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SEOUL MADE reflects a change in the industrial value chain from manufacturing to innovative 

creation. It is designed to encourage millennial generations to get involved in further developing 

the city of Seoul while maintaining the traditions built by the baby boomer generation.

We help companies in Seoul get closer millennial consumers worldwide who love the variety of 

content and goods made in Seoul. 

SEOUL MADE serves as a platform to support sustainable development for enterprises in the city 

such as providing a space for exhibition, packaging design, promotional events, and online sales. 

In the summer of 2019, SEOUL MADE opened its first exhibition hall for global events, allowing 

small and medium enterprises to enter global markets with its support and attract a new 

generation more than any other competitors around the world. Fortunately, they have already 

produced visible outcomes such as winning contracts and increasing sales.  

Seoul Business Agency has published <SEOUL MADE>, a monthly newsletter, to introduce new 

quality products from Seoul at home and abroad, dynamic changes in industries, and innovative 

figures or corporations.
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CEO Jang Yeongseung
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Sport is a movement. The current trend of sports and the sports industry of 

Seoul is velocity. The sports culture created by millennials, with the help of 

IT, AI, VR, and AR technology, has been evolving like never before, and the 

COVID-19 outbreak has even added to its speed.  

But in this edition of <SEOULMADE>, we’ve put a pause on that evolution 

for a while to instead turn our eyes to what exactly the sports and its industry 

in Seoul have been going through. In this edition of <SEOULMADE>, you’ll 

be able to draw the whole outline of every movement in Seoul’s sports and 

its industry. When you’re through, you may be out of breath and feeling like 

you’ve just climbed Bukhansan, but it will surely be worth it.

Sport is

a movement
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Run, everyone—run! P.082

Lee Yunju, CEO of Goodrunner Company



Ready to row! P.032

O Jungdae, Captain of Gangdong-gu Office 
Canoe Team and Kim Yeongguk of Coach
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Going beyond hiking: The hiking crew P.092

Choi Ingyu, Founder of the hiking crew ‘Stranger Seoul’
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Every city grows and changes with its sports. When you look back at the road that 

Seoul has taken, it isn’t so hard to realize that the tale of the city’s sports draws its own 

history of society and culture.

Sports of Seoul: The memory and 
opportunities of a city

On the other hand, soccer teams 

were led by Kyungshin School in 

Seoul and Soongsil Middle School in 

Pyeongyang.

The last reason for the development 

of sports is that it was the result of a 

formation of a new culture created by 

city workers and residents, despite 

their hardships of living under the 

imperial rule.

Sports in Seoul after independence 

Right after WWII, newly liberated 

countries all around the world tried to 

implement sports to bring unity within 

their societies and to let the world 

know that they had been freed from 

colonization.

Sports was an effective means for 

the government to unify and mobilize 

people, and with this, rapid growth 

in economy was made possible. 

The slogan back then was ‘the 

nation’s pride before everything else’, 

which was the background of the 

development of sports in Seoul.

However, various changes in 

miscellaneous areas played parts in 

the change of sports as well.

The sports of Seoul in the 21st 

century

Already, we’re heading toward the 

middle of the 21st century. During 

those years, the idea of sports has 

expanded, and its value has changed 

as well.

The notion that the result of an 

international sports competition is 

the reflection of a nation’s power is 

Sports is a collective cultural activity 

of a generation, a precious history that 

should be endeared for its historical 

value.

To remember Seoul’s sports is to 

remember its history and the sheer 

value of sports and the sports 

industry can only be verified through 

reminiscing their past.

Seoul’s sports under Japanese 

colonization

Sports became a social activity of 

value in Korea at the time of the early 

colonial era, mainly because of three 

reasons. First, the cultural rule of 

Japan. Unlike other imperialist nations, 

the Japanese Empire wanted to rule 

Korea forever, through the method 

of not only robbing its independence 

but also by taking control of its power, 

administration, education, and culture.

The field of sports was an agora 

where the citizens of Korea quenched 

their fury of losing their country. This 

led to the second reason. Many of 

the schools that forced to be built by 

Japanese rule had ambivalent values: 

to cultivate social elites with modern 

education and to unite students with 

patriotism for their lost country. The 

area of athletics was led by Yangjeong 

High School.

Son Gijeong’s gold medal at the 

Berlin Olympics was an achievement 

fulfilled by Kim Gyoshin who was 

both a teacher and an enthusiast for 

his country. Meanwhile, schools soon 

found out baseball led to opportunities 

to study abroad in Japan, and soon 

schools such as Whimoon, Paichai, 

Songdo, and Choongang became 

home grounds of baseball teams after 

Hwangsung YMCA paved the way of 

forming baseball teams.

decaying, giving way to a new social 

value to come into play. Media, 

conventions, tourism, social industries 

related to sports are on a high rise as 

well as classic sportswear markets. 

Social connections, the rejuvenation 

of city culture, and the socialization 

of minorities are all being realized 

through sports.

This, however, has become another 

challenge for sports in Seoul. 

The original sports competitions, 

industries, and media are still all 

focused on the old slogan: “The 

nation’s health depends on its citizen’s 

health.” 

This motto is too worn-out to embrace 

the diverse needs and changes of the 

city. Sports in Seould must extend 

its limits to cover the cultural desires 

of diverse citizens who have reached 

certain levels, healthy lives of the 

elderly, participation of women in 

sports and the entrance of young 

adults into new fields of sports 

industry. Innumerous opportunities 

of social and business engagement 

in sports are waiting for us “outside” 

of the box. That is where “Seoul, the 

capital of South Korea" new idea of 

sports will be in the mid-21st century.

Writer Jung Yunsu (Sports critic, Professor at Sungkonghoe University’s Graduate School of Culture)
Jung Yunsu was the editorial writer for Ohmynews and is now the professor at Sungkonghoe 
University’s Graduate School of Culture. Currently, Jung is taking part in research and writing activities 
on contemporary city culture as well as playing an active role in sports reviews. Il
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The well-accepted theory of the start of Korean baseball is that it was brought in 

by the American missionary, Philip Gillet. It was when baseball was being taught 

to members of Hwangseong Christian Youth Club and YMCA.

But according to recent studies, a correction must be made on this theory. <The 

Independent>’s article on 28th of April, 1896 describes a story where ‘American 

residents in Seoul and marines of United States had a baseball game around 

an open space near Mohwagwan, outside of Seodaemun and the team of 

marines won by one point.’ This means that the start of Korean baseball was near 

Mohwagwan, which is the current place of Seodaemun Yeongcheon Market.

In 1925, a modern stadium was built in Seoul for the 

first time. Gyeongseong Stadium opened on the 15th of 

October, 1925 and it was the largest in Asia, being able 

to hold 5,800 people. Gyeongpyeong Soccer Competition 

also reopened in the stadium in 1933 and the stadium later 

played a role as the bedrock of Korean sports. After Korea 

had gained independence it was renamed to Seoul Stadium 

and later again to Dongdaemun Stadium after Seoul Sports 

Complex opened in 1984. After the baseball park reopened 

right beside it in 1959, the two edifices served as the 

centers of sports as well as the cores of the sports industry 

as sports item shops came in. However, now they can only 

be found in history as the baseball park was torn down in 

2007 and the stadium as well in the consecutive year.

In 1958, St. Luis was the first team from Major League 

to visit Korea and have a friendly game with Seoul’s joint 

military team. The key batter of St. Luis was Stan Musial 

and his opponent was Kim Yangjung (army), one of the 

legendary pitchers in Korean baseball. In the first half 

of the third inning, Kim Yangjung through a fastball right 

through the center on the count of 2-2, but the umpire 

Jo Jeomryong called a ball instead of a strikeout, being 

too conscious of the Major League’s top star. According 

to a news article that kept account of this day, Musial 

made a ‘bright’ smile and made a huge swing and a miss 

on the sixth ball before it even reached the home plate. 

It certainly was a marvelous showdown in the 1950s 

between the best pitcher of Korea, Kim Yangjung, and 

Musial, the legendary batter from the Major League.

The sports 
of Seoul
Highlights

Sports leaves a vivid mark. The memory of places full of fierce 

competition and energetic cheers awakens the enthusiastic 

energy back in the day. The history of Seoul’s sports was itself 

the history of Seoul and Korea.  

H
IS

T
O

R
Y

The beginning of ‘Sports’ in Seoul

A showdown in Seoul Stadium: 

Kim Yangjung vs Stan Musial

Sports was the pride of the Korean people in the 

Japanese colonial era. They formed their own teams 

and played sports games to affirm their national spirit. 

On the 10th of October, 1929, the third Gyeongpyeong 

Soccer Competition was held on Whimoon High 

School’s yard. Gyeongseong, which is now called 

Seoul, had a match with Pyeongyang. The two teams’ 

game in the colonial times was a popular sports event 

as well as a chance to ‘show off Joseon’s ability. It was 

no wonder that the Japanese colonial government 

made excuses to ban soccer games, as it was the 

driving force of the Korean people’s national spirit.

Gyeongseong and 

Pyeongyang

A face-off at Gyeongseong 

Stadium

Hwangseong YMCA Baseball Team at their away game around Sincheon, Pyeongyang, in 1911.

P
h

o
to

s 
p

ro
vi

d
ed

 b
y 

Yo
nh

ap
 N

ew
s

P
h

o
to

s 
p

ro
vi

d
ed

 b
y 

Yo
nh

ap
 N

ew
s

P
h

o
to

s 
p

ro
vi

d
ed

 b
y 

Th
e 

Ko
re

an
 F

oo
tb

al
l A

ss
oc

ia
tio

n



S
E

O
U

L
M

A
D

E
H

IS
T

O
R

Y

If Dongdaemun Stadium was the bedrock of outdoor 

sports, JangCheong Arena was the center of indoor 

sports. It was Korea’s first indoor stadium to be built in 

1963, which used Korea’s original technology. In 1966, 

Kim Kisu beat Nino Benvenuti by TKO in the special ring 

of JangCheong Arena and became the champion. That 

was the moment when Korea had its first-ever world 

champion. Meanwhile, JangCheong was the holy land 

of pro wrestling in the 1960s. Kim Il was called the 

“head-butt king,” taking down foreign players who had 

huge bulks to provide catharsis to the Korean crowd. 

Whenever there was a pro wrestling game, the area 

around JangCheong Arena was full of people.

By 1980s Korea achieved economic 

growth as well as getting the 

opportunity to hold the Olympics and 

the Asian Games. 

Korean sports was gaining enough 

strength to compete with other 

countries and the government was 

enthusiastic in holding international 

competitions as well. In 1982, 

the Korean people had a precious 

moment to watch their country’s 

team in their own land with World 

Baseball Cup, along with the opening 

of Jamsil Baseball Stadium. The final 

match against Japan on the 14th of 

September, 1982 was the first proof 

that a ‘scene’ from a sports game 

could have a huge impact. With the 

growing supply of television the game 

was broadcasted live, showcasing 

Kim Jaebak’s ‘frog leap’ bunt and Han 

Daehwa’s final three-point home run, 

which was a milestone in not only in 

Korean baseball history but in Korean 

sports history as well.

After the Seoul Asian Games in 1986 

and the Seoul Olympics in 1988, 

Seoul transformed into a place to 

which the whole world of sports paid 

attention. The two international events 

proved to the whole world that Korea, 

which was once a colony and a war-

torn country was developed enough 

to hold global events.

The traces of sports at Jamsil Sports 

Complex and Olympic Park are 

evidence of Korean sports’ history and 

its growth.

Kim Il’s head-butt stirs up the 

crowd at JangCheong Arena

Seoul to the world

The world to Seoul 

0
17

0
16

The Korean soccer team is entering the opening event of the 
’88 Olympics, which was the turning point of Korean sports history. 

1966 WBA Junior Title Match for middle weight, 
in JangCheong Arena. Kim Kisu beat the Italian player 

Nino Benvenuti and became the champion.
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The 2002 Korea-Japan World Cup holds a special name in the 

history of sports.

The whole country went wild and produced experiences 

both in sports and in public spaces. Fans of the World Cup 

would gather not in front of their televisions but in the plaza 

in front of the city hall and in the square in front of COEX 

at Samseong-dong. They all stood together, facing a huge 

screen, and sang ‘Oh Pilseung Korea’ as loud as they could. 

The experience of crowds standing shoulder to shoulder, 

dreaming the same dream completely changed the Korean 

society. This is a great example of how sports as a spatial 

experience can alter society. Later on, the experience of 

‘being together’ was repeated in city squares and plazas 

again to bring on positive change. This is the history created 

by the sports of Seoul.

“Dae-han min-guk!,” the cheer 

  that shook the world
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A huge crowd of “Red Devils” gather at 
Gwanghwamun and Seoul Plaza at the 
time of 2002 Korea-Japan World Cup
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Seoul and its parks  Youths who run day and night through Seoul

Ready to row!  O Jungdae, Captain of Gangdong-gu Office Canoe Team and Kim Yeongguk of Coach

We’re hanging out in Hangang  Lee Uijang, Manager of the water leisure sports club ‘Let’s play at Hangang’.

Our town’s shuttlecock variety show  Cheongho badminton club

@SEOUL
On the Hangang, on Bukhansan, and in the neighborhood 

every dawn. For them, Seoul is a playground.
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Seoul and its parks
Seoul’s summer evening is a time when people wrap up their daily 

lives. We ran together with those who were taking part in sports and 

captured their moments of sweet accomplishment, after facing painful 

stumbles and falls.
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#Southern end of Sungsandaegyo Bridge
#Riders #Sunset Attraction
The southern end of Sungsandaegyo shines with rays from the evening sun.

A large number of riders have gathered under Yangpyeong JC, where a 

beautiful sunset covered the scene. The place is water conjunction where 

Han River and Anyangcheon Stream meet and is famous for being a sunset 

attraction as well as being a resting area for bikers. 
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#Banpo Hangang Park #Longboards
#Summer Night at Hangang 
We met 10 longboard fanatics on the 3rd of July at 

Banpo Hangang Park. They share friendship under the 

night sky as they enjoy the same hobby, give advice to 

each other, and compete against one another. They all 

say that the thrill of successfully landing a master-level 

skill after a long practice is the beauty of the longboard.
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#Buramsan’s Rock Wall 
#Night Climb Meetup
At 5 pm on the 11th of July, young climbers gathered 

at Hwarangdae Station for a night climb (called 

“Yadeung; climbing mountains at night”) as informed a 

week earlier. The course for the Buramsan Mountain’s 

top brings on their fear by just looking at it. After the 

shock of COVID-19, ‘Yadeung’ is becoming popular as 

it provides a secluded experience to climbing and to 

enjoying the night view.
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#Top of Buramsan #City Night View 
#Scarlet Sunset
We stood at the top of Buramsan after a two-hour 

climb. The last course on the rope was a bit of a 

struggle, but the climb on the top was worth it. We 

could see the red sunset cast over the night sky of the 

city, telling us silently that ‘Yadeung’ is a must.
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#Indoor Rock Climbing #Climbworks 
#Comradeship
On the 6th of July, 30 members of “Climbworks” 

gathered with their masks on to push themselves to 

their limits at the 264㎡-large underground climbing 

ground. When a fellow member fell because he 

couldn’t grab onto the last rock, they would all 

cheer him up. And when he got on top, everyone 

congratulated him with shouts. It was a sight of 

comradeship like no other.
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Ready to 
row! 
O Jungdae, Captain of 

Gangdong-gu Office 

Canoe Team and Kim 

Yeongguk of Coach

We met Gangdong-gu Office’s 

Canoe Team whose members were 

under fierce training at Misa-ri Boat 

Race Course. Coach Kim Yeongguk 

and team captain O Jungdae told 

us about the power of healing and 

harmony in rowing.

0
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3

When was the team behind 

Gangdong-gu Office formed? There 

must have been a lot of struggle. Kim 

Yeongguk Our team has a history of 

20 years. We want to return the favor of 

the district’s citizens by leisure canoeing. 

We are creating an environment where 

youths can enjoy canoeing as a sport of 

life and grow up to be elite athletes. 

How would you describe your team? 

Kim Yeongguk Our team’s spirit is that 

nothing is impossible. I can say that our 

team has the best atmosphere. The age 

difference between the captain and the 

youngest member is 11 years, but all the 

six members get along like a family.

O Jungdae I joined the team in 2016. 

Above all, the team is always in an 

excellent mood and the senior and 

junior members get along so well. Kim 

Yeongguk I am very thankful for our 

team members. The captain took care 

of the younger members and they all 

respected him, regardless of the coach’s 

presence. O Jungdae is perfect for 

the coaching role, but I don’t think he’d 

be a good boyfriend. (Laughter) He’s 

good at cheering and inspiring younger 

teammates. One wish that I have is that 

he becomes the longest member of our 

team. I want to give him an awesome 

retirement ceremony. O Jungdae I’ve 

played as a works team member for 

12 years and had experience in many 

teams. My teammates right now have 

diverse individual strengths. If one has 

good stamina, the other will have good 

strength. Thanks to this diversity, we 

could form different combinations in 

accordance with long-distance and short-

distance games. 

What is Gandong-gu Office’s 

specialty? Kim Yeongguk Six members 

of our team are kayak riders and we 

do the best in 200 meters. We’re good 

enough to hold first or second place in 

national competitions. 

The canoe looks much faster in real 

life. When exactly do you find it 

attractive? O Jungdae I’m attracted to 

canoeing because it’s not a sport that 

people would normally run into. Canoes 

are magical because they have the 

Kim Yeongguk, Coach of 
Gangdong-gu Office Canoe Team
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power to achieve the fastest power on 

the water without the help of a machine. 

I especially enjoy the thrill of 0.1 seconds 

calls on short-distance matches. I just 

love the pleasure of beating the other 

team by 0.1 seconds.

What’s your goal this year? Won’t it 

be hard for a national competition to 

be held because of COVID-19? Kim 

Yeongguk I think the competitions will 

be delayed by a year. We’ll be training 

whether there is a competition or not 

because that is the duty of athletes.

But the training can’t always just be 

intense, as we don’t know when there 

will be a competition. We’ll have to 

keep the team members’ conditions 

in check. Fortunately, we’ll be heading 

to Hwacheon as a canoe competition 

will be held there on the 24th of July. 

The depth and the flow of the water 

vary by region. We’ll have to adapt to 

the weather and the wind from there as 

well. That’s why canoeing is a game of 

records and ranks. O Jungdae I really 

want to win an award at the upcoming 

competition in July. I hope we’ll be able 

to train and participate in competitions 

without any problem next year.

Gangdong-gu Office’s annual summer 

get a canoe out of the water if the two 

people on it aren’t in sync. That’s why 

they all get along in the end. Parents 

are always waiting for the season to 

come. We were planning to extend the 

schedule because of the good response, 

but we actually had to make a cut due 

to COVID-19. Canoeing is a sport for 

all, but it can turn into a form of an elite 

sport and also make its way back to a 

sport for everyone, so I think both ways 

can work out just fine. O Jungdae A lot 

of groups come as a family. The children 

are afraid of the water at first, but they 

won’t try to come out of the water later 

on. After one ride people realize that 

canoeing is a sport where the whole 

body is put into use. The canoe can only 

go forward when all feet, waist, and 

shoulders are working. Kim Yeongguk I 

think the district residents like the whole 

activity because the athletes get on the 

same boat and give one-on-one lessons. 

The weather may be hot, but we’re 

happy when the residents thank us. I 

hope leisure canoeing finds its place as 

a sport for all that residents enjoy with 

enthusiasm. There are about 30,000 

canoeing club members in the whole 

country. Families can enjoy canoeing by 

just carrying their canoes on top of cars 

and letting it flow on streams. It’s such a 

Members of Gadong-gu Office Canoe Team
From left, Captain O Jungdae, Kim Kiseong, Kim Wangjin, Nam Suyeong, 
Lee Jonghyeon, and Lee Donghui. 

leisure canoeing classes seem to 

be popular. They would work as a 

talent donation for the team and a 

driving force in increasing the public 

interest in canoeing. Kim Yeongguk I’ve 

worked in the field of leisure canoeing 

at Gangdong-gu Office for over 10 years. 

I used to work with one-seaters but 

swapped over to canoes for two people 

to get closer to my family. You can’t 

cool sport. 
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We’re hanging 
out in Hangang

Lee Uijang, Manager of the 

water leisure sports club 

‘Let’s play at Hangang’

0
3

7

The members of ‘Let’s play at 

Hangang’ found their ‘work-life 

balance’ through Hangang, which 

was near them. To them, Hangang is 

a place for rest as well as a place for 

challenges.
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How did you come to create ‘Let’s 

play at Hangang’? The club’s been 

around for eight years now. There was 

a sports club in Ttukseom Island and 

about 14 members who started to 

ride wakeboards and watch YouTube 

videos about them came out and 

formed ‘Let’s play at Hangang’ (‘Let’s 

Hangang’ for short). We were looking 

into barges, which are places for water 

leisure sports and this led to a chance 

to meet with the boss of a Yeouido 

leisure sports company. That’s why 

we started to use Yeouido as our main 

barge.

How did you all get into 

wakeboarding? Back then, everyone 

comfort. COVID-19 brought stress to 

my daily life, but it feels like I’m getting 

a vacation every week when I come 

out to the barge.

What are the main events in ‘Let’s 

Hangang’?  Wakeboarding and 

water skiing are our main events and 

flyboarding is our secondary event.

Wakeboarding is fun because it’s 

never boring. There are skills for 

beginners and skills for experts, so you 

have to keep learning. There is always 

something new to learn on the board. 

It feels fresh every time, just like 

when you have your first experience 

in a sport with a healthy mix of thrill 

and tension. Your age doesn’t matter 

either. The flyboarding coach of our 

barge is the world champion. We’ve 

got the world’s best fly boarder as 

our teacher, so it’s no wonder that our 

skills improve so fast. Our ordinary 

members would be even better than 

the coaches in other clubs. 

How does ‘Let’s Hangang’ work? 

We have less than 100 members 

who are actually participating right 

now. In summer, we usually visit 

other barges two times to have fun. 

We sometimes go to places where 

there are professional coaches or turn 

to water parks to enjoy ourselves. 

Members can bring their whole family 

along and stay for the night. There are 

a lot of people who actually bring their 

kids with them. The second floor of 

our barge has a swimming pool and a 

playground for children. In winter, we 

ride skiing and snowboarding instead 

of riding wakeboards. And that’s how 

the whole year goes. There’s an event 

every week and our schedule revolves 

around the events. The members of 

‘Let’s Hangang’ all take part in leisure 

activities as they get along with their 

own lives. They don’t have to worry 

about making plans on weekends 

because playing at Hangang has 

become a natural habit for them. I think 

that’s a good thing about our club. 

Did you experience any personal 

change after riding wakeboards? 

I used to just wait around for the 

weekend to come, but now I have 

more energy when I work on 

weekdays because I know exactly 

what I’ll be enjoying on the weekends. 

People around me say that the way 

I live is younger than my age. If you 

want to find vigor in your life, water 

leiports is just the thing for you. 

Are water leisure sports easy to 

get into? They are, although I must 

say that there is an entry barrier. Even 

when you ski, you have to get in the 

water and float back up. You have to 

loosen up your body, which is the thing 

that beginners find the most difficult. 

That’s why we have lessons for first-

timers. Even I couldn’t float in my first 

lesson.

There are a lot of people who have 

stereotypes about water leisure 

sports. There’s no need to be scared. 

All you have to do is come out and 

have fun. You don’t have to know how 

to swim. There are life jackets so all 

you have to float is stay comfortably 

in the water. A lot of people ask me 

if it’s okay for beginners to come. 

The first thing you’ll notice when you 

come here is that quite a number of 

people here have only been here once 

or twice. So people can come here 

without any worry because most of 

the other people are just rookies too. 

A lot of people ask me if the water in 

Hangang is too dirty for wakeboarding. 

But as you can see, the water here is 

clean and there’s nothing stinky. There 

is no problem here at all for water 

leisure sports.

What are the goals and future plans 

of ‘Let’s Hangang’? I want people 

to know that there is a sports club 

called ‘Let’s play at Hangang’ and I 

want all of them to experience the 

sensation of floating on water. I love 

that moment of sinking underwater 

and springing back up. It gives me a 

thrill every time. I hope other people 

can feel that with me. 

just used to ride water skis. Nobody 

knew what you meant if you said your 

hobby was riding wakeboards, and 

there wasn’t a coach on the barge to 

teach you either. But it was still fun. 

We were all beginners and no one in 

our club was aware of the technical 

skills, but we were just mesmerized by 

the idea of playing on the water. It was 

also cool to enjoy the ride at Hangang, 

a place right beside the city.

Just like the club’s name, Han River 

is a place that people can easily 

visit. That’s right. Ever since I started 

to ride wakeboards here, just looking 

at the river brings peace to my mind. 

It’s a place where I can rest and find 
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There is a huge number of town sports 

clubs in Seoul. The badminton club 

of Cheongho, located at Geumhosan 

Mountain, at Geumho-dong 2 ga, 

Sungdong-gu has been a warm, 

welcoming circle of the town for 40 

years and is now having a new prime 

time. “Take this!” “Oh!” “Nice!” In 

the early morning when people are 

busy getting to work, the middle of 

Geumhosan is bustling. This is the 

sound of Cheongho Badminton Club 

waking up the morning mountain. 

The heat of games that start even 

before the sunrise is as hot as that 

of international competition. The 

badminton club has been around for 

nearly 40 years at the outdoor court of 

the middle of Geumhosan Mountain. 

Its name is from being in the middle of 

two towns: “Cheong” from Cheonggu-

dong and “Ho” from Geumho-dong. 

Most of the members are natives of 

the town. According to their memory, 

they built the court up by themselves, 

by clearing the ground and putting up 

embankments on what was once a 

stone pit.

The senior members who had built 

the club all left due to their age and 

the baton were handed over to Jeong 

Yongju who is the current president. 

He has been taking care of the club’s 

members for seven years. 

But the club had only about 20 

members. This was because Chungheo 

only has two outdoor courts, in 

contrast to younger badminton lovers’ 

preference for indoor courts as well 

as the decline of badminton players 

as a whole. However, the club has 

experienced a steep rise from the start 

of this year. This is because the players 

have been looking for places to play 

badminton after indoor courts closed 

down due to the COVID-19 outbreak. 

Club members from Jangchungdan 

and Supyogyo who used to play in 

an indoor gym of Jung-gu have been 

recruited as the new stable members. 

Now, Cheongho has about 50 

members. “This is the best time we’ve 

ever had in the history of our club,” 

said president Jeong Yongju, making 

a brights smile. Cheongho’s adviser, 

Kim Gyeongjae, is a living legend in 

the field of amateur badminton. After 

getting into badminton 30 years ago 

at Jangchung sports competition in 

a mineral spring at Jangchungdan, 

he trained day and night and won an 

award at an international amateur 

competition. He’s even taken on the 

role of president at Jung-gu Badminton 

Club Union to create a better sports 

environment.

“I’ve led Supyogyo Club for eight years 

and had the chance to meet with other 

clubs. That’s how I met Cheongho 

Club. What’s good about this club is 

that it has a good natural environment 

and very pure members,” said Kim.

Then did the two clubs get along well 

at first sight? “Of course, our club is 

better at badminton. All the members 

from group A are from Supyogyo,” he 

said with a bit of mischief, but he soon 

added something else. “It’s different 

from an indoor gym because there’s 

Our town’s 
shuttlecock 

variety show
Cheongho badminton club

There are a number of “local sports clubs” 

in Seoul. Cheongho badminton club, which 

has been playing badminton for over 40 

years at Geumhosan Mountain, located in 

Geumho-dong 2-ga, Seongdong-gu, has 

recently reached a new heyday.
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wind out here. The whole game setting 

isn’t fair to start with, so there’s really 

no use in deciding who wins and who 

loses, right?” Besides, members 

of Cheongho all grab their rackets 

whenever they have a chance for a 

game, regardless of their difference in 

playing ability. He explains that people 

have fun as soon as they get used to 

the rhythm of the game by hitting the W
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shuttlecocks along. Just like what he 

said, the fun is in being together in 

Seoul’s nature rather than going up 

against each other.

The members of the club come every 

day in the early morning at 5 am. All 

those who come at the same time 

play until 9 am. President Jeong Yongju 

comes out every day at 5 o’clock at 

dawn to boil the eggs and potatoes 

and to clean the courts. He waits for 

the games as well as preparing for his 

meal. 

On weekdays people scatter after the 

morning games, but on weekends 

the members get together and eat 

together. “Our manager gets the meals 

done a day before. The members pack 

treats from their homes too.”

“It’s pretty obvious why badminton 

club members are closer to each other 

than members from other sports 

clubs. We see each other every day. 

After seeing each other sweating every 

morning, we get so close that we 

celebrate their family events as well.” 

This was the answer from Manager 

Kim when he was asked about the 

reason for running the club for years.

As we chatted, the fierce mixed 

doubles game beside us came to 

an end. Suddenly, President Jeong 

became busy. “Mr. Kim, would you 

like to play with the new member over 

there? He’s from Jangchungdan.” He 

was planning matches so everyone 

gets their feet on the court. His idea 

is that people have to play in pairs to 

progress, even if they are beginners.

Cheongho Club is open for all. The club 

invites anyone who is interested in a 

cup of coffee. People can play a game 

immediately or they can just watch 

the games from the sidelines and go 

home, which is impossible in an indoor 

gym. “They say outdoor courts have 

a lot of limits, but someone’s always 

out here as long as it’s not raining,” 

says President Jeong. Manager Song 

Huisuk added, “This is our playground. 

Just like when I wanted to play with 

my friends when we were little, I wait 

for every morning to come so I can 

play badminton with my fellow club 

members.”

We are Korean originals  Lee Sanghun, Team Leader of LS Networks’ Business Support team

Our mountain, our brand  Kim Jeongbae, Head of BY Blackyak’s Business Department

Stay safe, stay sound  Cha Kicheol, CEO of Inbody

A striving millennial CEO  Sin Aeryeon, CEO of Andar

The power of a true fashion nerd  Yu Hyeyeong, CEO of Daze Days

#MAKER
Working in Korea for Koreans. And now working for the millennials and people 

around the world. The sports brands of Seoul are worth taking pride in.
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Recently, Prospecs put out its logo 

from 30 years ago. What’s the story 

behind this? The logo integration 

started with the re-release of our 

original line in May 2017. The teens 

and twenties who were unaware of 

our original logo thought it was fresh, 

thanks to the newtro wave and it also 

brought a sense of nostalgia for the 

middle-aged. With the old logo, we 

were able to engrave our history and 

traditions back on our products. After 

a lot of thought, we finally decided 

to put the ‘tilted F’ logo on all our 

products starting from this year. We’ve 

replaced all BIBrand Identity to look 

new and young as well. 

It’s been about half a year. What has 

the market’s reaction been like? So 

far, so good. Visitors from the internet, 

guests to the actual market, and the 

workers from the fashion industry are 

all positive about the change. They 

say that the original logo fits better 

with our products and that it’s easy to 

notice. A lot of people also said that it 

was obvious to use the old logo since 

Prospecs is a Korean brand.

Prospecs in the 1980s was 

remarkable. It is even said to do 

better than Nike. In the 1980s, Nike, 

Adidas, and Prospecs divided the 

market into three. In the early 2000s, 

We are 
the originals 
of Korea 
Lee Sanghun Team 

Leader of LS Networks’ 

Business Support team

The persuasive ‘Newtro’ trend for 

old, traditional restaurants and 

old-fashioned products is hitting 

the market. Prospecs is on the 

trend too, waving its hand, saying 

“I’m here too!”

Prospecs still had a 20% share in the 

market even though it was under legal 

management.

What was the secret behind 

Prospecs’ popularity? I think the 

marketing strategy played a role. The 

company was founded by President 

Yang Jeongmo in 1981. He wished 

to create a Korean sports brand to 

face the swarm of foreign brands 

into the Korean market. ‘Prospecs’ is 

a synthetic word that took its name 

from ‘professional’ and ‘specification’. 

It was advertised as a brand that 

performs so well that professional 

athletes would wear its products. The 

first slogan back then was ‘the superb 

Korean product, Prospecs’. 

It seems like it was a bold move, 

considering the fact that people 

back in the day favored foreign 

products. It was a risky choice and 

a challenge, but Prospecs tried to 

be a true sports brand that is worn 

in sports activities. That’s why we 

built shoes for horse riding, handball, 

wrestling, and practically every sports 

field. We made shoes for ordinary 

competitors and professionals.

Don’t you think the peak of 

Prospecs was when it was selected 

as the official sponsor for the 1986 

Asian Games and 1988 Olympics? #
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part as well. The most outstanding 

example of this subject would be our 

walking shoes in 2009. It’s a market 

that we’ve discovered and established 

with our own hands.

You’ve made a new start with 

your old logo. What are your future 

plans? We strive to be ‘Korea’s 

original’. Recently we’ve manufactured 

and provided customized sneakers 

to 50 people who couldn’t wear 

factory products because of their feet 

shape. This kind of event is a thing 

that Prospecs does best because we 

understand the feet of Koreans like 

no other. As you can see, I wish to 

emphasize and state that Prospecs 

has always been right next to the 

Korean people.

investments and research on 

making Koreans’ feet and footsteps 

comfortable. The R&D Center 

performs scientific research on sports 

products and has played a huge role in 

constructing scientific and systematic 

sports technology for Prospecs. It 

went into a recession for a while but 

we’ve made improvements again by 

inviting the head of the center again 

in 2016. We have pride in being a 

‘Korean sports brand’. We also have 

a sense of responsibility to not lose 

The two international games in Seoul 

was a chance for us to solidify our 

identity. I could see the brand logo 

clearly on the Korean athletes who were 

shown to people around the world. The 

brand awareness within the country 

was at the top, of course. I used to be a 

teenager back then and I always chose 

Prospecs when I had to buy new shoes. 

The brand logo-shaped keyring was 

popular back in the day and I still have it.  

After establishing the R&D Center 

in 1983, we’ve made continuous 

We have pride in being a ‘Korean sports brand’. We also have a sense of responsibility to

not lose to foreign brands’ technology.  We know what’s best for the feet of Koreans. We wish

to let Koreans know that Prospecs has always been right next to them.
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to foreign brands’ technology. That’s 

why we were the first to receive the 

KAS Product Assurance Mark from the 

Korean Institute of Footwear & Leather 

Technology.

What do you think is the secret 

behind Prospec’s popularity and 

survival for 39 long years? I think 

it’s because of the long history as a 

leading Korean sports brand and the 

sense of familiarity that was naturally 

built on it. The steady investment in 

research and development played a #
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Black Yak Alpine Club Center, 

BAC, in short, opened last May at 

Uidong, Seoul. What is the place 

about? BAC Center is the offline base 

point for Blackyak Alpine Club (BAC 

for short), which is the largest hiking 

community platform.

This has been President Kang Taeseon’s 

wish for a very long time. He wanted to 

build a hiking culture education center 

to teach hiking properly. It’s true that 

we’ve been holding education sessions, 

but securing a space like this to educate 

proper hiking culture and to cultivate 

experts will be a turning point for us.

What facilities are there as a hiking 

culture education center? We have a 

hiking experience facility for children as 

well as artificial rock units such as an 

alpine dome, a Black Yak store, a café, a 

seminar room, and education facilities.

Why was the center built in Ui-

dong when your head office is in 

Yangjae-dong? Insubong is located in 

Ui-dong, which is like a sacred place 

and a birthplace for hikers. It is also 

the symbol of Seoul alpine culture. I’m 

aware that Ui-dong has bad transport 

and people don’t come here as often. 

But President Kang's had a strong will 

and Ui-dong still had a great part in 

the hiking culture of Seoul. Numerous 

hikers trained rock climbing at Insubong 

to challenge themselves at the 

Himalayas. As one of the key figures of 

Our mountain,
our brand 
Kim Jeongbae 

Head of BY Blackyak’s 

Business Department

‘Black Yak’ was founded by the ‘hiking mania’ President Kang 

Taeseon and he raised it to be one of the leading outdoor brands 

of Korea. The company is sort of like a playground for those who 

love the mountain. The Black Yak Alpine Club, which opened last 

May, was a long-awaited wish for these ‘successful manias’.

hiking in Korea, President Kang has an 

immense amount of love for Ui-dong. 

Black Yak does remind people 

of President Kang’s love for the 

mountains in Seoul. He used to say 

he came all the way from Jeju-do to 

climb mountains like Gwanaksan. 

I bet he was joking. (Laughter) But he 
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accommodation and a variety of 

information to not just BAC members, 

but to all hikers in Seoul. There are so 

many mountains in Seoul other than 

Bukhansan and Dobongsan, but it’s 

hard to find a place to find the right 

information about them. Here, we give 

them what we need as well as provide 

education. By fall, we are aiming to 

open a new BAC Center in Yangjae-

dong and hope to increase the number 

of centers with building new ones in big 

cities around the country.

What do you think is Black Yak’s 

advantage over other numerous 

sports brands in Korea and in other 

countries? Anyone can make good 

hiking clothes, equipment, stores, 

and advertisements. But the history 

that keeps a company’s own identity 

did love the mountains indeed. In 1973, 

he opened up Dongjinsa at the age of 

24 and after that established ‘Dongjin 

Hiking’ and ‘Dongjin Leisure’. He was 

a businessman as well as being a true 

hiker who loved hiking and appreciated 

the hiking culture. That’s why I couldn’t 

stop developing Korean hiking goods 

with good quality. I’m a ‘hiking maniac’ 

myself and I always thought I had to go 

to Dongjin Leisure for the best hiking 

products. He’s now the president of my 

company but used to be the owner of a 

store I often visited. (Laughter)

The love for hiking seems to be the 

main reason why a sports product 

store in Dongdaemun could grow 

up to be Black Yak today. There were 

a lot of retail stores bigger than Dongjin 

Leisure, but most of them only took 

part in retail. Dongjn, on the other hand, 

constantly created its own brand such as 

Giant and Pro Giant. The effort to create 

his own brand the understanding and 

love for his customers might have been 

the secret behind his success. He did 

in fact create the brand Black Yak as he 

climbed the Himalayas with fellow hikers.

Black Yak’s image as “Korea’s native 

outdoor brand” seems to have been 

certified with the hit of ‘Black Yak’s 

Top 100 Mountains’. Of course! We 

have a strong identity as a Korean brand 

and a hiking brand. That’s why we could 

create the BAC community and run the 

program of ‘Top 100 Mountains’. I’m 

proud to tell you that BAC currently has 

170,000 members. It is probably the 

largest hiking community in the world.

It’s becoming easier to understand 

the context and history on which 

BAC Center was built. ‘Ui-dong 

Center’ is the extension of our effort 

to be with the hiking communities of 

Seoul. The center is aimed to provide 
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Black Yak Alpine Club Center (photos up and down)

together and the story and the 

inspiration behind it can’t be created 

just in a day. Our advantage is the 

history and the story that has been long 

established through programs like BAC.

What is Black Yak’s vision in the age 

of the 4th Industrial Revolution at the 

age of Post Corona? Both of those lead 

to the life of ‘Untact (; zero contact)'.

Therefore the problems of isolation and 

the loss of human relationships will be 

inevitable. As an outdoor brand, we are 

showing our concern on these matters. 

The BAC community’s motto could 

be expressed as “forming networks 

through outdoor activities.” That is our 

ultimate goal. We want people who 

have been cut off due to urbanization 

and industrialization to meet with each 

other more. 
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Stay safe,
stay sound
Cha Kicheol, CEO of Inbody

Inbody was created by the unyielding spirit of the young 

engineer Cha Kicheol and has become the No.1 body 

composition measurement brand in the world. Cha isn’t 

planning to stop here as he aims to challenge himself at 

the home-healthcare market.

What was the reason for creating 

a healthcare company? We heard 

you had a relationship with Seoul 

Business Agency early on. That 

is correct. I majored in mechanical 

engineering and went into a doctorate 

degree in graduate school. My 

focus was naturally geared towards 

healthcare. By then obesity had 

become a global social issue and many 

scholars were discussing methods 

on measuring body fat. At that time I 

read a study on BIA, which stands for 

Bioelectrical Impedance Analysis and 

found it to be very interesting. Later 

on, I kept on researching about BIA. 

I wanted to realize the method using 

my major. I drew the process of the 

algorithm development in my head. I 

put all of my efforts into research for a 

year and then founded Biospace with 

3 employees in 1996, which was the 

Cha Kicheol, CEO of Inbody
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I believe that devices that measure 

basic health figures will be the same 

and find their places as a medical 

home appliance.  

In the end, ‘Inbody’ surpassed 

the level of a brand and became 

a pronoun for body composition 

analysis. The significance of Inbody 

is in the fact that it was recognized 

by doctors and sports specialists. At 

first, I thought the related doctors 

or medical checkup facilities would 

use them to treat obesity or diabetes 

But it actually became popular in 

sports centers after the product’s 

feature became known. I didn’t think 

the product would do well in fitness 

centers because it was expensive, but 

to my surprise, there was quite a lot 

of demand from the field. Later we 

20% growth every year. Could you 

name one reason? In my opinion, it 

would be the product’s technology. It’s 

comparatively accurate in measuring 

body fat figures and produces even 

results. Doctors trust our products. In 

the past, there used to be precision 

issues but we’ve received reviews 

that Inbody has solved this problem.

What are Inbody’s key values as 

a healthcare company? No one’s 

perfectly healthy in the presence 

of Inbody. Our product analyzes 

your body state and converts it to 

points so you can see for yourself. 

Inbody’s value is making ‘live healthy 

when they are healthy’. It provides 

information that is necessary for 

healthy people who aren’t sick.

The time of centenarians has 

come, which might be the reason 

behind the popularity of healthcare. 

What is your thought on this as 

the representative of Inbody? 

The interest in healthcare will keep 

growing. When you analyze your 

body fat with Inbody, you can check a 

wide range of aspects including your 

amount of workouts, the balance of 

your diet, and the state of your upper 

and lower body. Just like how people 

can answer their height and weight 

right away, I want to make a world 

where people can answer their body 

fat without having to think.

What is Inbody’s idea of the 

healthcare industry and the 

sports industry of the future? 

The individualized home healthcare 

industry will grow rapidly. I think 

devices that measure basic health 

information will become medical 

home appliances as well. There are 

a lot of diseases related to body 

composition and steady monitoring on 

former company of Inbody.

Did you think you were going to 

succeed when you started your 

company? Back then, there were 

hardly any machines that could analyze 

body composition. The Japanese and 

American machines were only used 

in special situations like experiments. 

I thought we would have a pretty 

good chance to make a profit if we 

improved our idea and research 

results. We were confident that we’d 

be able to make better products than 

those on the market.

The individualized home healthcare 

industry will grow rapidly.

Kimchi fridges have become 

indispensable appliances, and robot 

vacuum cleaners are quickly being 

distributed to family houses as well. 

it can be put into great medical use. 

Body composition analysis devices for 

homes will be a medical appliance that 

will be realistic and efficient, which is 

what the current trend demands.

What are the future business plans 

of Inbody? The market for body 

composition analysis device for homes 

is 10 times larger than the market 

for the same device for specialists. 

Inbody understands the market of 

The individualized home healthcare industry

will grow rapidly. Kimchi fridges have become

indispensable appliances, and robot vacuum

cleaners are quickly being distributed to family

houses as well. I believe that devices that

measure basic health figures will be the same and 

find their places as a medical home appliance.
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body composition analysis device 

for homes as the driving force of 

future business and is concentrating 

on research and development.  The 

Inbody weight scale is simple. Its 

advantage is that normal people can 

easily acquire reliable results by taking 

the measurement themselves.  Inbody 

will become the most fundamental 

medical home appliance in the home 

healthcare industry.

released a cheaper version and that 

was when Inbody was distributed to 

the fitness market.

With the top market share in the 

world, Inbody became a global 

company. I have to say that I didn’t 

expect any overseas sales. It could 

be said that developed countries like 

America, Japan, and countries from 

Europe have all recognized Inbody, 

which is a product from Korea. The 

products are so popular that the 

overseas market takes up half of our 

wholesales. Now we’re manufacturing 

a small product line to accommodate 

healthcare. We’ve come to an age 

where Inbody can be seen in places 

with weight scales, such as hospitals, 

sports centers, and schools.

Your company has reached over 
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A striving 
millennial 
CEO 
Sin Aeryeon, 

CEO of Andar 

Sin Aeryeon is the representative of Andar, 

which is a brand of athleisure look. She used 

to be a working mom who taught yoga, but 

she started making yoga clothes herself and 

soon became one of the leading icons in the 

sports industry, representing the generation 

of millennials. 
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their daily lives through our brand. Our 

brand slogan is to “Expand your story.” 

That is the reason why I’m reaching 

out to offline relationships through 

Andar studio Pilates, yoga classes. 

This is because I want people to look 

for healthy lives and experience the 

athleisure culture.

How did your view on sports and 

health change after starting your 

company? The biggest change is that 

I’m trying to fulfill our own message 

of having a ‘healthy life’. A healthy life 

means taking care of both the outside 

and the inside of oneself. My goal 

is to realize a truly healthy life. I’m 

learning Pilates in my free time these 

days and it’s really fun. 

Which sports trend have you 

recently been paying attention to? 

My attention is on sports activities that 

build up communities within daily life 

such as triathlon and running. People 

in the current times actively take part 

in sports and share their wonderful 

experiences. The moment of 

satisfaction in exercises is connected 

to their daily lives and provide them 

with vitality. It’s interesting to witness 

the synergy effect where people give 

each other support and share values 

on health through communities. Due 

to COVID-19, the form of workouts 

has shifted to small clubs and 

communities. I’m glad to see that 

working out is entering the daily lives 

of people as a type of hobby.

What change do you think is 

needed in the sports industry of 

Seoul? As the representative of an 

athleisure company, I feel proud of 

seeing the changes in Seoul’s people 

as sports casually sinks into their 

daily lives. I hope for people all over 

the country to have more chances 

to experience various sports. I hope 

the big sports events won’t end as a 

cultural activity of a specific region and 

become pathways to lead everyone 

into healthy lives. In my opinion, 

the current sports industry is a bit 

one-sided. There needs to be more 

thought on this for a new change. 

What plans do you have to prepare 

for the era of Post Corona? There 

is a growing interest in health and 

exercise. We’re preparing an Untact (; 

zero contact) program to keep up with 

this trend. We’re discussing a wide 

range of ideas for this, so stay tuned. 

“Andar” means to walk in Spanish. I 

started this business to make yoga 

clothing that is as comfortable as 

walking, so I’ll keep marching in the 

era of Post Corona.

is a concept about clothing that 

you can wear in your daily life and 

not just when you’re working out. I 

want to make clothes for all people, 

as well as young women. I’m also 

working on developing eco-friendly 

materials and actually launched a 

product made with Modal, which is 

an environment-friendly material. I 

want to use materials that don’t harm 

the environment to contribute to the 

coexistence of humans and nature.

Tell us about any changes in the 

direction of your business after the 

start. I first got into the yoga clothing 

business because I didn’t want other 

people to feel the discomfort that I 

had felt. I had the idea of fitting the 

clothes to me and not the other way 

round. That is our brand message. We 

want our customers to feel happy in 

What have you been up to recently? 

I’ve been sending out my brand 

message through various activities. 

On the 6th of July, I went out running 

at Noduelseom Island with ‘Andarin’ 

who are the college supporters of 

Andar for an Eco-Plogging campaign 

and picked up the trash. I’m also 

holding yoga classes for single 

mothers in Nodeulseom Island and 

opened up a Pilates studio that holds 

my brand message near Gangnam 

station. I’m preparing for my first 

flagship studio, which is to open in 

September in Samcheong-dong.  

What is the concept of the new 

yoga clothing that Andar is looking 

for? Clothing anyone can wear at 

any place. Andar has been focusing 

on yoga clothing, but it’s expanding 

its market to lifestyle outfits. This #
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Daze Days must have been in 

shock from COVID-19 since it’s a 

swimwear company. At first, I was 

negative about everything when I 

encountered the COVID-19 outbreak. 

But I decided to do what I could to get 

out of the slump, since I had already 

started my long-awaited swimwear 

business. I made live broadcasts, 

held online events, and actively 

communicated with my customers 

through Instagram and YouTube. 

I’m happy that our company wasn’t 

forgotten and the usual sales numbers 

recovered.

It might be obvious, but it seems 

like you have a great love for 

swimwear. Ever since I was little, 

I’ve always loved the sea and 

traveling and dreamed of making 

my own swimwear brand. I also 

worked as a creative director of 

swimwear at Elle. Our customers 

love the ocean and going on journeys 

like me. But it should be noted 

that our business encourages the 

consumption of goods. It would be 

The power of
a true fashion nerd
Yu Hyeyeong, CEO of Daze Days

Daze Days is a designer swimwear 

and resort-wear company that has 

recently been reaching out to daily 

fashion as well as preparing for eco-

friendly actions.

contradictory to love the sea but 

harm the environment. That’s why I’m 

interested in recycling and upcycling. 

We’re also using recycled materials 

on part of our products and making 

changes to eco-friendly packages.  

There seems to be good news 

that you’ve received public 

funding. We’ve thrown ourselves 

into swimwear, resort-wear, and 

sport swimsuits. I want to make 

swimsuits for seniors who are trying 

to take care of their disks as well as 

pregnant women and 3rd-grade high 

school students who need health 

management. I was worried because 

of the swimming pools shutting down 

due to COVID-19 and fund shortage, 

but thanks to recent public support 

we were able to gain momentum and 

make progress on the ‘swimsuit club 

with national healthcare’ project.

It’s been six years since you started 

your business as a sports brand in 

Seoul. Have you had any change 

in your key values? To me, my 

customers are more than just people 

who give me profit and my employees 

are more than people who have traded 

their work for wages. I am grateful 

for all of them for helping me to 

realize my dream. I want my company 

to reward employees for spending 

their precious youths at work and 

to share meaningful experiences 

with the customers. Girls Trip Event, 

Photogenic Awards, gifts, and reserve 
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area. But it does lack places to put 

pieces of information together. If there 

is a total service to provide information 

on sports companies the users will be 

able to be protected when they make 

refunds, cancellations, or changes 

and find what they’re looking for with 

credible, up-to-date reviews.

Are you making any preparations to 

lead the new trend? Trends always 

change. Getting caught up in trends 

only leads to separate items with 

no space for the actual brand to be 

remembered. The essence must be 

anchored if you don’t want the brand 

to be swayed by following the trend. 

Our strength is that our products have 

lovely designs with a great fit. But the 

trend right now isn’t claimed by the 

brand alone. In the past, customers 

points will all take-off based on this 

idea.

What are the future plans for Daze 

Days? There is a stereotype that our 

brand is about “pretty products for 

slim women in their 20s or 30s.” I 

hope to break that bias and create a 

brand that shines with self-positivity. 

I plan to overcome the limits of size 

and fit for customers with various age 

groups and body shape. We’ve only 

concentrated on summer seasons, 

but I also have ideas to extend to 

daily fashion for all four seasons, with 

swimsuits as main products. 

What’s your analysis of Seoul’s 

sports industry in 2020? Seoul is a 

great place for the sports industry to 

grow because the infrastructure and 

places are concentrated in a compact W
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used to follow the brand, but now they 

make decisions wisely. That’s why 

communication is important. I manage 

Kakaotalk messages and Instagram 

DMs myself because I need to know 

what customers like, where they wore 

their clothes and what improvements 

need to be made. I communicate day 

and night, weekdays and weekends. 

Person-to-person conversations lead 

to trend-reading abilities. Trends aren’t 

about creating and injecting a concept; 

it’s rather about feeling something 

and making a change. This is the 

reason why our customers who have 

paid their own money advertise our 

products for us. We don’t even have 

to make spending for sponsorship. I’m 

certain that our customers will notice 

our hard work. #
M
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Renting Soccer fields with the swipe of an app Kim Huijun, CEO of Fieldshare

Sisters’ gym Sin Hyemi and Yang Suanna, CO-CEOs of  Wemeetup Sports 

Connecting customers and trainers Hwang Jaeseong, Director of Wetrain

Home training ain’t that hard Eom Seonjin, CEO of Homefit

#PLATFORM
Seoul’s sports platforms: connecting needs to needs and creating new values.
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Filedshare provides searching and 

booking services for sports facilities, 

right? Yes, it’s a platform that helps to 

search and to book sports facilities based 

on the database about them. It was 

created to solve the issue of facilities 

having different ways of payments by 

simple payment service. You can search 

for 17 sports and choose the facility you 

want. We’re increasing the number of 

sports facilities, mainly around the capital 

area. Our ultimate goal is to put all the 

country’s sports facilities in the app, 

including soccer fields, bowling clubs, 

basketball courts, and Pilates gyms. Our 

service has been certified by receiving 

funding from the 3rd Seoul Innovation 

Challenge, which was held by the Seoul 

Business Agency.

So you’re connecting users with the 

owners of sports facilities. That’s right. 

Fieldshare has services for not only the 

users but for facility managers as well. 

We run advertisement systems and 

free software for the facility owners. The 

owners can check their reservations, 

payments, and manage their facility. The 

advantage of Fieldshare is that owners 

can put out advertisements to boost their 

facilities usage.  

So the platform gets rid of 

inconveniences in using sports 

facilities. How did you find them? I 

came back to Korea after spending 10 

years in another country. I’ve always loved 

playing sports. But when I came back, it 

wasn’t easy to find the places to actually 

play them. For 10 years there had been 

no change, let alone a market related to 

this matter. I founded Fieldshare in hopes 

of creating a healthy change in the sports 

market. 

Do you have plans to go further and 

build your own sports facility and 

be its manager? We’re working on a 

related project. Fieldshare’s fundamental 

outline starts with collecting information 

on sports facilities. From this, we could 

identify which sport and facility would be 

the best for each region. We’re currently 

trying to create the necessary facility 

according to the needs of the customers. 

We’ve also discovered that the kinds 

of facilities are concentrated on a few 

sports. We’re planning to open our sports 

facility by the end of this year.

Collecting information must have 

been a struggle since there wasn’t any 

preexisting data on sports facilities. 

Yes, we were literally starting from 

square one. We went around surveying 

sports club members such as morning 

soccer clubs and amateur baseball clubs 

to find what they needed the most. At 

first, we tried to construct a user-based 

service. But through market research, we 

found out that facility owners were the 
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‘Fieldshare’ is an app that lets you search 

and book sports facilities anywhere, anytime 

with ease. We met up with Fieldshare’s 

representative, Kim Huijun

Renting soccer fields with 

the swipe of an app 
Kim Huijun, CEO of Fieldshare

ones who needed our service the most. 

We made phone calls and even met 

people face to face. 

What do you think sport facility 

owners and managers need? We’re 

developing a separate big data app. 

With this, we’re trying to provide helpful 

information on running sports facilities, 

such as giving out advice on which 

sports facility to open in a specific region. 

Owners who have received mentoring 

service from Fieldshare are doing well.

Do you have any projects in 

preparation for the era of Untact (; zero 

contact)? We’re currently constructing an 

untact booking service for the automation 

of sports facilities. We’ve started this 

project in the aspect of the user’s 

convenience and the owner’s cost-cutting. 

We’re also planning to run 50% discount 

promotions for facility representatives. 

We’ll be advertising their facility booking 

information without receiving any fee.

Aren’t you planning matching 

services too? Yes, we are. There will 

be a matching service for those who 

want teachers and facilities, people and 

teachers, and games between teams. 

Our final goal is to create a system 

where sports facility users, owners, and 

teachers are all happy.

#
P

L
A

T
F

O
R

M



0
6

7

S
E

O
U

L
M

A
D

E
0

6
6

we held ‘Sisters’ Soccer Games’. We 

thought that we had to hold it because 

nobody else was. Yang Suanna 

During my years in life sports I found 

out women were enthusiastic and did 

well in sports, which was a surprise. 

But they were under the same 

circumstances as elite athletes: older 

females couldn’t find a place to play 

and win. Hyemi and I thought that was 

such a shame and we used up our 

own money to hold ‘Sisters’ Soccer 

Games’. We had our first game with 

eight teams. After that, we decided 

to really boost things up and came up 

with Wemeetup Sports.

How do you run Wemeetup Sports? 

What programs do you have? Sin 

Hyemi Our profit comes from running 

classes for each kind of sport. The 

How did you two meet, and how 

did you come to create ‘Wemeetup 

Sports’? Sin Hyemi We were both 

captains in our respective soccer 

teams and became friends through 

practice games. We met each other 

again in college as friends in the same 

major, but we walked different paths 

later on. Suanna went to the business 

team and worked as a sports leader 

in the soccer world. I, on the other 

hand, carried on with my studies. After 

getting married and raising children I 

wanted to work again, but there was 

nothing much I could do. I took the 

Women’s Sports Leader Course from 

Korea Sports Promotion Foundation 

with Suanna and found out that 

we were thinking about the same 

problem. That was about the time 

Sisters’ gym 
Sin Hyemi and Yang Suanna, 

CO-CEOs of Wemeetup Sports

Two former female soccer players put together a 

platform called ‘Wemeetup Sports’. With lessons from 

retired female athletes for females to enjoy, ‘Wemeetup 

Sports’ supports the energetic lives of women through 

various life sports.

The two CEOs of Wemeetup Sports: Sin Hyemi (left) and Yang Suanna (right)
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Sisters’ Soccer Games is run by 

opening up a fundraiser but it has 

been delayed due to the COVID-19 

outbreak. 

We’re working hard on a self-defense 

program as well, although it isn’t 

open yet. We’re developing a self-

defense martial art for women with 

female martial art coaches from arts 

such as taekwondo, jujitsu, and judo. 

We’re also having seminars for female 

sportspeople and home training in 

sign language. We’ve made videos in 

sign language to help people see the 

instruction for their workout. 

Yang Suanna The most important 

mission of our platform is to connect 

retired females through sports. After 

finalizing the self-defense program 

together our friends will be working 

as coaches. We’re dreaming big and 

hoping that our program will get into 

after-school classes.

It looks like you have the best 

lineup of coaches. Yang Suanna 

Basketball is taught by the famous 

retired player Kim Yeonju, and jujitsu 

classes are run by a member of the 

current national team, Lee Eunmi. We 

know a lot of national team members 

because we’re athletes as well. People 

are surprised when they meet famous 

players as coaches, but to us, they’re 

we always tell them our story. I believe 

the story of our business can inspire 

them. “You’ve been in the sports 

industry for 10 to 20 years. It would be 

the negligence of duty for you to just 

watch someone become a specialist 

when she wasn’t even in the industry. 

It’s time for us to stand up.” That’s 

what we tell them. Retired female 

athletes must challenge themselves to 

be independent. 

What kind of support is needed for 

female sports platforms? Sin Hyemi 

It would be the support for spaces. It 

just costs too much. We’re using the 

futsal field in Songpa-gu, Ttukseom 

Park, and Olympic Park, but it would 

be wonderful if the city government 

of Seoul could make a sports 

environment for women. If there is a 

space that is not being managed well, 

I really hope we get a chance to run 

the place. Our goal is to not run out 

of breath and keep going with a broad 

outlook. Yang Suanna The people 

who join our program thank us for 

making them use their bodies for the 

first time. Our friends praise us for 

doing the work that the Ministry of 

Culture and Sports or Korean Sports & 

Olympic Committee should be doing. 

We might be slow, but our effort sure 

is paying off. 

Our content is full of competitive edge and charm. 

I hope people create more platforms like ours to help women 

experience various sports.
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just our friends. (Laughter)   

Sin Hyemi The coaches of Wemeetup 

must agree on our key value that 

satisfaction for women is more 

important than money. Kim Seonae 

is a marathon runner who still holds 

the best place even though she’s in 

her 40s. Where would you ever find 

another chance like this? Our program 

is a great opportunity for women.

Yang Suanna If you think about their 

career, we’re not paying them enough. 

But the coaches still tell us that they’re 

okay and keep on going with us. We 

and the coaches move as one. I think 

our program shines even brighter 

because they keep their own curricula.  

It’s also interesting to see various 

sports being played in various 

spaces. Sin Hyemi That’s why we’re 

running low on a budget these days. 

There is a place like the Women’s 

Sports Center, but it’s not the program 

we want. Why do people think women 

would only want to do swimming and 

Pilates? Females can play active sports 

too. Wemeetup’s competitive edge 

and charm come from its own content. 

I hope people create more platforms 

like ours to help women experience 

various sports. We know a lot of junior 

colleagues in sports who are energetic 

and talented. When they come to us, 
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What kind of service does ‘Fitness 

Doctor’ provide? It’s an O2O (Online 

to Offline) platform that provides 

a connection between customers 

and personal trainers from fitness 

centers. The customer who wants 

to learn weight training can select 

his or her trainer and the trainer can 

advertise his or her capabilities to the 

customer as well. With Fitness Doctor, 

users can check out information on 

approximately 4,800 gyms in the 

whole country and profiles that were 

registered by trainers themselves.

Did you think a platform that 

connects trainers and PT members 

benefits its customers. Then what 

about the trainers? The most 

important thing for personal trainers 

is their sales rate. There are two 

standard methods to attract members 

to PT sessions. First is to watch over 

the posture of members inside the 

gym and make recommendations. This 

might bring about positive results, but 

the member might feel uncomfortable. 

The other way is to advertise the 

trainer himself with social media. This 

is hard to succeed because it’s difficult 

for the trainer to work and manage 

social media at the same time. This is 

where Fitness Doctor comes in. It can 

reduce the time and energy that has to 

be spent. Personal trainers are granted 

their own web site to advertise 

themselves when they register. We 

also offer to consult to trainers for 

ways to appeal to customers and to 

approach them with positive images.

It’s been about a year since the 

release of Fitness Doctor. What’s 

the market’s reaction like? We’re 

receiving a steady increase in the 

number of counsels with both 

personal trainers and gym members. 

Capable trainers who take care of their 

profiles receive about five members 

a month on average. This is quite a 

remarkable sales figure for a trainer. 

The app is getting a good response 

from gym users as well because they 

don’t have to make struggles to get 

information anymore. Now, all it takes 

is the swipe of an app to search and 

compare the data that the user needs.

What improvements would you like 

to make in the future? I chose the 

fitness market as my first matching 

business target because it was the 

biggest and the most familiar. I plan to 

expand the coaching service to other 

sports such as golf, group training, 

tennis, and Pilates.

Have you noticed any change in 

fitness trends while developing 

projects related to sports platforms? 

I’ve noticed that the interest in 

individual fitness kept growing. The 

market growth of personal training 

seems to be accelerating too. There 

is quite a lot of variety in PT content 

on YouTube these days. There are 

also various videos ranging from 

home training lessons to systematic 

education on workout postures. The 

emergence of sports influencers is 

‘Wetrain’ is a platform that matches excellent 

fitness coaches with customers who want 

health management. The goal of this platform is 

to create a healthy sports market, based on the 

experience and data of its users. 

Connecting customers 

and trainers
Hwang Jaeseong, Director of Wetrain

another phenomenon. The attitude 

towards personal training is changing 

too, as people have more knowledge 

of fitness compared to the past. Gym 

users now have substantial knowledge 

of the effects of various workouts. 

This change is the reason why trainers 

are trying to make improvements in 

their lesson quality, specialties, and 

performance.   

What is the meaning of Seoul to 

Wetrain, a sports company? Seoul 

is a place where people have a wide 

range of choices when they work out. 

There are about 2,000 fitness centers 

in this city. It’s a promised land for 

testing the fitness industry. Even the 

service of Fitness Doctor started its 

marketing all over the country after it 

got favorable results from trials in the 

populated area of Seoul. If it doesn’t 

work in Seoul, the chances are that 

it won’t work elsewhere. Seoul is 

a great place to test the possibility 

of the sports industry. I want my 

company to grow as a helping hand 

that helps trainers, sports centers and 

gym members to all thrive in a healthy 

environment.

would have a future? The price 

of personal training starts at about 

50,000 to 60,000 won for one lesson. 

PT programs usually include 20 to 30 

sessions, so that’s about 1,000,000 

won. But we found out that when 

people called or visited gyms to get 

information, all they got were prices 

and timetables. In gyms with bigger 

sizes, people wouldn’t even get to 

see their trainers when they register. 

We found the potential in our platform 

by looking back at the successful 

predecessors in real estate platforms 

such as ‘Dabang’ and ‘Jikbang’. 

It’s pretty clear that Fitness Doctor W
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Home training 
ain’t that hard
Eom Seonjin, 

CEO of Homefit

CEO Eom Seonjin, the creator of a platform of in-home 

personal training declares that “human to human” fitness will 

never disappear and will instead evolve into a new form even in 

the era of Post Corona. 
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the coaches know about all the things 

that might cause complaints after their 

lessons. Because Homefit only hires 

coaches who have been in their field 

for over three years. We focus more 

on teaching them about the etiquette, 

attitude, and mindset that an ‘in-home 

trainer’ should have, rather than having 

programs to evaluate their actual 

performance.

What else are you doing to boost the 

satisfaction level of your customers? 

First of all, we make a checklist of 

15 items when a user applies for a 

lesson. The checklist includes the 

user’s workout purpose, desired kind 

of routine and time, region as well as 

more specific points such as medical 

operation history. After that, we match 

the lessons within the customer’s 

choice limit, with the most excellent 

coaches as the priority.

Homefit reached sales figures of 

1 billion won last year, but the 

COVID-19 outbreak must have 

affected that. After COVID-19 the fear 

of contact with others skyrocketed, 

which caused a significant decrease in 

the number of sign-ups and questions 

on becoming new members at the 

end of February. But we expected our 

customers’ desires for exercise to rise 

as well. That’s why we renewed our 

website, supplied the coaches with 

masks and hand sanitizers, made them 

report their whereabouts, and took 

better care in epidemic preventions. 

Thanks to our effort we recovered the 

sales figures before the outbreak in 

How did you end up creating 

‘Homefit’, an in-home personal 

training service platform? I’ve always 

liked working out, but it wasn’t easy 

to go to gyms on a regular basis after 

registering. Then, I experienced ‘in-

home training’ from a friend who was 

a trainer and I was satisfied. I started 

my platform with the idea that there 

might be a lot of people who were like 

me. Homefit is the first-ever platform to 

provide an in-home training service.

Who are Homefit’s main targets? 

People these days have a diverse 

workout routines. The targets of 

Homefit are people who take one-on-

one lessons from places like the gym. 

In other words, they’re people who are 

willing to pay 80,000 to 90,000 won for 

one session and want to carry on their 

lessons in comfortable places. The best 

thing about Homefit is that the users 

get to enjoy the quality of one-on-one 

lessons in their own homes.

How are the training programs 

of Homefit categorized? We have 

programs such as weight loss, posture 

correction, a caring service before and 

after pregnancy, rehabilitation, and pain 

care. 

How many coaches are there in 

Homefit right now? About 670. They 

take one-on-one education courses at 

the head office, which helps them with 

their lesson matching by letting them 

find their own strengths. 

What is the pride of Homefit? The 

coaches have already been proven to 

provide top-quality content. Homefit lets 
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May and reached our highest sales in 

June. The estimate for this year’s sales 

is 4 billion won. 

Does Homefit have any competitors? 

Homefit is technically the first and 

largest in-home training platform. The 

appearance of two or three second-

movers comes every month, but I 

believe our competitors are offline 

gyms, yoga classes, and film studios 

rather than online platforms. 

Do you have a role model for 

Homefit? Yes, the American in-home 

training company called Peloton, which 

has a company value of approximately 

3,000,000,000,000 won. Peloton 

provides a cycling training service 

together with a coach through an online 

connection. It’s causing a sensation 

because the coach can monitor the 

user’s current state and workout 

situation.

Are you preparing a new, Untact (; 

zero contact) model for Homefit in 

the era of Post Corona? I’ve been 

trying an untact session with my coach, 

but it isn’t easy. Homefit’s value, in-

home training, is practically the opposite 

of Untact (; zero contact). But even in 

the age of COVID-19,, people still have 

to meet each other, right? We’re trying 

to figure out different ways to satisfy 

our customers.

Where do you think Homefit is right 

now? It’s just getting started. Homefit 

reached the so-called Death Valley in 

2017, where startups fall into slumps 

because of reasons such as funding 

shortage. We’ve just got out that valley. 

What do you think is the fitness 

trend of the people of Seoul? People 

in their 20s and 30s really enjoy exercise 

in so many ways. We’ve noticed a rise 

in customers who want to meet new 

friends through their workouts. There 

are new platforms with the idea of 

blind dates where four males and four 

females group up to work out together. 

There are also one-day classes for 

running and yoga. On the other hand, 

people are also choosing to exercise at 

home while watching videos, due to 

COVID-19. People who want one-on-

one lessons look for in-home training 

services. I think the training services in 

Seoul will become more personalized 

and customized.

Fly like a butterfly, blow like the wind Choi Jin, a long-board influencer

Run, everyone—run! Lee Yunju, CEO of Goodrunner Company

Need a bat? Kim Namhyeon, General Manager of  YouTube Channel ‘PDB’

#INFLUENCER 
#CREATOR

The fresh, joyful, and delightful sports influencers and creators of Seoul.



Fly like a butterfly, 
blow like the wind
Choi Jin, a long-board influencer
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The stretched-out longboard glides along the pavement. 

At a glance, the charm of the longboard could be seen: the 

burst of freedom within such a small surface.
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Longboarding is a sport that has been 

receiving an explosion of interest over 

the last few years. Skateboarding 

started in the United States, but it 

has always been divided. Boards with 

small decks are used for performing 

stunning tricks whereas boards with 

long decks are used in the speedy 

courses of ‘downhill’. The genre 

of ‘dancing’, in which the boarder 

dances with steps, uses long decks 

like ‘downhill’ as well. The boarder 

takes steps using the elasticity of the 

wooden deck and the movement of 

the dance makes the boarder look like 

a beautiful butterfly.

A longboard influencer born 

overnight Choi Jin first started 

longboarding when she was in high 

school. She wanted to be a flight 

attendant ever since her first year of 

middle school and chose that as her 

major when she got into college. But 

her life changed with her longboard. 

She has enjoyed riding longboards up 

until she turned 20, by riding whenever 

she has time. At a skateboarding 

festival, Choi Jin participated in a 

competition and recorded a practice 

video. This was another one of her 

usual habits of recording and posting 

on social media, but the video went 

viral. It broke through 10 million views 

and got 700,000 views on Instagram 

as well. She explained that she woke 

up to find herself an influencer. 

“What do you like so much about the 

longboard?” “The freedom that I feel 

when I ride through the wind. I’m a 

terrible dancer. But I still found so 

much joy in dancing the way I want on 

a board with such small and limited 

space while being hit by the wind. 

There was nothing better than that 

feeling.”

Longboarding? There’s nothing 

to it! Keeping your balance on the 

board seemed to be very hard while 

watching her ride. Isn’t longboarding 

difficult to learn? “I’m doing lessons 

on skateboards and 90% of my 

students are children in elementary 

school. Longboarding is popular 

among them. That’s how easy it is. 

You don’t have to worry about falling 

after you get used to keeping balance 

on the board. It’s also very safe 

compared to other dancing sports. 

She says that it took her two months 

to get used to keeping balance and 

six months to move freely on the 

board to be able to dance. The most 

important thing is the amount of 

practice and how much fear you have. 

The genre of ‘dancing’ might just look 

like dancing on the deck of the board, 

but it actually involves a lot of skills. 

Choi Jin’s favorite is the cross-step. It 

requires walking while crossing two 

feet over the board, which is a basic 

skill but harder than it looks. It takes 

time to master the cross-step, but 

once you get used to it the cross step 

creates the nicest position in carving, 

which is a turn that uses the elasticity 

of the board. Her other favorites are 

the 180, Peter Pan, and the 360. 

“I’m going to create my own 

longboarding content” Most of 

her followers are non-Koreans. After 

her first boarding video came out in 

2017, she has had a steady increase in 

foreign friends. She has a lot of Korean 

followers as well, but non-Koreans 

take up most of her channel, so it’s 

not easy for her to communicate. 

She can have simple conversations 

in English, but once Chinese or other 

languages come up, it’s impossible for 

her to even understand what people 
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are saying. She says that she feels 

bad because she can’t listen to them 

even though she wants to. “I’ve been 

on social media for two to three years 

and recently have made an exclusive 

contract with a modeling agency. 

After that, I’ve gone out as a model, 

and I’m taking lessons to make a 

debut as an actress too. I’m still a 

rookie, but I want to create my own, 

unique content that has never been 

done before. Maybe it’s my desire to 

walk the path that other people have 

not taken. I have that opportunity right 

now, so I’ll do my best to keep on 

riding. Under the clear blue sky, Choi 

Jin dances as she strides through 

Hangang Park, with a smile like she 

was having the happiest time of her 

life. It was as if she were a butterfly, 

flying freely and softly.

“I want to create my own, unique content that has never been done before.

Maybe it’s my desire to walk the path that other people have not taken.

I have that opportunity right now, so I’ll do my best to keep on riding.”
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Run, 

Lee Yunju, 

CEO of Goodrunner Company

It’s been six years since a running competition 

was created for runners to gladly participate in. 

Lee Yunju runs again today, dreaming of a day 

when even more runners would run with joy. 

everyone—run! 0
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How did you get into running in the 

first place? Up until my early 30s, I 

had a life that had nothing to do with 

running. I majored in French and went 

to England to learn design and worked 

there for two years. After that, I came 

back to Korea and worked in a company 

for three years. I started running at 

Bukhansan Mountain while having a 

hard time after breaking up with my 

boyfriend in that same company. Ever 

since I started enjoying running as my 

new hobby, I’ve met good people and 

had a life with freedom.

When Goodrunner Company was 

founded, running wasn’t very 

popular, was it? The members back 

then were called ‘1st Generation 

Running Crew’, so I think the boom 

had just begun. There wasn't a lot 

of competition in marathon or trail 

running either. That’s why I started my 

company with the wish to create a 

newer, more interesting competition 

in which I would want to participate. 

I left my company in October and 

made preparations with Team Leader 

Kim Yeongjun to create Goodrunner 

Company in November. Our company’s 

motto is to ‘let the world know the 

joy in running rather than training for 

records’. 

What was your first competition 

like? We tried to seize an opportunity 

by handing in proposals to a wide 

variety of companies. We sent a 

proposal to a major company in Korea 

when we heard the company brought 

in a French trail running brand called 

Salomon and was planning a related 

event.  We opened up an event where 

we had the top runners in the country 

who were in their 20s and 30s and put 

them in a three-day program to pick 

the brand’s elites. Fortunately, we had 

a good response and ended up making 

another contract with Salomon the 

following year. The first competition 

that was run by Goodrunner 

Company’s name was the fundraiser 

for the physically disabled teenagers’ 

trail running team in September 2015.

Does Goodrunner Company have 

an ongoing event or program right 

now? After the COVID-19 outbreak, 

we made a program called ‘Trail 

Sisters’. It involved 13 female training 

to run a 50km trail in Seoul without 

pausing, and it was a success. We 

also have ‘Positive Running’ programs 

every Monday and Tuesday. Just like 

its name, we started the program in 

hopes of sharing our positivity and 

love for running with other runners. 

Ham Yeongjun, the president of Ottogi 

recently took part in the program too. 

You’re working as the current 

“Seoul has a national park, Dulegil trails, Han River,

and all sorts of natural terrain. The foreign trail

runners all praise this as well.”

ambassador of Kolon Sports as 

well, right? Early this year, we had a 

program where we picked up the trash 

while running at Cheonggyecheon 

Stream. The person in charge noticed 

me and offered me a position there 

as Kolon’s ambassador until the end 

of December. I accepted the offer 

and also running an activity platform 

program called ‘Roadmap Seoul” with 

Kolon Sports.

When was the last time that you 

felt your work was paying off while 

managing Goodrunner Company? I 

feel proud and rewarded when I look 

at the reviews after a competition 

is finished. What’s interesting about 

Goodrunner Company’s competitions 

is that they are run only by the power 

of volunteers. I feel like everything 

pays off when I get a competition done 

with the volunteers and I say to myself, #
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“I’m creating a part of Korea’s running 

culture!”

Is Seoul a good city for running? 

Which running course is your favorite 

in Seoul? I’ve run with numerous 

running crews from other countries, 

but I feel like Seoul is the coolest city to 

run in. Seoul has a national park, Dulegil 

trails, Hang River, and all sorts of 

natural terrain. The foreign trail runners 

all praise this as well. Personally, I 

love to run through Gwanghwamun, 

Gyeongbokgung, Samcheong-dong and 

then Insa-dong and Chunggyecheon 

Stream. It feels like I’m traveling Seoul 

even though I live in this city. Whenever 

I take that course, my heart beats with 

excitement even though I’ve runthrough 

that course countless times.

In which city would you like to run 

besides Seoul? I participate in the ‘Jeju 

International Trail Running Competition’ 
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events too. But this year, most of 

our brand-associated programs have 

been canceled. We planned to hold 

events again this year, which included 

running 160km through the Dulegil 

trails of Seoul with Japanese running 

crews, but that was canceled as well. 

Luckily, the ‘2020 High1 Sky Running 

Competition’ was not affected. We 

made sure that there were no loose 

ends to preventing COVID-19 with six 

steps of epidemic prevention. 

How will the running culture of 

Seoul change in the era of Post 

Corona? After the outbreak of 

COVID-19, it became difficult for 

runners to run because a lot of people 

crowded up Hangang and other 

trail running courses. That’s why 

runners are now getting out of their 

usual zones and moving up to the 

mountains. I think the number of major 

competitions will decrease and the 

small-sized programs with 20 to 30 

people will be diversified. Moreover, 

quite a number of brands are putting 

out Virtual Race programs. Popular 

running crews would sometimes take 

photographers with them to shoot 

‘running selfies’ as well. They do that 

to leave evidence of themselves while 

running through the most attractive 

places in Seoul.

Do you have any competitions 

planned for the future? I’d like to hold 

a competition for families. There are 

a lot of runners who can’t compete 

because they have to take care of their 

kids. I’d like to see moms and dads run 

while dragging their children in strollers 

and see moms compete in their own 

races. As a mom in her 30s myself, 

I want runners to live with positivity 

with the sense of accomplishment that 

they’ve gained through running.

away from Barcelona. It’s a 42km run 

up on a mountain that’s only open 

to 600 runners, but the competition 

rate for the random draw is 20 to 1, 

which is a big shock. I’m not kidding. 

30,000 people gather up in that small 

town, and that’s just the number of 

spectators. What’s more surprising 

is that it’s a competition which has 

been created and run by the town’s 

cooperative union for ten years, with 

the effort of the townspeople alone. 

I hope one day that there will be a 

competition that is “by the runner and 

for the runner” in Korea where crowds 

from all over the world will come to 

watch.

The outbreak of COVID-19 must 

have greatly affected competitions 

and events. Before the COVID-19 

outbreak, we had about six 

Goodrunner Company competitions 

and 30 to 40 programs in total every 

year, if you count the brand-associated 

nearly every year since I first took part 

in its 100km course in 2014. It involves 

running through the deepest parts of 

Jeju such as Halla Mountain, Oreum, 

and the beach roads for 2 nights and 

3 days. I also run in cities such as 

Daejeon, Daegu, and Busan. Ever since 

I’ve started running, I’ve discovered 

that the best way to know a city is to 

run through it. I get to make friends 

with the city’s ground by looking at its 

streets with my two eyes and run with 

my two legs. When my husband and 

I were on our honeymoon in London, 

we went to the Lake District, which 

was the birthplace of trail running 

and ran through the mountains there 

every day.

As a runner, do you have a dream 

competition in which you would 

like to participate? My husband and 

I visited a trail running competition 

in Zegama about three times. The 

little Spanish town is about 300km W
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Goodrunner Company Team Leader Kim Yeongjun, 
CEO Lee Yunju, and Director Ye Sangguk (from left)
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series, which involves playing a 

four-on-four game with children in 

elementary schools. We also have 

‘Dongne Baseball’ where we make 

random teams right on the spot and 

play baseball. We show games from 

amateur teams and take a look at 

players who have been released from 

the pro league. 

How do you come up with your 

ideas? We approach our videos by 

thinking about what’s interesting in 

baseballs, such as home runs, fastballs, 

and spectacular performances in 

games. But we never were players of 

baseball, so the viewers find the fun 

in us trying to imitate those things. 

For example, professional baseball 

players hang their fingers on the ends 

of the ball’s seams. But we can’t do 

that. So we came up with the idea 

that we might be able to do that if we 

make the seams five times thicker. 

The humor and the freshness begin 

Need a bat? 
Kim Namhyeon, 

General Manager of YouTube 

Channel ‘PDB’

A baseball seam is inserted into a soccer ball, 

a 2-meter baseball bat is used to play baseball, 

and adults play games with elementary school 

students. What can't these people do with 

baseball?

when an average person tries to think 

of tricks to be like the pros instead of 

honing their skills.   

It’s amazing to see that you’ve 

become a baseball YouTuber even 

though you haven’t worked in the 

baseball industry. How did you 

come to create PDB? I got a baseball 

magazine as an award for being a 

‘good kid’ when I was in my second 

grade in elementary school. It was 

the first award that I had received, so 

I always kept it beside me and read it 

whenever I had the time. That’s how 

I first got into baseball, and I started 

to find out the names of baseball 

players on sports news by watching 

the games with dad. I always loved 

baseball even when I was working in 

an advertising company and I wanted 

to play it too. I decided to gather up 

people online to play baseball. In 2013, 

I started recruiting children through 

blogs and online cafes. One of my 

How did you think of the 

name, ‘Professional Dongne 

Baseball’? Baseball is baseball, 

but “professional” and “dongne 

(meaning ‘neighborhood’ in 

Korean)” just don’t add up. 

People who play baseball want to 

act like professional players. They 

want to play super good like the 

pros, but it just doesn’t happen. 

Our name reflects that impossible 

wish, as well as wanting to make a 

baseball community where pros and 

neighborhood baseball players can 

come together.

PDB (Professional Dongne Baseball) 

has a wide variety of content. It 

looks like you’re trying out a lot 

of different things with baseball. 

We do experiments with baseball 

as well as baseball content where 

people make friends with each 

other. Our signature theme would 

be the ‘Elementary Kids’ Smash’ 



Going beyond hiking: The hiking crew Choi Ingyu, Founder of hiking crew, ‘Stranger Seoul’

The new hiker: SotSot Kim Noeul, Supervisor of Kolon Sports’ KS sales team

Seoul’s new holy grail of running Nam Seungryong Running Center, at Son Keechung Sports Park

I’m the global No.1 Park Sunkyu, CEO of Ikamper
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advertising channels was YouTube. 

You have 250,000 subscribers right 

now. The building that up couldn’t 

have been easy. At first, it was 

difficult to make a profit. I started the 

PDB channel in 2013. That was when 

I was getting about 2 million won a 

month from my company. When I 

made up my mind to really get into my 

channel, I had a loan from the Credit 

Guarantee Union. I later found stability 

when I had enough subscribers, but I 

had to make my ends meet by doing 

other work as well at first. 

Professional baseball is all Greek to 

people who don’t know baseball. 

That’s why the role of PDB as the 

guide to ‘baseball for the masses’ 

seems so important. A chance for 

professional baseball players to get 

along with ordinary people is hard to 

find. It’s like baseball is being enjoyed 

like a play; people look at the players 

as if the crowd was looking at an actor 

on a stage from far away. Professional 

players must come down from their W
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stage as well. They need to get along 

with their fans and try to play ‘baseball 

for the masses. This is exactly why we 

try to show baseball as a fun, easy, and 

playful game.

The new baseball culture that PDB 

will create sounds wonderfully. Do 

you have any goals for the future? 

We’re not looking for a lot of views 

or channel growth this year. I think 

we’ve gone far enough on that matter. 

If we reach out to other sports, the 

channel might grab more subscribers, 

but that’s not what we want. Our only 

focus is on baseball. Making baseball 

look and sound more interesting with 

our subscribers is this year’s task. A 

lot of baseball players respond to us. 

We’re planning to hold an event where 

baseball fans get to meet legendary 

players in a friendly game next month. 

I hope baseball finds its place in life 

sports. Just like our channel’s name, I 

dream of a day when people can play 

baseball in school fields and in their 

neighborhoods like when I was a kid.

#OUTDOOR
#RUNNING

The two keywords that cannot be left out when talking about today’s sports in Seoul.
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Going beyond hiking, 
The hiking crew 
Choi Ingyu, Founder of hiking crew,

‘Stranger Seoul’

‘Stranger Seoul’ is full of young men and women 

who are in love with the mountains. This crew 

has ideas, communication, and lifestyles far from 

other hiking clubs. 
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How did Stranger Seoul start? It 

started with a group of friends who 

liked outdoor activities. My friends who 

did marathon got interested in hiking 

and we had our first hike to Gwanaksan 

Mountain on 11th of November, 2017. 

We used to think hiking was for the 

elderly, but we soon found ourselves 

absorbed in it even though we were 

in our 20s and 30s. We found a way to 

relieve our stress through hiking.

Why did you use the word 

“Stranger” in your crew’s name? 

It’s supposed to have a double 

meaning. One side is that it’s a 

group of strangers who love outdoor 

activities and the other side is that 

humans are strangers to nature, so 

it would be best not to harm it. We 

don’t carry disposable items with us. 

It’s not compulsory, but we try to do 

what’s best for the environment. We 

sometimes pick up the trash while 

we’re on our clean hikes.

Is there a reason behind your eco-

friendly hiking? We thought that our 

hiking needed something different 

from other hiking clubs in order for it to 

last. We do camping and backpacking 

as well, but the idea of sustainability 

has always been with us. We believe 

that our outdoor activity can keep 

its honor only when it protects the 

environment and does the least harm 

to nature. We’re currently focusing on 

nature conservation and working on 

ways to improve our ideas.

Could you explain its major 

activities and the characteristics 

of its members? We do hiking, 

‘Stranger Seoul’ Founder Choi Ingyu (left) and the crew
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camping, backpacking, and also surfing 

in summers. We have foreigners as 

members too. We’ve been around the 

mountains all over the country for three 

years and young people keep coming 

in to share their experiences with us. 

The crew is mainly led by people in 

their 20s and 30s, but there are people 

in their 40s too. We’re an open crew. 

Anyone can participate as a guest 

whenever they want. You don’t have to 

be a member to be a part of us.

Have your thoughts on mountains 

changed after your participation 

in Stranger Seoul? The thoughts on 

mountains were far from the hikes 

I had when I was a kid. I found out 

that there are so many mountains I 

can go to in Korea. I’ve had a lot of 

healing moments as well by going 
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back to nature. I also love it when 

members from different professions 

communicate with each other and do 

the things they all love to have ‘win-

win’ experiences. When I look through 

my Instagram feed I can see a lot of 

precious moments have been collected 

by our crew. There’s a thing that 

foreigners always say to our members; 

they’re shocked that there are so many 

mountains in Seoul that are available 

for tracking and that they’re so near.

Has there been a change in hiking 

trends compared to when you first 

started? Running crews have been on 

the rise, they’ve been out of service 

due to COVID-19. That’s why people 

are moving up to the mountains. 

People working in companies are 

gathering upon the mountains to get 

rid of their stress. There’s been a steep 

rise in hashtags related to hiking on 

social media.

Which mountains in Seoul do 

you like to hike? I’m having instant 

meetings on Wednesdays for night 

hikes these days. I’ve been enjoying 

Seoul’s night view through Achasan, 

Yongmasan, and Umyeonsan. Today I’ll 

be heading to Inwangsan for a night 

hike. Night hiking has recently been 

immensely popular, but it’s prohibited 

in the national park. That’s why I’m 

going to Inwangsan. The night and day 

of Inwangsan have different charms. 

At night, you can see all of Seoul in 

the view of the night. People usually 

take the normal course, which is easy, 

but we’ll be going up Segeomjeong 

instead. It’s a good course because 

it’s quiet. We’ve been finding new 

routes in Seoul in this way. We have 

night tracking activities in Ansan, 

Seodaemun, through the Dulegil 

trail which is about 10 kilometers 

community becomes a platform that 

people can share with friends overseas. 

My long-term wish is to communicate 

and work with foreign outdoor clubs 

and let the world know that Seoul has 

Stranger Seoul. Our members have 

plenty of ideas and our goal is to create 

an app on hiking no matter how long it 

takes. We might be able to help the city 

government or the Ministry of Culture 

and Sports in making an app or help 

advertise Seoul together. We’re always 

waiting for a opportunity to come.

long. We’ve been making routes that 

members can enjoy after they’ve left 

the office, which is why they love it. 

We’re planning to hold an event called 

“Hiking through 16 Castle Gates of 

Bukhansan.” It will be a course that 

goes over 16km. 

Do you have any plans or goals for 

the future? I hope Stranger Seoul will 

last long and be a community where 

a lot of people in their 20s join so 

that the young and the old can both 

interact with each other. I also hope our #
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The new 
Hiker:  
SotSot
Kim Noeul, Supervisor of 

Kolon Sports’ KS sales team

Some youngsters are climbing a mountain. 

A peek into their new outdoor life can be 

seen in SotSot 618, located at the skirt of 

Cheonggyesan Mountain. 
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clear water, with a fairly low height 

of 681 meters, making it an easy 

mountain to climb. At the opening 

of the hiking trail, there is a place 

that attracts the attention of young 

hikers. It’s a concept store called 

‘SotSot 618’, which is managed by 

the outdoor equipment company, 

Kolon Sports. “The name was created 

combining the letters ‘SotSot’, which 

resembles the evergreen tree logo 

of Kolon Sports and the height of 

Cheonggyesan, which is 618 meters. 

I wanted to add the brand’s identity 

implicitly yet in an interesting way,” 

said the supervisor of Kolon Sports’ 

KS sales team, Kim Noeul, as she 

walked into the store.

When the outdoor brand market was 

in a boom, the outdoor equipment 

stores at the skirts of famous 

mountains were waging wars against 

each other. The boom is no longer 

there, but the SotSot618 still stands 

high at the bottom of Cheonggyesan 

between all the other stores of 

famous brands. This is because 

the store’s outlook is trendy yet in 

harmony with nature as well as being 

full of interesting items inside. On the 

first floor is a café with the interior 

of an old mountain cabin and below 

that is the store which offers renting 

products. “We tried hard to not make 

product sales or advertisements stand 

out. Our aim was to let customers 

experience our line of products 

experience developing food and drinks 

to enrich customers’ experience in the 

building. “You can taste our signature 

items that are only available here. 

There is ‘SotSot Black Herbal Tea’, 

which is made with black herbs from 

Jeongeup and ‘SotSot’s Power-Up Ion’ 

which helps replenish body ions after 

a hike. We release a new item every 

season, and S’more Plates have been 

popular in the winter.”

The store floor under the café is 

more popular on the weekends. In 

the Heritage Zone, customers can 

look through the 47-year-long history 

of the brand and the store provides 

services such as crafting your very 

own nametag and even rentals 

for hiking clothing and products. 

without having to realize that this 

space was being managed by Kolon 

Sports,” continued Kim, as she said 

she wanted the brand to get closer to 

its customers.

The café was decorated with 

elements that emitted warmth, 

such as old wooden tables and a 

furnace. The café was done with the 

collaboration of Almost Home Café, 

which is a café brand from Kolon FNC 

Epigram. The main components such 

as the furnace, tables and the doors 

were all made with recycled materials. 

Kim Noeul explained that the company 

wanted to create a space that did the 

least harm to the environment as a 

brand that is so close to nature. Here, 

Almost Home Café has added its 
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The nametags are popular with the 

younger generation who want to keep 

even the tiniest souvenirs. Also, the 

merchandise here can be rented from 

5,000 to 15,000 won. Rentals can be 

made beforehand or can be decided 

after visiting the store and wearing 

the actual product. You won’t have to 

worry even if it suddenly rains or if 

you’ve forgotten to bring your stick, as 

you can rent the gear that you need 

right here. Young hikers could be seen 

inside the café of SotSot618 even 

though it was a weekday morning.

“After the COVID-19 outbreak, there 

has been a sharp rise in the number 

of young hikers. Middle-aged hikers 

tend to come in dozens as a part 

of hiking clubs, but the younger 

10
3

generations either come alone or in 

small groups. This means that the 

mountain is getting younger and 

that a change is happening in hiking 

culture. It’s good news for the brand 

too.” In fact, Kolon Sports is running 

a program called Road Lab Seoul 

to keep up with the new outdoor 

trend. It involves offering a variety of 

opportunities to experience nature for 

people who want to enjoy the outdoor 

life in urban areas. The program 

includes three courses: ‘Night Hiker 

Tracking’, which is a walk through 

the city at night while listening to 

a lecture on humanities; ‘Sseudam 

Sseudam SotSot’, which involves 

picking up trash while running; and 

‘Wind Chaser’, which is a trail running 

a course at the city’s nature. “Kolon 

Sports will keep on trying to fulfill the 

social values of the new hiking culture 

and environment-friendly policies. I 

hope people who visit SotSot 618 

feel, drink in, breathe, and experience 

the nature around them and make 

their mountain experience more fun 

and worthwhile.” With Kim’s last 

statement, we walked out through 

the café door. The many ways to 

experience the outdoor life were all 

there with us. 

Kim Noeul, Supervisor of Kolon Sports’ KS sales team
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Seoul’s 
new holy grail 
of running
Nam Seungryong 

Running Center, 

At Son Keechung

Sports Park

This sequestered park has 

commemorated the champions of 

marathons. They were the heroes 

of the 1936 Berlin Olympics and the 

hopes of the nation. Now, the park 

has gone through a makeover in a 

daring ambition to become the holy 

grail of running.

“I was more envious of Son Keechung 

when he was able to cover the 

Japanese flag with the laurel tree 

than the fact that he won the gold 

medal.” This was the recollection 

of Nam Seungryong who won the 

bronze medal at the 1936 Berlin 

Olympics while Son Keechung won 

the gold medal. Nam Seungryong was 

a marathon genius along with Son 

Keechung. He won the 1932 Japan 

National Marathon Championship, 

the 1933 Far East Championship, and 

took first place twice in a row at the 

1934 and 1935 Japanese International 

Marathon Games which celebrated 

the Empire’s foundation. 

When he won third place at the 

Berlin Olympics, he refused to take 

the hand of the management team 
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Seungryong Running Center will 

finally open this fall as an additional 

marathon facility with locker rooms 

and shower rooms. This is a place that 

celebrates the marathon runners of 

Korea such as Nam Seungryong and 

plans to provide all sorts of services 

for running. Thanks to the heroes who 

reached miraculous records even in 

suffering and starvation, the citizens 

of Seoul will be able to enjoy their 

runs with space and facility optimized 

to accommodate running. 

Son Kee Chung Memorial Hall is 

going through various renewals as 

well. The original exhibition is being 

completely reconstructed to celebrate 

the marathon heroes and the last-

minute decoration is being done under 

the policy of passing down a better 

value for future generations. The park 

opened up partially this May and the 

official opening will be in September, 

under the consideration of the 

COVID-19 situation. The facilities that 

are available right now are the running 

tracks, multi-purpose field, children’s 

library, children’s playground, and the 

gate ball field. The soft tracks and the 

neat facilities are being welcomed by 

the residents nearby. The number of 

people who visit the place to exercise 

has increased. Nam Seungryong 

Running Center and Son Kee Chung 

Memorial Hall will open through the 

park’s official reopening ceremony. 

The biggest change in the park is 

the sports field. The soccer field, 

which took up the largest space, 

was replaced completely, and the 

narrow northern pathway went 

through a huge expansion to become 

a track that’s perfect for running and 

walking. The policies to provide the 

citizens with a place for sports, the 

effort to set the nation’s spirit right, 

and the goal of regenerating rather 

than developing the urban area have 

all been combined to create Son 

Keechung Sports Park and Nam 

Seungryong Running Center. The 

two facilities will become the new 

holy grails of Seoul and make the 

residents’ lives more active than ever.

and looked at his watch to check his 

record. He even ran in place because 

he was far from running out of breath. 

He especially shocked the world by 

getting past about 30 competitors 

with his last-minute sprint. The Nam 

Seungryong Running Center, which 

celebrates the forgotten ‘genius 

marathoner’ is planned to open this 

fall. This is a part of Son Keechung 

Sports Park’s remodeling, which is at 

the old, welcoming town of Junglim-

called Nam Seungryong Running 

Center.

In 2017, with the release of ‘Seoul-

Ro 7017’, the area around Seoul 

Station has been born again through 

urban regeneration as the go-to 

site for discovering footpaths and 

vivid history. The renewal of Son 

Keechung Sports Park was the second 

project. The ‘Son Keechung & Nam 

Seungryong Project’ began in 2017 

and after a long preparation, Nam 

A bird’s-eye view of Son Keechung Sports Park. The cube-shaped brick building in the middle is Son Kee Chung 
Memorial Hall and the white building at the entrance is Nam Seungryong Running Center.

In 1945, Nam Seungryong came in 12th at the Boston Marathon 
Competition at the age of 35, still proving his potential. 
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ohdong, a place west of Seoul Station. 

The park is located within the grounds 

of Yangjeong High School, which 

was the school they used to go to. 

The park had plenty of open space 

with Son Keechung’s statue and Son 

Kee Chung Memorial Hall, which 

commemorates the hero from a 

century ago. With the recent breeze 

of urban regeneration, the park has 

opened again after its renewal and the 

construction of an additional facility 
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The product exhibit looks quite extraordinary. How 

would you describe Ikamper? Ikamper is a global 

Overlanding gear company that was founded in 2013. The 

word ‘Overlanding’ means traveling to a place where there 

is no civilization. It’s a pretty well-known term in America and 

Europe, but the market has just started to form in Korea. In a 

broader sense, Overlanding is something similar to road trips 

and camping. Ikamper’s signature merchandise is a roof-top 

tent that is installed on the roof of a car. 

The road trip map on the company’s homepage was 

interesting. Have you always been interested in outdoor 

culture? When I was young, I lived in America and worked in 

the leisure sports gear retail industry. I took long road trips as 

well as short journeys and soon found myself enchanted by 

the life of wandering. The road trip is a lot of people’s dream 

and I also thought everyone needs a chance to go on a trip 

of freedom in their lives. I did a lot of outdoor activities, so I 

naturally got more familiar with rooftop tents. 

Is that how you came to start Ikamper? I thought of the 

rooftop tent as my business item when I got back to Korea. 

At that time, the related market was yet to be properly in 

place. In the early years of my business, I jumped right 

into the market with only an idea and a design and no skill 

whatsoever. I founded the company in 2013 and released the 

first product in 2014.

How was the market’s response? People noticed our 

company from time to time and we did make a few sales, 

but we were in the red for a couple of years. We especially 

had a hard time at the end of 2016, but then a video we 

posted on Facebook became a big hit and we finally escaped 

the dead zone. The video hit over 100 million views. That’s 

how people all over the world shared our video and the 

overseas demand for our products skyrocketed. We grabbed 

the opportunity and opened a crowdfunding campaign on 

Kickstarter, a famous crowdfunding service company from 

the US. There were already a lot of people who wanted to 

buy our products, so the funding went well. We’ve reached 

sales figures of 2.3 million and we’re still the record holder 

for the highest sales of tents on Kickstarter. That was how 

Ikamper’s name became known to Koreans and foreigners. 

We’re currently exporting our products to 33 countries, with 

the US, Europe, and Korea as our main sales markets.

The products of Ikamper have drawn immense attention 

from customers around the globe. What’s the secret? 

We’ve gotten up to the top of the industry in three years. 

I’m 
the 
global No.1
Park Sunkyu, CEO of Ikamper

Ikamper is a global outdoor brand that 

holds humans and nature as its top 

priority. We met up with the company’s 

CEO Park Sunkyu to seek his advice on 

the present and the future of outdoor 

culture.
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There are mainly two types of tents: fabric covers and plastic 

covers. The plastic is more durable and expensive, but it 

cannot be made to serve a lot of people. Ikamper overcame 

this drawback for the first time and invented the plastic cover 

tent for four people. We were the first company to get rid of 

its fundamental inconvenience. That’s what we look for when 

we actually develop and produce our merchandise. When you 

go camping or traveling, even the tiniest problem can make 

your journey difficult and uncomfortable. I guess the secret of 

our company’s success is finding and solving those problems.

Camping has become a lifestyle and is being diversified 

both in its form and methods. What is the camping trend 

like in the eyes of a specialist? The outbreak of COVID-19 

had direct and indirect effects on the outdoor industry. The 

interest in being in nature grew because it didn’t involve 

having to make contact with other people. Thanks to this 

trend our sales have actually increased both in Korea and 

overseas. People used to utilize camping to eat good food 

and drink tasty beverages, but now they’re enjoying camping 

itself to experience a time of peace in nature.

What is Ikamper’s ultimate goal? How do you want to be 

remembered by your customers? Our first goal is to grow 

into a bigger global Overlanding brand that leads the outdoor 

activity industry. I hope our company will last for centuries 

to come. I also wish to give credibility to customers with an 

image that our company is good and does the right thing 

so that they’ll look at our products and think to themselves, 

“Now that’s a product we can buy.” I want to do things that 

will affect people in many ways, as I personally don’t like 

being ordinary.

People used to utilize camping to eat good food 

and drink tasty beverages, but now they’re enjoying camping

itself to experience a time of peace in nature.

W
ri

te
r  

S
on

g 
H

ye
m

in
 P

h
o

to
g

ra
p

h
er

 L
ee

 S
eu

ng
bo

k

P
h

o
to

s 
p

ro
vi

d
ed

 b
y 

Ik
am

pe
r

#
O

U
T

D
O

O
R

 #
R

U
N

N
IN

G

Everyone’s beautiful Jo Saehanbyeol, CEO of Findyourbeauty

Work out now! Gu Jauk, CEO of WeHealed

Can’t take my eyes off you Park Junsu, CEO of Healthybros

#HOME 
TRAINING

The people who complete the ultimate sports trends of Seoul in 2020.
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Findyourbeauty started in 2017 as a 

Pilates session. There wasn’t even a 

center back then, so another place 

was rented as a studio. After an 

increase in the number of students, 

the place was rented for the whole 

week, so the session’s own studio 

had to be arranged. That’s how 

Findyourbeauty was born, and with the 

feedback of 10,000 students, Beurit 

(a new home training brand) was able 

to be launched. Jo always knew home 

training would become the next big 

thing. After a lot of thought, Jo finally 

decided to close the center on the 

30th of June to concentrate on getting 

into the online market.

Findyourbeauty has successfully 

finished its funding for Beaurit Home 

Training Set last January. Beaurit is a 

home training set that includes basic 

bars and teaching bands to reproduce 

the effect of a reformer, which is the 

most basic tool in Pilates. The basic 

bar is a self-massage product in the 

form of a half-cut foam roller that is 

concentrated on relaxation effects and 

teaching band is an item that acts as a 

rope. 

The basic bar’s main focus is on 

relaxation, so you can press your tense 

muscles with your weight to get even 

better muscle relief than you would 

from a massage. The 40 curves on the 

surface massage your knotted muscles 

as if it were breaking them apart. The 

teaching band got its name because it 

acts as a teacher. By pulling, pushing, 

and moving the band, you can exercise 

with more precision than you could by 

doing the same moves alone. With the 

harmony of the weight, the basic bar, 

and the tension of the teaching band, 

you can act out the movements on 

core Pilates tools such as the Scissors 

and the Single Leg Stretch. 

“I’ve received reviews stating that 

they were too light. But I made them 

that way on purpose. I wanted people 

to exercise with Beurit whenever and 

wherever they want. I’ve actually heard 

stories from customers who them 

on trips.” With the funding of Beurit, 

Jo realized that a lot of people were 

interested in postures and body types. 

She wanted people to keep using her 

product after their purchase, which 

led to her thoughts on after-purchase 

services. “How will I make people use 

Beaurit consistently?”

“I’m taking the initiative in making 

Class 101 videos and also posting 

YouTube videos on simple and easy 

exercises once or twice a week. 

Training at home alone is hard, you 

know. That’s why I’m holding a 

challenge on being together so people 

don’t feel alone.” Because of playing 

the cello from elementary school up 

until her high school years, Jo’s posture 
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was very poor. The pain was so severe 

that she had to lie on her bed to study.

“I started looking for remedies when 

I turned 20. I tried everything from 

western and eastern medicine and 

even alternative medicine. But they all 

said different things according to their 

field and the doctor in charge. I went 

through various methods repeatedly 

and found out the good points of 

each remedy and obtained helpful 

knowledge on good life habits. I think 

my role is to share my knowledge 

with the people who will need it.” Jo 

Sehanbyeol had to spend her beautiful 

years of her 20s in pain. Through 

overcoming her suffering, she realized 

that all women are beautiful when 

their beauty is based on health. She 

says she wants to expand Beaurit as 

a community to help people have fun 

when they work out.
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Findyourbeauty was founded in hopes 

of discovering the value of health in 

women’s beauty.

Everyone’s beautiful 
Jo Saehanbyeol, 
CEO of Findyourbeauty
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around for 30 years. The most distinct 

thing about LikeFit is that you can use 

motion recognition technology in your 

mobile devices.

How many motion recognitions 

are possible? The AI recognizes up 

to 17 motions. The accuracy is very 

high too. The first service, which could 

only recognize squats, came out in 

April 2019, and the official service was 

released on September of the same 

year.

What kind of exercise data does 

LikeFit collect? The exercise 

information of the actual user is 

collected, such as how much you’ve 

worked out and how much muscular 

exercise you’ve done. You can also 

link the app with Inbody devices to 

draw a graph of your body fat rate. The 

data are collected to provide personal 

services.

What kind of services are there? You 

can watch live classes held by actual 

coaches, and on the days when you 

don’t watch classes you get motion 

recognition tasks and challenge 

services where you can compete with 

other users. For example, a three-

week challenge will set you up on an 

exercise routine for three weeks. Then 

you can use the motion recognition 

to confirm you’ve done your exercise. 

alone, they don’t feel alone at all. 

There are a lot of services that 

simply provide content that users 

can imitate, but your service is the 

first to provide an AI trainer. A lot of 

people have told me that it was fun 

and helpful. Someone sent me a video 

of himself doing 1,000 squats, saying 

that with LikeFit he could do 1,000 

squats with ease while he would get 

bored after doing 30 or 40 when he’s 

alone. In fact, most home training apps 

make their users just imitate their 

videos. Services like these have been 

The mobile app service ‘LikeFit’, 

in which an AI becomes the user’s 

workout coach, reached 120,000 

downloads in six months after its 

official release in September. It’s 

been 10 months now and the number 

of downloads has gone up to 400,000. 

At first, the users were amused by the 

service because it was the first app 

to use motion recognition from an AI 

to check in real-time whether the user 

is doing the exercise properly or not. 

A lot of people wrote reviews saying 

that, although they’re working out 

The development of the digital healthcare industry depends on the ability

to collect and process the information of the actual users. I thought much 

contemplation on the way to advance the service with the user’s data.

companies, we’re collaborating by 

making discounts on insurances 

if users confirm that they’ve been 

exercising with LikeFit. It’s clear that 

the musculoskeletal exercises of 

insurance users decrease the deficit 

rate of insurance companies, so 

Samsung chose LikeFit, the app that 

can record exercise data with motion 

recognition AI as the method to check 

whether its customers have worked 

out or not. Recently, Jung-gu Health 

Center collaborated with LikeFit to 

support the challenge available to 

Jung-gu residents. LikeFit also works 

with schools. 15 schools are doing 

online physical classes with LikeFit. As 

you can see, there is a wide range of 

collaborations available when exercise 

data are put to use. W
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The age of simply watching videos 

during workouts is gone. Now is the era 

of the AI trainer.

Work out now!
Gu Jauk, CEO of WeHealed

Prizes are given to users who have 

exercised regularly. 

How are the live classes organized? 

We hold remote classes with famous 

coaches. You can ask questions right 

away when you exercise because the 

classes are live. We’re planning to 

increase the number of classes to five 

or six classes. 

How did you come to create a home 

training app like LikeFit? I was trying 

to get my foot in the door of the digital 

healthcare business, and I thought that 

home training was a starting point for 

health care. There are a lot of solutions 

out there for hospitals, but there aren’t 

any services provided to users who 

aren’t doctors. The development of the 

digital healthcare industry depends on 

the ability to collect and process the 

information of the actual users. After 

much contemplation on the way to 

advance the service with the user’s 

data, I thought of a way to use motion 

recognition technology to provide an 

exercise service.

You won the Samsung Startup 

Competitive Exhibition last April 

and earned a chance to collaborate 

with Samsung Health Insurance. 

What business do you think can 

be collaborated classes, than 

insurances? With life insurance 



The first Korean brand that comes 

to people’s minds when they think 

of home training machines is 

Healthybros. Healthybros started 

with a friend’s suggestion to 

sell exercise machines for home 

training. We had a lot of interest in 

exercise machines because we’ve 

always been working out, but we had 
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Can’t take my 
eyes off you
Park Junsu, CEO of Healthybros

A common problem with home training 

is that the exercise machines always 

keep getting kicked out somewhere. 

‘Healthybros’ gets rid of this issue by 

creating high-quality exercise machines 

that draw your attention to make 

working out an intimate experience. 
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There wasn't a lot of information 

on squats in 2016 when we were 

developed the squat machine. Finding 

the right pose is important in squats 

because they require the lower body 

to be repeatedly crouched and stood 

back up. So a lot of people complain 

about having knee pains because it’s 

hard to find the right poses when 

they’re doing squats alone in their 

homes. We wanted to solve that 

issue and develop a product that even 

beginners to exercise could easily 

use. 

You’ve released a home Pilates 

tool called ‘Spine Corrector’ 

recently. These days, Pilates coaches 

will even come to your house to 

teach you how to do it, and there 

is a lot of Pilates-related content 

out there. Posture correction is 

like a perpetual homework for the 

human in the modern age. ‘Spine 

Corrector’ is our effort to help that 

homework by customizing the original 

Pilates machine to home-size. We 

manufacture our products ourselves 

at a factory in Yangju, Gyeonggido.

Healthybros’ home training 

machines aren’t that cheap. What 

makes your products different from 

the ones from other companies? I 

think the most distinct thing would 

be the quality. Our products differ 

in the selection of materials and the 

manufacturing process. The squat 

machines are all welded instead of 

being assembled, and we use eco-

friendly material from Kolon called 

‘chamude’ on our machines. The foam 

inside our best-selling product, ‘Devil’s 

Mat’, is made up of nine layers of 

Alzip structure material.

You have a very interesting principle 

of product design: ‘A person 

doubts about whether we’d succeed 

in selling them. But after witnessing 

the favorable response from our first 

product, we began to have faith.  

What were you thinking about 

when planning ‘Geon Hyeong 

Squat Machine’, one of your best-

selling products? We wanted people 

to do squats freely in their homes. 
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only exercises when the exercise 

machine looks attractive.’ At first, 

we put a great deal of effort into the 

design because the products were 

supposed to be in our customers’ 

house. But later on, they told us that 

they keep on exercising because 

the machines kept drawing their 

attention. Our principle comes from 

the actual experience of taking in a 

lot of feedback. We get rid of as many 

rough surfaces as possible, minimize 

the assembly process, and try to 

find materials that cause the least 

awkwardness when putting together 

with other furniture inside the house. 

We actually have a lot of furniture 

design majors in our design team.  

What is the goal of Healthybros? 

Our goal is ‘Do work that makes 

people healthy’. There are so many 

ways to do this, but our focus is on 

making home training machines and 

instructing people how to use them 

so they can work out at home. 

How will the home training market 

change in the future? Gyms are 

shutting down because people 

aren’t supposed to go outside due 

to COVID-19. But home training is 

available anywhere, anytime, and with 

any clothes, you want to wear and 

Home training is available anywhere, anytime, and with any clothes, you want to wear and with 

any music you want to listen to. There is no limit to your exercise. But exercises done in gyms, 

such as intense muscle workouts or moves that require great performance, are hard to carry 

out at home. There are now products coming out to solve this problem.

with any music you want to listen 

to. There is no limit to your exercise. 

But exercises done in gyms, such as 

intense muscle workouts or moves 

that require great performance, are 

hard to carry out at home. There are 

products coming out to solve this 

problem. Nintendo Switch’s RingFit 

Adventure is an example of this, and 

the number of exercises that can be 

done in homes is increasing too. I 

believe as the home training industry 

grows a wide variety of exercise 

machines and methods will come out 

to make outside exercises available 

inside.
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Building the world’s best stadium  Ryu Chunsu, CEO of Beyondspace

Designing Seoul’s sports icon  CEO Song Jaeyeong and Director Yun Yeojeong, both of Ilkun Architects

#ARCHI-
TECTURE

The architects who designed the sports stadium that represents Seoul.
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One month: A destined change

CEO Ryu Chunsu has a formidable 

history in his career in sports stadium 

designs in Korea. He designed the 

gymnasium for the 1988 Seoul Olympics 

with his mentor, Kim Sugeun, and 

created the Seoul World Cup Stadium, 

which was at the heart of the 2002 

Korea-Japan Soccer World Cup. Ryu 

was the one to directly participate in 

two biggest international events in the 

Korean Peninsula as the architect of their 

core playing grounds. He is described as 

‘a maestro who is adept in both the old 

and the high-tech’, which well explains 

his architectural principle. But there is 

an intense tale hidden behind how he 

became the one to design Seoul World 

Cup Stadium. “Just one month. That 

was all it took to change my destiny.” 

The stadium was first determined to be 

built in 1998, which was the year that 

the bailout program from IMF kicked off. 

Originally, Jamsil Olympics Stadium was 

supposed to be remodeled for the World 

Cup, and through a contest, Ryu was 

chosen as the one appropriate for the job. 

However, the plan soon came to a halt.

The bangpai-kite on a dining table

“It was the first-ever World Cup in Asia. 

People there were saying that recycling 

an old stadium for an event that would be 

written down in our history just wouldn’t 

make sense. Then Jung Mongju, the 

CEO of the Korea Football Association 

offered to give us financial support and 

build a new one.” And so CEO Ryu, 

who was the one chosen as the original 

architect had to start again from square 

one. Hyundai Engineering & Construction 

put together a consortium for the 

new construction of Seoul World Cup 

Stadium. The design duty was handed 

over to Posco, so there was no place 

left for Ryu. It was unfair, but he had 

to face the music. However, Samsung 

Engineering sent him a message saying 

that they would like to participate in the 

construction contest for the stadium. Ryu 

was left with three months to do his job. 

After finishing his design, he flew over to 

France where the World Cup was to be 

held, although in his mind he still wanted 

to change the design because he wasn’t 

quite satisfied with it. When he got on 

the plane of Korean Air and opened up 

Building the 
world’s 
best stadium 
Ryu Chunsu, CEO of 

Beyondspace

Ryu Chunsu is an architect who 

designed the Seoul World Cup 

Stadium, which was the main stadium 

for the 2002 Korea-Japan Soccer 

World Cup. It is one of the world’s 

top soccer stadiums, and it’s also 

a sports icon of Seoul. But here’s a 

question: How can a stadium like this 

be brought into this world?
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I took out a piece of paper and a pen and sketched a soccer 

stadium in the shape of a bangpai-kite. The bangpai-kite on the 

plate, which was implemented as the Seoul World Cup Stadium. 
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the magazine <MorningCalm>, he saw 

an advertisement that used a bangpai-

kite. A bangpai-kite! He instantly took 

out a pen and paper and sketched the 

soccer stadium in the shape of the kite. 

That was how the stadium in the shape 

of a bangpai-kite on a dining table was 

brought into this world.

But still, there was no guarantee that 

his design would be the one to win 

the contest. “That’s how powerful the 

consortium of Hyundai Engineering & 

Construction was. When I was in Paris, 

I went around seeing the stadium at the 

day and held onto the designing at night. 

When I came back, a forum was held for 

people who saw the stadiums in France. 

My presentation there wasn’t about the 

architectural design of the stadiums. It 

was about how people gathered and 

scattered, what goes on there and 

what functions should be put into the 

stadium’s construction to accommodate 

those characteristics. The judges heard 

what I said there and later all voted 

for my design. That’s how my destiny 

was turned around; from a sure loss to 

sweet victory.” The name of Ryu Chunsu 

shined bright in the world of international 

architecture once again. 

Bringing buildings to life

Ryu says that all the services inside the 

stadium were already there in his first 

design. They include the shopping mall, 

the sports center, the wedding hall, and 

the sauna. He thought all these services 

would bring life to the stadium, and he 

was right. After a sports event, stadiums 

are easy targets for being isolated. If it 

didn’t become a place where people 

gather, the gigantic building would’ve 

become a problem for the city, causing 

millions in losses. He always tells 

his younger colleagues who will be 

designing sports buildings “No matter 

how good the design is, there’s no use 

in it if you don’t have the architectural 

designing ability. You have to find the 

answer within the given situation and 

you must never design architecture 

just for the event. In that building, you 

must create long-term value, not build 

architecture just for itself. You need to 

bring the building to life.” Ryu showed 

his gratitude for the city of Seoul during 

his interview. He explained that the city 

government always consults with him, 

the stadium’s designer, about everything 

that goes on in the stadium. The city 

made a memorial place for him inside 

the building and a seat reserved only 

for him so he could come and watch a 

national game whenever he wanted. 

I can remember the day when I first 

set my foot into the Seoul World Cup 

Stadium, the architecture that he created. 

As I took a step closer and closer to the 

gate in front of me, I fell into wonder as 

if the enormous green ground stood up 

to approach me. Now I know how that 

wonder came to be and what its creator 

thought about when he drew a line over 

the line to mold the stadium into its 

shape. Whenever I visit Seoul World Cup 

Stadium from now on, the name ‘Ryu 

Chunsu’ will always echo in my head. 
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Designing 
Seoul’s 
sports icon 
CEO Song Jaeyeong and 

Director Yun Yeojeong, 

both of Ilkun Architects
At the intersection of Gyeongin-

ro and Anyang-ro, a silver-gray 

dome stands tall. It’s the Gocheok 

SkyDome. We met with the 

architect who was the mastermind 

of another sports icon of Seoul.
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Gocheok Sky Dome has significance 

as being the first dome stadium in 

Korea. What was the architectural 

concept? The building uses oval-

shaped architecture, visualizing the 

moment that draws out the highest 

cheer, the moment when the batter 

makes a full swing and the ball flies 

away with the fastest speed. I drew 

Anyangcheon Stream’s ripple and the 

ride of the wind as layers on the dome 

so that it would feel familiar as if the 

dome was always there.

It must have been a tough challenge 

to build an indoor baseball stadium 

that fits the international standard. 

What did you do with your design 

to overcome that disadvantage? The 

given land was indeed too narrow for 

a baseball stadium, but the surface 

was designed to become narrow in the 

shape of an egg as it becomes closer 

to the outfield, along with the form 

of the ground. As a result, the dome 

became a baseball stadium that fits 

the international standard while also 

being able to hold additional facilities 

such as spaces for assemblies and 

be held in a safe and comfortable 

environment. A catwalk was installed 

on the roof so that the various lights 

and sound equipment could be easily 

configured according to each show’s 

characteristics. The roof structure was 

reinforced to be able to hang a device 

that holds the stage set still. Also, an 

electric winch was implemented so 

that the web, which is an indispensable 

facility in a baseball stadium, does 

not hinder the audience’s view during 

performances.

You must have faced difficulties 

even if you went through the design 

over and over again. What was the 

hardest part? There were more than 

100 people involved, so just consulting 

with everyone to make decisions 

took a lot of time. Let me give you an 

example: Unlike soccer, where players 

look up at the sky, baseball is played 

The surface was designed to

become narrow in the shape

of an egg as it becomes

closer to the outfield, aligned

with the form of the ground.

As a result, the dome became 

a baseball stadium that fits

the international standard

while also being able to hold

additional facilities such as

spaces for assemblies and

performances.

a multi-purpose stadium that’s able 

to hold massive performances and 

assemblies with more than 25,000 

spectators. It also has life sports 

facilities such as a gym, a swimming 

pool, a soccer field, and a basketball 

court. For baseball fans, the stadium 

has premium seats, a lounge, a skybox, 

and expanded table seats. I’ve also 

tried to take advantage of the stadium 

stand out. To create comfortable 

games for the players and the fans, the 

indoor temperature is kept at 26-28℃ 

in summers and 18-20℃ in winters.

Have you heard that the dream of 

idol singers is having a concert at 

Gocheok Sky Dome? There must 

be a lot of things to take into account 

when preparing a place for concerts 

and events. I tried to organize an 

infrastructure at the designing stage 

so that performances and events could 

performances.

The stadium is on Gyeongin-

ro, a road where there is a lot of 

traffic. That must have been a 

disadvantage as well. Gyeongin-ro 

is a six-lane road that connects Seoul, 

Bucheon, Gwangmyeong, and Incheon 

and there is always a traffic jam in 

front of the stadium grounds. That’s 

why an entrance plaza was placed in 

the north of the stadium where it is 

the broadest and is the part right next 

to Gyeongin-ro. The city government 

newly constructed a pedestrian deck in 

Guil Station of Line 1 on the subway so 

that the outfield entrance and exit lead 

right to the plaza. 

How did you try to consider the 

citizens of Seoul who would be 

using Gocheok Sky Dome when 

you were designing it? The dome is 

not only for baseball games; it’s also 
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while watching the ground, making 

the roof an important feature in indoor 

stadiums. At first, our design was to 

have no roof at all, but later decided 

to build an all-weather dome to block 

the environmental hazard of lights and 

noises produced in baseball games or 

assemblies. The actual construction 

started on February, 2009, and it was 

completed in 2015. Improvements 

were made later on parts that were not 

done in the past because of budget 

issues, such as installing additional 

scoreboards, guardrails that allow 

clear views, and enhancements to the 

ancillary room. 

If you get to design another dome 

stadium for baseball, what would be 

your wish?  I’d like to build a stadium 

that has good connection and access 

to the city traffic, an exterior space that 

can hold plenty of people, a playing 

field where players can play with 

comfort, and seats where spectators 

can have a clear view. It is important 

for dome stadiums to have efficiency 

so that they can be used for other 

purposes when there aren’t any games 

to play. I’d like to use the experience 

I’ve acquired through the construction 

of this stadium and build an all-weather 

dome that can be used for multiple 

purposes such as baseball games and 

assemblies.

What would you like to tell younger 

architects about designing sports 

facilities in Seoul? Sports facilities 

must be convenient for the players, W
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the crowd, and those in charge of 

management. To make this happen, 

the characteristics of each sport, 

such as soccer and baseball, must be 

identified, and the aspects of players, 

viewers, media, and the convenience 

of management, safety, and profitability 

must all be taken into account and 

evaluated from various angles. That’s 

why architects from Ilkun and I lived 

like we were living inside baseball 

stadiums when we were designing the 

dome. Also, a massive structure affects 

the city at a great degree, so it must 

be a good building before being a good 

sports facility. I’m hoping a lot of active 

architects will build sports facilities that 

will become the new cultural icons of 

this city. 
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We are the Overwatch players of Seoul Hong Jaehui, Park Junyeong, and Yang Jinmo of Seoul Dynasty

eSports is a long-term war Nam Yunseung, Director of CJ ENM Business team

The world of eSports is coming Song Kwangjun, CEO of BigpictureInteractive

#ESPORTS 
The people who are making Seoul the promised land of eSports
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strategy first rather than just throwing 

fastballs. Tobi I watch the game videos 

of players with other skills so that I can 

learn more.

Gesture and Profit joined Seoul 

Dynasty last year. You two have been 

together since GC Busan to London, 

and you’re still together in Seoul. 

What do you two mean to each other? 

Gesture We’re almost like twins. It’s 

hard to imagine not being on the same 

team. What I like the most is that we get 

to be in Seoul after moving from the US. 

Profit We’ve been living together for four 

years. We get along well because we’ve 

been with each other for so long.

Up until the Overwatch League, the 

concept of having a home team didn’t 

exist in eSports. Having Seoul as your 

five members make up a team in other 

games. This makes Overwatch more 

difficult and brings more variety into the 

game, making it more enjoyable than 

other games. 

Do you have your own playing 

style or special knowledge of the 

game that makes your play better? 

Gesture Overwatch is a team game, 

so we communicate with each other all 

the time. We do that to make the ties 

between different positions stronger. 

My personal playing style is being the 

‘perfectionist who isn’t perfect’. There are 

two aspects of playing styles: mechanics 

and intelligence. I’m more on the 

intelligence side. If you compare the two 

to baseball, mechanics is like throwing a 

fastball while intelligence is like putting 

The Overwatch League, a major 

eSports league, is currently in 

progress. How are your states of 

mind this season? Gesture We were 

supposed to have a home-stand game 

in DDP (Dongdaemun Design Plaza) in 

May this year, but it was canceled due to 

the COVID-19 outbreak. I’m disappointed 

because I was really looking forward to 

it. I’m trying my best to get good results 

in the league. Tobi We’re not doing that 

well in the regular seasons, but our goal 

is to show our improvements in the 

remaining seasons. A lot of viewers tell 

us that we’re doing fine, but I personally 

still feel like I have to be better.

There are a lot of eSports games, 

but Overwatch must have its own 

charm. Profit There are a lot of cool 

skills in Overwatch. The ultimates, which 

are the most powerful skills, are all 

different depending on the character as 

well, making the characters really cool 

and highly individual. Tobi Normally, 

traditional military FPS games have 

characters that shoot guns like in actual 

wars. But in Overwatch, each character 

has a different weapon, and the positions 

and roles are diverse too. The charm 

of Overwatch is in the need to find the 

right combination within the numerous 

characters. Also in Overwatch, there 

are six members in a team whereas 

home team must mean a lot to you. 

Tobi I’m proud to represent Seoul, and I 

also feel a sense of responsibility. That’s 

why it was such a shame when Seoul’s 

home-stand game was canceled since 

I had been really looking forward to it. 

In a home-stand game, the two teams 

visit each of their opponent team’s home 

stadiums to play each other My wish is 

that COVID-19 gets better so that we 

might have the home-stand event again.

A lot of sports games have been 

canceled after the outbreak of 

COVID-19. Has there been a change in 

the way eSports games work as well? 

Profit We used to have offline games 

on the match grounds, but because of 

COVID-19 the games are being played 

online. It does lower the tension, but 

I’m grateful that our games didn’t get 

canceled like other sports. Tobi I wish 

we could have offline games even if it 

means having no crowd, but online is 

our only choice because different teams 

have different home regions. But we’re 

still lucky because eSports started with 

online matches and that’s the reason 

why it can still be continued in tough 

times like this. We always find our 

strength in the support of our fans while 

they watch our games. It’s a shame that 

we can’t meet them face to face. The 

league was held in Dallas last season, 

and the crowd filled up all the seats in 

the playing ground. Whenever Dallas 

had a game, the cheers were really loud, 

and the team actually won both of their 

games. I think the cheering from the fans 

played a significant role in their victories.

eSports has been getting more 

attention due to the COVID-19 

outbreak. But people who aren’t used 

to eSports still find it difficult to enjoy. 

What might be some ways to help 

more people find to enjoy eSports? 

Tobi I think you need to have a team 

that you want to support to feel the fun. 

You also have to play the actual game. 

I, for one, copy other players’ styles by 

watching my favorite eSports games. 

Profit My parents used to say that they 

didn’t find eSports games interesting, 

either. But they later told me that they’ve 

become able to notice more of the game 

as they watched more. Just like other 

sports, you have to watch the games 

closely to find the fun in them.
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‘Seoul Dynasty’ is the ‘Overwatch’ team 

from Gen.G Esports, a global eSports 

enterprise. From its inaugural season, 

Seoul Dynasty has stood its ground in the 

league and is the only team in the field of 

eSports to represent Seoul.

We are the 

Overwatch players 

of Seoul 

Hong Jaehui, Park Junyeong, and 
Yang Jinmo of Seoul Dynasty
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also emphasized self-independent 

eSports leagues. Could you be 

more specific about that? OSM, 

also known as ‘Super Matches’, are 

short-term event matches aimed to 

strengthen the eSports games that 

already have secure fandoms. This 

has been mainly focused on the game 

‘Battlegrounds’. Meanwhile, OSL 

Futures is a league that is held for 

about two to six months and its goal 

is to discover games that might have 

prospects; for instance trying out ‘Puyo 

Puyo’ or ‘DJMAX’ to see if even those 

games would make good eSports 

events. The leagues of eSports 

are created with an enthusiastic 

investment from game companies. 

After that stage, it forms an industrial 

structure with self-independence. 

StarCraft took five years to get there 

while League of Legends has gone 

past that for 10 years now. It takes 

time for a game to have its own 

significant system. 

What is OGN planning to do to 

adapt to the changes in the post-

coronavirus age? The viewers of 

eSports are optimized for the Untact 

(; zero contact) games. We’re trying to 

develop a content-expanding system 

that fits into this the Untact (; zero 

contact) culture. We’ve also launched 

a YouTube channel called ‘44th Floor 

of the Underground Dungeon’ to get 

closer to our audience. We’re planning 

to create a field of communication by 

generating a wide variety of content.

우리나라 최고 ‘바이러스 박사’는 요즘 누구보다 바쁘다. 

35년간 바이러스를 연구하며 기업의 성능 시험분석을 지원하는 

한국화학연구원 CEVI융합연구단 책임연구원 

이종교 박사를 연구실에서 만났다.

culture of little children crowding up in 

arcades to watch the “experts” playing 

and turned it into a business. This 

transformation happened by accident. 

This was when the previous HQ 

Director, Hwang Hyeonjun was working 

as a PD in 1998. When the French World 

Cup was at its peak, he suggested 

making a simulation broadcast with 

a game called ‘FIFA World Cup 98’. 

We broadcasted it on Tooniverse and 

it was a great hit. Later on, we put on 

StarCraft, which was a game college 

students liked to play at the time and 

telecasted it like a soccer game. That 

was the official start of eSports.

OGN is running OSM (OGN Super 

Matches) and OSL Futures to find 

new games for eSports. You’ve W
ri

te
r  

S
in

 E
un

je
on

g 
P

h
o

to
g

ra
p

h
er

 L
ee

 S
eu

ng
bo

k

Floors 12 to 17 in S-PLEX Center, 

located in Sangam-dong, is part 

of the OGN eStadium of Seoul. 

What role does this place play in 

Seoul’s eSports? You can look at 

the development of eSports in two 

aspects: broadcasting technology and 

playing performance. This place played 

a role in developing the former. It first 

started in a little studio with only one 

room but grew up to be a building 

like this. The viewing environment of 

eSports improved as well. Yongsan 
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OGN is one of the leading game 

broadcasting channels of Korea and is 

the origin of eSports, being the first 

to make eSports into a show format 

and reveal it to the world. We met with 

Nam Yunseung, the director of the OGN 

Business team, to listen to his story 

about how the eSports business grew 

to be an enormous market.

eSports is 

a long-term war
Nam Yunseung, Director of 
CJ ENM Business team

eSports Stadium only had about 300 

seats, which was not enough to hold 

all the fans that came to watch. But 

the city government of Seoul and the 

Ministry of Culture & Sports took the 

initiative and made investments to 

build Seoul OGN eStadium, with more 

seats and a larger stage. This aided 

eSports to advance in many ways.

Since the COVID-19 outbreak, 

eSports has been getting more 

attention. Though offline games were 

canceled, eSports survived because of 

its ability to hold online games without 

any contact. The outbreak of COVID-19 

was indeed an unexpected catalyst, 

but the increase in the number of 

eSports consumers is no surprise. 

Those who used to enjoy StarCraft in 

their 20s are now in their 40s, which 

means that the age groups who enjoy 

eSports have gone up to the 40s. 

eSports business is being supported 

on a national level as well. The 

first support for eSports was the 

construction of regional stadiums. This 

year, stadiums for Daejeon, Busan, 

and Gwangju will be built and one in 

Seongnam will be completed in 2023 

too. The stadiums will not only work 

as a sports field but play significant 

roles such as cultivating eSports 

personnel and mobilizing regional 

communities. Other areas of support 

include eSports competition supported 

by the president, national competitions 

between Korea, Japan, and China 

and competitions for those who are 

culturally isolated. 

OGN has been the first in the world 

to pioneer a new field of a business 

called ‘eSports’. What was the 

early stage like? A form of eSports 

existed before OGN. I guess the exact 

explanation would be that we took the #
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The world of 
eSports is coming
Song Kwangjun,

CEO of BigpictureInteractive

Who would’ve thought video games would become 

sports? But now, ‘eSports’ has become another field of 

sports and gained worldwide popularity and grows with 

tremendous speed.

BigpictureInteractive was founded by 

Song Kwangjun when he was in his 

20s. The company has been receiving 

the highest level of attention in the 

eSports industry. It only has a history 

of six years as the company was 

established in 2015, but it already has 

a decent company building in Guro-

gu, with dozens of employees on each 

floor running around and working hard 

in their respective fields.

“I made up my mind to start a 

business when I was in the military. I 

then made a bucket list, and my first 

wish was to go on a trip without any 

money. The second wish was going 

around the world, and I actually did 

that in December 2012. The experience 

I had on that trip became the backbone 

of my decision to start my business.”

He laughed and jokingly said that he 

learned the most important value 

of a business in his trip, which was 

audacity. “I had always loved video 

games. That’s why I chose them as my 

business. I didn’t know if I could be 

good at it, but all I saw back then were 

things related to professional gamers.” 

Professional gamers retire around 

13
5

He started his business as an 

education program, but there was 

more demand than he thought. Of 

course, there were people who just 

wanted to be better, but there were 

also people in their 40s who wanted 

to communicate with their children. 

The surprise wasn’t over yet. With the 

lessons, his company unintentionally 

started to bring up professional 

gamers, and in no time, a professional 

team was formed. ‘Element Mystic’ 

is the professional game team run by 

BigpictureInteractive. It’s the same 

team that caused a sensation by 

winning the international competition 

called the Overwatch Contenders.

“That was the second year of our game 

team. Now we have three professional 

teams playing Battlegrounds, League 

of Legends, and Overwatch. We even 

have a practice room in our company 

building. Professional gamers can only 
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their mid to late 20s. That’s where he 

found his business item. Song started 

an educational business with eSports. 

There were a lot of people who 

wanted to be good at video games, so 

he got retired professional gamers to 

teach them. Seoul Business Agency 

also provided him with an office for 

the first two years of his business, and 

that helped him a lot.

From raising a champion to holding 

a competition 
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play professionally when there are 

competitions, right? So we created 

our own competition.” Who would’ve 

thought an education business to make 

people get better at video games to 

lead to the creation of a professional 

video game league? But it’s not even 

over yet. The company has been 

running a channel called ‘GCL’ from 

2015, which is a content business with 

game videos. The channel holds a name 

as one of the leading game channels, 

with 540,000 subscribers. The history 

of eSports is very short. In Korea, the 

word ‘Professional League’ started to 

be used in 1998. About 20 years have 

passed, and the eSports education 

business that was started by Song has 

become so successful that the Ministry 

of Education even gave him an award 

for it. 

There is no limit to the potential of 

eSports 

In the 2019 survey for elementary 

school students asking about what job 

they would like to have, the occupation 

of professional gamers took the sixth 

place. The average age of viewers who 

watch the NBA is 42. On the other 

hand, the majority of eSports viewers 

are in their 20s. Song suggested an 

interesting theory to explain how 

eSports could grow so fast. “Humans 

are animals with imagination. There 

are only two goalposts in a soccer 

game, but characters fly around and 

replicate themselves to battle each 

other in eSports. There’s no limit to your 

imagination. I think the addition of VR 

will make eSports grow even more.” 

From the perspective of the media, a 

lot of sponsorships and ads come in as 

well because an enormous number of 

people from all over the world watch 

the games. There is endless potential 

for the performance of personal media 

too. I think eSports will be the dominant 

sports 50 years later. 

“When I first started my game 

education business, I had a really 

simple goal. I just wanted to make 

gamers happy. Now I’m on the way of 

actually reaching that goal. In the near 

future, eSports will break people’s 

stereotypes and find their rightful 

place in the field of real sports. I just 

hope our company paves the right 

way until the day comes. The name 

of our company is ‘Big Picture’, right? 

I named it that way because I believe 

the company goes after its name and I 

have no doubt that our big picture will 

come to life very soon.”

“When I first started my 

game education business, 

I had a really simple goal. I 

just wanted to make gamers 

happy.” In the near future, 

eSports will break people’s 

stereotypes and find its 

rightful place in the field of 

real sports.
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In between home training and personal training Park Kyeonghun, CEO of GymT

Get your good old days back Choi Kyeongmin, CEO of Daycore

A portal to a whole new world Yu Byeongcheol, Team Leader of KT IM Business team 2

A house full of golf Kim Yeonghun, CEO of Phinetworks

Your dreams? Our reality! Lee Sangyun, Director of 4D Replay

#VR
#AI

#4D
#SIMULATION

#SERVICES
People who create the sports of the 21st century with technology, data, and services
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made my own mind to jump into the 

industry. 

The start of GymT was ‘Gym 

Truck’. What was the service like? 

It was a mobile fitness service. A 

truck with an EMS (Electric Muscle 

Stimulation) device inside would go 

to the customers when they made 

calls through the app. After I stopped 

working, I built a truck and ran the 

service for three months in Pangyo, 

but I quit because driving trucks had 

low business stability. The service that 

came out after that was TLab.

So that means you made an 

upgrade on your business model 

from Gym Truck to TLab, right? That’s 

correct. The name ‘GymT’ is actually 

the short form of ‘Gym Truck’. I came 

up with a fitness service customized 

for one-on-one or two-on-one lessons 

with the insight from running Gym 

Truck. All the customers exercise after 

they’ve reserved their desired date and 

time, so the schedules never overlap.

TLab sounds like a service that 

only picked up the advantages of 

home training and fitness centers. 

What makes it different from other 

services? GymT is a company that 

tries to provide both home training 

and fitness services. TLab is a private 

You have a peculiar career in which 

you moved from the IT industry to 

the field of fitness. What caused that 

change? I played boxing for six years 

since I was in high school and I was 

the president of the company’s gym 

club while I was working for Naver. 

That’s how much I loved working out. 

Through my years in fitness, I began to 

see what other people couldn’t, such 

as finding out efficient customer data 

management for gyms. My thoughts 

kept on accumulating until the point I 
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fitness that is optimized for one-on-

one training and the trainer designs a 

scientific workout plan, which is strictly 

based on the analysis of the user’s 

data. To make this possible, we took 

six months to develop a TLab program 

that can measure body data. On TLab, 

you can continue with the same, 

customized workout even if there is 

a change with your trainer because 

your data is already saved in the app. 

You can also receive reports through 

mobile devices and send feedback to 

your trainer right away.

How many customers and branches 

does TLab have? We have over 2,500 

registered customers at this moment. 

We have 20 branches in total, located 

in Seoul and Pangyo. We’re planning to 

extend our branches with a B2B format 

by moving into places such as shared 

offices.

What do think the future holds for 

home training? I don’t think people will 

only look for home training just because 

'Untact (; zero contact)' becomes a 

thing in the era of Post Corona. age. 

That’s why we’re planning to launch a 

free open chatting service for home 

training in  September. The users will 

be able to use their phone cameras and 

the chatbot to communicate and keep 

up the hype in their exercise. 

It’s going to be free because we think 

home training is more like a supplement 

to fitness, rather than a substitute.

What is GymT’s goal? Our external 

goal is to be a unicorn company, but 

we want to keep our company in good 

spirits and have harmony between 

online and offline like Nike. We’re 

thinking of expanding our business 

overseas because we believe our 

content has advantages that will allow 

it to spread worldwide.

A system where you can receive one-on-one 

personal training at a studio reserved on an 

app and have your data analyzed to get your 

trainer’s management. We met with TLab’s 

owner Park Kyeonghun who makes the best of 

both personal training and home training. 

In between home training 

and personal training
Park Kyeonghun, CEO of GymT
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Your business started in 2013. 

Where did you get the idea for your 

business? You don’t have to look far to 

find people who make up their minds 

to ‘work out’, but forget about it the 

next day. That’s because they can’t put 

their mind into action because they’re 

too busy or don’t know the right way. 

I saw this problem and tried to think 

of an online solution. The result of that 

thought was an app called ‘Gymday 

one-on-one personal training coaches. 

This way, the user can input their diet, 

water intake, and amount of exercise 

so that the coach can check the record 

to make adjustments and manage 

the user. We’ve specifically made 

five-week, eight-week, and ten-week 

courses. 

What is the most important thing 

in organizing classes and managing 

users? The most important thing 

about exercising is making habits. 

There are people who experience 

the ‘yo-yo syndrome’ after they’ve 

completed their personal training 

classes. This is because they haven’t 

made habits out of their exercise. 

That’s why we concentrate on making 

the users manage their own diet and 

life habits even when they’re alone. 

We want to make exercise a habit for 

our customers and not just end their 

diet with ruthless workouts limited to 

a certain timeline.

The personal training coaches have 

unique careers too. We thought 

sincerity would be the key value since 

the classes are done one-on-one. We 

thought about who we should hire 

and decided that coaches who actually 

keep and manage their health through 

exercise would be the best. That’s 

why we have people who stay healthy, 

even though they have their own jobs 

such as doctors, nurses, housewives, 

and company workers as our coaches. 

These people can’t work out multiple 

hours a day and keep a strict diet like 

professional coaches or athletes. But 

that’s exactly the reason why they can 

pass on realistic knowledge that can 

be applied in various situations of life.

Are you planning to hold any event 

other than exercise and health 

management? We’re regularly holding 

What advice would you give as 

a professional to the people who 

are working out through online 

methods? The population of ‘home 

trainers’ will definitely increase. 

Various workout routines will come 

out to meet this trend, but you have 

to remember that playing smart won’t 

work in exercising. Whether it be food 

or working out, the most important 

thing is to take each measure equally 

and in a healthy way. One other thing 

is that there will be parts in offline 

activities that cannot be replaced by 

the growing online market. I hope 

people find the balance that they need.

What is the ultimate goal of 

Daycore? 

The obesity rate is on a constant rise, 

but the majority of people still don’t 

work out. People don’t take care of 

their diet either. This is why things 

become irreversible when they find 

relief in irregular diets to take care of 

their stress. We hope that a day will 

come when people will be able to 

take care of their health without any 

pressure.

suggest exercise routines. They vary 

from simple fitness growth plans to 

hardcore workout routines. A lot of 

users find satisfaction in these classes, 

but more detailed management is 

possible in the online personal training 

class. Whatever the goal of your 

exercise is, the most important things 

are diet and steadiness. That’s why 

we take the users’ age and life pattern 

into account and match them with 

body fat loss contests. It’s called 

‘Leeds Battle’ and the contestants 

compete with each other based on the 

change of their body fat. The entrance 

fee is used as prize money and the 

final winner takes all. We’ve had two 

contests and we’re planning to hold 

the third one in the second half of 

this year. We’re also getting ready to 

collaborate with a variety of fitness 

companies and brands.

There must be a lot of people who 

are training at home due to the 

COVID-19 outbreak. Are you sensing 

any change? The biggest change 

is that we’ve experienced a large 

inflow of customers from overseas. 

The Gymday Leeds app already had a 

service structured for users from other 

countries and we’ve recently had a 

huge increase in registration for online 

personal training too. I think the reason 

behind it is that customers can receive 

their very own customized services 

without having to worry about the 

distance. It’s a change that was made 

possible because we provide untact 

services.
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There’s an online personal training class that 

promises to get your ‘good old days’ back, with 

the healthiest and the most suitable way. We 

met with the creator of the class, CEO Choi 

Kyeongmin.

Get your good 

old days back 
Choi Kyeongmin, CEO of Daycore

Leeds’. 

What kind of services does Gymday 

Leeds provide, exactly? The 

services can be divided into two main 

categories. One is the fitness guide 

class that can be used without any 

charge once the app is downloaded 

and the other is the online personal 

training class that is a paid service. The 

fitness guide classes show workout 

postures and effects on videos and 
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People just think of ‘virtual reality’ 

as a technology that allows them 

to make games feel real. But Yu 

Byeongcheol, the Team Leader of 

KT IM Business team 2 is actually 

running a VR business and insists that 

“there’s more than meets to eye” to 

the technology of VR. “This is a part of 

a next-generation media, which is also 

called the ‘realistic media’. It offers a 

visual experience of a virtual space 

and has immense potential. There are 

also AR (Augmented Reality), which 

shows overlapped virtual images on 

the real world and MR (Mixed Reality), 

which is a mix of the real world and 

the virtual world. They’re all called the 

‘next media’. Holograms and media 

facades are also included.”

VR was first introduced to the public 

around 2013. The technology has been 

receiving attention in Korea since 

2017. This was when the technologies 

included in the ‘next media’ started to 

show themselves or draw interest. 

“The era in which people will use 

these technologies is already close. 

Video games, entertainment, and 

A portal to a 
whole new 
world
Yu Byeongcheol, Team Leader

of KT IM Business team 2

The technology of VR isn’t just for 

video games. The Team Leader of KT IM 

Business team 2, Yu Byeongcheol, claims 

that VR will be the next form of media 

that will change our future as well as the 

future of the sports of the 21st century.
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amusement parks are the fields in 

which they have been frequently 

used. Sports has also been 

implementing the next media, but 

rather inconspicuously.” Yu showed 

us several examples and we were 

surprised to hear that baseball 

parks were the places that all those 

technologies were put into actual 

use. In the stadium of KT’s KT Wiz 

Park, 360-degree cameras have been 

installed so that fans can watch the 

games from whichever angle they 

want. The park is also capable of 

time-slice technology so that every 

moment of the game can be seen. Yu 

explains that fans can be completely 

immersed in the game with VR.

The sports of the 21st century will 

go beyond our imagination

Now, with the VR-only goggles called 

HMD, anyone can watch baseball 

games online and experience the 

game as if they were there. What 

used to be only in our dreams is 

now right in front of our doorstep. 

There’s also something else called 

MR. This technology is something 

like screen golf and screen baseball 

that we usually play. You can look at 

the big screen right in front where 

the virtual reality is taking place and 

move your body around to play the 

simulation yourself. The technology 

has developed so much that all the 

sides including up and down, side to 

side can become parts of a playing 

field. This means that the whole 

room can turn into a stadium and in 

that stadium, athletes will be able to 

actually train themselves. Moreover, 

if a player plays with the simulation as 

if he were playing a video game, the 

system will automatically measure 

and accumulate his data such as his 

age, physical condition, and muscle 

power. The data will then play an 

integral part in analyzing that player. 

The sports of the 21st century are 

becoming sophisticated like never 

before thanks to fusion with the next 

media. We can now finally understand 

what Yu meant when said “The next 

media, such as VR, will change our 

future.”

The world of the next media

KT is also running a place called 

‘Vright’ where the public can get 

easy access to experience the next 

media. All sorts of attraction games 

that have adopted VR and MR can be 

found here. All you need is an HMD 

to fly up into the sky and fight like 

Iron Man. You might yell because the 

experience will feel so real. There 

are also baseball, archery, basketball, 

bowling, and soccer programs for 

sports fans and golf, billiards and darts 

will be added on August. But there’s 

a question here: why aren’t people 

using the next media in their daily lives 

even when so many developments 

have been made to its technology? 

The first reason is that the consumers 

are not aware of it. The second is 

that more development needs to be 

made on the devices that actually 

utilize the technology. The HMD 

that uses VR, for example, is very 

expensive. No country in the world 

has a mature enough market to lead 

the new technology such as VR and 

AR. This is why Korea, a nation with 

the best content development ability, 

is predicted to take the initiative in the 

market. It won’t take long until our 

everyday life changes completely. A 

new world is coming.#
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We’ve heard you have patented 

technology as well. We actually 

have a few. When you play golf, you 

have to take turns to get past the 

obstacles. You had to make separate 

customizations on other products to 

do this, but our product can shift the 

ball to your desired direction with 

just the sensor. For example, if there 

is a slope, the sensor will act as a 

remote control and change the aiming 

with ease. If there is an obstacle ass 

you have to do is adjust your aiming 

according to the flight of your ball. 

We have a patent in aiming modes 

and we’ve also signed up for several 

patents on swing modes.

Is there a specific reason as to why 

you’ve launched Phi Golf in the US 

first? The number one in golf games 

is Topgolf’s WGT in the US, which 

is a virtual multiplayer game that is 

played online. It’s a mobile finger 

game that has over 25 million users, 

so we made a proposal to collaborate 

receive fees for using our apps, which 

are free at the moment. Currently 

we’re preparing sticks for kids that are 

lighter than the adult’s stick, which 

has the same weight as actual golf 

clubs. With a kid’s stick, adults will 

be able to teach golf to their children. 

With this,we’ll be focusing more on 

the home market. 

What is Phinetwork’s ultimate 

goal? On a long-term level, we’ll be 

concentrating on what we do best. 

Our expertise is in sports motion 

analysis, so we’ll be applying virtual 

reality to other various sports. 

Our vision is to create content for 

the household. Topgolf is already 

developing a baseball game, and other 

companies such as Tencent from 

China are making preparations as 

well. Just like when a blunt dad might 

suddenly high-five his son after a 

game of twister, we want to create a 

future where family members will get 

together and enjoy sports games. 

with them hoping for some kind of 

synergy. Because Topgolf already had 

a program on the world’s famous golf 

courses, Phi Golf WGT has also been 

able to provide 23 of the world’s most 

prestigious courses.

Are there any sports industry 

trends you are paying attention 

to recently? Overseas, golf is both 

a culture and a daily sport. There is 

a need for a market that approaches 

golf as a concept of play. Many 

companies are interested in the golf 

industry. Top Golf in the United States 

is an entertainment company. The 

expression “going to play” is more 

appropriate than “going to go golfing".

What are your future plans? We’re 

trying not to settle with the present 

and working hard to come up with 

a new version with upgrades on 

accessibility and precision. On a long-

term level, we’re planning to convert 

to a content business. Our model is to 

provide hardware at a lower price and 
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‘Phi Golf WGT Edition’ is a home golf simulator. 

The simulator’s sensor can be linked to the 

famous golf game, ‘WGT Golf’ for a tour around 

the world’s most prestigious golf courses.

A house full of golf 
Kim Yeonghun, CEO of Phinetworks

We’re sure your product wasn’t a 

reaction to the COVID-19 outbreak, 

but we’ve heard that it has been 

gaining more popularity recently. 

The product was launched in 2017 

after a long preparation. We released 

it in the order of America, Japan, 

and Korea through crowdfunding. 

Last year, our product was chosen 

as one of the ‘seven most enjoyable 

products’ from the PGA Merchandise 

Show in Orlando and Florida, which 

is the biggest golf exhibit PGA show 

in the world. We started online 

marketing at the end of last year and 

won the first place at the list of ‘home 

golf simulators’ on Amazon this year.   

Could you explain the 

characteristics of Phi Golf products? 

It’s similar to screen golf. You can 

use a Phi Golf Stick, or you can put a 

sensor on the little hole on the back 

of your golf club and make a swing. 

The sensor’s weight is only 10 grams 

so you don’t have to worry about 

safety issues. Our sensor is the only 

product in the world to be stuck onto 

a preexisting hole of a golf club. 

The motion sensor, which includes 

functions such as a compass and a 

velocity measurer, analyzes the user’s 

swing with precision. The advantage 

of our product is that it makes golf 

lessons fun and allows games on 

it as well. Interestingly, the motive 

behind the product’s development 

was that we wanted to learn golf. It’s 

compatible with Ipad, Galaxy Tab, TV, 

Apple TV, and Google TV so there isn’t 

much of an access issue. The mobile 

app and sensor are all that you need.#
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there’s no coming back.” This proves 

that the company’s technology has 

spread all over the world. 4D Replay has 

successfully made it to overseas sports 

markets such as MLB, NBA, and NFL, 

as well as holding its place in the home 

ground of KBO. 4D Replay’s videos were 

broadcasted to homes of countries all 

over the world at the 2018 Pyeongchang 

Winter Olympics and the same video 

techniques are planned to be used in 40 

sports of the upcoming Tokyo Olympics. 

The company is also trying to spread 

out to new business areas, such as 

online sports education and a mobile 

solution where viewers will be able to 

select the videos they want to watch. 

The mobile solution has been structured 

by collaborating with LG U+. The user 

of this service will be able to watch 4D 

Replay’s 100-second-long highlights that 

were sent out through the broadcasting 

company’s screen. The solution will also 

let the user to select 4D Replay’s video 

on the time section he or she desires. 

These features have all been made 

possible thanks to a technology called 

‘Immerse Media’, which allowed viewers 

to watch sports broadcasts on mobile 

devices, and the spread of 5G technology, 

which provided the viewing environment. 

The company has also seen a possibility 

in sports education where actual contact 

was thought to be necessary. This is 

being carried out by developing an untact 

service where its videos are used for 

communication and fixing body postures.

Your dreams? Our reality!

The staff of 4D Replay anticipated a 

certain future, but that future came faster 

than they thought because of COVID-19. 

In the short term, a lot of sports leagues 

were either canceled or delayed, affecting 

4D Replay’s business greatly. But the 

potential customers outside of the sports 

market, such as those in performances 

and shows hastened the technology’s 

implementation. Many performances 

inside and outside of Korea are being 

moved to online spaces, creating a new 

market. Another bright side is that the 

audience’s view on this shift has changed 

rapidly as well, even when there was 

only a short period of time. “In the next 

100 years, we will be leading the world’s 

media industry with our technology 

as the global standard.” This is what 

4D Replay has declared. Just like the 

catchphrase of the company, “creating an 

experience.” we hope 4D Replay grows 

to be an enterprise that offers a new 

experience.#
V

R
 #

A
I 

#
4

D
 #

S
IM

U
L

A
T

IO
N

 #
S

E
R

V
IC

E
S

There’s a company that aspires to be the 21st 

century’s signature media platform. The company’s 

called 4D Replay, and it’s making a leap into the 

world with Korean technology.

Your dreams? Our reality!
Lee Sangyun, Director of 4D Replay

The Korean Professional Baseball League 

opened up in May despite most of the 

sports leagues being canceled due to 

the COVID-19 outbreak. 4D Replay is 

a company that utilizes the time slice 

technique to broadcast the highlights of 

sports games with a 360-degree view. 

4D Replay’s specialty is the ‘Object VR’ 

video technology, which allows an all-

round, 360-degree view on a subject on 

the playing field. Overseas fans were 

amazed to see the Korean baseball 

broadcast because it provided them with 

a spectacular scene that showed the 

game highlights at an incredible speed. 

The videos from 4D Replay were just like 

a slow-mo shootout scene from the film 

<The Matrix>. 

Grabbing the world’s attention

4D Replay was recognized for its 

technology because the company puts 

the audience’s view first. The competitors 

of the company turn videos into graphics, 

which takes up a tremendous amount 

of and time and money when compared 

to 4D Replay. The viewer wouldn’t be 

very amused if he or she had to wait 10 

minutes to watch a replay of a homerun. 

But 4D Replay has identified the exact 

needs of the viewer by recreating 

videos in five seconds at the shortest. 

The company is also receiving positive 

reviews because its cameras and system 

installations are also much more efficient 

than other companies.

The 21st century’s signature media 

platform

There’s a saying that goes around the 

employees of 4D Replay: “Once you 

start using 4D Replay’s technology, 
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expandability, which includes secondary 

such as infrastructure, manufacturing 

business, and tertiary industries like 

services and events. An example of 

this advantage would be professional 

baseball. One professional baseball 

league has the ability to reach over 

200 areas of business and with 

proper development, the business 

can contribute to bringing life to the 

regional economy. Secondly, sports 

are the easiest industry to understand. 

The whole world shares the rules and 

techniques of any given sport. That’s 

how global one market of a sport can 

be. With the right content development, 

sports can render positive results for 

the brand of cities and countries. Thirdly, 

sports is a one-man industry that is 

optimized for overcoming the COVID-19 

crisis. After the outbreak of COVID-19, 

people have been interested in their 

health. With personal exercises such as 

home training, they will be able to use 

Sports is nowhere far from the 

adversity caused by COVID-19. But 

the disease has also given way to new 

opportunities. We are at an age where 

this chance must be used well. In the 

era of Post Corona, it will be crucial to 

utilize sports and make developments 

in the sports industry to rebrand Seoul. 

But why would we have to do that? And 

by what means will that be possible for 

Seoul?

The sports industry is strong

The added value of sports is 

tremendous. That is why every nation 

in the world considers the sports an 

important field of industry. Sports is 

called an “industry without a roof,” 

creating local jobs, bringing vitality into 

the regional economy, and facilitating 

tourism and green technologies. 

The value of the sports industry is 

both diverse and profound. First, 

it is a complex industry with high 

With the COVID-19 outbreak, the sports industry has gone into a 

crisis. But the moment of crisis is the moment of opportunity. Here is 

a to-do-list for Seoul’s sports industry to rise up again.

Seoul: The new normal, 
and new sports
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Writer Kim Dokyun  (Professor at Kyunghee 
University’s Graduate School of Physical 
Education, former President of Korea Sports 
Industry Association)
Kim Dokyun  is an expert in sports marketing. 
He is the author of <Sports Marketing> and is 
currently publishing ‘Sports Industry Column’ in 
Keonggi Ilbo.

Untact (; zero contact) methods to easily 

take part. Fourth, sports contribute to 

the welfare of citizens, as it is the most 

basic industry that can be implemented 

to take care of the health and happiness 

of city residents. Fifth, Smart sports 

activities, combined with IT, are the 

core of the digital age. Sixth, sports is 

one of the fastest-growing industries. 

Seventh, sports is a green industry. The 

increase in sports facilities leads to an 

improvement in the city environment. 

Eighth, investment in sports leads to 

city development. It connects villages 

with villages and towns with towns, 

creating a possibility for city branding.

A to-do list for Seoul’s sports 

industry in the era of Post Corona

As seen above, the sports industry 

is full of benefits not only for Seoul 

but for all the cities around the world. 

However, after the COVID-19 outbreak, 

the revival of sports industries has 

because there has been a significant 

increase in the number of people 

working out late at night and in the early 

morning so as not to run into others 

and people who are going outdoors to 

enjoy leisure sports. Ninth, developing 

platforms for sports participation is 

necessary. Last of all, an administrative 

group to manage, improve, and 

integrate the sports industry is required. 

Sports is not a short-term business, 

which is why it calls for consistent 

management and maintenance.

Seoul: The new normal, and new 

sports

Sport is alive, but so is the virus of 

COVID-19. The change caused by a 

pandemic is inevitable. But a moment of 

crisis is also a moment of opportunity. 

It will be a chance for the new instead 

of the old, a time for the future instead 

of the present, a chance for growth 

instead of standstill. The slogans of the 

new normal age will be ‘sustainability 

before growth’, ‘process before result’, 

‘creation instead of imitation’ and 

‘sharing instead of owning’. In the age 

of COVID-19, the city of Seoul will need 

to realize the importance of sports and 

make bold moves to boost its industrial 

momentum. Sports is both a complex 

fusion of industries as well as being a 

business of emotion fit for the Smart 

age, with its space for participation 

and amusement. I hope that Seoul 

transforms into a global city in the era of 

Post Corona era by rebranding the city 

through sports.

become a harder task to achieve. 

Nevertheless, it is still necessary 

to analyze the problems that Seoul 

needs to solve. First, the city of 

Seoul needs to construct a system to 

protect its citizens’ safety and health 

from massive catastrophes. A smart 

system and efficient operation must 

be implemented to protect the city and 

its residents from COVID-19. Secondly, 

sports welfare should be fulfilled. 

Various subsidies are being provided to 

overcome COVID-19, but what’s more 

important is a welfare and sports need 

to be at the center. Thirdly, the citizens 

need to be the priority in city policies. 

In other words, citizens of Seoul should 

always be the first. What might be some 

ways to do this? Examples of these 

policies could include utilizing facilities, 

event participation, and prioritizing 

city residents in various fields. Fourth, 

a pleasant environment must be C
O
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created. COVID-19 has made us think 

back on the values of the environment 

and nature. We need to contemplate 

ways to create a sustainable and clean 

environment. Fifth, countermeasures 

need to be made to face the Untact (; 

zero contact) culture being a common 

practice. Measures need to taken to 

predict the demand and make actions 

beforehand as well as preparing policies 

to support the Untact (; zero contact) 

culture. Seventh, branding Seoul as a 

city of sports is needed. Holding an 

international sports event such as the 

Olympics is the most appropriate tool 

to rebrand Seoul. A sports event will 

wake the city up again and bring vitality 

into the people’s lives. But it will also 

be important to make the effects of the 

global event sustainable as it could end 

as a one-off show. Eighth, there need to 

be more facilities for individual activities 

and outdoor leisure sports. This is Il
lu

st
ra

to
r 

Le
e 

D
on

gm
ye

on
g



사
진

 김
재
형

There’s no limit to the 

imagination of eSports. I think 

the addition of VR will make 

eSports grow even more. I think 

eSports will be the dominant 

sports in 50 years.

Song Kwangjun, CEO of BigpictureInteractive

I feel proud of being able to spot the 

change in Seoul’s people as sports 

casually sinks into their daily lives. I hope 

big sports events won’t end as cultural 

activities in different regions and will 

instead become pathways that lead to 

healthy lives.

Sin Aeryeon, CEO of Andar
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I’ve recently made an exclusive contract 

with a model agency. I’m still a rookie, 

but I want to create my own, unique 

content that has never been done 

before. Maybe it’s my desire to walk the 

path that other people have not taken. 

I have that opportunity right now, so I’ll 

do my best to keep on riding.

Choi Jin of a long-board influencer

Ever since I started to ride 

wakeboards in Hanagang, just 

looking at the river brings me peace. 

COVID-19 brought stress to my daily 

life, but it feels like I’m on vacation 

every week when I come out here.

Lee Uijang, Manager of the 
water leisure sports club ‘Let’s play at Hangang’
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There’s a thing that foreigners always say to our 

members. They’re shocked that there are so many 

mountains in Seoul that are available for tracking and 

that they’re so near. We’ve experienced a steep rise in 

the number of foreigners compared to when we first 

started climbing Bukhansan Mountain. 

Choi Ingyu, Founder of hiking crew, ‘Stranger Seoul’

The ‘next media’ 

technologies such as 

VR, AR, and MR will 

change not only sports 

but also our future.

Yu Byeongcheol, 
Team Leader of KT IM Business 
team 2 
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	052-055 #메이커_인바디
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	108-111 #아웃도어_아이캠퍼박승규
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