. In 
this sense, I am looking to start a small franchise business 
that those who like tea can start their business with small 
investment. I would like to make my contribution to making 
tea become popular. 

To you, what is Seoul?
Seoul is my home, while it is the main source of inspiration 
– the city is rich in cultural diversity and is the place where 
both past and present exist. I personally like the former 
industrial district, such as Euljiro, Guro Industrial Complex, 
and Seongsu-dong, because these reveal the true colors 
and face of Seoul that is filled with dynamism and energy. 
I hope to play my part in making Seoul become one of the 
most attractive cities, just like New Yokr and Tokyo with 
attractive and unique contents. 

©Hojendasil 
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A Go-to Person to Seek Advice on Fragrance 

It is easier said than done, especially when it comes to finding 
fragrance for yourself. The CEO of PAFFEM stresses that he 
started the business to guide customers into pleasure of finding 
different fragrance by mood and tastes every day. The leadership 
figure of the fragrance company hopes that the business can be a 
go-to place to explore pleasure of finding one’s tastes in fragrance. 

CEO Cho Yeongryeol
PAFFEM

It is a pleasure to meet you. Please introduce yourself. 
It is such a pleasure to meet you in person. My name is Cho 
Yeongryeol and I have been running a fragrance company, 
PAFFEM since 2015. 

What did you do before you started your own business? 
I was in an entirely different sector. I worked for a 
consultancy, BCG and then moved to Groupon Korea and 
Samsung Electronics. 

You had been successful in your career path. What made 
you start your own business, leaving your former career 
behind? 
I was responsible for planning of projects in its nascent 
stage for the former employee. But after each project was 
executed, the project becomes beyond my reach. Other 
teams or clients took care of the rest of the process, but 
honestly, I wanted to experience all the rest of the project 
cycle. Because I often found myself excited to see the idea 
coming to life. This was probably the motivation behind the 
start of my own business. 

What made you choose “fragrance” for your own 
business? 
I wanted to materialize my business idea revolving around 
what I liked – fragrance. Just as starting my own business 
was an unrealized potential, I figured that fragrance was one 
of yet to be explored area for the mass public. 

It is interesting that you described fragrance as something 
that is yet to be explored.
You have so many words and medium to describe sense 
of hearing and vision out of all the senses. But for sense of 
smell, on the other hand, you will run into limits in putting into 
your own words or medium of expression. In short, the areas 
related with sense of smell and vision are standardized but 
sense of smell is yet to be defined. This made me curious, 
and the curiosity turned into a driving force for me to start 
PAFFEM. 

Can you recall when you first began your personal interest 
in fragrance? 
I recall that I began my personal interest in fragrance when I 
first began my professional career. For a finish to my styling, 
I would always wear perfume. In a sense, it was part of my 
ritual to start off my day. And the fragrance would help me 
remember each day, just as a few pieces of music would 
trigger your past memories. I guess fragrance can be as 
powerful as music to link with your memories. 

Fragrance is often related with tastes, but it is a challenge 
to find the right one. And marketing messages have been 
delivered with focus on how to please someone else, 
rather than consumers themselves. 
The industry has been evolving with fragrance that would 
appeal someone else other than yourself. But I have been a 
type of person who wouldn’t be too keen on pleasing others. P
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“I view that fragrance should not be too expensive to enjoy. 
It is not simply the affordability that we try to attract our customers, 
but the value that we seek to highlight.”
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And I suppose my preference seems to be reflected when 
I choose fragrance for myself. Then it occurred to me that 
there could be many others who feel just about the same. I 
wanted to be one of the go-to persons for those who seek to 
find their own fragrance. 

Please tell us about the aspiration of PAFFEM. 
I don’t aspire to serve customers with something obvious. 
For profitability in a shorter term, it is better to mass produce 
fragrance and then expand product portfolio. And you can 
make money selling larger-sized bottles. But the business 
has taken the exact opposite approach. 

PAFFEM has received attention for offering smaller-sized 
bottles. 
Luckily, the business was pivoting around online stores that 
we haven’t been impacted from the pandemic very much. 
The pandemic, in fact, turned out to be an opportunity for 

©PAFFEM 

©PAFFEM 

us because only few served customers with trial service in 
virtual spaces. Once you share your tastes and preference 
with the algorithm, you will have a few samples delivered 
to your door. And what sets PAFFEM apart from the rivals 
is that you get to find your fragrance at the comfort of your 
home. 

What would it take for fragrance to become more popular 
and widespread? 
Fragrance was originally made with expensive materials that 
it is still perceived to be high in maintenance. But we’d like 
to become a Converse in the fragrance industry – we seek 
to make fragrance accessible and affordable. Luxury and 
sophistication, I admit, should still make up some core part 
of fragrance, but those could often build up entry barriers for 
many to try. And most of all, I view that fragrance should not 
be too expensive to enjoy. It is not simply the affordability 
that we try to attract our customers, but the value that we 
seek to highlight. 

What could be the key magnetism of fragrance?
Fragrance is not a thing of functionality – it is part of 
emotional aspect. And such aspect makes you feel happy 
and pleased. I’d like to share my personal experience 
of feeling happy from fragrance through the medium of 
PAFFEM. 

Could you tell us about your favorite fragrance please? 
I made great memories in Ubut in Bali. And the place 
reminds me of dense tropical forests, and rain. “drop 05. 
Morning Dew on Grass” smells and feels just like the place. 
It smells moist and fresh. It’s one of the popular ones that we 
sell as well. 

Could you name other items that best describes you and 
your tastes? 
I can list wine, whisky and camping. And once I began 
to be interested, I delve deeper to get to know more and 
enjoy thoroughly. I enjoy learning more about anything of 
my interest that I have a diversity of interest today. I guess 
it is part of your good habit to keep exploring anything that 
makes your life fun and exciting and build up your own 
tastes. 

What is your ult imate goal ,  both personally and 
professionally?
Whereas colors can be defined by Pantone and sound can 
be expressed with notes, olfactory senses are still part of 
the unexplored area. To this extent, I’d like to play my part 
in establishing some objective indicators. In short, I’d like 
to drive making a Pantone of olfactory senses. And making 
a good use of Perfumeteller, I’d like to starty a platform to 
recommend a vast variety of fragrance products, other than 
perfume. 

What do you do to keep up with your tastes? 
I keep paying attention to areas of my interest and try to 
learn more. Because tastes is not about something someone 
else tells or gives you, but it is about discovering for yourself. 
If you’re first to any area of your interest, you get to turn to 
big names. But once you have your own tastes, you know 
what to choose. And before you know it, you explore and try, 
and then feel thrilled from so-called enlightening moments. 

To you, what is Seoul?
I like trailing around the fortress surrounding Seoul area, 
including Inwangsan Mountain. Because it is exciting to see 
the seasonal changes with my own eyes. I like exploring 
shops and places that have been around the neighborhood 
for many years as well. The more you know about Seoul, the 
more you’ll be thrilled to live in. If you have your own tastes, 
you may explore the city by your interest. 
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To Add Colors 
to Your Life 

Items Filled with Tastes

Everyone has a different heart. Thus, you should follow 
what tells us to do, but follow your heart. By listening 
closely to your own voice, you would discover your true 
color and make your life richer.  W
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Plum Bottle Terrarium 

Late author, Herman Hesse mentioned in his life that 
gardening was one of the measures to live a beautiful life. It 
may be an obvious challenge to have a garden living in cities, 
but at least, you can think of having a miniature equivalent in 
your own room.

All you have to do is to choose a plant and a few accessories 
to fill in a glass bottle. The next thing you do is to take a good 
care of the plant before you find beautiful flowers blooming. 
Indeed, a small bottle would make your life richer and more 
beautiful, as well as your room. 

H. instagram.com/thesinglepotH. greemhotel.com

ITEM

Greem Hotel
City Pop Juliana Cotton Bedding Set 

To make your room special, the first thing to do is to start 
filling the space with items that you like. And you can first 
turn to beddings. Because you spend many hours of your 
day, and most of all, your bed is taking a significant part 
of your room. Greem Hotel offers a collection of beddings 
that are filled with some hints of retro design ideas. Some 
may remind you of blankets that you often found from 
grandparents place, while some others may look and feel 
similar to those that have often been found on TVs or movies. 
With the beddings, you may unleash your imagination and 
recall your childhood memories.

ROOM

In Your Room
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©Jennifer Room   

©Samuel Smalls   

Jennifor Room
Macaron Electronic 
Rice Cooker

The design idea behind this rice cooker in its round shape and soft-toned 
colors makes customers place in an open place, rather than hiding in corners. 
The size is just right for cooking for two or three persons. Most of all, the 
rice cooker is packed with high performance and functions as well. Coating 
protects from high temperature and ensure durability, and smart reservation 
feature can cook rice in anytime you want. 

H. jenniferoom.co.kr

Samuel Smalls 
Original Multi-plug 2C

Some items are essential yet less than beautiful to show off. And multi-plugs 
are some of them. But once you imbue these items with your own tastes, you 
may want to show them in front of everybody elese.

Original Multi-plug 2C from Samuel Smalls invites customers into choosing 
wires of five different colors – white, yellow, green, grey, and black – and 
then match with its blue-colored plug. With colors added, multi-plugs would 
transform into colorful interior accessories. 

H. samuelsmalls.co.kr

KITCHEN

For Cooking
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Thence
Magnet Stand Photo Frame 

Snap shots of memorable moments and paintings from favorite artists would 
definitely make you feel better. And these would spice up the atmosphere of 
wherever you are. If you choose to have a few in your room, how about finding 
some frames of your choice to offer some small gifts for yourself?
The heart-shaped Magnet Stand Photo Frame could make your picture or 
painting more lovely. And even if you don’t have any to fill in, the frames would 
make brilliant accessory in your room. They can either be place on desks or 
put on cabinet walls. 

Oh Lolly Day
Stand File Box

Your desk may always be messy. And you shouldn’t get all the blame, 
because it is inevitable when you work or study. But if you can get a few useful 
items with a bit of tastes added, you can keep your desk tidy.

Stand File Box from Oh Lolly Day come in four colors – red, green, blue and 
white – and stickers for personalization. The paper boxes are solid and are 
foldable to make it easy to store when not in use. 

H. oh-lolly-day.com

H. thence.co.kr

©Thense

©Oh Lolly Day 

OFFICE

At Work
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Street art began with delivering messages of defiance from the 
streets of the impoverished neighborhoods. The art category 
took up the stage in the mainstream of the art scene this time, 
inviting the trending street artists of the time, including Mr. 
Brainwash. Themed around “borderlines,” the exhibitions opens 
the floor for exploring the motivations behind the category taking 
on the streets and the borderlines that these artists have sought 
to blur, both personally and socially. 
H. kmcaseoul.org

Casting Questions on Borderlines
Art on the Line 

This is a play based on the Korean theatrical performance, 
pansori , to illustrate hypocrisy of human beings with humor 
and wits. The play is packed with modern updates to attract 
audience of all backgrounds to enjoy. For those looking for an 
opportunity to laugh out loud, “Story of Baebijang” will definitely 
be the comedy of all the elements to enjoy.

H. ntok.go.kr

Neverending Laughter 
Story of Baebijang

The late president of Samsung Group, Lee Kun-hee posthumously 
made a headline for donating his art collection of more than 
twenty thousand pieces of artwork to National Museum of Korea 
and one thousand four hundred eighty eight pieces to MMCA. 
Among them, themed around “reception and change,” “unleashing 
characters,” and “settling and seeking,” MMCA has selected work 
by thirty four prominent modern artists of Korea in retrospect to the 
nascent stage of the Korean modern art scene.

A Look Back upon the History of Modern Art in Korea 
MMCA Lee Kun-hee Collection: Masterpieces of 
Korean Art 

For Those Looking for 
Good Stuff Out in the World, 

Yet Have Limited Time to Discover

Contents to Help You Build up Tastes 

There are too many books to read, musical pieces to listen to, 
and exhibitions to check out. But you know that you will never 
be able to read, listen to, or check out all of them. In the end, 
it is not the contents, but your tastes to curate what would be 
essential for yourself. Here is a curation of cultural contents 
that would induce you into thinking out-of-the box and expand 
your perspectives, with some sincere hope that at least one of 
them could catch your eyes and open a new chapter for you.

TICKET CULTURE PERFORMANCE & EXHIBITION
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Netflix Salon is a meet up group themed around movies and 
video contents, to casually talk about various topics, including 
relationships and philosophy. This group boasts an extensive 
line up of topics that eighty-nine subgrops talked about eight 
different topic last seasons. Agreeably, when you meet someone 
with similar tastes for movies, you become friends much quicker. 
H. netflix-salon.com

This newsletter offers a curation of what are lesser-known yet 
have potential to shine through later. Two writers have teamed 
up together to leave some impact to their readers, like waves 
rushing into beaches. When you feel you’re wearing out, the 
newsletter will make a friendly guide to find your own tastes. 
H. instagram.com/theweirdwaves

Where to Socialize through the Medium of Movies 
Netflix Salon

Curation for Geeks 
Weird Waves 

A cooking studio, MOKUMTO TABLE hosts social dining events 
three times a week to cook and share meals together. The former 
financier of Wall Street in New York, Lee Seonyong has made a 
career switch to culinary arts, having professional experience as 
a chef in a Micheline-start studded restaurant and sommelier. 
Lee has started the event with a sincere wish that anyone can 
enjoy cooking. Since the studio welcomes teams to hold special 
events, the studio is worth checking out to make some indelible 
memories with loved ones. 
H. mokumto.com

Oddity Station is a newsletter published by the creator of 
contents themed around music, Space Oddity. The newsletter 
offers a curation of different playlist every week by season or 
circumstances, and shares fascinating stories behind music. 
In parallel, its section titled “NEWS” will keep the readers 
updated on the latest trend and issues in the music industry. The 
newsletter will spice up your own playlist with curation by those 
who are seriously in love with music.

H. spaceoddity.me

Menus to Share, Sitting around a Table Together 
MOKUMTO TABLE

Special Present with Special Stories  
Oddity Station  

With aspiration to build an intellectual community, NOON LAB 
attracts members to share knowledge and creative ideas. Since 
the activities are pivoting around media touching on social 
issues, the community touches on pressing issues of the time, 
including gender equality, human rights, and environment. 
Moreover, most of the meet ups are held virtually that members 
would face little challenges from time and space. Undeniably, 
the community is open to welcome any young and promising 
minds to share knowledge and insights. 
H. noonlab.org 

After spending three years writing for book and literature section 
of a newspaper, the reporter bravely took up on a side hustle to 
publish an online newsletter to delve into two or three books. For 
your information, MUNHAK is a sino-Korean word for literature, 
and aspired to knock on readers’ doors with splendid pieces 
of literature. To any one of you who find literature difficult, the 
newsletter will be a friendly and reliable guide to the world of 
literature. 
H. hankookilbo.com/NewsLetter/munhak

Where to SHare Insights on Social Issues
NOON LAB

For Those Who Don’t Know What to Read 
MUNHAK

MEET-UPSNEWSLETTER
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This is an online magazine for those who love, remember, and 
keep record of Shinchon. With three different sections, titled 
“ART,” “PLACE,” and “PEOPLE,” the magazine shares stories 
about Shinchon, the neighborhood in Seoul that has long been 
related with glowing youth and energy of university students. For 
those who are curious about touching stories behind Shinchon, 
the online magazine is worth reading. 
H. welcometozanchi.com

Everthing about Shinchon 
Zanchi 

Okulo published its first issue, centering at review on video 
contents. This periodical publication touches on a vast range 
of categories, spanning from movies, video arts, to contents on 
Netflix. For anyone looking for insights on video contents, from 
insightful review on independent movies to in-depth review on 
the latest visual art, Okulo would be one of the go-to magazines. 
The entry barrier may stand high for those who are first to the 
magazine, yet the contents will give insights on the present and 
future of video contents.  
H. okulo.kr

Exploring Potential of Video Art 
Okulo

This website has been created to turn crisis from spread of 
internet into opportunities and welcome anyone into the world of 
literature with easy-to-approach contents. One of the sections, 
for instance, “Guelteen” has been welcoming teenaged creators 
to actively share their work and ideas for many years. Indeed, 
this virtual space is opening the floor for aspiring writers to bring 
their creativity into life. 
H. munjang.or.kr

A Virtual Space for Literature 
Munjang

ONLINE MAGAZINE 
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The Vast World of Curation 
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Logging into Cava Life, endless series of artworks 
laced with novel ideas are catching visitors’ eyes. 
After spending a while getting immersed in these 
artworks, you may think about taking a few home 
or give your loved ones for presents. These two 
co-founders of Cava Life, guiding customers into 
life sprinkled with wit and humor, stresses that it 
is nothing difficult to blend art into everyday lives, 
because encounters with a few of your tastes 
would eventually embrace art as part of your life. 
Indeed, if you seek to fill your space with your own 
tastes, Cava Life is one of the go-to places. In
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INTERVIEW

Cava Life 
CEO Choi Jiyeon, 
Director Choi Seoyeon

It is such a pleasure to meet two of you. Please introduce 
yourselves. 
Choi Jiyeon I’m Choi Jiyeon and I’ve been running an art 
commerce business, Cava Life for three years.

Choi Seoyeon Should I say what I’m taking care of, just 
like when K-POP artists introduce themselves (laugh)? I 
have never talked about who I am and what I do before. I’m 
taking care of all activities of Cava Life and management of 
artists. Sometimes, we are together, while some other times, 
each one of us is minding her own business.  

I was dismayed to hear that you’re sisters. Could you tell 
us about the teamwork between the sisters? 
Choi Seoyeon We never say we’re sisters, but you can tell 
from the names (laugh). I ran a few freelance projects with 
my sister and figured that we clicked. Honestly, we don’t 
look alike and we’re different in character – I’m faster-paced 
and hot blooded. But Jiyeon is slower paced. We clash from 
time to time, but I can tell that the sister power is enormous. 

You have teamed up with the architect, Park Chidong to 
start Cava Life. What did three of you focus on and where 
did you make adjustment? 
Choi Jiyeon Because we’re in the same industry, we 
started with our sincere wish that artists and their work can 
be promoted. We began with an idea to promote creative 
talents in Korea and develop professional career for 
ourselves. 

Choi Seoyeon I suppose we’re still making adjustments, 
because we need to grow our business. All three of us were 
in love with what we do and sought to promote as many 
creative minds as possible. Whereas I have liked preparing 
a stage for artists, and Jiyeon has been interested in 
promoting Korean brands with potentials, we came up with 
the idea. But it took another year to materialize it. In the end, 
it was all about timing for us. 

How did you come up with the naming idea for your 
business?
Choi Jiyeon The idea came out after playing with a few 
words. It came from the word magazine cover when we 
were leaping through a few pages of magazines, and also 
from Spanish sparkling wine, Cava. They sounded pleasing 
and positive. 
Choi Seoyeon It sounded pleasant both in Korean and 
English, and from design perspective, it looked good.

Since you started in 2018, you have showcased more 
than five thousand pieces of work. What process do you 
go through before an artwork is finally introduced? 
Choi Jiyeon When we first started, we met every one of 
artists. We would visit their studios and enjoyed listening 
to their stories. And running both websites and pop-up 
stores, we ran group exhibitions. The these led us to meet 
other artists later. Well, we may have asked artist do a lot of 
publicity work for us back then (laugh). The business spread 

through word of mouth and secured a vast pool of artist 
later. These days, we see artists come and contact us. 

How do you communicate with artists? 
Choi Seoyeon We always approach them as fans. But I 
need to be honest that we don’t get to meet them in person 
as often as before. These days, we have too many artists 
to manage and work to do. But we are often asked to make 
recommendation for friends or business partners that we 
keep in touch with the artists all the time. 

What could be the magnetism of Cava Life? 
Choi Jiyeon Cava Life has a vast pool of artist from a variety 
of categories. Even though the works are showcased in 
virtual spaces, the unlikely combination is being often made 
from us. It is the unique combination that artists find us very 
novel.  
Choi Seoyeon We’re part of the art scene – we’re who we 
are. We are not confined to certain categories. Instead, we 

have our own perspective, attracting numerous artists from 
everywhere.

The homepage was somewhat groundbreaking. It was 
shedding spotlight on artworks of a variety of categories, 
and furthermore, the way these artworks were being 
categorized was unique. What was your intention behind 
it? 
Choi Seoyeon When we first started working on our idea 
back in 2018, channels to purchase artworks were limited. 
But we still saw some possibility as a market. Whereas there 
were growing number of creative talents, the channels to 
access their work were limited. What we first focused on was 
to create accessible spaces, other than art galleries. So, to 
this extent, when we designed the website, we wanted to 
make sure the artworks were visible, with some intuitiveness. 
This is a outcome of all the commitment and dedication 
of the team who had idea yet limited technical skills and 
knowledge. 
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“Through Cava Life, we want to share 
our message that every moment of life can be art.”
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Could you tell us about the perspective of Cava Life? 
Choi Seoyeon We keep eyeing on graphic designers. 
Because from my point of view, they are the true artists. But 
in parallel, we see that our task is to find measures to sell 
intangible work of art, including music, performing arts, or 
digital work. 

Since you’re touching on a wide spectrum of art, including 
painting, ceramics, graphic design, furniture, textile, 
glasswork, photography, fashion, video art, and music, 
you may have to be open to all opportunities. 
Choi Jiyeon My original career was revolving around 
reading the latest trends that I have all my senses open. 
Everything is faster-paced these days, but I still make 
sure to squeeze in my spare time to check out what’s in, 
especially exhibitions or well-planned events.   
Choi Seoyeon We’re busy working on our second brand, 
NEW NEW. We have dove in because we love what we 
do, but the business keeps us super busy that we barely 
have time to listen to music or read a few pages of books. I 
personally like magazines that I get inspirations from them, 
but I get to sit down and have a read through them only 

a few times a year. But splendid artworks from artists are 
giving me a lot of inspiration. 

Could you tell us what’s in your bags? Are there any items 
that have been eye-opening or wowing to you?
Choi Jiyeon I’m more interested in seeing or discovering, 
rather than owning something. But recently, I have been so 
thrilled to find a cat hair removing sponge that sweeps nice 
and clean. I’m literally enjoying sweeping all the hair from 
my cat. 
Choi Seoyeon I recently bought a stackable container from 
an artist who was based outside of Korea to find some 
inspiration for modern updates on Korean handcraft. I like it. 

Two of you were active as planner for cultural events, 
fashion editor and graphic designer. Please tell us about 
insights you’ve gained from your business.
Choi Jiyeon I learned that e-commerce was challenging. I 
make a lot of research and resolve tasks one at a time. We 
still have a long way to go, but we do our best with what 
we can offer and what we can do. We started from scratch, 
and keep learning that it takes a lot to keep a e-commerce 
business sustainable.   
Choi Seoyeon We’re looking to expand our business and 
learning that we are in the middle of vast ocean (laugh). We 
are learning a lot, indeed. When we run pop-up stores, we 
would enjoy interacting with customers. But we are getting 
insights that things are different between virtual and physical 
spaces. So, we keep securing our front for communication 
with customers, including marketing, PR, and advertisement. 

Cava Life is running pop-up stores, themed around a 
variety of topics in different places, including art museums 
and hotels. Please tell us why you keep securing the front 
for communication with customers? 
Choi Seoyeon Because we saw that we needed to offer 
point of contact for experience. The vast majority of 
customers find artworks from exhibitions that they feel 
distance from these artworks. Against the backdrop, we 
wanted to showcase them in a more accessible format. 
When you touch, smell and feel them, we view that you 
will feel closer to these artworks. That’s why we kept 
experimenting in a variety of spaces, including hotels and 
restaurants, as well as art museums and galleries. 

As a person who thought that it takes some money or 
tastes to enjoy art, the slogan, “art to enjoy in everyday 
lives” was impressive. 
Choi Jiyeon Honestly, the categories that we offer may be 
familiar to many. Items like vase, lightings, and dishes are 
what you often use in your everyday life. Once you take 
a few to your home, they are part of your interior design 
idea. But the only difference is that they are not from 
manufacturers, but from artists. The message that we seek 

to deliver is that arts should not be anything difficult. 
Choi Seoyeon The phrase was to find the balance between 
artists and the mass public. Because you get to blend 
artists’ work into your everyday life.  

Growing number of consumers are having their distinctive 
tastes these days that taste has become part of important 
keywords for branding. Do you see any trend shifts? 
Choi Seoyeon We ran a pop-up store, themed around 
“Sculpture and Collection,” showcasing a vast variety of 
artwork. Seeing customers casually picking a few pieces 
to take home, I figured that there were some changes in 
perception. I felt back then that customers began to feel 
more comfortable having sculptural work at home. 

Cava Life seems to have clearly defined its identity and 
style. What messages do you look to deliver to your 
customers?  
Choi Jiyeon I wish customers could find some pleasant 
surprise from us. Cava Life is the brand that is sought after 

by those with distinct tastes, rather than those who are 
chasing the latest trend.  
Choi Seoyeon The change is taking place at faster pace 
these days, including pools of fans and artists. Every person 
has different perspectives, characters, and colors. And art 
is about exchanging new ideas and inspiration as a useful 
media. We wish to open grounds for customers to open their 
eyes to what’s going on around the world and interact with 
their peers. 

What could best describe Cava Life? If you could come up 
with a hashtag for your social media account, what could 
it be? 
Choi Seoyeon I would like to press for “art for life” – the 
slogan that we came up with when we first started our 
business. When you find something, you might say, “this 
is an art!” And through Cava Life, we want to share our 
message that every moment of life can be art. And we 
suppose that this can be an encouragement for creative 
talents as well.



S
E
O
U
L

M
A

D
E

9
3

How would you define tastes? 
Choi Jiyeon It’s something that you build up. And it keeps 
changing. There are a few things that never changes, while 
few others could. With all of these added up, you have your 
own tastes.  
Choi Seoyeon I remember something mentioning the 
other day that tastes may be something special, yet in fact, 
nothing special. After all, it is about giving a good care. 
Because when you take a good care of it, it would make 
your life richer. And in this sense, it could make you shine 
through your life. 

What could be ahead of you in the future? 
Choi Jiyeon We’re only a few steps away before we finally 
introduce “NEW NEW.” This is a platform to open the floor 
for art and design fans to trade secondhand items. While 
we were working on this new business, we have talked a lot 
about tastes. I hope that NEW NEW can build a benevolent 
circle.  
Choi Seoyeon You can find some hints about your tastes 
from what you buy. I wish we could play our parts in 
establishing a circular system of selling what customers like 
and discovering new tastes. And we seek to expand our 
product and service portfolio as well. 

To you, what is “Seoul”? 
Choi Jiyeon The city is a subject of love and taste. Every 
time I ask myself where to find a place to live outside of 
Seoul, I always end up having no particular answers. It is an 
attractive city – the city that I sometimes love, but hate some 
other times.   
Choi Seoyeon It is in and of itself, change. I feel like I am 
in the midst of the fast-paced transformation, the eye of a 
storm.

What do you do to keep up with your tastes? 
Choi Jiyeon When I felt I was overwhelmed by information, I 
came to know what I like and dislike. Back then, I listened to 
music from 1960s and the experience was enriching to me 
– so much so that I once wished I was born back then. 
Choi Seoyeon After exploring a variety of categories and 
meeting a diversity of people, I came to learn what I like. 
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Where to Discover Tastes 
The Vast World of Curation 
Taste is one of the trickiest topics to talk about. Whereas you may have a lot to talk about, 
you may also find yourself clueless of what or where to start with. But whatever you have 
in mind about tastes, it is absolutely fine. Because here are some places with sensible 
and sophisticated curation ideas where you can get some help to find your tastes. 
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©Point of View 

Virtually everything has turned digital, but you feel that 
you still need a few tools on your desks – pens, notepads, 
scissors, and bookmarks are just to name a few. These may 
be small yet determine the looks and feels of your desk that 
it might be helpful to sneak a peek at someone else’s desk 
to learn more about his or her own tastes and preferences. 
Because a person with good or distinct tastes pays attention 
to even the smallest details. 

Point of View is a stationary store for those who are 
conscious to such details. Spanning from papers, writing 
tools, to items that give inspirations, this stationary store 
shares its distinct perspective and preference. But quite 
fascinatingly, the place does not chase the trend – rather, 
it chooses to showcase brands with many years of history, 
such as erasers from MILAN and staplers from ZENITH, and 
relatively newer brand names with ethos and characters. 
In parallel, the stationary store reveals its tastes through 
exhibitions and items that are planned and designed, 
working closely with artists. 

While Seongsu store blends deftly into the unique 
atmosphere of Seongsu-dong, the other store in The 
Hyundai Seoul is more spacious. Thus, it is highly 
recommended to check out the Instagram account before 
dropping by either one of the stores to explore what 
difference curation could make to present stationary items 
with different ideas and stories. In addition, once you’re in 
one of the stores, you will end up spending all your money 
that you may want to plan ahead before you drop by. 

A Stationary Store 
with Sophisticated Collection 
Point of View 

©Point of View 

A. 2F, Yeonmujang-gil 18, Seongdong-gu, Seoul 
H. instagram.com/pointofview.seoul
T. 02 467 0018
O. Everyday 13:00-20:00
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A. Samseongyo-ro 3 , Seongbuk-gu, Seoul
H. instagram.com/duidongsan_our
T. 02 766 3977
O. Wed – Fri 17:00 – 22:00, Weekends 16:00 – 22:00 

The world of tastes is vast and endless. To take liquor, for 
instance, you may start with the main ingredient, and then 
choose by method of fermentation and distillation, and 
furthermore, the country of origin and terroir. But whereas 
the choices have been extensive for beer or wine lovers, 
those who prefer liquor made with rice may have limited 
choice. They may have never imagined a place to explore 
liquors made with rice. Perhaps they would have been 
satisfied with what were available on grocery stores. 

Guidongsan, in this regard, may be a safe haven for those 
who prefer liquor made with rice. It is a brewery by day, and 
a pub and music salon by night. Most of all, this place lures 
customers into the extensive world of rice-based liquor, 
including those from China and Japan, as well as those 
that are locally brewed in Korea. In addition, these rice-

based alcoholic drinks are paired with unparalleled food 
menu, based on recipe that have been introduced in classic 
cookbooks from the east Asian region. 

As well as the food and drink, the place keeps attracting 
customers for its atmosphere and vibe. The curves on 
wooden furniture and interior accessories are giving some 
finishing touch to the place to look and feel like a place with 
friendly atmosphere. Such atmosphere and vibe culminate 
with music. Instead of pieces from Europe and Americas, 
the owner has created a playlist with musical pieces from the 
east Asia. They may sound new yet attractive. Agreeably, 
this is one of the place that is worth a visit, even for those 
who don’t drink. With Duidongsan being the pioneer, you 
may look forward to seeing more niche places with distinct 
tastes and preferences. 

Fanatics’ Haven
Duidongsan 
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A. #402 Jeunga-ro 10, Seodaemun-gu, Seoul 
H. instagram.com/shop.grove
T. 070 4226 1106
O. Mon – Wed 14:00 – 18:00, Fri & Sat 14:00 – 18:00, Closed on 
     Thursdays & Sundays

While some may look empty, some other feel as it is packed 
with beauty of space. This is because of difference made 
by items being placed. It takes so many elements to create 
a place, but sometimes, a few could play crucial part in 
determining the atmosphere of the entire space.   

The lifestyle select shop located in Yeonghui-dong, Shop 
Grove is a place to experience beauty of space. Instead 
of packing the place with as many items as possible, the 
shop chose the opposite. Instead, the select shop chose 
to pair each item with a friendly note. Agreeably, the more 
you know the stories behind each item, you get to open 
your eyes to hidden aspects. For instance, the moment you 
know that one of the glass is named after a river, you will 
have some different perspectives towards the object that 
resembles much like wavy surface of the river. 

Shop Grove invites customers to explore brands with 
fascinating stories to share. And in parallel, the shop curates 
items that are affordable and functional, with clear identity, 
after the owner use them. Undeniably, such curation policy 
delivers reliable messages to customers. Most of all, the 
shop offers an extensive variety of items, spanning from 
body wash from an organic body care brand, TGC, a nail 
clipper from a brand with two centuries of history, Kiya, 
books, posters, to music albums. Upon a visit to Shop 
Grove, you may find a few that would blend well into your 
everyday life. 

Items to Fill Empty Spaces 
Shop Grove

©Shop Grove  ©Duidongsan 
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A. 3F Hi Brand, Maeheon-ro, Seocho-gu, Seoul
H. instagram.com/4560designhaus
T. 0507 1358 4560
O. Tue – Sun 11:00 – 21:00, Closed on Mondays 

One of the best-known personalities in the industrial design 
of the twentieth century, Dieter Rams is the originator of 
minimalism – the design idea that has already become 
familiar to many today. This German-born designer reach 
the peak of his career path as the principal designer 
for BRAUN, amazingly balancing between form and 
functionality. Undeniably, Rams was Steve Jobs of his time 
that the former designer for Apple and the key figure of 
design innovation of the company, Jonathan Ives recalled 
that he was vastly inspired from the iconic German designer. 

4560 Design Haus in Seoul is one of the places to have 
a glance at the masterminds behind the mid-century 
design ideas, continuing the legacy of Bauhaus. The 
place showcases the minimalist design items from 1950s 
to 1990s, ranging from those of BRAUN to Apple. And to 
everybody’s display, all items are part of personal collection 
of the owner by the name of Jason. The owner mentioned 
that the first collection began with the turntable designed by 
Dieter Rams. 

The vast collection are exhibited under five different 
themes – the living room is filled with products designed by 
BAUHAUS and Ulm School of Design; the kitchen is packed 
with design items from 1960s; and spaces themed around 
brands, including Bang & Olufsen, Brionvega, and Olivetti. 
Once you purchase a voucher to exchange with coffee 
menu, you may enter the exhibition space. Moreover, it is 
fine if you have limited knowledge in design and history. 
Because it is just enough to see the outcome of whawt has 
now become the mainstream, minimalism, with your own 
eyes. 

An Archive of Sports Scenes in Seoul 
4560 Design House

©4560 Design Haus
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Instagrammer 
with Tastes 

Sharing Favorites, Sharing Tastes 

Instagram is more than a social media platform to 
share highlights of your everyday lives and interact 
with others – it has become a stage to showcase 
your tastes. Here are a few Instagrammers with 
tastes, talking about their tastes. 

IMAGE

Please introduce yourself.
My Instagram ID is jjing_home and I capture colorful 
moment of my everyday life, filled with pink colors. The 
concept revolves mostly around maximalism, with vintage 
dishes, fancy items, sweets, and food menus. 

What made you keep your Instagram account? 
I like taking photos to keep track of precious moment of my 
life. And I like writing that I keep my blog and Facebook 
account as well. But I liked Instagram better because it was 
intuitive and focused more on photo images. I started with 
my coffee menus that I enjoy at my studio. But the account 
evolved into sharing everything about my tastes. 

Could you recall when you first started having your own 
tastes?
It started with my personality. Once I fall in love with 
something, I get obsessed with even the smallest detail. 
Then I know what I like and dislike. 

What is your ethos and policy when you find items for 
yourself?
I need to love the items. And I am also convinced that I will 

be able to get what I want and need, even if it may take 
some time. I have distinct tastes that I know what could 
become mine, in fact. 

You may have your own policy on what to feature in your 
Instagram account.
I don’t have particular policies. But what still matters to me 
is the pleasure of sharing something that I like or something 
that I found.

Are there any changes in your life since you started 
sharing your tastes on Instagram?

I had clearly known what I liked, but the tastes have become 
clearer and wider in spectrum. And seeing others with 
similar yet different tastes, I learn a lot. 

What could you benefit from distinct tastes?
I came to know what to buy and what to do with my life. And 
most of all, it keeps me busy and motivates me. The tastes 
is a key driver for me to buy and treat myself with delicious 
bread (laugh).

©
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The Maximalist in Love with Vintage Items
@jjing_home
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Please introduce yourself.
My name is Han Heejin, and I run a channel to share tastes, 
TWS. And I am a marketer by day. I make postings on 
Instagram to share what I like with those with similar tastes 
as mine.  

What made you share your tastes on your Instagram 
account?  
This account is my side hustle. The idea flew into my mind 
when my colleagues and I talked over a cup of coffee. Each 
one of us had an account, but it is just me who’s keeping the 
account these days. This is probably because I keep finding 
what I like and what I want to share. 

Could you recall when you first started having your own 
tastes?
I would ask myself how designers or producers came 
to make the products, and whether the messages are 
delivered properly. I admit that I ask these questions from a 
marketer’s perspective. And asking a series of questions, I 
can find products that touch my heart. 

What is your ethos and policy when you find items for 
yourself, from a marketer’s perspective?
First, I look for food products with out-of-the box ideas, 
second, I turn to items that would make me feel comfortable, 
and lastly, eco-friendly products that I could consume 
with pleasure. I guess I began to build my own ethos and 
policy since I moved out. And because the space had been 
limited, I had to have my own criteria to convince myself. 

You may have your own policy on what to feature in your 
Instagram account.
I find products based on the three criteria that I have just 
mentioned and then divide them into red, blue, and green 
colors to take pictures before posting on the Instagram 
account. There are so many things that I want to share, 
but since I’m taking most of them at home, I face some 
challenges in photographing larger items. Instead, I chose 
palm-sized items. 

Please introduce yourself.
My name is Kim Jiyoung. I am interested in interior 
accessories that I am working on interior design and styling. 
I feel thrilled from beautiful objects that I am serious about 
finding and discovering anything beautiful. I admit that I like 
everything beautiful and inspiring. 

What made you keep your Instagram account? 
I had had an account that shared my photos with my friends. 
The account was for revealing my tastes and interests, 
but I felt that I needed to have my own account to express 
myself. That has driven me start a separate account under 
the pseudo name, Young Object. 

Could you recall when you first started having your own 
tastes?
As designer, I felt that it was important for me to design 
myself as a brand. I sought to leave lasting impressing 
among people as a personal brand. So, I have kept 
observing myself and tried to find what could be right for 
me. 

What is your ethos and policy when you find items for 
yourself?
I weigh a lot on experience. And I believe that to feel 
satisfied with my life, I need to buy well. Even if an item takes 
some investment, I will not hesitate. When I was twenty-six, 
I started my first art collect, buying a piece by Park Seobo. 
Because I believed back then that the experience from 
purchasing an artwork would be more valuable to me. Since 
then, I have been observing my consumption pattern and 

experience with my own methods. But I try my best to avoid 
consumption for the sake of consumption itself. 

You may have your own policy on what to feature in your 
Instagram account.
I focus more on my experience or my emotional status, 
rather than functional aspects. My Instagram feed is 
basically about sharing my own experience in consumption, 
rather than recommendations, because the feed includes 
my own personal view. I post on Instagram when I am 
touched or moved by details or feel enormous happiness. 

Are there any changes in your life since you started 
sharing your tastes on Instagram?

Since I keep records of what I like and how I feel, every time 
I look back, I can see what was in mind in the past. All the 
feeds are being encouragement and motivations to me. And 
the more you know about your tastes, the better you know 
about yourself. 

What could you benefit from distinct tastes?
I don’t waste money. All resources, including time, money, 
and even emotions are valuable yet limited. And once you 
have your own tastes, you know where to focus on. And 
when you weigh more on what you like, you will be more 
satisfied with your choice. Tastes may change from time 
to time, but from the change, you will learn about what 
emotional stages you go through. I guess everything related 
with tastes should be thrilling and exciting. 

A Marketer Who Keeps Track of 
Tastes and Consumption
@taste_worth_spreading

A Collector 
Who Collects Experience 
@young.o.bject

Are there any changes in your life since you started 
sharing your tastes on Instagram?

I opened the account casually but have seen followership 
growing and comments being made on postings. It is 
fascinating to see those who relate themselves with my 
postings, and I feel energized from interacting with those 
with similar tastes. But my policy is that I wouldn’t post 
anything I am confident to share with. Because I seek 
sustainability with my activity. 

What could you benefit from distinct tastes?
I find some safe haven from having my own tastes. I won’t 
have many choices about what to do with stress from work, 
but as for tastes, I can have choices. And to make that 
possible, you need to know what you like. What is good 
about keeping track of my tastes on Instagram is that I know 
what I want and what I like. 
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“Collecting items you like for no reason is 
the beginning of the journey to find taste.”

Tell me about your tastes.
I remember feeling pressured when someone suddenly asked me about my tastes. Back 
then, I thought when it comes to “taste” - I felt like I had to say something nice. There were 
a lot of things I liked, but everyone may have an experience of being at a loss to talk about 
tastes. These days, it is no longer strange to say, “I am a person of this taste.” Rather, it feels 
awkward if you don't have a taste. Whatʼs your taste? And what does it mean to have a taste? 
And here comes another question - What kind of taste do you have?

Shape of Your Tastes 
Sometimes I feel that taste is like a croissant. Like a cross-section of a croissant with a thin 
layer of grain, it is a taste to accumulate innately in one’s inner self. At a first glance, the 
shapes of the croissants on the tray of the bakery look similar. But just as they are slightly 
different if you look closely, each person has his or her own scents and tastes. If you look 
up the meaning of taste, it is said that it is the direction or tendency of wanting to do it. The 
desire to do once, twice, about an object is repeated and takes on a series of forms. Taste 
does not mean “a state of being in fond of something briefly.” It is a concrete expression of 
likes and dislikes that are established through series of experiences. Addition of what I like 
and subtraction of what I dislike become my taste. Such accumulated tastes have similar 
colors, which serve as an image reminiscent of a person. One’s “shape of taste” is revealed 
by personal choice. From what to wear and eat, what to put in your own space, who to be 
with, what to do and how to live, it leads to choices based on taste.

How to Find Tastes 

Journey to Find Your Own Tastes 

I have been observing others’ tastes through the medium of 
fashion and lifestyle. And I enjoy finding out my own. Through this 
essay, I personally would like to recommend starting off your own 
journey of discovering hour own tastes. 
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Where You are Encourage to Have Your Own Tastes 
Growing number of people are getting together to share their personal interest and tastes. Of 
course, there have been small gatherings for the purpose of transferring knowledge under the 
theme of cooking, wine, art, and classical music, but the nature of the gatherings based on tastes 
in recent years is a little different. The organizers and participants of the meeting communicate in 
both directions and classify their tastes in more detail. For example, you can go to an art museum 
together or drink wine together while drawing on iPad. I myself have recently participated in a 
tour for art museum tour. Instead of being buried in longing for overseas travel that is restricted 
due to COVID-19, I wanted to get immersed in the vibe of art museums by myself. It was a 
meet-up that I signed up because I added questions about people who were looking for tastes. 
A little more than ten participants had similar motivations. The reason was that I wanted to add 
refreshing stimulation to the dull daily life of repeating the company and the house. 

Going back to the origin, taste was used as a tool to distinguish classes. The upper class used 
to show off their artistic and high-quality tastes to differentiate themselves from other classes. 
In modern society, as individuals become more important than groups, taste serves as a means 
of revealing individuals. A social atmosphere that focuses on the consumption of discovering 
me and what I like has naturally been formed. You can reveal your own tastes and meet people 
who make products, spaces, and services within your reach. Indeed, the era has come in which 
tastes become a story and connect with others. 

Rediscovering and Redefining Your Tastes 
While working as a merchandizer and brand experience planner for more than twenty years, I 
often had opportunities to talk about tastes with various people. The trend had to be grasped 
clearly, and it had to be transformed into an appropriate outcome for the public. As I spent every 
season exploring and planning other people's tastes, there were some days when I wondered, 
“What on earth was my taste?” The beginning of taste begins with the stimulus of the external 
environment. Scenes that influenced you while growing up, the good things you saw and felt in 
the group you belonged to, and the things you hated, become seeds of new tastes. What you 
need afterwards is, just like watering your plants well, you take good care of them.

To define my taste in one word, I would say “colorless” or “mixed.” This may be because I spent 
my school days in several neighborhoods and cities. In an environment where I lost a certain 

sense of belonging, it gave anxiety and freedom at the same time. When I was in college, where 
I majored in fashion, spent my vacation months in entirely new cities and wandered around 
art galleries, parks, small bookstores, and vintage shops with no particular destinations. I liked 
to take pictures and ride a bicycle and write down. When I became worn out after several job 
changes and gaps, I used to ask myself, “What did I like?” A trivial question was the power to 
start everything anew. The journey of finding “my taste” is an opportunity to look deeper into 
my inner self. One of the pleasures that I’m indulging myself in these days is to bring out long 
forgotten tastes and personal interests. Building up tastes with depth and spectrum gives you 
some sense of accomplishment and fulfillment day by day.

How to Secure Your Own Tastes 
Taste starts with finding out what you like. You need proactive thoughts and actions in learning 
what you like, not everybody else. There is no right answer to taste. And there is no such thing as 
“better tastes” in the first place. This is because taste is not a competition to determine superiority 
and inferiority. Collecting items that you like for no reason is the beginning of the journey to find 
taste.

Just as dating cannot be learned from books, it takes trials and errors to get to know what you 
like and dislike. Recently, there was an opportunity to talk with a curator friend about art markets. 
The words of concern about the investment craze were impressive. “To make an investment, it is 
important to develop an eye for painting. Studying and researching don’t guarantee you anything. 
In fact, it takes quite a while you build up your own tastes.” Taste also requires a lot of experience 
throughout your time in life. For instance, in order to define your taste for coffee, you should drink 
a lot of coffee. Someone who usually drinks Starbucks coffee may prefer the brand, because they 
have a good brand image or offer pleasant experience. Someone else may expand their taste 
by looking for espresso they drank standing at an espresso bar while traveling to Italy. There are 
also various tastes when drinking coffee at home – whereas some may grab a pack of instant 
coffee, others prefer capsule coffee machines from specific brands, and still others source coffee 
beans from their favorite cafés to brew their own coffee. Taste can be subdivided depending on 
the circumstances. With a few more elements added – what to enjoy in the morning or evening, 
and where to enjoy coffee during weekdays and on weekends – your tastes become more 
complex and sophisticated. After filtering out countless inputs, the remaining residue finally 
becomes my taste.
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Tastes – the Essence of You 
Now, I wonder if you're ready to say, “what is my taste?” Taste goes beyond simply liking 
objects and encompasses life's attitude toward how to live. In this regard, tastes built up 
based on understanding of yourself shall weigh more on your inner self. Imagine that you 
have a sheet of blank drawing paper. It's entirely up to you to decide what kind of tools and 
colors to choose. What you like, feel, and dig into to shape your life as you like shall pivot 
around tastes. Perhaps taste makes up an essential part of a pleasant journey of your life. 

Keep Looking into Your Inner Self 
In parallel to exploring your tastes, you need to continue a few things – try feeling texture 
in detail. Storing memories of what you liked, what you disliked, and why by using all your 
senses will help you secure your own database. This can be possible by placing your focus 
and attention to yourself, rather than everyone else.  

Unless you tell the difference between what you like and what others recommend you, and 
take a closer look at your own emotion, you will end up chasing trend. In other words, you 
need to be sensitive of your emotions. Perhaps finding tastes is a lifetime journey and task. In 
this sense, you need to spare time to look back upon and take care of yourself. From time to 
time, you need to take a few steps back from your peer groups to encounter your true self. 

Repeating the process of inputs and outputs, you will know what stays with you. This will 
go to virtually everything, including relationship, work, environment, and attitude of life, as 
well as tastes. Because a question about tastes includes a question about what is in your 
mind. In short, tastes hint at ethos and policy in life. This can clearly tell why you cannot find 
discover your tastes in a day. However, this can be what makes your journey all the more 
exciting and thrilling. And it would make your life richer. On the other hand, you may feel 
lonely throughout your quest and journey. It takes some courage that is closely tied to tastes 
to say “no” to what you dislike. Furthermore, attitude towards life shall lead to choices in life, 
and throughout the process, you may run into barriers, reality may bite you, and further, you 
may find yourself weary. Sometimes, skepticism may loom over you that you may have gone 
too far. Undeniably, a journey of finding and discovering tastes is a combination of pleasure 
and loneliness, but ultimately, it will enrich your life. 

About Heo Yoon
The author of A Person Who Plans, MD. Heo has been the mastermind behind the introduction of 
lifestyle and fashion brands, including 20 Corso Como and Thingool Market. This multi-talented 
merchandizer is active in a variety of sectors to help many find their own tastes. 
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Swinging between 
Trendiness 
and Traditional

Gye-dong is a neighborhood nestled between Bukchon 
Hanok Village and Changdeokgung Palace in Seoul. The 
quite neighborhood looks similar to Bukchon at the first 
glance, but taking a closer look, the scenery differs in detail 
as it is home to local residents and a stage for smaller-sized 
business owners with distinct tastes. Rather than chasing the 
latest trend, the neighborhood welcomes visitors with stories 
and tastes. Undeniably, Gye-dong has become on top of the 
list of favorite neighborhoods to stroll around. W
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A Walk in Gye-dong 
GUIDE Into the Community Themed around Tastes 

I had once imagined how things could turn out if lands were divided by tastes and 
preference. For instance, if there were lands of Sci-Fi, lands of beer, and lands of 
Korean liquor, soju, people living in each land could share their tastes at home, 
while they could explore and exchange with others from other lands. I told myself 
how beautiful it could be, with people coming together in harmony in peace!

I suppose I can make this kind of cheesy joke because tastes can hint much at 
identity of every person. And it is useful for getting to know more about someone. 
Once you take a step into a place filled with its owner’s tastes and preferences, 
you are likely to make educated guess on who the owner and what made him or 
her make choice and thus, blend into the air and atmosphere of the space. You 
will never experience in any places that are after the latest trend or chain stores. 
And to repeat such novel and unique experience, you will find yourself dropping 
by again and again. 

Gye-dong is one of the neighborhoods in Seoul that I often choose to stroll 
around. It is close to where I started my first career, and even after a few career 
switches, I still come to the area for a pleasant walk. And it was where my spouse 
and I had the first date. We come by quite often, telling ourselves, “for some 
reason, we keep coming back.” For one, this is because of the warmth in the 
neighborhood. The scenery is quite different from that of Bukchon, Ikseon-dong 
or Insa-dong – it has a good mix of residents, store owners and tourists. And 
the black and white pictures in every corner of the neighborhood is culminating 
the atmosphere – the masterpieces of photographers of the neighbor’s own, 
Mulnamoo Photo Studio.  
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The studio printed more than forty pieces of pictures of the store owners in 
the neighborhood and displayed to look Gye-dong look like an outdoor photo 
exhibition space. Agreeably, the photos are adding a few touches to the unique 
atmosphere of the neighborhood today.

In fact, Gye-dong has recently seen stores being replaced with cafés or souvenir 
shops to attract visitors. Without photos of the neighborhood store owners to share 
their stories, the unique vibe would have been wiped out. Because the black and 
white photos deftly deliver messages that are based on love and attachment 
to the neighborhood. After the photos have been printed to be displayed in the 
public, a few of the stores were closed to be replaced with new ones. But quite 
fascinatingly, those with similar tastes and atmosphere managed to keep their 
stores opened, as if they were blending themselves into the community themed 
around similar tastes. 
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Deficiency Transforming into Tastes

It takes a turn into the first alley from Exit 3 of Anguk Subway Station and a 
few more walks to run into a small crossroad where the building of Dr. Choi’s 
Pediatrician Clinic used to stand. The building turned into a clothing store and 
then later became a restaurant. In fact, Gye-dong has frequent changes these 
days. Some tasteless stores or those that cropped up while tourism business was 
booming shut down. Yet there are a few exceptions, and Café Gondry. 

The café seems to have been inspired from the film director, Michel Gondry. 
The interior of the café looks and feels like a lounge of a boutique cinema. Movie 
posters and paintings are hung on the walls and figurines of horses remind one of 
the movies, “The Science of Sleep,” and they can easily be found in every corner 
of the café. And the café welcomes anyone with a long list of coffee and drink 
menu that it has made its name as a pub among local residents and tourists. It is 
easy to find customers chilling over a jug of beer in the terrace in sunny afternoon 
time. 

Distinct tastes may be the secret behind café Gondry staying in the neighborhood 
for the past decade. Agreeably, the store is not anywhere close to chasing the 
latest trend. The former planner and programmer for an art film theater has poured 
all energy and efforts to fill the space with tastes and preferences. 

Kang’s father would turn the boiler every winter to heat every room and fill the 
refrigerator with fresh meat. The father believed that anyone in the house should 
stay warm and meat should be prepared for the family to sit around and eat. The 
past experience of spending cold winter nights and suffering from hunger had 
made him repeat the habit every winter. Kang once mentioned that what was 
lacking and agonizing to us would later leave impact on who we are today and 
later. Deficiency may become part of identity. Anything you do to fill the vacancy 
and emptiness could inadvertently morph you into valuing what you thought you 
were lacking. 

- An excerpt from Weekdays Should Be Part of Life by Kim Sinji 

Tastes and preference may be built up after pursuing to fill gaps and emptiness, 
and by doing so, you may expand your scope. This may explain why I became 
a passionate traveler. Growing up in a small town outside of Seoul, I had always 
wanted to explore the world outside of the town. Many would cheer for those who 
are passionate about whatever they do, because they may have gone through 
experiences that deficiencies slowly transform into tastes and later, identity. And 
sneaking a peak at someone else’s tastes and preferences, you may find some 
gaps and emptiness in yourself being filled to a certain extent. Such is one of the 
motivations behind taking myself to Gye-dong. And for the coming weekend, I 
should stop by the neighborhood to explore other stores to discover new tastes. 
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Stories of Collectors with Tastes 
Vintage Toy Collector Lee Seonhwa
Socks Collector Seo Bareun
Sneakers Collector Kim Hobin
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ESSAY Whether it is a piece of pencil, a pad of notebook, or an expensive 
camera, you may choose as you like and prefer. Here are stories of 
three collectors who have been continuing their own collection of 
their tastes and preference. 
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When I was young, I was always surrounded by dolls. On 
one side of the wardrobe, dolls that my father had bought 
me were gathered, and among them, stuffed dolls were my 
favorites. Perhaps I felt comfortable and happy with the soft 
touch and good appearance. So, for me as an adult, dolls 
are pleasant reminders of happy childhood. When things 
didn’t work out well in job finding process and that I lost my 
self-esteem, I cleaned the room, pledging to take a break 
for two months. By the time I was selling things I had used 
through a second-hand items trading app and letting go of 
all the woes in my mind , I happened to see a posting with 
the title “For Sale - Cabbage Dolls.” Along with a photo of a 
blonde cabbage doll in purple dress, it added, “It was made 
a long time ago, so only those who know well about vintage 
dolls should buy it.” Even though it was the first time I saw 
the strange doll in my life, I felt excited as if I had finally met 
the love of my life. These days, I was even more pleased 
with this doll because I thought it was not easy to find an 
item that perfectly suited my taste. It was simple and abrupt, 
but this small yet pleasant incident marked the beginning of 
my collection – the bridge between happiness and myself. 

Since then, I started searching for cabbage dolls, but it was 
not easy to find relevant information. This doll was popular 
among my parents' generation, and the average price of 

dolls is no longer affordable. Hence, I thought the collectors 
would be in their older age. They were also less familiar 
with social media than millennials or Generation Z. Even if 
I manage to find a few cabbage dolls in Korea, it would be 
difficult to meet them online. I created an Instagram account 
to get more information and left messages to cabbage dolls 
who were based outside of the country. They said they 
usually go to secondhand markets to get dolls or buy them 
at Wal-Mart or eBay. From their replies, I could conclude 
that the collectors, regardless of where they were, faced 
similar challenges. Cabbage dolls are normally marked with 
the year of production, and often sold after customization 
that it is challenging to find identical ones. To this end, to 
get dolls that were produced a long time ago yet are still 
in good condition, I had to zap around used trading apps 
or vintage props shops. The dolls were scarce and pricy 
that some even referred collection of these dolls as “wealth 
management with cabbage dolls.” In reality, it is worth 
customizing and reselling cabbage dolls made about forty 
years ago, and it is reasonable to say that they are basically 
sold at multiple times the original price. Of course, I have 
no intention of reselling my collection, but I anticipate some 
price hike in a few years to come. Because these vintage 
dolls keep adding value and shining through the time. 

Dolls That Look Just Like Me 
Vintage Toy Collector Lee Seonhwa

Honestly, I haven't lived in the days when cabbage dolls 
were popular. But looking at the doll, I often admire the vibe 
of the time and my childhood years filled with happiness. 
In my imaginative world of cabbage dolls, I could become 
anything. When I open the drawer, a beautiful world unfolds. 
From any parts that are worn out with time, I unleash my 
imagination with a few questions such as “how far could 
this doll have traveled it came to me.” I admit, these are all 
for escaping from harsh reality and confide in an imaginary 
world. With my collection growing, every time I am asked 
“what makes you happy?” or “what is your favorite pastime 
activity?”, I can have a few things to talk about. Yet in reality, 
the friends who knew about my collection reacted with 
comments, including “Why are you saving it for expensive 

money?” or “It’s weird and scary.” However, I don’t want 
to explain it in a lengthy way because I don’t see them as 
necessary. There are so many people out in the world with 
different tastes and preferences. As can be seen from the 
reaction from a few who mentioned, “You’re collecting the 
dolls that look just like you”, any collection that starts from 
tastes tells who you are – your past, present, and even 
future. In fact, we are all collectors who collect things in our 
lives. If you want to know about someone, it would a good 
idea to have a look at what is around the person.
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I like socks. But I need to add that I don’t like pairs that 
someone else has worn to anyone who gives a strange look 
at me, every time I mention that I’m a socks collector. Alas, 
this is the life of the passionate socks collector.

When I turned twenty, the first collection began after finding 
a pair in a select shop nearby the university that I went to. 
It was probably because of the upbeat sound of the music 
that was played out in the store that I felt excited to be one of 
“hip and cool university students” for simply dropping by the 
store. It looked cool, good, and even expensive. But among 
them, what caught my attention was the socks section. The 
scenery of colorful patterned socks piled up was literally a 
new world. I realized that I only wore white ankle socks in 
my school uniform. Indeed, it was the moment of truth. Was 
it because of the spirit of a freshman who had a desire to try 
out anything? I checked the price because I was thinking to 
myself, “Should I try it on?” Honestly, KRW 5,000 was quite 
an investment for a university student two decades ago. 
In the end, I ran out of the store empty handed. But a few 
days later, I came back and bought the pair. Because to a 
university student, the socks were part of luxury.

Since then, I became a serious socks collector. I couldn't 
buy them often, but I used to buy a new pair of them on the 
payday of my part-time job. Every time I can ask for a gift, 
I often chose socks. When hen I traveled abroad, I chose 
socks over souvenirs (The National Museum of Art in Ireland 
sells Korean socks, a made with “kkorangnae” – a Korean 
word for stinky smell - written in English). Socks with high 
wool content, socks with witty phrases, socks with different 
points like mismatches, socks that can only be recognized 
by taking off shoes with different colors on their toes are just 
a few of my collection. With the idea that there are no same 
socks under the same sun, I now have a vast collection of 
three hundred socks.

Since I started my own collection, I began to ask myself what 
to wear for the following day. And moreover, I came to have 
my own policy. First, I hand-wash socks, no matter what the 
circumstances. Because washing machines often damage 
texture or shrink fabrics, I flip them for handwashing. For 
sticking to my own policy, I have piles of socks in front of 
me every week. After the laborious work of washing all 
the socks, I dry them and fold them to keep in a carrier. 
Secondly, I choose socks to match with what I plan to do. 
For instance, I pick socks with patterns or design that best 
matches with occasions or activities that I plan. Needless to 

It All Began with a Pair of Socks 
Socks Collector Seo Bareun

say, the socks are giving me enormous happiness. And after 
an idea flew into my mind that I should share the source 
of happiness with everybody, I started a small project, 
#OneHundredth, hanging one hundred pairs of socks on 
street side walls, with a wish to share warmth. Upon finding 
feedback that the socks were touching or a few thank-you 
notes, I find myself motivated and moved. What I first started 
with one hundred pairs of socks are giving me back with 
enormous happiness and sense of fulfillment that I cannot 
feel every luckier today. Most of all, it is fun to unveil what 
is hidden underneath my pants or skirts – the patterns or 
illustrations would sneak out every time I bend my knees or 
take a seat. With chilly season coming near, it is now time to 
take out my precious collection now. 

Stories behind Shoes 
Sneakers Collector Kim Hobin

My interest in the sneakers, specifically “Jordan” series, 
began with confirming whether it was true that I could 
only get a pair if I won the application. The more I made 
research, the greater scarcity the sneakers market had 
than I thought. And the more I knew, the greater my interest 
grew. I learned where to buy cool shoes, how to wear them, 
which designer the maker collaborated for design, and what 
story they had, and then collected a pair or two. As a result, 
whenever sneakers were available in the market, I came to 
monitor how fans from around the globe would react and got 
various information from online forums and social media. 

As time went by, I became completely fascinated with 
sneakers, and now I have purchased them with a meaning 

of for the sake of “collection,” rather than “wearing” – so 
much so that every time I find a pair of sneakers, I find 
myself telling myself, “Ooh, they’re going to look great on 
the shelf!” I admit that I am slowly turning into a fanatic that 
I am even displaying shoe boxes these days. When I go 
outside, I first look at the shoes of the person I get to meet, 
and it's fun to take a guess. When I find someone showing 
interest in the shoes I'm wearing, I feel excited and ask 
myself, “Is he a sneakers collector, too?”. When I started 
collecting shoes, I often tapped on trading platforms to 
buy limited editions. At that time, acquaintances who took 
me several times to second-hand shops did not seem to 
agree with my passion for my collection, saying that the 

appearance of the transaction was like a smuggling site 
and that he didn’t quite understand why I had to buy shoes 
so hard. Fortunately, with the recent establishment of a 
large sneakers brokerage company in Korea, the culture of 
collecting sneakers has stabilized, and purchase conditions 
have improved, enhancing the reliability of finding used 
sneakers. These days, it is no longer difficult to find models 
that you look into. As I also buy a lot through brokers, people 
around me joke that I should get some reward from the 
brokerage companies. 

In the past, a small number of people gathered together to 
share their passion for their pastime activities and had to 
make extra efforts to meet-up in a certain place, squeezing 

in a few minutes for trading. But from the hustle and bustle, 
I can recall that I felt thrills and excitement, and even 
happiness from finding some dream models. These days, 
however, I am busy rushing into submitting applications 
and the price keeps soaring. With growing attention, the 
sky seems to be the limit for the price that it is no longer 
an affordable pastime activity for me. Nevertheless, the 
collection will continue. Thinking of the new limited edition, I 
feel motivated to work harder to get a new pair. Furthermore, 
I began to dream of having my own place to invite collectors 
of similar interests. For now, I should hope that the boom 
would not bust and then wane out. 
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For some, tastes can be energizers, source of wisdom of life, or even 
life itself. Here are a few pieces of stories about tastes to give you food 
for thought on what you like and what you prefer. W
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PLAYLIST

Stories about Tastes 

The World is Wide, and the Tastes are Diverse 

MUSIC

Every time you find someone utter out, “this can be your cup of tea,” you are likely to be 
excited. Because the simple phrase hints how someone cares about you and thoughtful of 
what you might like. In this sense, Zior Park could be one of such musicians that many would 
be reminded of me. 

The other day, I was recommended to have a listen to the pieces written and played by this 
musical artist. And I liked it. The voice itself was too playful but was just right for eeriness 
and spookiness of the tone and nuances of the tracks. Every time I talked about my tastes 
for music, I would often talk about Tim Burton’s movies. Zior Park’s pieces shared some 
similarities with them – just like “Edward, the Scissor Hand,” they sounded eery yet beautiful 
pieces of fairy tales.

The album, “Thunderbird Motel” is staged at an imaginary space called Thunderbird Motel. 
The tracks titled, “Penguin” and “Sleepwalk” hint at peculiar discography of the artists with 
subtlety. “Lonely Diver,” in particular, illustrates what is in mind of a diver waiting on a cliff for 
a sign to jump off. The piece is a contrast of upbeat rhythm, horror, surrender, and freedom. 
Yet other than these pieces, the entire album is worthy listening to. The splendor and despair 
would lure listeners into novel experience. To some, the album could be tastes-changing. 

Thunderbird Motel 
Zior Park
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MOVIE MOVIE

Microhabitat  
Jeon Koun | Documentary 

“You can have your own thoughts and tastes, even if you don’t have your own home” 

- From “Microhabitat” by Jeon Koun

You might be skeptical of having tastes without your own home. Because you may think that you 
have luxury of finding tastes only after you have all your food, shelter, and clothing with you. But 
after finding the main character of the movie, Microhabitat you may change your mind. 
Miso earns about KRW 45,000 every day, working as a housekeeper. She lives paycheck to 
paycheck, but what she keeps recharged are a bit of cigarettes and whisky. Then one day, the 
landlord asks her for raise of rent. Quite unlike everybody else who would give up on cigarettes 
and whisky, Miso chooses these two over her shelter, and taps into her friends who ran a rock 
band with her during her university years.

Then young and reckless friends are becoming responsible members of the society – at least 
in a nutshell. Moonyeong works herself too hard that she has to get an IV every lunch time, 
Daeyong is grappling with debts after a painful divorce, and Jeongmi married a rich husband 
but tiptoes around him every moment. Each person has his or her own stories to tell, while Miso 
seems to be able to keep smiling, simply because she has been derailed from so-called “the 
right track.” 
Yet needless to say, it is you who has the right to say whether your life is on the right track. 
Hence if Miso feels alright with her own life, that would be absolutely fine for her. Miso turns 
into a subject of envy for being simple about what makes her happy that she would let go of 
everything else. Paradoxically, the hero of this movie asks the audience about “tastes.” 
It is said that the original purpose of developing the “like” function was to spread the love 
around the world. They would not have imagined the increase in self-harm and suicide 
among teenagers who did not receive likes. Contrary to their intentions, technology evolves in 
unpredictable directions. That is why laws must regulate, and individuals must be aware. There 
is a world of difference between knowing and not knowing. Now is the time to ask questions.

“‘Less, But Better’ is not simply about design concept – it is about attitude.”

- by Gary Hustwit from Dieter Rams

Dieter Rams has been one of big names for those who claim themselves to be design 
conscious. Some others may be more familiar with the brands the late industrial designer 
worked with in his life, such as BRAUN and Vitsoe. This German-born designer’s legacy lives 
on today, funneling through Apple and MUJI. Apple’s iPod is known to be an inspiration from 
T3 Pocket Radio, and a wall-mounting CD player from MUJI came from an inspiration from 
the designer’s idea. These imply how vastly and deeply the design idea of Ram’s came into 
life and the continuing legacy. 

Dieter Rams is a documentary film to highlight the design ethos of the German-born master 
figure of industrial design, Dieter Rams. The film touches on some of influential moments 
and objects that left him with lasting impressions - the cable car that caught his eyes during 
his childhood years, his alma mater, and the first company that the industrial designer had 
worked for. The film culminates with “the Key 10 Principles of Good Design.” What this 
mastermind of modern design pressed for was “a good design should be eco-friendly. 
In fact, products from BRAUN that were introduced during Ram’s tenure as the principal 
designer lasted years, without much need of unnecessary replacement or upgrades. Indeed, 
the ethos of Dieter Rams can be summarized as “less, but better.” Today, most of us are 
surrounded by products with good balance between form and functionality, investing less 
money than before. But should anyone ask what our choices were for, we all may need to 
think twice – with countless number of choices and options in front of us, it is now time to think 
about “genuine tastes.” 

Dieter Rams 
Gary Hustwit | Documentary 
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BOOK BOOK

“Some may take it as trifling. But there are so many things around the world that I may like.”

- From Trifling Tastes by Kim Kiyeol 

As to a question of whether it is appropriate to judge one’s tastes as trifling, the answer is 
definitely “no.” Because tastes are personal that there should be no such things as good or 
bad. As long as you like it, it should be absolutely fine. The author of Trifling Tastes seems 
to agree with it. For anything – even those that are as banal and trivial as plastic bags from 
grocery stores, receipts from museums, and paper package of beverages, for instance – can 
be valuable so long as 

Trifling Tastes is a book on one hundred one items that are collected by a designer and art 
director, Kim Kiyeol, with each paired with short texts. Notably, the items can be as easy to 
find as sugar cubes with nice packages and only a handful are expensive and scarce. Yet 
paradoxically, these items make the author’s insights and tastes shine through. Furthermore, 
the book nudges readers to take a closer look at what is around them, how it looks like and 
how it should be used. 

For those who face challenges in finding tastes, the author suggests taking a good look at 
what is around them, and ask themselves what made them buy these items, and why they 
keep using them. A series of questions may guide you into finding a few things in common, 
but even if you don’t, it is fine as well. Not matter what the reason, if you find yourself happy, it 
shall be part of your own tastes. 

Trifling Tastes 
Kim Kiyeol | Mimesis  

The Places that I Fell in Love with  
Yoon Kwangjoon | Eulyoo Publishing  

Wherever you go, you’re likely to run into places with brilliant interior design idea these days. 
But we all should keep in mind that all that glitters is not gold, because quite a few turn out to 
be tasteless. If you have your own tastes for places, you’re likely to find better places. Further, 
as you keep having your own experience, you will find yourself recharged and refreshed. 

A photographer and author, Yoon Kwangjoon has selected twenty places in Korea in his 
book, The Spaces that I Fell in Love with. The places vary from public spaces, including 
Noksapyeong Station, shopping centers, hotels to museums. The author gives detailed 
explanation on why he chose these places, out of so many 

“These freewheeling items are placed anywhere that psychological gaps seem to be 
narrowed to achieve ultimate freedom. In other words, if you take a seat on a chair and at 
a table that are excessively neat and standardized, you may find yourself trapped in what 
you’re told to see.”

- From The Spaces that I Fell in Love with by Yoon Kwangjoon

The phrase above refers to the chairs and tables of different shape that are placed in a 
café, the Hapjeong store of Anthracite Café. Yet each items is placed with meticulousness 
and intentions. And unlike anyone else, if you choose to read what are between the lines 
and understand the context, you get to enjoy your time in the place with depth. The book 
will be helpful in getting to know more about how to seize your moment in a space, you may 
consider tapping on what well curated contents could offer. 
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Where to Meet SEOUL MADE

B-SIDE GROUND is a place where you can experience fresh perspective 
towards what you may have taken as granted in your everyday lives and thus, 
find new ideas and inspirations. The CEO shares the secret behind the place 
that is full of wonder and excitement.

B-SIDE GROUND

PLACE
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A. Yongji-ro 136, Gangneung-si, Gangwon-do  
H. instagram.com/bsideground
T. 070 4189 1237
O. Thus – Mon 11:00 – 20:00, Closed on Tuesdays and Wednesdays 

It is such a pleasure to meet you. Please tell us about 
B-SIDE GROUND.  
The name, B-SIDE GROUND has been an inspiration from 
side B of cassette tapes to deliver a message that we are 
ready to serve customers with pleasure you may find from 
backyards. This is to tell you that we’re here to welcome 
anyone into diverse and fun, yet laid-back aspects. 
Experience from exhibitions and making products while 
running cafés in Seongsu-dong and Yeonnam-dong were 
the key motivations. 

B-SIDE GROUND invites customers into its select shop 
and studio, as well as café. Please tell us more about each 
of the spaces.
The café on the first and second floor of the building is 
designed to be cozy that anyone can do their own work, 
over delicious cup of coffee. We have sought to materialize 
our ideas and help customers find inspirations to unleash 
their creativity. The studio on the third floor is equipped with 
essential tools and equipment that anyone is welcomed for 
photo shootings and is about to open soon. The select shop 
in the basement floor is an open space that is filled with 
products that we made, working closely with artists. We are 
seeking to work with new pool of artists for future collections. 

What were motivations behind running each space? 
We sought to fill the spaces with elements from the areas 
of personal interests, including photography, design and 
coffee. Living up to the slogan, “the moment of your daily 
life becomes art,” we aspire to create spaces that are laced 
with artistic elements in every corner. The aspiration has 
driven us into running the select shop and studio, as well as 
the café. 

What could be the future that B-SIDE GROUND is looking 
forward to? 
B-SIDE GROUND is filled with stories from everyday lives 
yet seeks to be special to those who come to the place. As 
well as selling coffee, sweets, and products, we would like to 
help customers turn the moment of their daily lives become 
their own art. 

The shop offers the Mini Book in which people can 
experience a part of SEOUL MADE as well.
Mini Book of SEOUL MADE is free yet is rich in contents 
and is packed with nice design ideas that customers keep 

INTERVIEW

CEO of B-SIDE GROUND  
Jang Byeongguk

looking for the magazine. The magazine delivers in-depth 
contents, as well as accurate information that it gives a lot 
of us food for thought. It is a small yet significant piece of 
periodical publication that steer readers into explorations. 

Last but not least, what kind of city is Seoul to B-SIDE 
GROUND?

Seoul has been the starting point for us. A lot of us spent our 
twenties, studying and starting the first career in Seoul. And 
as for me, I ran my first café, which has ultimately become 
the motivation behind B-SIDE GROUND. Because I gave all 
my all throughout the time, Seoul is the city that remind me 
of the youthful passion back then.
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PREMIUM BOOK

Where To Find Seoul Made 
Premium Book

Buy now

The mini book of Seoul Made is a booklet to showcase some of the contents for preview. 
Seoul Made Mini Book is available for free in the following locations.

PREVIEW MINI BOOK

Where To Find SEOUL MADE 
Mini Book

CAFE

Terra Rosa
Seoul Gwanghwamun Store, Seoul MMCA Store, 

Seoul SAC Store, Seoul Posco Center Store, 
Seoul Gil-dong Store, Gyeonggi Dongtan Lake Store, 

Gyeonggi Pangyo Store, Busan Suyeong Store, 
Jeju Seogwipo Store, Gangneung Imdang Store, 

Gangneung Gyeongpoho Lake Store

BrownHands
Guro Ditigal Complex Store, Dogokl Store, Suweon Store, 
Beakje Store, Gaehang-ro Store, Masan Store, Gwangbok 

Store, Lotte Premium Outlet Dong-Busan Store 

Yeonnambangagan 
Yeongnam Main Store, Unjeong Store 

Peace Piece
Janggi Store, Jeongbalsan STore, Unjeong Store

Slow Forest 
Samcheong-ro 5 gil 20, Jongno-gu, Seoul

Yeonnamjang
22 Yeonghui-ro, Seodaemun-gu, Seoul

Slow Forest 
Seongmisan-ro 31 gil 14, Mapo-gu, Seoul

Café Skon
Seongmisan-ro 172, Mapo-gu, Seoul

Coffee Baljeonso
Tojeong-ro 49, Mapo-gu, Seoul

mk2
Jahamun-ro 10 gil 17, Jongno-gu, Seoul

fyi 
Yeonsam-ro 180, Gangnam-gu, Seoul

OFFLINE STORE
Kyobo Book Centre

Youngpoong Bookstore
Arc & Book Shinchon Store

Arc & Book Jamsil Store
Arc & Book Itaewon Store

Uhjjudah Promenade 
The Magazine Club 

Cafe Skon
Dongyang Bookstore

Bookstore Donga
Moonwoodang Bookshop

ONLINE STORE
Kyobo Book Centre kyobobook.co.kr 

Youngpoong Bookstore ypbooks.co.kr
Interpark interpark.com 

Aladin aladin.co.kr 
YES24 yes24.com

AROUND a-round.kr

E-BOOK STORE
Kyobo ebook kyobobook.co.kr 

YES 24 yes24.com
Aladin aladin.co.kr 

Bookclub Millie millie.col.kr 
Ridi Books ridibooks.com

Joins Prime  joins.com

For inquiries on displaying SEOUL MADE Mini Book in your store,

 please send us an email to the following address:

hi.knox@a-round.kr

BOOK STORE

Arc & Book Itaewon Store
B1, Itaewon-dong 22-76, Yongsan-gu, Seoul 

Uhjjudah Bookstore
Worldcup-ro 19 gil 74, Mapo-gu, Seoul

Sunshine Book Store
1F, Jeongneung-ro 346, Seongbuk-gu, Seoul

Broccoli Soop
2F, Hwaseomun-ro 32 beon-gil 21-10, Paldal-gu, Suwon-

si, Gyeonggi-do

Life Books & Art 
4F, Dalmaji-gil 65 geon-gil 167, Haeundae-gu, Busan 

Bookstore Donga
Subuk-ro 108, Sokcho, Gangwon-do

Moonwoodang Bookshop
Joongang-ro 45, Sokcho, Gangwon-do

DESIGN SHOP

Object
Hongdae Store, Samcheong Store, Samdeok 

Store, Seomyeon Store, Jeonju Store, Jeju 
Seonheul Store, Seongsu Store

ready to wellness
4F, Toegye-ro 2 gil 9-8, Jung-gu, Seoul

B-Side Ground
Yongji-ro 136, Gangneung, Gangwon-do
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