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All my friends know that Seoul Tower is one of my favorite 

spots in Seoul. But to be specific, I should say that I like 

spots from where Seoul Tower is visible, because packed 

with “This is Seoul!” Seoul is the city that I am deeply in 

love with, as well as the epicenter of all sorts of arts and 

cultural scenes. The twenty second issue of the magazine 

has covered a variety of tastes, people, brands, culture, 

and arts, pivoting round the topic, “tastes.” The issue has 

been a bridge between myself and a diversity of tastes 

and ideas from Seoul to explore in the fall season of 

2021. 

Sone

Reading all kinds of monthly magazines, I find myself 

looking for decent books that are packed with sensible 

and intuitive idea and diversity. And as an influencer, the 

sixteenth issue of SEOUL MADE has definitely caught 

my eyes. The magazine has covered with its 360-degree 

view, spanning from architecture, design and to many 

others. The magazine has been a good alternative for 

me who are refraining from meeting people in person 

because of safety concerns yet worrying about falling 

behind the trend. 

Yeongshin

I have come to learn about SEOUL MADE magazine 

and sought to buy the previous issue, only to know that 

they were sold out. Instead, I barely managed to find 

the twenty first issue of the magazine. The issue was 

packed with lots of fascinating stories ranging from what 

was trending in Seoul, aspiration of the Millennials and 

Gen Z, to entertainment to try and enjoy in the city. Most 

of all, the artistic design idea makes the magazine look 

and feel all the more attractive. I guess I should keep 

getting next issues for myself. 

Yoo Jiwon

In the midst of information inundating every day, I 

always feel that it is such a challenge to find relevant 

few for myself. This might be because I’m not a tech-

person. And in this sense, I cherish the moment for 

researching anything of my interest and time that I 

spend at bookstores leaping through pages of printed 

books. This year, one of the most notable discovery to 

me has been SEOUL MADE magazine. 

Seoul Made

《SEOUL MADE》 has been created to provide you with a diverse and 
fresh experience that is unique to Seoul.
Are you a millennial with a smartphone? Then you’ve found just the right brand. 
At 《SEOUL MADE》, we deliver Seoul’s tasteful, elegant, and convenient products 
and services that represent its vibrant atmosphere right to your doorstep.

《SEOUL MADE》 reflects the change in the industry of Seoul. We start from the 
history of hand-made manufacturing businesses and make our way to the state-
of-the-art brainwork that will transform the city’s landscape.
We cherish the baby boomers’ business values that led to Seoul’s miraculous 
growth, and we also celebrate the brilliant ideas of millennials that will shift the 
landscape of the city’s industry.

Our brand’s magazine, 《SEOUL MADE》, is a monthly publication that documents 
the dynamic changes in the city’s industry and the various individuals, companies, 
and platforms that come up with innovative ideas. We reinterpret the tales that 
we collect in our magazines to rediscover and furnish the stories that shine with 
“Seoul’s vibes.” 

Seoul Business Agency
www.seoulmade.com
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A Korean-made space launch vehicle, Nuri was launched this fall. This has been the first in eight 
years since the launch vehicle that had been co-developed with Russia, Naro was launched in 2013. 
The recent event is deemed to have brought Korea a few steps closer to become one of the seven 
powerhouses of space industry. Agreeably, the industry in Korea has still a long way to go to make 
the general public realize that the country is capable of making and launching its own satellites with its 
technology researched and developed at home. But it takes only a few looks around to sense that the 
entire world is drawing closer to the era in which space travel becomes more accessible. 

Indeed, space shuttles of NASA and space stations of Russia have become things of the past. 
Commercial space travel has become available and the space itself has become a business model. 
Virgin Galactic has become one of the first businesses to open a new chapter of commercial space 
travel, while Jeff Bezos travelled to the space himself in the same month, and Elon Must paved a way for 
reusing rockets by introducing Space X. 

However, it may take a few more while and efforts to turn rockets as accessible as mobile phones 
to experience. As for now, Virgin Galactic charges its customers for space travel programs with 
approximately KRW 500 million. Yet one can easily read the recent trend shift in the industries, as the 
public attention is tilting towards space travel. And the disruptive innovation and transformation are 
picking up the pace. Whereas it took sixty two years for automobiles to attract fifty million drivers and 
twenty two years to rivet the eyes of equal number of viewers, it only took seven years for internet and 
four years for YouTube to hit the mark of fifty million. Obviously, it has already been a few decades 
since palm-sized phones have been introduced, but only a decade and a half of the time has passed 
since everything has become accessible through palm-sized smart devices and thus, brought about 
disruptions in every corner of life. In parallel, mind-boggling updates have been made on rankings in 
market capitalizations of businesses in Korea. While Samsung Electronics has been claiming the top 
position throughout the time, the list of top ten companies has gone through changes – among those 
that dominated the top positions in the early years of the Millennia, Samsung Electronics and SK Hynix 
are the only companies that can still be found from the list. The names of the emerging IT giants in 
Korea, Kakao and Naver are on the list to hint at the paradigm shift. In fact, the shift is the majority of 
the trend not only in Korea, but rather, around the globe. Whereas Microsoft and Alphabet were the 
only platform businesses that made the top ten list in market capitalization in 2009, Amazon, Apple, 
Facebook, Alibaba, and Tencent have been added to make up the majority.  

“With disruptive changes taking place in every corner of life, it is 
time for us to look back upon and ask ourselves what it takes us 
to be genuinely ‘humans.’”
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Fast-Paced Transformation
of Industries 

Undeniably, every thing changes at break-neck speed. 
Facebook has recently changed its company name to Meta and 
is poised to roll out its own picture and imagination on the future, 
while some anticipate that robot drivers will serve passengers 
in taxis in less than a decade of time. Though it may not be 
possible to chase all transformation to adapt oneself to fast-
paced changes, you may agree that you should brace yourself 
against possible transformation and know what to expect.  

TOPIC
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Disruptive Changes in Every Corner of Life 
You might as well want to have a closer look at how you spend your day. Smartphones have replaced 
alarm clocks to wake you up in the morning. And then you start a running app to keep you active in the 
morning, and then measure body fat with your smart watch. After you sweat off, you may give yourself 
a daily dose of news updates with your tablet PC before treating with yourself with healthy breakfast 
menu based on recommendations from the smart refrigerator in the kitchen. As you leave home, you 
might drop by a café to pick up a cup of coffee from a drive-thru counter, and then head to your office, 
listening to a playlist made by one of the music streaming platforms. After the busy morning, you could 
turn to one of the food delivery applications to choose your lunch menu, and then in the afternoon, you 
may browse through a used items trading platform to sell items that you don’t need any longer. And 
then after the long day of work, you are finally home and spend the rest of the day exercising with your 
smart game console or catch up with the latest episode of “Squid Game” on Netflix or squeeze in a few 
minutes to take a virtual class. At the end of the day, you are likely to order your breakfast menu for the 
next day before you call it a day.

In fact, this can be a day for almost anyone these days. Though it may vary for each person, it is 
undeniable that digital technology has penetrated into all corners of life. While some may struggle to 
adapt to the disruption, only few would reverse the trend. With the recent trend, what have been around 
us are slowly waning. For instance, quite a large number of department stores and electronic stores 
have been amazoned* that a slew of them have shut down in the US, and on the other hand, it has been 
a challenge to find branches of commercial banks in Korea these days.

Hyundai Motors’ latest model, Casper is available online for reservation and purchase, and Tesla has 
been selling its vehicle in Korea only in its online stores since it began to make its presence in the 
Korean market. Other than these automobile companies, numerous other rival companies are following 
suit to place resource onto virtual stores and showrooms. However, it is not only sales channels that 
face disruptive changes. As electronic vehicles make up larger majority of new product portfolio, pacing 
ahead of fossil fuel engines or LPG engines that the vehicles are often referred to as devices. Scores of 
manufaturers have shifted entirely towards manufacturing and selling electronic vehicles, and the rest of 
the businesses in the industry are joining these leaders, making clear that they would phase out of fossil 
fuel engines. As for now, fossil fuel engines are prospected to wane by 2040.

In parallel, ESG (environment, social, governance) is another keyword heralding the trend shift along with 
digital technology. Since the industrial revolution, factories have been running days and nights to ensure 
better lives for consumers, but they would now be subject to closure when they are revealed to be the 
epicenters of social or environmental problems. The recent change implies changes in consumers 
perception on what could be ahead of the planet. The humanity has enjoyed superfluousness in the 
midst of the spread of consumerism resulted from excessive supply, but now, it is time to take a look 
around and decide what should be reduced and minimalized for the sake of survival in the future. In 
this regard, businesses began to seek sustainable measures, rather than solely focusing on profitability, 
while consumers are opening to the eyes of smart consumption.

*Amazoned : this is one of the recently coined word to refer to Amazon taking over leadership in the 
 market these days with expansion to numerous business sectors and following disruption.

7

Key Qualities to Adapt to Changes 
Quite unlike the past, we cannot enjoy the luxury of observing the paradigm shift. Agreeably, transition 
have taken place throughout the history of humanity a number of times, yet for the span of tens of 
thousands of years. Digital transformation, on the other hand, have encroached the entire global society 
in only a few decades of time. To adapt to nerve-wrecking changes, one should not take blind eyes to 
the recent transformation – rather, one should take more proactive measures. In this regard, here are a 
few qualities to deftly adapt to upcoming changes. 

What’s Essential in Facing Digital Disruption - Adaptability 
As to the question of key that sets digital technology apart from analog, you would tell that you may not 
opt out of digital technology and transformation. Throughout the history, the humanity has been seeking 
solutions to ensure efficiency in almost everything, from how to collect food, hunt animals with less 
injury, to how to transport goods with speed and less efforts. Digital technology has turned out to be 
one of the keys to culminate efficiency, phasing everything into digital, particularly since the humanity 
began to travel to spaces. As a result, the technology has opened the new chapter of hyper-efficiency. 
Undeniably, where there is light, there is shadow. Digital technology has become essential in every 
corner of business and life. For instance, network failure – like the recent incident that happened in the 
country – could paralyze almost all activities. While some could not take part in bidding processes, 
others could not serve customers, run home appliances at home, or take tests at schools. But 
undeniably, the recent transformation has made everything efficient that you only need a few touches on 
screens for anything you need, even a few bites of snacks. 

Furthermore, outbreak of COVID-19 has accelerated the pace of disruption. While students are taking 
virtual classes at home, businesses have now adapted themselves to new meeting formats and working 
methods in virtual spaces. And quite a lot of us are now feeling familiar with placing online orders for 
meals. Indeed, digital technology has become an essential part of life. And to survive in the midst of 
disruption, adaptability would be one of the key qualities. In short, digital transformation has become 
one of the key tasks for all -  including both public and private sectors, as well as individuals – that 
should not be compromised. 
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States Shall No Longer be Observers 
Scores of states and businesses have continued efforts to ensure prosperity of humanity, and 
to this extent, research has been conducted to learn more about what it takes to build a sound 
organization. However, in addition to opening the floor for business activities, states should take 
actions to secure competitive edge for the future, equipped with business mind and advanced 
management method. In the time when countries are increasingly prioritizing their own interest, 
states can no longer afford to pass on to businesses and individuals to ensure wellbeing and 
security. For countries like Korea with limited resource yet with competitive advantages in digital 
technology and contents, support from the state would play a crucial part in claiming leadership 
position in the future. In short, states should evolve to secure competitive edge in the midst of 
digital disruption. And in parallel, states should carefully consider side effects of enlightening 
transformation sparked by the digital technology. 

9

Businesses Have Run into Important Tasks
Businesses have run into important tasks, with unearthing future business items being one of them. 
In the market that undergoes rapid paradigm shift to center at platform businesses, and the time is 
against most of the businesses. To this extent, the businesses need to explore and find business 
models that would guarantee sustainability and profitability, even though they may not be cash 
cows* for now. What is competitive edge could become part of history in the future. If it is deemed 
a challenge to build up in-house, measures such as merger and acquisitions need to be consider 
to keep businesses afloat. In the time in which it is a challenge to see what to expect in the future, 
swiftness in decision making – rather than right decision making– could be more viable. Trials and 
errors from swiftness in decision making could leave rooms for adjustment and improvement, while 
loss of chances from seeking right decision making could often lead to elimination in the market. 
Moreover, states cannot be safety nets for businesses that are less capable of competing in the 
global stage.   

Individuals Face Challenges in Building Up Their Own Competitive Edge 
Anything that has long been associated with personal qualifications – academic and personal 
backgrounds – will no longer be viable in the fast-changing world. In Korea, for instance, it is 
often covered on news of those who seek to take advantage of network based on academic and 
personal backgrounds. Yet when everything become transparent, only few would be able to 
cover up what he or she is up to. Agreeably, individuals should not bear all the brunt of disruptive 
changes that take place in the society, as well as in personal lives. However, since efficiency and 
tangible outcomes have become essential parts in life these days, one should obviously make more 
efforts in building up competitive edge to take up on challenges. 

Needless to say, it takes enormous efforts to adapt to changes. But we should all remind ourselves 
that all creatures have managed to survive on this planet throughout many years with numerous 
measures and capabilities, by choosing to adapt to changes. The humanity shall be an exception. 
Moreover, changes are taking place at a faster pace than anyone could imagine. With the new 
chapter of digitalization and space travel unraveled, travelling to spaces and further, immigration 
to other planets for new life could turn to be measures for survival in a foreseeable future. With 
disruptive changes taking place in every corner of life, it is time for us to look back upon and ask 
ourselves what it takes us to be genuinely “humans.”

*Cash cow : business items and ideas that ensure profitability and income. 

CEO of BeRoute and the principle consultant of CL&Co., Cho is sharing insights 
gained from his two decades of experience in marketing with clients, students, 
and readers. This active marketer and consultant is the author of numerous 
books including Following Marketing Advise without Second Thoughts, Homo 
Marketus, and 21 Days Marketing. 

About Cho Myeonggwang
CEO of BeRoute
beroute.com
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Emergence of New Archiving Industry 
Newsletter has claimed the mainstream of the trend. For younger-aged readers who are less familiar 
with printed edition, media companies have dived in to curate and edit news to deliver customized 
news. Some contents generators are delivering newsletters as their side hustle. In parallel with 
growth of the volume of video contents, newsletter has seen its surge in volume for offering readable 
contents. This may be on a similar extent to popularity of radio or podcasts, despite boom of video 
contents. With availability of diverse media and tools for archiving and documenting, newsletter 
service is undeniably continuing its growth and development as an independent industry. 

Source “Customized Mailing Service, ‘Newsletter’ Become Books”, Hankook Ilbo, 2021  
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Contents Generated with Small Bits of Archives Added 
Vlog is a portmanteau of “video” and “log” and refers to blogging in a video format. Anything banal 
and plain can be turned into Vlog contents, as the contents shares moments from everyday lives that 
categories can be as diverse as “a day of an office worker,” “examination period,” “working parttime,” 
and even “early retirement.” Indeed, special stories are made from anything that may be deemed 
nothing special. The millennials and Gen Z – the age groups who feel more comfortable with video than 
texts – make up the majority of the key creators. Today, when you think of keeping a journal, you may 
want to turn to a medium other than writing – video.

Source “It is the Banality that Makes It Special - the Secret Behind Massive Popularity of Vlog…People Shall be the Key”, 

 Ilyo Shinmun, 2019
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Companies to Open New Chapters to Their Many Years of History 
Images and reputation that have been built up for many years are deemed as significant assets 
for a company with many years of history. Needless to say, this kind of company, in and of itself, 
can be a set of archives. In this regard, its “trademark” can be a powerful tool for implying layers of 
history. This may well explain why growing number of companies are turning to brands with years 
of history and tradition these days. Wheat beer labeled “Gompyo,” the milling company with sixty 
years of history, popcorn with the MSG brand, “Miwon,” or a digestive drink from Donghwa Pharm, 
“Whal Myung Su” are just to name a few. 

Source “Looking for a Useful Took for Marketing? Brand Names over Six Decades of History Could Be the Key”, 
 Asia Economy, 2021
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Analog to Digital - Transition of Archiving Method 
Pens, notepads, and film cameras are slowly being replaced by photos and videos for archiving these days. 
And with the outbreak of the COVID-19, simple and plain everyday lives have shed new light on novel archiving 
methods. Entering into the second year of the pandemic, office workers increasingly feel comfortable meeting 
virtually on “Zoom,” while growing number of students turn to tablet PCs to take notes at school. With transition 
to digital tools for archiving, ways of exchanging ideas and information are phasing into the new chapter.    

Source “The Second Year into the Pandemic – Tablet PCs Replacing Bag, ‘Zoom’ Substituting Classrooms”, Dong Ah Ilbo, 2021
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Seventy-five Years – 
the Years that Paints 
Have Become Part of 
Our Lives 
Samhwa Paints 

The millennials and Generation Z may barely know about 
paints. But quite a large number of them are already familiar 
with the name, Samhwa Paints. As a business pioneering in 
the most advanced paint industry, pivoting around wellness 
and environment, Samhwa Paints promotes its business and 
products with out-of-the box ideas. From the message filled 
with warmth and humor, consumers – including the younger-
aged groups – learn that paints are the materials that keep 
our lives sustainable, as well as items that add colors, offering 
protection from erosion for vessels, oxidation for vehicles, 
and toxic gas and erosion from time for buildings. Yet this 
pain manufacturer does not remain complacent on the label 
that it has already acquired many years ago – the first pain 
company in Korea with the best quality products. Rather, 
this paint company remains consistent in pushing its own 
boundaries. In this regard, Samhwa Paints eases consumers’ 
mind and thus, gives. confidence.  W
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Keywords of Samhwa Paints 
The Path Samhwa Paints 
Has Taken 

1946

Samhwa Paints first started its business in 1946. Since then, the 
company has been paving its way for growth and development 
of the pain industry in Korea, exporting first batch of products 
overseas and introducing cutting edge technology from outside 
of the country. Customers should look forward to Samhwa 
Paints’ centennial as the paint company maintains to make good 
influence in the market and continues its efforts in R&D. 

The First in Korea  
In the following year after the liberation of Korea from the 
Japanese colony, the company opened a new chapter in the 
business sector with the first paint business in the country. What 
formerly Donghwa Industries manufactured with drums and 
caldrons were far from being familiar to the public. However, 
after the Korea War, demand for paints soared in architecture, 
construction and numerous manufacturing and business sectors 
as the boom in reconstruction swept across the country. The 
logo that reads “Hwa” in three circles were easily found in 
construction scenes and business owners flocked to the factory 
in Chang-dong to find buckets of paints. 

Star-shaped Trademark 
Undeniably, the star-shaped trademark has been the hallmark 
of Samhwa Paints as one of the go-to companies in the industry. 
The star shape has symbolized unparalleled quality and clear 
colors that shine through like stars in the sky. Today, Samhwa 
Paint has gone through a few updates on its CI and logo, and 
expanded its product portfolio. However, the mission statement 
and the legacy of the company are being continued by all the 
dedecated employees of Samhwa Paints. 

Consistency  
Samhwa Paints has paved its way as a paint company since it 
was first founded. And with the construction boom that spread 
across the entire Korea, the company opened the new chapter 
for the paint industry. Furthermore, expanding partnership with 
global companies and continuing introduction of new technology, 
the pioneering paint company took a leap forward to become of 
the businesses with unmatched competitive edge. It was around 
1994 when the company decided to move on to update its logo 
in alphabets to replace the star-shaped trademark. In addition, 
when the financial crisis loomed the entire nation, Samhwa 
Paints weathered the storm with its technological competence 
and pride as a pioneer. 

Donhwamun-ro 
Donghwamun-ro refers to the street stretching from 
Donghwamun in Waryong-dong 122, Jongno-gu, across 
Cheonggyecheon 3-ga and then Chungang University Hospital 
in Pil-dong 82-1. It has been fifty three years since the 
headquarters of Samhwa Paints was based in Donghwamun-

ro area. Since the first start, the leading paint company in Korea 
has further established additional seventeen affiliates, including 
factories in Ansan and Gongju and Korea, China, Vietnam, 
Malaysia, and India. The building of what is now a global 
company has become a landmark of Donghwamun area for its 
deft balance between modernity and classic elements. 

Eco-consciousness 
When the entire Korea was swept by the storm of financial crisis 
in the late 1990s, the industries began to turn to products and 
services that have eco-consciousness added to profitability. In 
this sense, water-soluble paints from Samhwa Paints were the 
products that gathered both attention and popularity. One of the 
products, “Eye Thinking” was the product that continued the 
legacy of “Acro Tech” and “Star Tech.” Despite the priciness, 
the products were widely used in the industry for the coverage 
and quality. It is free of heavy metals, including lead, chrome 
and cadmium. Most of all, meeting all the VOC standards of 
the regulatory agencies in Korea, the product has brought the 
company to the realm of eco-conscious paint company. 
 

Future-looking 
Samhwa Paint secures its ground for global expansion to make 
its presence in China in 2000, Vietnam in 2010, and Malaysia in 
2011. The company founded Core Net in 2010, SM2Networks 
in 2012, and Samhwa Logitech in 2014 to diversify its business 
portfolio in IT, industrial computing and logistics and thus, 
transformed itself into a future-looking business. Revolving 
around eco-conscious and profitable paint products, Samhwa 
aspires to further improve product quality and introduce 
products that are relevant for a diversity of lifestyle and usage. 
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©Samhwa Paint

©Samhwa Paint
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Kim Yeseul and Woo Yujeong are managers of Digital Marketing Team for Samhwa Paints to 
archive all the fascinating stories of the company, organizing everything about the present 
of the company – based on the heritage and legacy from the past – and collecting all the 
colorways that are being created new every day. The editor of this magazine sat with the 
two interviewees from the marketing team to talk about the present of Samhwa Paints. 

S
E
O
U
L

M
A

D
E

2
6

IS
S

U
E

Documenting the Present of
Samhwa Paints Industries Co., Ltd. 

Since 1946, Samhwa paved the way for the Korean paint 
industry. And two of you are in charge of important roles of 
keeping track of the present and updates on Samhwa Paint. 
Could you tell us about what you have in mind? 
Kim Yeseul For a company with many years of history like 
Samhwa Paint, archives on paths it has taken would become 
powerful tools later. We have seen success in some of our 
marketing activities this year, as we made good use of the 
heritage and legacy of the company. And to this extent, I am 
confident that what we are archiving would make important assets 
for Samhwa Paint. 

For some buildings, LED lights are replacing paints to draw 
lines these days. Do you see that technology could be threats 
to the industry? 
Kim Yeseul To me, it’s not quite so. Because the paint business is 
larger than you can imagine. Whereas you imagine that paints are 
used for coloring buildings, they can also be useful for enhancing 
functionality of buildings and products or ensuring protection. 
Indeed, they can be used almost every corner of life, for fire 
protection, PCM paints and powder coating for home appliances, 
paints for electronics materials, including mobile phones, 
semiconductors, and batteries, boiler paints for prevention erosion 
of cans.   

It is fascinating to learn that paints can be used in a wide 
range of area. The company must pay attention to safety and 
environment. 
Woo Yujeong I agree that the company pays utmost attention to 
environment and functionality, and seeks furehre improvement. 
With stricter measures taken under Clean Air Conservation 
Act in Korea, product with minimal amount of VOCs*are being 
introduced, and almost all paint products are converted into 
water-soluble alternatives. In parallel, the percentage of usage 
of powder paints are growing as well. Moreover, Samhwa Paint is 
the first in Korea to develop antivirus paint, “Safe Doctor.” 

INTERVIEW

Samhwa Paint  
Digital Marketing Team Kim Yeseul, Woo Yujeong 

*VOC: Volatile Organic Compound   

Since the outbreak of COVID-19, businesses are rushing in to 
introduce their own antivirus paint products. Could you tell us 
how effective the products are? 
Kim Yeseul Antibacterial paints normally prevent fungus. But Safe 
Doctor not only offer protection from bacteria, but is one of the 
first anti-viral paints with porous inorganic materials. Virus can 
cause air-borne disease and can survive for four to five days, or 
as long as ten days, clinging to walls and furniture. But the porous 
inorganic material in the paint could kill off up of 99.9% of virus. 

Could you name a few cases where Safe Doctor is used?
Woo Yujeong We signed an agreement with CGV this April and 
on the ninth floor of CGV Yeonnam, “Samhwa Paint Safe Doctor 
Hall” was opened. And we opened “Safe Exit Rout” in seven 
different movie theaters across the nation. Andy Warhol Exhibition 
in The Hyundai Seoul is finished with Safe Doctor as well. Besides 
the product is being used for locations where utmost attention 
for safety and hygiene is needed, which include manufacturing 
facilitiese certified by HACCP, Incheon Municipal Government, 
childcare facilities, and public libraries. 

Each color has unique names as well. “Letter Written on One 
Autumn Night,” “Love Song in April,” and “City in Rain” are just 
to name a few. What are the reason behind naming the colors 
with poetic touch? 
Kim Yeseul We sought to name the products that consumer could 
relate themselves with. All color names and codes are – whether 
they are made in Korea or imported from overseas – they are 
normally combinations of numbers and alphabetical characters. 
But these combinations are not easy to remember for consumers 
and most of all, would not leave any lasting impression. For 
instance, if one of the products, “Night Walk” is to be coded “Epic, 
Blue, SH S 4040-R80B,” only few would remember. But the 
name “Night Walk” could give you a clue of color tone, mood and 
images. 

Left: Kim Yeseul, Right: Woo Yujeong
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Name of colors can be eye-catching elements for marketing. 
Woo Yujeong We experimented with the way we showcase the 
color palettes as well. Celebrating the seventy-fifth anniversary, 
we kicked off “Hangeul Color Name Project” – selecting two key 
colors every season and creating related contents. Rather than 
introducing colorways and where colors can be applied, we 
played with colors through various channels so that younger-
aged customers can be more familiar with us.

Tell us about your favorite curation service. The YouTube 
channel, “Samhwa Paint X Samhwa TV” is one of the buzzing 
channels these days. Where does the idea come from? 
Kim Yeseul Celebrating the seventy-fifth anniversary, Samhwa 
Paint conducts various marketing activities to promote the brand, 
targeting younger-aged audience. Because we saw that the 
brand that few younger-aged consumers are aware of would 
have no future in front. We always look for measures to promote 
the brand, while keeping up with the key strengths. And we have 
always felt that most consumer do not pay much attention to 
paints, and consider Samhwa Paint as one of the businesses that 
are distant from themselves. But things are quite the opposite 
– paint are used in almost all corners of life. The main goal of 
the YouTube channel is to help the viewers get to know about 
Samhwa Paint. 

Samhwa Paint is active in sponsoring art exhibitions as well. 
The company has offered paints for “Gyeonggi International 
Pottery Biennale” and “Andy Warhol: Beginning Seoul.” 
Woo Yujeong The company’s continuing art marketing every 
year. With Gyeonggi Art Museum – the facility that is close to the 
Ansan factory - we have been working closely together for the 
local community, making proposals on relevant colors for each 
exhibition and offering paints for free. Other than the museum, we 
have worked with companies like D-Strict, and Ground Seesaw 
as well.

Could you name any collaboration exhibition that have left 
some lasting memories to you? 
Kim Yeseul Paints are often for walls on exhibition spaces, but 
for “Making Colors” in Bandal Art Museum, we collaborated with 
Korea Ceramic Foundation to take care of all the ceilings and 
floors, as well as the walls. We also worked with an artist, Eva 
Armisen to work on walls of the exhibition space in Seoul Art 
Center, and left of a few wall paintings that she worked with our 
paint products. Indeed, it was a pleasant rendezvous between 
artworks of the artist with uniqueness and warmth and our 
products. The exhibition of the artist attracted more than three 
hundred thousand visitors.

You have worked with the artist, CRITIC to create a character, 
Wonder Baby and introduce a retro streetwear collection, 
making use of the original label design. How did you start the 
project with the artist?
Kim Yeseul When everything is changing fast, a company 
with heritage can stand out with its unmatched strengths. The 
brand assets turn out to be irreplaceable as precious source of 
marketing. Celebrating the seventy-fifth anniversary, we sought 
to illustrate the legacy and heritage of Samhwa Paint that no 
other companies could have. And the team made an offer to 
CRITIC because the artist could present with fascinating ideas. 
Working with the artist, we experimented with the past heritages 
and graphic assets such as newspaper ads that were printed 
between 1950s and 1980s, logo in Chinese characters, and 
the character, Wonder Baby. The artistic experiment has been a 
trigger to flash back upon the past for those who have been with 
the company for years, and curious and fascinating retro design 
ideas for the younger-aged generation. Thirteen of the seventeen 
product categories were sold out after the release, and the team 
has received scores of inquiries on whether they would be back 
in stock.

Both your team and the consumers would have been impressed 
by the collection.
Woo Yujeong We have kept receiving feedbacks that the 
collection deftly stroke the balance between distinctiveness in 
concept and popularity. The younger-aged consumers made 
comments, such as “This is not Samhwa Paint that I’ve known 
of. This is such a hipster!”, “This is one of the hottest and mind-

blowing collaboration projects!”, and “The products have fused 

the concept of paint business and the brand identity of the 
company, and most of all, they are wearable.” The project has 
been significant for the team, drawing attention from almost 
all players in the industry, as well as the staff members of the 
company. 

The company worked with an amenity brand, “Hanahzo” and 
made soap products with the slogan, “It Feels Safe Because 
It’s Samhwa.” What is your key policy for selecting partners to 
work with?
Kim Yeseul We avoid marketing strategy and campaign that are 
simple after the latest trend. Rather, we seek to deliver messages 
that are aligned with the essence of Samhwa Paint. We also pay 
attention to measures that would highlight the significance of the 
paint industry and elements that would set the company apart 
from other players. The recent collaboration with the amenity 
company was part of the promotional project to celebrate 
seventy-fifth anniversary of the company, as well as to promote 
the new slogan, “It Feels Safe, Because It’s Samhwa.” With 
everything disrupted because of COVID-19, the team wished 
that the soap could wash away anything abnormal and present 
anything that could make customers feel safer. With visions 
and promise to present “safe” products that are to be used for 
everyday lives, we designed the soap that were themed around 
birthday cakes to celebrate the anniversary.

Could you name any memorable projects since you joined the 
company? 
Kim Yeseul The year 2021 will be one of the most memorable 
years since I joined Samhwa Paint Industry Co., Ltd. I could 
jump into numerous experiments and all of them turned out 
to be success. It has been quite a challenges to make all of 
them possible, because they were all new that it took enormous 
investment in time and efforts to communicate internally. It has 
been a series of sweat-in-the palm moments until before the 
introduction. Indeed, it has been the labor and time-intensive 
project but the reaction from the market is rewarding to me, 
washing all the agonies and woes away. 

Working for the company that has served customers with a 
vast variety of colors for many years, the staff members may be 
knowledgeable of how to make most of energy from the colors.
Woo Yujeong Colors are some of the significant visual elements. 
The colors you choose may help you get energized or focused 
and find calmness and stability. With a few colorful touches, you 
can easily make a switch on vibe and energy. Or you can start 
with small items to treat yourself with color therapy sessions. The 
Color Design Center within the organization is working on color 
therapy products, making use of the energy from different colors. 
The products come in what you can easily find in stores, such as 
postcards, ballpoint bens, and medical mask straps. 
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One of the fashion items from the collaboration between Samhwa Pain 
and CRITIC.

©Samhwa Paints
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Could you share a few hints of upcoming color trends in 2022 
with the readers of SEOUL MADE? 
Kim Yeseul The Color Design Center works on analysis of color 
trends, observing the global trends in color and lifestyle and 
makes suggestions on what could be in for coming years. But 
I would like to weigh more on trend shifts, rather than specific 
colors, because I understand that every person has different 
needs and tastes. The pandemic has shed spotlight on comfort 
and natural looks and feels that neutral and natural colors 
are becoming the trend these days. On the other hand, the 
millennials, and Generation Z – the age groups that look for 
changes and characteristics – turn to vintage and retro mood. The 
contrasting trends are likely to continue next year. 

What could be the ultimate goal of the Digital Marketing Team 
of Samhwa Paint? 
Kim Yeseul I observe that consumers in Korea look for brands 
that best reflect and represent themselves these days. I admit 
that the vast majority of consumers may not pay attention to 
paints, but I hope that the activities could promote the company 
and significance the products are in everyday lives that one day, 
consumers choose to come to us and find paint products they lie. 

To you, what is “Seoul?”
Kim Yeseul It is a city that looks and feels familiar to me, yet 
changes at fast pace that it is always new and fascinating to me. 
But these days, I find myself turning to places of tranquility, as if 
time has stopped. And the neighborhood of the headquarters of 
Samhwa Paint is such an area to name. During lunch time, I walk 
around the paths stretching along the stone walls of Jongmyo 
or Changdeokgung Palance and find myself retrieving peace of 
mind.

Woo Yujeong As a person who was born and grew up in Jeju-

do, I have always admired Seoul. My parents often tell me that 
I often ended up with a long face, saying “Why should I look for 
everything nice in Seoul?” (laugh) I have come to the city since I 
have turned twenty, and I would never want to leave. Each area 
has its unique atmosphere and vibe, and the city has a lot for me 
to explore what I have admired since I was little. 

Could you tell us about the latest archives that you have left 
personally?
Kim Yeseul Since I gave a birth to my child, I have been running 
a private account on Instagram to keep an archive of my own 
family. It is revolving around my personal motto, “eat, travel, and 
love” and is packed with all indelible memories with my family. 
Woo Yujeong The photos of me on the first day of driving my car! 
I took off on this brave journey with a close friend of mine to the 
suburb and it was much more exciting than I anticipated. 

One of the items that Samhwa Paint has created in collaboration with Hanahzo. 
The Letter in the Night of Fall (SH S 3040-R) - the color of the month for October that has been presented by Samhwa Paint
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Print Director of Bookjournalism Jeon Chanwoo 

As Profound as Printed Publications, 
as Nimble as News Media 

With digital technology claiming the mainstream of the latest trend, the publication industry has faced 
challenges in sustainability of business. Now the publishing companies would steer their business into 
the future, depending on whether they view the challenges as chaos or as opportunities for a turnaround. 
Those who seized the opportunities for a turnaround would prove themselves as pioneers with agility 
and business acumen to switch challenges into chances for innovation. One of the media start-ups, 
Three Chairs has been focusing on voices and needs from customers, rather than confining itself to 
conventional domain and formats, to publish its Bookjournalism and serve customers, deftly balancing 
between intellectuality of printed   publications and relevance of news. In short, Bookjournalism is an 
intellectual platform that invites customers and readers into eye-opening moment by offering contents 
with agility, depth, and relevance. One of the innovative minds, Print Director for Bookjournalism, Jeon 
Chanwoo shares his views on the possible directionality of the emerging publishing businesses as well 
as what to anticipate for the publishing industry and new media industry. In
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“We are here to offer new experience from exchanging ideas and insights among 
experts, professionals, editors, and readers, based on perspectives and interpretation of 
experts and professionals.”

It is nice to meet you. Please introduce yourself.
It is such a pleasure to meet you. This is Jeon Chanwoo, Print 
Director for Bookjounalism, with focus on finding topics that 
needs in-depth reading and relevant authors for print and digital 
editions. 

What did you do before you joined Bookjournalism?

I started my career as a journalist for an economic news, and 
then moved to a marketing media to make monthly magazine 
before I joined Bookjournalism. Havinng experienced two of 
different yet somewhat similar areas, I came to questions about 
depth and speed of contents. Because when I was working for 
an online news media, I found myself wondering about depth 
and expertise, while I was working on magazine, I was skeptical 
about relevance and timeliness. Then learning about the mission 
of Bookjournalism, “As Profound as Printed Publications, as 
Nimble as News Media,” I never looked back to apply for the 
job. 

Bookjournalism started the service in both print and digital 
edition in 2017. Then the membership service was introduced 
two years ago in May, and recently, in July this year, a new 
publishing platform, “Journal.” What could be your top priority 
out of these? 
It would be appropriate for me to tell you that contents, rather 
than platforms, make up the core of Bookjournalism. The 
unchanging key aspiration for Bookjournalism is to deliver 
contents themed around topics that deserve attention with 
unique perspective and insights. To this extent, the keywords 
that encompass our team’s activities are contents that our 
readers “must read,” rather than those that are “worth reading.” 
The medium and means, including printed books, e-books, and 
Journal, are part of the options to deliver quality contents. 

It is a challenge to stay true to the sloan, ““As Profound as 
Printed Publications, as Nimble as News Media.” What are the 
key elements that you pay attention to when the team create 
contents?  
To have a grasp of what’s going on in the fast-changing world, 
you need to be able to read contexts and be knowledgeable 
of backgrounds behind simple and fragment facts. And you 
can find some from the insights of experts and professionals 
in respective fields. For instance, medical experts from 
university hospitals can share insights on the medical system 
in Korea, while an attorney at law can walk you through divisive 
legislations. On the other hand, officials from Ministry of Foreign 
Affairs or journalists dispatched to the outside of Korea can 
cover international affairs. All of these are taken as nothing 
awkward and new within the Bookjournalism team. 

Bookjournalism serves members with a variety of contents. 
Please tell us more about the contents. 
It can be divided by volume and length. First, Short Form offers 
contents in shorter form, which can be finished in less than 
five minutes. “Forecast” that cover daily issues and “Talk,” a 
newsletter in interview format are the key examples. Medium 
Form serves members with e-books that can be read in about 
fifteen minutes, and the team publishes once or twice a week. 
Lastly, Long Term invites members into in-depth reading with 
contents that takes about sixty minutes each to finish, and 
are available in print editions. Other than original contents, a 
publishing platform for journalists, “Journal” is updated every 
day with ten new articles. 
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Forecast is divided into sub-categories – Why, Definition, 
Keyman, Recipe and Numbers. And it is easy to pick sub-
topics to read, with detailed explanations and coverage on 
complex issues and topics. 
For “Forecast,” the team meet up every morning to pick topics 
that readers need to pay attention to, and then pick ten keywords 
to deliver key information with clarity. “Daily” is designed to 
deliver contents on complicated and difficult topics in a story-

telling format but has still rooms for improvement in touching on 
core aspects. The team has gone through a series of questions, 
taking readers’ perspective, and is feeling rewarded for 
receiving positive feedback from the readers. The entire team is 
grateful for it. 

Eight hundred digital contents, sixty-eight printed contents, 
and accumulated reading time reaching ten thousand 
minutes…What are the reasons behind paying attention to 
reading time and number of contents, rather than number of 
subscribers and members? 
Readership and membership are obviously key performance 
indicators for the team. But I don’t see that these will be 
meaningful and significant for the members and readers. What 
we need to focus and what we are being expected to prioritize 
are quality contents and best possible user experience. I believe 
that the key indicators from readers perspective can be how 
deep and fast we can delve into relevant topics. 

It becomes somewhat difficult to interact with readers after in-
depth articles are published to touch on difficult topics. Could 
you tell us about the team’s effort in actively communicating 
with readers and members? 
Readers and members are accessing the feature, Discussion 
(comments) for a variety of purposes. They leave short 
comments, and in case some leave questions, editors get back 
to them with responses. I often see members and readers 
exchanging their ideas and insights replying to comments. 
At the bottom of “Forecast,” you will find a copy that reads, 
“Leave comments to share your thoughts on the contents. It is 
your comments that completes Bookjournalism.” I would like to 
suggest that you start with a few lines, rather than looking for 
overwhelming insights or analysis to start achiving your every 
day. 

Legacy media* has had rooms for improvement for its 
unilaterality. But it is a bit difficult to imagine Bookjournalism 
being friendly in tone and manner. How do you balance 
between these different tone and manners?
You can ensure depth of contents, while being friendly in 
tone and manner. I believe that this is what Bookjournalism 
should be. Also, this is made possible only by new media. 
What Bookjournalism is after is not unchanging truth or right 
answers that few can stand against. We are here to offer new 
experience from exchanging ideas and insights among experts, 
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professionals, editors, and readers, based on perspectives and 
interpretation of experts and professionals. 

What is Bookjournalism’s viw on legacy media market that is 
rapidly crumbling and waning these days?
Each of legacy and new media has unique strengths, as well 
as weakness, functions, and roles. What the team does is to 
observe and find out why younger-aged generation turn their  
back against the legacy media, solve their pain points and meet 
their needs – whether that is contents format, topics to cover, 
interpretation, or perspective. 

In the related industry, which is transforming at fast pace, what 
are the core values that contents creators and businesses 
should keep in mind.
Needless to say, it is “readers.” You need to keep asking what 
you need to make your customers open their purses and spare 
their time to read contents you generate. For a service like ours 
that keeps itself afloat without advertisement or sponsorship, in 
particular, this should be quintessential.

What are the reasons behind funding your business from 
subscription and membership feese? 
Because we seek to offer the best reading experience within the 
Bookjournalism community, including directionality and quality of 
contents. As mentioned earlier, the contents we create are those 
that readers should invest their time and money to read. The 
team seeks to make contents as service.  

Printed books market is shrinking these days. What are the 
motivations behind publishing printed books, while it may be 
necessary to make big decisions and give up on less profitable 
business items as a start-up?
Rather than compromising the business with trend shift or being 
after the latest trend, the Bookjournalism seeks to find the optimal 
formats, and if necessary, the team decides to publish copies of 
print editions. For lengthy contents, while digital formats can be 
suitable for some, print formats may be better for others to best 
present contents and deliver messages. I anticipate that “books 
in good quality” will eventually recognized in the market. 

*Legacy media : mass media, including newspaper, radio, and TV network, that dominated the communication industry before 
 introduction of internet. This is often used to contrast with new media. 
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Font design plays its crucial part in making Bookjournalism 
special. Could you tell us more about the role of design in 
delivering “unique perspectives and insights of experts and 
professionals” – the key aspiration of Bookjournalism? 
From design perspective, we continue our efforts in building a 
user-friendly environment. To deliver insights from experts and 
professionals, the team first works on eliminating anything that 
impacts readability. Font, thumbnail, paragraphs, and image 
layout -these may be trivial for some, but for the team, all of 
these are crucial in determining user experience.  

Bookjournalism is creating audio contents, Radio. Could you 
tell us more about the contents and, tone and manner? 
Bookjournalism Radio is published every Monday morning to 
brief you on issues that were covered the week before. You can 
get yourself updated on issues after publication of contents, and 
most of all, you can have a listen to stories of editors. It sounds 
friendly, with laid back attitude. Whereas Forecast touched 
on core of the topic in text format, Radio invites listeners into 
contexts and background knowledge in more connected form.  

Could you name contents that received positive feedback or 
have been significant to you personally? 
As for contents that received positive feedback, I could name 
The Future of Education, “Olin College of Engineering.” Olin 
College of Engineering is one of the fastest growing universities 
in the US, and fascinating stories and interviews by authors were 
impressive to me. To me personally, “Independent Worker” was 
meaningful. The contents featured professionals who made new 
categories with new definitions. It was a novel experience to 
me to define ideas based on the team’s own criteria and select 
interviewees for interview and coverage.  

Editors are responsible for finding experts and professionals 
before editing what’s written, as well as writing their own. 
What is it like being an editor for Bookjournalism? 
Other than book projects, editors write a piece for Forecast 
once a week, record for Radio, and publish Talks newsletter, 
conducting interviews. And they have a listen to voice of 
customers as well. Once you publish contents, you get to think 
about how to expand and how to curate contents. For instance, 
if you start with Forecast to cover certain issues, you may turn to 
Talks for further discussion and then to print edition for depth in 
coverage. Connecting contents organically, you can find your 
scope of thoughts being expanded. 

Journal seeks to be a publishing platform for journalists. It is 
groundbreaking for authors to profit from what they write. 
Journal is run along with paid subscription model, and share 
70% of revenue from subscription with authors in proportionate 
to time readers spend reading. Because we believe that 
adequate rewards and connectivity to consumers will make 
quality information and knowledge in contents possible. I hope 
that this can make the first step toward building sustainable 
ecosystem for journalism and publishing industry. 

A lot of contents creators are pouring their energy and 
efforts to keep their business afloat. What should new media 
businesses like Bookjournalism do to overcome challenges?
We should all change the way we work, whether we write or 
create contents. This is one of the reasons why Bookjournalism 
chose to invite experts and professionals become authors and 
journalists themselves, as well as to create its own contents. For 
instance, when the author sees his or her contents selected one 
of bestselling contents, the contents will be published in digital 
or print edition, and the author can receive support and help 
from Bookjournalism in starting a community with readers. After 
publication, the author can receive help in hosting a variety of 
events. The team sees that it would no longer be sufficient to 
insist on creating contents within the organization. 

This may explain why Bookjournalism has a vast pool of 
experts and professionals. But it is still a challenge for them 
to write anything that sells. How do you find authors who can 
write and create contents that can be sold? 
The team’s definition on experts and professionals is different 
from what they are normally defined. You don’t necessarily have 
to have a degree or license. If you have spent time in a certain 
area or had special experience, than you are more than eligible 
to become an expert for us. 

What changes have you experienced after you joined 
Bookjournalism? 
I’ve started asking myself about contexts and backgrounds 
behind almost all issues, no matter how plain and simple it could 
be. I find myself training to expand perspectives, investing time 
and energy in researching related fields. Looking back, the way I 
work with the Bookjournalism team has become my lifestyle. 
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Could you tell readers of SEOUL MADE about the recent 
projects that you’re working on?
Some readers commented that they wish they could read 
contents in storytelling formats with narrative, similar to Daily, 
when we first started Forecast. Forecast is based on storytelling 
format, but some may feel unfamiliar with it. Against the 
backdrop, we will start working on a e-book project. If you are 
waiting for a new reading experience as if you’re listening to a 
fascinating story, you can look forward to it! 

What impact could Bookjournalism leave to the contents 
industry?
I hope Bookjournalism can be perceived as an innovative and 
boundary-pushing group. I believe that Bookjourlism is still 
on its journey. While keeping up with relevance, timeliness, 
and profoundness, we will keep experimenting with formats 
and contents. You can look forward to seeing Bookjournalism 
continuing its journey in uncovering new contents formats and 
experimenting with novel ways of work.

To you, what is “Seoul”?
It can be related with the word, “growth.” When I first relocated 
myself to the city for the university, leaving home, everything 
around me was new. There werㅍe no smartphones back then 
that it was an enormous challenge for taking buses in the city. 
The time has passed since then that I know most of the public 
transportation network. And I feel that I have grown quite a 
bit throughout the time. I have gained insights and improved 
in interpersonal skills and the way I work. I am excited about 
growth and changes in five to ten years from now. 

Could you tell us about the latest archives that you have left 
personally?
History of access to internet and websites (laugh). Because 
I spend a lot of time researching online for work, I bookmark 
certain pages or if necessary, I take a few screen shots. Then 
when I have time later, I pick a few that would be essential for 
rearrangement. To me, good archiving is about being helpful in 
everyday lives or at work, regardless of formats.
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Businesses that Serve Customers 
with Beauty and Benefits of Archiving 
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Archiving is as powerful as can be. With time, archives will build up 
further and shine through for the priceless value. They can be good 
sources of insight and inspiration, and tools to learn what to expect 
for the future. Here are three businesses that solve social problems 
by analyzing and processing data from archives and serve customers 
with healthcare and useful information for intimate relationship. 

HELLO

MonyMony
HAPPY MOONDAY
EIDWare   
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Share Memories    
MonyMony (Sumone)

CEO Hwang Minha

It is a pleasure to meet you. Please tell us about “Sumone.” 
Sumone is an app service that you can share memories and 
stories with your dating partners by answer a question every day, 
and grow virtual characters, “Companionmong.” And listening 
closely to the voice of customers, we keep adding fun and 
fascinating features, including virtual interior design and picture 
diary. The name is a combination of two words, “sum” and “one,” 
with our wish for couples to be together and get closer and thus, 
become one. 

Sumone has been gathering massive popularity since it was 
first introduced. What could be the secret?
Almost everyone is famil iar with communication with 
smartphones these days, but Sumone has taken the opposite 
with analog and old school elements. I guess that has been the 
secret behind the popularity. When the app asks tricky questions 
that you want to but hesitate to ask, your partner will have to 
share answer, with little knowledge of responses from others, 
including you. And this seems to have met the needs of couples 
as well. And inspired from Tamagotchi, the characters grow as 
couples keep answering questions, and this has been attractive 
as well.

The characters are really cute. How did you start creating and 
designing characters?
If you want to be close as a couple, you need to share a few 
activities together, whether that are pastime activities, travelling, 
or touring around restaurants. But it is not easy for any couple 
to grow and keep animals together. And if Sumone serves with 
relevant characters, we felt that couples could have more fun 
using the app.

It is fun to grow and keep a character. And you can have fun 
choosing from four different types of characters.
That’s right. Just as every person is different, the team decided 
to set different personality for each characters. And because 
Sumone is designed to serve couples, we focused on dating 
style, and divided the characters into four types. That is how we 
designed the characters.

Who would you want to recommend services of Sumone?
I suppose that almost all couples, whether you’ve just started 
dating or whether you’ve been together for many years, are 
welcome to the service. You will know that you still have a lot 
to know about your partner. The service is popular among long 
distance couple because they want to stay close to each other 
to make up for limits from distance. 

The service will have to touch on sentimental and emotional 
aspects, as well as technical aspects. 
The team sought to find inspiration from how our parents’ 
generation dated when they were young. We tried to reinvent the 
excitement of waiting and thrills from writing for someone. We 
find inspiration from romance movies or dramas as well.

Wouldn’t it be challenging to come up with new questions 
every day?
The team members are, in fact, users of the app service as 
well. They suggest questions that they would ask their partners 
or dates. And we also welcome suggestions made in a menu, 
“Question Box” in the app. 

Please tell us about questions that left lasting impressions.
It was, “What is your favorite ice cream?” This question has 
been the very start of Sumone, with a few of us wondering about 
whether a couple knows what to buy for each other. I asked 
around my friends, and learned that most of them didn’t know 
(laugh). Then I figured that what’s supposed to be the closest, a 
couple, may still have a lot more to get to know each other. Since 
then, the team has developed the app service to ask trivial yet 
heart-warming question. 
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The team is seeking business expansion in Japan these days.
That’s right. Because people have similar views and preference, 
and most of all, the characters and features could be attractive to 
potential customers in the country. In fact, number of downloads 
are growing, even though we haven’t conducted any particular 
marketing campaigns. A lot of global fans are raving for Korean 
culture - ranging from K-Pop, movies, and dramas – which is 
quite unlike the past. We are seeking to expand the service by 
localizing in each country, making most of what it can offer. 

All members of the MonyMony team seems to be filled with 
positive energy.
What we are weighing on for the team is interpersonal 
relationship skills. Because no matter how talented and qualified 
you are, if you can’t build teamwork, it’s going to be harder to 
work together as a team. What I’d like to boast about my team 
is that they are all outgoing and well-rounded. The other day, 

we got together for a teatime to share ideas on what we can do 
better. And I was amazed by all of the team member telling me 
that “colleagues” are important assets to the team. I felt that I 
could do anything with the team. 

Could you recall any memorable moments since the team 
introduced the app?
We have updated the main page, with inspiration from video 
games. Only few apps in lifestyle category turn to elements 
from games. So, the team had only a handful for reference and 
benchmarking and had to go through numerous trials and errors 
for design and plans. We spent about four months for planning 
and development, and we kept asking “what if” questions 
before we released the latest update. But after the updates, we 
received positive feedback, and the ratings in the store was 
pushed up by more than 30%. It was one of the challenging yet 
rewarding tasks.

©MonyMony 

What are the key aspirations of Sumone?
We seek to help couples to feel analog sentiments and make 
memories to share with each other, by answering trivial yet fun 
questions. Ultimately, we seek to introduce an app that couples 
reach out for almost every day. 

Please tell us what could be ahead of Sumone in the future? 
The ultimate goal is to serve all couples in the world as an 
essential app service. We are keen to offer digital service that 
arouse emotions and sentiments. We seek to grow a business 
that can read sentiments and emotions, as well as data, to serve 
customers with agility and relevant actions. 

To you, what is “Seoul?”
I think Seoul is a city where you can have opportunities to try 
anything. And the city is home to start-ups that seek growth that 
you can find motivations and inspirations. Most of all, the city is 
transforming at fast pace that a lot of start-ups will find the city 
optimal for business. All of these have made Sumone.

Could you tell us about the latest archives that you have left 
personally?
The team runs “Daily Scrum” every day, to meet up every 
morning and look back upon previous days and plan ahead for 
the day. And we share the plan among the team. This is how we 
start our day.
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It is nice to meet you. Please tell us about the app, “Hey 
Moon.”
Jang Harin Hey Moon is an app service to promote more comfort 
during period days and healthier lifestyle for women. Beyond 
being a simple calculator of intervals, the app is meticulously 
designed to help users to detect important health signs pivoting 
around period.

Hey Moon has attracted more than twenty thousand users 
since the first release.
Bu Hyeeun Hey Moon is an inclusive app that anyone who has 
period, regardless of regularity of intervals. Whereas other similar 
apps serve users with information that are pivoting around 
pregnancy, including ovulation, probability of getting pregnant, 
and temperature, Hey Moon turns to the wider scope beyond 
these. As well as data on period, you can manage mental 
status and changes in physical conditions as well. These have 
attracted the millennials and Generation Z who are conscious 
about their bodies and wellness. 

Users keep track of their health conditions by answering 
questions, and these seem to hint at the visions and 
aspirations of Hey Moon.
Bu Hyeeun Behind all the careful and thoughtful questions we 
ask, there have been trials and errors and verification process. 
To share our visions and values with users, we kept asking 
ourselves, “Are these questions necessary?” or “Are these 
meaningful?” We believe that we won’t be able to share insights 
with users by simply tossing around questions. For instance, 
if you let us know that you have period pains, then the app is 
designed to ask whether you take painkillers. And if you say yes, 
we go on to ask whether the painkillers work. And answering 
these questions, you will get an insight that it is alright to take 
painkillers to ease pain. We believe that it is these trivial yet 
meaningful questions that make users feel connected.

How could users benefit from archiving their period? 
Jang Harin Any kinds of archives and data shall be valuable 
only when they are rearranged and interpreted properly. And 
after analysis, you will know what to pay attention to, and what 

Archiving Service to Promote 
Healthier Life for Women
Happy Moonday (Hey Moon)

CTO Bu Hyeeun
Product Manager Jang Harin 
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to follow up. Or you may even have a clue of what to do now. 
But since most of us are not medical expert, we are not trained 
to interpret necessary medical data and records. This makes 
asking relevant questions difficult for a lot of us. Hey Moon is 
here to serve you with a wide range of information as a friendly 
guide to help you keep track of your health conditions, as well as 
while you’re having period.

Hey Moon serves users with a variety of contents related with 
obstetrician and gynecology. 
Jang Harin The app has a tab that reads “Blog” to welcome 
users with information related with period, and furthermore, 
a variety of contents related with women’s wellness. And 
recently, we have learned that a lot of women are concerned 
about changes in intervals of period after getting vaccinated 
against COVID-19. To relieve concerns of these women, Happy 
Moonday shared a few guidelines before and after getting a 
jab. We believe that with interest and awareness growing in the 
society in women’s wellness, we should serve users with reliable 
information. We had a chance to run a few rounds of interviews 
with users before and learned that quite a lot of users faced 
challenges in relevant information on concerning symptoms. By 
the way, did you know that there is a song titled, “Never Google 
Your Symptoms”? (laugh) When you have any concerning 
symptoms or questions, we hope you open the app. We are 
ready to serve you with contents in a variety of formats, including 
texts, card news, and video clips. 

Even though period is a physical symptom of a woman, the 
society has been turning away from the topic for too many 
years. The perception has begun to change recently. And what 
changes and transformation do you anticipate in the future?
Bu Hyeeun Most women have period for over thirty years and 
hence, period makes up an important pillar of wellness. And as 
the name tells, we started the app service with our sincere wish 
that women could feel happier while they have period. Growing 
number of people began to take period as an essential part 
of women’s wellness and are proactive in discussing related 
issues. Happy Moonday is one of few companies in Korea that 
serve customers with tampons in three different sizes, and 
we keep receiving feedback that customers like the fact that 
they could have a wider variety of choices. We anticipate that 
wellness service for women will be more diversified to cover a 
variety of health conditions, as well as period.

What is the key aspiration and values of Happy Moonday?
Bu Hyeeun As part of the mission statement, we aspire to 
“promote wellness for women.” And comfort and happiness 
during period will make up the core part. And to carry out 
relevant actions for the mission statement, we taking all 
available actions, and keep expanding the scope. Against the 
backdrop, we are serving our customers with sanitary pads 
made with organic materials and tampons in three different 
sizes. In parallel, we are running a subscription service to deliver 
adequate products by each customer’s health conditions and 
period intervals. On the other hand, we are sharing easy to 
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access and relevant information through a variety of channels, 
including blogs, newsletter, and social media. We hope that you 
get relevant information, as well as high quality products, when 
you have concerns about your wellness. And we are welcoming 
anyone with concerns of their loved ones – mothers, sisters, or 
partners. 

Could you tell us more about your team and your teammates?
Jang Harin All team members are passionate and committed 
to users and services. They keep asking themselves, taking 
users’ perspective, where they might feel uncomfortable and 
what improvement to make. Each has different roles and 
responsibilities but we can communicate actively with one 
another because we’re sharing the same goal. Hey Moon is a 
service designed, planned, and developed by a team who share 
the same vision and goal to make women’s lives comfortable 
and healthier. And I believe that the message is getting across 
to the users. 

What could be ahead of Hey Moon in the future?
Jang Harin Hey Moon has expanded its scope of service to 
sex life, contraceptive pills, and vaccination this year. And 
listening closely to the voice of customers, we seek to make 

data and data management related with women’s wellness more 
accessible. In addition, we look to offer alarm or notification 
services by reading changes in health conditions and further, 
relevant products and services. Making use of the data from Hey 
Moon, we ultimately aspire to serve customers with optimized 
subscription service. 

To you, what is “Seoul?”
Bu Hyeeun Seoul has been a city of complexity and diversity to 
me. So much so that if we could solve problems here in Seoul, 
we could expand our business anywhere around the world. 

Could you tell us about the latest archives that you have left 
personally?
Bu Hyeeun Hey Moon asks you to share recent data on 
vaccination. I got a jab three days ago, and had numerous 
symptoms, and Hey Moon reminded me to share all the 
symptoms in the app. It was a bit awkward to enter all the 
information in the app that I developed, but I shared almost 
everything possible. 
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It is a pleasure to meet you. Please tell us about EIDWare.
EIDWare is a busines with specialty in voice AI, with voice 
recognition and synthesis technology. Voice AI technology is 
applied in the medical sector to detect symptoms for prevention 
and rehabilitation, as well as in interfacing features and functions 
in every corner of life. The mission of EIDWare is to make most 
of AI technology to solve social problems with sustainable 
solutions. 

Please tell us more about “Soundmind,” the cognitive training 
solution to prevent dementia. 
Soundmind is a cognitive intervention treatment solution for 
older-aged patients or those with higher risk of dementia. We 
worked with neurologists to develop ten thousand training 
contents and the solution serves patients with customized 
solutions. This can be prescribed at medical institutions, as it 
was recently granted non-payment code by Health Insurance 
Review and Assessment Service.

How does Soundmind keep track of activities, and how are 
data used for treatment and cognitive training? 
All data from cognitive training with Soundmind will be uploaded 
onto cloud server. All scores and level of difficulty from five 
different areas, including memory, language, cognition, thinking 
ability, and attention, and then users can keep track of their 
training with their tablet PC. Medical practitioners, on the other 
hand, can monitor their patients from designated pages for 
managers. 

How did you first came up wit the idea of applying voice 
recognition technology to healthcare?
Years ago, I had a chance to be part of task planning for the 
government, with a goal of dementia intervention program 
relevant to Korean patients, working with professors of language 
pathology and linguistics from Ewha Womans University and 
Seoul National University. As a professional in voice recognition, 
I took part back then and learned that the technology could be 
helpful in detection of symptoms and intervention that I started 
research and development. It was back in 2014. 

Voice Recognition Technology 
to Resolve Social Problems
EIDWare 

CEO Shin Daejin 
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You need to work with medical experts for treatment. 
I first worked closely with language pathologists. Because they 
conduct research on language disability caused by stroke and 
delay in learning. And their knowledge and expertise could be 
helpful in learning more about patterns and features of sound 
from patients. In developing stimuli contents, I received help 
from neurologists in designing and proceeding clinical trials, 
writing reports, and publishing academic papers.

Technology from EIDWare can be used in a variety of areas. 
Keyword detection technology, the core of voice AI technology, 
is applied widely in security, as well as home appliances and 
automobiles. And voice recognition technology based on natural 
language processing technology is used for transcription and 
medical devices as well, while voice synthesis is expanding its 
scope, including e-book, emergency messaging, and kiosks for 
visually impaired. Recently, voice AI is widely used in detecting 
medical symptoms such as depression, stress, and pains by 
analyzing voice. And digital healthcare based on deep learning 
is deployed in detecting signals and symptoms of cerebral or 
cardiovascular disease. In addition, EIDWare’s technology is 
widely used in cognitive training and screening tests to prevent 
dementia.

What are the challenges in developing voice recognition 
technology targeting under or older-aged population or those 
with disabilities?
The biggest challenges came from collecting learning data. 
Because all voice recognition is data-driven that it is built up 
learning a large volume of voice data. To collect voice data from 
younger and older-aged patients and those with disabilities, the 
team had to invest massive amount of time and efforts, and very 
luckily, we received help and support from the academia and 
R&D projects by the government.

Voice recognition has penetrated in our lives these days.
Voice recognition keeps being updated almost every year. End-

to-end voice recognition is widely used these days, simplifying 
all elements and configuration to convert voice into texts. But 
performance has improved further that quality is known to be 
outstanding these days. Wav2vec, the self-learning model that 
keeps learning with label-less data, is increasingly becoming the 
key subject of research as well. Algorithms are being updated, 
even at this moment.
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What could be the key drivers of EIDWare?
The business item has started from observing social problems. 
We are keen on four topics of UN Sustainable Development 
Goal – health, education, safety, and equality. We define 
problems that can be resolved with voice AI technology, and 
make investment decision once we see that we can make social 
impact and create new markets by problem solving. These ideas 
and thoughts are what keep EIDWare moving forward.

Please tell us about the relationship with SBA.
Since being selected to take part in TIPS program, I came 
to know about SBA via investors, before finally attracting 
investment. And the news that the business received investment 
from Seoul Metropolitan Government has been helpful for the 
global business. The business has been selected recently to 
take part in a progrom hosted by DB Group and SBA, and we 
are currently working on a business model linking with insurance 
packages. 

What is the ultimate value that EIDWare is pursuing?
We seek to bring about positive changes to the social statistics. 
The ultimate goal is to delay the first occurrence of dementia 
or reduce percentage of underaged population facing delay in 
language learning. 

The company is looking into global expansion these days.
In fact, the four key topics that EIDWare is keen on is the issue 
of the entire international society, as well as Seoul. We have 
been keen on global expansion from the beginning that we 
have set up a corporation in the US, and are conducting clinical 
trials in countries including Singapore, Japan, and the US. 
Almost everything has been disrupted due to COVID-19, but 
when everything goes back to normal, we will pour all our might 
to global business. You can look forward to seeing EIDWare 
making positive impacts on the society.

To you, what is “Seoul?”
Seoul is the city where I grew up, started my family and my own 
business, EIDWare. It is the city where I received a lot of help for 
growth. Looking back, the city has been like a sandbox to me.  

Could you tell us about the latest archives that you have left 
personally?
The recent one was my research note on a task for development 
of technology to prevent voice phishing.
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Design Idea to Bridge between 
Customers and Korean Culture 
CEO of OIMU Shin Sohyeon 

It takes attention and interest of public to make culture and its value sustainable. 
OIMU, the design studio and lifestyle brand, presents a fresh reinterpretation on the 
tradition and heritage of Korea. Undeniably, the modern updates with depth attracts 
both the older-aged generation that have been part of many years of history, as 
well as the younger-aged generation that have history to witness in coming years.In
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“I have always liked folk tales that my parents would tell me when I was young. 
And I have always wished that these kinds of fascinating stories and surrounding 
elements could continue.”

It is the first time for us to visit the studio. Could you please tell 
us about OIMU? 
OIMU is a design studio run by three designers, as well as 
Jeon Minseong and myself. The recent projects pivoting around 
scents and incense have left some impressions on consumers 
that many associate the studio with fragrance, but we would like 
to make it clear that we are not here to design items that look 
good. It may sound grandiose, but with zeitgeist, the studio, as a 
lifestyle brand, seeks to run projects that would bridge between 
people and cultural values.  

A new store is scheduled to open soon.
A cultural complex called “LCDC SEOUL” is going to open in 
Seongsu-dong, Seoul, as a few design studio and brands like 
ours will be together to open new stores. We are working days 
and nights to make the first independent store possible. As for 
experience in the store for purchase, we have gone through 
numerous meetings, and the topics included how to make 
customer communication more effective within the limited space, 
and how to display and store items. 

This sounds like a welcoming news for the fans of OIMU. 
What are changes that you have been after, when it comes to 
purchasing? 
We have turned to one of the trending marketing terms, “O4O 
(Online for Offline).” Nornally, you pick up items to take to 
cashiers or talk to store managers to find items, but when a 
store gets crowded with customers, the process may become 
somewhat complicated and messy. So, we sought best possible 
measures to effectively communicate and serve customers. 
When you walk into the store and scan a QR code, you can 
automatically be connected to the online store. You can choose 
items and quantities on the website to place order online

It sounds entirely new. And the store will be less crowded as 
you’ve mentioned.
This is not popular in physical stores that we will have to see 
whether it works as we have designed. But we still hope our 
customers to have experiences with physical and virtual 
elements combined. And we also designed that if customers 
share their nicknames with us, we could print them on receipts 
with reward points. Because I felt this could be one of the 
elements that could keep attracting customers (laugh). 

Could you walk us through the past seven years of OIMU? 
The most notable changes and trigger for the changes is that we 
have new members in our team. The studio has first been started 
to try anything fun that for any challenges, I have been ready 
to swallow and take up on. But with new members joining the 
studio, everything has changed – it is no longer a tool to realize 
my ego and dream. Because I have realized that the studio 
could be the place where they spend important time of their lives 
and I should be considerate of their future. We sit down together 
to exchange ideas to help the members pave their future career 
path and to build up future for OIMU as a brand. 

You are presenting modern updates on the Korean culture. 
What made you turn to the traditional culture?
I should be cautious in using the word, tradition. But I can tell 
you for sure that I have strong sense of belonging and show 
passionate love for culture and legacy that have continued for 
many years. I admit that it may sound obvious to you, but I have 
always liked folk tales that my parents would tell me when I was 
young. And I have always wished that these kinds of fascinating 
stories and surrounding elements could continue. I believe that 
such thoughts and values make up crucial parts in expressing 
and materializing ideas.
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One of the collaborations series with SEOUL MADE, “OIMU 
Scroll Poster” makes clear statement on your ideas and 
perspective towards the Korean culture. 
We have gone through numerous thoughts and questions how 
to share the ideas and perspectives surrounding the Korean 
culture. The Korean folk painting, minhwa, was what we chose. It 
has been significant that we have worked with binding masters, 
and most of all, the series promoted the term, baejeop – the 
sino-Korean word for binding artworks and books. 

Culture keeps evolving. And you may have gone through 
numerous thoughts on how to share the legacy with the 
younger generations. 
I can recall that the project the studio has worked on often 
revolved around cultural heritage and legacy that were long 
forgotten. But I sought to be cautious, in parallel, because I had 
been aware that even if I manage to take out of the shadow, 
the efforts would never guarantee to draw attention once again. 
Then I reached a conclusion that the design idea should include 
a few elements to attract younger-aged customers and the team 
needed to turn to a variety of other media, such as exhibitions 
and books to present a 360-degree view. In short, we felt that 
the project should be multi-dimensional. 

You may run into less desirable reactions, despite all your 
passion to the projects.
For the first projects that revolved around matches and 
fragrances, the reactions were not as massive as we intended. 
And we had to run around to sell the products, because the 
sales channels and platforms were limited back then. We have 
seen the offer turned down so many times. But with time, the 
studio has managed to make its name in the market, and we can 
finally deliver our own message. 

It is difficult to face the moments that your offers are being 
turned down. How do you cope with them? 
Honestly, I am a person of impulsiveness. I should admit that 
I find myself discouraged at the moment when my offers are 
turned down, but then ask myself, “Should I look for different 
approaches to promote OIMU?” I have never thought I was 
hanging in there, but I was enjoying every moment of taking 
up the challenges. And then I have had a chance to launch a 
funding project in Tumblebug, and the project has turned out to 
be a turnaround for the studio. Since then, I can see that we can 
share our stories with more people with more integrity. 

©OIMU

©OIMU

The funding project, which literally translates to “Color Name 
Project” themed around renaming of colors in Korean. And it 
may have been another turnaround for the studio. 
Before the project, the studio made bags made with fabric 
called nobang - the material used for making Korean traditional 
clothing, hanbok. And to name bags in different colors, we had 
to come up with different names and it occurred to us back then 
that we could not label them in languages other than Korean. 
But other than red, orange, yellow, blue, green, navy, and purple 
in Korean, we found that the words to describe colors were 
limited. Then we found the first edition of an encyclopedia, “Color 
Encyclopedia in Korean” which had been printed back in the 
beginning of 1990s. The encyclopedia needed some updates, 
but it was packed with naming ideas that had been inspired from 
nature, such as cosmos flowers and red beans. After asking 
around, we found the author who had been conducting research 
on colors. The studio and the author teamed up later to redefine 
the colors in Korean language and proceeded with agreement 
on copyrights, after seeking understanding on our ideas on 
sharing the rich and colorful expressions with customers.   

Other than color names, the studio has introduced a series of 
illustrations as well. 
We felt that a collection of namings needed a few other elements 
to deliver our messages in multiple dimensions. And we also 
wished to graft a few that we could offer as a design studio. 
Against the backdrop, we created a series of illustrations and 
graphic design and worked with independent authors to pair 
with matching texts, in parallel with naming colors in Korean. 

Could you name a few projects that have left you with lasting 
impressions and memories? 
Oh, this is a tricky question, because it is difficult for me to pick 
one. All the projects start small, yet with a few more added to 
the small idea, they grow into projects, phasing into a collection 
of items and activities later. I should say that each one of the 
projects is memorable to me for its own reasons.

The studio has been working with a variety of partners. Could 
you tell us about potential partners that you seek to work with 
in the future? 
The studio will have to figure out what to work on, but I personally 
would like to work with Nike. Nike is a sports equipment 
company, which boldly delivers messages on “challenge.” Since 
OIMU is one of the studios that shares similar ideas, I believe 
that we could create some synergies.  
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Anything new that one encounters in life could turn into 
inspirations these days. Could you tell us about your recent 
inspirations?
I should name one of the latest TV programs, “Street Woman 
Fighters.” I found myself paying attention to how leaders were 
steering their teams throughout each mission. And each episode 
drives me into asking myself which teams were similar to ours, 
what my roles and responsibilities were as a leader, and which 
directions the team was heading to. And observing the team 
named “Hook,” I found that the stories, details and humorous 
were similar to those of OIMU. The team was impressive in 
proving how individuals could get together to make a strong 
team.  

Every person has different ways to keep track of what he or 
she is up to. Could you tell us about the latest archives to keep 
track of yourself? 
I took down a few notes from the recent meetings, where the 
team sat down to talk about the future of OIMU. I imagined OIMU 
being a storyteller among the bustling crowd in the market, 
sharing eye-opening stories. And wishing that the studio could 
be such an attractive storyteller, I scribbled down a few words 
with some doodles and sketches. 

To you, what is Seoul?
I was born in the Gyeonggi-do area, but I am based in and 
working in Seoul these days. It has been such as excitement to 
watch the transformation that the city goes through. I keep telling 
myself that only few other cities around the world could be as 
energetic as Seoul. 
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It is always easier said than done as if take 
on your journey in your business and career. 
Because throughout your journey, you may find 
yourself distracted that you might often get lost. 
Nevertheless, a few manages to be persistent in 
their journey, drawing attraction from many others. In
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Those Who Keep Up with their Good Work 
in Serving Their Customers 

Na Hoseon Electric Na Hoseon
Moolnamoo Studio Kim Hyeonsik 
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CEO Na Hoseon
Na Hoseon Electric 
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Energy to Bring Analog New Life 

A boy once dreamt of becoming an engineer and would disassemble and 
assemble second hand radios with his brother. After this boy grew up, he 
boldly started his career in Sewoon Arcade, with his passion for technology 
and engineering. Since then, the boy-turned-into a passionate engineer has 
never ceased to start the morning with engines and machine in Room #661. 

This is such a pleasure to mee you. Please introduce yourself. 
This is Na Hoseon, the owner of Na Hoseon Electric in Sewoon 
Arcade. I am specializing in maintenance of medical equipment 
and pipe organs, and I consult researchers and engineers for 
research and development. 

The workroom is filled with machines and engines. How long 
have you been working as an engineer? 
I liked playing with gadgets that I would buy a few kits from 
Cheonggyecheon and assemble radios with my brother. When I 
was in middle school, I learned about electricity and machinery in 
detail, and found myself fascinated. Since then, I began to dream 
of becoming an engineer and moved onto a university to study 
further. But I realized that I had to be able to answer questions, 
without much time to understand main ideas behind electricity 
and electronics. I barely graduated (laugh). 

What was the career path since you left school?
The name may sound unfamiliar to many, but I started my career 
working for Taihan Cable & Solution, with focus on importing 
equipment from outside of the country and then had experience 
in designing circuits and manufacturing technology, while 
working for Seoeum Electronics. I was a researcher focusing 
on theory pivoting around electronic circuits for Geumseong 
Semiconductors, and a sales agent for Geumseong Electron. But 
the higher up I move on, I learned that I was being distant from 
engineering. Then I left the company.   

“Repair work, in particular, can be useful for reusing machines and gadgets. Most of 
all, it can prevent machines ending up in landfills and give energy and idea new life.”

Did you start your own business, Na Hoseon Electric since 
then? 
I had gone through many things since then. I spent about a year 
as a sales agent for a electric company. Then I started my own 
small business but had to shut down in less than three years 
because of lack of experience. But as a responsible breadwinner 
for my family, I felt that I had to find a job and then ran into an 
owner of a store in Sewoon Arcade that I had known since I was 
a university student. After begging a few times, I became his 
assistant, and built a foundation for what I do today. 
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Sewoon Arcade is home to engineers with extensive 
experience. Have you had experiences running collaboration 
projects in the arcade? 
A few years ago, I received a photo of Japanese-made 
headphone amplifier that was made, using mini vacuum tube 
from a friend of mine. An idea flew into my mind that I should 
make a sketch of an amplifier embedded with smaller-sized 
speakers, instead of connecting with headphones. I shared the 
sketch with the master, Ryu Jaeryong in Room #815, who had 
been passionate about improving vacuum tube amplifier and 
received help to make a set of speakers for experiments. With 
help from outside, workshop projects were run, with Ryu being 
the leader and name the product, “Blue-Tube” later. I can’t be so 
confident about quality and finish, but the product was significant 
for expandability, scalability, and adjustability.    

You seem to be keen on new technology. 
That’s true. To keep up with the latest trend, I need to pour 
all my time and energy to keep myself updated. The key is to 
pay attention to all the details behind plain and simple looking 
symptoms and results. You need to go through all the fuss to 
open your eyes to anything behind any machinery and engine. 

Please tell us about experiments that you’ve tried for research 
and development. 
Higher-end vacuum amplifiers look and sound fabulous. Trying 
a few items, I came to wonder about difference in quality among 
different vacuum amplifiers. Then I came to experiment with high 
end products and low end, entry-level products. Adjusting tone 
and volume, and converting switching for comparison, I found 
little difference. Amplifiers played little part in determining the 
quality. Then I concluded that it was speakers that played crucial 
part in sound quality. 

Could you name a few products that you find yourself attached 
to?
I could think of a multi-track cassette tape recorder from 
TASCAM, a brand for professionals from TEAK. This is not 
easy to find these days, but this is a recorder four track, multi-
channel recorder that you can repeat recording by tracks, and 
furthermore, record and edit tracks. I was into music with my 
colleagues during 1990s, and I would often use it for listening to 
each part separately, or for post-edition after recording each part. 

Only few engineers with specialty in analog machinery are left 
these days. What is your comment on the recent trend and 
trend shift?
In a sense, it could be welcoming for me to see experts and 
engineers specializing in analog equipment. But technology is 
made possible, in fact, by having experience and knowledge of 
many accumulated. It is heartbreaking to see analog technology 
being discontinued. 

Could you please talk about the essence and magnetism of 
technology and repair work?
Problem-solving and improvement make up the core part of 
technology. This has been the drive for me to continue working. 
Repairing countless number of gadgets and machines and 
learning new technology, I have been looking for answers to my 
questions and open my eyes to theory and principles. This is a 
never-ending pleasure to me.

Na Hoseon Electric is one of the cases to find hints at the 
history of analog technology. 
Maybe, yes (laugh). Falling in love with technology, I feel 
tremendous sense of achievement. And repair work, in particular, 
can be useful for reusing machines and gadgets. Most of all, it 
can prevent machines ending up in landfills and give energy and 
idea new life. 

Could you tell us about the latest archives to keep track of 
yourself? 
On one of the wall, I posted a phrase that reads, “Make All 
Possible Efforts.” This is from a what if question on what could be 
in front of the next generation should the planet be overwhelmed 
by wastes. I try to reuse plastic bags or shopping bags when 
I pack gadgets or machines for my customers. It doesn’t look 
stylish, but I feel proud of myself for playing my part for the planet. 

Lastly, to you, what is Seoul?
It has been the stage for all my activities throughout my life. And 
Sewoon Arcade, in particular, is the place where I could make 
my dream and idea come true. As you know, there are only few 
places like Sewoon Arcade where engineers are concentrating. In 
short, Seoul is a place where I cannot think of life without the city.  
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Portraits of You Living the Moment 

Mulnamoo Studio is a space created by a photographer, Kim Hyeonsik with 
pursuit in portraits in Korea. “Analog Classic” in black and white, printed on 
coated Korean papers, hanji is a key medium to deliver memories from the 
moment. Indeed, the pictures from the studio will make good reminders of 
memories and messages anyone has sought to deliver in front of the cameras. 

CEO Kim Hyeonsik 
Moolnamoo Studio
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It has been ten years since you opened the studio.
It has been ten years since the studio was first opened in 2011. 
During the Joseon Dynasty, portraits were actively made, to keep 
archives of subjects. Mulnamoo Studio seeks to continue the 
legacy of portraits in Korea.  

The name, “Mulnamoo” hint at inspiration from legacy and 
tradition of Korea. 
When I was preparing for the second try of university entrance 
exam, I turned to Book of Changes.* What I learned back then, 
Yin-Yang and Five Elements** became core axis of my mind. Out 
of the five elements, photos are often regarded as “fire” but to me, 
they could be seen as “tree” because they arouse sentiments 
and emotions, as well as visual symptoms. Furthermore, the 
interpretation is relevant to the significance of the studio. The café 
in the corner is filled with energy of “water,” while the front yard as 
well as an exhibition space may be perceived as a space of “tree.” 
With these elements of water and tree, I swing back and forth 
between combining and dividing the two words.    

You continue with your own photography collection, other than 
the studio.
That’s true. I held an exhibition in Gunsan and plan to host one 
in Bukchon in November, titled “Gosaekchangyeon.” The new 
exhibition is designed to build connection, with inspiration from 
a few pieces of photography in an album of one of the local 
residents. 

You worked on a project to portrait business owners in the 
neighborhood of Bukchon. The portraits are creating unique 
atmosphere of the neighborhood. 
Photography can be useful for archiving history of a 
neighborhood, as well as individuals. I held an exhibition, themed 
around portraits and interviews of the local business owners. 
And the photos, in a sense, function as part of a table of contents 

for anyone who drop by the neighborhood and walk up the 
street. I wanted to show who were in the area, doing what kind of 
business.  

You have had extensive experience in commercial photos 
before. Do you see changes in messages these days from the 
past? 
You will find the difference from the goal of generating images 
from photography. When I was taking commercial pictures or 
media photos, I was beautifying the subjects. But in Mulnamoo 
Studio, on the other hand, photography is a medium to deliver 
messages, similar to handwritten letters, to help you remember 
the moment you are in the studio. When you take out the photos 
from the studio, you are likely to be older than the moment you 
take pictures. In short, the photos hint at the moment you lived. 

It could be important to you to share ethos of the studio.
Absolutely. What I tell my customers is that we don’t do any 
retouching. This is because we work with analog films. But even 
if we print digitally on hanji, the policy is not to do any retouches. 
We make sure to share our ideas of capturing the moment and 
value from doing so. We put up a sign that reads in Korean, “We 
Sincerely Wish You Could Always Be Yourself.” And to be yourself 
and live your moment, I believe that you don’t need to retouch 
your photos. 

You mentioned in other interviews that some customers 
bursted out into tears. 
Anyone can feel awkward in front of cameras. What I do is to 
make fun of them and make them laugh (laugh). Or I could 
choose to observe, exchanging conversations, and see what it 
could be like when a subject smiles or laughs, and then find the 
moment that makes them feel comfortable. Seeing the outcome, 
I go through multiple emotions. And what I seek to do is to 
experience exchanging and sharing the moment and emotions. 

“I view that fragrance should not be too expensive to enjoy. It is not simply the 
affordability that we try to attract our customers, but the value that we seek to highlight.”

* Book of Changes: one of the Five Classics of Confucianism that teaches all mateers through the prism of yin and yang, with addition 
 of philosophical, ethical, and political interpretation by triagram and divination. 
** Yin-Yang and Five Elements : the five elements that consist the universe, including metal, water, tree, fire, and earth. 
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What do you choose to talk about to make your customers feel 
comfortable in front of the camera? 
I ask my customers to give an encouraging message, such as 
“You’re doing your best. You’re doing great. That’s it!” Then 
when you take out the photos later, you will be reminded of these 
encouraging messages that you shared with yourself in the past. 

It takes a lot of efforts and energy. 
Agreeably, it does. But that’s what you need to take and print out 
every piece of photo. 

What could be the key magnetism of fragrance?
Fragrance is not a thing of functionality – it is part of emotional 
aspect. And such aspect makes you feel happy and pleased. 
I’d like to share my personal experience of feeling happy from 
fragrance through the medium of PAFFEM. 

Could you tell us about a few elements that you’ve paid the 
most attention to for Mulnanoo Studio? 
Since the photos are taken to capture and remember the moment 
in the most traditional and classic ways in Korea, I thought 
hanji could be the best medium. But because the texture is not 
smooth as a printing paper, it was challenging. Most of all, it was 
difficult to illustrate details. The improvement was made, working 

closely with the masters. A lot of research and experiments were 
conducted, in parallel, to finally be able to print to the edge. The 
idea has been patented in Korea, and presented in Paper World 
in Germany as well. The success in understanding key aspects of 
the Korean traditional paper and standardization has been helpful 
in stabilization of quality these days. 

Could you tell us about the latest archives to keep track of 
yourself? 
This can sound random, but the other day, when I travelled to 
Gunsan, I found a spot on my wrist while I was lying on the hotel 
bed. I had a few conversations with the spot. I started, uttering, 
“Hey, it’s been a while. You grew older…” I was so delighted that 
I took a photo of it. Looking back, it had been quite a while since 
I had some me-time. I had kept placing my focus on the outside 
world and the time passing that I didn’t spare much time for my 
inner self. That’s what I can think of when you asked me about the 
recent archives. 

To you, what is Seoul?
The city where I have been and will be living in. The cities we are 
living in deserve meanings and significance. Because without 
these, any beings, including cities and their citizens, cannot 
ensure sustainability in existence. 
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With All Your Hearts 

Items to Archive the Moments  

Keeping track of what you are up to, you will build up your 
own archive collection filled with beautiful memories. And 
furthermore, it will steer you into looking back upon your 
own life and get to know better about yourself. W
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ITEM

H. owus-owus.com

OWUS
Ball Holder

This beautiful object made with a sleek line and a metal ball is 
somewhat challenging to figure out what it is for. It is already 
splendid as an interior accessory, but in fact, it has originally 
designed to keep a few pieces of notes and recipes, opening 
the ball on the top. Besides, the bottom part has its pad attached 
to prevent skidding that you can place anywhere you like. 

Indeed, with pieces of notes or recipes kept and stacked day 
by day, you will find create your own artistic archive of your 
everyday life. 

H. apieceof-studio.com

A PIECEOF STUDIO
APIECEOF CAMERA

It’s not only writing tools that you can turn to when it comes to 
keeping records for yourself. You can also think about leaving 
a few traces by taking pictures. The Purple Camera from 
APIECEOF Studio illustrates your everyday life and you with 
more clarity and graphic elements that you will get to know more 
about yourself, as well as a few aspects that you may not have 
been aware of.

By the time you finish the entire roll of twenty-seven cuts of film, 
taking one a day, you will be able to keep track of yourself for 
a month. It is probably more plain and simple than smartphone 
cameras, but with some restrictions, you are likely to spend more 
time thinking about what to take, and take a closer look at what 
to take. 
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Electron Korea
PENNA Keyboard Past the time of handwriting, came the era of typewriters, followed by keyboards 

today to type in more and faster. Yet for those admiring the retro mood of typewriters, 
PENNA Keyboard from Electron Korea – a Bluetooth keyboard with a touch of retro 
mood – will be one of the items to turn to. Colors of keyboards and types of switches 
are customizable, and moreover, key caps can be added to tastes.

As well as the design idea, signature crisp and rhythmical feell of the typewriter 
has been rebooted on this keyboard that the feel and sound would leave lasting 
impression on the moment of archiving. Indeed, archives are kept with how it feels 
on finger tips and how it sounds from the keyboard.

H. elretron.co.kr
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Neosmartpen
dimo

Even when e-books encroached the publishing industry, paper books has survived, 
and when tablet PCs began to receive spotlight in the market, notepads are still 
around. This could imply that archiving becomes powerful when they are kept on 
papers. But what is what’s written with pens can be left on digital devices, just like a 
parallel universe?

“dimo” leaves anything written down on matching notepads saved in digital formats. 
In short, anything left with the pen can be left both on papers and digital devices, 
giving the exact same looks and feelings of handwriting yet lasting a collection of 
lasting archives. 

H. store.neosmartpen.com
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MUNE
BUZZ light

Voice recorders capture vibe and atmosphere, as well as sound from every moment 
they are turned on. They can keep so many things that they can be powerful tools 
of protection. In this sense, MUNE has introduced BUZZ light so that customers can 
guard themselves against threatening moments from the outside.

The recorder is designed to look like an ID tag that anyone can brace themselves 
against any kind of misbehaviors and abuse at workplaces. Needless to say, they 
can be used for any other occasions that need recordings and archiving. It weighs 
as little as 32.2g, but it is as reliable as can be.

H. recorder.buzz
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ALLWRITE
1/4 Year Diary  

This design studio came up with an out-of-the box idea to divide a year into 
quarters to introduce planners to use for three months. Once you start keeping your 
planner in the beginning of the year, you will have four pieces before the end of the 
year, with a sense of achievement to feel at least four times. Moreover, the year will 
be remembered with more rich and abundant memories. Each piece is packed with 
monthly and weekly plan, note with lines and grids, and blank notes that you can 
literally be freestyling with what you need and want to keep.

And quite unlike other planners, papers are made without coatings so that each 
piece can reveal signs of aging and traces of time. As such, some parts of covers 
and back can discolor, slowly showing traces of time. 

H. oneand-all.com
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Time to Look Back 

What are Left on the Paths Taken 

Even though Seoul is a city with centuries of history, it is 
somewhat hard to tell from skyscrapers and past-paced 
scenes from streets about the past. For a city where 
everything changes fast, it would be essential to spare 
opportunities to look back upon the past. Because a look back 
upon the back would steer you paving a path for the future. 

TICKET 

From the time when the capital of Korea was named Hanyang, and then Gyeongseong, Seoul has gone through changes 
and transformation, as well as its name. And behind this dramatic changes, there were masterminds – the urban planner 
who were active during the 1960s when the entire country went through stages of industrialization. The late professor of 
urban planning, Kang Byeonggi is one of the key figures who built foundation and framework for urban planning in Korea.

For those who are curious about what this late urban planner had in mind sixty years ago, you may well turn to the 
exhibition held by Seoul History Museum, “Seoul Envisioned by a Scholar of Urban Design.” The exhibition highlights 
Kang’s activities and passion to hint at history of urban planning in Seoul, keeping up with the time from the years before 
Cheongyechoen Stream was recovered, when construction was undertaken for recovery, and the present of the stream 
flowing across the city. In parallel, the exhibition invites visitors to have a glimpse at lives of laborers in Seoul throughout 
the time of industrialization. The exhibition is scheduled until March 2022. 

H. museum.seoul.go.kr

A Closer Look at the Past from the Sketches 

Seoul as Envisioned by a Scholar of Urban Design 
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Gamjeongseoga is a place where visitors can have a bird-eye view on what emotions 
residents of Seoul may go through. The space is created by Seoul Cultural Foundation 
to help visitors take a closer look at emotions which are often overlooked.

You can find a few lines of touching sentences, taking a close look at each of six 
hundred cards that are exhibited or try filling cards to share your emotion. And the 
cards will be exhibited and then published into a book later. Observing emotions of 
others, as well as your own, you may feel more warmth from Seoul you’re living in. The 
exhibition welcomes visitors on online reservations for up to three hours.

H. instagram.com/gamjungseoga

The Place Filled with Emotions

Gamjeongseoga

A global travel magazine, Lonely Planet once described Seoul as a dynamic city that is filled with everything that 
passes away. Indeed, Seoul is a city of excitement and dynamism that its future is anticipated to be different 
from its past and present. To keep archives of a city that go through fast-paced changes, Seoul Metropolitan 
Government has made its own collection.

To remember the changes and transformation of the city, Seoul Metropolitan Government has kept archives 
every five years. And the collection is ready to be shared with its citizens. “Seoul Cityscape Archive” is a virtual 
exhibition, welcoming anyone by searching websites or app. Looking closely at the traces of time and changes 
Seoul has gone through, you may have a glimpse of what life in Seoul would have been like in the past. 

H. seoul.denomix.com

Archives of Anything That Passes By 

Seoul Cityscape Archive
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Seoul has been the capital of Korea since the time of Joseon Dynasty for over five centuries. And 
five palaces – Gyeongbokgung Palace, Changgyeonggung Palace, Changdeokgung Palace, 
Deoksugung Palace, and Gyeongheegung Palace – are the sites that clearly hint at the history of 
the city. Deoksugung Palace is, in fact, one of the smallest of all five palaces but was chosen by 
royal figures during the time of crisis and chaos. 

For those wondering why, one of history lecturer, Seong Jiyeon is ready to be a friendly guide 
during “Deoksugung Palace Night Tour.” Strolling around the palace at night, the guide will share 
fascinating stories. And once you know the stories, you will have wider perspectives toward the city 
of Seoul. The program can be reserved via Frip, and lasts three hours. 

H. frip.co.kr/products/110484

Where to Explore Five Hundred Years of History of Seoul

Deoksugung Palace Night Tour

Located in the west of Gyeongbokgung Palace, Seochon was formerly a village where the middle class, 
includindg interpreters and medical doctors, were living during pre-modern time of Korea, Joseon Dynasty. 
And the neighborhood is filled with traces of the past – the memorial hall to commemorate the late poet Yi 
Sang, a homestay where the late poet, Yoon Dongju stayed during his university years, the house where 
the late painter Park Nosoo was born, and Suseong-dong Valley are just to name a few. Indeed, the 
neighborhood is home to all the hints of the history of Korea.

For those who are interested in learning more about Seochon, “Seochon Film Station” is one of the programs 
to turn to. Hosted by the founder of Apil Room, Apil, participants have opportunities to tour around the 
neighborhood with film cameras to take pictures. And taking pictures of every corner of the neighborhood 
with many years of history, you will find new magnetism from the city with rich history and legacy. 

H. naamezip.com/detail/10577

Adding Layers of Archives 

Seochon Film Station
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MOVEMENT

For Archives that Require Preservation and Management
RMSoft

SPACE

Spaces that Embrace Memories from the Past 
What Collection, Organization, and Archiving Could Offer 

RECORD 

Korean Businesses that Continue Legacy of Archiving 
Yangjisa, Peace Korea, Jong Ee Nara, Morning Glory, Globe Chemical, Dong-A 

COLUMN

History of Archiving 
Transition from Analog to Digital 

GUIDE

A Walk in Jeong-dong 
A Path to Walk through the Past Century of the City 

ESSAY

How People Today Archive Their Own Lives Today 
Muguasu, Ko Hyeeun, Park Geunho, Oh Hwimyeong 

PLAYLIST

Archiving Archives 
How to Hold onto Anything that Passes 

PLACE 

Where to Meet SEOUL MADE
Broccoli Soop 

CULTURE
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Almost everyone agrees that archives are essential. But only few 
can have opportunities to learn about how they can be useful at 
present, as well as in the future, and how significant to all of us. To 
this extent, the conversation with the interviewee, Kim Nanyeong, 
reveals the ethos and attitudes with integrity of an IT business with 
expertise in archiving, RMSoft towards archiving, sharing insights 
on how powerful archives – with technology interlaced – can be. In
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For Archives that Require Preservation 
and Management

RMSoft
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INTERVIEW

RMSoft
Leader of Business 
Management Team
Kim Nanyeong 

This is a pleasure to meet you. Please introduce yourself.
It is nice to meet you. This is Kim Nanyeong, and I’m responsible 
for overseeing all activities related with business management 
for RMSoft. 

Please tell us more about RMSoft.
RMSoft is a IT company with focus on management of archives. 
The focus is mostly on establishment of archive management 
system, transfer and organizing archives from public institutions, 
and building customized database system for different types of 
archives. 

The company is serving customers with database system and 
management of archives. 
That’s true. Each public institution has documents that need 
management and recovery. And RMSoft takes care of all process 
that is required from recovery, restoration, and management.

Could you tell us more about the clientele and the service your 
clients are asking for? 
The Korean government has been pushing ahead with its 
agenda of digital government since 2000. Making most of 
IT technology, the government seeks to process all the work 
digitally, ensure efficiency in administrative service system, 
and improve accessibility and convenience for customers. The 
ultimate goal is to improve service quality, productivity, and 
transparency that attention is being paid to public archives. 
Against the backdrop, public institutions are making up the 
majority of clientele and asking the team for the service. 

The company has been founded in 2011. Could you tell us 
how the business was first started? 
The CEO has first started his career in archive management 
sector. Working for a related company during his military service, 
he learned a lot. Being fascinated by the field, he chose to go 
back to the company after the military duty. But the company 
shut down later that he started his own business.
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“We feel great sense of responsibility 
in restoring and preventing further 
damages for archives with historical 
significance and value, because by doing 
so, we feel that we can pass down to the 
precious assets and legacy to the future 
generation.”

Then what made you join RMSoft?
It has been two and a half years since I joined RMSoft. I had had 
experience working for other IT companies, and decided to join 
the company to have experience in public archiving. 

What could be the strengths that sets RMSoft apart from its 
rivals in the industry.
RMSoft is the only business in Korea that deployed MSA 
(Micro Service Architecture) in archive management system. 
The company introduced its own solution in 2018, and other 
companies are seeking to develop similar systems and 
products, but as for now RMSoft is the one and only in the 
market. Othe than archive management centering at printed 
and digital formats, the company is offering services and 
functions that can manage a wide variety of data structure, 
ranging from documents and data generated from ERP, web 
and social media. In parallel, the team is continuing its efforts in 
enhancing efficiency by developing automatic distribution and 
categorization solution, and applying AI to archive management 
system. 

Simply put, the business is focusing on making data and 
archives useful for the future generation, as well as restoring 
and recovering documents from the past. 
True. It is the jargons that makes it sound complicated, but that 
is the essence of the business. The business is focusing on 
making data and archives useful for the future generation, as 
well as restoring and recovering documents from the past.

The mission statement of RMSoft seems to be in line with 
what you’ve just mentioned. And the slogan, “Technology to 
Give Life to Documents” seems to deftly reveal the pursuit and 
aspiration of RMSoft. 
Because that is the pursuit and aspiration of the CEO.

What were challenges in recovering and restoring archives?
The team faces challenges when archives or documents are 
severely damaged. It can be caused by erosion with time, 
but there are other causes, including insect bites, changes in 
climates and environment, and inundation. Methods may differ 
for severity and causes of damage, and when damages are 
severe, we all face challenges. 
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Could you name any memorable projects to RMSoft?
I could name a few projects that restored documents with 
historical significance. All public institutions are archiving data 
and documents with historical significance and values, and as 
many of you may be familiar with, a lot of documents have been 
impacted by the Japanese colony and the Korean War. For these 
documents, we need to take cautious approach. Because slight 
changes in humidity, for instance, could lead to consequences. 

You will have enormous sense of pressure and responsibility.
That’s true. For any documents impacted by fire, the team 
works under very delicate humidity to recover anything that is 
remaining, giving up on what has been lost already. Because 
these kinds of documents can be damaged further. And for 
documents that have been affected by inundation, time and 
energy need to be invested in drying each page and sheet. 
For those that are severely damanged, the team attaches a 
thin sheet of paper to dry and scan later, while for others that 
are badly damaged that they are hard to scan, we look up 
dictionaries to figure out what’s written. 

The work sounds very delicate and sophisticated.
The team feels enormous sense of achievement from archiving 
data and building up database for the recent data. But we 
feel great sense of responsibility in restoring and preventing 
further damages for archives with historical significance and 
value, because by doing so, we feel that we can pass down to 
the precious assets and legacy to the future generation. It is 
definitely challenging, but we keep doing it nevertheless. 

Almost everybody agrees with importance of archiving, but has 
different definition on the idea. Why should we keep archiving?
It’s not archive itself that has value. To be valuable, you need to 
know how to make good use of it. In this sense, archiving has 
close ties with technology. With technology, you can have easy 
access to archives and data from the past for the present and 
future. In short, archiving is important for better life at present 
and in the future. 

This is in line with data and archives receiving spotlight in 
the wake of the outbreak of COVID-19. Because all data 
are archived and collected in public spaces and commercial 
spaces these days.
Some choose to handwrite, but all data can be collected by 
simply scanning QR codes these days. And these data can 
transform into assets. By processing these data, you can track 
patients that are tested positive, and later, you can formulate 
measures to prevent similar incidents. The pandemic has given 
an important lesson on archiving and technology. 

To RMSoft, what could be the key to “archiving and 
preserving?”
There are so many you should pay attention to. But above all, 
human resource should be the key, for all activities ranging from 
sales, project management, and development. Because after all, 
it is human resource that makes anything possible. That’s why 
we keep stressing the importance of talents.

The vast majority of people turn their eyes to future-looking 
industries. Archiving business may sound unfamiliar and 
distant for many. What could be the future that RMSoft is 
imagining? 
I admit that archiving business may sound unfamiliar and distant 
for many. But there should be someone who carries on with 
less than fancy yet essential projects. And as we keep calm 
and carry on with our work, we believe that our business and 
projects will receive much-deserved recognition. In parallel, we 
are currently planning an exhibition to highlight the importance 
of archiving. It’s only at its nascent stage, but we are looking 
to create contents that can promote what we do and make the 
public feel more familiar with archiving. 

Please tell us whether all members of RMSoft is keen on 
archiving in their everyday lives. 
I suppose that everybody else in the team is much about the 
same as me. A lot of us choose to categorize or organize 
everything we keep. Because we know the importance of 
archiving, we seek to keep everything around us organized.

©RMSoft



S
E
O
U
L

M
A

D
E

9
4

9
5

Could you tell us about perception on archiving in both public 
and private sectors and recent changes?
The importance of archiving has already been recognized 
for many years, but only few could see changes and positive 
impacts from archiving. But the recent pandemic has been a 
trigger for many to think about significance and meaning of 
archiving in everyday lives.

Has the company been based in Seoul since the start?
That’s right. We are based in Seoul, because the city itself is one 
of the best perks and benefits for the employees. As mentioned 
earlier, because we place emphasis on human resource, it has 
been obvious for us to stay in Seoul.

RMSoft has been certified “Hi-Seoul Company” by SBA and 
Seoul Metropolitan Government last year.
Hi-Seoul Company is a certification to recognize potential of 
small and medium-sized businesses that are based in Seoul. 
We applied for this last year, and are grateful for the fruitful 
result, as well as for being reconized. 

To you, what is Seoul?
Seoul is life itself to me, as I was born and have grown up in the 
city. And most of all, Seoul attracts people for its incomparable 
infrastructure. Thinking about all the convenience and benefits 
I’ve enjoyed in Seoul, I suppose that things could have been 
tougher if I haven’t been based in Seoul. 

Could you tell us about the latest archives to keep track of 
yourself? 
I could talk about planners, household accounting book, book 
reviews, and medical records. These all have become part of 
my routine. And recently, I made an update on the list of travel 
destinations I would like to go back. I don’t prefer to tour around 
here and there, but rather, I like going back to a handful of 
places that I liked. The pandemic is still looming over the globe, 
but thinking about what I could do when it is over, I was a bit 
excited for a while (laugh). 
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For those who wonder about whereabouts of the yellow ribbons 
and paper boats that covered Seoul Plaza, you may find some 
cluse at Seoul Metropolitan Archives. Anything taking place in 
Seoul, and what should be remembered about Seoul are all 
archived in Seoul Metropolitan Archives. 

This archiving institution is in charge of archiving all affairs of 
Seoul Metropolitan Government as well – ranging from policy 
measures, actions, and results. All details are accessible either 
by visiting or accessing digital archives. In parallel, Seoul 
Metropolitan Archives serves as a cultural institution. The 
exhibition room attracts visitors with exhibitions on a regular 
basis, and one of the latest to commemorate the opening, “Power 
of Remembrnace,” is scheduled to be held until 2023. Themed 
aroud three topics, “Discovery of Archives,” “Realization of 
Archives,” and “Uncovering Archives,” the exhibition highlights 
development of MOk-dong residential area, records of residents 
of Jugong Apartment, and sex slaves for the Japanese army 
during the Japanese colonial period. 

In parallel, Seoul Metropolitan Archives hosts a variety of events, 
including talk shows, lectures, and online tour programs to share 
stories behind the city of Seoul. Just as the late French writer, 
Victor Hugo once mentioned that the best obligation for a human 
being is to remember others, Seoul Metropolitan Archives will 
keep up with its efforts in remembering everything about Seoul 
and its citizens. 

Obligation of Archiving 

Seoul Metropolitan Archives 

©Seoul Metropolitan Archives 

A. Tongil-ro 62 gil 7, Eunpyeong-gu, Seoul
H. archives.seoul.go.kr
T. 02 350 5601

O. Everyday 10:00 – 17:00

Spaces that Embrace Memories
from the Past 
What Collection, Organization, and Archiving Could Offer 
Past memories helps you live the present and prepare for the future. In this regard, archiving is quintessential, for 
the sake of an individual, a city, a state, and most of all, humanity to evolve. This section features archiving spaces 
for those who have keen interest in archiving.
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©National Archives of Korea
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A. Headquarters of National Archives of Korea, Unit 2 of 
 Daejeon Government Complex, Cheongsaa-ro 189, Seo-gu, Daejeon 
H. archives.go.kr
T. 042 481 6300

O. Mon – Fri 09:00 – 18:00, Closed on Holidays 

National Archives of Korea is a central archive management 
institution that collect and preserve all documents generated by 
governmental institution, civilians and overseas institutions. What 
is as important as collecting and preserving archives is proper 
use. National Archives of Korea, thus, offers a variety of services, 
exhibitions, and contents, as well as access to archives.

National Archives of Korea operates archiving facilities in 
Seongnam, Busan, and Daejeon, as well as its headquarters in 
Daejeon. The facility in Seongnam keeps all the archives from 
administrative works, visual records, and archives from central 
governments, while the facility in Busan stores all historical 
records from ancient times of Koreaw, and documents from 
civilians and overseas. The archiving facility in Daejeon, on the 
other hand, stores documents including periodicals, archives 
of institutions that were shut down or opened temporarily, and 
documents on administrative affairs and court sentences. 

One of the key documents to note is archives of state affairs 
during Joseon Dynasty. From the founding father to the twenty-

fifth king, Cheongjong, the archives illustrates four hundred 
seventy two years of the dynasty, which are designated 
UNESCO’s Memory of the World, as well as National Treasure 
in Korea. Another notable document is court sentence on the 
leading figure of Donghak Peasant Movement, Jeon Bongjun. 
The sentence has been significant for being released before 
introduction of modern legal system in 1895. 

Indeed, the documents and archives in National Archives of 
Korea are good reminders to many of significance of archiving. 
Because these will hint at rich history of Korea that only few 
could imagine. It is the role and responsibility for National 
Archives of Korea to be a driving force for the future.

The Driving Force for the Future

National Archives of Korea

©National Archives of Korea

A. Yeonhui-ro 32 gil 51, Seodaemun-gu, Seoul
H. namu.sdm.go.kr
T. 02 330 8899

O. Weekdays 09:00 – 18:00, Weekends 09:00 – 19:00 (March – October)
 Weekdays 09:00 – 17:00, Weekends 09:00 – 18:00 (November - February)

If you have toured around archiving facilities on a city or a state, 
it is time for you to take a step forward and explore archives of 
the planet. The museum of natural history, Seodaemun Museum 
of Natural History has collected forty-five thousand pieces of 
samples since the first opening in 2003. The remains and relics 
of almost all moments of the planet are part of the collection, and 
these are significant for possibly becoming clues for resolving 
problems that the humanity faces, including climate change, 
public health, food security and new drug development. 

Seodaemun Museum of Natural History is divided into different 
spaces, including Central Hall, Earth & Environment Hall, 
Life Evolution hall, and Human & Nature hall. Firstly, Central 
Hall exhibits the signature item of the museum, skeletons of 
dinosaurs. Earth & Environment Hall, on the other hand, attracts 
visitors with samples related with geology, solar system, and 
universe, while Life Evolution hall highlights the stages of 
evolution of creatures. Human & Nature Hall attracts attention 
with discovery with significance in natural history. Most of all, the 
space delves into ecology and environment in Korea.

Seodaemun Museum of Natural History attracts underaged 
visitors for its signature items, the skeletons of dinosaurs, and in 
parallel, invests its resources in education and training programs, 
including lectures, tours, and camps. Since the museum is keen 
on the crisis of the planet and nature, and symbiosis between 
humans and nature, you will gain valuable insight on the planet 
and humanity.  

Sharing Stories behind the Planet 
Seodaemun Museum of 
Natural History 

©Seodaemun Museum of Natural History 
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A. 1F, Worldcupbuk-ro 400, Mapo-gu, Seoul
H. instagram.com/seoulmade__official
T. 02 2222 3782

O. Mon - Fri 08:00 – 19:00 

A. # 301, Deoksugung-gil 9, Sojeong-dong, Jung-gu, Seoul
H. seoul-morningdan.com
T. 02 2274 1228

O. November 6 (Sat) – December 5 (Sun)

 Mon 07:00 - 17:00, Tue – Sun: 10:00 – 20:00

A. Piknic, Namchang-dong, Jung-gu, Seoul 
H. magazine-b.co.kr
O. November 10 (Wed) – 30 (Tue), Closed on Mondays 

If you are wondering how contents covered in SEOUL MADE 
can be materialized, you may as well check out SEOUL MADE 
SPACE, a physical space to experience SEOUL MADE, 
the public brand started by SBA. The place highlights the 
businesses based in Seoul and their products in pop-up 
exhibition format.

The place welcomes visitors with different themes for each 
month, linking with the topics covered by the namesake 
magazine, SEOUL MADE so that anyone can experience the 
contents. In relevance to trend shift and transformation in Seoul, 
topics including kitchen, zero wastes, and locality have been 
covered for exhibitions. SEOUL MADE SPACE is poised to run 
its place with contents and exhibitions that would graphically 
illustrate the future, as well as the past and present of businesses 
and industries in Seoul. 

With the purpose of archiving, as well as promoting Seoul-
based businesses and their products, SEOUL MADE SPACE is 
a place for archiving, with focus on “industries.” And sprinkled 
with various other elements, SEOUL MADE SPACE serves as a 
place to enjoy cultural activities, filled with music composed in 
collaboration with a musician, OVN. And the café in the corner 
serves customers with signature menus that have been made 
under the partnership with Brownhands Café. 

In addition, SEOUL MADE SPACE runs workshops and 
community events on a monthly basis. For instance, recently, 
this cultural space invited its fans and readers of the magazine 
to take part in a workshop to learn how to make kombucha 
and share useful tips for zero waste lifestyle. Indeed, SEOUL 
MADE SPACE pushes ahead with its vision to open a space 
for businesses and consumers to actively interact, as well as a 
place to sell products.  

A Place to Appreciate Archives 

SEOUL MADE SPACE 

Many agree that a good habit for starting a day would leave 
positive impact on life, but it takes some efforts and commitment 
to make it possible. For those who need friendly guides and 
support, SEOUL MADE and Soso Stationary have teamed up to 
run a program, “SEOUL MORNING-DAN.” Based in Sojeong-

dong, the neighborhood nearby Deoksugung Palace stonetwall 
street, you are invited to spend forty-five minutes reflecting upon 
yourself, writing, and get to know more about yourself by taking 
on an exciting journey in a tidy space. Other than Morning Book 
that has been design under the collaboration between SEOUL 
MADE and Soso Stationary, the place offers a wide range of 
items to help you start archiving your life. 

As much as it is challenging to delve into one person, it is difficult 
to cover a brand with depth. B magazine has been featuring 
numerous brand in a documentary format for each issue, and 
celebrates its tenth anniversary and achievement throughout the 
decade. Starting with the first issue in November 2011, covering 
Freitag, the magazine has touched on eighty-nine brands and 
held an exhibition to commemorate. 

By offering panoramic view of stories and items from each 
brand in the exhibition space, visitors were able to experience 
the brands in a physical space. The exhibition was significant 
for making in-depth coverage of brands possible, and was 
inspirational for sharing questions the staff members have asked 
for interviews.

Starting Morning With Archiving 

SEOUL MORNING-DAN:
New Discovery Starts 
With Archiving Yourself  

EXPERIENCE OF SPACE

Where To Delve Into Brands:

10 YEARS OF ARCHIVE:
DOCUMENTED BY MAGAZINE B 

©SBA 

©SEOUL MORNING-DAN ©B MAGAZINE 
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Korean Businesses that 
Continues Legacy of Archiving 

Yangjisa, Peace Korea, Jong Ee Nara, 
Morning Glory, Globe Chemical, Dong-A

Multiple media outlets have been anticipating crisis of the stationary industry. A 
combination of shrinkage in demand due to digitalization, and contraction of the 
size of school-age children have pushed the stationary businesses in Korea to 
the edge for many years. Because the leaders in the industry are not exceptions 
from the recent trend, they are bracing against the disruptions and paving 
paths for sustainable business growth. To be relevant with the recent pursuit of 
expressing beliefs and value sets among consumers – which are often referred 
to as “meaning out,” punning with coming out – these businesses are conducting 
bold experiments to give fresh updates and reboots on their products.  

RECORD

Established in 1976, Yangjisa has been manufacturing planners 
and claiming the top position in the Korean market. One of 
its signature product, “PD Note” has been selling steadily for 
its affordability and design. For those who have experienced 
transformation from keeping archives, the powerfulness of 
simple and plain-looking planners could be familiar. The 
company with decades of history has recently gone through 
transformation to be relevant with the trend shift, introducing 
new products including, “Banda” – the product that helps 
customers keep journals of their companion animals. In addition, 
the planner manufacturers further expanded the product line 
up with customizable planners and small-batch manufacturing 
products targeting small and medium-sized businesses and 
thus, enhanced competitive edge. For the upcoming new year, 
the key word for Yangjisa will be “environment.” Some of the 
measures include manufacturing eco-friendly papers, use of 
FSC (Forest Stewardship Council)-certified paper products and 
reusable packages. Yet these are only a handful of the reasons 
for the market to pay attention to Yangjisa that stresses that 
“planners may be the most plain but paradoxically, the most 
innovative device.” 

Peace Korea was established in 1959 to start manufacturing 
chips for stablers, and then later expanded to produce staplers 
within its facility in 1977 and further, to other categories for office 
use. The vast majority of consumers in Korea may have used the 
company’s stapler products and would recognize the quality – 
some have offered feedback to the company that its scissors 
work too well that they could cut almost anything. The stationary 
product manufacturer has recently taken its leap forward in 
attracting customers in a funding platform with “Delivery Box 
Cutter” – the outcome of investment of twenty-two months 
for R&D and technological competence from the six decades 
of experience to introduce products that meet demand from 
Korean customers who frequently place online orders. Indeed, 
reading through the product description, one could easily learn 
meticulousness and confidence in the product. Besides, Peace 
Korea is poised to continue its experiments by working closely 
with artists to introduce limited edition products or hosting 
exhibitions to shed lights on their vintage products.  

Planners to be Relevant to the Era of Eco-friendliness

Yangjisa 

Integrity Infused in Every Piece of Product

Peace Korea 
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Established in 1956, Global Chemical has been building its 
reputation with its color pencils and drawing materials. The 
company’s creativity has been actively unleashed through the 
medium of products, with color sharp pencil leads – the first to 
be introduced in the global market- being one of the examples. 
Agreeably, creativity and ideas have been the key drivers that 
have made Globe Chemical possible. This creative company 
has recently made its move to be in line with the attention of the 
millennials and Generation Z to retro moods and thus, taken its 
journey on partnering with companies outside of the industry. 
For instance, working with a Korean cosmetics company, Amore 
Pacific, the color pencil manufacturer has recently introduced a 
lip pencil collection resembling much to crayons, “Creamy Tint 
Color Balm Globe Edition,” and partnered with Genie Music to 
remind customers of their childhood, unveiling “Genie Super 
Color Pencil.” But these would be just to name a few of the 
upcoming products to keep customers curious about Globe 
Chemical. 

Thoughtout the half a century of history, Jong Ee Nara has been 
witnessing the ups and downs of the scenes revolving around 
origami in Korea. The company has been playing its part in 
establishing relevant culture and generating and promoting 
fascinating contents, running its own museum and cultural 
foundation. Origami papers printed with water soluble inks and 
programs for psychological therapy and prevention of dementia 
are part of a fraction of achievement that this culture-conscious 
company has made. Jong Ee Nara is now taking its further step 
to promote its contents and culture across the global stage. The 
leadership of the company’s cultural foundation, Roh Yeonghye 
once mentioned the appearance of ttakji-chigi , a popular 
Korean game of dumping and hitting pastecards, and made 
clear to promote fun element of playing with paper in the global 
arena. Along with other Korean games and entertainment, it is 
worth looking forward to seeing Jong Ee Nara transforming into 
a brand that can be loved by global consumers for its creativity 
and brand values. 

This pencil producer first opened its door in 1946, and was 
the first company in Korea to export pencil products in 1963. 
Throughout decades of time, it has made its name building up 
reputation in the global market for its product quality, stability 
of supply chain, and accuracy in delivery in the midst of fierce 
competition with rivals in Japan and China. Whilst the rest 
of other players in the industry in Korea are relocating their 
production facilities in offshores, the company confidently 
maintains its production facilities in Korea, focusing on its core 
category. This has been made possible by confidence that have 
been built up from the firm foundation. Indeed, in the midst of 
digital transformation, products from Dong-A will be buttressing 
promotion of handwriting and calligraphy scenes. The future of 
this confident company would be promising for its competitive 
advantages and capabilities in jumping out of its comfort zone to 
introduce new products that often result in massive popularity.  

With aspiration to promote the image of the country of morning 
clam, Morning Glory has started the stationary business in 
1981, and recently celebrated its fortieth anniversary. And the 
company is living up to its name, with over three thousand items 
under twenty product categories, making its presence with 
more than one hundred sixty stores in thirty countries around 
the world. Facing the crisis that has come from a combination 
of contraction of school-aged population and spread of 
digital devices, Morning Glory has made its breakthrough with 
diversification of product categories to generate synergy with 
other stationary devices, as well as to meet demands from the 
key customers, school students and thus, stay relevant to market 
transformation. Its agility and problem solving ability have shone 
through in the midst of the pandemic with its recent collection, 
“Wise Stay-at-Home Life” which are made up of products 
including board games and clays. The products gathered 
attention from customers for useful items for stay-at-home 
lifestyle throughout the difficult time. Furthermore, the stationary 
company has recently kicked off its projects to promote its online 
stores. 

New Products to Reboot Itself 

Globe Chemical
Rediscovering Values of Origami

Jong Ee Nara 

Companies with Heritage, Focusing on its Core Category 

Dong-A
Overcoming Crisis with Expansion of Product Categories 

Morning Glory
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From the Beginning, There Has Been Archives 
By Daegokcheon Stream diverging from Taehwa River in Ulsan Korea, a gigantic rock named 
“Bangudae,” a Sino-Korean name meaning a turtle lying on the ground, is standing firm. And the rock 
unveils a collection of engraved pictures illustrating lives of people in pre-historic era, presumably 
the Neolithic era, hinting that the villagers living by the stream would often follow the stream to catch 
whales from the sea. For these people back then, etching and engraving pictures were the means to 
keep track of tool that they used for hunting and animals that they hunted and how to hunt them. Also, 
these pictures were part of rituals to wish good luck and celebrate safe return with good catches and 
souvenirs from hunting, while they would have been useful for teaching younger-aged members how 
to hunt, using tools that they had been relying on. In short, the rock had been a place for training and 
teaching, as as well as spot for everyone to get together. The pictures on Bangudae also hint at the 
fact that the humanity had been keeping archives on almost everything. The picture could have been a 
reliable medium back then, because just like today, memories are unstable and prone to distortion and 
changes. 

Cultural contents are part of the category of cultural products, with all 
elements stemming from imagination accumulated to generate economic 
values. To make cultural contents possible, archives make up curial 
parts, as they are key sources of creativity. The formats of archiving are 
changing these days that whereas archives are kept only with facts and 
essential information, growing number of people choose to leave archives 
of their own lives, however trivial they may be. This section sheds lights 
on processes and phases of archives transforming into cultural contents 
that add and generate values, based on creativity and technology.  

COLUMN “Memories and experience of a person throughout lifetime 
would pass onto the next generations to unleash creativity 
further. While individual person may die out in the course of 
time, archives remain in place to make the entire humanity 
look forward to the future.”

Pegroglyphs on Bangudae in Daegok-ri, Ulju – National Treasure No. 285
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Transition from Analog to Digital 

History of Archiving 
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About Ahn Jeonghee   
The author of In Search of Memory Space and Archives Can Heal Wounds has earned degrees in 
records, archives and information science from Ewha Womans University and Myongji University. The 
passionate expert in archiving has run educational programs in Korean Culture and Arts Education 
Service, Seoul Maeul Community Support Center, and Seoul Metropolitan Library and running 
Jeungpeyong Archiving Project since 2020.   

The Era of Texts and Writing  
What sets historical period apart from pre-historical period is invention of texts and writing, as the 
humanity began to be able to keep track of their experience beyond time and space. The archives were 
kept further to spark the beginning of civilizations. The metal types found in Insa-dong, Seoul throughout 
Urban Redevelopment Project in Seoul, for instance, reveals that documents in Korean characters, 
hangul, were mass produced in the fifteenth century. Compared with wooden types, metals types were 
more durable, and most of all, after printing, each types could be disassembled to prepare for new 
publications and printings and thus, enable printing in small volumes with agility. In short, metal types 
were quintessential in spread of archives and documents. 

The Age of Diversity – Keeping Track of Life in Different Ways  
Following texts and writing, it was computing devices that made processing of information, as well as 
archiving more accessible and easier. With a wider variety of communication channels available these 
days, anyone can keep track of his or her life in different ways. Email, YouTube, Twitter, and Facebook 
are just to name a few.

Classic mediums using texts and pictures have been digitized to enhance accessibility as well. Almost 
anyone can access and browse through archives and documents published by public institutions. Other 
than National Archives of Korea, local facilities, including Seoul Metropolitan Archives, Gyeongnam 
Archives, and Gyeonggi Archives are now open to manage archives at the local level, while 
Jeungpyeong Archives keeps archives of the past and present, based on newly enacted ordinance to 
encourage collecting, preserving and using archives left by citizens. In parallel, public facilities such as 
libraries are offering continuing education programs to encourage the general public to keep archives of 
their own lives. 

Dreaming of Creativity by Recovering Archives and Memories 
Amazingly, subjects of archiving are no longer limited to activities of the past or present – almost 
anything, even what is in one’s imagination can be archives, with introduction of metaverse. The idea 
that has evolved further from virtual reality, metaverse is a type of world that have virtual world merged 
into the real world and are increasingly useful for keep track of what has been generated virtually and 
further, recovering what has long been forgotten and disappeared. For instance, Seoul Metropolitan 
Government has recently recovered Doneuimun for the first time in one hundred four years after the 
Japanese Colony tore down to construct overground railways. The digitally recovered legacy of the 
past, combined with the present of the neighborhood of Jeong-dong, are now available to explore in 
virtual reality by using an application. 

This case clearly shows how means of archiving evolves along with transformation of lifestyle. As for the 
question of how far means of archiving can evolve, you can find a few hints from science fictions. 
From a few scenes of these fictional imagination, perhaps we may archive memories from diseased 
in the future. Posthumous uploading could be widely spread that archives memories that are built 
based on behaviors and comments from a person may be accessible for browsing, that to answers to 
constantly arousing questions, such as “what would he/she do if he/she were alive?” For now, what is 
clear is that sky seems to be the limit for means of archiving to further evolve that imagination can make 
important sources of archiving. Memories and experience of a person throughout lifetime would pass 
onto the next generations to unleash creativity further. While individual person may die out in the course 
of time, archives remain in place to make the entire humanity look forward to the future.  
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The metal types excavated from the historic site of in Insa-dong 
in Jongno-gu, Seoul in June 2020. 

Archives of everyday lives of individuals  
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Doneuimun that has been digitally recovered in 2019.   
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A Path to Walk through 
the Past Century of the City

Jeong-dong is the neighborhood with stories to tell 
about the early modern days of Korea. Throughout 
the past century, the neighborhood has been the 
stage of modernization. Stretching between the gate 
of Deoksugung Palace, Daehanmun and Shinmun-ro, 
Jeong-dong is filled with modern architecture, including 
the building of Ewha Girls High School and Jeongdong 
Jeil Church, and packed. Agreeably, these buildings 
hint at the ups and downs that Korea has gone through. 
Stroll ing along the beautiful path of Jeong-dong 
culminated with colorful foliage of gingko trees, you may 
get immersed in the atmosphere of the neighborhood 
with layers of fascinating stories to share. W
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in Jeong-dong 

GUIDE



S
E
O
U
L

M
A

D
E

11
2

11
3

G
U

ID
E

Following the Atmosphere of 
Jeongdong Theater 

As you walk along Jeongdong-gil, there is a place where everyone stays for a while. 
It is Jeongdong Theater. The National Jeongdong Theater has a historical meaning 
of restoring Wongaksa Temple, Korea's first modern theater, which opened in 1908. 
Opened in 1995, the exterior contains the beauty of modern architecture. This is why 
anyone who walks along Jeongdong-gil will snoop inside. Entering the main gate of 
Jeongdong Theater between red bricks and stone pillars, you can see people taking a 
walk sitting on benches and enjoying the sun. The elderly who play Go in the outdoor 
yard of Jeongdong Theater, performing artists discussing art and culture, and students 
who came to play with friends are all sitting down to enjoy the atmosphere of Jeongdong 
Theater.
If you walk along the atmosphere of Jeongdong Theater, you can meet the Appenzeller/
Noble Memorial  Museum. You can see the Seoul Museum of Art on the front and 
Jeongdong Jeil Church on the left. Pai Chai School is a school founded by Appenzeller 
in 1885. The remaining historical museum building was also built in 1916, which is 
over one hundred years old. The reason why this place was designated as Seoul 
Monument No. 16 is not just because it is an old building. Appenzeller/Noble Memorial 
Museum preserves the traces of writers and scholars from here who played a major 
role in modern and contemporary Korean history and exhibits them for future students 
to experience. In particular, Kim Sowol is a representative poet of Korea who graduated 
from Pai Chai High School, and the museum introduces Kim Sowol's life, representative 
works, and his legacy. In particular, this place holds the first edition of Kim Sowol's 
collection of poems, Jindalaekkot (azalea flowers in Korean), registered as a cultural 

asset for the first time in Korea. In addition, about eight pieces are said to be archived, 
including Baejae High School's school register containing records of Kim Sowol, Kim 
Sowol's work published in the school journal, Kim Sowol's own editorial review, and 
photos of Seoul in the era when Kim Sowol lived.

Until modern times, buildings were a symbol of showing off the country's technology 
and wealth. Since it costs a lot of money, it is also a crystal in which more and more 
people's opinions are gathered and reflected. So, buildings reflect people’s idea and 
lifestyle. And the building is a picture that shows a cross-section of the country and its 
era. These characteristics of buildings are not limited to landmark buildings. General 
buildings reflecting the geographical and climatic characteristics of the region are 
also the result of showing the cultural DNA of the local people. This is why we can 
understand the culture behind a building, and understand the political, economic, 
social, technology, art, and cultural anthropological background.

-An excerpt from What Cities Live With by Yu Hyeonjun

Starting from Jeongdong Theater, then past Jeongdong Jeil Church to reach 
Appenzeller/Noble Memorial Museum, you will learn that Seoul is a city with lots of 
stories to tell. And it is these stories that visitors keep coming back to Jeong-dong area.
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Cafés and Business Owners of Jeong-dong

Jeong-dong is often associated with cafés and dining places. Walking along the street 
to the headquarters of one of the major Korean newspaper companies, Kyunghynag 
Shinmun, the first Chinese-Korean church in the country, Hangseong Church greets 
its visitors. With opening of the church, restaurateurs and business owners flocked 
to Jeong-dong to open Chinese restaurants, transforming the neighborhood into an 
attractive dining district. And then walking down the street towards Jeongdong Theater, 
the Canadian Embassy and the former Russian legation welcomes curious explorers. 
Turning to one of the corners, a scene of dining places, including Namdo Restaurant, 
that have been standing in the alley spreads in front. Indeed, the shop owners are 
continuing their business, as well as the legacy of Jeong-dong. As you choose to walk 
further along the street of Jeong-dong, you will find yourself mesmerized by the rich 
aroma from cafés lining up along streets. The neighborhood is home several cafés that 
made their names for quality coffee. Ranging from places that have built up reputation 
for many years for excellent pour-over coffees, cafés with bakery, to trendy places that 
serve great Einspanner, the cafés in the neighborhood is ready to welcome anyone who 
drops by for a breather in the midst of strolling along the street. 

In fact, coffee was first introduced in Korea through Jemulpo Port, but Jeog-dong has 
been known to be the neighborhood where spread of coffee scene was ignited. As 
the Canadian Embassy and the former Russian legation may hint at, Western powers 
rushed to Jeong-dong to establish legations, with the United States first having 
established in 1883. With the influx of diplomats and officials, their lifestyles have been 
introduced to spark opening of numerous coffee houses in the neighborhood.

Gojong of Korea was widely known for his love for coffee. You could have a glimpse of 
his passion for coffee from a building, “Jeonggwanheon” which was built by a Russian 
Architect in Deoksugung Palace. The sign in front of the historical remains reads that 
the building was a place where Gojong of Korea had tea or coffee with guests and 
enjoyed music. The royal figure would have indulged himself in coffee in the elegantly 
designed building. Fascinatingly, Antoinette Sontag, one of the personalities who had 
worked in the Russian legation, was another person who played her part in flourishing 
the coffee culture in Jeong-dong. Born to French-German parents, Sontag was fluent 
in Korean that she assisted the royal family without interpreters. And when Gojong of 
Korea fled to the Russian legation from a series of chaotic incidents, Sontag served 
him well to touch his heart that she was later granted a building that had been formerly 
owned by the royal family and real estates. Sontag later built a two story building and 
opened a namesake hotel, “Sontag Hotel.” Undeniably, the neighborhood of Jeong-

dong has been home to numerous cafés for being the place where coffee culture was 
first introduced. 



11
7

How People Today Archive 
Their Own Lives Today 
Muguasu
Ko Hyeeun
Park Geunho
Oh Hwimyeong 
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ESSAY Growing number of authors choose to share their personal stories 
through the medium of mailing service. To find out more about what 
to expect from the mailbox, the magazine had a sneak a peek at what 
creative authors share with their readers. 
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This is a newsletter delivered by a fictional character, Moi to 
share stories about everyday lives, living in different cities. The 
stories were first shared by publishing independent pulication, 
Archives of Muguasu. And since the book was discontinued, the 
series of back in newsletter format. The letter is dated back to 
five years ago, and receiving each with your name on it, you will 
have special experience. 

To you,

I first thought about staying at home. But seeing the clear 
weather outside the window, I picked up a few items to ready to 
go out. Because in Berlin, you never know when you can enjoy 
sunshine. It was cold, so I thought the winter was coming closer, 
but when I stopped and looked around, it was still autumn. 
Leaves changed into autumnal color palettes sometimes flutter 
in the wind and fall.

Today, I went to a vintage market nearby Tier Garten, which 
opens only on weekends. As I got off the station and came out, I 
began to see sellers lining up between the yellow ginkgo trees in 
front of the hotel across the street. Perhaps because the weather 
was nice, there were a lot of people. The fallen leaves on the 
display made the autumn market more attractive. One older-
aged gentleman out of many people caught my eyes. It was 
impressive to see him seriously choosing things with a vintage 
bag in one hand. I was wondering what he was looking for, 
but unfortunately, I could not catch up with the gentleman any 
longer as he disappeared. But I'm sure he found a great item! In 
fact, the biggest purpose of visiting the market today is to buy 
a candle holder When I reached the end of the market booth 
with a vain heart because I couldn't find my favorite item, I finally 
found an eye-catching candle holder. When I asked the owner 
about the price, he said it was "Ten euros." But what I'm good 
at is bargaining. The first step is to look in the eyes and ask for 
a discount, but the seller remained aloof, saying, "eight euros. 
I didn't miss that timing and smiled as much as I could, saying, 
"Five euros?" Then the game is over. With my perfect victory, I 
grabbed the candle holder I wanted for only five euros.

After such a successful shopping, I headed to a nearby park. In 
fact, one of the reasons I thought I wanted to live in Berlin was 
because there were many parks. Who knew the weather would 

Open Your Letter
Author Muguasu 

get so cold when they thought they would swim in the lake and 
spend some time in the park? But today's weather is so warm. 
So, I quickly settled in the place where the sunlight was the best, 
laid down with the cloth I brought. I felt the warmth in the pouring 
sunlight. For no reason, I reached out in the air and moved 
around and banged back and forth.

I, who hated summer, miss the warmer season now, and am 
wandering in search of sunlight. I started to like what I hated. It 
seems fickle, but I feel pretty good. I don's fine. It's just like that. 
Have you ever been the opposite of what you liked or hated?

Oct. 23, 2016

From Moi in Berlin

“Mail to Write Everyday” is a project to encourage participants to 
exchange mails. This is designed for each person to have a new 
type of dialogue and conversation and build a new connection. 
By writing, you can have a new experience of listening closely to 
yourself, as well as others. 

I want to be myself, naked.

I want to face everything with my own body.

And then dive somewhere deeper.

I want to be immersed in anywhere – 
anywhere no one would imagine.

The unbearable heat.

And observing 
all the shells I got rid of,

I know now that
these were adding weight, not covering me.

Between narrow gaps,

I grapple to grasp all senses,

But in front of all the intangible and dull signals,

I find fatigue in my eyes.

What I do for the rest of my life,

In the midst of isolation,

in the darkest shadow,

Is to get rid of all the covers 
and reveal my own skin,

And show off the richness. 

Mail to Write Everyday
Artist Ko Hyeeun 
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It all started with a question, “What if I can find a mail for myself, 
in the midst of business mails overflowing the mailbox?” Because 
it is such a pleasure for anyone – both senders and recipients – 
to wait for personal mails. 

"I thought love just fell from the beginning. I never anticipated it 
could be slow and gradual."

It is a line from Shim Eunha in the movie “Zoo Next to the 
Museum of Art.” Is love really about falling in? Or is it about 
slowly and gradually soaked in? As much as happiness, love is a 
fundamental emotion, so it cannot be defined with a single idea.

I read a story about a person who met a date through blind 
date, and she said he started dating because he looked like 
a good person. Over time, as she learned more about him, he 
was close to perfection who had good economic ability, was 
good at playing musical instruments, and did not like drinking. 
But she said he broke up because he was too simple and plain. 
But it's not that he wasn’t attractive to everybody else. Some 
people may see such a person as their ideal type. If I were given 
a choice, I would rather see a person with history, rather than a 
person of flawlessness. A person who is clumsy and has a lot of 
emotional scars from the past. A person who has stumbled a few 
times yet managed to get back on his or her feet. I was trying to 
have a snack at a cart bar with a date the other day and , and 
the date said, “You know, this is actually my first time snacking 
in front of a cart bar.” Being different is an element of feeling 
attracted to each other, but it can alienate some two people. 

The date started asking me what my definition of love was. I 
found some criteria, but in conclusion, nothing was absolute. 
Sometimes you could fall in love with someone at first sight, 
while some other times you take more than a year to get closer. 
To me, love is just what the heart tells me to do. Something that 
has nothing to do with my will and cannot be applied by any 
standard. There is no absolute standard, but there was one 
characteristic that did not change whether it was a lover or a 
crush, which was curiosity.

When someone comes into my heart, I have a lot of questions, 
just like a little child full of curiosity as he or she opens eyes 
to the new world. The questions can be as trivial as “Did you 
eat?”, “What should I do now?”, “What kind of style will he like?” 
Questions began to bloom one by one. Of course, there were 
times when I conveyed my feelings, but there were many times 

Secret Letter 
Author Park Geunho

when I couldn't. Regardless of the results, it did not change that 
there were more questions. I don't know by what standards I love 
someone either. But before I noticed my mind, curiosity would 
come to me before him.

There is still no answer as to how one can fall in love. But what 
doesn't change the way love comes to me. But what remains to 
be true is that love is a sign of curiosity for me. That I'm curious 
about someone I’m in love with. That I want to know someone I 
love. That is the very sign of love. 

This is a monthly series that you can read while you’re 
commuting or before you go to bed. I write, with a small wish that 
what changes archiving could bring about. 

Hi, the weather is nice today. For some reason, I wanted to write 
a letter like this today, so I sat down from midday. Honestly, I 
didn't know what to write. I sat down, probably because I miss 
you.

Yesterday, I went to bed late, blinking my eyes, wiggling my 
toes, and then suddenly thought of you. It was chilly and the 
blanket was rustling. And for some reason, I wanted to share the 
moment with you. Anyway, I fell asleep quickly, but after waking 
up this morning, I thought of you again. The blanket felt good. I 
thought of you there, but there was a little mixed feeling of why 
you weren't here.

I always sprayed perfume on my waist. On windy days, the hem 
of the clothes flutters as soon as it is, and on windy days, the 
scent spreads as it is. That was right. Whenever I smelled a little 
similar scent to you, I thought of you all the time, and I had a 
hard time because you weren't there at that time.

The first day we met, I shed some tears on my way home not 
knowing why. It was my first time I broke into tears. This is the 
first time, and I thought I would cry often in the future. I thought 
that I would like it that much. One day, I was told that you were 

OGU
Author Oh Hwimyeong  

envious of my past dates. At that time, I thought it was thrilling, 
but too much, but now I admit it. How happy would I have been 
to keep seeing you and be told similar comments from you. One 
day, I thought, "If our time becomes a time that has passed like 
that, if it becomes something envious of someone who will love 
you.” And if that's going to happen, I thought I wanted to be the 
most envious person among many old lovers. So I want you to 
remain the person who knows your longest time.

As I prepared to go out, I was burying my face in my coat for a 
long time. It was nice to smell you. I wish I could be with you for 
a long time. I hope I cry for a long time because of you. I'll call 
you back later. It's just like living the moment and then spare 
time to see you. It's weird to say that I cried while thinking about 
you when I was all by myself at home.
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Undeniably, there are quite a few things that you cannot grasp in life. Yet 
some still look for every possible measure to make it possible, and possibly, 
it is such efforts and struggle that make the world as it is today. Here are 
five different stories on such seemingly futile efforts – archiving. Perhaps 
they could give you a few hints on how to keep your own archives of life. W
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PLAYLIST

Archiving Archives 

How to Grasp Anything That Drifts Away 

MUSIC

“They turn to things that drift away.

They turn to dreams that crumble away.

All that drift away, I hope,

take all the pains away from me.”

From “The Things That Disappear” by Zitten

When I first had a listen to this piece, the first thought that flew into my mind was that it sounded 
painful and heart tugging. Then I found myself murmuring a few questions, “Why would we just 
keep watching, when all those beloved things are disappearing?” Couldn’t we at least give it a try?” 
But as time went by, I finally came to see that the figure in the song had gone through the moment 
to grasp and keep them. As you can tell, this song is about things that disappear and cannot be 
grasped no matter how hard you try. Because most of us can relate ourselves to every word of the 
lyrics, we may find ourselves seeking to keep tracks of anything that drifts away from us. But just as 
what the last words of the lyrics tell us, it might be better to let it go. Because sometimes, it could 
turn out to be helpful for our own sake not to remember a few things. 

I am a type of person who easily forget things. This has often been one of my weaknesses, making 
me push myself about keeping track of anything I do. But every time I get back on my feet after 
making a turnaround from difficult moments in my life, I often feel myself grateful for such nature that 
I was born with. In short - though I need to be careful – what this song has sought to tell the listeners 
is that one should not feel too painful about watching once cherished things disappear. Because 
time passes, and with things that drift away, wounds heal.

The Things That Disappear 
Zitten 
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BOOK

I Decided to Keep Archives for Myself 
Kim Shinji | Humanist

“If you keep track of what you do every day, you would be watching yourself closely. This 
means that you won’t lose yourself.” 

 -An excerpt from I Decided to Keep Archives for Myself by Kim Shinji

If you are one of those who keep uttering, “Whether that is in texts or photos, I should have 
kept track of I have done,” this book is worth a read. The book is a collection of stories and 
pieces of advice from the author who went through trials and errors in archiving. As for 
archiving, the author suggests four key aspects – first, you may start keeping a journal for 
yourself, and then secondly, you turn around and start capturing and collecting moments of 
your life. Then you keep your own collection of your insights and inspiration, and finally, keep 
what you love to yourself. The advice would be insightful for a person like myself who barely 
had an idea of where to start with. In particular, I could relate myself to the author’s advice on 
keeping a journal. While I had kept track of movie I watched or what my loved ones are keen 
on, I was somewhat dismayed to learn that I had not paid much attention to my everyday. 
This may be because I had taken it as granted – everyday, as one could tell, literally involves 
things that repeats every single day. But the author stresses that everyday could be part of 
one’s grandiose history. Even though things seem to repeat every day, they are, in fact, never 
coming back to be repeated. 

Indeed, the most mysterious being to explore in your life may be yourself. You may open this 
book with a very small yet achievable goal of getting to know a bit more about yourself. After 
finishing I Decided to Keep Archives for Myself, you may find yourself getting closer to yourself. 

BOOK

“I know that you won’t be able to read anything I am writing from now on, including this one. But I 
will start anyway, even though everything turns out to be in vain and a mere murmur. This letter can 
be the only way for me to continue the dialogue between the two of us, and let my heart go entirely 
to you – the one who would never listen to and write me back.”

 -From an excerpt of Lettres a Yves by Pierre Berge 

I like writing letters. And I like reading someone else’s letters and imagining what may have been 
in the minds of the persons who sent the letters. Because I believe that letters can be means of 
keeping track of and capturing a few moments of life. The lifetime partner of Yves Saint Laurent, 
Pierre Berge kept writing to his partner, even after the French designer had passed away. The book, 
Lettres a Yves starts with what Pierre Berge recited in front of the attendants in his partner’s funeral. 
It was a piece filled with love and respect starting from the first moment they had met until the 
remarkable figure of the fashion scene in France died – the emotion and feeling that only few could 
imagine. Since the first letter, the author kept writing to his partner who would no longer be with him 
– on who he met, places that they travelled together, past memories and the present. 

What the author told may not have been accurate. Some may have faded, while some other had 
been altered with changes in emotion and feelings. And most of all – though this is saddening yet 
obvious – it would feel vastly different when writing to someone who passed away from writing to 
someone who was alive. It is a challenges to get a grasp of what Pierre Berge went through, yet 
what has been left by the author should not be taken as granted, as a series of letters invites readers 
to sneak a peek at what had been in the mind of the late fashion designer. Pierre Berge should 
deserve some applauses for leaving a few traces of the artistic mastermind behind the remarkable 
part of the fashion history.

Lettres a Yves 
Pierre Berge | Franz
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MOVIE

Finding Vivian Maier 
John Maloof, Charlie Siskel | Documentary  

Archives on amazing artists can often be found from movies. The documentary film illustrating life 
of a artistic genius who posthumously earned fame, “Finding Vivian Maier” is one of the movies that 
gives food for thought on behaviors surrounding archiving.

The story starts with a man purchasing one hundred fifty thousand pieces of photos left by a 
nameless photographer back in 2007. Browsing through the massive amount of the negative film, 
the man is left with his strong curiosity on the reason behind the mastermind behind the photos not 
receiving any spotlight in life. The photos portraying streets of the cities in the United States between 
the 1950s and 1980s were the outcomes of experiments of the photographer with self-portrait 
and street photography. The movie then starts tracing what was left by the late photographer, 
Vivian Maier. The directors interviewed every person who remembered her, but only few seemed to 
understand her. The only few hints to tell about her is that Maier had worked as a housekeeper for 
a wealthy family in her life, and took photos quite compulsively. She had been a secretive person 
that some would tell that it was somewhat lucky for her to receive attention after her life – the public 
attention could have been overwhelming to this introvert artist. 

Mesmerized by the stories and the attractive photography, I found myself stunned by the comment. 
And then I began to wonder whether it is appropriate for any one of us to unearth and open the 
photos to the world and talk about the photographer’s life. Admittedly, it is meaningful for the vast 
majority of us to get to know about the artist and her photography thanks to the efforts by a handful 
and the archives. Yet it is worth pondering on what taking photos may have meant to the late 
photographer who had chosen to keep the photos to herself in her life. 

MOVIE

If someone comes to you and tell that the first few years of your life will be archived in a video 
format, you may feel awkward. But after a few years, you may turn to the videotaped archives for a 
lookback upon your life. The movie, “Boyhood” may be one of such – a good reminder of your life 
and what matters to you the most. 

The movie had been filmed for twelve years, revolving around the main character, the boy. 
The storytelling format looks and feels like the audience is closely watching the main character 
growing up. But nothing dramatic happens throughout the three hours of running time – instead, 
circumstances surrounding the boy. The narrative, paradoxically, makes the movie look and sound 
real and thus, the audience may relate himself or herself to the story. In this sense, the movie, 
“Boyhood” can be taken as a movie in a documentary format, as it is illustrating the first few years of 
the life of the little hero. Considering that the actors and the crew met once a year, spending fifteen 
minutes every time for the movie, the movie can be defined as a journal of a boy in a movie format. 

In fact, our lives are building up narratives with layers of stories, throughout longer period of time. 
What may have been deemed small dots connect to make a long line, while what have been taken 
as an overwhelming mass could turn out to be trivial later. In this regard, it is important to keep 
archives of what you do. Because it is memories from the past that drives us move on and push 
ahead in life.

Boyhood
Richard Linklater | Drama
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Where to Meet 
SEOUL MADE

To make an analogy to trees growing together to make a 
forest, a collection of great books has made a bookstore 
possible in one of the alleys in a quiet neighborhood. This 
bookstore welcomes anyone into the biblical world for 
literary discovery, as well as refreshment and inspiration. 

Broccoli Soop 
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A. 2F, Hwaseomun-ro 32 beon-gil, Paldal-gu, Suwon-si, Gyeonggi-do 
H. instagram.com/broccoli_soop
T. 031 243 7389

O. Thus – Tue 13:00 – 18:00, Closed on Wednesdays 

I like the name, Broccoli Soop. It sounds really cute. 
Broccoli Soop in an independent bookshop nestled in an alley of 
Hwaseong Fortress in Suwon, Gyeonggi-do. I named the store 
with a Korean word meaning forest, soop, with my sincere wish 
that anyone can find peace of mind and inspiration, like a walk 
through a forest. 

What made you run a bookstore?
I first opened the store because I like reading and books, but 
since I started this, I seem to have less time for reading (laugh). I 
fell in love with a small bookshop in one of the travel destinations 
years ago, and since then, strolling around this area, it occurred 
to me that it would be nice if I could run a small store filled with 
warmth. 

The bookshelves are filled with great and nice-looking books. 
This is probably because you were formerly a designer. 
I find myself attached to picture books or artbooks, in particular. 
But other than these kinds of books, I fill the bookshelves with 
what I want to read personally, what I like, and what I would like 
to recommend for my customers. Indeed, it is a reflection of my 
tastes and preferences. 

What is your aspiration for this bookstore? 
I look to fill this space with coziness and warmth. If customers 
are reminded of this place when they talk about books, it would 
be as good as it could be. 

The bookstore offers Mini Book to experience some of the 
contents from SEOUL MADE. 
Mini Book of SEOUL MADE highlights a variety of contents 
sprinkled with vibes and energy of Seoul, and I found some 
similarities with tastes and preference of customers who come to 
the store. Personally, I am a fans of the magazine as well.  

INTERVIEW

CEO of Broccoli Soop 
Park Jeongmin

Last but not least, what kind of city is Seoul to Broccoli Soop?
Seoul was the city where I was formerly based in before I 
opened Broccoli Soop. Looking back, I can recall now that the 
ciety was where I could indulge myself in an extensive variety of 
cultural activities and scenes. 
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OFFLINE STORE
Kyobo Book Centre

Youngpoong Bookstore
Arc & Book Shinchon Store

Arc & Book Jamsil Store
Arc & Book Itaewon Store

Uhjjudah Promenade 
The Magazine Club 

Cafe Skon
Dongyang Bookstore

Bookstore Donga
Moonwoodang Bookshop

ONLINE STORE
Kyobo Book Centre kyobobook.co.kr 

Youngpoong Bookstore ypbooks.co.kr
Interpark interpark.com 

Aladin aladin.co.kr 
YES24 yes24.com

AROUND a-round.kr

E-BOOK STORE
Kyobo ebook kyobobook.co.kr 

YES 24 yes24.com
Aladin aladin.co.kr 

Bookclub Millie millie.col.kr 
Ridi Books ridibooks.com

Joins Prime  joins.com

PREMIUM BOOK

Where To Find Seoul Made 
Premium Book

Buy now

The mini book of Seoul Made is a booklet to showcase some of the contents for preview. 
Seoul Made Mini Book is available for free in the following locations.

PREVIEW MINI BOOK

Where To Find SEOUL MADE 
Mini Book

CAFE

Terra Rosa
Seoul Gwanghwamun Store, Seoul MMCA Store, 

Seoul SAC Store, Seoul Posco Center Store, 
Seoul Gil-dong Store, Gyeonggi Dongtan Lake Store, 

Gyeonggi Pangyo Store, Busan Suyeong Store, 
Jeju Seogwipo Store, Gangneung Imdang Store, 

Gangneung Gyeongpoho Lake Store

BrownHands
Guro Ditigal Complex Store, Dogokl Store, Suweon Store, 
Beakje Store, Gaehang-ro Store, Masan Store, Gwangbok 

Store, Lotte Premium Outlet Dong-Busan Store 

Yeonnambangagan 
Yeongnam Main Store, Seoul Station Store 

Peace Piece
Janggi Store, Jeongbalsan Store, Unjeong Store

Slow Forest 
Samcheong-ro 5 gil 20, Jongno-gu, Seoul

Yeonnamjang
Yeonghui-ro 5 gil 22, Seodaemun-gu, Seoul

Slow Forest 
Seongmisan-ro 31 gil 14, Mapo-gu, Seoul

Café Skon
Seongmisan-ro 172, Mapo-gu, Seoul

Coffee Baljeonso
Tojeong-ro 49, Mapo-gu, Seoul

mk2
Jahamun-ro 10 gil 17, Jongno-gu, Seoul

fyi 
Yeonsam-ro 180, Gangnam-gu, Seoul

BOOK STORE

Arc & Book Itaewon Store
B1, Itaewon-dong 22-76, Yongsan-gu, Seoul 

Uhjjudah Bookstore
Worldcup-ro 19 gil 74, Mapo-gu, Seoul

Sunshine Book Store
1F Jeongneung-ro 346, Seongbuk-gu, Seoul 

Broccoli Soop
2F, Hwaseomun-ro 32 beon-gil 21-10, Paldal-gu, Suwon-

si, Gyeonggi-do

Life Books & Art 
4F, Dalmaji-gil 65 geon-gil 167, Haeundae-gu, Busan 

Bookstore Donga
Subuk-ro 108, Sokcho, Gangwon-do

Moonwoodang Bookshop
Joongang-ro 45, Sokcho, Gangwon-do

For inquiries on displaying SEOUL MADE Mini Book in your store,

 please send us an email to the following address:

hi.knox@a-round.kr

DESIGN SHOP

Object
Hongdae Store, Samcheong Store, Samdeok 

Store, Seomyeon Store, Jeonju Store, Jeju 
Seonheul Store, Seongsu Store

ready to wellness
4F, Toegye-ro 2 gil 9-8, Jung-gu, Seoul

B-Side Ground
Yongji-ro 136, Gangneung, Gangwon-do
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SEOUL MADE SUBCRIBE

Subscription Benefits Event
SEOUL MADE has gone through a makeover with Around’s brand-new perspective, 

and our special offer now offers you a 30% discount when you subscribe to the magazine.

If you sign up now, you’ll also receive a special kit that includes various brand collaboration goods from SEOUL MADE.

 

How to Subscribe
a-round.kr → SHOP → SEOUL MADE

Special Offer
Seoul Made (12 issues) + Free Shipment + 10% discount

Offer for Subscription Renewal
For renewal of subscription, we offer 20% special discount. 

Subscription Inquiries
070 8650 6378

around@a-round.kr


